d)

AGENDA

REGULAR MEETING OF CITY COUNCIL
2012 05 28
4:30 P.M.
COUNCIL CHAMBERS

ADOPTION OF MINUTES

Maver: Councillor F. Fata

Seconder:  Councillor T. Sheehan

Resolved that the Minutes of the Regular Councit Meeting of 2012 05 14 be
approved.

QUESTIONS AND INFORMATION ARISING OUT OF THE MINUTES AND
NOT OTHERWISE ON THE AGENDA

APPROVE AGENDA AS PRESENTED

Mover: Councilior F. Fata

Seconder.  Councilior S. Myers

Resolved that the Agenda for 2012 05 28 City Council meeting as presented be
approved.

DELEGATIONS/FROCLAMATIONS

Troy and Annette Chandler will be in attendance concerning proclamation —
Spina Bifida and Hvdrocephalus Month,

Wayne King, Chair — Accessibility Advisory Committee will be in attendance
concerning National Access Awareness Week and the Rick Hansen Anniversary
Tour.

Chief Bob Davies, Sault Ste. Marie Police Services will be in attendance to
update Councii on community safety precautions regarding bears.

Nuala Kenny, City Solicitor will be in attendance to present the Legal Department
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a)
b)

2012 budget and year-to-date financial information.

Brian Curran, President and CEO, PUC Inc. will be in attendance concerning the
PUC Inc. and PUC Services Inc. Shareholder Annual Meeting.

Mover: Councillor M. Bruni

Seconder,  Councillor T. Sheehan

Resolved that City Council is now authorized to meet in Open Session as the
sole shareholder of PUC Inc. and PUC Services Inc.; and

Further resolved that City Council appoints Mayor Debbie Amaroso as Council's
proxy to vote on the resolutions of the shareholder of PUC Inc. and PUC
Services.

PART ONE - CONSENT AGENDA

COMMUNICATIONS AND ROUTINE REPORTS OF CITY DEPARTMENTS,
BOARDS AND COMMITTEES

Mover: Councilior M. Bruni

Seconder:  Councilior S. Myers

Resolved that all the items listed under date 2012 05 28 - Part One — Consent
Agenda be approved as recommended.

Correspondence from AMO, OGRA is attached for the consideration of Council.

Comespondence from Algoma Public Health (concerning smoking in movies) is
attached for the information of Council.

Correspondence requesting permission for private liquor license extension is
attached for the consideration of Council.

Mover: Coungciller . Fata

Seconder:  Councillor T. Sheehan

Rescived that City Council has no objection to the proposed extended licensed
area as detailed in the written request for a liquor license extension on private
property for an outdoor event on the following stated dates and times:

1. Porfuguese Canadian Association
5 Comwall Street
Annual Barbeque/Picnic — June 23, 2012 from 12:00 noon to 8:00 p.m.

2. G. Marconi Society
450 Albert Street West
Annual ltalian Festival ~ July 15, 2012 from 12:00 ncon to 1:00 p.m.
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d)

g)

h)

Correspondence from residents of Allen's Side Road addressed to Councillors
Manzo and Krmpatich is attached for the consideration of Council.

Mover: Councillor J. Krmpotich

Seconder:  Councillor F. Manzo

Resolved that the correspondence and petition from residents of Allen's Side
Road concerning heavy truck traffic be referred to staff for review and report back
to Council.

Council Travel

Mover: Councillor M. Bruni

Seconder:  Coungcillor T. Sheehan

Resolved that Councillor Lou Turco be authorized to travel to the AMO Board of
Director's meeting being held in Windsor (3 days in June) at an estimated cost to
the City of $750.

Staff Travel

A report of the Chief Administrative Officer is attached for the consideration of
Council.

Mover: Councilior M. Bruni

Seconder:  Councillor 8. Myers

Resoilved that the report of the Chief Administrative Officer dated 2012 05 28
concerning Staff Trave! requests be approved as requested.

Tender for Ready-Mix Concrete

A report of the Manager of Purchasing is attached for the consideration of
Council.

Mover; Councillor F. Fata

Seconder:  Councillor T. Sheehan

Resolved that the report of the Manager of Purchasing dated 2012 05 28 be
endorsed and that the tender for the supply of Ready-Mix Concrete, as required
during the 2012 Construction Season, by the Public Works and Transportation
Depariment be awarded as recommended.

2011 Financial Statements and Appointment of City Auditor for the 2012
Fiscal Year

A report of the Commissioner of Finance and Treasurer is attached for the
consideration of Council. The financial statements are attached under separate
cover.

Mover: Councillor F. Fata

Seconder:  Councillor 8. Myers

Resolved that the report of the Commissioner of Finance and Treasurer dated
2012 05 26 concerning the audited Consolidated Flnanmai Statements for 2011
be approved; and
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)

k)

Further that KPMG LLP, Chartered Accountants be appointed as the City Auditor

 for the 2012 fiscal year.

Queenstown Board of Management {O/A The Downtown Association) —
2011 Audit Report Prepared by KPMG LLP Chartered Accountants and 2012
Budget Estimates

A report of the Commissioner of Finance and Treasurer is attached for the

consideration of Council.

Mover: Councillor M. Bruni

Seconder:  Councillor T. Sheehan

Resolved that the report of the Commissioner of Finance and Treasurer dated
2012 05 28 concerning Queenstown Board of Management (O/A The Downtown
Association) Audited Financial Statements for the year 2011, as prepared by
KPMG LLP Chartered Accountants be received and that the Downtown
Association Budget Estimates for the year 2012 be approved.

Registration of Tax Arrears Certificate{s) and Sale
A report of the City Tax Collector is attached for the consideration of Council.

Mover: Councillor M. Bruni

Seconder:  Councillor 8. Myers

Resolved that the report of the City Tax Collector be accepted to commence Tax
Sale Proceedings in accordance with the report.

Ontario Education Collaborative Marketplace

A report of the Manager of Information Technology Division is attached for the
consideration of Council.

The relevant By-law 2012-101 is listed under Item 10 of the Agenda and will be
read with ali other by-laws listed under that item.

Algoma Bioseptic Technologies, Biosolids Composting Piiot Indemnity
Agresmeant

A report of the Director of Engineering Services is attached for the consideration
of Council.

The relevant By-law 2012-106 is listed under Item 10 of the Agenda and will be
read with all other by-laws listed under that item.

Lane Closing Application - Highland Park Subdivision, Plan 9110
A report of the City Solicitor is attached for the consideration of Council.

The relevant By-laws 2012-103 and 2012-104 are listed under item 10 of the
Agenda and will be read with all other by-laws listed under that item.
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p)

q)

Renewal of City's Insurance Program ~ Jardine Lloyd Thompson Canada
Inc.

A report of the City Solicitor is attached for the consideration of Council.

Mover: Councillor F. Fata

Seconder:  Councilicr T. Sheehan

Resolved that the report of the City Solicitor dated 2012 05 28 concemning
Renewal of City's Insurance Program be accepted and the recommendation to
place the City's insurance package for the year June 1, 2012 to May 31, 2012
with Jardine Lloyd Thompson Canada Inc. through Algoma Insurance Brokers
Limited at a cost of $1,338,866.60 be approved,

Easement Required for a Temporary Turn Around for Municipal Vehicles
from Dennis Maninos and Patricia Rosa Maninos Over a Part of Lot 25 RCP
H731 Tarentorus

A report of the Assistant City Solicitor is attached for the consideration of Council.

The relevant By-law 2012-102 is listed under item 10 of the Agenda and will be
read with all other by-laws listed under that item.

Downtown Farmer’s Market Feasibility Study

A rteport of the Planning Director is attached for the consideration of Council,
The study is attached under separate cover.

Mover: Councillor F. Fata

Seconder:  Councilior S. Myers

Resolved that the report of the Planning Director dated 2012 05 28 concerming
Downtown Farmers’ Market Feasibility Study be received as information.

Request to Provide Free Bus Service on Community Day

A report of the Manager of Transit and Parking is attached for the consideration
of Council.

Mover: Councillor M. Bruni

Seconder:  Councillor 7. Sheehan

Resolved that the report of the Manager of Transit and Parking dated 2012 05 28
concerning Request to Provide Free Bus Service on Community Day be received
as information.

PWT Sidewalk and Curb Program — 2012

A report of the Deputy Commissioner of Public Works and Transportation is
attached for the consideration of Councii.

Mover: Councillor M. Bruni
Seconder:  Councillor 3. Myers
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)
2)
3)
(4)
(5)
(6)

b)

Resolved that the report of the Deputy Commissioner of Public Works and

Transportation dated 2012 05 28 concerning PWT Sidewalk and Curb Program —

2012
PART TWO ~ REGULAR AGENDA
REPORTS OF CITY DEPARTMENTS, BOARDS AND COMMITTEES

ADMINISTRATION

COMMUNITY SERVICES DEPARTMENT
ENGINEERING

FIRE

LEGAL

PLANNING

Application No. A<13-10-T — Premiere Landscaping and Garden Centre
Inc.

A report of the Planning Division is attached for the consideration of Council.

Mover: Councillor M. Bruni

Seconder: Councillor S. Myers

Resolved that the report of the Planning Division dated 2012 05 14 concerning
Application No. A-13-10-T — 1151 Second Line West be received and that City
Council approve the request to permit a topsoil stripping operation on the
subject property for a period not to exceed one (1) year, subject to an
agreement as per Section 142 of the Municipal Act, with Premiere Landscaping
and Garden Centre Inc. The agreement will include, but not be limited to the
13 conditions contained in the report.

Application No. A-17-12-Z — Steve Roberts — 415 Northiand Road
A report of the Planning Division is attached for the consideration of Council.

Mover: Councilior F. Fata

Seconder. Councillor T. Sheehan

Resolved that the report of the Planning Division dated 2012 05 28 concerning
Application A-17-12-Z — 415 Northland Road be received and that City Council
appreve rezoning the subject property from “R3" (Low Density Residential)
zone toc "R3.5" (Low Density Residential) zone with a Special Exception subject
to the 3 conditions contained in the report.
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c) Application No. A-18-12-OP - Lisa Lofstrom - 680 Fifth Line East
A report of the Planning Division is attached for the consideration of Council.

Mover: Councillor F. Fata

Seconder: Councillor S. Myers

Resclved that the report of the Planning Division dated 2012 05 28 concerning
Application No. A-18-12-OP - Lisa Lofstrom — 680 Fifth Line East be received
and that City Council deny the applicant’s request to amend the Official Plan in
order to create an additional rural residential lot.

d) Digital Signs By-law
A report of the Planning Division is attached for the consideration of Council.

Mover: Councillor M. Bruni

Seconder: Councillor T. Sheehan

Resolved that the report of the Planning Division dated 2012 05 28 concerning
the Digital Signs By-law be received and that City Council approve the
proposed Digital Signs By-law and repeal the current moratorium on digital
signage.

(7) PUBLIC WORKS AND TRANSPORTATION
(8) BOARDS AND COMMITTEES

a) OLG Modernization ~ A Strategic Economic Development Opportunity for
Sauit Ste. Marie

A repert of the Executive Director, Sault Ste. Marie Economic Development
Corporation is attached for the consideration of Council.

Mover: Counciilor M. Bruni

Seconder: Councillor 5. Myers

Resolved that the report of the Executive Director, Sault Ste. Marie Economic
Development Corporation dated 2012 01 23 concerning Ontario Lottery and
Gaming Modernization - Strategic Economic Development Opportunity be
accepled and the recommendation to provide $100,000 from the 2012
Economic Diversification Fund for the completion and implementation of the
strategy be approved.

T UNFINISHED BUSINESS, NOTICE OF MOTIONS AND RESOLUTIONS
PLACED ON AGENDA BY MEMBERS OF COUNCIL

a) The following Notice of Motion was read at the 2012 05 14 Council Meeting
and is now being presented for the consideration of Council.

Mover: Councillor T. Sheehan
Seconder: Councillor 8. Myers
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b)

Whereas Cirque du Soliel show was thoroughly enjoyed by many residents of
Sault Ste. Marie; and

Whereas Essar Centre staff were estimating that thousands of visitors would
come to our City to see Cirque du Soliel; and

Whereas there are a number of traveling circuses that no longer use animal
acts;

Whereas 29 municipalities across Canada have chosen to prohibit circuses that
use animal acts;

Now Therefore Be It Resolved that the City Solicitor prepare a report on how
City Council can enact a by-law that will prohibit circuses that use animal acts.

Mover: | Councillor S. Myers

Seconder; Councillor B. Watkins

Whereas based on recent conversations with the Downtown Association
management, it appears there remains a challenge related to parking in the
Downtown both at the meters and the municipal lots; and

Whereas there has been considerable work done on this matter with the
previous management and the staff of the Downtown and City staff; and
Whereas there is great interest from the new Downtown Management to meet
and review options for parking in the Bowntown including "pay and display” in
the municipal lots and to review current practices around meter monitoring and
length of time use of meters;

Now Therefore Be It Resolved that City Council ask the appropriate staff to set
up a task committee with the Downtown Management and interested members
of Council to review the issues, bring forward possible solutions and report
back to City Council before the end of October.

Mover: Councillor S. Butland

Seconder: Councillor L. Turco

Whereas the Highway Traffic Act presently prohibits all-terrain vehicles from
using rural roadways to access the trails designated for recreational use and
specifically prohibits the use of newer models allterrain vehicles (side by
sides); and

Whereas these are the vehicles of choice by the disabled because of their ease
of use and additiona! safety features; and

Whereas the community has the authority to pass a by-law permitting the use
of such vehicles on municipal roadways;

Now Therefore Be it Resclved that Legal staff in consultation with appropriate
city departments as well as the Parks and Recreation Advisory Committee
prepare recommendation(s) regarding this issue for the consideration of
Couneil,

(the proponent of the above by-law has undertaken the responsibility of
consulting with Police Services, Accessibility Committee, and the Snowmobile
Association requesting input into any proposed by-law).
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10.

b}

COMMITTEE OF THE WHOLE FOR THE PURPOSE OF SUCH MATTERS AS
ARE REFERRED TO IT BY THE COUNCIL BY RESOLUTION

ADOPTION OF REPORT OF THE COMMITTEE OF THE WHOLE

CONSIDERATION AND PASSING OF BY-LAWS

By-laws before Council TO BE PASSED which do not reguire more than a simple
majority.

Mover: Councillor M. Bruni

Seconder: Councillor T. Sheehan

Resolved that ali by-laws listed under Iltem 10 of the AGENDA under date May
28, 2012 be approved.

AGREEMENTS

2012-101
A by-law to authcrize an agreement between the City and Dell Canada for the
participation in the Ontario Education Collaborative Marketplace (OECM)
contract.

A report from the Manager of Information Technology is on the agenda

2012-106

A by-law to authorize an indemnity agreement between the City and PUC
Services Inc. and Algoma Bioseptic Technologies for the provision of biosolids
from the East End Plant for a pilot composting project.

A report from the Director of Engineering Services is on the agenda.

DEVELOPMENT CONTROL

2012-97 .
A by-law to designate the lands located at 849 Second Line East an area of site
plan contral.

2012-99
A by-law to designate the lands located at 39 Stevens Street an area of site plan
control.

EASEMENT

2012-102
A by-law fo authorize an easement with Dennis Maninos and Patricia Rosa
Maninos to The Corporation of the City of Sault Ste. Marie over a portion of Lot
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g)

hy

11.

12.

25 RCP H731 Tarentorus, shown as Part 1 on the draft reference plan prepared
by Tulloch Geomatics Inc. ("Easement Lands”®) for the purposes of a temporary
turmn around for municipal vehicles and vehicles used for municipal purposes
including snow ploughs, graders, school buses, garbage frucks and emergency
vehicles.

A report from the Assistant City Solicitor is on the agenda.

LANE ASSUMPTION

2012103
A by-law to assume for public use and establish as a public lane, a lane in the
Highland Park Subdivision, Plan 9110.

A report from the City Solicitor is on the agenda.
ZONING

2012-96
A by-law to amend Sault Ste. Marie Zoning By-laws 2005-150 and 2005-151
concerning lands located at 848 Second Line East.

2012-98
A by-law to amend Sault Ste. Marie Zoning By-laws 2005-150 and 2005-151
concerning lands located at 39 Stevens Street,

By-laws before Council for FIRST and SECOND reading which do not require
more than a simple majority.

LANE CLOSING

2012-104
A by-aw to stop up, close and authorize the conveyance of a lane in the
Highland Park Subdivision Plan 9110.

QUESTIONS BY, NEW BUSINESS FROM, OR ADDRESSES BY MEMBERS
OF COUNCIL CONCERNING MATTERS NOT OTHERWISE ON THE AGENDA

ADDENDUM TO THE AGENDA
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13.

ADJOURNMENT

Mover: Councillor F. Fata
Seconder.  Councillor S, Myers
Resolved that this Council now adjourn,
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'MINUTES

REGULAR MEETING OF CITY COUNCIL
2012 05 14
4:30 P.M.
COUNCIL CHAMBERS

Present: Mayor D, Amaroso, Councillors L. Turco, S. Butland, S. Myers, M. Bruni,
J. Krmpotich, B. Watkins, R. Niro, P. Christian, F. Fata, T. Sheehan, F. Manzo, P. Mick

Officials:  J. Fratesi, M. White. R. Tyczinski, N. Kenny, S. Hamilton Beach, N.
Apostle, B. Freiburger, J. Dolcetti, D. Elliott, C. Rumiel, K. Streich Poser, D. McConnell,
M. Blanchard, 7. Reid, D, Scott, R. Rushworth

1. ADROPTION OF MINUTES

Moved by: Councillor F, Fata

Seconded by: Coungcillor S. Myers

Resclved that the Minutes of the Regular Council Meeting of 2012 04 16 be
approved. CARRIED

2, QUESTIONS AND INFORMATION ARISING OUT OF THE MINUTES AND
NOT OTHERWISE ON THE AGENDA

3. APPROVE AGENDA AS PRESENTED

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resolved that the Agenda for 2012 05 14 City Council meeting and Addendum
#1 as presented be approved. CARRIED

4, DELEGATIONS/PROCLAMATIONS

a) Mark Barsanti, Dealer ~ Sault Ste. Marie Canadian Tire was in attendance
concerning proclamation — Jumpstart Day.

by  Lynn Ingram, Chair of Council, Community Living Algoma as well as
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c)

d)

g)

h)

a)
b)

Representative of North 4 Region, Council of Community Living Ontario and
Chris Dunn, Team lLeader, Manager of Transportation Services, Community
Living Algoma were in attendance concerning proclamation — Community Living
Awareness Month.

Kerry Foster was in attendance concerning proclamation ~ Falun Dafa Day.

Margaret Nicholson, Member of the Royal Purple was in attendance concerning
proclamation - Royal Purple and Hearing Society.

Jack Wetherall, Honourary Chair of Theatre Ontaric Festival 2012 was in
attendance concerning proclamation — Theatre Ontaric Festival Week.

Bill Marks, Producer of the film "Compulsion” and Rosalie Chilelli, Managing
Director — Edge Enterprises were in attendance concerning recent filming
activities.

Kathy Fisher and Cindy Ellen Crawford, Algoma 1812 were in attendance
concerning item B.(8)}a).

Dominic Parrefla, Vice President Operations & Engineering PUC Inc., Chris
Kresin, Kresin Engineering, Simon Horsley, Stantec, and Dr. Allan Northan,
Algoma Public Health were in attendance in response to a Council resolution
passed at the 2012 04 16 Council meeting. '

Bob Paciocco, Ted Ward, and Mike Hogan were in attendance concerning
agenda itern 6.(6)(c),

PART ONE — CONSENT AGENDA

COMMUNICATIONS AND ROUTINE REPORTS OF CITY DEPARTMENTS,
BOARDS AND COMMITTEES

Moved by: Councillor M. Bruni

Seconded by: Councillor S. Myers

Resolved that all the items listed under date 2012 05 14 — Part One — Consent
Agenda be approved as recommended. CARRIED

Correspondence from AMO was received by Council.

Correspondence from the Municipality of Meaford and the Towns of Markham,
Tillsonburg and Niagara-On-The-Lake (concerning payments in lieu of taxes),
City of Sudbury (concerning a national dementia strategy), County of Oxford
(concerning moratorium on landfills), the Township of MacDonald, Meredith and
Aberdeen Additional (conceming the Ontario Society for the Prevention of
Cruelty to Animals Act, 1990) and the Township of Wainfleet (concerning
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g)

h)

industrial wind turbines) was received by Council.

A copy of a letter from the Ministry of Transportation to the Township of Prince
concerning winter maintenance operations on Highways 550 and 565 was
received by Council.

A letter from Dan French, Parks Canada concerning the impacts of the
Government of Canada's Economic Action Plan on operations at Pukaskwa
National Park and the Sault Ste. Marie Canal National Historic Site was received
by Council.

A letter from the Deputy Minister, Ministry of Natural Resouces concerning
changes to the Bear Wise program was received by Council.

A copy of a letter from the Sault Ste. Marie Public Library Board to the Minister of
Industry conceming the cancellation of Community Access Program
sustainability funding was received by Council,

Correspondence from Ontario Lottery and Gaming advising that the quarterly
payment of the 5% allocation from January 1, 2012 to March 31, 2012 is
$331,195 was received by Council.

Correspondence concerning a request for permission to hold a special occasion
permit event at an outdoor municipal facility was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheehan

Resolved that the following requests to hold Special Occasion Permit events at a
municipal facility on the stated dates and times be endorsed by City Council:

Roberta Bondar Pavilion
Musicfest XVIX — Bratwurst, Beer and Beethoven
June 10" from 12:00 noon — 8:00 p.m.

Ride for Sight

June 29" from 8:00 p.m. — 12:00 midnight
June 30" from 4:00 p.m. — 12:00 midnight
CARRIED

A letter requesting permission for a private property liquor license extension was
received by Council,

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that City Council has no objection to the proposed extended licensed
area as detaiied in the written request for a liquor license extension of private
property for an cutdoor event on the following stated dates and times:

Dock’s Riverfront Grill, 89 Foster Drive
June 28.-and 30, 2012 from 12:00 noon to 2:00 a.m. {June 30 and July 1)
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)

k)

Canada Day - July 1, 2012 from 12:00 noon to 2:00 a.m. (July 2)

Independence Day — July 4, 2012 from 12:00 noon to 2:00 a.m. (July 5)
CARRIED

Staff Travel
The report of the Chief Administrative Officer was received by Council.

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resolved that the report of the Chief Administrative Officer dated 2012 05 14
concerning Staff Travel requests be approved as requested. CARRIED

Tender for Asphaltic Concrete
The report of the Manager of Purchasing was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor S. Myers

Resolved that the report of the Manager of Purchasing, dated 2012 05 14, be
endorsed and that the tender for the supply of Asphaltic Concrete products
required during the 2012 construction season by the Public Works and
Transportation Department be awarded as recommended. CARRIED

Property Tax Appeals
The report of the City Tax Collector was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheehan

Resolved that Pursuant to Section 357 of the Municipal Act, 2001, the
adjusiments for the tax accounts outlined en the City Tax Collector's report of
2012 05 14 be approved and that the tax records be amended accordingly.
CARRIED

Transit Services and United Steelworkers 2251A (Transit Mechanics) Three
(3) Year Renewal Collective Agreement February 1, 2012 to January 31,
2015

The report of the Commissioner of Human Resources was received by Council.

Moved by: Councillor F. Fata

Seconded by: Councillor 8. Myers

Resolved that the report of the Commissioner of Human Resources dated 2012
05 14 concerning Renewal of Collective Agreement — USW Local 2251 — Transit
be accepted and further that the Memorandum of Settlement for USW Local
2231 - Transit and the City of Sault Ste. Marie be approved for ratification by City
Council and that the appropriate by-law be presented at a future Council
meeting. CARRIED
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P)

q)

Municipal Coat of Arms

The report of the Deputy City Clerk and Manager of Quality Improvement was
received by Council.

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resolved that the report of the Deputy City Clerk and Manager of Quality
Improvement dated 2012 05 14 concerning Municipal Coat of Arms be accepied
and that Council authorize proceeding with accreditation of an official coat of
arms. CARRIED

Recorded Vote:

For: Mayor D. Amaroso, Councillors L. Turco, 8. Myers, M. Bruni, J. Krmipotich,
R. Nirg, P. Christian, T. Sheehan

Against:  Councillors S. Butland, B. Watking, F. Fata, F. Manzo, P. Mick

Pilot Project Children's Recreation Pregramming at Greco Pool/Etienne
Brule Playground

The joint report of the Commissioners of Social Services and Ccmmumty
Services was received by Council.

iMoved by: Counecillor M. Bruni

Seconded by: Councillor 5. Myers

Resolved that the report of the Commissioners of Social Services and
Community Services dated 2012 05 14 concerning Pilot Project Children’s
Recreation Programming at Greco Pool/Etienne Brule Playground be received as
information, CARRIED

Homelessness Partnering Sfrategy (HPS) — Community Entity Review
Committee’s (CERC) Approval of HPS Funding '

The report of the Manager Housing Programs was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheehan

Resolved that the report of the Manager Housing Programs dated 2012 05 14
concerning Homealessness Partnering Strategy (HPS) — Community Entity
Review Commiltee’s (CERC) Approval of HPS Funding be received as
information. CARRIED

West End Community Centre Library
The report of the Commissioner of Community Services was received by Council.

Moved by: Councilior F, Fata
Seconded by: Councillor S. Myers



8)

t

Resolved that the report of the Commissioner of Community Services dated 2012
05 14 concerning West End Community Centre Library be accepted and the
recommendation to name the new branch library the Korah Branch Library be
approved. CARRIED

West End Community Centre (WECC) — Northern Ontario Heritage Fund
Corporation (NOHFC) Amendment to the Loan and Conditional
Contribution Agreement

The report of the Commissioner of Community Services was received by Council.
The relevant By-law 2012-95 is listed under ltem 10 of the Minutes.

Alcohol Risk Management Policy Revisions
The report of the Manager of Recreation and Culture was received by Council.

Moved by: Councillor F. Fata

Seconded by; Councillor T. Sheehan

Resolved that the report of the Manager of Recreation and Culture dated 2012
05 14 concerning Alcohol Risk Management Policy Revisions be accepted and
the pelicy revisions recommended in the report be approved. CARRIED

Contract 2012-4E - Reconstruction of Euclid Road - Pim Street to Wemyss
Street

The report of the Design and Construction Engineer was received by Council.

The relevant By-laws 2012-90 and 2012-91 are listed under ltem 10 of the
Minutes.

Solar Photovoltaic FIT Application — F. J. Davey Home
The report of the Environmental Initiatives Coordinator was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Coungciller S. Myers

Resolved that the report of the Environmental Initiatives Coordinator dated 2012
05 14 concerning Solar Voltaic FIT Application — F. J. Davey Home be accepted
and the recommendation that Council express its support for this project be
approved. CARRIED

Wellington Street Underpass — Maintenance and Improvements
The report of the Director of Engineering Services was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheehan

Resolved that the report of the Director of Engineering Services dated 2012 05
14 concerning Weilington Street Underpass — Maintenance and Improvements
be accepted and the recommendation that M. R. Wright and Associates be-
retained 1o complete design and contract administration with funding from the
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$65,000 allowance in the 2012 miscellaneous construction budget be approved.
CARRIED

Biennial Bridge Inspections — Consulting Services
The report of the Director of Engineering Services was received by Council.

Moved by: Councillor F, Fata

Seconded by: Councillor S. Myers

Resolved that the report of the Director of Engineering Services dated 2012 05
14 concerning Biennial Bridge Inspections — Consulting Services be accepted
and the recommendation that M. R. Wright and Associates be retained to
complete the 2012 biennial bridge inspections for an estimated fee of $48,850
funded from the 2012 miscellanecus construction budget be approved.
CARRIED

Contract 2012-5E — Second Line East Widening and Construction of the
Second Line/Pine Street Intersection

The report of the Director of Engineering Services was received by Council.
The relevant By-law 2012-84 is listed under Item 10 of the Minutes.

Single Lane Bridge Rehabilitation - Four Shared Bridges with Prince
The report of the Director of Engineering was received by Council,

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resoived that the report of the Director of Engineering Services dated 2012 05
14 concerning Single Lane Bridge Rehabilitation — Four Shared Bridges with
Prince be accepted and the recommendation to negotiate an agreement with
Prince Township to retain M. R. Wright and Associates for the geotechnical
investigation, environmental assessment and predesign work be approved: and
Further that $128,000 (excluding HST) engineering fee be shared equally
between the two municipalities with the City's share funded from the carry-over
from previcus miscellaneous construction budgets. CARRIED

711/719 Bay Stroet — Seawall
The report of the Director of Engineering was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor 3. Myers

Resolved that the report of the Director of Engineering Services dated 2012 05
14 conceming 711/719 Bay Street — Seawall be accepted and the
recommendation to retain M. R. Wright and Associates to design and supervise
interim repairs to the seawall at a cost of $15,575 with funding from the 2012
miscellaneous construction budget be approved. CARRIED
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Queen Street Conversion from Four Lane to Three Lane and Queen Street
Reconstruction Engineering Fee Revision

The report of the Director of Engineering was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheehan

Resolved that the report of the Director of Engineering Services dated 2012 05
14 concerning Queen Street Conversion ~ Four Lane to Three Lane -
Engineering Fee Revision be accepted and the recommendation to increase the
engineering fee estimate for AECOM from 3$355,000 to $440,400 to allow for
added scope of work and an allowance for a study on the possible conversion be
approved. CARRIED

358 McNabb Street — Single Family Dwelling Order to Remedy Issued
August 5, 2009

The report of the Chief Building Official was received by Council,

Moved by: Councillor F. Fata

Seconded by: Councillor 5. Myers

Resclved that the report of the Chief Building Official dated 2012 05 14
concerning 358 McNabb Street — Order to Remedy be accepted and the
recommendation to demolish the structure at this site, remove all debris and cap
the services; and to add the estimated $12,000 costs to the property taxes of 358
McNabb Street be approved. CARRIED

Sault Area Hospital’s Actions to Address Excessive Off Load Delays (OLD)
for Sault Ste. Marie Fire Services’ EMS Division Paramedics

The repont of the Manager of Emergency Medical Services was received by
Council.

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resolved that the report of the Manager of Emergency Medical Services dated
2012 05 14 concerning Sault Area Hospital's Actions to Address Excessive Off
Load Delays for Sault Ste. Marie Fire Services' FMS Division Paramedics be
received as information. CARRIED

Sale of Property at the Corner of McNabb Street and South Market
The report of the City Solicitor was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor S. Myers

Resolved that the report of the City Solicitor dated 2012 05 14 concerning Sale of
Property at the corner of McNabb Street and South Market be accepted and the
recommendation to sell the property to Dick’s Garage Limited for the amount of
$85,000 be approved. CARRIED

Page 8 of 13



ee)

99)

hh)

i)

Repeal of By-law 73223, A Temporary Special Use Exception Zoning By-
law for Lots 6 to 9, Inclusive, Gore Subdivision, Plan 3599, City of Sauit Ste.
Marie

The report of the Assistant City Solicitor was received by Council.
The relevant By-law 2012-92 is listed under Hem 10 of the Minutes.

Agreement Between the City and the Sault Ste. Marie Airport Development
Corporation

The report of the Assistant City Solicitor was received by Council.
The relevant By-law 2012-83 is listed under ltem 10 of the Minutes.

Lane Closing Application ~ Tagona Subdivision, Plan 7882
The report of the Assistant City Solicitor was received by Council.

The relevant By-laws 2012-79 and 2012-80 are listed under ltem 10 of the
Minutes.

Permission to Purchase One (1) 40-Foot Low Floor Nova Bus
The report of the Manager of Transit and Parking was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheehan

Resolved that the report of the Manager of Transit and Parking dated 2012 05 14
concerning Purchase of One 40-Foot Low Floor Nova Bus be accepted and the
recommendation to purchase subject bus at a cost of $380,000 (HST excluded)
with funding from capital from current (§75,000) and Federal gas tax revenue
($315,000). CARRIED

Lions Club — Pointe Des Chenes Campground

The report of the Commissioner of Public Works and Transporiation was
received by Councii,

Moved by: Councilior F. Fata

Seconded by: Councillor S. Myers

Resolved that the report of the Commissioner of Public Works and
Transportation dated 2012 05 14 concerning Lions Ciub — Pointe Des Chenes
Campground be accepted and the recommendation to renew the existing
agreement with the club for operation of the campground for a period of one year
be approved. CARRIED

PWT Ditching Program — 2012

The report of the Deputy Commissioner of Public Works and Transportation was
received by Council.
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Moved by: Councillor F. Fata

Seconded by: = Councillor T. Sheehan

Resolved that the report of the Deputy Commissioner of Public Works and
Transportation dated 2012 05 14 concerning PWT Ditching Program — 2012 be
received as information. CARRIED

Public Works New Equipment Needs 2012

The report of the Manager of Equipment and Building Maintenance was received
by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor 8. Myers

Resolved that the report of the Manager of Equipment and Building Maintenance
dated 2012 05 14 concerning Public Works Equipment Needs - 2012 be
accepted and the recommendation to proceed with preparing specifications and
tendering the equipment be approved. CARRIED

Business Plan ~ Results Year Two

The report of the Chief of Police was received by Council.

Moved by: Councillor M. Bruni

Seconded by: Councillor T, Sheehan

Resolved that the report of the Chief of Police dated 2012 04 30 concerning
Business Plan — Results Year Two be received as information. CARRIED
Application No. A-16-12-Z — Minor Amendments to Zoning

The report of the Planning Division was received by Council.

Moved by: Councillor F. Fata
Seconded by: Councillor S. Myers

Resolved that the report of the Planning Division dated 2012 05 14 concerning
Application No. A-16-12-Z —~ Minor Amendments to Zoning By-law #6 be received
as information and staff authorized to give Public Notice for Council's June 11,
2012 meeting. CARRIED

Petition — Heritage Drive

The petition was received by Council,

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resolved that the petition concerning naming an existing street Heritage Drive be
received and referred to the Engineering and Planning Department for review
and report back to Council. CARRIED
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A petition concerning agenda item 4.(h) was received by Council.
Correspondence from FONOM was received by Council.

The letter of the Executive Vice President, Chief Transformation Officer and
Chief Information Officer concerning the Ontario Lottery and Gaming Corporation
was received by Counucil.

Moved by: Councillor F. Fata

Seconded by: Councilior T. Sheehan

Resolved that pursuant to By-law 2002-18 that citizen Florence Lake be
appointed to the F. J. Davey Home Board of Directors effective May 14, 2012,
CARRIED

PART TWO ~ REGULAR AGENDA
REPORTS OF CITY DEPARTMENTS, BOARDS AND COMMITTEES

ADMINISTRATION

COMMUNITY SERVICES DEPARTMENT
ENGINEERING

FIRE

LEGAL

PLANNING

Application No. A-13-10-T ~ Premiere Landscaping and Garden Centre
inc.

The report of the Planning Division was received by Council.

Moved by: Councillor F. Manzo

Seconded by: Councillor J, Krmpotich

Resoclved that agenda item 6.(6)(a) be deferred to the May 28, 2012 Council
meeting. CARRIED

Pecuniary interest — Councilior Niro — daughter’s property backs onto subject
property.
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Moved by: Councillor M. Bruni

Seconded by: Councillor S. Myers

Resolved that the report of the Planning Division dated 2012 05 14 concerning
Application No. A-13-10-T - 1151 Second Line West be received and that City
Council approve the request to permit a topsoil stripping operation on the
subject property for a perod not to exceed one (1) year, subject to an
agreement as per Section 142 of the Municipal Act, with Premiere Landscaping
and Garden Centre Inc. The agreement will include, but not be limited to the
13 conditions contained in the report. DEFERRED

Application No. A-14-12-Z.OP — 1704608 Ontario Limited

Moved by: Councillor M. Bruni

Seconded by: Councillor F. Fata

Resolved that agenda item 6.(6)(b) be deferred to a future meeting of Council.
CARRIED

The report of the Planning Division was received by Council,

Moved by: Councillor M. Bruni

Seconded by: Councillor T. Sheshan

Resolved that the report of the Planning Division dated 2012 05 14 concerning

Application No. A-14-12-Z. OP ~ 181 Greenfield Drive be received and that City

Council approve Official Plan Amendment No. 185 and re-designate the

property from Rural Area to Residential on Land Use Schedule “C" of the

Official Plan, and that City Council rezone the subject property from "RA"

(Rural Area) zone to "R3" (Low Density Residential) zone, subject to the

following conditions:

1) That the property be deemed subject to Site Plan Control:

2) That the applicants either purchase the right-of-way or enter intc an
easement agreement with the Municipality. in relation to the use and
maintenance of the right-of-way and underground services. DEFERRED

Application No, A-15-12-Z — Helen and George Johnson
The report of the Planning Division was received by Council,

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that the report of the Planning Division dated 2012 05 14 concerning

Application No. A-15-12-Z — 39 Stevens Street be received and that City

Council approves the rezoning of the subject property from “R2" (Single

Detached Residential) zone to "R3” (Low Density Residential) zone, subject to

the following:

1) That the required rear vard setback be reduced from 10 metres to 7.5
metres,

2) That the property be designated as an area of Site Plan Control. CARRIED
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Application No. A-18-11-Z — Antonio N. Ruscio
The report of the Planning Division was received by Council.

Moved by: Councillor F. Fata

Seconded by: Councillor T. Sheehan

Resolved that the report of the Planning Division dated 2012 05 14 concerning

Application No. A-18-11-Z — 849 Second Line East be received and that City

Council approve the rezoning of the subject property from “RA” (Rural Area)

zone to "R4” (Medium Density Residential) zone, subject to the following

conditions:

1} That the maximum building height be increased from five (5) to six (6)
stories;

2} That the required front yard setback be reduced from 7.5m to 7.0m;

3) That the required landscape area be reduced from 30% to 27%; and

4) That the property be designated as an area of Site Plan Control. CARRIED

PUBLIC WORKS AND TRANSPORTATION
BOARDS AND COMMITTEES

By-law Exemptions

The repert of the Regional Project Manager, Algoma 1812 was received by
Council.

The relevant By-laws 2012-85 and 2012-86 are listed under ltem 10 of the
Minutes.

2012 First Quarter Shareholder Report
The report of the President and C.E.C. PUC Inc. was received by Council.

Moved by: Councillor S. Myers

Seconded by: Councillor T. Sheehan

Resolved that the report of the President and C.E.O. PUC inc. dated 2012 04
30 concering 2012 First Quarter Shareholder Report be received as
information. CARRIED

UNFINISHED BUSINESS, NOTICE OF MOTIONS AND RESOLUTIONS
PLACED ON AGENDA BY MEMBERS OF COUNCIL

Moved by: Councilior T. Sheehan
Seconded by: Councillor S, Butfand

Whereas the film and television industry has provided many economic, social
and cuitural benefits to the community of Sault Ste. Marie; and
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Whereas the Vortex Words and Pictures movie Compulsion with a budget of $4
million currently being shot in our City is a fabulous example of these benefits;
and

Whereas Compulsion stars some of biggest talent to appear in a Sault-shot film,
including: Heather Graham (The Hangover, Austin Powers: The Spy Who
Shagged Me}, Carrie-Anne Moss {The Matrix, Memento, Snow Cake), Kevin
Dillon (Entourage, Platoon) and Joe Mantegna (Criminal Minds, The Simpsons);
and

Whereas the production is directed by Sault Ste. Marie's own Egidio Coccimiglio;
and

- Whereas, in addition to several hundred “extras”, local actors Matt Connors, Gary

Vena, Ann Sarich, Allyson Niro and Angela Sauve have speaking roles in the
film; and

Whereas many local businesses and organizations are benefiting from this great
production; and

Now Therefore Be It Resolved that Council of the City of Sault Ste. Marie extend
its heartfelt thanks to all of the wonderful people involved in this production and
further that all be encouraged to come back to the Sault to work in this great City.
CARRIED

Pecuniary Interest — Councillor Niro — employer has a service agreement with
film propanent.

Moved by: Coungcillor §. Myers

Seconded by: Councillor T. Sheehan

Whereas Queen Street will be closed from Simpson to Pim Streets this summer;
and

Whereas the 90th Annual Rotary Parade which is scheduled for Saturday July 21
follows a route that requires closure of Queen Street from Pim to Gore Streets;
and

Whereas Bay Street will also be closed on that day from Brock to Pim Streets for
the parade line-up because of the Queen Street east closure; and

Whereas it is expected that traffic coming in to the downiown area on the day of
the parade will be extraordinarily heavy on Wellington and Albert Streets and on
many of the side streets in the downtown core and may lead to safety concerns;
and

Whereas this is a special anniversary year for the Rotary parade, the City and
many other organizations who plan to participate and create increased numbers
of public participation and attendance;

Now Therefore Be it Resolved that the appropriate staff be requested to prepare
a brief report for City Council to consider providing free city bus service to the
downtown area on that day to encourage people to leave their vehicles at home
and include any other suggestions to ease anticipated challenges in accessing
the downtown and report back to City Council within one month with estimated
costs. CARRIED

Fage 14 of 19



d}

Moved by: Coungcillor P. Christian

Seconded by; Councillor B. Watkins

Whereas Councit has recently completed budget deliberations for 2012; and
Whereas during these deliberations, it was agreed that Council, in concert with
city staff, continue to look for opportunities to minimize expenditures and improve
efficiencies within city operations; and

Whereas it has not yet been determined what impact the recent provincial and
federal budget announcements will have on future municipal operations; and
Whereas the city cumrently provides a variety of fee for service activities for
citizens of Sault Ste. Marie; and

Whereas changing demographics and citizen preference require a review of
these services to determine the appropriateness and need now;

Now Therefore Be It Resolved that Council request that staff prepare a list of fee
for service activities that are currently being offered by the City of Sault Ste.
Marie; and further that as part of the report, staff include financial data over the
last five years that includes costs associated with providing these services as
well as user fee and participation/user data where available. CARRIED

Moved by: Councillor 3. Myers

Seconded by: Councillor P. Mick

Whereas City Council recently completed the budget process for 2012 and a new
report showing previous year comparisons was most helpful, and

Whereas it has been said that budget preparation is a year round activity, and
Whereas in the interest of increasing public awareness of the City budget, and
Whereas members of City Councii want ongoing year to date and comparative
reporting throughout the year leading up to the next year’'s budget approval,
Therefore Be it Resolved that an item called Budget Update or similar, be added
as a standing ftem each month commencing in May 2012, and

Further Be It Resolved that under said itern each month one or two departments
present their budget with year to date against last years actuals and 2012
hudgeted figures for the information of Council. CARRIED

NOTICE OF MQTION
Moved by: Counciller T. Sheehan
Seconded by: Councillor S. Myers

Whereas Cirque du Scliel show was thoroughly enjoyed by many residents of
Sault Ste. Marie; and

Whereas Essar Centre staff were estimating that thousands of visitors would -
come to our City to see Cirgue du Soliel; and

Whereas there are & number of traveling circuses that no longer use animal acts;
Whereas 29 municipalities across Canada have chosen fo prohibit circuses that
use animal acts;

Now Therefore Be It Resolved that the City Solicitor prepare a report on how City
Council can enact a by-law that will prohibit circuses that use animal acts.
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COMMITTEE OF THE WHOLE FOR THE PURPOSE OF SUCH MATTERS AS
ARE REFERRED TO IT BY THE COUNCIL BY RESOLUTION

ADOPTION OF REPORT OF THE COMMITTEE OF THE WHOLE

CONSIDERATION AND PASSING OF BY-LAWS

Moved by: Councillor F. Fata

Seconded by: Councillor 8. Myers

Resolved that all by-laws listed under ftem 10 of the AGENDA under date May
19, 2012 save and except 2012-81 be approved. CARRIED

Moved by: Councillor F. Fata
Seconded by: Councillor S, Myers

-~ Resolved that By-law 2012-47 being a by-law to stop up, close and authorize the

conveyance of a lane in the Laurentian Park Subdivision, Plan H535 be read a
THIRD time and PASSED this 14" day of May, 2012. CARRIED

Moved by: Councillor F. Fata
Seconded by: Councillor S. Myers

Resolved that By-law 2012-77 being a by-law to designate the plaques and

monuments as being of architectural or historic value or interest be PASSED in
open Council this 14" day of May, 2012, CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-79 being a by-law to assume for public use and
establish as a public lane, a lane in the Tagona Subdivision, Plan 7882 be
PASSED in open Council this 14" day of May, 2012. CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-80 being a by-law to stop up, close and authorize the
conveyance of a fane in the Tagona Subdivision Plan 7882 be READ the FIRST
and SECOND time in open Council this 14" day of May, 2012. CARRIED

Moved by: Councillor F. Fata

Seconded by; Councillor S. Myers _

Resolved that By-law 2012-81 being a by-law to appoint inspectors under the
Building Cede Act, 1992 and Municipal Law Enforcement Officers under the
Police Services Act be PASSED in open Council this 14" day of May, 2012.
CARRIED

Pecuniary Interest — Councillor Turco ~ spouse employed by Police Services.
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Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-82 being a by-law to authorize a Lease Agreement
between the City of Sault Ste. Marie and 1866486 Ontario Incorporated carrying
on business as RHP Training Centre (Sault Ste. Marie) Inc. for the use of a
designated area within the John Rhodes Community Centre he PASSED in open
Council this 14" day of May, 2012. CARRIED

Moved by Councillor F. Fata

Seconded by: Councillor 8. Myers

Resolved that By-law 2012-83 being a by-law fo assume for public use and
establish as public streets various parcels of land conveyed to the City be
PASSED in open Council this 14" day of May, 2012. CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-84 being a by-law to appoint Municipal Law
enforcement Officers to enforce the by-laws on various private properties and to
amend Schedule "A” to By-law 90-305 be PASSED in open Council this 14" day
of May, 2012, CARRIED

Moved by: Councillor F. Fata

Seccnded by: Councillor S. Myers

Resolved that By-law 2012-85 being a by-law to exempt the Ermatinger»Clergue
National Historic Site from By-law 2008-168 being a firearms by-law to prohibit
the discharge of firearms in the municipality be PASSED in open Council this 14"
day of May, 2012. CARRIED

Moved by; Councillor F, Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-86 being a by-law to exempt the Ermatinger-Clergue
Mationai Historic Site from By-law 80-128 being a by-law for the use, regulation,
protection and government of the municipal parks of the City of Sault Ste. Marie
be PASSED in open Council this 14" day of May, 2012. CARRIED

Moved by: Councilior F. Fata

Seconded by: Councillor S, Myers

Resolved that By-law 2012-87 baing, a by-law to provide for 2012 final tax billing
be PASSED in open Council this 14" day of May, 2012. CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-88 being a by-law to provide for the adoption of
recovery percentage for the 2012 taxation year be PASSED in open Council this
14" day of May, 2012. CARRIED
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Moved by: Councillor F. Fata

Seconded by: Councillor 8. Myers

Resolved that By-law 2012-89 being a by-law to adopt optional tools for the
purposes of administering flimits for the commercial, industrial and multi-
residential Property Classes be PASSED in open Council this 14" day of May,
2012. CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor 5. Myers

Resolved that By-law 2012-90 being a by-law to authorize a contract between the
City and Palmer Construction Group Inc. for the reconstruction of Euclid Road
from Pim Street to Wemyss Street. (Contract 2012-4E) be PASSED in open
Council this 14™ day of May, 2012. CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-91 being a by-law to permit the temporary closing of
Euclid Road from Pim Street to Wemyss Street from May 15, 2012 until October
31, 2012 to facilitate the reconstruction of Euclid Road be PASSED in open
Council this 14" day of May, 2012. CARRIED

Mowved by: Councillor F. Fata

Seconded by: Councillor 8. Myers

Resolved that By-law 2012-92 being a by-law to repeal By-law 73-223 being a
by-law to permit a vacant service station located on lots 6 to 9, inclusive, in the
Gore Subdivision, Plan 3599 at the intersection of Andrew and Albert Streets to
be used for the purpose of an appliance sales and service shop be PASSED in
open Council this 14" day of May, 2012. CARRIED

Moved by: Councillor F. Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-93 being a by-law to authorize an agreement
between the City and the Sault Ste. Marie Airport Development Corporation for
the installation and maintenance of one advertising display be PASSED in open
Council this 14" day of May, 2012. CARRIED

Moved by: Councillor F, Fata

Seconded by: Councillor S. Myers

Resolved that By-law 2012-94 being a by-law to authorize a contract between the
City and Avery Construction Limited for the Second Line East widening and
construction of the Second Line/Pine Street intersection. The contractor will be
authorized to complete the widening only if sufficient connecting link grant funds
are provided by the MTO. The Engineering fee limit be revised to $674,000 be
PASSED in open Council this 14" day of May, 2012. CARRIED
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12,

13.

Moved by: Counciller F. Fata

Seconded by: Councillor 5. Myers

Resolved that By-law 2012-95 being a by-law to authorize an amendment
agreement between the City of Sault Ste. Marie and the Northern Ontario
Heritage Fund Corporation (NOHFC) for the funding for the West End
Community Centre (WECC) and the recommendation that the amendment
agreement with the NOHFC reflect a One Million Dollar {$1,000,000} conditional
contribution and Five Hundred Thousand Dollar ($500,000) loan with the WECC
project be approved by Council be PASSED in apen Council this 14" day of May,
2012. CARRIED

QUESTICONS BY, NEW BUSINESS FROM, OR ADDRESSES BY MEMBERS
OF COUNCIL CONCERNING MATTERS NOT OTHERWISE ON THE AGENDA

Maoved by: Councillor F. Fata

Seconded by: Councillor T, Sheehan

Resolved that Coundil shall now go into Caucus to:

1. @ legal matter concerning solicitor/client privilege; and

Further Be It Resocived that should the said Caucus meeting be adjourned,
Council may reconvene in Caucus {o continue to discuss the same matter
without the need for a further authorizing resclution. CARRIED

ADDENDUM TO THE AGENDA
ADJOURNMENT

Moved by: Councillor F. Fata
Seconded by: Councillor S. Myers

Resolved that this Council now adjourn. CARRIED

MAYOR

CITY CLERK
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Department

City of Sault Ste Marde
LEGAL DEFPARTMENT
For the Four Monthe Ending April 30, 2012

Y10 Yih

Aprii Actuzi Budget

Yariance

Forcentage

REVENUE

Fees and user chargas
Invastmani incorme
Other income

EXPENDITURES

Salaries

Benafits

Travil and training

Vahicle allowanee, maintenance and repairs
Maternals and supplies

Maintenance and repairs

Rents and leases

Taxas and licensas

Purchazed and contracted senvices
Transfer to own funds

Capital expensa

Dapreciation

Gain/Loss on Disposal of Capital Assets

MET (REVENUENEXPENDITURE

(5189,923.88)  ($646,501.08) (31,509 260.00}

i%1,352,755 92}

(106,74} {2.22371) $0.00 $2,233.71
{$100.00) ($100.00)
(180,120 62) (648,734.7%)  ($1.999.360.00) ($1,350,625.21)
54.554.49 270,056.47 4737,850.00 $AEE 201,53 ;
14,657 22 62,327.75 $158,060.00 $6,732.25 60.81%.
594,81 9.310.42 $16,210.00 $12,890.58 79.58%:
$2,040.00 $2,040.00 100.00%
41.619.39 97 B54.97 $77,220.00 {820,434.57) (26.48%) -
296 87 595 015 $12 080.00 11,484,865
T {4, 715.33) $13,700.00 $18 415,33
73,237 64 0872275 156990000  $1.46517725
3,061.46 53,307 .69 $2726,230.00 $171,922 31
$0.00 30,00
1,175.88 357777 $7,200.00 3,822 23
$0.00 T0.00
$0.00 =000
159,376 B8 583,739.56  $281250000  $2,228 76046
(741.74) (64,995.25) 5813,140.00 $878,136.25
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Departmeni

CHy of Sault Ste Marie
LEGAL ADMINISTRATION
Far the Four Months Ending April 30, 2012

REVENUE
Fees and user chargss
Ofher income

EXPENDITURES

Salaries

Benefils

Travel and training

Vehicle aliowance, maintenance and repairs
Materials and supplies
Mzintenance and repairs

Rents and leases

Taxes and licenses

Purchased and contractad services
Transfer o own funds

Capital expanse

NET (REVENUEYWEXPENDITURE

T ¥1D Percentage
April Aciual __ .. Budget Variance Budget-Rem
($20.335.12) ($208,930.805) (E796,750.00) (5496,829.11) B2.43%
(B10G.00 (§ 100,00} 100.00%
{28,235.12) (298,930.53) ($795.860.00) {5456 928 11)
28,527.52 160,005.31 $434,780.00 $274,274.59
B.205.28 37,260 81 595.615.00 B2 345 39
B34.66 $4,585.00 3465034
£1,040.00 £1,040.00
BBO.05 10,384.78 320,740.00 510,345.24
JOH 87 £95.05 £11.430.00 81083495
{4.289.51) $1.000.00 35,8802
9,224 73 17,854 84 59,200,000 $41,205.16
154292 1.867.85 $42.630.00 $40,662 15
F0.00 $0.00
a2 3500.00 15728
48,574.38 224,474 89 $E74,520.00 F450,445.11
9,338.26 (74,456.00} {$120,540.00) (546,484.00)

(P



Clty of Sault Sta Mare
LEGAL - PROVINCIAL OFFENCES
For the Four Months Ending Aprnil 30, 2012

YD YID Percentage o 2091 ¥
Dapartment Aprif Actual Hudget Variance Eudgei-Rem Artiat

REVENUE
Fees and user charges {$150,588.76) ($347.570.59)  ($1,203,500.00) (3855 929 81} 7112
Investmeant incomea o874 (223371} $0.00 3223371

(180,785 50} (345803907  ($1.203500.00) {3863.508.10} TO.S3%
EXPENDITURES
Salaries 2612697 110,853,186 $303,5650.00 $1892,626.84 B3.45%
Bensfits 6,460.94 25.058.14 $56 445 00 $34, 386,86 57.85%
Travel and training 584.81 237578 $11.625.00 $9,249.249 TO.EG%
Vehicle allowance, mainlenance and repalrs $1.000.00 $1.000.00 100.00%
Matarials and supplies 40,750.34 87268021 $56,480.00 {230,780.21) [54.50%)
Maintenance and repairs 3650.00 $650.00 100.00%
Hents and lzases 7111 174 .58 H12, 70000 $12,52842 08,83
Purchased and contracted services 1,511.53 51,439.54 $182 70000 $131,260.18 71.84%
Capital expansa 117589 3,275.405 28, 700.00 B3,424.05 51.12%

76689159 280,538 74 FE34 880.00 3354343 26 T5.81%

MNET {REVEMUEVEXPENDITURE {74,093.91) (62,267.18) {3668,520.00) {499,352 84) 87 82% SiaaTad

(P



Clty of Sault Sta Maris
LEGAL INSURANCE
For the Four Months Ending April 30, 2012

XT0 ¥TOo Percentags
Daparment April Actual Budgai Vatiance Budget-Rem
REVENUE
EXPENDITURES
Taxes and licenses 364,012 §78 727 91 §1502.700.00  §1,423972.00

64,012.81 TET2F.2% 31,502 Y00.C0 $1.423,972.09

bt ——- == ==

MET (REVENUE)EXPENDITURE 84,0129 78,727.91 $1,502,700.00 £1,423,972.09

LY
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TO: CITY OF SAULT STE. MARIE MAYOR AND COUNCILLORS
FROM: H. Jd. BRIAN CURRAN, PRESIDENT & C.E.O.

DATE: May 18, 2012 |

SUBJECT: PUC inc. and PUC Services Inc. Annual Sharehoider Meetings

T T T L e LT T T A T i e s 5 i i 4 0 1 T oo L e T N e e T

The Cntario Business Corporation Act requires a minimum of 10 days notice for a
shareholder's meeting. In accordance with the Act, | am attaching an official notice of
the annual meetings for both PUC Inc. and PUC Services Inc. scheduled for May 28,
2012. The annual meetings for both companies will be held concurrently.

Prior to the annual meeting, you will receive a copy of the annual reports for PUC Inc.
PUC Services Inc. and the Public Utilities Commission as well as resolutions regarding
acceptance of the annual financial statements, appointments fo the PUC Inc. and PUC
sServices Ing, Boards of Directors and the appointment of auditors for 2012,

228

e s

frﬁ Prasident & C.EO

c.c. City of Saylt Ste. Marie, C.A.O
City Clerk
PUC [nc. Board of Divectors
PUC Services Ing. Board of Directors
KPMG
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MEMORANDUM

TO: CITY OF SAULT STE. MARIE MAYOR AND COUNCILLORS
FROM: H. J. BRIAN CURRAN, PRESIDENT & C.E.Q. PUC INC.
DATE: May 23, 2012

SUBJECT: PUC Inc. and PUC Services Inc. Annual Shareholder Meeting

e A TS 2 et po—

- ST,

The following items are attached for submission 1o the Mayoer, Councillors and C.A.O. prior to
the Sharcholder Annual Mesting on May 28, 2012:
1. Resolutions regarding acceptance of the annual finaneial statements, appointments to the
PUC Ine. and PUC Services Ine. Boards of Directors and the appointment of auditors for
2012.
2. Copies of the anaual reports for PUC Ing., PUC Services Inc. and the Public Utilities
Commission will be provided once printing is completed, This i dnticipated to be by
Friday May 25, 2052,

The attached resolutions seek confirmation from the shareholder ta appoint directors to the
Board.

H. %F/Curraﬂ, President & C.E.O.

c.c.  City of Sault Ste. Marie, CA.Q.
City Cleri
PLUC inc. Board of Directors
PUC Services Inc. Board of Directors

KPMG
Attachments; Shareholder Resolutions - Audited Financial Statements
Appointment of Directors
Appointment of Auditors

2011 PUC Inc., PUG Services Inc. & Public Utilities Commission Annual Reports (to follow
under separale cover when printing is complete)
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RESOLUTION OF THE SHAREMOLDER
OF
PUC INC.

Financial Statements

RESOLVED that the financial statements of the Corporation for the Tiscal year ended
on December 317, 2011, together with the report of the audilors thereon, as placed before the
undersigned, are hereby approved.

Appointment of Auditors

RESOLVED that KPMG LLP, Chartered Accountants, are hereby appointed
Auditors of the Coarporation until the close of the next annual meeting of the shareholder
or until thieir successors are duly appointed at a remuneration 1o be fixed by the directors,
the directors being hereby authorized to fix such remuneration,

Election of Direclors

RESOLVED that the following persons, a majority of whom are resident Canadians, are
hereby elected directors of the corporation, to hold office until the close of the next annual
meeling of the shareholder or until their successors have been duly elected or appoinied,
subject to the provisions of the Corporation's by4aws and the Ontaric Business Corporations
Act: '

Cecilia Bruno
Larry Guerrierc
Mark Howson

J. Douglas Lawson
Marchy Bruni

Pat Mick

Victoria Chiappetta
Frank Fata

Bruno Barban

The foregoing resolutions are hereby consented to by the scle sharehalr:ier of the
Corporation pursuant fo Section 104 of the Ontario Business Corporations Act, this 28™ day of

May 2012.

THE CORPORATICON OF THE
CITY OF SAULT STE. MARIE

Per:

Debbie Amareso, Mayor

Per:

Malcolm White, City Clerk
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Malcolm White

From: . commiunicate@amo.on.ca

Sent: ' May 17, 2012 7:20 PM

To: Malcolm Yihite _

Subject: AMO Board of Directors 2012-2014 Request For Nominations
Attachments: AMO 2012 16 2014 Board of Directors Request far Nominations. pdf

Please be advised that in accordance with the Association's govemning by-law, the Secretary- -
Treasurer is requesting nominations to the 2012 - 2014 AMQ Board of Directors.

Qualified Nominees must obtain a Council resolution of support which must also specify the Caucus
for which the individual is nominated. Please note that the AMO Bylaw No. 1 stipulates that a
member municipality can only have one representative on the Board unless another representative is
on the board as an appointed official. See "Summary of Officers”,

A completed Nomination Form and supporting material must be received no later than 4:00 p.m.
Friday, June 22, 2012,

PLEASE NOTEthis Request for Nominations will be broadcast to the member municipality's council,
administrator and clerk. Recipients of the AMO broadcasts are free to redistribute the AMO
broadcasts to other municipal staff as required. We have decided to not add other staff to these
broadcast lists in order to ensure accuracy and efficiency in the management of our various
broadcast lists.

DISCLAIMER These are final versions of AMO documents. AMO assumes no responsibility for any
discrepancies that may have been transmitted with the electronic version. The printed versions of the
documents stand as the official record.




REQUEST FOR NOMINATIONS
2012 - 2014 AMO Board of Directors

Associztion of Mupticigsbiivs of Untario

May 17, 2012
To: Head and Members of Council
From: Mike Galloway, Secretary-Treasurer, AMO

Please be advised that in accordance with the Association’s governing by-law, the
Secretary-Treasurer is requesting nominations fo the 2012 - 2014 AMO Board of
Directors.

Afttached please find:

» A summary of the offices for which elections will be held at the 2012 Annual
Mesting;

» An estimate of the annual time commitment required to serve on the AMO Board
of Directors and for those who will then serve on the AMO Executive Committee;
and

« Nomination Form

The names of all qualified individuals who are duly nﬂmmated will appear on the baliot
for election to the Board.

Please forward a completed Nomination Form to the Association via fax at (416) 971-
6181 or mail to the attention of Pat Vanini, Executive Director.,

Qualified Nominees must obtain a Council resolution of support which must also
specify the Caucus for which the individual is nominated, Please note that the
AMO Bylaw No. 1 stipulates that a member municipality can oniy have one
representative on the Board unless another representative is on the board as an
appointed official. See “Summary of Officers”.

A completed Nomination Form and supporting material must be received no later
than 4:00 p.m. Friday, June 22, 2012. Nominations will not be accepted beyond
that date. AMO’s Chief Returning Officer, Peter Fay, will certify the nomination.

All candidates will be contacted to confirm receipt of their nominations and at that time
will receive further information on the election process.

If you have any questions regarding this information, please contact Pat Vanini,

Executive Director at (416) 971-9856, ext. 316, e-mail pvanini@amo.on.ca or Lomna

Ruder, Executive Assistant, ext. 341, email lruder@amo.on.ca.

=la)



ANNUAL TIME COMMITMENT
AMO Board of Directors and
Executive Committee

Association of Mumicpatitios of Onfario

The following Is an estimate of time individuals can normally expect to devote for
service on the AMO Board of Directors and Executive Committee (i.e. Chair of each
Caucus).

Executive Meetings 10 days

Memorandum of Understanding Meetings 10 days
(Executive Commitiee only)

Board Meelings 6 days
AMO Conference 3 days
Other Commitments up to 6 days depending on interest

{task forces, other meetings)

Board Meetings:

Board meetings are normally held on the fourth Friday in September, November,
January, March and June and on the Saturday and sometimes the Sunday prior to the
AMOC Annual Conference in August. The June meeting is normally held in the
President's home municipality. In addition to the Board meetings, Board members may
also serve an AMO Task Forces.

Executive Meetings:
Executive meetings are held on the Thursday before a scheduled Board meeting and on

the fourth Friday of the month when there is no Board meeting, Memorandum of
Understanding (MOU) meetings are specifically scheduled and are generally monthly.

L

(e



Agsincialion of Musicipalitivs of Ontario

SUMMARY OF OFFICES
AMOQ Board of Directors
2012 - 2014

Eiections will be held for the 2012 — 2014 AMO Board of Directors consistent with the AMO
By-law Mo. 1:

President.

Secretary-Treasurer,

6 County Caucus Directors. To be Elected: Three elected officials and one
municipal employee fo be elected by caucus constituency at the conference.
Appointed: Chairs of the Eastern and Western Ontario Wardens Caucuses.

7 Large Urban Caucus Directors. To be Elpcted: Five elected officials and one
municipal employee to be elected by caucus constituency at the conference.
Appointed: Chair of the Large Urban Mayors' Caucus of Ontario,

6 Northern Caucus Directors. To be Elected: Four elected officials to be elected

by caucus constituency at the conference: two from the Northeast and two from the

Northwest. Appointed: Chairs of the Federation of Northern Ontario Municipalities
and the Northern Ontario Municipal Association.

7 Ragi'nnai and Single Tier Caucus Directors. To be Elecied: Six elected officials
to be elected by caucus constituency at the conference. Appointed: Chair of the
Mayors and Regional Chairs of Ontario's Single Tier Cities and Regions.

& Rural Caucus Directors. To be Elected. Four elected officials and one municipal
empioyee o be elected by caucus constituency at the conference. Appointed: Chair
of the Rural Cntario Municipal Association.

6 Small Urban Caucus Directors. To be Elected: Four elected officials and one
municipal employse to be elected by caucus constituency at the conference.
Appointed: Chair of Ontario Small Urban Municipalities.

Each of the above caucus members shall serve a two-year term.

Excerpt from AMO Bylaw No. 1, Section 3.1 (a): No Member Municipality may be represented on the
Board by more than one elected director (either an elected official or a municipal employee) except in the
case where the director is an appointed official as set out in Section 3.1 (). In the event that more than
one elected official, or mare than one municipal employee from the same Member Municipality....stands
for election to a caucus, the official who wing the most number of votes at the annual meeting of members
shall be deemed to have been elected 1o the board and the other olficial(s) or employee(s) from the same
Member Municipalily shall be deemed not to have been elected to the board,
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NOMINATION FORM
2012 — 2014 AMO Board of Directors

Asseciation of Municipalities of Ontario

» ltis the respansibility of the person nominated to file a Send completed forms to:
complete and accurate Nomination Form., - : :
» Nominations will be accepted ne later than 4:00 PM Pat Vaninl, Executive Dlractor  *
Friday, June 22, 2012 Assnclgtmn qu Mummpalitlels of Ontario,
+ Resolution of support from nominee's municipality 200 Univarsity Avanus, Sults 801

: Toronto, ON MSH 3C6
must be attached, and must specify the Caucus. FAX to. 416-971-6191

[ Nominee’s Name as it is to appear on the ballot Nominated for the Office of |
Check Grie Cnly §
|
" Nominee’s Municipality o F
President M
Is Municipality currently a paid member of AMO? Yes/No | Secretary-Treasurer ]
Mominee's Municipal Title
Director County Caucus 1
Director Large Urban Caucus []
Nominee’s Preferred Contact Information o
Director Northem Caugus El
Director Regionai & Single Tier Caucus T
| Address ) S ———
Director Rural Caucus ]
_ Director Small Urban Caucus ]
Town/City Postal Code ]
— e
Business Telephone: Mobile:
Fax " Email

[ ] council Resoiution canfirming Caucus and Council support for the nomination is ATTACHED.
CONSENT OF NOMINEE AND STATEMENT OF QUALIFICATION

i the Nominea mentioned in this Nomination Form do herely
consent to such nomination and declare that | am qualifisd to be elected and to hold the office for which | am nominated.

Dated: Signature:

Signature of Nominee

CERTIFICATE OF AMO’'S CHIEF RETURNING OFFICER

Date Momination Form Received at AMO offices:

I, the Chief Retumning Officer, appointed by the Association of Municipalities of Ontario, to officiate over these elections,
do hereby certify that | have examined the Nomination form of the aforementioned Nominee filed with me and am satisfied
that such Nominee is qualified to be nominated to the office indicated above.

Datad: . Signature:;

Chief Returning Officer
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Malcolm White s i
From: Kim Vaudry on behalf of City Clerk

Sent: May 22, 2012 8:38 AM

To: Malcolm White |

Subject: : FW. Endorsement of Action an Srmoking in Movigs

Attachments: Endorsement of Action on Smoking In Movies.pdf

From: Trina Mount [mailtd:imount@algomapublichealth.com]

Sent: May 18, 2012 4:06 PM

To: Brenda Green, Brent 5. Denis; Carol Trainor; Chris Wray; Deborah Tonelli; Donna Brunke; Glenn Martin; Gloria
Fischer; jocelyntwpl@xplornet.ca; Kathryn Scott ; Lesley Sprague; Lynne Duguay; City Clerk; Marilyn Parent Lethbridge;
Peggy Grecco; Phyllis MacKay; Robert Maclean; Ruth Kelso; scasevi@dubreuilville.ca; admin@hiltontownship.ca; Vicky
Goertzen Cooke

Subject: Endorsement of Action on Smoking in Movies

Good Afternoon,

At the Board of Heaith meeting held April 18, 2012, 3 discussion took place around reducing the exposure of youth to
smoking in movies. The attached resolution was passed. At the request of the Board of Health this information is heing
forwarded to all municipalities in Algoma for information.

Trina Mount

Executive Assistant to the

iMedical Officer of Health and

Secretary to the Board of Health

Algoma Public Health

284 Willow Avenue

Sault Ste, Marie, ON P8B 0AS

Tel: (705) 758-5421 Fax: {705) 758-2540
email. imount@algomapublichealth.com

Visit our website at: www algomapublichealth.com

This message. including any attachmenis, i= privilsged and infended only for the persons) named above. This matarial may contaln confidential ar
parsanal information, which may ba subject to ine provisions of the Municipal Freedom of Information and Protection of Privacy Act. Any other
distribution, copying or disctogure 1s sttictly prehibited. If you are not the intended reciphenl o have jeceived this message in errer, please nobify us
immediately by telephone, fax or email snd permanently delete the original tranemission fram us, including any attachments, withowt making a copy.
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_ENDDRSEM’ENT OF ACTmN ON SMOKING IN anms

Tobacco use is the numher one cause of preventable disease and deafh in Ontario.
Leadﬂs in pubhc healﬂl unlts local bﬂarﬂs of health, nun—gﬁvanﬁncntal orgamzatmns

_aumunnng for the deaths. —::nf appmxlmately 13 ,000 people in Ontatio alone each jr'ear,

Whereas the tobacco industry has a long, well documented history of promoting tobacco
use and pnmculaf brands on-screen, while obscuring its true purpose in doing s0;2 -

- Whereas adolescents watch more films than any other age group: movie-going is a

universal expmmceand tobacco imagery in films is cuﬂmt}y unavoidable;s

. ‘Whereas Canadian movie. ratmg systems classify more movies as 14A or PG that are
rated R.iti the US rekulting in 60% more tobaggo i imagery exposure by youth-rated films;3
‘Whereas. exppsure to’ amuiang in movies is estimatad to he IESFGHSIIJLE for 44% of y{:u;h

._:ﬁpta.kes...g_:_ - . S S "

Therefore be it resulved ﬂ:at Diddiek o Q@am\kﬂl&h L):.Jr {ﬂﬂmﬂ ﬂf
organization) enderses the folluwing palmms to ré'&uce the expusure of ;-,runth to -
smolking in meovies: :

(1) Rate new mnvics with smoking “18A" iﬁDﬂtﬂi‘iﬂ, with the gﬂ!ﬁ_:xé:pﬁms heﬁng
when the tobacco presentation clearly and unambiguously reflects the dangers and
consequences of tobacco use or is necessary to represent smoking of a real historical

'{EJ Reqwm producers to uamfy on-sereen that no one involved in the production of the

‘movie received anything of value in consideration for using or dispiaying tobacco.

- (3) Requite strong anti-smoking ads to be shown before any movie with tobacco use at

the distributor's expense, regardless of rating and distribiztion channel.

[4} Require producers to stop identifying tobacco brands.

(5) Reguire that films. with tobacco imagery assigned a G, PG ar 14A ranngbs ineligible
for federal and pmvmc;al ﬁlm supsidies. - :

- iy 1] 200

4t www b gov. on.osd mﬂmwlm—&m"dcfnul‘: fap Acékmd Augost 17 mu:r ‘J

+C Mekemuon and SA Glantz, “How {he tohacco industry built its relationship with Phhywmd, Tobacco Congred 002, 11: 81481,
KL Lum, JR Polansky,

RE Janklw ei 8l., Tobazco Cowirol 2008, 17 3133343,

i Polensicy, J.. Tobaceo Veotor: How Amerivan movies, Canadian film :aubm'hes nnd proviacial rating pmr.:tmas will kil 43,000
Carrcding teen alive mday- dd what . 3

Canadian goverument sean do ghouwt it [-‘nysm:a.n: foe Smoke-Free Canad, July 010 Accessed August 20]0 wwi sonokes
[ree.calpdd 1N G Totmeconestor pdi :

«C Millett and 54 Claniz, “Asngmng an"18° w;un; 1o movies with !ﬂbm umger_v is stseptint o rédige ]'ﬂll{h smaking (ediorial},”

© Thorex 2010; 6505} 377-78
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Portuguese Canadian Association
Of Sault Ste. Marie, Ontario, Canada

o r RECEIVED |0
o i CITY CLERYK =
City Clerk : '
Sault Ste: Marie ; MAY 7 3 201 ,f
ﬂ;;i“\"@__.__
From: Portuguese Canadian Association of Sault Ste. Manie ™~ e

5 Cornwall St
Sauft Ste. Marie, On. PeC 104

Re: Reguest for a Letter of No Objection to Proposed Temporary
Extended Licensad Area.
Barbegue/picnic- June 23, 2012 from 12:00 to 08:00 p.m.

The following is submitted as per Alcohol and Gaming Commission
guidelines. The Partuguese Club holds a fiquor cense. Each summer, the
Association holde o picnic/barbeque on Club grounds, adjacent to the main
hatt, In order 1o extend the liguor license outdonrs, a Leiter of No
Ciection from the Municipal Clerk is necessary and hereby reguested. The
event planned has become an annual one. The event is not open to the
general public, but is for family, friends and acquaintances of Club
members. Number of people expected is approx. 80, This event has
proven popular and uneventful in the past. As per guidelines, the
following agencies have been contacted under separate cover:

Algoma Health Unit

Sault Ste. Marnie Police Services

Sault Ste. Marie Fire Services

Sault Ste. Marie Building Department

For any questions, please contact either of the undersigned. Thank vou.
Sincerely,

%&#mﬁﬁ

Manuel Barros

President of the Association
705-946-5249
mbarros@steslspeed com

Tony Pereira, Director
F05-949-5077 ras.
705-541-1071 cel.

5 Coariwall 3t Sault Bte Marie, ON PBC 104
[705) 9424704
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G. Marconi Society

450 Albert Street West

Sault Ste. Marie, ON P6A 1C3

Tel 705 942-5556 Fax 705 942-8802
marconi.club@gmait.com
marconiciub.ca

A B A e e e e

May 22, 2012

Mr Malcolm White

City Clerk

99 Faoster Drive, P.O. Box 580
Sault Ste. Marie, ON PBA 2N1
Dear Sir:

The G. Marconi Sociely is organizing the Annual TTALIAN F
Sunday July 15, 2012 on the Marconi Club parking lot.

Qutdoor activities will commence at 12:00 pm outdoors and
indoors until 1:00 am.

We will feature rides, games and entertainment for all ages.
Food and refreshiments will be served throughout the day.

We are asking approval from City Council.

We thank you in acvance.

Sincerely e = ‘
f‘"'.',;" o l::u-.., F ,{’/ ‘:.‘;‘72.__“"_
":f_".-%' et o et O J?J/E",/Qj‘:: -
Tony Celii Domenic Carota
President Manager

G. Marconi Society G, Marconi Society

CC: Algoma Health Unit
Sault Ste Marie Police Department
Sault Ste. Marie Fire Department

City of Sault Ste. Marie Building Department

RECEIVED ]

CITY CLERK |

i

MAY 7 7 201 i
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ESTIVAL, to be held

will continue
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May 11, 2012 e o
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CITY CLERK E
Mr. Frank Manzo, Mr. Ioe Krmpotich, WMAY 15 200 {

&60 Base Line, 5 Winfield Drive, i o
: - : ; P*if}.-'m:).ﬁ_.;_‘:l ’_:1_
Sault Ste. Marie, OM PBA 5KG Sault Ste, Marie, ON PEC 2N2
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Diear Ward 6 Counciliors,

On behaif of the Residents living an Allen's Side Road, south of the Secand Line, your assistance is
requested in resolving an ongoing issue that is of great concern to all of us.

Speeding heavy truck traffic, that uses this road daily, is generating excessive ground vibrations causing
the houses along this stretch to shake when these heavy trucks hit the humps, bumps, potholes and
manhole covers that are evident along this 1 km stretch of roadway. Residents are already experiencing
miner damage to their homes such as cracked plaster and brickwaork, cabinets coming off walls, light
fixtures falling from the ceiling as well as glassware breaking in china cabinets. Residents are extremely
concernad ahout the serious structural damage that will ocour to their hemeas with this continual
pounding that is getting worse as the roadway further deteriorates, as time goes by,

The long term solution is to have the roadway rebuilt to standards that would properly support

the heavy loads that these trucks are carrying, As we all know, with the current economic and City
budget situation, this will not be happening in the near future, so alternate steps must be taken now to
eliminate further damage Lo the homes along this route,

Meetings with personnel from Police Services, the City Board of Works, Traffic Department as well as
with the Flakeboard Company has resulted in the consensus that controlling the speed of truck traffic

fs key in reducing the property damage that is occurring. It is hereby suggested and supperted, as
shown by the attached petition signed by the Allen’s Side Road residents affected, that the City reduce
the truck speed limit fram the current 50 kph down to 40 kph.  This would, realistically, result in truck
traffic travelling in the 50 = 55 kph range which would greatly reduce the vibrations, which are currently
being experienced. This reduction in speed along this portion of roadway would add about 30 seconds of
travel time for the truck traffic. In the future, once the roadway has been rebuilt to the required
standards, this speed Hmit issue could be revisited at that time.

We hereby request that you bring this matter to the attention of City Council for their immediate action.

Sincerely,

Allen's Side Road Residents



To: Allen’s Side Road Residents

Recently, on behalf of residents living on Allen’s Side Road south of the Second
Line, meetings have been held with Sgt. Ray Magnan - Police Services, Andy
Starzomski - Manager of Traffic and Communications, and Lloyd Hotchkiss ~ Plant
Manager, Flakeboard Company Ltd. in regards to speeding truck traffic along our
road. As well, Al Mooney of the Public Board of Works has been requested to
look into making required repairs.

With the deteriorating condition of the roadway, concern with the excessive
vibrations and noise caused by these speeding trucks, and the resulting shaking of
the houses, residents are very concerned about potential structural damage tc
their homes with this ongoing problem.

Following meetings with the above people, the consensus was that the only viable
solution for a timely, ongoing and cost effective method of dealing with this
problern would be to have the posted speed limit, for trucks, reduced to 40 kph
{which would realistically, result in most trucks travelling at around 50 kph).

This reduction in speed along this portien of Allen’s Side Road would mean an
additional 30 seconds of travel time for the trucks.

With your support, this matter wil! be brought to our Ward & Counciliors
attention, requesting that it be presented to City Councii for immediate action,

A petition will be presented, later this week for your signature if you are in
agreement with this action. if you should have any further questions
or comments, please call Hank Bates at 759-6942.
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Petition - Requesting that Truck & Lim llen’s Side Ro uced to 40 kph

Name House # Street signature

{please print)

T gue Bares R Kansome D Jmfag@ %ﬁfé.
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Petition - sting that Truck 5 imit on Allen's Side Road be reduced to 40 kph
Name House # Street Signature Date
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89 Foster Diive
P.C. Box D80, Civic Centra
Sault Ste. Magie, Ontario
Canada, PGh 51

Joseph M. Fratosi, BA,, 4.0 (LLB)
Chief Adminietrative Officer

Znbdricgy Croaneardc

705) 759-5347
szgﬁmﬁ 106! ['fﬂ-{E:I?SIEﬂEBEZ {Fax)
i i E-Mfail:
wl3]d . 2003+ T

b.bedingieriEcityssm.on.ca

2012 05 28

Mayor Debbie Amaroso and
Members of City Council
Civic Centre

RE: STAFF TRAVEL REQUESTS

Dear Council:
The following staff travel requests are presented to you for approval:

1. Gerry Grandinetti — Social Services - Social Housing Division
NOSDA Pan Northern Homelessness Summit
June 12 —13, 2012
North Bay, Ontario
Estimated total cost to the City - $623.75
Estimated net cost to the City - $623.75

2. Kim Streich-Poser — Social Services Department
OMSSA AGM and Learning Symposium
June 17 - 20, 2012
Mississauga, Ontario
Estimated total cost to the City - $2,115.45
Estimated net cost to the City - $2,115.45

3. Patti Lebel — Social Services ~ Ontario Works Division
OMSSA AGM and Learning Symposium
June 17 - 20, 2012
Mississauga, Ontario
Estimated total cost to the City - $1,540.45
Estimated net cost to the City - $1,540.45

Yours _trulyr,

JMF:bb Joseph M. Fratesi
Chief Administrative Officer

xe)



Tim Gowans

Finance Department
Manager of Purchasing

Purchasing Division
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2012 05 28 19127 - 2012

Mayor Debbie Amaroso and
Members of City Council

RE: TENDER FOR READY-MIX CONCRETE

PURPOSE

Attached hereto for your information and consideration is a summary of the
tenders received for the supply of Ready-Mix Concrete as required during the
2012 Construction Season.

BACKGROUND

The tender was publicly advertised and tender documents forwarded to all firms
on our bidders list. A public opening of the tenders was held May 2, 2012, with
Councillor Susan Myers representing City Council.

ANALYSIS

The tenders received have been thoroughly evaluated and reviewed with Ms,
Susan Hamilton Beach, Deputy Cornmissioner of Public Works and
Transportation, and the low tendered prices, meeting specifications, have been
identified on the attached summary. -

IMPACT
Funding for the purchase of this material will be drawn from various Public Works
Sireet Maintenance accounts as set in the budget.

STRATEGIC PLAN
Purchase of Ready-Mix Concrete is not an activity listed in the Corporate
Strategic Plan.

RECOMMENDATION

It is therefore my recommendation that the tender for the supply of Ready-Mix
Concrete be awarded to Fisher Wavy Litd., for a one year period. A budgeted
limit of $135,000.00 will be set, all at their firm low tendered prices.

-More-

Eﬁj}_

The Corporation of the City of Sault Ste. Marie
FP.O, Box 580 ~ 99 Faster Drive ~ Sault Ste. Marie, ON P8A 5N1
Telephone: (705) 759-5299 ~ Fax: (705) 759-1842
www . cityssm.on.ca ~ t.gowans@ecityssm.on.ca
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This report is submitted for Council’s approval.

Respectf {ly submitted,

/@1 cad
Tim Gowa

Manager of Purchasing

TGNt
Attach.

Recommended for approval,
fl_f _r’:’:ﬁ_.-' i E
L ,fr

W, Frahurg{er
Commissioner of Finance & Treasurer




FINANCE DEPARTMENT

PUACHASING DIVISION

BUDGET: $135,000.00 - TO BE DRAWN FRGM VARIGUS PUBLIC WORKS STREET MAINTENANCE ACCOUNTS
SUMMARY OF TENDERS
READY-MIX CONCRETE

RECEIVED: May 2, 2012
FILE: #2012WAQ3T

Firm Prices for One Year Perlod (taxes sxira) - Juns 1, 2012 ta May 31, 2013

Deseription 2011
QUANTITY
20Mpa Ready-Mix Concrete {C3A 23,1} (.50
25Mpa Ready-Mix Concrete {CSA 23,11 2.00
32Mpa Heady-Mix Concrete (CSA 2313 436.80
Unshrnkabiz Fill 8.59
Additional cost for Haating 20.50
Undarlaad Charge 54,00
Agditional cost for use of truck with comveyar 500
Subtotah:
H.8.T. (13%)
Total:
Remarks:

Mate: The low tendered prices, meseting specificstions, are boxed above,

The ahove guantities represent a projection of anticipated usage and are based on actaal invoiclag for the 2011 season.

Caswell Concrete Prod.
Sault Sle. Marle, ON

Uret Price  lotal Price

$im1.00 5 95,50
F19800 & 26,00
0900 5 0122850
2144006 & 1,224.00
F2V0G & £53.50
$10500 & 987000
BIRE L0 & HE2E 00

& 10418250

d 13,534503

§ 117.737.53

Undericsd chaige
fess than 2.0 cum,

His my recommendation that the iow tendered prices submitted by Fisher Wawvy Inc., be acceptad,

Tirmn Gowans
Manapger of Purchasing

Linit Price Tofal Price
SIE3.00 & 91,50
#183.00 % 286.00
f124.72 & S5.008.38
12200 3 112200
F2650 § 54225
$13550 3 10.816.00
$1a0.00 3 800,00

$ 98761.13
& 12838585
% 111,600.07

Underloaa charge
55 thal 3.0 cim.

b
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William Freiburger, CMA
Commissioner of Finance G o
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Finance Department

2012 05 22

Mayor Debbie Amaroso and
Members of City Council

RE: 2011 FINANCIAL STATEMENTS AND

PURPOSE

The purpose of the report is to approve the draft audited Consolidated Financial
Statements for 2011 under separate cover, and appoint KPMG LLP, Chartered
Accountants as the City Auditor for the 2012 fiscal year.

BACKGROUND

The Finance Committee met on May 22, 2012 with the City's Auditor KPMG LLP,
Chartered Accouniants to review the 2011 City audit and the following resolutions were
approved.

Moved By: Coungcillor T. Sheehan
Seconded By: Councillor F, Fata

Resolved that the Finance Committee approve the 2011 Financial Statements
as presented and recommend the 2011 Financial Statements to City Council
for approval.

Moved By: Councillor F. Fata
Seconded By: Councillor T, Sheehan

Resolved that KPMG LLP, Chartered Accountants be appointed the City
Auditor for the 2012 fiscal year.

ANALYSIS
Not applicable

IMPACT
Mot applicable

STRATEGIC PLAN
Not applicable

—More—
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2011 Financial Staternents and
Appointment of City Auditor for the 2012 Fiscal Year
2012 05 28
Page 2.

RECOMMENDATION

That the report of the Commissioner and Finance concerning the audited Consolidated
Financial Statements for 2011 be approved, and KPMG LLP, Chartered Accountants be
appointed as the City Auditor for the 2012 fiscal year.

Respectfully submitted,

(/// "4//;; :
W. Freiburger, CMA
Commissioner of Finance and Treasurer

Wkl
attachment



William Freiburger, CMA
Commissioner of Finance
and Treasurer

Finance Department
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2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: QUEENSTOWN BOARD OF MANAGEMENT
(O/A THE DOWNTOWN ASSOCIATION)
2011 AUDIT REPORT PREPARED BY KMPG LLP CHARTERED
ACCOUNTANTS AND 2012 BUDGET ESTIMATES

PURPOSE

In accordance with Sections 204 - 215 of The Municipal Act, attached is a copy
of the Queenstown Board of Management (O/A The Downtown Association)
Audited Financial Statement for the year 2011, as prepared by KPMG LLP
Chartered Accountants, together with a copy of the Downtown Association
Budget Estimates for the year 2012 for your approval,

BACKGROUND
Not applicable

ANALYSIS
The Downtown Association 2011 Annual Report is also attached for your
information.

IMPACT

The 2012 Estimates of the Downtown Association are not a part of the City Budget
Estimates and the levy is charged directly against the properties within the Downtown
(Queenstown) area.

STRATEGIC PLAN
Mot applicable

—More—

The Corporatiort of the City of Sault Ste. Marie
P.0. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marig, ON P8A S5N1
Telephone: (705) 759-5349 ~ Fax; {705) V59-8447
www. cityssm.on.ca ~ w freiburger@cityssm.on.ca

A
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Queenstown Board of Management (O/A The Downtown Association)
2011 Audit Report and 2012 Budget Estimates

2012 05 28

Page 2.

RECOMMENDATION

That the report of the Commigsioner of Finance and Treasurer concerning
Queenstown Board of Management (Q/A The Downtown Association) Audited
Financial Statements for the year 2011, as prepared by KPMG LLP Chartered
Accountants be received and that the Downtown Association Budget Estimates
for the year 2012 be approved.

Respectfully submitted,
P
A e

fobd's gt

W. Freiburger, CMA
Commissioner of
Finance and Treasurer

WE/K
attachmeants

£i)
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Downtown Association

Profit & Loss Budget Overview

Income
Agsessments Total
Assessments
Aszessmaent Adjustmonts

Tetal Assessmonts Total

Assoclate Membership
Interest Incomea

Total {ncone

Expenseg
Sakaries & Benefits
Payroll
Vehicke Costs

Fotal Salarles & Bencfits

Oifice Expenses
Rent
Office cleaning/maintenance
Sipplies
Equipment Repairs & Maintenance
Intarnet Telaphons
Insurance
Postage & Courler
Photocoples
Recruiting

Total Office Expenses

CHFice Furniture & Eqguipment
Memberships ! Publications
flarketlng & Communication
Radio Advertising
Social Media
Dovmtown Newsletters
Dowrtown Times
Diovameown Days
Koonfight Magic
Celebrate 100!
58M TourizmiConvention
Walk of Fame
CARHA Hockey
Ouireach
AGM Materials

Total Marketing & Communication
Hestings & Seminars
Boerd Mestings
AGK
Meotinpe{Staff} & Conferences
Staff Training
Todal Mfestings & Seminars
Professionsl Fees

Accounting
Bookkeeping

Tatzl Professional Faes

On Strest Costs
Light= on Street
Sound System

Total On Street Gosts

Workers Compensation
Bank Service Charges

Total Expense

MNet income

Jﬂn i DEE 12 L

185,000.00

~~18.006.00

16, O D0

1,001 1
460.00

167 A50.00

75,000.6

81,000.00

19,500.00
#4,000,00
§,000.00

400,00
3.740.00
3.000.00

Ark1.00

206,00

B3, 14

St 14

S0
FOO00

& 588,00
3,000.00
3,700.00
3,5300.00
2,290,00
1,150,00
1,000, 4
1,275,060

930,00

452 B2
1,000,060
100.60

24 525,53

1,500.00
1,100.00
3,300.00
160,00

B CA0.00

2 660,00
1,700.00
4 BB0.00

10.000.00
4,000,00

14,000.00

800,00
100.00

164,608.94

U'\h
o
W

Page1



Financial Staternents

BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AREA

Year ended December 31, 2011
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INDEPENDENT AUDITORS' BEPORT

Tox the Mermers of the Board of Management

of Quesnstown, The Saulf Ste, Marie Central Business

District Improvement Area and Members of Couneil, Inhabiiants
and Ratepayvars of The Corporation of the City of Saul Ste. Marie

We have audited the accompanying financial sisiements of the Board of Management of
Clugenstown, The Sault Ste. Marie Central Business District Improvermnent Area, which comprise
the statement of financial position as at December 31, 2011, and the statements of financial
activities and accumilalad surplug and staterment of changes n nat financial assets for the year
then snded, and notes, comprising a summary of sionilicent accounting policies and other

explanatony informatio,
Management's Masponzibility for ihe Financial Satorments

Management is respansible for the preparation and fair presentation of these financial statemenis
in aceordanca with Canadian generally accepied accounting principles, and for such iniermnal
control as rnanagement determines is necessary to enable the preparation of financial staterments
that are fraa from matedal misstatemeant, whether due to fraud or armor,

Auditor's Responsibifity

Our responsibiity s to express an opinion on these financial statements based on our audil, We
condustad our zudil in sccoidance with Canadian genarally accepted auditing standards. Thoze
standards require that we comply with athical requirermants and plan and perform the audit o
obiain reasorable assurance about whether the financial staternents are free from material

misasiatement.

An audit nvolves parfarming procedures to oblain audll evidence aboul the amounts and
disclosures in the financil statements. The procedires sefected depend on our judgment,
ircluding the assessmant of the risks of material missiatermnent of the financial statements,
whether due io fraud or arrgr. In making those rsk 2sssssments, we congider internal contral
relavant to the endity's preparation and fair preserdaiion of the fimancial statemnents in ordar to
dasign audit procedures that are appropriate in the circumstances, but not for the purpose of
expressing an opinion on the effectiveness of the entity's internal control.  An audit also includes
evaluating the aporopriateness of accounting policies used and the reasonableness of accounting
estimates made by managemen, as well as evaluating the overall presentation of the financial

statermeants.

iWe beffeve that the audit evidence we have obtained is sufficient and appropriate to provide a
basis for our audit opinion,

EPRIG LLP 16 & Canative firpted ety socinratug ard a momaes e of e KPRIG
Saieark Gl sdarssedam rambar brms ailiete wiih SRS miocscces Uonraiee
CUEPRALG Insrrnahanal”l, @ Swess anding

EPWAG Czracs prowcicy toruss 1o KPME LLP
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Ohpivion

In ouir apinfun, the finandial statements present fairy, in all meterial respects, the finqncfal posifion
of the Board as at Deceraber 31, 2011, and its oparations and its cash flows for tha year then
eaded in accordance with Canadian gensrally acoeptad accounting principlas.

ks #_

Chariored Accountants, Licensed Public Accountants

March 13, 2012
Saul Sie, Marde, Ganada

51



BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS

DISTRICT IMPROVEMENT AREA

Statament of Financial Position

Decembear 31, 2011, with comparative figures for 2010

2011 2010
Financial asseis: .
Cash 48,380 37,464
Term depoail 25,915 25.6?_1_
Accounts receivable 3,718 ﬂ.52“1
Total financial assets 78,013 67,665
Financial liabilities: i
Accounts payahle and acerued liakilities 4,265 4,514
Met financiad assets 73,748 63,145
Moo-financial assets: : .
Tangible capital assets (notz 2) A.687 5,032
Commitmeant (nofe 3)
7B.435 68,181

Aecumulated surplus

The accomparyying notes are an integral part of the financial statements.

On behalf of the Board:

Direcear

_ Dwrector



BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AREA

Statement of Financlal Activitles and Accumulated Sumplus

Year ended Decemberi?ﬁ._. =201, with compearative figures for 2070

Budat
Inota 7 2071 2010
Revenues:
Annual assessments § 185,000 $ 185000 § 184,600
Governmant grants - sbecial projects - - 1,743
Dowrtown developmen intistive = 3,462
FedNor Intern Funding : 5 .
Mernbership fees 1.000 300 500
Interest 450 _ paa 249
Total revenues {86,450 185,544 180,654
Expanses;
Wages and benatits 94,500 92,980 B5,000
Asssssments writlen off and rebafes 14,000 19,661 19,504
Hent 18,500 19,050 18,885
Promation and marketing 25178 18,530 Ta,433
Maintenance and beautification 2,300 1,359 10,068
Meetings and saminars 5,300 5,678 4,221
Office 5,490 3,003 5,808
Professional feos 4 860 4,406 4 743
Insurance 3,000 2,732 2,732
Telephone 2400 1,385 2,275
Spacial project - - 1,708
Deowntown development iniliative - 4,585
Miscellansous 2,200 97 a1
Amartization of tangible capital assets - 1,419 1,258
Total expenses o 183,528 175,200 187,351
Annual surpius 2,922 10,254 3,203
Accumuisted surplus, beginning of year 58,181 4,979
‘Accumulated surpius, end of year . ' % 78435 § 68,151

Rak A

The accompanying notes ars an integral part of the financial siatemanis,
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BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS

DISTRICT IMPROVEMENT AREA

Statarnent of Changes in Mat Financial Assats

Yaar ended Decembar 31, 2071, with comparativa fgures for 2010

T Budget
s ) 23 201
Annual surplus $ 2822 F 16,305 £ 3203
Amaitization of tangible capital assets 1,419 1,258
Acguisition of tangible capital assats {1,074 -
Change in net financial assgts ) 2920 10,506 4,461
Net financial assets, baginning of year 63,149 63,149 5e,6ad
Net financial assets, end of yaar § G071 % 73748 $ 63,149




BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AREA

Motes 1o Finanalal Statements

Year anded Decernbar 31, 2011

The Board was established on September 28, 1976 to foster and enhance commercial interasts in
the dowrdown busingss imgrovement area of Sault Ste. Marie, Ontaric.

1. Skgnificant accounting policies:

The finangial statements of the Board are the represeniation of management preparad in
accordance with Canadian generally accepted accounting principles ior local govemment
organizations, a5 recommended by the Public Sector Accounling Board of the Canadian
Instiute of Chasersd Accountants, Significant aspects of the accounting policies adopted by
the Board are as iolows:

{2) Non-financial asseis:

Nor-financial assets are not available to dischargs existing llabilities and are held for use
In the provision of services. They have usefu! lives extending bayond the current year
and are not intended for sale in the ordinary coursa of oparations.

{b

—

Tangible capital assets:

Tangible capital assets are recorded at cost which includes amounts that are directly
attributable to acquisition, construction, development or ballerment of the asset. The
cosat, less resitual value of the tangible capital assets is amoitized on the following annual
rates and methads:

Asset Methed ysed Rate
Furmiture and eguisrnent Declining-balance PO%
Comptitsr eguipment Declining-balanue : o075
Leazehold Improvements Straight-line 10 years

{¢) Rosarves:

Certzin amounts, as approved by tha Board, are set aside in reserves {or future operating
and capitel purposes. Transfers o andfor from the reserves are regcorded as an
adjugtmant to the respective reserve when approved.

S04



BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AREA

Motes o Financial Staiements

Year ended December 31, 2041

1. Slgnificant accounting policies {continued):
{d) Revenus recognrillon:
Government subsidies are recognized in the financial statements &s revenuss in the
period in which events giving rise to the subsidy oceur providing the subsidies are
authorized, any eligiblity criteria have been met, and reasonable estimales of the
amounts can be made,

Asseszments are racognized as revenus when received or receivable # the amount to be
received can be reasanably estimated and collection 1s reasonably assured.

ig) Use of estimates:
The preparaton of the financial slatemenis in coenformity with Canadian genarally
accepted ascounting  principles  requires  management o maks  estimates and

assumptions that affect the reported amounts of assels and liahilities and disclosure of
contingent assets and labilities al the dates of the financial statements and the reparted

amounts of revenues and expenses during the reperting periods.  Actual results could
differ from thase estimates.

2. Tangible capital assets:

Balance al T " Balance ;IF

Decpmbear 31, . December 31,

Cost 2010 _ Additions Disposals 2011
Fumiture and squipmesnt 5 2,426 $ - ; - § 2426
Computer equipment 6,532 1,074 . /606
Leasehold improvaments 12,581 - - 12,581
Total 5 21,539  § 1,074 B - § 22613




BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AF&E&

Motes to Financial Statermaents

Year ended Dacarmba 31, 2011

A gt M0 5 B B T B

2. Tangille capital s3sets [coniinued):

T i Balance al 7 Balanceat
Accumuizted Clecamber 31, Amotization  December 31,
amortization 2010 Disposals expense 2011
Furniture and equipmant § 2426 % - B $ 2426
Compiter eguipment 8,532 - 161 6,693
Leaszhold improvements 7,548 - 1,258 8,807
Total 7 § 496,507 & $ 1,419 3 17,928
Net book valus & Boaz T $ 4687

3. Commitment:

The Board rents its premises with minimum annual lease paymens plus common area cosls
of approximately $16,720 plus applicatils taxes, Tha lsase sxpires January 31, 2014,

4, Statement of cash flows:

A statzment of cash flows has not been presamted as it would nol provide any additions!
mieanigiul information.

5. Fair value of financial iInstruments:
The carrying value of the Board's cash, term deposit, accounts receiveble and accounts
payable and accrued lfabilities approximate their fair value dus to the relatively short periods
to maturity of these tems,
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BOARD OF MANAGEMENT OF QUEENSTOWN,
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AREA

Hotes to Financial Staterments

Year anded December 31, 2091

e

6. Expendituie by objest:

Total expendiiures by chject are as tollows:

2011 2010

§ 02,980 $ 99,624
40,891 86,469
1,419 1,258

Wages and benatizs
Materials, supplies, services and capital
Arnorization

T T T 175,280 3 187951

7. Budget Houraes:
The budgat figures sre as approved by the board and are unauditad.



2011 Annudl Repor’r
Downtown Association

Savult Ste. Marie, ON

LN

o~

o ¥



Downtowr Association Board of Directors 2011

Executive:;

Chair: William Watts, Building Owner
Vice-chair: Richard Rossel, Savoy's Jewellars
Treasurer: Maricn Theriault, Hnaka

Board Members:
Shirley Richards, Mann Florist

Steve Alexander, Loplops

Roberta Pozniak, Carlson Wagonlit Global Travel
Wanda Maki, The Grand Thedire

Dr. Grace Tridico, Calabrians Multicuttural Society
Frank Gacciones, Building Owner

Lor Nowitski, City Meat Market

Charlie Thomiinson, Glosswaorks

Bev Teller, Algorma University

Peter Roussain, Coreer Blazers

Honourgry past beard mempbers:
Cancly Mitchell and Paul Moaore

Stoif 2011
Anna Boyonaoski, Managesr
Cindy Ellen Crawford, Communications Strategist

Staff 2012
Tasha Voarpio, Manager
Joyce Uhl, Communications Coordinaior

Heare is a look ot the Downtown
Associolion cifice location from
ecrtier days,
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CHAIRMAN'S REPORT FOR YEAR ENDING December 31, 2011

The past year saw an infraspective examinalion of the Downtown Associalion, We
completed an effort to amalgamate business on Queen through o Gore Street. This was
rejected by those businesses from Dennis o Gore. We completed an examination of the
possibility of an expanded farmer's market in the Downtown. | believe there is much inferest
in the expanded larmer's market, but | believe it will not happen within our defined
boundary. We completed a focus session with the Board examining our pricrities and
directions. We completed the rehiring of our staff following the exit of Cindy Crawlord after
& years of service and Anna Boyonaskl after 4 years of service. A result of this infrospection
was [ooking at why we exist and defining the following

mission statemeant.

BACKGROUND

The Downtown Association includes all business properlies atong Gueen Street East
between Pim and Dennis Sireets, The Downtown Associgtion operaies under the

Ontario laws governing "Business Improvernent Areas” or “BIA's". Members pay a levy
relative to their property assessments which provide funds for the operation of the
Associafion. The Downfown Association works in conjunction with City Hall, other levels of
government, and various community crganizations 10 ensure mutual benefifs. The
Downiown Association is a non-for-profit organization governed by a volunteer Board of
Directars. Membership to the Association allows for collective strength to achieve and
deliver our mission. '

MISSION STATEMENT

The Downlown Associalion's rission is fo promaote the awareness and growih of @

vibrant and diveise Downiown business areq. We promote a clean, safe and atlractive
erwvironment for businesses and residents to work, live ond play. Our goal is to bring area
residents and visilors into Downtown and invite tham to stay longer, The use of all avaiiabile
media aliows Ihe Associafion to promote the Downfown and Downtown events.

ON STREET PROJECTS
There are 4 “on street projects” that have been a key inferest of this Chairman. These are
improving parking, snow removal, sound system and free lights. | believe the board is
committed fo these improvements. We have been frustrated in their progress bul | am sure
that under our new management we will persevere and alffect improvements in these
areas thaot have widespread public impact and appeal.

DOWNTOWN SECURITY

In 2011 we saw the start of student security patrols in the Downtown, This is a co-operative
effort by Sauli College, City Police, Crime Stoppers and the Downtown Association, These
pafrols cover the street, alleyways and parking lofs in the afternoon and evening, They
have been successtul in stopping criminal activity and notably there has been o distinct
drap in vehicle and properiy break and enters. We appreciate this initiative and look
forward to continuing patrols.
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NEW BUSINESSES

| am struck by a numiber of new businesses in our Downtown. Here are jusi a few
axamples of the maturing of our Downtown:

Palmer Paving purchased and recently occupied the old Queen Street Fumniture Building
and has purchased additional parking needed to properly provide for building
occupants.

Scissors Hairstyling purchased their own building after renting on Queen for 16 years. They
renovated 10 o whole new standard for hairdressers. One motivation was the apartment
they have on the second floor that provides extra income.

A respected physician left Queen and located nedr the new hospital. The bullding was
purchased by two yvoung entrepreneurs who will open "Outspoken Craft Beers” in the
summer of 2012, One motivation was the fwo apartments they hove on the second floor
thal provides extra income,

A long established law firm has purchased o building to expand their praclice on Glueen
in our Downtown area affer being located for many years adjacent to our Downtown
ared, The building has had rmany lives, but the law firm has fotally gutted and is rebuilding
ihe premises fo serve the needs of an aclive modern faw office.

We have a very strong and very committed group of mermbers that form our Board. | find
it very inferesting that 8 out of 12 of our Board members have residential units above the
properfies that ithey own. The synergy between business and resicdences is parf of what
makes the dovnlown core able to reinvent itself and change with the fimes. | parscnally
have moved info a residential unit | own in the Downtown. We love il. And there is o
sfrong demand from many others fo shore the lifestyle as well. Residential unils combined
with business in the Downtown may be ow best kept secrat,

NEW ACTIVITIES

Last vear we fried some new events. We lied having bands om the sireet for the
Downtown Days shapping event. We tied decoraling a large spruce tree with lights for
the Moonlight Magic shopping event, Board discussion has been directed foward more
aciivities and evenis 1o draw people downtown and keep them here longer.

NEW MANAGEMENT

it takes a few months fo find the right new management for such a dynamic organization,
Fappreciate all the assistance and support from the Board in finding our new manager —
Tasha Varpio. This process confibuted to our self infrospection and realization thatwe are
a marketing organization and we are about serving our members. | have confidence that
we can now take The Downtown to a new level. Hang on ond stay funed.

CHAIRMAN — William M. Watls



2011 AUDIT STATEMENT

BOARD OF MANAGEMENT OF QUEENSTOWN
THE SAULT STE. MARIE CENTRAL BUSINESS
DISTRICT IMPROVEMENT AREA

Statemesnt of Financial Adivilies and Accumulated Surplus

Year ended December 34, 2011, with comparative figures for 2010

¥

Budget
(rote 7) 2011 2010
Ravenuas:;
Annual sssessments 5185000 T 185000 % 184,600
Government grants - special prcjects - - 1,743
Downiown devetoarmeant initiaiive 3,462
Fadior tntern Funding - - -
Membership feas 1,008 300 500
Interest 450 244 248
Total ravenues T T 186,450 185,544 180,554
Expenses:
Wages and benefits G4 800 g2 980 95 025
Asseserments written off and rebates 19,000 19,661 18,504
Elent 19 500 18 050 18,865
Fromotion and marksting 25,1748 19,530 16,423
Maintenance and bezutification 2300 1,352 10,068
Meetings and seminars 9,300 5870 4221
Office £ 480 6,943 5,806
FProfessional fees £ 850 4406 4743
[n=UrErcs 3,000 2732 2732
Telaphons 2,400 1,385 225
Special project & - 1,706
Donwrtown development initrative . - 4585
Miscellaneous 2,260 97 k|
Arnortization of tangible capital assets - 1,418 1,258
Total expenses T {8 528 175,260 187,351
Annual surplus G 7922 10,254 5,203
Accumuiated surpius, beginning of year 68,181 84,4978
Accurnuliated surplus, end of year 5 T7B435 & &8181

A

The accompanying notes are an infegral part of the financizl statarments

Audil prepared by 5PMG LEF in accordancs with Canadion generally accepled auditing siandards.

Comolate audit ovailable from the Downtown Associaiion.
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All photos courtesy of The Sault Star.



Peter A. Liepa
City Tax Collector

Ler
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Finance Department
Tax & Licence Division
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2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: Registration of Tax Arrears Certificate(s) and Sale.

PURPOSE
City Council approvai required to proceed with the registration of tax arrears certificates and
sale in accordance with the Municipal Act, 2001.

BACKGROUND
Attached is a listing of properties recommended for the registration of tax arrears ceriificates

and sale.
The steps in the tax sale process are as follows:

1)
2)

3)
4)

5)

6)
7

8)
9)

City Council endorses resclution for City Tax Collector {0 proceed.

City Tax Coliector mails "Farm Mediation Service" notice to property owner, allowing
assessed farmers a 15-day appeal forum.

Registration of Tax Arrears Certificate on Title.

First Notice to owners and any other person{s} who may have an interest in the
property within 60 days of registration.

Final Notice to owners and any other person(s) who may have an interest in the
property within 280 days of registration.

Redemption pericd expires 365 days from the date of registration.

Begin advertising in the Ontario Gazette and Sault Star foliowing the 365-day
redemption period.

City Tax Collector conducis Tax Sale.

Preparation of Documentation and Registration of Tax Deeds for properties scld at
Tax Sale.

ANALYSIS
Not applicable

IMPACT
Not applicable

- The Corporation of the City of Sault Ste. Marie
P.O. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marie, ON PG6A 5N1
Telephone: {705} 759-5268 ~ Fax: (7(5) 7559-1842
www.cityssm.on.ca ~ p.liepa@cityssm.on.ca
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STRATEGIC PLAN
Not applicable

RECOMMENDATION
That the report of City Tax Collector dated 2012 05 28 be accepted to commence Tax Sale
Proceeding in accordance with the Municipal Act, 2001.

Respectfully submitted, ~ Recommended fcig approval,
;!-f '_\._) fin, ( 1 ST .::__
Peter A Liepa William Freiburger

(City Tax Collector Commissioner of Finance & Treasurer
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Frank Coccimiglio Finance
Manager, L.T. et Information Technology
; T .I ||l\.:a!‘.|.."' ":'-' L ) II:.::I{IP ; DiviE‘iDn
{ lebrare 100
B S
2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: Allow the Information Technology Division to participation in the Ontario Education
Collaborative Marketplace (OECM) contract for the purchase of desktop and laptop/notebook
computers for the initial contract term of three years with Dell Canada.

BACKGROUND

Ontario Education Collaborative Marketplace (OECM) is a not-for-profit Corporation. OECTM
was launched by the Broader Public Sector Supply Chain Secretariat at the Ministry of
Finance, with angoing input and support from the Ministry of Education and the Ministry of
Training, Colleges and Universities. It's mission is to lead collaborative strategic sourcing
initiatives in order to enable excellence in Strategic Sourcing and procurement for publicly
funded School Boards, Colleges and Universities in Ontario.

OECM issued a competitive bid for Desktop Technology Products & Services in 2011. Dell
was awarded the contract for an initial term of three (3) years beginning January 24, 2012.
OECM has the option to extend the Agreement on the same terms and conditions for up to
two (2) additional one-year terms.

OECM extended the terms and conditions of the contract to all of the Broader Public Sector
(BPS). Municipalities are a member of the BPS, and as such are entitied to enjoy the cost
savings of this contract.

Several Years ago, Information Technology has standardized on the reliable business-class
Dell Optiplex line of workstations and the Dell Latitude line of laptops, as the corporation's
desktop/notebook computer solution. This decision was based;

» standardized setup and configuration of desktop/notebook operation system image.
s superior technical Software and Hardware Support (Online web account, phone).
« onsite warranty service provided by local computer vendors.

-More-

The Corporation of the City of Sault Ste. Marie
P.0. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marie, ON P6A N1
Telephone: (705) 758-5303 ~ Fax: (705) 759-4790
www. cityssm.on.ca ~ f.coccimiglio@cityssm.on.ca
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There is no commitment under the terms of the contract to purchase any specific number of
desktop or notebook computers during the term of the contract. We can purchase as many
units as we require, based on the City's annual budget or replacement need, during the term
of the contract.

IMPACT

Dell is providing significant pricing discounts under this contract with relationship to their
Canadian web site prices. This pricing is less than guotations received in previous years from
the current premier preferred pricing offered to the City by Dell Canada.

STRATEGIC PLAN
The refresh of Desktop Computers is not an activity listed in the Corporate Strategic Plan.

RECOMMENDATION

That Council approve the City of Sault Ste. Marie participation in the Ontario Education
Collaborative Marketplace (OECM) contract for the purchase of desktop and notebook
computers for the initial contract term of three years with Dell Canada.

A complete copy of the contracts including schedules can be viewed in the Clerk's
Department.

By-law 2012-101 appears elsewhere on the agenda and is recommended for approval.

Respectfully submitted, Recommended for.approval,
- -2 &;f‘ '_,_,,.--"’"
A o W, = W i
i 27/ SN
Frank Coccimiglic Bill Freiburger
Manager, Information Technology Division Treasurer/Commissioner of Finance

The Corporation of the City of Sault Ste. Marie
P.0. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marie, ON PBA SN1
Telephone:; (705) 759-5303 ~ Fax: (Y05) 759-4790
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Jerry Dolcetti, RFP
Commissioner

Engineering & Planning

Don Elliott, P. Eng. Department

Director of Engineering Services

“1912 . 2003

2012 05 28

File: 114

Mayor Debbie Amaroso and
Members of City Council

Re: Algoma Bioseptic Technologies, Biosolids Composting Pilot
Indemnity Agreement

PURPOSE

The purpose of this report is to recommend that Council authorize an indemnity agreement
between Algoma Bioseptic Technologies (ABT) and the City and PUC for the supply of 4500
gallons of biosolids from the East End Plant for the purposes of a composting pilot project.

BACKGROUND

ABT owns and operates a composting facility near Blind River. ABT composts biosolids from
the Blind River Wastewater Treatment Plant, and wants to try a pilot project for composting
biosolids from our East End Plant. The Blind River Plant is operated by the PUC, so the PUC
is familiar with this company.

ANALYSIS

The Engineering Division is willing to explore all viable alternatives for disposal of biosolids.
An indemnity agreement is required to save the City and PUC harmiess from any issues
related to the fate of the biosclids after it is removed from the plant,

IMPACT
There is no budgetary impact to the City.

STRATEGIC PLAN
initiatives of this nature are linked to Objective 1A, Environmental Leadership under the
Developing Solid Infrastructure strategic direction.

RECOMMENDATION

it is recommended that Council authorize an indemnity agreement with Algoma Bioseptic
Technologies for the provision of biosolids from the East End Plant for a pilot composting
project. By-law 2012-106 can be found elsewhere on this evening’s agenda.

FAEMGINEERING DATACOUNCIL'D. ENNoltZ0 G ourcil 2012 0F 28 - !‘.F!T Biosolds Cornpasting Filol docx
The Corporation of the City of Sault Ste. Marie
F.O. Box 580 ~ 99 Foster Drive ~ Sault 3te. Marie, ON P8A 5N1
Telephone: (705) 759-5328 ~ Fax: (705) 541-7185
www. cityssm.on.ca ~ d.ellictt@cityssm.on.ca
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Respectfully submitted,
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Recommended for Approval:

Don & Ellmtt F‘ "Eng
Dlregtor of Engineering Services

,_.-"

DE/bb

Jernﬁf D. Duiﬂatti,'RPP
Commissioner
Engineering & Planning Department
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File No. LS(1)
2012 05 28

Mayor Debbie Amarose and
Members of City Council

RE: LANE CLOSING APPLICATION — HIGHLAND PARK SUBDIVISION,
PLAN 9110

PURPOSE

The purpose of this report is to seek Council's approval to close and convey a
public lane in the Highland Park Subdivision.

BACKGROUND

The Legal Department received a petition to close and convey the public laneway
described as;

The first east/west lane, north of McNabb Street, west of Cameron Avenue and
east of Blake Street abutting lois 7, to 12 and Lots 78 and 74 Plan 9110
described as part PIN 31550-0300 (LT} being Part of LANE PL 9110 abutting
Lots 7 to 12 and Lots 74 and 78 Plan 9110; Sault Ste. Marie.

Attached as Schedule “A” is a portion of Map 42 showing the subject property.

There was one ebjection noted in the petition. One of the parties abutting the
lane had a concern regarding drainage. The petition was circulated fo the
appropriate City departments. No department had any objection to the lane
closure. The concern regarding drainage was not supporied by City staff, The
property is not in an area under the jurisdiction of the Sault Ste. Marie Region
Conservation Authority.

-more-

The Carporation of the City of Sault Ste. Marie
P.C. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marie, ON PBA 5N1
Telephone: (705) 705-5400 ~ Fax; {705) 759-5405
www.cityssm.on.ca
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IMPACT
There is no significant financial impact associated with this matter.
STRATEGIC PLAN
NiA
RECOMMENDATION
By-law 2012-103, a by-law to assume the lane for public use and establish it as a
public lane and By-law 2012-104, a by-law to stop up, close and authorize the
conveyance of the lane have been prepared for your consideration and appear
elsewhere on your agenda. By-law 2012-103 is before Council for first and

second reading this evening.

Respectfully submitted,

oy ]

s o ...w'”"”’fﬂﬂhh“"‘m
Muala Kenny, :‘}
City Solicitor
NK/da

attachment(s)
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2012 05 28

Mayor Debbie Amaroso and
tMembers of City Council

RE: RENEWAL OF CITY'S INSURANCE PROGRAM — JARDINE LLOYD
THOMPSON CANADA INC.

PURPOSE

The purpose of this report is to recommend to Council the renewal of the City's
insurance program for the period of June 1, 2012 to May 31, 2013 with Jardine
Lioyd Thompson Canada inc. through broker, Algoma Insurance Brokers Limited.

BACKGROUND

The City's cument insurance coverage ends May 31%. Last year the City's
insurance premium with Jardine was $1,305,524.50. This years premium is
$1,339,866.60. This is approximately a 2% increase,

ANALYSIS

Insurance is a2 municipal necessity. To date we have been pleased with the
coverage provided. We are hoping to have Jardine provide risk management
courses and seminars to City employees. We are also asking for software and
training for our insurance claims.

F.O. Box 580 ~ 98 Foster Drive = Sault Ste. Mane, ON FP8A 5N1
Telephone: (705) 705-5400 ~ Fax: (705) 759-5405
www. cityssm.on.ca
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IMPACT

Insurance is a necessity and is always a key component to the Legal Department
budget.

STRATEGIC PLAN

Not applicable.

RECOMMENDATION

My recommendation to Council is that the City's insurance package for the year
June 1, 2012 to May 31, 2013 be placed with Jardine Lloyd Thompson Canada

Inc. through local broker Algoma Insurance Brokers Limited.

Yours truly,

v 7 >
Nuala Kenny

City Solicitor

NkJ/cf
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B5E Queen Street East, Sulte 200
Sauit Ste Marie, Onforioc PEA 282
Phone: T05-845-6585

Fax: 7059493513

The Corporation of the Clty of Ssult Ste Marie

PO Box 580

99 Fogter Drive

Sault Ste Merte, Ontarko
PEA SN

‘I ALGOMA
INSURANCE

5n)

invoice

Aecount 020785

Policy JLTPS-365

Gate May 22, 2012

FPage 1

Account Executive
Mitchell, Donald
Agcount Representative S

Tracey, Paolucci C.ALB.

Insured’s Hame Policy Numbey Policy Period |
The Corgoration of the Clty of Sault Ste Maria JLTPS-365 2012/08/01 - 2013/06/01
Transaction Tyoe Effostive Company Desoription Amoupt
Ranawal 201 206/1 Jardine Lioyd Lizability $ 540,000.00
Thompsen Canada Autormobile 357.362.00
] Froperty 327,503,800
' Crime 10,000.00
Umbrella Liabiity 48,562.00
Accident Coverage 2,750.00
rovincial Sates Tax- 8% on all 74 259,60
lifres eatchuding Automobile
Invoice Total
Please call whan the cheque is ready and we will arrange 1o pick it up. Thanks. Tracey,
$ 1,338,968.60
Thank you
Date Gy
T gromium b8 dus on e eflecive dele of poiny A8 Beisnces iR lanaing
for 30 devs 91 migrs Bha Gicy & S3nAcE Ghargs 5f 1 4% per month (8% par
FRIGIrE ¥ qanwmlm [ Mﬂ}"' 22' b0}




City of Sault Ste. Marie

Fvsd Renewal Comparison {2).xis

o 2011-2012 20132092 PremiuriRate Differance |
Population- Liabilily 74,565 74,566 ] 3
Bremium: 540,000 540,000 0
| Automobile - Numiber of Vehicies 313 307 4
Premitm: 331,074 333,018 1,844
[Bianket Property Umi_ 342085167 757654 524] 15,600 657
Presium: 300,096 327,503 77 807
Crime Pramium b 10,000 18,460 0
Umbreila Liability Premium 48,580 43 582 7
Councilars Accidant - 2 750 5 150 5 _:
Gt of Province Megical . 4]
‘ol Firefighiers (m" i
Vaiuniser Accident N e C
Critical Hiness i o G s
Global Aerospace/C. M AL er Policy - L {
RiskeMAP __E FI o ]
I TOTAL PREMIUM 1.232.343 1,761,263 27.920
Overail Percentage Change R o 2[%
A= of. May 16, 2012 T 8 g e
0522112
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NUALA KENNY
CITY SOLICITOR

LEGAL
DEPARTMENT
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Fite No. §.3.2.6.
2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: EASEMENT REQUIRED FOR A TEMPORARY TURN AROUND FOR
MUNICIPAL VEHICLES FROM DENNIS MANINOS AND PATRICIA ROSA
MANINOS OVER A PART OF LOT 25 RCP H731 TARENTORUS

PURPOSE

The purpose of this report is fo recommend to Council that it authorize an
gasement to be acquired by the City from Dennis Maninos and Patricia Rosa
Maninos for a portion of Lot 256 RCP H731 Tarentorus, City of Sault Ste. Marie
("Maninos’ Property”), which property is shown as Part 1 on the attached draft
reference plan, for a temporary turn around for municipal vehicles and vehicles
used for municipal purposes including snow ploughs, graders, schoo! buses,
garbage trucks and emergency vehicles,

BACKGROUND

In the Subdivision Agreement between the City and the Developer of the Windsor
Farms Subdivision Phase | and Il {“Developer”) made the 4" day of October,
2007, the City held in escrow Lot 27 until the following conditions were satisfied:

{(a) The underground services were installed and the road base was
constructed to the extent that Preliminary acceptance was issued.

-more-

The Corporation of the City of Sault Ste. Marie
P.C. Box 580 ~ 98 Foster Drive ~ Sault Ste. Marie, ON PBA SN1
Telephone: (705) 705-5400 ~ Fax; (705) 759-5405
www cityssm.on.ca
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(b) The Financial Guarantee was depositled with the City in accordance
with Clause 7 and Schedule "D".

{c) Foxborough Trail was extended northerly and accepted as a public
right-of-way.

The Developer has satisfied conditions (&) and (b} above. Condition (c) was
made part of the Subdivision Agreement to satisfy the need for a temporary turn
around for City vehicles until such time as Foxborough Trail is extended.

The Developer has requested that the City release Lot 27 from escrow given that
it has secured a purchaser for Lot 27. The Developer has advised that Dennis
Maninos and Patricia Rosa Maninos are prepared to grant the City an easement
over the Maninos' Property fo permit a temporary turn arcund for City vehicles
until such time as Foxborough Trail is extended.

The Legal Department has confirmed with the City’'s Engineering and Public
Works and Transportation Departments that the easement over the Maninos'
Property is adequate to satisfy the turnaround required. Moreover, the
Engineering Department has advised the Legal Department that the easement
over the Maninos’ Properly is more suitable for the turnaround than the present
easement over Lot 27,

ANALYSIS

This easement is required until Foxborough Trail is extended. Further, the City
can then release Lot 27 from escrow to the Developer.

IMPACT

There is no financial impact to the easement referenced herein,

STRATEGIC PLAN

Mot applicable.

RECOMMEMNDATION

The recommendation is that the City of Sault Ste. Marie authorize the easement

with Mr, and Mrs. Maninos.

-Mmore-
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By-law 2012-102 appears elsewhere on the agenda and is recommended for
your approval.

Respectfuliy submitted, - Recommended for approval,
# .H / -.l i . -r"""j'-':? | A, e T B
LW ! 2 i e y _,.--"“"’
(e Sy 74 P
elanie Buruwmzéﬂ{?p RN Nuata Kenny 7

Assistant City Salicito City Solicitor
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Cammissionar Planning Division

Tel: {(705) 759-6368

Donald B. McConnell. MEIP, RFEP
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2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: Downtown Farmers' Market Feasibility Study
PURPQOSE

The purpose of this report is {o advise City Councll of the status of the Downtown
Farmers’ Market Feasibility Study and request that City Council accept the report as
information.

BACKGROUND

As part of the City’'s Downtown Development Initiative, the City received $500,000 from
FedNor. The bulk of this funding ($470,000) was committed to the laneway
improvements in the Downtown. The remainder ($30,000) was identified to develop a
feasibility study to determine if there are opporiunities to enhance and expand the
existing farmers’ market operation. The current farmers’ market operates twice-weekly
under the small tent at Roberta Bonder Park during the summer and fall, then weekly at
Wellington Square Mall during the remainder of the year.

The goal of the study was to review expansion opporiunities and to determine, if
required, other possibie locations for either a permanent or seasonal farmers’ market.
An expanded farmers market has been identified as a key priority by the Downtown
Association.

On January 24th 201%, City Council awarded a contract to Urban Marketing
Collaborative to undertake this work. A Steering Committee with representation from
the Algoma Farmers Market Association, Downtown Association, arts community and
City staff worked with the consultants to complete the study. A copy of the study (minus
appendices) has been included under separate cover.

The Corporation of the City of Sault Ste. Marie
P.Q. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marie, ON PBA 5N1
Telephone: (705) 759-5368 ~ Fax: (705) 541-7165
www cityssm.on.ca ~ d mcconnell@cityssm.on.ca
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ANALYSIS

This study concluded that there is sufficient interest and market to increase the current
farmers market to approximately 50 - 60 vendors, The study also concluded that the
current market lecation is Iimited in size and will continue to encounter programming
conflicts with other events at Roberta Bondar Park. A single location for a four season
market was reccmmended.

Several possible sites were evaluated during the course of the study. Upon complation
of the study, the consultants working on the Gateway Project expressed interest in
integrating a farmers market into that proposed facility. A copy of the report was
provided fo them.

At this time, City staff is recommending that City Council simply accept the report as
information. The results of the Gateway Project feasibility study should hopefully be
known soon. Should an expanded farmers market not be a part of the recommended
project, staff will meet with the Algoma Farmers Market Association to determine the
best approach to proceeding.

The study alse included numerous recommendations concerning vendor mix,
organization, marketing, signage and leasing.

IMPACT
There are no fiscal or operational impacts associated with accepting this report.

The report rotes "It is envisioned that the Algoma Farmers’ Market would remain a
private entity and continue tc operate on a municipal property as part of a rental type
agreement or memerandum of understanding. This report does not recommend the
City of Sault Ste. Marie or the Downtown Association assume the operation and
management of the Algoma Farmers’ Market.”

SUMMARY

The Downtown Farmers Market Feasibility Study has been completed, Based on the
information contained in the report, an expanded farmers market is being considered as
a possible comporent of the Gateway Project. City staff is recommending that City
Council accept the report as information.

STRATEGIC PLAN
The Downtown Development Initiative has been identified as an activity in the City's

Strategic Plan. One component of this initiative was to review opportunities and to
determine if an expanded farmers market was viable. This work has been completed.

(py



RECOMMENDATION

5(p

That City Councl accept the Downtown Farmers’ Market Feasibility Study as

information.

Respectfully submitted,

LS P e 0 OH

Donaid B. McConnell, MCIP, RPP
Planning Director
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Commissioner Engineering & Planning
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Mayor Debbie Amaroso and
Members of City Council
Civic Centre

RE: REQUEST TO PROVIDE FREE BUS SERVICE ON COMMUNITY DAY
PURPOSE

This report is in response to the council resolution dated May 14, 2012 which read:
“Whereas Queen Street will be closed from Simpson to Pim Streets this summer and

Whereas the 90" Annual Rotary Parade which is scheduled for Saturday, July 21 follows a
route that requires closure of Queen Street from Pim to Gore Streets and

Whereas Bay Street will also be closed on that day from Brock to Pim Streets for the parade
iine-up because of the Queen Street E. closure and '

Whereas it is expected that traffic coming into the downtown area on the day of the parade
will be extraordinarily heavy on Wellington and Albert Streets and on many of the side
streets in the downtown core and may lead to safety concerns and

Whereas this is a special anniversary year for the rotary parade therefore the City and many
other organizations that plan to participate will create increased numbers of public
participation and attendance.

Therefore be it resoived that the appropriate staff prepare a brief report for City Council to
consider providing free city bus service to the downtown arsa on that day to encourage
people to leave their vehicles at home. Also staff will include any other suggestions to ease
anticipated challenges in accessmg the downtowrs and report back to City Council within ane
month with estimated cost

The Corporation of the City of Saulf Ste, Marle
P.Q. Box 580 ~ 98 Foster Drive ~ Sault Ste. Marie, ON PBA BN1
Telephone: (705) 755-5438 ~ Fax: ({705) 758-5834
www cityssm,on.ca ~ d.scoit@cityssm.on.ca
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BACKGROUND

Typically, the City provides a regular one hour service for the entire transit system ﬁ_u_r%ng_-the_
weskends. The cest and projected revenue for normal one (1) hour service is as follows:

Total Cost: $15,200 (fixed)
Total Revenye:; $3,000 {projected)
ANALYSIS

If Councit cheoses to provide bus setvice free of charge for the entire Community Day, the
$3,000 of projected revenue will not he attained.

IMPACT

For Cotncil's conaideration in this decision is the impact to the budget of lost revenues
projected to be $3,008,

STRATEGIC PLAN

Thie topic of this report.is not linked fo any activity of tha Corporate Strategic Plan,
RECOMMENDATION

All of which is submitted for Council's information.

Re{:ﬁmr,n/a;p:ied for approval, ;

Respectively submitted,
L
: Lar

/ | // . o P f_,__ﬂﬁ,,__..; e

» y
Don Seott 'L.,«f"'/ Girﬁéﬁ i
Managei of Transit and Parking ) Commissioner of PWT N
Pubtic Works and Transportation Puklic Works and Transportation
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S. Hamilton Beach, P. Eng.
Deputy Commissioner

Public Works and
Transportation
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2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: PWT SIDEWALK AND CURB PROGRAM - 2012

PURPOSE

The purpose of this report is to inform Council of the proposed 2012 sidewalk & curb
program.

BACKGROUND

Each year the program is reported to Council, for their information. This year it is proposed
that the program include approximately 818 square metres of sidewalk, 563 linear meters of
curb and 13 accesslbility ramps to improve sidewalks and curbs. Attached is the listing of the
2012 locations. The program represents approximately 0.1% of the curb inventory and 0.3%
of the sidewaltks maintained by the City. The budget for this program is $445,684.00.

ANALYSIS

Typically, each year the program has been compiled from requests frorn Councillors,
residents and staff. Budgetary constraints allow for a limited amount work to be undertaken
each year. Itis necessary io prioritize the requests and normally not all requests can be

accommodated.

it is proposed that the sidewalk and curb program commence in July of this year with a
completion date in October 2012.

IMPACT

The proposed program maximizes the assigned operational budget for sidewalk and curb
work.

The Corporation of the City of Sault Ste. Marie
128 Backville Road ~ Sault Ste. Marie, ON PSE 478
Telephone: (705) 7569-5207 ~ Fax: (705) 541-7010
wwi.cityssm.on.ca ~ s.hamiltonbeach@cityssm.on.ca
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STRATEGIC PLAN

The sidewalk and curh repair program is not linked to any activity of the Corporate Strategic
Plan.

RECOMMENDATION

“That the repert of the Deputy Commissioner concerning the proposed 2012 sidewalk and
curb program be received as information.”

Respectfully submitted, Recommended for approval,
éf/hﬁ *C L 2 Koo

Susan Hamilton Beach, F. Eng.
Deputy Commissionsr Commissioner




2012 Sidewalk and Curb Repairs

Spring & Abert S/E Cotner
Spring & Albert W/E Corner
Hare & Gﬂufiés Ay

Goulias & Chippawa &t
Dennis Sireet at Essar Center Entrance
Brock Street ( Barton & Kitley Funeral Horne )
Albert St, & Efgin 1. 8/W Corrier
across fraom 695 Goulais Ave.
across from 657 MoNabb St
across from 450 Morthern Ave.
across from 346 Albert St W
acrass from 113 White Qalk Or,
999 North St

281 Morlh 5t

34 Bitonti Cr.

924 Pina 5t

20 Glenn

83 Miticreek Dr.

74 Danby

766 Dyrment

78 Vilage Ct

745 Goulals Ave

72 Prentice

72 Beaumont SL

719 Dyment

690 Quueen 5L E

B81 McAllen

632 MchMabh

6 WWestridge

568 Sacond Line W

56 Curran Dr.

55 Weldon St

530 Farewell Terr.

F\DeptShare\2012 Sidewalk & Curb Repairs xis
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2012 Sidewalk and Curb Repairs

498 Queen St. E.
483 Korah Rd.
452 Hanry 5L
436 Elizehelh 51,
435 Chambers 31
41 Riad 5t

400 Third Ave.
40 St Georges
40 Greenfield
395 Douglas St
33 Chapple

38 Burlon

388 Queen 5t E
38 Crastview
365 First Ave.
357 Second Ave.
336 Patrick 5t
318 Gouliag Ave.
312 & 314 Goulias Ave.
305 Chambers
A02 Gueen 5t E.
30 Routledge St
3 Bristol Flaze
2898 Queen 5L &
28 Amber

271 Chambers
27 Abbott 5t,

267 Spruce St
261 Spruce St
26 Northridge Dr.
23 Greenfierd Dr,
243 Pim 5t on Wemyess
24 Hill 3t

FADeptShare\2012 Sidewalk & Curb Repairs.xls



2012 Sidewalk and Curb Repairs

24 Groenfigid Dr.

24 Arnber

239 Doncaster

23 Ferris

22 & 24 b Wichaels Sguare
206 Lake 5t

203 Lake 81 on Harien
202 Laks 5L

20 Parirdge

2 Bristol Place

197 S Georges

1808 Lelcher

182 | ake Slreat

178& Princeton Dr,
174 Westidge

172 Cathcart 8t

171 Albert St. WY,
170 Grand Ave.

17 Huntington Park
165 -166 Ugton Road
186 Princeton

16 Partridge

16 Abbott St

152 St. Andrews Terrace
150 Pleasant Dr.

136 Laoc Ave,

136 John St

132 MacDonald Ave.
132 Estelie

131 Gladstone Ave,
13 &imon

12 Parlridge

11 idaho

FADeptShare\2012 Sidewalk & Curb Repairs.xls
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119 & 113 Breton Road
114 MacDonald Ave,
1137 Peoples Rd
111 Chestnut 31
1072 Lake St

107 Breton Rd.
1025 Lakse St.

1020 Lake 5t

101 Spadina

101 Chartwell

1003 North St

104 James, St

2012 Sidewalk and Curb Repairs

F\DeptShare\2012 Sidewaik & Curb Repairs.xls
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2012 05 14

Mayor Debbie Amaroso and
Members of City Council

RE: Application No, A-13-10-T ~ filed by Premiere Landscaping & Garden Centre
Inc.

PURPOSE ‘ .
The applicant, Premiere Landscaping & Garden Centre Inc. is requesting to permit a
topsoil stripping operation on the subject property.

PROPOSED CHANGE
Pursuant to Section 39 of the Planning Act, the applicant is requesting a Temporary
Rezoning to permit the removal of topsoil, for a period not to exceed three (3) years.
City Council originally deferred this application in September 2010. The applicant now
wishes to proceed.
Subject Property:
s Location — Part 2 and Part 3 of 1R-7432 in former Twp of Korah, civic ne. 11561
Second Line YWest
e Size — 10.5m {34.5) frontage, widening to 60.9m (200') by 452m (1483") depth
totaling approximately 2.53 ha (6.25 acres)
s Present Use — Vacant
¢ Owner —- Premiere Landscaping & Garden Centre inc.

BACKGROUND

In 1986, Frank Mantelio filed an application on this and adjoining properties for a
residential subdivision. The application proposed 105 single detached residences,
thirteen (13) semi-detached lots, plus land for multiple family development and
parkland. City Council approved the application, however since then, the properties
making up the draft approval have reverted back to separate ownership. The existing
zoning reflects the 1986 approval.

The Corporation of the City of Sault Ste. Marie
P.O. Box 580 ~ 98 Foster Drive ~ Sault Ste. Marie, ON PBA 5N1
Telephone: (705) 759-5368 ~ Fax: (705) 541-7165
wwwy Cityssim.on.ca ~ d. mcconngll@cityssm on.ca
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in August 2010, Premiere Landscaping filed a Temporary Rezoning application to
permit a top soil stripping operation on the subject property. At the request of the
applicant, the application was deferred to a future Council meeting.

The applicant now wishes to proceed with the original Temporary Rezoning application
to permit a topsoil stripping operation on the subject property.

ANALYSIS _
Conformity with the Official Plan
The City's Official Plan contains the following statement cn temporary use by-laws:

“Council may pass by-laws to authorize the temporary use of fand for a purpose that
is otherwise prohibited by the Zoning By-law for a period not to exceed three years.”

In considering the passing of temporary use by-laws, Council shall have regard to
the compatibility and impact on abutting uses and municipal infrastructure as well as
the use's ability to supply adequate parking. The construction of permanent
buildings in association with the temporary use shall be discouraged.

The subject property is designated ‘Residential' on Land Use Schedule ‘C’ of the
Official Plan. The future residential development potential of the subject property
will not be impacted by a topsoil stripping operation, which generally occurs prior to
developing an urban, serviced residential subdivision.

Therefore, the applicant's request for approval of a three-year temporary use by-law
to allow for a topsoil removal operation is consistent with the Official Plan.

Consultation
The following departments/agencies commented on the application as part of the
consultation process:
» See aftached letters — Building Division, PWT, Conservation Authority
« No objections/fcomments — CSD, Fire Services, Accessibility Advisory
Committee, PUC Services, Engineering, EDC, Municipai Heritage Commitiee

Comments

Section 142(2) of the Municipal Act gives City Council the power to “prohibit or
regulate the removal of topsoil,” “require that a permit be obtained” and “"impose
conditions to a permit, including requiring the preparation of plans acceptable to the
municipality related to grading, filling or dumping, the removal of topsoil and the
rehabilitation of the site.”

Section 4.7.2 of the City’s Zoning By-law also regulates topsoil removal as follows:

“The removal of topsoil is prohibited in all zones. Al applications for the approval of
a topsoil stripping operation will be reviewed and an agreement entered info with the
City, pursuant to Section 142 of the Municipal Aci. This agreement shall include the
foliowing:



The area where topsoil removal is to occur,

Description of the phasing of soil removal and rehabilitation,

Description of the rehabilitation prescription,

The extent of the grade alleration,

Description of the dust control measures, and

Definition of the drainage impacts, as well as any remediation where necessary.”

Tmoom e

The subject property is located on the south side of Second Line West
approximately 370m (1,215 feet) east of Nixon Road, The property has a narrow
access onto Second Line and then widens out at the rear of the single detached
residence at 1143 Second Line West. The property abuts other single detached
residences to the east. south and west.

The property has longer-term residential potential and is zoned to permit a mixture
of housing types. A topsoil stripping operation would not prevent the eventual reuse
of this property for residential purposes. Residential subdivision development
usually includes topsoil stripping prior to the beginning of construction.

Mr. Notte has provided a letter (attached) confirming that he will not be using the
property as a landscaping contractor's yard and that a proposed temporary building
will only be used for eguipment and materials reguired for the topsoil removal
operation. Mr. Notte writes that he intends to remove this building when the topsoil
stripping operation is completed, -

The applicant has provided a drawing and description of the proposed work
prepared by Genivar Consultants dated May 7, 2010 (attached) which addresses
each of the concems identified in the Zoning By-law as summarized below:

Area of Removal - As shown on the attached site plan, the applicant has proposed a
2m wide buffer be retained along the westerly lot line and a 15m wide buffer along
the rear lot line. A 5m wide access drive and swale will be constructed along the
easterly |ot line.

Even though topsoil stripping is only a temporary use, The Ministry of the
Environment's 'D-Series’ Guidelines outline minimum distance separations between
industrial uses and nearby sensitive receptors. The guidelines consider off-site
impacts such as noise, dust, odour and vibrations. In this case, it is staff's opinion
that the proposed use is a ‘Class Il industrial use'. Minimum separation is noted o
be 70m (230") between the use and the nearest sensitive receptor. Therefore, it is
recommended that no topsoil stripping or the piling of materials occur within 123m
(403") of the front lof line and 22m (72") from the rear (south) lot line. Such setbacks
would achieve a minimum of 70m of separation between the topscil stripping
operation and the nearest neighbours dwellings. Given the property has substantial
depth (452m, 1483'), there remains ample space available for topsoil removal.

The distance between the west lot line of the subject property and the rear lot lines
of the homes on Nixon Road is approximately 150m (492°), which is adeqguate and
well within the MOE’s Minimum Distance Separation Guidelines.

Lek
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It is worth noting that MOE guidelines state that the potential influence area could be
greater, however given the temporary nature of this proposal, the minimum (70m) is
appropriate.

Phasing - The applicant proposes to conduct his operation in two equal phases as
shown on the attached site plan, beginning with the area closest to Second Line
West. Development of the second phase will not begin until 80 percent of the first
phase is completed. '

Rehabilitation - The applicant ig proposing to retain enough topsoil to encourage
natural re-vegetation. Seeding will be applied in areas where the natural re-
vegetation is not sustaining ground cover. This process should be on-going as
topsoil removal occurs. The applicant also receives nursery stock for commercial
planting purposes and has indicated that some of this nursery stock will be planted
on the property.

It is worth noting that the current and proposed temporary zoning would not permit
the use of the subject property as a nursery or a landscape contractor's yard. Any
nursery stock that is planted must remain on-site and cannot be removed to support
the applicant’s landscaping business.

Grading - Presently surface water drains to the southeast and this will not be
altered. Straw check dams and silt fencing will be used to filler out sentiment and
slow the runoff.

Dust Contrel - The applicant proposes to suppress dusl by spraying water until
ground cover Is re-established.

Drainage - The only drainage leaving the property occurs where surface water
currently flows into Bennett Creek. At this location, a culvert will be placed across
the access driveway with silt fencing and straw check dams to maintain the existing
water flows. Approval from the Conservation Authority will be required for this
culvert if this portion of the property is within a regulated area.

There have been a number of drainage concerns expressed by nearby residents. A
general drainage plan was submitted by the applicant's consulting Engineer
(Genivar) in support of this application. Given neighbour concemns that have arisen,
Genivar has provided additional correspondence (attached) which provides a more
detailed outline of the proposed drainage works. 1t is worth noting that the drainage
works were prepared in consultation with the Sault Ste. Marie Region Conservation
Authority in an effort to ensure ‘positive drainage’ (nc long term ponding) and
replication of the existing drainage pattern to the furthest extent possible.

Previous topsell stripping agreements have included three other conditions which
are also being recommended in this instance.

Cleaning_of Roadways - The requirement relates to ensuring that topscil is not
deposited on Second Line West by trucks leaving the site. If this does occur, the
applicant will be responsible for promptly removing the topsoil and cleaning the




oleday

madwa}.ﬁ_i The agreement will require that the applicant"paue a 15m portion of the
access driveway, commencing from the edge of the travelled portion of Second
Line.

Hours of Operation - It i recommended that hours of operation be limited to
between 8:00 AM and 5:00 PM daily Monday through Saturday.

Material Storage - This condition relates to the height of matenal stored on site. ltis
recommended that any topsoil that remains on site not exceed 4m in height fo avoid
becoming a visual nuisance.

Number _of Trucks ~ The applicant has indicated that the volume of topsoil being
brought from the site will vary, depending on off-site job requirements. The
applicant anticipates that 20-truckloads in one week would be a ‘busy week’,
however that is not to say that ocne job might require large volumes of topsoil. It is
therefore recommended that the agreement limit the number of truckloads brought
from the site to not more than 20 per day.

Up until the drafting of this report a petition and eight letters of objection have been
received, which are attached,

Generally, correspondence (received to date are aitached) from the neighbourhood
addresses concerns such as noise, dust, hours of ocperation, drainage, introduction
of a ‘commercial use', and ecological impact. The maijority of the concerns can be
addressed through the required agreement between the Municipality and the owner.

Once this agreement has been entered into, the applicant must follow the conditions
of approval or face prosecution of a Provincial offense. More specifically, the
applicant shall ensure that among other things, positive drainage is maintained,
erogion and dust are controlled and hours of operation are restricted to those
outlined above.

In terms of the introduction of a commercial use, it is worth noting that topsoil
stripping operations tend {o be temporary. As previously mentioned, the future
residential development potential of the subject property will not be impacted by the
topsoil stripping operation, which generally occurs prior to developing an urban,
serviced residential subdivision or a medium density residential development, which
current zoning permits.

Traffic concerns have also been raised. Access would be from Second Line only.
Second Line is a Provincial Highway and designated truck route. Therefore,
increased traffic along Second Line will be negligible. However, truck traffic to and
from the site would impact the abutting neighbours to the west. The current
vegetation between the subject property and the abutiing neighbours to the west is
not visually solid. It is therefore recommended that as a part of the Agreement, the
applicant be required to provide a buffer consisting of a fence, berm planting of
vegetation or a combination thereof. The buffering must be a minimum of 1.8m (8")
above established grade.



blosa)

There is no doubt that the proposed use will result in the loss of vegetation,
however, there is no current law stopping the applicant or any other private land
owner from clearing vegetation from their property. In this instance, part of the
agreement hetween the applicant and City will inciude a rehabilitation prescription,
which has been outlined earlier in this report.

Due to the large number of concerns raised by neighbours, it is recommended that
City Council apprave a Temporary Rezoning for a period not to exceed one (1} year,
rather than the three (3) years requested by the applicant. City Council approval wili
again be required if the applicant wishes to continue the operation beyond 1-year.
Future approvals would be based on the applicant's ability to adhere fo the
conditions contained within the agreement. Furthermore, if the applicant cannot
adhere to any of these conditions during the first year, the Municipality would have
the ability to prosecute as a Provincial Offense.

The attached comwments from the Building Division notes that a complaint was
received in 2009 indicating that topsoil stripping had commenced on the subject
property without the benefit of the proper approvals. The soil stripping was
discontinued in 2010. Based upon recent site visits, there are two small piles of
topsoil and/or sand that appear to be recent, as is no or very little vegetation
growing within the piles. There is however, no evidence that additional topsoil
stripping has occurred since 2008,

Staff from Public Works and Transportation have no objection to the approval of this
application, however it is noted that the applicant should be responsible for keeping
the abutting roadways clean and free of topsocit and clay. This condition will be
included in the agreement.

SUMMARY

The applicant is proposing a topsoil stripping operation on property located on the south
side of Second Line West between Allen's Side Road and Nixon Road. This use can
be conducted while maintaining the longer-term residential potential of the area.

Both a temporary use permit and an agreement passed under Section 142 of the
Planning Act are required. The agreement would include the conditions contained in
this Report.

The conditions are intended to ensure that the operation is conducted with minimal
impact on the abutting lands, with special regard for drainage, erosion, dust control and
site rehabilitation.

IMPACT
Approval of this application would not have any direct financial impacts upon the
Municipality.

STRATEGIC PLAN
Approval of this application does not directly impact the Corporate Strategic Plan.
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RECOMMENDATION
That City Council approve the request to permit a topsoil stripping operation on the
subject property for a period not to exceed one (1) year, subject to an Agreement as
per Section 142 of the Municipal Act, with Premiere Landscaping and Garden Centre
Inc. The Agreement will inciude, but not be limited to:

1. Area of removal
a. That no topsoil stripping or piling of materials occur within:
I 123m of north front lot line
il. 22m of south rear lot line
il 2m of east and west side lot lines

2. Phasing
a. That development of the second phase shall not commence until 80% of
the first phase is completed, as per the Consultant’s report.

3. Rehabilitation
a. That the process of re-seeding is on-going, as topsoil removal occurs.

4. Grading
a. That positive drainage be maintained and that straw check dams and silt
fencing be installed as per the Consultant's report.

5. Dust Control
a. That dust be suppressed by spraying water untili ground cover has re-
established. Dust control shall be an on-going process.

6. Drainage
a. That drainage works be installed and maintained as per the Consultant’s
repcrt.

7. Paving adjacent to Second Line
a That a poition of the access be paved, commencing from the edge of ithe
travelied portion of Second Line, to a point that i1s 15m back from the edge
of the traveled roadway.

8. Hours of Oparation
a. That hours of operation be limited to between 8:00 AM and 5:00 PM daily,
Monday through Saturday.

§. Material Storage
a. That piles of material stored on-site not exceed 4m above established
grade.

10. Number of Trucks
a. That the number of truckloads brought from the site be limited to not more
than 20 per day.



11. Buffering

mm_;

a. That a buffer be established and maintained on either side of the access
driveway. Such buffer may be in the form of a fence, hedge, berm or
cambination thereof and shall be 100% visually solid and a minimum of

1.8m above established grade.

12.Buildings, Equipment and Materials Stored/lJtilized On-site
a. That as per the Applicant's letter dated August 9, 2010 and attached to
this Report, that it is clearly understeod that one temporary building may
be erected, for the purpose of storing equipment and materials related to
the top-soil stripping use only. Furthermore, that the storage of equipment
and materials on-site is restricted to those required for the topsoil stripping

use only.

13. Sault Ste. Marie Region Conservation Authority (SSMRCA) Permit
a. That a permit from the SSMRCA be obtained prior to commencing the

topsoil stripping operation.

Respectfully submitted,

.
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Peter Tonazzo,’ MGlF_ RPP
Planner

PT/ps
attachment(s)

Daia\WPPL\REPORT\REFPORT TEMPLATE doc

Recommended for appmval
o

g _\_\_I‘““ __-/u { ! g
".. s rj__r -'-'J &":/l "’ ;/

&;‘E—-—:.l‘ “'(c._.-o-""'““—' %

Donald 8. McConnell, MCIP, RPP
Planning Director

Recumméﬁded for apprmfal,

s F 7
A / pC
3 F
f .' _‘J!-f ,r-*r’:‘_"
o i e
§ Pl
¥k _:’ f F

Jerry;Dcrcetti, RPP
Commissioner Engineering & Planning



i)
August 8, 2010

Premiere Landscaping
1215 Second Line West
Sauk Ste. Marie, ON PGC 212

ir. Pater Tanazzo

City Planning Division

Corporation of the City of Sault Ste. Marie
69 Foster Drive, Civic Centre

Sault Ste. Marie, ON  P8A 5N1

RE: Topscoll Removal of 1151 Second Line West

| am writing this letter to reinforce my current application to rezone property owned Dy
Premiere Landscaping to allow a temporary permit for three years to remove topsoil,

I waould like 10 specifically mention that it is not my intention to utilize this propery as a
contracior's vard, and the temporary building being provided will be there only to
provide for equipment and materials reauired for the topsoil removal operation. | would
ike to note that | am fully aware that if this rezoning application is approved by City
Council, that it orly has a duration of three years and must be ranewed at that time in
order fo allow the topsoil removal to contihue,

| agree that when top soil removal of the property is completed that the building
proposed will be removed.

Yours ve by
e
*f{f"'% 7 o ;_;5’-—

Peter Notte
Owner, Premiere Landscaping

DSLile

cc: D.S. Leask
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" May 7, 2010 |

Mr. Peter Tonazze, MCIF, RFP

City Planner

Corporation of the City of Sault Ste. Marie
Civic Centre, 89 Foster Drive

Sault Ste. Marie, CN  P8A 5N1 S5-10-012-00-S3

Dear Mr. Tonazzo

RE: Topsoil Removal & Remediation Plan
1151 Second Line West, Sault Ste. Marie, ON

We have been retained by Mr. Peter Notte, owner of Premiere Landscaping, which is situated at
1215 Second Line West. Mr. Notte has asked us to prepare a plan that would be satisfactory to
allow himn to enter into an Agreement with the City of Sault Ste. Marie pursuant to Section 142 of
the Municipal Act and described in Itern 4.7 2-Top Soil Stripping in the text of Bylaw 4500.

The following is our Topsocil Removal and Remediation Plan which answers the six questions, A
through F, indicated in Section 4.7.2 of the Zoning Bylaw.

~ A. Area of Removal: The property is situated at 1151 Second Line West and is irregular in

shape. There is a 10.058 metre wide frontage on Second Line and this width extends
southerly for an approximate distance of 46 metres. At that location, the property widens to
the east to approximately 60 metre in width. The entire iength, from Second Line to the
southerly limit of the subject property, is 452 metres. We believe a southerly portion of the
property is a Conservation Authority Regulated Area.

The entire area, with the exception of a buffer at the southerly zone and minimai limits af the
east and west extremities, is identified for topsoil removal. Reference to our Drawing N® A2-
83-10-012 indicates the intended limits the intended limits of topsoil removal.

B. Phasing & Remediation: The first phase of topsoil removal will be approximately 200 metres

in length southerly. Access o the topsoil stripping areas will be via a 5-metre wide gravel
access driveway constructed along the easterly limit of the property. This access driveway
would act as a berm to any possible silt escaping from the stripped limits of land. A swaile
ditch will be located on the west side of the access driveway and will be enhanced with straw
bale check dams and specific 450 mm diameter pipe outlets which will have siltation fencing
around the inlets.

Phase 2 will entail topsoil removal from the next southerly 200 metre iength of property which
will stop 15 metres north of the south property line, leaving a 15 metre wide untouched buffer
zZone.

C. Remediation Prescription: Rehabilitation wili be provided in the form of a new free planting
program and, at a minimum, a natural regrowth of grasses in the area.
' Continued .... Page 2

SAULT BTE. MARIE . 185 East Streel, Sault Ste. Mariz, ON P&A 3CB Tel: 705-842.2070
Fax: 705-342-3532
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It is intended that enough topsoil will remain such that the surface can be groomed to
encourage natural re-vegetation. The planting of new seedling trees will occur on an “as
available” basis. That is to say that, Mr. Notte receives stock on many occasions which is not
suitable for commercial planting areas, or stock that has been damaged in some form. Itis
intended that these shrubs/trees which would normally be disposed of will be planted as a
remediation measure in the topsoil stripping areas. As indicated above, in all other areas,
natural re-vegetation will be encouraged by the grooming of the soil. Seeding would be
applied in areas where natural re-vegetation is not sustaining ground cover.

It is proposed that no work would be completed on Phase 2 of the development until 80% of
Phase 1 removal is attained. Al that time, the access driveway to the south would be
extended and tree-clearing operations would begin,

D. Grade Alterations: To the greatest extent possible the existing gradients over the surface
of the subject property will be maintained. Presently, surface water drains in a sheet flow to
the southeast and this mathod of drainage, as well as the direction and gradients, will not be
altered. As indicated on the aftached drawing, utilizing the new access driveway as a berm
requires a culvert cutlet to allow release. With the use of straw check dams and silt fencing
as noted above, flows will be considerably clean and somewhat slower in dispersal. No
significant increase in the overall flow is anticipated.

E. Dust Control: Once removal of topsoil begins, there is obviously the chance of dust
becoming a nuisance and, as such, Mr. Notte will suppress the dust with the application of light
doses of sprayed water from his irrigation truck. Once rehabilitation of the surfaces with
vegetation begins to grow, dust will inherently become a significantly reduced nuisance.

F. Drainage Impacts: There are no significant drainage impacts, with the exception that at one

. location in the southerly end of the property and within Phase 2, there is a tiny tributary to the -,
Denett -Davigron Creek to the east at which location surface water now flows to Pavigngrr Creek.

With the extension of the gravel access driveway in Phase 2, a culvert will be placed at the
location of this tributaiy and will be equipped with silt fencing and straw check dams.

We have discussed this maiter with Frank Tesclin of the Sault Ste. Marie Region Conservation
Authority and he has indicated that because of the low impact on the Regulated Area, the
Agreement can be with the City. He would like to keep the opportunity to comment. By copy of
this letter, we are asking for Conservation Authority comments.

The above Topsoil Removal and Remediation Plan is respectfully submitted on behalf of Mr.
Notte, and | look forward to having the opportunity to discuss with you its acceptability and
execution of an Agreement between the Municipality and Premiere Landscaping.

Yours very truly
GENIVAR

D. 8. Leask (‘.: E: T

Enc. / DSLijc

fc: Peter Notte, Premiere Landscaping

fc: Frank Tesolin, Sault Ste. Marie Region Conservation Authority

"
[t



(A AT H

GENIVAR

September 2, 2010

Mr. Peter Tonazzo, MCIP, RPP

City Planning Division p.tonazzo@cityssm.on.ca
Corporation of the City of Sault Ste, Marie Via Email
99 Foster Drive, Civic Centre 101-14814-00
Sault Ste. Marie, ON PBA 5N1 2010-12

Dear Mr. Tonazzo

RE: Re-zoning 1151 Second Line West, Sault Ste. Marie, ON
Drainage Considerations

| understand that there have been some concerns expressed in regards to drainage associated
with the above-noted application. This letter provides additional information to clarify how run-off
from the site will be accommaodated. Previously we provided you with a Topsoi Removal and |
Remediaiion Plar that included a General Plan outlining the drainage works to be incorporated
into the site,

At present, stormwater run-off in the area of the subject property flows overland in a south easterly
direction to a small gully near the southeast comer of the property. This gully conveys run-off
easterly to the Bennet! Creek approximately 150 metres east of the site. The proposed drainage
works on the site were developed in consuitation with the Sault Ste. Marie Region Conservation
Authority to replicate the existing drainage patiern to the furthest extent possible.

The proposed drainage works on the site are as follows:

« An access road will be constructed along the east side of the site. This road will actas a
barrier to coliect run-off in a newly constructed swale directly west of this access road. The
swale will convey flows from north to south and will be eguipped with straw bale check
dams and sill curtains for siltation control.

+ At the south end of Phase 1 of the development, an ouliet culvert will be construcied
across the access road to direct run-off collected in the swale easterly, essentially
matching present conditions. The discharge from this culvert will flow overland through a
vegetated area towards the gully mentioned previously.

« As the development progresses southerly fowards the south limit of Phase 1, the swale
along the west side of the access road will be extended southerly to the bottom of the gully
near the southeast corner of the property. This will ensure positive drainage for excavated
areas in the southern portion of Phase 1 and in Phase 2,

» An outlet culvert will be constructed across the access road near the southeast corner of
the property to accommodate flows in this gully including those conveyed via the

constructed swals,
Continued .... Page 2
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+  In the area of the southerly culvert, topsoil extraction depths will be limited, as necessary,
to maintain positive gradients from the working area {0 the outlet culvert.

In summary, the drainage works indicated on the General Plan submitted with the Application
have been developed to.ensure positive drainage and replicate existing drainage conditions to the
furthest extant possible. Run-off will be conveyad easterly from the site to an existing gully near
the southeast corner that, in turn, conveys flows to the Bennett Creek.

| trust this addieszes the drainage concerns raised in regards to this application. If there are any
other questions, please do not hesitate to contact me.

Yours very truly
GENIVAR Consultantis LP

Pt il
"} -
£ A

Larry Jackson, P.Eng.
Manager, Sault Ste. Marie

LJlje
fo: Peter Notte, Premiere Landscaping (575-3857)
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Pat Sﬁhinlﬂs

From: Don Maki

Sent: Aprl 11, 2012 3115 PM

To: Don McConnell; Pat Schinners

Subject: Rezoning ApplicationA-13-10-T 1151 Second Line West
Hi Don

We were called concerning this property in 2009 with regard to soii stripping. The was evidence of soil stripping 5o we
initiated action to get the owner to comply. The soit stripping discontinued in 2010, There was no further action on our
behalf. :

Don

Don Maki CBCO

Chief Building Official

City of Sault Ste. Marie

99 Foster Drive

Sault Ste. Marie, ON PBA 5X6
Phone (705) 759-5399
d.maki@cityssm.on.ca

W oitysem. on.ca
wiarw, celebrate 100saulistemarie.com
Celebrating 100 years as a city in 2012/




May 8, 2012

To the Sault Ste. Marie City Planning Department,
City Council Members and/or City Clerk:

Please accept this letler as a written indication of our objection to approving
Application No, A-13-10-T filed by Premiere Landscaping & Garden Centre Inc.
(PL&GCI) which would grant permission to conduct business at 1151 Second
Line West.

PL&GCT s plans include destroying the existing landscape by removing the
current layers of topsecil to sell and therefore to make a profit, In other words, to
create a vast crater that will be one to two feet deep on about 6 acres of land.

Our residential property is located directly beside the land outlined and runs
adjacently bestde the entire property in this proposal (application) and we have
major concerns, both personal and environmental, with allowing such a proposal
0 pass.

Our personal concerns also reflect the opinions of not only ourselves but other
residents as well; tncluding the majority of our neighbours along Second Line.
those living along Ranscme Av, Rosita Drive, Ellis Road (south adjoining
properties) and Nixon Rd., (Many who currently adjoin PL&GCT s existing
buosiness at 1215 Second Line west).

Is it legal to remove all of the topsoil from a city property and sell it for profit? I
don’t believe it 1s unless the area is zoned for a sub division. This may be case
here but the plans for the sub-division were made over twenty five years ago and
much has changed since then. 1s the clearance to PL&GCI's property at 1151
Second Line, wide enough for a city road? There is no access into the property
from Ellis Rd. or Rosita Dr. (o the south. Also there are no services such as city
water or sewer along Second Line, so with out access or services how a sub-
division could be planned for? Mr. Tonazzo the city planner has already told me
that he is approving the application. How could this happen if the probability of a
sub-division being put in is next to impossible? Is this a case of having the cart
before the horse? Why wouldn’t the city planning depariment wait until relevant
plans are 1n place for a sub-division first? Would the zoning be approved for a

sub-division today? Our ward counselor Frank Manzo informed us that PL&GCT's

recent plans may include the proposal of building a multi-residence dwelling, We
have not been informed of this and would re-zoning or public notice not be
necessary first? Even so, why would 6 acres or topsoil need to be removed for the
purpose of one dwelling?

leYay



First and most important, this area is zoned residential and not zoned commercial.
Allowing this application to proceed will mean allowing loud heavy equipment
usage constantly over the next three years. The driveway that PL&GCT has built 1s
only 12m fromn our house. The business has been using heavy equipment such as
dump tracks, back hoes, etc. at the site for the past 2 vears regardless of whether
or not the application has approved or denied. PL&GCI have not followed time
regulations and the use of this heavy equipment occurs early in the morpings, late
into the evenings and on the weekends, PL&GCI has been vsing the property at
1151 Second Line West as a holding area and mixing area for their waste and soil
piles that they use for their business. Has the city granted PL&GCT permission o
do so? Does the city of SSM currently purchase topsoil from PL&GCT (Mr.
Notte). Are exceptions being made concerning PL&GCI or infractions overlooked
for the city’s sell serving purposes? I realize these harsh questions are speculative
but these thoughts are difficult to disregard as a home owner.

The dust is exorbitant and is covering our house to the point that we cannot open
our windows. The fumes {rom the exhaust of the heavy equipment are also
troubling and last surnmer we needed to keep our windows closed to prevent the
dust and fumes from entering our house. The noise of this equipment operating
and banging and the beeping of the trucks backing up is intolerable. In fact our
entire house vibrates and shakes when dump trucks are ravelling up and down the
driveway. Is this driveway even legal for the constant use of such heavy
equipment? This noise is loud and will affect the entire neighborhood as it already
does at his present business location at 1215 Second Line West.

If this temporary re-zoning is granted by the city, what will be done to stop this
dust, noise and vibration?

Was the same sort of remporary application not approved by city council several
years ago for PL&GCL s current business at 1215 Second Line West? Did Mr.
Notie (PL&GCT) not go ahead and build permanent greenhouscs on a temporary
re-zoning permit that eventally lead to a permanent business operation? Has the
applicant (PL&GCT)} not incwired several complaints and infractions ai their
current properties for unethical business practices and hours of operation? If so,
why should he be granted permission to do the same at this properiy? We believe
this company and individual (Mr. Notte) are not good corporate citizens and
should be denied this application on these facts. Unfortunately, we do not have
access to this information and need to apply for permission through the city of
Sault Ste. Marie's legal department via a Freedom of Information and privacy Act
request form. This may take several weeks for us to receive.

Regardless, we can hear large machinery constanily in use at PL&GCT’s current
business location located 700ft west of our property at 1215 Second Line West, As
many who live along Nixon Road can attest, this company has no respect or
consideration for their neighbors. They operate early in the morning, during

-2
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weekends and late into the evening: a nightmare for those who are shift-workers
such as ourselves.

Back to the issues at hand, at 1151 Second Line West. There are already currently
several large trucks, front-end loaders, etc. in and out of the property dumping
large piles of waste products collecied from their current business. The city has
asked Mr, Notte to cease operations last year, yot be has NOT done s0. Our
question 1o the city is who will police this person to assure My, Notte follows the
city’s regulations and protocol for operation? Do we call the city or the police?
The large waste piles of debris and dirt that are a terrible evesore and the filthy
mess in front our property along Second Line caused by Premiere’s heavy
equipment is constant: especially when the ground is wet. Young children and
teenagers have found these large waste piles and are using them as gigantic jumps
with their bicycles, motorbikes and now 4-wheelers. They are not wearing safety
helmets or being supervised by the adult owners of the property. They have even
built a large wooden jump ramp to fly these recreation vehicles over and this is
clearly an aceident wailing (o happen. '

Premiere Landscaping employees, who are working at the location at 1151 Second
Line west, do so without proper washroom facilities and relieve themselves in
clear view. Not something, we expect to watch while relaxing at home and while
eating dinner outside on our back deck with our family and friends. The dust
generated by the large bulldozers and loaders dumping, mixing and loading soil is
already a major problem. Allowing future development would make the sitnation
even worse. At times we cannot even sit in our backyard without breathing in dust
and/or by bemg covered by it. The dust is also covering our house and we have to
close our windows because of the dust and noise pollution,

We purchased our property (0 be in a residential area and for the valuable green
space of the area.

The environmental and ecological repercussions of allowing this application to
pass are sigmificant, considering the senseless destruciions of habitat, rich in
biodiversity thal would sake place. Many wildlife species utilize this area and the
proposed property as a natural corridor for gaining access to a nearby creek for
water (located directly te the east). In addition, white-tailed deer give birth and
raise their young here for 8 months out of the year. Many other animals also live
here and destroying this land for the benefit of one human would be detrimental. Tt
would take several years to regenerate to normal, if it can ever recover. The
succession of the trees and flora has taken forty vears to recover. If PL&GCI (Mr.
Notte) destroys this, what could this wasteland isolated within a residential zone
be useful for in the future?

L
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Natural drainage of the area would also be a jeopardized. The proposed land is
relatively low-lying and is already fitied with weeping tiles, thus allowing proper
drainage 10 the nearby creek. Allowing topsoil removal from an area this size will
form a buge catch basin for water collection and create swamp-like conditions.
Then there couold be the problems associated with stagnant water, especially
mosquito infestations, therefore posing a real nuisance and beath risk to people,
their pets and wildlife in the area. Also, creating a 6 acre crater, will affect the
ground water and vatural drainage of our entire property and all the other
surrounding homes that are also adjacent,

Before even considering this proposal, City Council should require an
environmental assessment of the area to be conducted at 1131 Second line West.
If an assessment is already done, can we obtain copies? Who paid for assessment
the city or PL&GCI? If PL&GCT (Mr. Notte) has, would the assessment company
not do so in his favor since he’s the persen paying them? Do we have the option
of having our own assessment done or getting a second opinion? That is, to find
out what risks or repercussions could occur to our property if this application is
passed. Two weeks notification from the city does not allow us enough time to do
s0. The future erosion problems resulting from operations removing topsoil could
also be devaslating, especially to our trees and yards. Replacing a small amount of
soil afterwards would not be a credible solution. Who would be responsible for all
the damages if environmental assessment does not go as planned or is not adhered
to properly? Who will monitor PL&GCI for the next three years?

Another fact that is disconcerting is that the notification of this re-zoning
application was sent to so few people. Not only will those people who have
properties directly adjeining 1151 Second Line west be affected bul evervone in
the entire 4 mile square neighborhood will be as well. We have started a petition
and in doing so learned the majority of those living on Second Line, Allen Side
road, Ransome Ave., Rosita Drive and Nixon were not sent notification by the city
vet they will certainty be affected by the noise and the dust. In-addition, virtually
every household we visited (over 95%) signed the petition and were opposed to
the PL&GCT's application. In fact the only households who did not sign the
petition were those not home at the time or could not because of personal
conflicts. So, if virtwally all the home owners in a 4 square mile block
surrounding the property at 1151 Second Line west are apposed 10 PL&GCT's
application and are paying city taxes, why would the city planner’s approve this
re-zoning?

A perplexing issue at hand is how the city has asked for all submissions in
opposition of granting the re-zoning application before May 10, 2012. Yet the
plans by the city planmer for the site are not released until after May 10, 2012,



This does not even give us one day to review the city’s plans and reasoning for
granting this application or a means to contest the city planner’s decision.

Mr. Tonazzo has also indicated that he was not aware the neighborhood’s concern
with this re-zoning proposal. In September 2010, we submitted a petition of
objection 1o this re-zoning application. At his requesi, the 4 page petition was
given to Mr. Ozzie Grandmett our Ward councilor at the time and he guaranteed
us that he would hand deliver the petition to the city clerk himself. The petition
had over 50 signatures. Mr. Tonazzo has recently indicated that the petition was
not subrmitted by Mr, Grandinetti before the due date last Sepiember and
furthermore, it was faxed to the city planner instead of being submitted by Mr.
Grandineui in person, as he had promised. The fax transmission was truncated and
only 4 signatures were on that petition? The fact of the matter is, many people
beheved the city planner was aware of their opposition to this proposal since 2010
but apparently not the case. We have called and visited Mr. Grandinetti’s home to
retrieve our original petition and he has indicated that he is no longer aware of its
location as the original was never brought to the city clerk’s office.

We pay cily taxes of about $6000.00 per vear for a residential property that is
without city water and sewer availability or sidewalks. That is substantially higher
than other parts of the city that have these services Do we and our neighbors who
pay taxes, not have rights? What about the losses to our privacy and to our
property value? The area is zoned residential, allowing this proposal to go
forward would destroy the privacy, living conditions and valuable green space for
us any many others. We are strongly opposed to the approval of application
number A-13-10-T, The resulting noise pollution, dust pollution, blight on our
neighborhood and the environmental devastation, will be vast, As concerned
citizens. we ask you; please do not approve this application.

Sincerely,

John Dedes

1167 Second Line West,
SSM., ON, P6C 21.9
705-253-5750

HoNay
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Robert & Lois Burns
35 Rosita Strest
Sault Ste, Marie, ON P6C 5R3

May 1, 2012

steve Turco

Planmer

99 Foster Dove,

sault Ste. Marig, ON P6A 5X6

Dear Mr, Turco:
Regarding File Number: A-13-10-T

We are concerned abowt our residential area being affected by the noise from the diesel
trucks and other large equipment, which would be used in this process, This arca
includes a large number of working class citivens who are subject to shift work, and
require sleep af all different times of the day and night.

We are also concerned about the impact the smell will have on the environmental air we
breathe in this area. In addition 1o our working c¢lass citizens, we do have a large nuraber
of young children and some elderly residents,

We would also like to know, if by any chance there will be any run off chemicals that
will enter the near by creek, which is only metres away from the topsoil stripping
operation site.

We are also concemed as to where the traffic flow will enter into our neighbourhood, as
this is curmently a bus route ag well, We also have to consider the safety of the number of
smuall children playving in the park on Rosita street, how will this affect them?

Regards,

e
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Robert & Lois Burns
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We are opposing the request to temporary rezone the pisce of property on 1151 Second Line West in
order to deliver top soil by Premier Landscaping and Garden Cantre Inc.

We live behind the area in question and have concerns about the area being developed in a3 residential
area that will possibly cause loss invalue in the surrounding properties. What about the traffic for the
neighbours and surrounding area? _

| also have concerns with the nolse level from machinery and trucks, as well as diesel fumes from them,
as living in this end of town; we know that is carries depending on the direction of the wind and
weather. There is also a creek that is natural drainage for this neighbourhoed, if it is disturbed will this
cause a problem down the road, and who is liable if something happens? |s the conservation authority
involved in this process, do they do an assessment?

| am opposed to having this land developed, that is why we moved to this neighbourhood in the first
place, because of the quiet location within a residential neighbourhood in the city limits,

Victor and Wahnita Lato
12 Eliis Road.

Sault 5te. Marie On

PoC INE
Latob49 @ shaw.ca

705 945-0245%
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Peter Tanazzg

Fram: Maicolm White

Sent: May 08, 2012 9:05 AM

To: Peter Tanazzo

Subject: FW. Reference #A-13-10-T

From: Kim Vaudry On Behalf OFf City Clerk
Sent: May 08, 2012 8:35 AM

To: Malcolm White

Subject: FW: Refarence #A-13-10-7

From: Ellen Popejoy [mallko:here i am49@yahoo.ca]
Sent: May 07, 2012 5:29 PM

To: City Clerk
Subject: Reference #A-13-10-T

I do not want any topsoil taken from neighbours' property. Will not be able to attend meeting on May 13th, It
i3 a definite NO. [t would really disturb the whole area. This is regidential property. Ellen Popejoy, 55 Ellis
Road
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Peter Tonazzo

From: . Malcolm White

Sent: May 08, 2012 9:08 AM
To: Feter Tonazzo
Subject: W A-13-10-T
importance: High

From: Kim Vaudry On Behalf OFf City Clerk
Sent: May 07, 2012 5:42 AM

To: Malcolm White

Subject: FW: A-13-10-T

Importance: High

From: AMANDA CAPPER [mailtc: Ajcap@shaw.ca]
Sent: May 06, 2012 $:04 AM

To: City Clerk

Subject: RE: A-13-10-T

Importance: High

TO: City Clerk of Sault Ste. Marie, ON
RE:  A-13-10-T

Please consider this letter as an indication of my concern for the stripping of 1op soil at subject property by Mr.
Notte, owner of Premiere Landscaping.

I have lived around the corner from Premier Landscaping, on Nixon Road, for thirly-five vears, and watched as
Mr. Notte's enterprise grew beyond my expectations. Good fortune for Mr. Notte but unfortunately, what 1
thought would enhance the neighbourhood, became a detriment. Back-up alarms at all hours, increased traftic
turning off Sccond Line where there is no turning lanes, improper drainage and use of pesticides are a few

of mv concerns.

In reference to Mr, Nolle's new enterprise, | worry the same problems will be compounded.

Three years of large equipment stripping the topsoil can only be bad for the environment. The water table in our
area is already a major concern and taking down trees that soak up the water will only make it worse.

Just as worrisome 1s the safety factor, In 1986 Mr. Lucas, in charge of property maintenance for the Sault and
now retired, expressed concern about businesses operating off Second Line West before the road, busy even
then, was upgraded 1o handle the increasing traffic as more residents moved west to build their homes,

Please do not allow Mr. Notte o go forward with his removal of topsoil from the subject property.

Please distribute copics of this ¢-mail to each member of council in time for the May 14, 2012 agenda when this
subject will be considercd.
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Thank you for your time.

Frank Bock .
406 Nixon Road
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Peter Tonazzo s
From: Malcolm White

Sent: . May 08, 2012 206 AM
To: Peter Tonazzo
Subject: FW: premier lanscaps

From: Kim Vaudry On Behailf OF City Clerk
Sent: May 07, 2012 5:40 AM

To: Malgolm White

Subject: FW: premier lanscape

From: steve&heather [mailto:steveheather@shaw.cal
Sent: May 06, 2012 8:31 PM

To: City Clerk

Subject: premier lanscape

What are the plans for not disturbing the creek that flows through this area, what are going fo be the noise constraints put
an this construction project? | am very much opposed ta this.

see you may 14............Steve Antoniow ellis rd
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_F;eter Tonazzo

From: Malcolm White

Sent: May 08, 2012 11:54 AM

To: Peter Tonazzo

Subject: FW: referencei#i-13-10-T (Please give a copy of this E-Mail to city council Members)

From: Kim Vaudry On Behalf OFf City Clerk

Sent: May 03, 2012 11:54 AM

To: Malcolm White

Subject: FW: reference#A-13-10-T (Please give a copy of this £-Mail to city council Members)

From: The Guzzo's [mailto:piquzzo@shaw.cal

Sent: May 08, 2012 11:23 AM

To: City Clerk

Suhbject: reference#A-13-10-T (Please give a copy of this E-Mail to city council Members)

Please be advised that we Pat and Judy Guzzo of 1135 Second Line West have major concerns regarding the application
#A-13-10-T by Premiere Landscaping and Garden Centre Inc.

They are as follows:
a. It will significantly decrease the property value of my home and many others,

b. Quality of living for a three year period will be unbearable. eg. Noise, poor air quality
Mud and debris on
Second Line
Major traffic concerns
Operational Hours

Realizing the urban fine is west of Nixon Road,
Why is Premiere Landscaping even being considered for a topsotl stripping operation in a residential ares?

Concemed Citizens,
Pat and Judy Guzzo.
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Peter Tonazzo

Fram: Malcolm White

Sent: May 09, 2012 5:48 AM
To! Peter Tonazzo
Subject: FY: Ref #A-13-10-T

From: Kim Vaudry On Behalf OF City Clerk
Sent: May 09, 2012 8:34 AM

To: Malcolm White

Subject: FW: Ref. £A-13-10-T

From: Helen Stewart Imailto:havibay@shav.ca]
Sent: May 08, 2012 7:12 PM

To: City Clerk

Subject: Ref, #A-13-10-T

| am strongly opposed o Pramiere Garden Centre's reguesi to take top sodl from the property behind mine and my
neighbour's houses.

Halen Stewart

48 Ellis Rd.

Sault Ste, Marie, Ontario
PEC 1P1



Mr. Tonazzo,

I am writing to you regarding Application A-13-10-T. | own the abutting property to the east known as 0
Rosita 5t. | would like to note that | have recently walked my property, and cannot find stakes denoting
‘the common property line betwesn my property and Mr. Notte’s property. While | am opposed to this
application, | would at least ask that if Council approves it, a condition should require Mr. Notte to
survey and stake his property, to ensure that topsoil is only being removed from his property.

_,juv Lo oo o
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Guido Denardo
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Larry Girardi
Deputy Commissioner

Commissionsr

April 17, 2012

Donald MeConnell
Planning Director

Subjesct: Application Number A-13-10-T
Request for a temporary rezoning for a topsoil stripping
operation for a period not to exceed three {3) years

Applicant: Premiere Landscaping & Garden Centre Inc.
Subject Property: 1151 Second Line West

Staff from Public Works and Transportation has reviewed this application and
have no objections. We do, however, request that the applicant be responsible
for keeping the abuiting roadways clean and free of topsoil and clay.

if you have any further questions please contact me at (705) 758-5207.

e ) :
if%‘k@ “'WL

Deputy Commissioner
Public Works and Transporiation

H\Manning ReporisiReroning & OP AmandiSecond Line Wash- 1159 deg




Pat Schinners ' ' .
From: Marleng McKinnon <mmekinnon@ssmrca.ca> ' 5
Sent: April 17, 2012 1:38 PM

To: Pat Schinners

Ce: Peter Tonazzo; Anjum Amin; Linda Whalen

Subject: SEMRBCA Response - A-13-10-T

April 17, 2012

Donald B. McConnell, MCIP, RPF,
Planning Director

City of Sault Ste. Marie

P.O. Box 580

Sault Ste. Marie, ON P8A 5N1

Conservation Authority Comments:

Application # A-13-10-T

Premiere Landscaping & Garden Centre
1151 Second Line West
Sault Ste. Marie

The subject property is located in an area under the jurisdiction of the Conservation Authority with
regard to the O. Reg.176/086 for Development, Interference with Wetlands and Alterations to
Shoreline and Watercourses.

Add itionally we have the following comments:

T

The second phase of this soil removal process has an intermittent stream identified on
0.Reg.176/06 mapping and is just outside the 15 metre allowance for the flood lines
associated with the Bennett Creek located to the west of the property. Therefore, an
application under O.Reg.176/06 is required prior to commencing with Phase Il of this
proposal including the installation of the driveway to access this area.

It is proposed to effect off site migration of sediments by incorporating check dams and silt
control fencing that siltation of neighbouring stream will be controlled. These control
measures are to be ingpected and maintained from the commencement of the operation
until such time as vegetation has satisfactorily rooted. Failure to maintain these measures
will result in the withdrawal of an O.Reg.176/06 permit and the owner could become subject
to prosecution.

The revegetation of harvested areas should be undertaken promptly and should be staged
immediately after the extraction process has moved to the next area (i.e. after every 100
metres of extraction a revegetation process should be commenced). This will limit sediment
movement and {imit dust concerns.

Weekly inspections of all sediment/erosion control facilities/measures must be carried out
during the extent of the entire period as well as after all rain events 15 millimetres or
greater. :
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5. Any area ) that exce ) days of inactivity shall be stabi by hydroseeding and areas

that have not sustained any growth within 14 days of application shall receive supple.menial
applications until the surface vegetation is established. .
6. All equi’pment and materials used in the soil stripping process must be clean and free from

leaks, oil and grease residues. No fuelling of equipment is permitted within the 156 metres of
the intermittent stream located at the south side of the property.

The subject property is not under consideration of the Drinking Water Source Protection Program of
the Conservation Authority with regard tc Drinking Water Source Protection.

Should you have any questions on our comments please contact our office.

Marlene McKinnon

GIS Specialist

Sault Ste. Marie Region Conservation Autharity
1100 Fifth Line East.

Saalt Ste, Marie, Ontario POA SK7
Business: (705) 946-8530 oxt 204

Fax: (705) 946-8333

Fimail: mmekinnon(@issmrea,ca
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PETITION - Planning application objection

We, the undersigned, object to the plapning application number A-13-10-T on the

grounds that if the development went ahead, it would yesult in significant increases in
 the levels of unsightly waste piles, noise pollution and vse of heavy equipment,
dust pellution, water drainage and accumulation pmblemb, in the local area and

pflelblﬂ E]ELR’:M.LS in p]'{)‘pt‘lt}' value.
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Jerry O, Doteattl. RFF

Caommissionar

Donaid 8, MeConnedl, MCIF, RFE
Planning Direcior

2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: Application No. A-17-12-Z - filed by Steve Roberts

PURPOSE

AN e Caarcatdn
|

- (elebrate 100!
wfQ12 . 2017

blbiD)
ENGINEERING & PLANNING DEPARTMENT

Planning Division

Tl (705 7HE-536E
[Fax: (TO) BA1-F185

The applicant, Steve Roberts, is requesting a rezoning to permit a retail store to sell
records and music memorabilia, fo be located within a portion of the existing residence.

PROPOSED CHANGE

To rezone the subject property from “R3" (Low Density Residential) zone. to "R3.57
(Low Density Residential) zone with a Special Exception to permit a record store,

including the sale of memorabilia

Subject Property:

¢ Location — Plan 402, Block 5, Lot 12, Civic No. 415 Northland Road

s Size—-12.2m (40") x 36.6 m {1207}, 0.04ha (0.11 acres)

» Present Use - Single detached residence and a record and collectables store
[}

Owner — Steve Roberts

BACKGROUND

The applicant has operated a record and collectables store from this property for a
number of years; however, the use is not permitted under the subject property’s current
zoning. The applicant is seeking City Council's approval to amend the Zoning By-law in
order for the retail eperation to exist legally.

ANALYSIS

Conformity with the Official Plan
The subject property is designated Residential on Schedule "C" of the City of Sault

Ste. Marie Official Plan.

Polic

R.7 of the Official Plan states that Commercial

development of less than 200m” may be permitted on lands designated Residential
without an Official Plan amendment. The current operation takes up approximately
30m° and therefore, an Official Plan amendment is not required.

Comments

The subject property is zoned “R3" (Low Density Residential) zone. The applicant is
seeking to:legalize an existing record store that has operated for a number of years.

The Corporation of the City of Sault Ste Marie

P.O. Box 580 ~ 99 Foster Drive ~ Sauli Ste. Marie. ON P6A 5N1
Telephone: (705) 759-5368 — Fax; (705) 541-7165
www.cityssm.on.ca ~ d meconnell@cityssm. on.ca
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The use of the subject property for a record store was brought to the City's attention
via a complaint (see Building Division's comments). To legalize this use, an
amendment to the Zoning By-law, by way of a Special Exception, is required.

The character of Northland Road is residential, with single-detached housing being
the predominant housing type. The property i1s also located less than 70 meters
from Morthland Adult Learning Centre. The subject property backs onto
commercially zoned properties that front along Wellington Street West and which
form part of the Steeiton commercial area.

Given the subject property's close proximity to the Steelton commercial area, it is
Planning staff's opinion that the use of the subject property for a small scale record
store is appropriate. However, with the established residential character of
Northiand Road, it is recommended that approval be based on providing a Special
Exception to the definition of a home based business to allow the retail of music and
similar goods on this property.

The existing record store does function more similarly to a home based business, as
opposed to a typical retail store. The use occupies approximately 30 square meters
of the first floor of the house, and has Iimited outdoor signage (see attached photo).
However, retail uses are prohibited under the definition of a home based business.

Planning staff are also recommending that all other provisions related to a home
based business be applied to the record store. These include:

« A maximum of 2 full-ime empioyees, including at least 1 employee being
a resident of the dwelling unit;

» The home based business is the secondary use to the dwelling uni;
e That there be no outdoor display or storage of goods and materials;
s The use not have an adverse effect on the area;

» That the floor area dedicated to the use not exceed 30% or 50m? of the
gross floor area, whichever is less;

s Advertising signage be no larger than 0.2m*; and,

s The home based business provides the required parking as outlined in the
By-law.

With respect to parking, in addition to the required parking for the dwelling unit,
the use would need to provide 1 space to accommaodate the required parking for
retail use. it appears that both the required parking for the residence and the
record store can be accommodated on site.

As for signage, the applicant does have an approximate 2.4m x 1.2m sign, if
approved as a home based business, the applicant would need to replace this
with a sign that conforms to the signage provisions of a home based business.

Consultation
The following departments/agencies commented on the application as part of the
consultation process:



lio¥.o)

« See aitached letters — Building Division, Conservation Authority, Accessibility
Advisory Committes

e No objectionsfcomments — Engineering Dept, Fire Services, PUC Services,
CSD, ERC, PWT

Building Division has outlined that a change of use permit is required. As part of
this, the building owner wili require a review of the building by a qualified designer to
determine if the building would need to be upgraded to meet the increased buiiding
hazard index. This should be addressed prior to finalizing the zoning.

The Conservation Authority has indicated that the property is located in an area
under their jurisdiction, as it is within the flood plain of the Fort Creek. As such, prior
to any development, a permit from the Conservation Authority is required. [t should
be noted that there is no planned development, as the use will be occupying the
existing dwelling.

At time of writing, no other comments or neighbour objections were received.

IMPACT
There are no fiscal impacts anticipated as a result of this request.

SUMMARY

The applicant is seeking an amendment to the R3 (Low Density Residential) zone
standards {o legalize the existing record store. This store occupies approximately 30
square meters of the ground floor of the dwelling unit.

To facilitate this use on the subject property, Planning staff are recommending that a
Special exception to allow the retail of music and similar goods under the home based
business definition be approved.

STRATEGIC PLAN :
The proposed application has no impact on the City's Strategic Plan.

RECOMMENDATION
That City Council approve rezoning the subject property from "R3" (Low Density
Residential) zone, to "R3.5” {(Low Density Reslderma!} zone with a Special Exception,
subject to the following:

1. That the retail of music and similar goods (e.g. records, cd's, dvd's, books,
apparel, memorabilia) be permitted as a home based business on the subject
property.

2. That all other provisions under the definition of home based business in Zoning
By-law 2005-150 are applicable to the above-noted use.

3. That prior to finalizing the zoning, a review be conducted by a qualified designer
to determine what upgrades are required to meet the increased building hazard
index associated with the above-noted use.

L]
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Pat Schinners

P T . P PR
From: Bon Maki

Sent: April 23, 2012 418 PM

To: Don MeConnell, Pat Schinners

Ce: len Smith; Tyler Berlrand

Subject: Rezaoning Application A-17-12-Z 415 Northland Road

Hi Dan

The above noted property had been used as dwelling unit up until the owner tocated his record store in the dwelling.
This matter was brought to our atiention via a complaint. The owner has done this without obtaining the required
change of used permit. The owner should be aware that the building would have to be reviewed by a qualified designer
to determine if the building would need to be upgraded to meet the increased building hazard index. This should be

~ provided prior to the occupancy of the retail store,

Don

Don Maki CBCO

Chief Building Official

City of Sault Ste. Marie

89 Foster Drive

Sault Ste. Marie, ON PBA 5X85
Phaone (705) 759-5389
d.makif@cityssm.on.ca

www . cifyssm.on.ca
v celebrate 1 D0saulistemaiie, com
Celebrating 100 years as a city in 20121




ey b

Pat Schinners o B

From: Marlene MoKinnon <mmckinnoni@ssmrea.cas

Sent: April 24, 2012 2.51 PM

To: Pat Schinners

Cc: Peter Tonazzo: Anjum Amin; Linda Whalen
Subject: ESMRCA Response - A-17-12-Z

April 24, 2012

Donald B. McConnell, MCIP, RPP,
Planning Director

City of Sault Ste. Marie

P.0. Box 580

Sault Ste. Marie, ON P8A 5N1

Conservation Authority Comments:

Application # A-1T712-Z
Steve Roberts
415 Northland Road
Sault Ste. Marie

The subject property is located in an area under the jurisdiction of the Conservation Authority with
regard to the O. Reg.176/06 for Development, Interference with Wetlands and Alterations to
Shoreline and Watercourses as it is within the flood plain of the Fort Creek. Therefore a permit is
required for any development on the subject property.

The subject property is not under consideration of the Drinking Water Source Protection Program of
the Conservation Authority with regard to Drinking Water Source Protection.

Should you have any guestions on our comments please contact our office.

Martene MckKinnon

GI5 Specialist

Sauit Ste. Marfe Region Conservation Authority
1100 Fifth Line East,

Sault Ste. Marie, Ontario POA 5K7
Business: (703) 946-8530 ext1 204

Fax: (705) 946-8533

Email: mmekinnonfassmrea.ca
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26 April 2012

Don McCaonnell
Planning Director
City Planning & Engineering Division

SUBJECT: REZONING APPLICATION REVIEW ~ A-17-12-Z

Dear Mr. McConnell

The Accessibility Advisory Committee makes the following recommendations
in respect of barriers to access for person with disabilities on the subject
rezoning application.

Exterior

1.

2,

Parking: A business should provide at least one accessible parking
space.

Walkways -& Sidewalks: A barrier free path of travel should provided to
one entrance.

Curb Cuts: The site plan does not provide enough detail to make a
comment.

Ramping: Keep at grade to ensure a safe path of travel or ensure that
ramping is in compliance with Building Code.

Transit Access: N/A

Lighting: In accordance with the Iluminating Engineers Society of
North America Standards

Signage: Should be in accordance with city by-iaws.

. Other:

Thank you for your attention to these recommendations.

[] we request a Site Plan We do not want a Site Plan for review

Sincerely,

Gerard Tavior
Chair, Site Plan Sub Committee
on behalf of The Accessibility Advisory Committee
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SUBJECT PROPERTY MAP
415 NORTHLAND ROAD
Planning Application A-17-12-Z
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EXISTING ZONING MAP
415 NORTHLAND ROAD
Planning Application A-17-12-Z

R3 - Low Density Residential Zone
R4 - Medium Density Residential Zone
EM - Environmental Management Zone

5% Subject Property = 415 Northiand Road
C1 - Traditional Commercial Zone
M2 - Medium Industrial Zone

M3 - Heavy Industrial Zone PR - Parks and Recreation Zone

S-Mo. = Special Exception Zoning
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ENGINEERING & PLANNING DEPARTMENT

darry D. Dalcetti, RPP

Commissioner Planning Division

Tek (705) 759-5368

Danaid 5. MeCamnell, FIEP, RIPFE
Fa: {T05) 541-7T185

Planming Director
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Celebrate 100!
w1912 - 2012

2012 05 28

Mayor Debbie Amaroso and
Members of City Council

RE: Application No. A-18-12-OP — filed by Lisa Lofstrom

PURPOSE

The applicant, Lisa Lofstram, is requesting an Officlal Plan Amendment to facilitate an
application to the Committee of Adjustment to create an additional lot in the Rural Area.
Rural Area Policy 11 of the Official Plan limits new lot creation to one new severancs,
applied from December 2008. The subject property has already been severed once
since December 2009,

PROPOSED CHANGE
The applicant is requesting an Official Plan Amendment by way of a notwithstanding
clause to the Rural Area Policy 11 of the Official Plan
Subject Property:
« Location — The subject propeity is located on the scoutheast side of Great
Northern Road, approximately 110m south of its intersection with Schulz Side
Road, civic no. 680 Fifth Line East
* Size - The subject property has 576m (1,890") of frontage along Great Northern
Road, 70m (230"} of frontage along Schultz Side Road and 31m (102} of
frontage along Fifth Line East, totaling approximately 5.4ha (13.34acres)
¢ Presenf Use — Rural Residential
¢ Owner ~ Lisa Lofstrom

BACKGROUND

In 2004 a rural residential lot was created from the southeastern portion of the subject
property. In June 2010 the southwestern portion of the subject property was severed to
create the current Martin's Trailers and Accessories site. On November 30 2010, the
Applicant received approval from the Committee of Adjustment to create one new rural
residential lot upon the northeast portion of the subject property.

The Corporation of the City of Sault Ste. Marie
P.O. Box 580 ~ 99 Foster Drive ~ Sault Ste. Marie, ON PB6A 5N1
Telephone: {705) 759-5368 ~ Fax: (705) 541-7165
wwWw.cityssm.on.ca ~ d. meconnell@cityssm.on.ca
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ANALYSIS
Consultation _
The following departments/agencies commented on the application as part of the
consultation process:
» See attached letters — Engineering Dept., Conservation Authority
e No objections/comments — Building Division, PWT, Fire Services, PUC
Services, CSD, Accessibility Advisory Committee, EDC

Conformity with the Official Plan

The subject property is designated 'Rural Area’ on Land Use Schedule 'C’ of the
Official Plan. In December 2009 City Council approved a number of Amendmenis
(OPA No. 167) to the Rural Area policies of the Official Plan. More specifically,
Rural Area Policy 11 notes that the further development of lots in the Rural Area
shall be limited to the creation of one new lot, plus the remnant or retained parcel.
This limit is applied from the day of the adoption of Official Plan Amendment No.
167, which was December 2009

The southwestern portion of the property was recently severed, however this was to
facilitate relocating Martin's Trailers, and did not represent the creation of a new
rural residential lot, therefore did not count towards the one-lot limit.

A recent (November 2010) severance of a rural residential lot on the northeast
portion of the subject property did however count towards the one-lot severance, as
outlined in Rural Area Policy 11 of the Official Pian. Consequently, this application
does not conform to the current Rural Area Policies of the Official Plan.

The CN rail line (ACR) abuts the subject property to the southeast. The
Transportation policies of the Official Plan indicate that proposed residential
buildings within 300m of a railway right-of-way are required to undertake a noise
study. Furthermore, where residential buildings are proposed to be located within
fom of a rall line, the proponent may be required to undertake a vibration study
Both studies must be to the satisfaction of the Municipality in consultation with the
appropriate railway. Given the depth of the subject property, it is anticipated that
future residential development will likely occur within 75m of the rail line. If
approved by City Coungcil, such issues will be addressed as part of any Committee
of Adjustment applications.

Comments

The applicant, Lisa Lofstrum is requesting an Official Plan Amendment to facilitate a
severance appiication to the Committee of Adjustment to create a severance for
rural residential purposes.

In 2004 the subject property was part of a much larger parcel, bounded by Fifth
Line, Great Northern Road, Schultz Side Road and the rail line. What was once a
large acreage with easy access to the highway and rail line now comprises four
separate lots, including the remnant. Approval of this application would be the
fourth severance in eight years. As it relates to current Official Plan policies, the
proposed severance is the second since City Council's adoption of the one lot limit
in December 2009.

-2
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Referring to the maps attached, the proposed severed portion would have frontage
on Great Northern Road and Schultz Side Road. The proposed retained portion
would maintain frontage on Great Northern Road and Fifth Line East. |t is
understood that access to both properties would be from Schultz Side Road and -
Fifth Line East respectively, rather than Great Northern Read. While the proposed
severed and remnant properties will adhere to the minimum lot area requirements,
based on the drawings that have been provided by the applicant, it is difficult to
confirm the frontages of each lot. I this application is approved, frontage
requirements can be confirned at the time of a Committee of Adjustment
" application.

Pianning Division cannot support the approval of this application. The proposal
does not canform to the recently amended Rural Area Policies of the Official Plan or
Provincial Policy,

Released in 2005, the Provincial Policy Statement (PPS) is the guidance document
which forms the backbone of local Official Plans throughout the Province. OP's and
land use decisions ‘shall be consistent with Provincial Policies.’

The overall goal of the PPS is to 'promote efficient development and land use
patterns which sustain the financial well-being of Municipalities over the long-term’.
Section 1.1.3 of the PPS states that ‘Settlement Areas shall be the focus of growth
and their vitality and regeneration shall be promoted.! Saction 1.1.4.1 of the PFS
further states that ‘permifted uses and activities within rural areas shall relate to the
management of resources, resource-based recreational activities, limited residential
deveiopment, and other rural land uses.’

The basic philosaphy of Provincial Policy is to promote efficient growth from within
the urban area. Good planning principles are based on limiting sprawl and
promoting development, redevelopment and intensification within the urban
settlement area at densities that can effectively support city services such as water,
sewer and road maintenance etc... A characteristic of the rural area is large lot
sizes and low development densities. As people move fo the rural area, there is a
greater demand for services, even though densities are not high enough to generate
a tax base capable of effectively sustaining such service demands.

Limiting urban spraw! and maintaining rural areas as large blocks also helps to
accommodate the future growth of the community as well as traditional rural area

uses such as agriculture, resource based activities and recreational uses. While it is

recognized that agriculture is not likely a viable use given the soils, as large blocks

of land are subdivided, future development potential is severely impacted.

It is difficult to predict specific development opportunities that may arise over the
long term, however assembling 545 acres for the recently completed solar farm
would have been more difficult, if not impossible without large blocks of land. Given
readily available access to the highway and rail line, the City needs to keep future
deveiopment opportunities in mind. Additional rural residential development will
further sterilize the subject property from a wide variety of future development
opportunities. .
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Correspandence from the Engineering Department and Sault Ste. Marie Region
Conservation Authority note that the subject property is regulated under Ontaric
Regulation 176/06 and as such, a permit from the Conservation Authority is required
prior to any development or site alteration.

IMPACT

The fiscal impact that rural area development could have on existing municipal service
provisions is not fully understood. However, i is likely that the increase in rural
development will lead to a long term increase in demand for higher levels of municipai
services in the rural area.

STRATEGIC PLAN

The Mission Statement of the City's Strategic Plan is "to provide quality and cost-
effective municipal services in a responsible and supportive manner.” The approval of
multiple lot severances threatens this goal.

SUMMARY

Traditionally Council has been sympathetic in allowing Rural Area property owners to
sever or create one additional property where appropriate. There exists a local market
for rural residential properties; however widespread ‘rural spraw!’ is not in accordance
with ensuring the long term sustainability of the community, especially as it relates to
providing a variety of future development sites.

Rural development occurs at densities that are not high enough to support the provision
of city services in a cost effective manner. Experience shows that as more people
move to an area, it eventually results in greater demands for local services, however at
rurat densities, the tax base is not sufficient enough to effectively sustain such services.

Further residential development on the subject property could also result in greater land
use conflicts resulting from the noise generated by the abutting raiway and
TransCanada Highway; however, if approved by City Council, noise and vibration
studies will be reviewed as part of any Committee of Adjustrment applications.

Although it is recommended that the application be denied, if City Council chooses o
approve this application, such approvals should be conditional upon the approval of an
Official Plan Amendment, which would be attached to the implementing by-law at a
future Council meeting.

It should be noted that not withstanding Provincial Policy, City Council has approved
several similar applications recently.



RECOMMENDATION

GLENO

It is recommended that Council denies the- applicant's request to amend the Official
Plan in order to create an additional rural residential lot.

Réspectfuily submitted,

|
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" Peter Tonazzo, MCIP RPP
Planner

PT/ps
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Recommended for approval,

e e o

BDonald B. McConnell, MCIP, RPP
Planning Director

Recommended for approval,

f

Jerry Da{cetti, RPP
Commissioner Engineering & Planning
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2012 05 07 \
Our Fite: A-18-12-OP Mgty
Donald B. McConnell, MCIP, RPP \ F’as whiig Glvician ,;"I
Planning Directer s

Engineering and Planning Department
City of Sault Ste. Marie

Dear Mr. McConnell;

RE: A-18-12-OP ~ 680 FIFTH LINE EAST
REQUEST FOR AN AMENDMENT TO THE OFFICIAL PLAN

The Engineering and Construction Division has reviewed the above noted application, and
provides the following:

» The subject property is regulated under Ontario Regulation 176/06: Regulation of
Development, Interference with Wetlands and Alterations to Shorelines and
Watercourses.

If you have any questions, please contact the undersigned.

Yours truly,
"'J
'”'j -LL

Daniel Perri, EIT
Engineering Intern

(5% Jerry Doicetti, Commissioner, Engineering & Planning
Susan Hamiiton Beach, P. Eng., Deputy Commissioner, PWT

FAENGINEERING DATAIREZON NG Lire Cast - G 600 - A-18-12-0P 201 ¢ 0% 07 docx
The Corporation of the City of Sault Ste. Marie
P.O. Box 580~ 99 Foster Drive ~ Sault Ste. Marie, ON PB8A 5N1
Telephone: {Y05) 758-5385~ Fax: (705) 541-7165
www.cityssm.on.ca ~ d perri@cityssm.on.ca
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Pat Schinners

From: ' _Marlsna McKinnon smmckinnon@ssmrca. pa»

Sent: < May 02,2012 1:39 PM

To: Pat Schinners

Cc: Peter Tonazzo; Frank Tesolin (Home); Linda Whalen
Subject: - S5MRCA Response - A-18-12-CP

May 2, 2012

Donald B. McConnell, MCIP, RPP,
Planning Director

City of Sault Ste. Marie

P.O. Box 580

Sauilt Ste. Marie, ON P6A 5N1

Conservation Authority Comments:

Application # A-18-12-0P
Lisa Lofstrom
680 Fifth Line East
Sault Ste. Marie

The subject property is located in an area under the jurisdiction of the Conservation Authority with
regard to the O. Reg.178/06 for Development, Interference with Wetlands and Alterations to
Shoreline and Watercourses. A permit is required for development on the subject property and the
proposed severed lot.

The subject property is not under consideration of the Drinking Water Source Protection Program of
the Conservation Authority with regard to Drinking Water Source Protection as it will be a residential
development.

Should you have any questions on our comments please contact our office.

Marfene McKinnon
513 Specialist
Sault Ste. Marie Region Conservation Authority

1100 Fifth Line East,

Sault Ste. Marie, Ontario P6A SK7
Business: (703) 946-8530 ext 204
Fax: (705) 946-8533

Email: mmckinnon(@ssmrea.ca
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ENGINEERING & PLANNING DEFARTMENT

Jarry D, Doloets, RPP

Commissionsr Flanning Division

Tel (T06) 758-6368
Fax: {705)541-7165

Donald B. McConnell, MCIP, RPP

. | el .i.- o, a;
Planning Director e ol b ]
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2012 05 28

Mayor Dehbie Amaroso and
Members of City Council

RE: Digital Signs By-law

PURPOSE

The Signs By-law Committee is requesting City Councii’'s approval of the proposed
Digital Signs By-law. If approved, it is also recommended that Council end the current
moratorium on digital sign applications.

BACKGROUND

On September 26, 2011, City Council passed the following resolution:

‘Whereas the City has been without a comprehensive review of its signs by-law for
many years; and

Whereas electronic digital sign regulations are not part of the City’s permanent signs
by-law, and

Whereas applications for placement of these signs have increased in the city over the
past year; and

Whereas a committee made up of Cily staff, City Council members and industry
personnel will spon be created to review and perhaps amend the City's current signs
by-law;

Therefore Be it Resolved that City Council decide on the digital sign application before
it and institute a moratorium on all future digital sign requests until such time as a formaf
review of the City's sign policies have been completed and a final decision has been
made regarding such policies.”

ANALYSIS
Background Research
The following municipal Digital Sign By-laws were studied as part of the review,

including:

« Toronto » Clarington

» Saskatoon » Calgary

e Nanaimo » Pitt Meadows
« Oakville » Traverse City

The Corporation of the City of Sault Ste. Marie
F.0. Box 580 ~ 29 Foster Drive ~ Sault Ste. Marie, ON P6A 5N1
- Telephone: (705) 759-5368 ~ Fax: {(705) 541-7165
www cityssm.on.ca ~ d. mcconnell@cityssm.on.ca
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e« Fredericton o  Timmins

» St Johns = Edmonton
» Sudbury o WWindsor

« Pitisburgh e North Bay
+ Philadelphia

General Findings

» Most Municipalities prohibit flashing, scrolling, fading or depicting movement,
including video.

.o All Municipalities regulate duration of message, brightness and transition of
message.

o Minimum duration of message times generally range from 6-15 seconds.
o Transition of messages must occur in less than 1 second.

* The overall effect is that sign messages must be static for a set
period, and then change quickly to a new static message, with
little or no effects of the change, such as scrolling, fading or
flashing.

« Most Municipalities require automatic light sensors to ensure that sign brightness
is continually adjusted to ambient lighting conditions.

e All by-laws reviewed had general prohibitions upon signs emitting sound or being
interactive in any way.

e All by-laws reviewed differentiate and regulate on-site vs. off-site advertising.

« All by-laws contained general clauses notfing that digital signage cannot block or
reduce the visibility of a traffic control signal/device. This included depiciing
images that could be misinterpreted as an emergency vehicle or traffic control
device/sign.

Public Consultation
s February 23 - A draft by-law was circulated to iocal sign industry stakeholders
for comment - Feedback from this circulation was minimal, including:
o Perceived inconsistency in enforcement.
o The minimum message duration of at least 1 minute was seen as 100
restrictive.
+ April 2 ~ Draft by-law provided to Council for information.
o Public notice was sent to sign industry stakeholders and advertised in
the Sault Star and Sault This Week.
+»  April 25 — Public Open House. The Open House was atiended by approximately
30 people, primarily local business owners and the signs industry. Most of the
attendees either had existing digital signs or were considering purchasing and
installing a digital sign. In general, the comments at that meeting were quite
critical of the draft regulations. Much of the regulations are focused on public
safety. The group generally felt that the urban landscape is littered with
distractions and that overly cautious regulations were not warranted. The
following 6 main issues were identified:
o Minimum Duration of Message — 1 minute is too long
o Off-site vs. On-site advertising — The by-law should not restrict what can
be advertised.
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e  Prohibition of flashing/scrolling/fading/video — The by-law should allow

digital signs to be utilized to their fullest capabilities.

Setbacks_from Intersections — Safety Review. The by-law should not

require a proponent to hire a qualified professional to conduct a safety

review. This is onerous upon the Applicant and un-warranted.

o  Prohibition of Digital Portable Signs — The group questioned why
portable signage could not be made digital.

o  Prohibiticn of Projected Signage ~ It was suggested that rather than
prohibit projected signage, such signage could be permitted on a case-
by-case ‘trial’ basis.

+ \Written Feedback — A total of 8 letters were received from varnious stakeholders,
including business owners, the signs industry and the general public. It is worth
noting that written comments were far less critical of the draft by-law than those
in attendance at the open house, however duration of message (proposed to be
>1minuie} was consistently cited as a concemn.

» Anecdotal Feedback — The regulation of signage is a polarizing endeavour. The
ability to advertise is crucial to the success of any business. Furthermore, the
success of any sign company is directly based en the volume of signs which they
are able to install and maintain. Therefore, formal feedback from stakeholders
has been forthcoming. Formal feedback from the general public has not been so
forthcoming. Staff has had a number of discussions with members of the public
who feel that digital signs are a distraction, however for the most part, such input
has not been formally submitted. '

]

Discussion of Feedback

s Minimum Duration of Message — Of the by-laws reviewed, the minimum duration
of message generally ranged from 6-15 seconds, however there were some at
30 seconds and 1 minute. Agreeing that 1 minute is out of line with most of the
other by-laws, the Committee proposes to reduce the minimum duration of
message from 1 minute to 15 seconds.

» Off-site vs. On-site Advertising — Of the by-laws reviewed, most regulated off-site
vs. on-site advertising. Off-site advertising is the advertising of goods and
services which are not available on the site in which the sign is located. Existing
Signs By-law 2005-166 currently regulates off-site vs. on-site by defining
‘billboards’ as off-site adveriising and only permitting them in certain areas,
Trunk Road, Second Line West, Great Northern Road, Bruce Street and not
mare than 25 billboards within the downtown.

A recent change to the Municipal Act grants the Municipality the authority to
directly regulate sign content as it pertains to off-site and on-site advertising.
The rationale for such regulations is to curb a proliferation of signage and
billboards. Although local business owners were quite critical of this regulation,
written comments from national and local digital sign companies were not. One
could surmise that digital sign companies doing business in other communities
throughout Ontario and Canada have had to deal with such regulations for some
time.

Having said this, it is recognized that such regulations would be very difficult to
interpret and enforce. For example, public service announcements might be a
positive by-product of digital signage. It is also recognized that restricting on-site

5
fla
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vs. off-site severely reduces the financial viability of investing in such signage.
Finally, the argument of aesthetics and reducing sign clutter is philosophical and
difficult to impose on sign and business owners within the local context.

For these reasons, the Committee is proposing that the Digital Sign By-law not
regulate on-site and off-site advertising.

Prohibition of flashing/scrollingfadingfvideo — The majority of the by-laws
reviewed prohibifed flashing, scrolling, fading, video and any movement beyond
a rapid (less than 1 second) transition between different messages. At the public
open house it was recommended that such a prohibition was not appropriate.
The Signs By-law Committee feels that it is appropriate in order to reduce
potential distraction to motorists. Furthermore, such prohibitions are in line with
the overwhelming majority of existing municipal digital signs by-laws. Apart from
older digital signs and specific areas such as Yonge/Dundas Square, Toronto,
there are very few digital signs which depict moving, flashing or scrolling images.
Therefore, the draft by-law continues to prohibit flashing, scrolling, fading and
video.

Setbacks from Intersections — Safety Review — The original draft by-law required
proponents to hire a gualified professional to conduct a ‘safety review' for any
digital signs proposed to be located within 100m of a signalized intersection or
50m of a non-signalized intersection or rail crossing. This regulation was
consistent with Edmonton's recently approved by-law, current Ministry of
Transporiation (MTQ) policies relating to digital signs on Highways and the
interim policy provided by Martin Rend! and approved by City Council last
summear., As a result of numerous comments provided, the distance from
intersections has been significantly reduced to 30m from a signalized
intersection and 15m of a non-signalized intersection. There is currently much
debate as to whether or not digital signs pose a safety concern when located
near intersections. The issue is distraction at or near ‘driver decision points'
such as intersections. A number of studies were submitted as a result of public
notice. Each aftached study conciudes that digital signage is not a distraction
and can be located near intersections. There also exist numerous studies which
conclude that digital signage does in fact cause an undue distraction. Although it
is recognized as a critical piece of information, the debate as to whether or not
digital signs are a distraction is a much larger one, beyond the resources and
time constraints of this project.

Given the current disagreement among experts and without the benefit of costly
expert advice, City staff must rely on in-house expertise and a comparison of
other Municipal By-laws. The City's Department of Public Works and
Transportation has consistently opposed digital sign applications in close
proximity to street intersections. It is also understood that the Traffic Safety
Authority (TSA} is currently undertaking an independent study to develop digital
sign regulations.

The Committee is of the opinion that safety review requirements are appropriate;
undil such time that the TSA study has been completed. At that time, this
regulation can be re-visited.
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At the Open House it was also suggested that City staff should conduct the
safety review. This is inconsistent with current Municipal practises. Under most
circumstances, Municipal organizations are review agencies, even where by-
laws, codes, regulations or guidelines exist. 1n the case of digital signage, where
a generally recognized regulation does not exist, it is imperative to have a
qualified professional review the proposal if it is within close proximity to an
intersection.

e Prohibition of Digita] Portable Signs — Portable signs can be easily and quickly
located and relocated on any property, thus making enforcement difficult. In
many cases, the Municipality identifies an illegal portable sign and notifies the
owner, who simply re-locates the sign, often without a permit and in
contravention of the existing by-law. The situation then repeats itself. Building
staff has spent countless resources attempting to enforce portable sign
regulations, resulting in perceived enforcement inequalities. The prohibition of
digital portable signs is therefore recommended, given the aforementioned
difficulties with enforcement.

Given cost and vandalism concerns, it is not anticipated that a large number of
digital portabie signs would be forthcoming.

« Prohibition of Projected Signage — The original draft by-law prohibited projected
signage. The technology employed to project digital signage onto a building,
structure or any surface is quite accessible and portable. Special regard must be
given to where the projector is located and how projected light may impact
moforists. Furthermore, projected signage has the potential to be very large.
Having said this, the Committee agrees that such signage could be appropriately
located on a case-by-case basis. Conseguently, a process for approving
projected signage on a case-by-case basis has been included in the proposed
by-law.

# Digital Signage Installed on Vehicles — In recent menths a local company has
been supplying digital reader boards to be installed on top of vehicles. It has
been suggested that the Digital Signs By-law could regulate such signage. The
Committee feels that such regulations would exceed local jurisdiction and is most
appropriately dealt with by the Province under the Highway Traffic Act
Consequently, the proposed Digital Signs By-law will not regulate the installation
of digital signage on vehicles.

« Applicability; By-law will not be Retro-active - As per the Municipal Act, the by-
law is not retro-active. Existing lawful digital signs that do not meet the
regulations contained in the proposed Digital Signs By-law may continue to
operate in the same manner. There are also a number of recently approved
digital signs with special agreements/regulations. Where an agreement or site
specific regulation is more restrictive than a regulation within the proposed by-
law (such as duration of message or on-site vs. off-site), the digital sign may

begin to operate in accordance with the proposed by-law as approved by City
Council.

IMPACT .
There are no significant impacts resulting from the approval of this request.
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STRATEGIC PLAN
Approval of this request is not related to any activity identified in the City's Corporate
Strategic Plan.

SUMMARY

For every study that says digital signs are a distraction, there is a study that says they
are not. One perspective is that without regulation, digital signage poses a distraction.
The other perspective is that ‘accidents happen’ and it is not necessarily digital signs
that cause the distraction. There are a number of studies that support both
perspectives, and critics point out that a truly independent comprehensive study has yet
to be completed.

The proposed Digital Signs By-law was originally drafted with a cautious eye toward
public safety. Public consultation has resulted in a number of substantial changes, with
special regard for allowing local businesses and entrepreneur's to take full advantage of
this technology, while at the same time maintaining public safety. Based upon a review
of Municipal Digital Sigh By-laws from throughout Canada and the United States, the
Committee is confident thal the proposed by-law is in line with other regulations.

Once the Traffic Safety Authority completes a review and establishes general
regulations, the proposed by-law can be reviewed and updated if necessary,

RECOMMENDATION
That City Council approves the proposed Digital Signs By-law and repeals the current
moratorium on digital signage.

Respectfully Submitted, Recommended for approval, y
-
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Peter Tonazzo, MCIP, RPP Donald B. McConnell, MCIP, RPP
PLANNER Planning Director

Recommended for approval,
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PT/ps Jerry Dolcetti, RPP
Commissioner Engineering & Planning
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PROPOSED DIGITAL SIGNS BY-LAW
1 INTERPRETATION

1.1 Notwithstanding the provisions of Signs Dy-law 2005-166, this by-law shall
exclusively regulale digiral signs and digital fuel price indicator signs.

1.2 Where a specilic provision of this by-law conflicts with a specific provision of
hy-law 2003-166, the provision contained herein shall prevail,

2 DEFINITIONS

2.1 Billboard Sign — An outdoor sign that advertises goods and services that are not
available upon the same property or premises in which the sign is located.

2.2 Digital Sign - Means any sign that is remote ly changed on or off site and
incorporates a technology or method allowing sign copy 1o be changed without
having to physically or mechanically replace the sign face or its components,
Such signage may include but is not limiled to the following:

= [EI}, LCD, Plasma screens and projectors which may depict and/or
project text, pictures and/or videos
» Digital readerboards which depict moving or static text only
Exclasion — Digital Fuel Price Indicator Signy

2.3 Digital Fuel Price Indicator Sign — A portion of a sign in association with a fuel
sales use, as defined by zoning by-law 2005-150, as amended, which contains a
digital display of current fuel prices only.

2,6  Sign - A device or structure used or capable of being used as a visual medium to
attract attention 1o a specific subject matter for identification, information or

advertising purposes.

2.7 Sign Copy — Any colour, graphic logo, symbol, word, numeral, lext, image,
message, picture or combinalion thereof displayed on a sign face.

2.8  Sign Face —1s the interior arca of a sign, excluding the [rame portion of the sign.

3 REGULATIONS FOR DIGITAL SIGNS

3.1 General Prohibitions
No digital sign shall:

a. Ilash, seroll or fade, during the transition of sign copy as described later in Fhi‘.
by-law, including any ll,__htﬂlb or backlighting effects;
b. Emil sound or be interactive in any way;



3.2

Depict or display sign copy that could be misinterpreied as an emergency vehicle
or traffic control device;

Block or reduce the visibility of a traffic signal, traffic sign or other tratfic control
device;

Contain the words or phrases “Stop®, ‘Go Slow’, *Caution”, *Danger’, “Waming’,
‘Emergency’, "Yield' or ‘Detour’, unless such word or phrase is part of the name
of a busincss or product and is displayed solely to identily such business or
product,

Be a portable sign as defined by Signs by-law 2005-166;

Be projected onlo a building structure or any surface, unless approved by the
Commissioner of Engineering and Planning, or designate, as outlined in Section 5
of this by-law.

Be located or encroach upon a public right of way, unless permitted herein or by
Streets by-law 2008-131 as amended.

Duration of Message

Digital sign capy shall be displayed continuously in a static manner and without change
for a period of time that is not fess than 15 seconds.

33

Transition of Messages

Sign copy may change if the transition:

o,
b,
c.

d.

3.4

Is no longer than 1 second in duration;

Is a change of the entire digital sien copy area;

Does nol consist of partial, incremental or sequential changes of the sign copy
ared; and,

Poes not display any visible effects including but not limited to motion, fading.
dissolving. flashing, intermittent or blinking light, scrolling or the illusion of such
eifects.

Brightoess

All digital signs shall be equipped with an automatic light sensor to adjust the
brightness level of the sign copy area. The sensor musi be set so that brightness
levels do nol exceed 3.23 lux (0.3 foot candles) above ambient light conditions as
measured using a Lux meter at a preset distance depending on sign area. The
measureinent distance shall be calculated with the following formula: The square
root of the sign area x 100, Example using a 5m? sign: ¥(5m® x 100) = 22.3m.

. Notwithstanding maximum brightness levels, the sign shall not cause undue glare

to the satisfaction of the Chief Building Official

oD
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3.6

Location

oleld)

Digital signs ave permitied in commercial, Industrial, Institutional and Parks and

Recreation Zones as outlined in Zoning By-law 20053-150. Digiral sipns are also
permitted in accordance with the billboard regulations set out in Signs by-law
2005-166, unless otherwise noted in this By-law.

Unless otherwise noted in this By-taw, digital signs shall adhere to the size,

setback and sight triangle regulations set out in by-law 2005-166.

setbacks from Intersections

Digital signs shall be setback a minimum of 22m from a residential zone.

Where a digiial sign is to be located within 30m of a signalized intersection or 15m of a

non-signalized intersection of 2 publicly owned roadways or a railway crossing, prior to

the issuance of a permit, a safety review must be conducted by a Professional Engineer,
to the satisfaction of the Commissioner of Public Works and Transportation. The
distances shall be measured from the lot lines abutting the intersection.

a. The safety review shall identify why the sign is acceptable at the location
being proposed, as well as any mitigating measures aimed al reducing
potential nisks, based vpon but not Timited 1o the following items:

i, Crash history

ii.
i,
v,

V.

Roadway speed

Traffic and pedestrian volumes

Existing and expected driver workload
Relative geometric complexity of the roadway and/or intersection.

The distance from any intersection shall be measured from the nearest curb that is
adjacent to the intersection of 2 or more public and/or rail line right of ways,

_ 3.7 Specific Digital Sign Regulations
Sign Types Maximum . Maximum | Minimum
where Digital | Size * Projection | Clearance
Sim Copy 1s ! Where ahove '
Permitted | Applicable | established
— | Brade
Bilihoard Sign | 20m’ INA 1 3m
Canopy. | NFA NIA "m0
| Awning, i
Marguee
. Ground Sign | 7.5m" N/A No minimum,
Projecting Im* s 0.3m im
Sign '
Roof Sign 20%of roof | 0.3m | 3m ]
Wall Sign 15% of facade | 0.3m '3m
Window Sign | 50% of fotal N/A { 3m
| window arca

number of
Digiter! Signs
per Lot

Minimum setbacks, mﬂxri_::m;ni_}:lcigh‘-;
and sight triangle regulations,
minimum separation between signs
and any other provisions not
specitically mentioned in this by-law,

Not more than
| digitat sign
per lot.

Same as those outlined for specific
sign types in By-law 2005-166




4 REGULATIONS FOR DIGITAL FUEL PRICE INDICATOR SIGNS

Nothing in this by-law shall resirict the use of Digital Fuel Price Indicator Signs so long
as they are in association with, and located upon the same site as a fuel sales use, Not
more than 2 digital fuel price indicator signs arc permitted. Lach digital fuel price
indicator sign copy arca may not exceed 0.5m”* (5.3s8q.11).

REGULATIOSN FOR DIGITAL SIGNS THAT ARE PROJECTED ONTO
A BUILDING, STRUCTURE OR ANY OTHER SURFACE.

L]

a. Prior to the issuance of a signs permit for any digital Signs that are to be
projected onto a building, structure or any other surface, the writien
approval of the Planning Director is required. The review will be based
upon consuliation with relevant city departments and outside agencies,
including but not limited to:

1. Public Works and Transportation

it. Building Division
i1, lLegal Department - For Musicipal property.
wv. PLC Services Ing.

b. An application to project digital signage onto any building, structure or
surface, shall be submitted to the Planning Division, and must be
accompanied by:

i. Appheation fee of $130
ii. A site plan showing;
1. Size and location of the projected sign
2, Location of projector
i, Writlen confir mation from the property owner, agreeing to the
application to permit a projected digital sign, as well as projecting
equipment.
¢. If'the application is demed, the applicant may request a Council decision.

b ADDITIONAL REGULATIONS FOR ALL DIGITAL S1IGNS

a. Digital signs shall be designed so as to coase operation in the case of a
malfunction.

7 APPLICATION REQUIREMENTS

Applications for digital signs must include the following, in addition to the application
requirements set out in Signs by-law 2005-166:

4. One copy of a scaled drawing for each side of the sign, giving all dimensions and
areas, as well as colours and materials used.

E)d)



b. Ome copy of a site plan showing the proposed location of the sign in relation to
sight triangles, signalized and non-signalized intersections and lot lines,
i. If applicable. a safety review, completed by a qualified
Professional Eapineer, as outlined above.
¢. One signed copy of Appendix A which includes the folluwing statements:
1. The applicant agrees to only display on-site advertising, unless the
application is for a billboard sign.
il. 'The applicant has read, understands and agrees Lo adbere 1o the regulations
comtained in the following sections of this by-law;
» (igneral Prohibitions
e Duration of Message
e Transition of Messages
# Brighiness

8 PENALTY

Every person who confravenes the provisions of this by-law is guilty of an offence and on
conviction is liable to a fine as provided for in the Provincial Offences Act.



APPENDIX A
APPLICANT AFFIDAVIT FOR DIGITAL SIGNS

I hereby alfirm and certity that the sign being installed under this permit application will
adhere to the requirements of the City of Sault Ste. Marie Digital Signs By-law, including
but not limited to:

1. The sign will display ‘static’ messages for a period of at east 15 seconds.

2. 'The transition between sign copy will take less than 1 second, Such transition
will be a change of the entire digital sign copy area. without any effects such as
flashing, fading or scrolling.

3. The digital sign will be equipped with an automatic light sensor, set so that
brightness levels do not exceed 3.23 lux above ambient light conditions.

1 . (print namc} have read and understand the requirements and

restrictions set out in the Digital Signs By-law.

Hey d)
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Peter Tonazzo

R ;

From: John Rick < dickhdequip@gmail com=
Sent: March 20, 2012 1:57 PM

To: Peter Tonazzo

Subject: Digital Sign

Dear Poter,

I have reviewed the Digital Sign bay-law and there are a | item that stands out particularly "Duration of
Message" . The digital sign copy shall be displayed continuously in a static manner and without change for
period of | minute. Accordingly to the sign supplier of message from 6 see, 15 sec, to 30 second. One minute
intervals are far to long ol a period. 1 propose if possible tor our sign on the hwy 15 - 30 sec intervals, due to
hwy traffic & speeds driven. I can see the | min interval in the downtown business core due to traffic lights /
intersections.

Peter for your information below:

At 15 seconds as timed on Hwy 17 E allowed for 16 cars gone by ag of couple of minutes ago. Here we are
dealing with 2 lanes of traffic and fraffic not stopped by Liphts or intersections.

Thanks Peter,
Jr,

John Dick Jr

Sales Marketing Manager NA, CA, SA

HD Equipment Sales & Service

@67 Trunk Road

Sault Ste. Marie, ON Canada P6ASKS

Tel: 705.759.1133/123 .
Fax: 705.759,4521 o
Email: hdequip@soonet.ca

Website: www. AstencookNorthAmerica.com
www. AstencookCeniral America.com

www, AstencookSouthAmerica.com

e
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Malcolm White

e i e
From:; [Kirt Vaudry on bahalf of City Clerk
Sent: May 11, 2012 8:34 Al
To: Malcolm VWhite
Subject: FW: DIGITAL 3IGNS

From: Domenic Coccimiglio [maiito:domco2 1 @yahoo.ca)
Sent: May 10, 2012 4:30 PM

To: City Clerk

Subject: DIGITAL SIGNS

—-— Forwardad Message —~—-

From: Bridgetown Realty <bridgetownreaity@shawbiz.ca=
To: domeo21@yahoo.ca

Sent: Thursday, May 10, 2012 2:45:55 PM

Subject:

May 9, 2012
RE: DIGITAL SIGNS

Hi,

On Monday May 14" 2012, 4t eity council meeting 1 believe council is going to create a by-law to regulate
Digital Signs usage in Sault Ste. Marie, T attended the meeting on Wednesday April 25" and could not believe
some of the remarks that were made. (examples: one minute intervals for messages to change, 100metres from
intersection that has a traffic light, and others)

We were told that this is what is happening in other communitics. .. .there we go again, being
FOLLOWLRS rather than LEADERS,

What about a made in SAULT STE. MARIE solution, so other commumnities can compare to us.

Digital Signs are expensive bul effective. Digital Signs may even eliminate some portable signs, therefore
cleaning up the street level obstructions to traffic.

At the meeting all 1 kept hearing over and over was that they may be a distraction to motorist. This comment
makes no sense. Storcowners that put out fancy displays in their storefronts is alse a distraction. Motorists have
to turn their heads to see the displays. Everything, from a car dealer displaying a fancy car at roadside to the
other cxtreme of a person being drunk at the side of the road can be a distraction. At least with any signage the
motorist is looking forward.

Berhaps the digital sign at Second Line East (across Water Tower) may be to much of a distraction, but [ don’t
belicve the city can prove it has caused any accidents.

There are presently some digital signs that are near traffic lights but these will be “grandfathered” in, Where is
the fairness to this?
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I choose to follow the rules while others hired out of town companies to install their digital signs (illegally) and
apply for a permit later, Than a “deal”™ gets struck and they are “grandfathered” in, What a way to encourage
business people to do business legally. What a SHAME

[ believe there should be some controls with everything but everyone should abide by the same rules.

Limiting the size of the digital sign T can understand, but other than that if a permit can be obtained for a regular
sign it should also apply equally lo a digital sign.

Remember we are a city that proclaims we are OPEN FOR BUSINESS ---or are those just words we like to
Say.

If you have any questions please feel free Lo contact me.

Domenic Coccimiglio

Broker of Record/Owner
BRIDGETOWN REALTY INC.
705-946-5885 or my cell 705-941-8262



Peter Tonazzo

Gloid)

From: Ross Muzylo <ross muzylo@outdooropportunities com=
Sent: April 24, 2012 2:20 Pi

To: Peter Tonazzo

Ce! alian peck@outdooropporiunities com

Subject: Draft digital sign regulations

Dear Petar,

Further to our tslephone conversaticn today we have read the draft digital signs By-law and wish to make the following

commeants,

1. We agree with the commeants aitributed fo you in the Sault Star namely, “Digital signs are fairly expensive and thet
may deter someons from purchasing one.” A ten fool by fwenly foot digital billboard costs in the nelghbourhood of 390k, As
a result, it would only be suitable in high iraffic aress o warrant this type of expenditure.

2. In order for digital zigns to be economically viable would raguire at teast a 6 to 10 second interval betwean messagas. Given
the spead of vehicular traffic, a stalic G-second digital message would be similar in duration to viewing & traditional static

billboard,

Respactiully, we would ask you to consider & change to section 3.2 of the draft regulations to reflact a more appropeiate duration in the

eaza of billboard signs

Alzo, would you kindly aranges te have our company placed on your contact list with respact 1o agenﬂ&s,. minutes and upcoming
maetings concarning your sign by-faw?

Yours iruly,

Ross Muzylo
President

Cutcioor Opporiunities Inc.
Agents for Canadian Pacific Railway

{805) 763-76582

{055, Mu?yiﬂﬁi auffa‘mmppur%am'{'rﬁ L COM
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From: = Ross Muzylo <ross.muzylo@outdooropportunities. com=
Sent: May 18, 2012 12:35 PM
To: Peler Tonazzo; twincitysigns@live.com; northern lights@shaw ca; fiore boschi@sisgroup.ca;

febbz_77@hotmail.com, willsan carter bruce@hotmail com; superior? @shaw.ca;
mmaki@mgp-arch-eng.ca; terra fisher@dakironics.com; mdelfre@bushplane.com,
domenic@bridgetownrealty.ca; jeffry@algomaastro.org, waynehudson@shaw.ca; 'John Dick’,
ross.viotto@eentury21.ca; pimclarty@shaw.ca; danny@algomamortgage com; 'CLASSIC
SIGNS', 'Leslie Cook'; shelley@ssmeos.com, jeffreyi@algomaastro.org

Ce: Malcolm White; allan. pack@outdooropportunities.com;
karen peck@outdooropportunities.com

Subject: RE: Re: Digital Signs By-law

Peter:

Thank you for the recent update. The only comments we wish to make is to respectfully ask you to reconsider the duration
of 15 seconds. Somsa municipalities allow for as litle as a 6-second duration which makes the digital display economically
viable, A 15 second duration would pretty well guarantee no interest by either the sign owner or the advertiser, who would
be faced with unreasonably high rental fees.

As you may be aware, the City of Ottawa is also considering digital advertising and has spent the fast two years analyzing
the effects of digital signage. We are taking the liberty of attaching a segment of their May 2012 "Draft Proposal” for your
committee’s review. As you can see, the City of Ottawa is recommending & ten second duration.

Timing of Image Changes

For the duration of the digital billboard pilot project, the billboards have operated at a minimum dwell time of
six seconds. In other words, an image on a screen has been required 1o remain static Tor at least six seconds
before it can be changed to another image. As part of the research undertaken, it was discovered thal even
though the six second minitam dwell time is common in North America, some municipalities choose to set
these minimum periods of static images to eight or ¢ven 10 seconds. Since the digital billboard questionnaires
showed a preference for longer tmage dwell times und it is thought that this may reduce the potential for driver
distraction, it is recommended that the minimum dwell times on all digital billboards be extended from the
current from six seconds to 10 sceonds.

During the first half vear of operation, the billboards displayed the current time and temperature for only two
seconds, three times per minute. This was eliminated because the quick image changes led to concerns aboul
driver distraction. However, many survey respondents expressed appreeiation for this information, and as a
result, the by-Taw will allow the time and/or temperature to be featured as part of the City messages, which will
be displayed for 10 conlinuous seconds per minute of operation on digital billboards that are located on City
property.

In view of the foregoing, we would respectfully request you amend sectlion 3.2 of your proposed
digital sign by-law from 15 seconds to 10 seconds.

Yours fruly,
Ross Muzylo

Fresident
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From: Peter Tonazzo [mailto:p. tcunazm@cimsm on.cal

Sent: May 18, 2012 11:14 AM

To: twincitysigns@live.com; northern.lights@shaw.ca; fiore.boschi@sisgroup.ca; febbz_77@hotmail.com;
willson,carter.bruce@hotmail.com; superior7@shaw.ca; mmaki@mgp-arch-eng.ca; terra.fisher@daktronics.com;
mdelfre@bushplane.com; domenic@bridgetownraalty.ca; jeffry@algomaastro.org; waynehudson@shaw.ca; John
Dick; ross.viotto@century21.ca; ross.muzylo@outdooropportunities.com; pimclarty@shaw.ca;
danny@algomamortgage.com; CLASSIC SIGNS; Leslie Cook; shelley@ssmecoc.com; jeffrey@algomaastro.org

Cc: Malcoim White

Subject: RE: Re: Digital Signs By-law

Hello,

Please find attached the proposed digital signs I:n_.f law. Copies are available online and at the Planning Division
offices. The by-law wil be an Council’s May 28" Agenda. It is estimated that this will be discussed at
approximately Gpm ar therealter. Notable changes include:

Min. Duration of message reduced from Iminyte to 15seconds.

We will no longer regulate on-site vs. off-site advertising.

Projected signage will be permitted on a case-by-case basis.

Original draft by-law required a safety review i signs were proposed within 100m of a signalized and
50m of a non-signalized intersection or rail crossing. The distances have been reduced to 30m/15m
respectively.

Fofe b

The covering report will be available Thursday of next week. | will forward it to you then. Iif you have any
guestions or comments, please contact me. If you wish to provide formal comments in writing, please forward
thern to:

r. White, City Clerk
P.O. Box 580, 5ault Ste. Marie, ON, PGA SN1
cityclerk @cityssm.on.ca

Regards,

Peter Tonazzo, MCIP, RPP
Planner

City of Sault Ste. Marie

89 Foster Dr.

Sault Ste. Marie, ON

PGA 526

Tel 705 759.2780

Fax, 708,541. 7185
ptonazzo@@cityssm.on.ca

Frnm F-"eter Tnnazzn

Sent: May 11, 2012 3:58 PM

To: "twincitysigns@live.com'; 'Northern Lights' (northern.lights@shaw.ca); ‘fiore. boschi@sisgroup.ca';

febbz 77@hotmall.com’; "'willson.carter.bruce@botmail.com'; Matt {superior? @shaw.ca); ‘mmaki@mgp-arch-

2
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eng.ca'’; ‘terra.fisher@daktronics.com’; ‘'mdelfre@bushplane.com’; 'domenic@bridgetownrealty.ca’;
jeffry@algomaastro.org’; 'waynehudson@shaw.ca'; "John Dick’; 'ross.viotto@icentury21.ca’; Ross Muzylo
* {ross.muzylo@euttooropportunities.com); Peter McLarty (pjmclarty@shaw.ca); Dan Alessandrini
(danny@algomamortgage.com); "CLASSIC SIGNS'; 'Leslie Cook'; 'shelley@ssmcoc.com’

Subject: Re: Digital Signe By-law

Hella,

Again, thanks for your input at the recent digital sign’s open house. We have reviewed all comments, and
substantial changes have been made to the Draft By-law. We have decided to bring the revised by-law forward
for Council's approval on May 28th.

| anticipate the new by-law being available for your review later next week. | will forward a copy to everybody
vig email.

Have a nice weekend,

Peter Tonazzo, MCIF, RFP
Flanner

City of Sauli Ste. Marie

99 Foster Dr.

Sault Ste. Marie, ON

PESA 5X5

Tel 705,759 2780

Fax: T05.541 7165

plonazzo@cityssm.on.ca



Peter Tq.hazzn

From:
Sent:
To:
Suhject;

Hi Peter

Peter Molarly <pmclarty@shaw ca>
April 25, 2012 10:17 PM

Peter Tonazzo

Digital Signs

if the paper waas accurate | like the proposal.

Comments:

ploY d)

1. They should not be near busy intersections where they distract from turn signals...e.g. the present one near Leon's 2,

They should "fade” on and off. The sudden lash causes a visual distraction to drivers..

3. llike the idea of an extended "on” perfod...30 10 60 seconds 4. | don't know how you regulate brightness... but it

should be "limited",

The Tayota sign is too bright after dark.

Regards
Peter McLarty

755 Fifth Line EAst
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Peter Tonazzo e .
From: Matt <superior? @shaw ca>

Sent: April 30, 2012 8:30 AM

To: Petar Tanazzo

Subject: FW: sign bylaw

Heter

RE: Digital Sign bylaw

On behalf of Superior 7 Advertising, we are pleased with the current draft by-law.

Off site advertising has to be {aken sericus with no exceptions or else this will become a problem, and a proliferation of
sign pollution. Superior 7 Adv has had to follow these by-laws, and expect everyone else to as well, also we need to
make sure that once the by-laws 15 passed it needs to be enforced.

Good jobl

Matt Patreay
Superior 7 Advertising
705 946 4357

From: Blayn [mailto;info@rezolutionprint.com]
Sent: Friday, April 27, 2012 2:15 PM

To: 'Matt'

Subject: cign bylaw

Hey | read thru the bylaw and | think its pretty good. The only thing | question is the 1 minute length of the ads. | think &-
10 sec min is the norm.
Also they have nothing in regards to size of displays (Max sign size) unless that falls under the existing bylaw for size,

Blayn Morley

Superior 7 Advertising

Tel: 705.946.4357

Cell; 705.257.2472

Fax: 705.9456.1428

Email; info@rezolutionprint.com

et L T P S O S S

No virus found in this messags,
Checked by AVG - www.avg.com
Version: 10.0.1424 / Virus Database: 2411/4967 - Release Date: 04/29/12
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Fona: T0S949:510F City of Bault Ste. Marie
Fiit 3%.5&:15.1115 Att: My Peter Tonazzo, MCIP, RPP

inartgrye Corfre
s TSgeransy  Llenner

99 Foster Drive
Sautlt Ste. Marie, (N

My Tonazzo!

Firstly, [ know I speak for all the stakeholders when | say thank you for the
opportunity to discuss the propased bylaw for new digital sign erection in Sault Ste
Marie. It is unforiunate that more staff and Committee/Council Memberg were not
able to attend this forum as 1 think this bylaw will shape the future of'a “New
Signage” era in Sault Ste Marie,

There were several very relevant points which were made af the meeting which [
hope vou will take back and give stroig consideration to during the formulalion

I process for this new bylaw.

As | understand, the City’s major concerns are |/ safety and 2/
aesthetics/conformity.

I believe the biggest stumbling block for most of the parlicipants is that the
praposed by-law for any “newly erected” digital sign provides for a rather lengthy
minimum {ransition time of one mintte. :

The question asked at the meeting was why this extraordinarily long period of

time is being imposed, when the industry standard is anywhere in the range of 5-
i 0 seconds.

sukd

Email: Sold@RedlEstateStop.com e Aw ecltatatablopicom  www.AlgomaMortgage.com
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Has any research revealed that a longer transition will result in increased public
safety , or a significant reduction of motor vehicle/pedestrian accidents 7 1f such
research does exist, are the statistics quantitatively significant enough to denote the
necessity for implementation of such a restrictive rule in the bylaw?

As per your request I have provided a copy of a “Sign Accident Study” which was
presented to Toronto Commumnity Coneil-2006 which suggests otherwise,

In my opinion, the inclusian of such a restriction will cause the end user to
purchase a less sophisticated and less attractive sign, as the enhanced

features of higher quality signs would be rendered useless, resultantly deeming the
investment in such technology redundant. Had | been aware of the restrictions the
City interwded to impose on digital signage, { most definitely would not have
purchased the caliber of sign that [ did .

(iiving my full support to the ambient light component of the by-law, | agree

that digital signs should possess a dimming component so as not io "overlight” any
area. Having said that, [ would argue as such, that the portable roadside signs pose
miore of a safety hazard than digital signage due 1o the vibrance of their neon
lettering and the choices of words used to overtly ativact attention of drivers; for
example, "Stop!", or "LOOKI", Conversely, digttal sigos allow for a more tastetul
and less blatant means of communication, :

It should alse be duly noted that each installation of electronic Digital
signage will enhance City beantification and modernization by resulting in less
need for the unsightly portable road advertising signs |

The second concern [ have is over a “billboard” bylaw which seems 1o be married
. with the digital sign bylaw, '

[ understand thai there is an oid bylaw which restricts the number of downtown

billboards and I understand the bylaw was designed to maintain the aesthetics’ of
the downtown core,

A3
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My question is, if the City has given authorization for a digital sign to be erected
in the downtows core, how can the resirictions of the bitiboard bylaw be imposed
on the said sign after approval has already been granted? This concept is both
confusing and contradictory, Not only does this interfere with business and
“freedom of expression”, but unfairly disadvantages the end user from utilizing
off site activity for these signs. The billboard bylaw should be considered

before installation of a digital sign is granted, rather than being used to the
detriment of the ratepayer/entreprenaur after the fact to impose upon and restrict
the usage of the sign,

Taking into consideration the fact that digital signs can be as small as 1fi x 1t

whereas a billboard stands at typically 10fx20ft , this by-law should be deamed
irrelevant and inapplicable to the regulation of digital signs.

Lastly [ am hopeful that any new bylaw will be instituted with an “open for
business™ approach as vou can see the business community is reaching out to the
City in the hopes to be able to utilize this new and exciting technology as a
business development 100l as so many other North Americans have,

L am prepared to personally provide any input that you may require and will assist
any committees/council members and staff with any information/contacts [ have
developed since the installation of the LED Sign at 2 Queen St W.

Thank you for your consideration

Sincerely,

THE REAL ESTATE STOP INC.

Danny Alessandrini, 4AWF

Broker of Record/Owrer

Attachments
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April 23, 2012

Planning and Engineering Department

Attn: Peter Tonazio

The Corporation of the City of Sault Ste Marie
99 Foster Drive

Sault 5te Marie, ON PaA 5H1

Re: Comments regarding the proposed digital sign bylaw
To Whorr This May Concern:
We would like to provide the following comments regarding the proposed digital sign bylaw,

First and foremost we would like to applaud the city for itﬁ'd'ra:ﬁ, as it is apparent much research and work has
veen put into it so far. In fact, overall, the draft is a step in the right direction for regulation of this valuable
medium. We simply have a few suggestions for changes that we feel could be made to better regulate such
signs,

Message Duration .

ft was stated in a recent newspaper article that the proposed bylaw is in-line with the majority of regulations
throughout North America. With that heing stated, requiring messages to remain static for a period of ane
minute is far out of the norm for regulations of these signs; especially for recently-passed regulations of digital
signs.

Yes, it is true that one can find more restrictive message duralion regulations for such signis, but the vast
majority of municipatities that have considered regulation of this technology have passed message durations of
six to eight seconds or less, txamples in Canada Include Edmonton (six-second message duration with the
allowance of animation in some cases), Toronto (10 seconds), Richmend Hill {three seconds), London (five
secands) and more, We have also included a list of message durations for cities throughout the U.S,, for your
reference,

Furthermore, the vast majority varlous safety studies that have been performed regarding digital signs have
been performed on signs with message durations ranging frem five to 10 seconds. Mone of the studies have
found that digital signs did anything to reduce the safety of adjacent roadways. In fact, while not formally
released, the U.S. Federal Highway Administration did release its executive summary and a memorandum about
its soon-to-be released digital sign traflic safety study. They went so far as to state that such signs were "well
helow accepted ‘concern’ thresholds.” We have included those documents for your reference as well.

DAKTROMIGCS
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Therefore, regarding message duration, we would suggest implementing regulations that are more in-line with
regulations throughout North America, by implementing a six-second hold time rather than a 60-secand hold
time,

Pigital Sign Separation from Intersections and Railways

The proposed regulations would require that all digital signs within 100 metres of a signalized intersection or
within 50 metres of a non-signatized intersection and/or railway crossing submit a safety study conducted by a
Professional Enginagr,

To our understanding, the proposed requirements are based on the assumption that digital signs could prevent
people from idemtifying and responding to train crossings and intersections.

This is simply not the case on all counts. in fact, a study performed in Toronto and published by the
Tronsportotion Research Record: lournal of the Transportation Research Board, No, 1937, 2005, titled "Traffic
Safety Evaluation of Video Advertising Signs,” stated on page 107: “No evidence was found that glances at video

It is important to note that the abovementioned study was an analysis of signs running full-motion video. Such
use is not typical for digital signs; nor would the proposed regulations permit such usage.

It is important to note, as siated above, numerous studies have been performed regarding digital signs; many of
those studies dealt with digital signs running at a five- to 10-second hold time, i.e., signs with messages changing
at intervals more frequently than the proposed regulations would permit, Regardless of proximity to other
digital signs and regardless of proximity 1o intersections, no study has found these signs to be hazardous.

We would also like to point gut that one would be hard-pressed to find a location that is not within 50 metres of
an intersection, Therefore, such requirements would essentially foree all prospective digital sign owners to
purchase & safety analysis, as a substantial additional cost {professional engineers are not cheap). As with the
proposed message duration requirements, this requirement is far out the realm of common regulation.

We understand that the city would like to ensure such signs produce a little of an impact as possible. However,
such regulations are unneeded, and place a huge financial burden on businesses

Brightness

On a final note, we would, again like o applaud thecity for implementation of standard brightness regulations
of 3 Lux above ambient light, We would simply like to encourage the city to insert the prescribed measuring
clistances into the bylaw, as the distance [rom where one were to measure a digital sign depends on how large
the sign is. :

o ]
DAKTRONIOE
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We have included the standards from which such regulations were based for your reference.

B
Also accompanying this letter, you will find some suggested changes to your proposed draft, We hope you find it
beneficial in fulure reyvisions to your digital sign bylaw.

Daktronics, Inc. is the world leader in the design and manufacture of electranic display systems. We are
dedicated to helping regulators implement provisions catering to both business owners and community tastes.

Please let me know if you have any questions or concemns.

Sincerely,
DAKTROMICS, Inc,
s T AR ——

e n

Terra Fisher
Signage Legislation
&05-581-1285
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Peter Tonazzo

From: jeffmecoy@digitaladvertisingnetwork_ca
Sent; May 09, 2012 1:36 PM

To: Peter Tonazzo

Subject: foliow up - draft digital sign by-law

Hi Peter,

Apclagies for getting this e-mail to you later than | had anticipated. Had to dea! with some other matters out of town
and it fell from my to do list.

Thank you again for taking the time to meet with me back on Apr 26th. it was great to meet you and | look forward to
further discussion pertaining to the digital sign element of the by-law.

Peter, | wanted to commend you on what is obviously an extensive amount of research and work that has gone into the
drafting of this digital sign component of the by-law. It is refreshing to see a city taking a proactive approach to an area
of outdoor advertising that is growing and changing,

| have listed below my comments to the draft by-law for your review;

3.2 Duration of Message - changing of messages should be allowed to change somewhere in the vicinity of 15-30
seconds as opposed to 1 minute as proposed,

3.4 Brightness - You may want to add a clause that the level of brightness must not cause undue glare and meet with the
satisfaction of the Chief Building Official as opposed to a specific lux.

3.5 Location - it would be my opinion that you consider maore stringent regulations with respect to Hwy 17, Some
portions of this road that fall within City limits and may be permitted under proposed guidelines are not conducive to
digital ads as they would possibly distract attentfon from motorists on a busy road whereby drivers must be alert for
wildlife as well. Traffic counts would be attractive to potential advertisers and industry but again in my opinion would be
potentially too distracting on a road where speeds would get above the 80 ki hour posted rate.

3.6 Setbacks from Intersections - It would he my opinion to invaelve City Engineer as well so as to nat be subject to bias
from "hired gun".

Hope same of the above may be halpful.

Feel free to contact me anytime. | can be reached at (415) 553-3813,

Best of fuck with upcoming council meeting. Is the draft by-law still slated on the agenda 1 be heard this coming
Manday May 14th? :

Thank you again for your time Peter, talk to you soon.

leff MicCoy
Digital Advertising Network Inc
10 Pippy Place
St.ichn's, ML
AlB 3NT
1 855 731-7370 Toll free
416 5533-3813 Mobile
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SUBJECT:
Brisfing on Findings of “& Study on the £fects of Commercial Electromic
Yariable Meossage Signa (UEYMS) on Uriver Attention and Distraction.”

- "f I i Ll {j
Tum&r-F&irbani{Dfﬁt:E o Reaé&rr:h, Davelopment, and Technolegy
{Hovember 2010 Final Raport)

SUESTION:

What, ff any, Fedaral action is necessary o address operational and tegal issues
relating fo State requiation of CEVMS under The Highway Beautification Act of
1865 (as amendad), 23 U.S,C 131 (HBA} in responss (o the vesearch findings?

MAJOR ISEBUE SUMMARY:
The study found:
s Drivers arg axhibiting positive behaviors in regard (o extemnal stimudi by
*keeping thelr eyves on the road” more than B0% of the time.
¢ The identifiabla time spent viewing CEVMS or fixed signs was weil Delow
aceepled "conceny” thrashoids.

Despite carelul languags explaining these findings, when taken out of confext,
they can be interprated to supnon the opoosing interesis of both the indusiry
CEVIAS are not disbractions and should be more widsly aliowed) and scanic
groups (FHWA's implicit andorsement of the industry's position and in direct
cantradiction to Secrstary Labeod's serious concemns about driver distraction.

Qur Septembear 25, 2007 inlsrim Guidance provided fhat Sleles may permit
CEVMS signs i they interprat them ss nof being contrary o the HBA's prohibition
and are permitied under thalr Blale-Federal Agreement. Subsiantial controvarsy
at local governmant and State levels has resulled in moratoria on CEVMS and
heighienad expectations pending ihe outcome of the FHWA study. Recendly,
there has been a dramatic increase in pressures on Siates to permilt CEVMS duse
in techinological/economic issues.

- The study findinge wili require FHWA o take direct action o formally issue
guidance that refterates {he stendards proposed in our Inferim Guidance and also
aligns with the research rasulis. This Guldancs maey be issuad In either 3 policy
Memarandum of In the Faderal Register. {Per Administrater's recommendation)

This Memorandum will:
= Defend the HBA's prohipition of biliboards Bal ompioy flashing,
intermitient, or moving Hghifs)

s Bupport State DOT efforts 1o malntain "effective canfral” and prohibit
CEVMS m accordancs with sheir Siste-Faderal Agresments

Ry



o : Improve the consigtieney neBonwwide of Sieta's o oaplance with the
prohibition

» Reiterate and daﬁfy FHWA's stance and responsibifites under the HBA
- and provide State reguiators with cur support

s Clarify what elates should consider prior to enacling legisiation or
regulations that would permit CEVMS signs slong their control routes:

o Duration of Message - each display is generally betwsen 4 and 10
seconds; 8 seconds is recommended.

o Transition Time betwesn messages is generally between 1 and 4
seconds, 1-2 seconds is recommendad,

o Brightnass - Adjust brighiness I response to changes in fight jevels
s0 their brightness doas not affect the safety of the motoring
pubfic, :

o Spacing- i allowed, not less than minimum spacing requirements
for signs under the Federal-Siate Agreement { FSA), or greaier if
nacessary 1o ensure the sately of the motoring public,

o lLocations - Same as where allowed for signs under the FEA
except such locations where delermined appropriate o ensure
safety of the motoring public.

Action NeedediTimeline: HEP is proposing to formally issue guidance that
reiterates he standards proposead In the 2007 Interiy Guidance that are within a
range of acceptabliity, and are based upon tha ressarch results. This may ba
issued 28 a policy memorandum Guidance Document upon formal relessa of the
rasearch reporl. This may be followed by formal issue of an FHWA Notice in the
Federal Register if the Adiministrator so recormmends.

Urther Materfials: Information on the Pederal sutdoor advertising conirol program
s avallable from FHWA at hito:/feww, fiwa.dot. gov/reaisstale/ont. ad.him.

POINT OF CONTACT:  Janis Geamating, Acting Director, Office of Real
fstate Benvices, ext. §-2030.

SUPERVISOR: Siors Shapherd, Assoclate Administrator, Offics of
Planning, Environment and Really, ext, 6-6221

oD
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Driver Visual Behavior in the Presence of
Commercial Electronic Variable Message Signs (CEVMS)
Summary of Conclusions

This study was conducted o investigate the effect of CEVMS outside the public right-of-way regulated
by the Highway Beautification Act of 1065 on driver visual behavior, The stuely used an instrumented
vehicle with an eye tracking sysiem to measurs where drivers were looking when driving past CEVMS
and standard billboards. The CEVYMS and standard bilthoards were measured with réspact to luminance,
location, size, and other refevant varfables 1o extensively characrertze these visual stimuli. ifniike
previous studies on digital billboards, the presant study examined CEVMS a5 deployed in two US cities
that aid not contain dynamic video or other dynanic elements. Thase billboards chenged contert
appraximately evary 8 to 10 secands, ln addition, the eye tracking system had nearly a two-degrae leve)
of resolution that provided significantly more accuracy in determiniing what objects the drfvers wers
feoking at compared to an earlier study. Two expariments are reportad that were conducted in two
separate clties employing the same methodsology but taking into accownt differences with respect 1o
such varlables as davtime or nighttime driving and the cormpiexity of the roadway visual environment.
The resuits and conclusions from the present study are prasentad in response to the three main
research quastions hstad below,

1. Doy drjvers jook 2t CEVRS more than a1 stendard bitlboards?
2. Are there long glances to CEVMS that would be indinative of & decraase In safety?
3. Do drivers look at CEVMS and standard biffhoarts at the expense of looking st the road ahaag?

Hey Research Cuestions:

1. Do devers iovh oy TEVMS more than of standard biliheards?
= Ingenaral difvers devated mors glances o CEVMSE than o standerd billboards; however, thers
wera po significant decreases in the proporiion of time 10 the road ghead {i.e., ayas on the road)
that could be directly attributed the CEVIMS at the measured luminance and contrast leveis.

o I Study 1, drivers locied at CEVMS proportianally twice as much as standard billboards (3%
w5, 1.5%], but thers was no difference In the time spent fooking 3t the road ahead ($3% and
84%, respectivelvi,

o In Study 2, the anly condition in which drivers losked at CEVMS groportisnally more than at
standuard biliboards was at night in low visually complex environments {(4.5%).

o Looking at the numiber of glances o advertising {per sign), tha results fram both studiss
show substantiatly more glanges to TEVIVS than to standard biliboards both daring the day
and night conditfons.

Day Night
CEVME Standard  CEVMS  Standard

" Stumy 4 357 187 162 137

_Study2 426 160 3.41 0.52

=t
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’ _Hegardiass of study lacation or type of billboard, the mean percent of time drivers spent losking
‘at target billboards was less than 5 percent.

= Whergas Study 1 showed a greater proportion of glances to CEVIVS sitaated in high visually
complex surroundings relalive to low visuglly complex surroundings, Study 2 showed ths
opposita: a greater proportion of glances 1o CEVMS situated in low visually complex
surroundings relative to high visually complex surroundings,

o Inthe high visual complexity area of Study 1 there were two CEVIS and so there was
overall more visus! complexity but als more opportunity for drivers to look at CEVMS,

+  Study 1 showed a greater propoction of glances to CEVIMS during the day than at night whereas
Study 2 showed the most attention ter JEVMIS st night {funder low visual comoies conditions].

o Tne difference in Study 2 is largely due to the "bright beacon in the night” effect of the
CEVIAS v low visvally complex surroungdings,

2. Ara thers long glances 1o DEYMS that would be indicative of a decreass it safaty?
*  Across both studies, the longest glances were lass than 1.3 seconds.

*  The awerage glence durations were 0.07 seo and 0.097 sar for the two stutlias, respectively,

*  The proportions of giances above three threshaks [evels are shiown in the table below, The
mizxinwn glance durstion chserved across both studies was 1,23 seccnds.

__Progortien of Glances to Adveriising
fpove Fhsec  Above l0sec  Abowe 1.6 sec
Study 1 T % 37% 0%
_ Study 2 1% 65% 0%

¥ The MHTSA 100-car study showed 2 significant inr.':"éa:ie it frash odds st 2 second glances. An
otder anziysis conclided 1.6 seconds 15 a duration threshold that iz associated with increased
risk. The maost conservative threshold i the literature is 75 seconds, which is based on stancand
perceptual-raaction times. '

3. Do drivers look at CEVME and standard bilbogrds 3t the expense of lboking a2t the road shead?
s Blg, the differences between time spent locking at CEVMS and standard billboards were not
refiected in the time spent looking af the road aheed.

& The anly factar thar reducad driver gazes to the road zhesd was the visual comelexity of the
averall gnvironment. More visually complex environmients reduced tinse spant ipoking at
the road ahead.

o This s evidence ta suppori restricting the concentration of roadside informatlion sources:
whether regulatory signs and/for adverlisements {regardiass of CEVIMS or standard
hilihaavds)
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Sigas Do Not Cause Vraffic Accidents
(Correcting a Misconception)

Submission by:

Mogein Medis & Marketing Ing
593 Oslor Cowrt, Newmarke, Oovario 13X 284
hond [ Foax (816} 235 - 1598

For:
Toronio and Bast Vork Commuanity Codneil
Date:

Meptember 19, 2008



Furpose:
Thisds o correct the pervesive misconceaption snd myth that sipny, including

the laws o eletironic stimation signs, are g cause of truffic acvidente.
wanwh e we uot.

Maoneta conducted research into this issue for this submission. We appreciate
i3 wppol uaity o provide Pils inpdt for vour consideration,

By Lnutdoor Siens Condribuie to Traffic Sccidents!

v Toropio Star Newspager, October 4, 2685, Diriven to 2 Hstyaction,
Driviers on Phosnes s Had ss Drunks,

. The top disteactions:

+ Fwenis guprolr or propls nutside of the car

o Uther passengers, such 8% 4 arying child or Lrgumeniative
SpOUSE

e A oving obgest linedde vehaele) epeh as a boe o an
unsecured package

#  Eating or donking

®  Adbusting g sadio or 0D

The stabistics were cotupiiod between 2000 wud 2003 Bom naional
cresh data compiled by the US Department of Transpartavon.

Vileo billboards also came onder the microscong, Alizon Smiiey,
Prosident of Hunsen Faciors North, said her company studied
recciion fo video biltboards at thace Toronto intersections: Yoenae
Blyor, $padina-Dhmdas snd Bay-College. -

M Seailey conchuded by Savimg Caccident rates didnn chaneg with
the instalistion of those (video? billboards™.

o In the Hrecuwtive Summary section of ths 1988 snuus! Report prepared
by the US) Federal Highway Adrainistration, entited: Safety and
Eaveonmental Besign Cousiderations in the use of Commergial
Elggtronic Voriable-Messuge Slprane, we guoti:

b2

dyd!
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Ul e gveilable evidence ramaing statistically insuffisient to
roenitisnihy s port {a demenstrable refationshin betwean
votmercial electronie varishle messase signs and acoidenis)”

o [he body ol research s boest sumimarsses i the ﬁm{?mn - Advertming
Assori amtmu of Ameriony btg nnd Fraffic Salely }mu Vortiolio,
j-"‘:.h VRN r_‘ e i;__'\i'.;il. \,!"-; i3 r“d'ﬂ l.Jk, iiﬂ% I.'_ILF'_},\L..,

"lrstite satety expers bave stadied the relationship barwaen ouidoo
Fvcrtismg and walfic ace df: ts, singe the 195, finding no
Futhoriative evidsnee that billoards are Hnked to traffic accidents”™,

“The US Deparement of Transportalion, state franspariation agencies
snd wroperty [ casualty companies” aratistics on fatal aceidents
pdieaes o voslation betwesn biliboards and wafits accidons

A sampling of lotal (L5} law enforcement agencies fo

[RtS

1At

W — -I'h-"r A s TERT } T +xr?r W *-'r" i", i
i 41 aucwtent & caused by butboasd

R S o B B4 5 BN T it v

d

Priver fnctlenton / Uperatiunad Issues:

At bty

G SR K g A 3 . th
w Thg 1LY Matisoal Hishway Traffie Safe(v Ascurintion; 407
Aanund Praceedings, Assgeiation for the Advancement of
Sugomative Medicne, Uctoba -9, B9h Y aseotver, Lamiands pages

179 380 & 3R}

G W00 due UUS Nations! Highway Trallle Salely Assuclaebivn
begass employing the MNattonal Aceident Sampling System crash
data sististics, The purpnse was fo obtaln more in-dagth
indurmation on dedver inattention relzied nrash causes, The cvash
dara mnalized 2036 000 row-away crashes and 4,684 000 involved
driver crashed. (8¢ results in attached charts) It s ingportaat o
note that owtdooy advertising iz not named us & haman {actor in
driver inatiention necidents,

et
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“he most in depth study 1o that daie ever performed in the United
Bgies on crash causation, found thas “fecogminon farture was
mvoived with 56% of crash cases. There were frve principat forms of
Sinatention™

» Looged, but did not see = faully surveillancs (239

+ batlention, pre-oocupauon with competing thouyg f:ﬂ.!ﬁ“fi

* Fowinel Glstiecun, alteniion o comipeiig t;w:n_[ Ol et s
vehicte (9%%)

« Luiver drowsiness and fatigue (2%)

« Extemal ;isvaction: attention o campeting even, activity o
object auiside of the vehicle (4%).

=i

The 484 h;;\}ﬁﬁf:}f‘[x'r fir Foarerval i'}fuf_rj_:!ﬁ:g;}na- can he frther dafined an
aflartion o traftic iInformation sigos, peaple (o nearby cars of on
I'U;ﬁi}:iiﬂ'ﬁ, ,23230‘3 'lipj"”m'l! UUEK.L{bt_ SUNRSTS, TTIOnns "Siriﬂ, WEISTY and 'ﬂ‘.‘ﬁﬂ‘}'
extemal distracnons other than ourdoor advertising,

¢ Bad 'E.I;_}_’-JE_R‘& searih Buard § j*k'a._;i'wi? Jﬁ;ﬂiﬂial ¥y Ju}; PS4

Ry 132
Lapovstory study by Johaston & Cole, 1975,

B!
i
MRS
Fricw
- -

fregs

it ronclnded that doviers pave an ﬂ‘ui tv to shed trrefovant informaiion
and the penersl effect of the disusction 1s not gmat Aty conducting
bive ouajor rowte studies ge usabie cause and effect relationships were
established such that one could sav that advertising signs sonstinne 2
traffo hazsdrd.
Highrway Safety Research Centre, University of North Caroling,
Chapet Hifl, N.C., October 1974, Bill Hunter, Highway Safety
Research Associzie. Volumes 8, Number 6, page 1.

1 hus study computerized the accident Teport narrative for neasty
L0000 Norih Careling traffic crashes. The computer scanned the
narratives and printed out ell with key words or pheases: “Billboard
signs, eyas off the road, advertising, looked away and disracted”
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deiver distraction, . None were produced which could elearly indicate
that billboards were the cause of disgraction in these crashes.

Legal Cases:

o (15} Federal and state cowrts have concluded that there s ne
evidenes that billboards impair wattic satety, We quote only two
of the many sapportmy conrt citations supplied in the QA 4A
¢ senment:

“ Wisconsin Circult Court, City of Green Bay vs. (Gearpe
French: Gregn Bay has failed 1o come forward with aay
svidence thar billboards actually impair traffic safety ..

“ Distrie Cowt Tty and County of Desver, Combinad
Communications Corp. vs. Tity and County of Penver: On the
subjeet of traffic safety the plaintiffs called as witnesses three
highly-qualified, nattonally recognized witnesses, Rased upon
the testimany of the witnesses presented o this Court the
following facts were establisaied beyvond any reasonable doubt
Mo properly ran or controlled study, whether done in the Geld
or in the laboratory, has every established that ontdoor
advertisiug devices sie a factor i the causation of traffic
accidents or that their removal weould enhance trafiic safety”,
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FHe FEGUNIDATION Fol QUTH0R ADvadTIs WG B T
EMBARGOED UNTIL 7/11/07
Contact:
FOARE - VTTI Taniaia
Alexandra Walsh - Sherri Box Michael Tantala
301-523-3318 540-231-1549 215-289-4600
awalsh@oaaa.org sbox@etr vt edu miantala@tantala.com

Around-breaking Studies Determine Accidents Not More Likely
To Occur Because of Digital Billboards

Washington D.C., July 11, 2007 —-The combined resulis of two separate studies
that examine crash causation and statistical oata anc driver performance in
relation to digital bilboards were released today. The research offers conclusive
evidence that iraffic accidents are no more likely to happsen in the presence of
digital billboards than in their absence.

The crash causation and statistical data study was conducted by Tantala
Associates, a muiti-disciplined, professional, consuiting-engineering firm. The
researchers conducted both a temporal and spatial analysis of the statistics of
traffic and accident data near all seven existing digital billboards on Interstate
reutes in Cuyahoga County, Ohio, in periods of 18 months before and after the
biltboards were converted from conventional to digital.

“The analysis and statistics in Cuyahoga County demonstrate that

digital billboards have no statistically significant relationship with the occurrence
of accidents,” safd Albert M. Tantala, P.E. "Accidents are no more likely to ocour
near digital billboards than on highway sections without them.”

The temporal analysis, or the incidence of traffic accidenis near the digital
billboards, was examined for an equal length of time befare and after the
billboards were converted fo digital. The purpose was to establish if traffic
accidents occurred more or less frequently with the presence of digital billboards.

The spatial analysis established statistical measures of the association, based on
their iocations, between two sets of data, in this case accidents and digital
billboards. The results were analyzed for a variety of scenarios relating the
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number of accidents to the number of billboards and the distance from a biilhc-ard
that a driver is potentially within the influence of 2 billboard,

The hurnan factors study was conducted by the Center for Autornotive Safety
Resaarch at Virginia Tech’s Transporiation Institute (VTT!), one of the nation’s
premier research institutions on transportation and driving performance. This
research concluded that driving performance measures in the presence of digital
billboards are comparable with those associated with everyday driving. These
performance measures inciuded Fyeglance patterns, speed maintenance and
tane keaping.

“The digital billboards we studied can be considered safety-neutral in design and
operations from a human factors perspective,” according to Dr. Suzanne Lee of
VTTI, the project’s principal investigator. “The findings were consistent across
s@verai measures.”

The VTTI study was conducted in Cleveland, Ohio. It followed the modei of a
previous study conducted by VTTI in 2004 which showed no measurable effects
of conventionga! billboards on eyeglance patterns, spead maintenance or lane
keaping. In the current study, 36 drivers, unaware of the purpese of the study,
drove an instrumented vehicle on a 50-mile loop route along interstates and
surface (non-interstate) streets in Cleveland. Along the route, participants
encountered digital billbeards, conventional billboards, comparison sites (those
you might encounter in everyday driving, such as on-premise signs located at
husinesses) and baseline sites with no signs.

Eveglance resulis showed no differences in the overall glance patterns or
fraquency of glances between the sites, but drivers did take longer glances in the
direction of digital billboards. However, the mean glance length towards the
digital billboards was less than ona second, which is generally considered to be
an acceptable amount of thne for a glance away from the forward roadway.

Some participants returned for a nighttime session to explore the potential effects
of the digital billboards at night. The findings were very similar to the daytime
results,

Both studies were commissioned by the Foundation for Qutdoor Advertising
Research and Education (FOARE). “The industry and the public needed a
targeted, empirical assessment to determine if digital billboards impact driver
performance,” said FOARE Chairman Paul Cook. “FOARE undertook these
studies because no other government or private research exists that specifically
examines a cause and effect link betwean outdoor digital billboards and driver
behaviar.”
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About VTTI

The Virginia Tech Transportation institute is the largest university-level resgarch
center at Virginia Tech and is dedicated to the development and dissemination of
advanced fransporiation knowledge. Research is focused on evaluation and
deployment of advanced technology in areas of safely and human factors driving,
among others. VTTI employs over 225 research faculty, staff and students and
serves as the largest supporter of undergraduate and graduate students at
Virginia Tech. The institute Is one of the country’s three Federal Highway
Administration intelligent Transpoitation Systems research centers of excellence.

About Tantala Associates

Tantalz Associates is a multi-disciplined, professional, consulting-engineering
firrn with an established practice for more than 40 years. The firm provides a
unique union of research, consulting and design solutions, offering expertise in
numercus practice areas encoimpassing civil engineen’ng transportation and risk
management. The firm provides research and engineering to a diverse cllenteFe
spanning government, industry and academe.

About FOARE

The Foundation for Outdoor Advertising Research and Education is a 501(c)(3)
charitable foundation. FOARE supports research and provides an educational
forum and structure to assess new and emerging issues related to the outdoor
advertising industry. The foundation also provides academic scholarships for
students enrolled in undergraduate and graduate-level studies based an
economic need, academic standing and field of study.

HHH

The executive summaries of these studies are attached. The full reports are
~available on VTTI's website at {www vitivt.edu), Tantala Associates’ website at
www tantala.com, and OAAA's website at (www.oaaa.org).
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Specializing in LED Display Technologiest Call Today 1-865-989-51GN

Public Safety Is A Critical Concern For LED Sign Supply Inc.

We have designed our digital billboard products to meet and exceed all industry guidelines for
brightness and content transition effects,

Each display iz equipped with light sensors that dim the sign to
appropriate day and night settings, as well as safe modes to ensure
that display never exceeds appropriate light output levels.

Studies have been completed by traffic engineers where they
analyzed possible impacts of signs with this iechnology. [t was
deduced from this research that they are safety neutral and there is
o negative impacts of this sign to the public.

The light sensors on the digital signs are able o sense 1000 levels of ambient light such that lighting
on the signs is automatically and seamlessly adjusted so as to prevent images that are oo bright.
This dimming process cannot be observed by the naked eye.

The dighal signs manufactured by the company are equipped with multiple
sensors such that even if the primary light sensor malfunctions, there is a
pack-up system in place that forces the sigh fo adjust the brightness
based on the anticipated level of daylight at a given time of year at &
specific location.

2. The transition between advertisements can be dene in a number of
different ways. The type of transition used by LED Sign Supply is a fading
transition in which one advertisement is subtly transitionad into another
without a noticeable flashing effect.

3 Based on traffic safety studies, digita signs have a safety neutral impact in
terms of the incidents of motor vehicle accidents at locations containing
digital signs.

4. Digital advertising signs have been widely adopted for purposes such as

Amber Alerts and have been used effectively for that purpose.
5. The proposed sign makes use of the LED technology using RGB (red /
green { blue pixel system)

Muiliple research studies have examined the effect of digital billbeards on public safety. These research
studies support our experience in showing ihat these displays have no adverse effect on the traveling public.

LED SIGN SUPPLY INC.
BAY 4, 2807 -107™ AVENUE S.W. CALGARY, AB, T27 4M2
WWW.LEDSIGNSUPPLY.COM
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OLG Modernization: A Strategic Economic Development
Opportunity for Sault Ste. Marie

ECONOMIC DEVELOPMENT FUND (EDF) — APPLICATION REQUIREMENTS
(NOTE: ANNEX A IS A COPY OF THE COUNCIL APPROVED EDF CRITERIA]

1. Applicant Information

1.1. Legal name of business/organization: Sault Ste. Marie Economic Development Corporation

1.2. Names of Officers, Directors & Principals

Don Mitchell, Vice Chair
Greg Peres, Secretary
Armand Capisciolto
Michael Moore
Lori Naccarato-Sarlo
Dennis Tatasciore _
Mayor Debhie Amaroso, ex-officio Dr, Ron Common, Liaison, Sault College
Or. Richard Myers, Liaison, Algoma Hal McGonigal, Liaison, Community
University Development Corporation

¢ Tom Dodds, SSMEDC CEQ

¢ Greg Punch, President and Chair
e  Geoff Meakin, Treasurer

e Donna Hilsinger, Chair, Tourism
Committee

Susan Myers

mMartin Pochtaruk
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1.3. History of Organization

The Sault Ste. Marie Economic Development Corporation [SSMEDC) was incorporated as an
independent, not for share capital (non-profit) legal entity in 1986. This incorporation marked an
evolution of the previous economic development Commission and allowed for an autonomous
organization to engage in economic development activities with primary financial support from the
City of Sault Ste. Marie as well as federal, provincial, and private partners. 2012 marks the 25th
anniversary of the SSMEDC, which has evolved and grown in its leadership role in community
aconemic development initiatives, The Corpaoration status as a not-for-profit corporation, arms-
tength from the City, enables it to undertake economic development activities and initiatives that
might not otherwise be possible through the City of Sault Ste. Marie. Collaboration and cooperation
with City staff and Council are critical to its progress and success.

1.4. Organization Mandate:

“The Sault Ste. Marie Economic Development Corporation is a not-for-profit Corporation, funded by
public and private partners. it is the City's lead agency on economic development, providing strategic
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advice, policy, implementation of projects, economic development fund recommendations, pertaining
to economic development (which is inclusive of tourism) and private sector relations.”™!

{1} Source: Mermorandurm of Understanding between the City of Sault Ste. Marie and the Sault Ste. Marie Economic
Development Corporation for Accountability 2009

Missfon Statement

To support the sustainable growth and the further development of a diversified community economy
through activities and undertakings, that facilitate:

« the creation and retention of wealth in the community;

e increase productivity and global competitiveness;

e ipward investment and trade; and,

* the marketing and promotion of local business development and tourism,

thereby achieving the Corporate vision.
SEMEDC Vision 2020

“Qur community, City Council and other partners recognize and value the Corporation as their
source for leadership and support in shaping and ¢reating a competitive, sustainable and thriving
economy for Sault Ste, Marie,”

1.5. Key contact for initiative: Tom Dodds, CEQ, SSMEDC 705 759 5436

1.6, Contributing Partners:

The SSMEDC has sought and received ($5,000.00) support from the Community Develcpment
Corporation of Sault 5te. Marie and Area. The SSMEDC along with the mayor and City staff have met
with OLG officials, who are prepared to help advise the community in determining how best to make
the business case for Sault Ste. Marie as a competitive, commercially viable location where firms, who
may be contracted to undertake various OLG services and initiatives, will want to locate. OLG's
contribution will be there cooperation and support as the SSMEDC undertakes the work described.
Likewise, Key economic development stakeholders including the City, Chamber of Commerce,
Innovation Centre and both post-secondary institutions are prepared to assist where requirec.

1.7. References: N/A

2. Project Information

2.1. Project Description

The Sault Ste. Marie Economic Development Corporation is requesting $100,000 in financial suppart
from the City of Sault Ste. Marie's Economic Development Fund to develop and immediately
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implement a strategy designed to retain and create new lottery, gaming, administrative and business
service employment in the community. Financial support from the City’s EDF will enable the SSMEDC:

= To work closely with OLG, helping to ensure that - to the extent possible - the historical
economic benefits and opportunities afforded to the City by having of their Head Office here
are retained and grow. The SSMEDC's expectation is that pro-active approaches to addressing
an opportunity such as this will more likely result in a mare positive outcome for the
community.

= Toimmediately prepare a comprehensive, targetted and detailed business case(s) on Sault Ste.
Marie’s competitive advantages for private sector firms who contracted by the Government of
Ontario through the Ontario Lottery and Gaming Corp. to deliver business, lottery and gaming
services.

The S5M business case would promote the benefits, cost savings, human resource advantages
and commercial growth opportunities that firms would receive by basing their business
services and operations in the community. it would be made available to the OLG Board
Directors, OLG senior management, Ontario Ministry staff and in particular to private sector
organizations who may be interested in bidding on OLG contracted programs and services.

* Tooutline to OLG, the Province and participating third parties how the community can support
OLG's strategic direction: to become more customer-focused; to expand regulated private
sector delivery of lottery and gaming, and to increase support for responsible gambling while
renewing OLG role in oversight of lottery and gaming.

= To undertake a proactive marketing and communications strategy designed to create greater
awareness of the opportunities and resources that the community offers for firms who may
potentially undertake these contracted OLG services.

= To the extent possible, assess potential economic impacts, develop mitigation strategies and
seek to maximize the economic benefit to the community resulting from the Ontario Lottery
and Gaming Corporation's Modernization Program.
(Refer to: http.//www.olg.ca/ossets/documents/media/strategic_business_review2012.pdf).

Depending on implementation strategy progress, the SSMEDC may require additional financial
support to help address specific economic opportunities or impacts that could result from this
restructuring process.

However, The most urgent and immediate action required is the development and promotion of a
strong and compelling business case but Sault Ste, Marie is Ontario's best location for lottery, gaming
and related business and administrative services.
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NOTE:

The EDF project funding being requested by the SSMEDC is incremental to its ongoing operations. The
SSMEDC did not budget for a contingency that would see one of its major employers undergo a major
restructuring process —and the economic implications that would result, Due to the urgency of this
matter, funding is required as scon as possible to undertake the objectives noted below. Shouid
additional funds be required, the SSMEDC will work with FedNor and MNDM to secure specific
initiatives and undertakings which may arise,

Considerations:

The Ontario Lottery Gaming Corporation’s head office and associated organizational functions located
in Sault Ste, Marie provide a substantial economic benefit to the community. There have been
assurances by OLG senior management and the Premier of Ontario that the OLG head office will
remain in Sault 5te. Marie. It is not clear what this will eventually mean from an economic benefit or
impact standpoint, once the OLG modernization process is fully implemented. It is critical to
understand how best to make the business case that encourages OLG and private sector interests that
Sault Ste. Marie is the best place to locate its future modernized operations. The SSMEDC is currently
engaging OLG with these matters in mind.

What Is quite clear is that OLG is implementing a modernization process that will likely affect most its
- Crown Corporation employees and increase the number of employees who will be working in a
privatized environment {i.e. they will not be government employees). In some parts of the Province
this already the case, n fact, OLG has recently closed a number of its operations. It is not
unreasonable to expect that the remuneration and duties of privately contracted employees will be
different than their former Provincial (OLG} Crown corporation counterparts in similar roles. The
combined total number of employees far OLG and OLG contracted private sector businesses could
less here as well. It is also not unreasonable to expect that the operating location of many of the
private companies contracted to undertake various elements of OL G's lottery, gaming and business
services requirements may not be in Sault Ste. Marie.

Therefore, in seeking to maintain the economic benefit that the OL G has provided o the community,
the Sault Ste. Marie Economic Development Corporation is proposing to undertake a number of
actions. This includes engaging OLG on an ongoing basis to ensure that the community interests are
well represented and to ensure that all parties and stakeholders are aware of and undertand the
compelling business case Sault Ste. Marie by locating their operations here.

Background:

In the late 1980s a progressive effort was undertaken by a David Peterson’s Liberal minority
government to relocate and establish government organizations in major urban centers in northern
Ontario. The “Northern Ontario Relocation Program” invalved the moving of eight different ministries

and agencies encompassing approximately 1600 government jobs to Thunder Bay, Sault Ste. Marie,
North Bay and Sudbury,
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This major policy initiative resulted in the establishment of Ontario Lottery Corporation head office in
Sault Ste. Marie. This undertaking ultimately provided significant economic benefits to the community
and the OLG employed over 850 people, generating the payroll of 345 million annually - most of
which is spent in the community — thereby establishing a greater level of economic stability in the
community by offsetting the cyclical nature of the region’s resource and commaodity based economy.

The benefits of OLC's relocation went well beyond simply having monies spent in Sault Ste. Marie
through salaries, wages as well as products and services purchased here. Since 1987 the OLG
presence in the community has helped: re-define the community's workforce, increased residential
growth enhanced cultural and social activities and helped support numerous events and festities in
the community. This is precisely why the Ontario provincial policy known as the “Northern Ontario
Relocation Program” was established. It was designed to address chronic unemployment in the North,
build Northern community capacity and encourage the growth of major urban centers in the region.

2.2. Objectives

A. To identify, analyze, and prepare appropriate business cases that support and complement
OLG’s modernization efforts including the privatization of its operations, while emphasizing the
compelling and competitive benefits of Sault Ste. Marie as the hest Jocation to operate lottery,
gaming and business related services in Ontario.

Sault Ste. Marie has a number of distinct competitive advantages, for example: a critical mass of
human resource expertise in managing and operating lottery and gaming activities and operations;
information and communications technology infrastructure specifically designed to support lottery
gaming and associated business requirements; low cost real estate and commercial space; attractive
post-secondary institutions interested in supporting businesses wishing to locate here; a competitive
cast of living and an outstanding quality of life. This objective is designed to organize,and present this
information to target markets. The SSMEDC wishes to work with firms with demonstrated expertise in
developing these focussed strong business case(s) that explain why Sault Ste. Marie is the preferred
location to base future privatized elements and or activities related to OLG's modernization process,

This business case will include but not be limited to the following elements:
* unique community attributes attractive to firms undertaking the kind of services and business
functions, for example:

o acapable, skilled workforce with expertise in lottery and gaming activities

o energy independence - the ability to operate “off-grid” in emergencies

o information and telecommunications infrastructure - dedicated broadband capacity
specifically designed for OLG

o Innovation center and the programs and services it offers

o exampies of companies that are providing products and services to the province,
country and globally that are based in Sault Ste. Marie
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o availability of commercially competitive land and buildings

» Cost comparisons of Sault Ste. Marie in relation to other jurisdictions in Ontario. Eg:
o wage rates for specific occupations and skills;
o real estate - both commercial and residential
o energy costs

« Quality of life considerations, e.g.:
o educational opportunities
o healthcare and social services
o drive times to place of work
o cultural, recreational and sport amenities

* Business cases targeting specific types of lottery, gaming and business services depending
upon the manner in which they are tendered by OLG.

B. To maintain a strong level of communications and working relationship with key Ontario Lottery
and Gaming Corporation staff to ensure that the SSMEDC and City have the opportunity to make
the case for Sault Ste. Marie as the most commercially competitive location for the operation and
delivery of lottery, gaming and related business administrative services in Ontario.

C. To quickly develop and implement a proactive and targeted marketing and communications
strategy designed to create greater awareness of the opportunities and resources that the
community offers for firms undertaking these contracted OLG services.

The OLG is undertaking 2 transparent tendering process consisting of: requests for expressions of
interest & requast for praposals to determine who will be selected to undertake the contracted work.
They will be utilizing MERX Canadian Public Tenders service. This system will enable the SSMEDC to
know which firms have expressed interest and will be responding to RFPs. This will be a critical target
market for the 55MEDC’s promotional communication activities. Likewise it will be important to keep
the province of Ontario and the Ontario lottery and gaming Corporation informed on the Sault Ste.
Marie business case.

2.3, Performance targets

Net fob Creation: one of the key goals of the project is: to retain an equivalent empioyment level in
the community through the OLG or OLG contracted private firms comparable to or greater than pre-
OLG modernization levels; to support business development initiatives through the OLG
modernization process that result in creating new, wealth generating jobs in Sault Ste. Marie; the
attraction/retention of private sector firms contracted by OLG to undertake lottery, gaming and
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business services — who may undertake additional non-OLG lottery, gaming and business service work
based in the community.

Woealth generating jobs are those that bring new monies {e.g., payroll) into the community. In the
case of the OLG modernization process, the objective would be to encourage private sector
businesses contracted to undertake elements of OL G's operations or related new OLG growth related
initiatives to establish themselves in Sault Ste. Marie and further encourage them to use the
community as their permanent base of operations for other business development activities driven by
external market demands.

According to OLG information, as of February 2012, its Head office employed 563 people with an
annual payroll of 545.6 million - significant for the City. This is an average of 580,995 per employee.
By way of comparison, if as a result of this project, the SSMEDC were able to save two jobs, there
would be a net economic benefit to the community assuming the project.

Increase Tax Assessment: The value is of the tax assessment provided to the City by OLG employees
living here is not known. The objective of this project would be to retain and equivalent value of tax
revenue, once the OLG modernization process is fully implemented.

A crude estimate of one aspect of the tax revenue implications is as follows. If one was to assume that
each OLG employee currently represents one household in the community (563 households total) and
the average household tax revenue te the city is $2,500, the total estimated annual residential tax

- revenues caming from OLG employees is $1.4 million. This is a conservative figure as the average
salary for an OLG employee is roughly two times higher than the average working person in the City.
Therefore it is reasonable to expect that their property taxes would be likely be higher as well.

This example does not take into consideration the multiplier effect of local OLG employee wages on
the economy. The cther consideration is the grant in lieu of taxes for OLG leased space at Bondar
Place, along with products and services purchased in the community.

Economic Development Projects {“enhanced” promotion, marketing, research, and strategy
development] that are consistent with Destiny SSM strategic priorities or that support the creation of
new economic engines for Sault Ste. Marie.

This project is a combination of research, analysis, strategy development, marketing and promotion.
The purpose of undertaking the project is to ensure that the Sault Ste. Marie has equivalent economic
benefit or value of having the OLG head office after the OL G modernization process is complete. To
enable this to occur, the SSMEDC is proposing the following:
e enhancing the strong working relationship between OLG, the community and SSMEDC
= identification of those elements of the OLG corporate structure that will be privatized and the
development of appropriate business cases promoting Sault Ste. Marie as a competitive place
to locate privatized operations



e development uftargetéd strategies to promote these business cases and to undertake an
advocacy role that secures the best possible econemic outcome for the community related to
this modernization process.

The project is consistent with Destiny SSM strategic priorities and its Sterring Committee members. It
provides the opportunity to create and reinforce lottery, gaming and retated business services as an
economic engine for the community.

2.4. Impacts and Limitations of Project

# The impacts of this project are as follows:

o Toretain and create new gaming and lottery related jobs in the community

o To assess and address the business and econamic opportunities resulting from the OL
G modernization process and mitigation of any impacts on the community

¢ Toinfluence OLG and private sector decision-making and the opportunity to make a
strong business case for Sault Ste. Marie to be the location for future, privatized OL G
aperations;

o To make the case for maintaining employment and economic benefits here resulting
from OL G modernization either as Crown Corporation or as private sector operation;

o Toimprove the community’s investment and business attraction marketing efforts,
focussed of fottery, gaming and husiness services

2.5. Methodology and timing (including key dates for progress reports and final report to Council)

A. Preparation of a terms of reference and request for proposal document June 10, 2012

B. Contract with nationally recognized consultant to undertake work June 30, 2012
C. Report to Council on progress, terms of reference
and consultant methodology July 11, 2012
D. Preliminary Report on Business Case: Findings August 5, 2012
E. Interim Report to Councii on business case(s), supporting implementation,
Communication and marketing strategies August 20, 2012
F. Final Report, Business Case and Strategies: September 6, 2012

G. Ongoing Implementation 2012-2013%
H. Quarterly reports to Council through 2012-2013%

* This element of the work described will be dependent upon the activitles of OLG, their tendering
processes and working arrangements established between the SSMEDC and OLG senior management.
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3. Costs and Financing:

3.1. Detailed project costs

Budget:
o Consultant’s Fees and Expenses $65,000
o Promation & Marketing Campaign $10,000
o Coordination and Project Management 520,000
o Travel ' 510,000

5105,000

3.2. Financing arrangements {e.g., equity, loans, etc.) and funding partners

Financing:
= Community Development Corparation
Sault Ste. Marie and Area: Local Initiatives Partnership 55,000
@ Sault Ste. Marie EDF Request......cooviv i 100,000
105,000

2.3, In-kind contributions

The Sault Ste. Marie Economic Development Corporation will provide in kind contributions in the form
of project management, administration and coordination of this initiative. This required the support
of the CED, senior management and the involvement of business development and corporate staff.
The total contribution is unknown at this time.

3.4. Balance, Financial Statements, Cash flow projections {historical and projected}

This information concerning the SSMEDC has been previously been provided to City Council and are
available upon reguest.

3.5. Demonstrated need for assistance and supporting documentation and applications te
other government assistance programs, etc.

The Sault Ste. Marie Economic Development Corpcoration will be unable to undertake this initiative
without the support of EDF. Time is of the essence as the OL G is now commencing its tendering
process for privatization of its operation. The application and approval process for funding either
through NOHFC and FedMor are too long to accommodate the QLG timeframes.



4, Economic Benefits
4.1. Description of how the project promotes economic growth and diversification

This initiative falls under the category of business retention and expansion (BR&E). Sault Ste. Marie is
at risk of losing a substantial number of white-collar {professional and technical) jobs as a result of the
modernizing {restructuring) of OL G. it may also mean a substantial reduction in wages for those jobs
that are privatized.

The purpose of this study is to determine what that impact is and determine how best to respond to it
as a community. In this respect the project promotes economic growth and diversification by ensuring
that one of the largest employers in the community is retained and, as a consequence, the community
avoids substantial challenges that would impede its growth and diversification. In other words this
project helps offset those impacts which could affect the community's growth and diversification. The
expected outcomes are an economy that is unaffected by or sees an increase in activity as a resuit of
OLG's modernization process.

The EDF funds will heip enable the SSMEDC to create new private sector jobs and or help retain
existing jobs and tax base in the community through research, analysis strategic planning and active
engagement with OLG senior officials by:

* encouraging and supporting private sector businesses undertaking work for OLG as a result of
their modernization process to locate in Sault Ste. Marie, as well as encouraging them to
establish new products, services, and innovation to remain competitive and undertake work in
other parts of the country and internationally;

= Where warranted, contributing to the sustainability or expansion of existing enterprises to
support OL G's modernization process as long as it does not unfairly compete with other local
entarprises; only use cf the City's EDF is absclutely necessary in order for the project to
succeed;

= Supporting straiegic, OLG modernization, community reiated initiatives that support creating
the environment for business development {e.g. infrastructure development,
educational/ecenomic opportunities, labour development initiatives, specific sector strategy
development, innovation, and support for new economic cluster development).

4.2, Projected job creation

» The equivalent economic benefit of having at least 585 quality jobs retained in the community
with additional pesitions created.

4.3. Potential for tax assessment increase

e Tax assessment is not reduced as a result of the OLG modernization program and in fact the
city sees a growth in tax assessment as new private sector business establishes itself year.
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4.4, Other economic and community benefits

Sault Ste. Marie has enjoyed a more stable economy and workforce as a result of the presence
of OL G in the community, There are approximately 563 employees that work for OLG in its
head office at Robertoe Bonder Place. Their annual payroll is $45.6 million. This means that the
annual average wage for employee there is approximately 581,000, This is well above the
Sault Ste. Marie's annual wage typical employee in the community. The nature of the work is
primarily technical and professional in nature. This human resource capacity adds
considerable value to the community both in terms of demographics workforce in general
contributions to the welfare of the city.

5. Community Benefits

Sault Ste. Marie would not be the same community without OL G. Notwithstanding the
economic considerations, the people and the organization have all made a valuable
contributions to this city, as volunteers, parents, and community broad-minded individuals.
Families have been able te stay together because children have found work at OL G - jobs that
normally would be found in larger centers, The extent to which OL G has benefited Sault Ste.
Marig is part of the purpose of the study.

5.1. How the project compliments other local initiativas

*

This project compliments initiatives like the Sault Ste. Marie Economic Development
Corporations Business Retention and Expansion program, Destiny Sault Ste, Marie's
Diversification strategy and the Sault Ste. Marie economic development Corporation strategic
plan. All are geared at attracting Quality people who are capable of creating wealth in the
community. 545 million annually is wealth creation in Sault Ste. Marie.

5.2. Impact on the community as a whale

The impact of having the OL G head office in Sault Ste. Marie, with 563 guality employees,
with an annual payroll of $45.6 million and associated product and service requirements is
significant and would have a noticeable negative impact on the economy should these levels
be reduced. The S5MEDC is endeavoring to determine the precise impact on the community as
a whole so that efforts are made to mitigate any negative impacts that may arise as a result of
the OL G modernization process.
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':I'H_EZGOHPURATIGN OF THE CITY OF SAULT STE. MARIE

BY-LAW 2012-101

AGREEMENT: (A.368.1.) A by-law fo authorize an agreement between
the City and Dell Canada for the pariicipation in the Onlario Education
Collaborative Marketplace (OECM) contract.

THE COUNCIL of The Corporafion of the City of Sault Ste. Marie, pursuant to
section 9 of the Municipal Act, 2004, 5.0. 2001, ¢. 25, ENACTS as follows;

1. EXECUTION OF DOCUMENT

The Mayer and the Clerk are herebly autharized for and in the name of the
Corporation to execute and affix the seal of the Corporation to an agreement
dated May 28 2012 in the form of Schedule "A" lucated in the Clerk's
Department and made between the City and Dell Canada for the participation in
the Ontarioc Education Collaborative Markstplace (QECM) contract for the
prrchase of deskiop and laptop/notebook computars for the initial contract term
of three years with Dall Canada.

Z SCHEDULE "A"

Schedule "A" forng panl of this by-law and is located in the Clerk’s Department,

3. EFFECTIVE DATE

This by-lzw takes effect on the day of its final passing.

PASSED in open Council this 28" day of May 2012,

MAYOR — DEBBIE AMAROSO

CITY CLERK ~ MALCOLM WHITE
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 Schedule "A"

Collaborative Marketplace | Collaboratif de I'Ontario

@l g - Ontario Education Marché Educationnel

Standard CSA Precedent

Desktop Technology Products and Services
Master Agreement #OECM-C-2011-132

IMPORTANT:
THIS DOCUMENT IS SUBJECT TO ONGOING CHANGE
DOWNLOAD THE MOST CURRENT VERSION PRIOR TO EVERY USE
DELETE THIS PAGE FROM THE FINAL PRODUCT
FOR INTERNAL ONTARIO PUBLIC SECTOR USE ONLY

DISTRIBUTION TO UNAUTHORIZED PERSONS STRICTLY PROHIBITED

Master Agreement OECM-C-2011-132 - T Page 1 of 39



CLIENT-SUPPLIER AGREEMENT

THIS CLIENT-SUPPLIER AGREEMENT, madsa in duplicale, for the Supply of Desktop Technelogy Froducts
and Services as outlined in Request for Proposals (RFP) OECM 2011-132 s effective 25 of the 20th day of
April, 2042

BETWEEN:

The Corporation of the City of Sault Ste. Marie
{"the Client™
Wi
Dell Canada Inc.

("the Supplier™)

WHEREAS the Supplier entared Into a Master Agreernent with Ontario Bducation Collaborative Markstplace
("OECM") referred to a5 OECM~C~2011-132 for the provision of Resaurces;

AND WHEREAS the Client has decided o become a Client as defined undar the Master Agreement by entering into
this Client-Supplicr Agreement {the “CSA™),

NOW THEREFORE In consideration of thelr respective Agreements sot out below and subject to the terms of the
Master Agrezment, the parties covenant and agree as follows:

Master Agreement OECH-C-2011-132 " Page 2 of 39
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Article 1.0 - Definitions

Unless otharwize specified in the £SA, capitaltzed words and phrases shall have the meaning st out In the
Master Agresmeant.

When used in the CSA, the following words and phrases have the fallewing meanings:
“Rates’ means the applicable once for the Resources, &5 defined in the Master Agreement;
“Term” means the period of tme from the CSA effective date first above written up to and induding the

ter of [a) January 24, 2015 or (b) the expiry date of any axtension to the C5A; which in any event shall
be rg later than the explry of the Master Agreement or sy 2xtension tharato,

Article 2.0 - The Master Agreemant

2.1

2.2

This CS4 is enterad into pursuant 1o, incorporates by refarence and s governed by the Master Agreement.

All terms and copditions of the Master Agreement apply with the appreprizte modifications to this C5A. In
the event of a conflict between this CSA and the Master Agreement, the fatter shall govern (unless this
CsA provides otherwiss),

Article 3.0 -~ Representatives for C5A

3.1

3.2

3.3

The Supplier's reprasantative for purposes of this CSA shall be:

+  Sheene Leung, Dell Czrada
Tel: 414- 773592710
Emai: seeeng lsunaddeli.com

=  Technical Support 1800-387-5757

The Client representative for purposes of this CSA shall ba:

Frank Coccimiglio

Manager, Infarmation Technalogy Division
Phone: (705)768-5303

Email: f.coccimighof@cityssm.on.ca

The OECM representalive for purposes of this C5A shall be:

e Sam Campisi
OECM Saurcing Maragar

Email: g3 cempisiiioec.ca
Tel: 416-847-1105
Fan! A16-847-1196

Article 4.0 - Term of C54

4.1

This €54 shall expire at the and of the Term. Provided that QECM hes extended the Term of the Mastar
Agresment, the Client shall have the option to extend this CS5A for a further period of up to two (2)
additional periods of up to one (1} year 2ach, such extension ta be upon the same terms, conditions and
covenants contained in this CSA, excepting that there shall be no further option fo renew in the rerewal
pericd. The option shall se exercisable by the Client upen fifteen (15) calendar day's prior writtan notice to
the Supplier, setting forth the precise duration of the extension.

Article 5.0 - Resourcas, Delivery, Rates and Payment Process

5.1

Masier Agreement DECM-C-2011-132

The Supolier agrees to provide the Resources to the Chent as described in the Master Agreemenl and as
mare particularly spacified in Schedule "B”™ (Rates) of this CSA.
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5.2

[53]
73]

5 4

5.5

The Supplier shall deliver Resources within fifteen (15) Business Days from the time of receiving an order
for Resources from the Client and the Resources shail be dellvered free on board (FOB) to Cilent’s
location. Ciients may have morg than one (1) FOB lecatlon within thejr organization.

The Supplier shall gdhers to the time lines set out In the Schedule "A® {Assignment).

The Clignt hereby cansenis to the use by the Supplier of the Subcontractors and personnel (if any) named
in the CSA Schedule "A [Asslgnment). Supplier may use the Subcontractors that it uses in the ordinary
course of operating its husiness without secking the consent of the Chent.

The Client rmay recuest changes to tha particular Assignrmeant, which may Include altering, adding @, o
defeling any of the Resources, The Supplier shall comply with all reascnable Cllent change requests and
the performance of such request shall be in sccordance with the berms and conditions of the Master
Agreement and CSA, Including the Rabtes for such Resources set oul In the Master Agreement. Any
changes requesiad must be authorized in writing by the Chent and accepted by the Supalier in writing in
accordance with Article 12,3 of this C5A.

Articie 6.0 - Rates and Payment

6.1

6.2

6.3

The Client shaif pay the Supplier by way of credit, Procurement Card, cheque, and or Electronic
Funds Transfer (EFT).

The CSA payment terms shall be net thirty (30} days.

The Supplier snall bill the Chant for Services in accordance with Article 4.04 of the Master Agroement,
urdess otharwise set out in Schedule B to this CSA or in Article 6.1 zbove,

Article 7.0 - Insurance

7.l

7.2

The Supplier shall fucnish a Cerbificate of Insurancs b the Clignt in accordance with the Insurance
requiremeants set cub in Article 7 of the Master Agreement prior to commencing performance under the
CSA.

The Supplier shall ensure that the Client is named as an additional Insured party under the Suppiler's
insurance policy put in effect and maintzined pursvant to Article 7.03 of the Master Agreemant.

Article 8.0 - Notices

2.1

8.2

&8.3

8.4

Motices shall be in writing and shall be dalivered by e-mail, postage-prepald envelape, personal delivery or
facsimile and shall be addressed to, respectively, the Cllent aodress o the attenton of the Client
Representative and to the Supplier address fo the attention of the Supplier Represcntative. The parties
may change such addresses by nobice in writing dellverad to the other in accordance with this paragraph.

MNatices shall be deermed to have been given {(a) i the case of postage-prepaid envelope, five {3 Busingss
Days &7ter such notice is mailed: or {b) in the case of personal defivery or facsimile, c-mail, one (1}
Business Day after suech nobice is senk in accordance with this paragraph.

In the avent of a postal disruption, notices must be given by personal delivery or by facgimile or - mail,

Linlzss the parties expressly agree In wiiting to additional methods of notice, natices may only be provided
by the methods cantermplated in this Article,

Article 9.0 =Termination

9.1

9.2

Termination by Either Party

Elther parly may tarminate this CSA on written notice to the ather where such other party neglects or fails
to perform or phserve any material term or obligation of the €54 znd such failure has not been Cured
within thirty [30) davys of watten notice being srovided.

Terminatlan hy Client

The Client shall be entitled to terminate the CSA, withaut llability, cost ar penalty:

Master Agreement OECM-C-2011-132
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{a) on wrtten nchbiee to the Supplier, if any proceeding In bankruotoy, recelvership, liquidation or
Insalvancy is commanced agatnst the Supplier or its property;

(b) on written notice to the Supplier, if the Supplier makes an Assignment for the benefit of its creditors,
becomes insolvant, commils an act of bankruptcy, ceases fo carry on its busingss or affairs as & going
concerr, flles a notice of intention or 2 proposal or seeks any amangement or compromisa with Its
creditors endsr any statute or otherwlse;

{c) on writton nofice fo the Supplier, following the cccurrence of any matarlal change in the Cliznt’s
requirements which results from reguiatory or funding changss or recormmendations issued by any
agvernment or oublic reguiatary Dody;

{d) at any time, without cacee, by giving the Supplier at least 180 days written notice; or

(&) in accordance with any provision of the Master Agreement or the CSA which provides for termination,
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9.3

9.4

(1]
i

9.6

Supplier's Obligations on Termination
The Supplier shall, in addition to its ather obligations under the Contrack and at law:

{a) provide the Client with a report delailing (i) the current stale of the provision of Resourcas by the
Supplier at the date of termination; and (i) any other infarmation requested by the Client pertaining
[ the provision of the Resdurces and performance of the OSA;

(b} execute such docomentation as masy be requirad by the Clignt to give effect to the termination of the
C5A.

Supplier's Paymant Upon Termination

A Clignt shall only bz responsible for the payment for the Resources suppled on or before the effective
date of any tarmination of the CSA and for any Client-unigue items in Supplier's inventory ordered at the
specific request of the Client {which such ventory shall be immediately deliverad to the Client).
Termination shall not relieve the Supplier of its warranties and cther responsibilities relating o the
Resources padormed or meney paid orior to termination. In addition to its ather rights of hold back or set
off, the Client may hold back payment or set off 2gainst any payments owed If the Supplier fails te comply
with its abligaticns on terminatlon.,

Termination in Additien to Other Rights

The exprass rights of termimmatbion in the CSA are in addition w and shall m ne way fmit any rights or
ramedies of tha Ciienl or the Supplier under the C5A, at law or in equity.

Survival upon Termination
In the avent that OECHM torminates the Master Agroement with the Supplier prior to the expiny of this C54

but does nob terminate this C54 at the same lime, the terms of the Master Agreement shall survive anc
conkinue to apply to this C5A.

Article 10.0 - Publicity

101

Amy publicity or publizations relsted to this CSA or the Resources shall be at the sole discretion of the
Client. The Client may, In its sole discretion, acknowiedge the Resources of the Sugplier Inoany such
publicity ar publication. The Supplier shall not make uze of its association with the Client without the priar
written consent of the Clent,

Article 11.0 - Legai Ralationship hetween Client, Supplier and Third-Parties

111

11.3

Supplier's Power to Contreact

The Supplier represents and warrants that & has the full right and power and all necessary licences,
authorlzatlons and quadlicatlons to enter Into and perform ks obligations under this CSA& and Lhal it is not
a party to any agresment with ancther Parson which would in 2ny way inlerfers with the rights of the
Client under this Contract,

Raprezseptatives May Bind the Parties

The parties represent thal thelr respecthve authorlzed signing represencatives have the authority to egally
Bind therm.

Independent Contractor

This C5A is for & particular and non-exclusive service, The Supplier shall have no power or authority to
bind the Client or to assume or create any obligation or responsibiity, express or implied, on the Client’s
behalf, or to kold ikself aut as an agent, employes or partner of tive Client. Mothing in the CSA shall have
the effect of creating an employment, partnership or mstitutlcn relationship between the Cilent and the
Suppller. For the purposes of this paragraph, the Supplier includes any of its directors, officers,
employess, agents, partners, affliates, voluntears or suboontractors.

Master Agreamenl OECM-C-2011-132 Fage & of 39
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11.4

No Subcontracting or Assignment

The Stpplier shall not sulcontract or assign the whale or any part of the C5A or any monies due under it
without the oricr weltben consent of the Client, Such consent shall be in the sole discretion of the Client
and subject o the terms and conditions that may be Imposed by the Chisnt. Without limiting the generality
of the conditions which the Client may require prior to consenting Lo the Suppher’s use of a8 subtoniractor,
avery contract entered into by the Suppiler with 2 subcontractor shali adont all of the terms and conditions
of the Master Agresment and CSA as far as applicable to those paris of Lhe Resources provided by he
susconirectos, Mothing contained In the Master Agreement or CSA shall create a contractual relationship
bebwean any sudceniraceor ar iks employess and the Client,

Article 12 - General

12.1

12.2

12.3

L12.4

Severability

If any e or condition of the CSA, or the applicatlan thereof to the parties or to any Persgns or
circumstances, is to any extant invalid or unenforcealile, the remainder of the CSA, and the application of
such berm or condition to the parties, Persons oF circumstances other than those te which it is held invalid
or unenforceabie, shall not be affected tharely.

Force Majeurs

Maither party shall be liable for damages caused by delay or failure to perorm its obligations under the
CGA where such cdelay or failure is caused by an gvent beyond its reasonable control, The parties agroa
that an event shall not be considersd Beyond ong's regsonzdie contral If 8 reasonable business person
applying due diligence in the same or similar circurmnstances under the sams or similar obligations as those
contained in the CSA woukd have pul in place contingency plans be elther makerially mitigate or negate the
effects of such event, Without lImiting the generalfity of the foregoing, the psriigs agree that forge majeure
events shall include natural disasters and acls of war, awrrection and terrorism and lebour disruptions
but shai nat includs shortages or delays relating to supplies or servlces, If a party secks Lo excuse itself
fram its oblipations urder this CSA due to a force majeure event, that party shall immediately nollfy the
ather party of the delay ar non-performance, the reasos for such delay or non-performance and the
anticipaked period of delay or non-performance. IF the anficipated or actual delay or non-performance
exceeds fifteen (15) Business Days, the other party may immediately terminate the C5A by giving notice
of termination angd such termination shall be in addition to the other rights and remediess of the
terminaling party under the CSA, at law or In equity,

Changes By Writtar Amendment Only

Any changes to the £SA shall be by written amendment sigoed by both parties. No chznges shall be
gffectlve or shall be carried oul in the absence of such an amendment,

Section 217 Education Act of. al.

The Suppaer represents and warrants that it has not knowinedy emgloyed, and that it will not during the
Term knowingly employ, any teacher, supervisory officer or other ernpioyes of an Ontario district schoo
board or of the Ontarlo Ministry of Education to promole, offer far sale or sell, directly or indirectty, any
pook of ether teaching or learning materals, equipment, furniture, stationery or other article to any
Cntaria distrct school board, grovingal school or teachers’ coilege, or to any pupil enrolled thersin, and
that it has not given or paid, and will not during the Ternm give or pay, directly or indirecthy, compensation
ta any such tegcher, suparvisory officer or employee for such purpase.

The Supplier further represents and warmants that it has not knowingly employed, and that it wili not
during the Term knowingly employ, any member of faculty or other ermployse of an Oatarle college or
university to promote, offer for sale or sefil, directly or indirectly, any book or other teaching or fearning
materials, equipment, furniture, stationery or other article to any Ontario college or university, or to any
student anrolled therein, and that it has not given or paid, and wiil not during the Term give or pay,
directly or indirectly, compensation to any such mernber of facuity or amployee for such purpose where
such ermployment or compensation would place the member of faculty or employee in a conflick of interest
with the coliege or university by which he or she is empioyed.

Masner-ﬁ.gi'ee ment QECM-T-2011--1332
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12.5

127

o
[ g

Crimirtal Records Check

Suhject to Ontario human rights legislation, the Supplier covenants and agrees that it will not engage any
emploves or other parson to perform services for the Supplier who may come into direct contact with
students an & regedar basis, or who may have access to student information to provide sorvices
haregnder, whers such employee or other person has been charged with or convicleg of an offence the
nattre of which rray be constried as jecpardizing Lhe safety and weoll heing of the sbudents of the Client.
For the purposes of this CSA, the Clent shall determnine in its sole aad unfettered discretion whether an
employes of ihe Susplier or such other person may come into direct contact weth students on a regular
basis o have access &0 student information and whether or nol any su2ch offence is of a nsture which may
be construad ag jzopardizing the safety and weall-being of students.

The Supplier covenants and agrees to retain on file a coiminal Backaground chack an offence declzrations a5
required puersuant ko Oarsrio Requlation 521/01, as amended, or any other Reguirements of Law |, For
evary ermployes of the Supolier or ather parson who will perform services for the Supplior who may come
into direct contact with students on a regular basis or who may hawve actess Yo student information, prior
to the ooccurrence of such oossible direct contact ar prior to having access to student information. The
Supplier shall advise the Client of the focation of sdch reconds.

The Supplier agrees to indemnify and save harmless the Client from all claims, fiabilities, expenses and
penalties to which & may be subjected on account of: the Supplier engaging an employes or other person
to perform services in conkravention of this paragraph 12.5; or the Supplier's failure to retain a criminal
background check or offence declaration as efaresaid. This indemnity shall survive the expiration or
sooner termination of this C5A. In addition to and nobwithstanding anything else herein contalned, if the
Supplier ergages an emnloyes or other person to perform senvices in contravention of this paragraph
12.5, ar fails ta retain & criming! backaround check and an offence declaration(s) for any employee of the
Suppller ar gtnar persan who performs services far the Supplier who may come Into direct contact with
students an & regular basis, or who may otherwise hawve acoess to student infonmation prior o the
oceurrence of such possible dirgct contact, or prior to having access to student Information then the Client
will hawve the rght o Immediataly terminate this CSA without prejudice to any other rights which it may
hawve in this C5A, &t law or in equity

Tha Client shall be entitled, on forty-eight (48} hours prior written netice, to obfain copies and review Lhe
crimingd backgraund checks and offence declarations retained by the Supplier pursuant to this paragraph
12.5.

In the event that either the criminal background check or an offence declaration reveals a
charge or a criminal conviction which is not acceptable to the Client in the circumstances and in
its sola and unfettared discretion but subject o Ontario human rights legisiation, then the
Client will have tha right to requast that the Suppfier prohibit the employee of the Supplier or
other person who performs services for the Supplier from providing services to the Client
hercundaer. Upan such reguest, the Supplier will forthwith affect such removal, without
prajudice to any other rights which the Client may have in this CSA, at law or in eguity.

Purchasing Policies and Guidelings

The Supplier agrees to comply with the Client's p:,:rthasing ar administrative pollcies and guidelines which
apply to the provision of Resaurces under this CSA. Copies of the applicable policizs and guidalines are
asttachad as Schadule C,

Master Agreement OECM-C-2011-132
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IN WITNESS WHEREQF tha parties hersfo have executed this Client-Supplier Adresement as of the date frst
abowve written.

CLIENT NAME

Signature:

Mame:

Title:

Date of Slanahure:

SUPPLIER NAME

Signaiure;

Marme;

Title:

Date of Sigratures:

I have autharity to bind the Supplier
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DESKTOP TECHNQLOGY PRODUCTS & SERVICES GECM-C-2011-132

For

DESKTOP TECHNOLOGY PRODUCTS & SERVICES INITIATIVE

Eeliwveen
Catario Education Colfaborative Marketplaca

And

Defl Canada Inc.

As of

24 day of January 2012
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MASTER AGREEMENT

THIS MASTER AGREEMENT {"the Master Agreement”), made in duplicate pursuant fo the Desktop Technology
Products & Services Inftintive effective 22 of 24 day of January 2012

BETWEESH!

Ontario Education Cellaborative Marketplace

{referred to as "QECKM™)

AND:

Dell Canada Inc.

freferred Lo 25 the "Supplicr™)

WHEREAS OECM Issued a Request for Propesals (RFP) and selected the Supplier to provide the
Resources on a non-exciusive basis, on the terms and cenditions set out herein:

AND WHEREAS the Supplisr has agreed to enter into Client-Supplier Agreement{s) with ona {1} or
more Cliants which shal! ba subject to the terms and conditiens of this Master Agreement and the

Contract documents.

NOW THEREFOQRE in consideration of their respective agrecmonts set out ligiow, the parties covenant
and agree as follows:

Master sgrecment OECH-C-2011-:232 ' : Page 4 of &7
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ARTICLE % - INTERPRETATION AND GENERAL PROVISICHS

1.01

Defined Terms

Wher tsed in the Master Agreement, the following words or exprassions bave the follawing meanings:

"Authority” mesns any government authorty, body or dopartment, whethor fedaral, provincial or

municipal, having or dalming  jursdicion ower the Contrect; and “Auwthori@ies™ means all soch
autharities, bodies and departmsants:

"Business Day"” means &ny oworking day, Honday o Fridsy Incoasive, excluding statutory and other
haolidays, namely: Hew Year's Day; Family Day; Goed Friday; Easter Monday; Victoria Day; Caneda Day;
Civic Holidsy, Family Day; Labour Day; Thanksgiving Day; Remembrance Day,; Christmas Day; Boxing
Day and aoy othar day which OECM or a Client has efected to be closed for business;

"Business Hours"” mean 8:30 a.m. to 5:00 pon. EST or £DT, as eppllcabie, durdng any Business Day;

“CHent™ means any Institution which executes 8 Client-Supplier Agreement, In addition, "Client” covers
ali staff thersof that may order the Resources from the Supplier, ircidding but pot limifed o
administration staff, teachers/professors, and purchasing professionals;

*Client-Supplier Agracment” means the sub-agreement to be entered into betwean the Supplisr and a
Clignt seifing cut specific Resources required by the Client, along with any additiznal terms and conditions
contalned trerein;

“Canfidentizl Information” of 3 party means all information concerning the business or affairs of the
party or ils directors, governors, Lrustees, officers or employecs that is of a confidential nature, which
inforreation if in written or other tangible form, is clearly designated as confidential, or if disclosed orally,
is designated as eocnfldentlzd Inoa weitben memorandom deliversd by the digclasing party promptly
following such disclosure. For the purpnses o grester certainty, Confidentlal Information shall:

{a) Include: (i} all new information derived at any time from any such Confidential Information
whether created by OFCM, the Client, the Supplier or any third-parky; (i) all nformation
(including Persoral Information) that QECM or the Client is obliged, or has the discretien, not to
disclose under provincial or federal legislaton; and, () aricing under this Contract;

(b} not include information that: () is or becomes generaly avallable to the public without fault or
breach an the part of the discosing party of any duty of confidentiality owed by it hersundar; (il
the disclosing parly can demonstrate Lo have been rightfully obtained by it without any
chligaticn of confldence, from a third-party whe had the right o transfer or disclose it 1o the
distlosing party Free of any obligation of confiderce; {#) tho disclosing party can demonshate to
have besn rlghtfully known 10 o in the possession of it ab the tims2 of disclosure, free of any
obiigation of confidence when disclosed; or (Iv) is ndependently developed by the disclosing

party: bul the exclusions i this subparagraph shall in no way limit the meaning of Persenal -

Information or the obligations sttaching thereto under the Contract or at law,;

“Confiict of Interest™ includes, bk ks not limited B0, any situatiaon oF circumstancs whare:

{a) in relatlon to the REP process, the Supplier has an usfair advantage or engages in conduct,
directty or Indirectly, that may give it an enfair advantage, including bub not mited to (i) having
or having access to Information in the preparation of its Propesal thet is confidential to OECM and
not avallable to other respondents; (i) communizaticg with any  person with a view to
influencing preferrad treatment In the RFP process; or (iii] engaging in canduct that compromizes
or coufd reascnably be seen to compromise tha integricy of the open and compeatitive RFP process
and render that progess non-competitive and unizi or;

{h) in refation Lo the parformance of its contractual chligations in an OECH contract, the Supplics's
other commitments, refstionships or financial interests &) coutd or could reasonably Do seen Lo
gxorclse an mnoraper influcnce ovor the objective, unbiased snd Impartdal exercise of it
indepsndent judgement; or {#} could or coeld reasonably be soen 0 compromise, mpair or be
Incompsillzie with the effoctive performance of its contractual obligations;
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“Contract” rmeans the aogregate of: (&) the Master Agresent, including Schedule | (Schadule of
Resources and Rates), Schecule 2 (the form of Client-Scoplisr Agreement) and any other schedule o
appendix attachad ab the time of execution; (B) the assignreced-spocific Clisnt Supplior Agrosment; )
the RFF, including any addenda or dlarification; () the Proposal; and {6) any amendments execited in
acqordlzacn with the terms of Che Mazter Agreament;

TECO Foe{s)” are fees a5 nmundatod by Stewardship Ontario,

“Expiry Bate™ means lanuary 24, 2015 or, if the original term iz oxtendod, the final date of the extendad
terrm Januzry 24, 2017;

“FIPPA™ means the Freedom of Information and Profection of Prvacy Act, BS.0. 1990, ¢, F.31, a3
amendead;

“Indemnified Parties” means OFECM, each Client and their respective ermployees, directors, brustees,
aovernors, ofiicers, agents and subcontractors;

“Industry Standards” Include, but are not limitad to adherence ta commonly accepted norms of ethical
business practices, which shall include the Supplier establishing, and ensuring adherence to, precautions
to prevent its employees or agents from providing or offering gifts or hospitality of greater than norninal
walue to any porsen actng on behall of or employed by OECM and participating Institutions;

“Institutions” means all publicly supporled educationa! institutions (schoot boards and authoribiss,
collzges and wniversities) and other broader public sector entitles i the Provinee of Ontario;

"Inteliectval Property” means any inteliechsal, industiial or other proorietary dght of any type in any
lerm protected or protectable under the laws of Canada and the USA, or any foreign country, o any
political subdivision of any country where Supplier o any afffisgie thercol as dofined in the Business
Corporations Act {Ontarfe) does direct business, Including, without lirmlbation, any intellectual, industrlal or
propriegary rights profected or protectable by leglsistion, by commen law or akt equity;

"MFIPPA" means the Municipal Freedom of Information snd Protection of Frivacy Act, R.5.0. 1950, . M,
56, s amendead;

"QECM Address” and "OECM Hepresentative™ mean:

Birgctor of Sourcing, OECM
o Eghinton Avenus East, Suite 504
Toronto, ON M4P 2Y¥3

“Peirson”, If the context alfows, includes any natural pereons, flrms, partnerships or corporations, oF any
combination thereol;

“"Personal Informaticn’™ has the same definition as in subsectian 2(1) of FIPPA and in subsection 2(1) of
MFIPPA, that fs, recorded information sbout an identifiable Individuad or tiat rmay identify an individua and
includes @il such Information obtained by the Supplisr fram GECM or the Client or created by the Suppier

pursizant to the Contrack:
“Proceeding” means any action, claim, demeand, lawseit, or olher proceeding;

"Procurement Card" means the corporate credit card(s) used by the Client, as may be changed fram
Bime to thme;

"Procurement Card Pretocols” means the manner In wilch the Suppller is required to process any
payments under the Contract that the Client elects to make by way of Procurement Card, which shall
inciude e requirement to (a) collect the authorized employee's name, the abbreviated Client name, the
expiry date, the harmentzed sales tax (HST) exemplion number and the employee's authorization; (1)
conlack the financiad instiition identfied on the Procuremenl Card sach time the Procursment Card is
used for payment; (€) recelve payment from the financiz! institution named on the Frocurement Card ance
Lhat iastitution authorizes payment; and (d) bear the cost of @ny and all charges relating to the use of the
Procurement Card, inciuding te financial Instilution's charges for paviment through the Procursiment Card:
Lypecally usecl for consumables;

"Proposai” mesns the propssal subenitted by the Supplier in response to the &70;
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“Rates" mears the applicable price, in Canadizn funds, to be chargsd for the applicaltle Resqurces, as set
out i the REPSProposal, representing the Full amount chergesble by the Supplicr far the pravision of the
Resourtes, includmg bob nat Wmited to (3) all applicable cuties and taxes, cther than those which the
Client has expressly agroed to pay; (B) all labour and matorfal costs associated with e provision of the
Rezources; (2) all travel amnd carduage costs for the Besources Lo the Client’s Iecation; (d) all insurance
costs; and {e) al other overhead including any tess or other charges regoired by low, Additional
Fesources may be addad Lo the Lish of Resources avallable with the pricr wrilken anproval of the parties;

“Record”, for the purpases af the Contract, means any recorded information, including any Personal
Infarmaltion, In eay form: {2) provided by OECM or by the Client @ the Supplier, or provided by the
Supplier to QECM or the Client, for bhe purposes of the Cantract; or (b} cregted by tho Supplier in the
performance of the Conlract: and shall include or exclude, &3 Ehe case may be, any information specificaily
destribed in Schecwle ! orin a particular Client-Supglier Agraemernt;

“"Requireaments of Law™ mean all applicable requirements, laws, statutes, codes, acts, ordinances,
orders, decrees, Injunctions, by-laws, rules, regulations, official plans, permits, lfeences, authorisations,
directions, and agreements with all Authorities that now or at any time hereafter may be appiicable to

elther the Contract or the Resources or any part of thermn;

TRasources” means all Suoplier branded hardware and services provided to a Client purseant to this
Agraermant;

“RFP” means the Request for Proposals dated July 28, 2011 for Dasklop Technology Products & Semvices,
reference QECM 2001-132 issued by OECM for the Resources and ony adtonda o it

"Supplier's Suhecntractor” includes the Supplier's subconlrackars or their respective directors, officers,
agents, amplayees or indepondent controctors, who shall fall within the meaning of Supplier for the
purposzs of this Contrack;
“Supplier Address™ means:

Dall Canada Ine,

155 Gordon Baker Road, Suite 501

Morkh York, Ontario
M2H 3NS5

"Suppliar Representative” means:
David Onafrychuk, Account Executive

“Term” means the period of Fme from the effective date first above writtety up to and including the later
of {a} Jancary 24, 201% or [b) the sxpiry date of any extension to the Contract;

“Third-Party Inteliectus! Property™ mesns any tetellectual Property owned by 2 party other thar
QECM, Client ar the Supplior,
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1.02 Enfire fgrazment

The Contract embodles the entire agreament belwesn the partles with regard to the provision of
Resovroes and supersedes anry prior undarstanding or sgreament, collateral, oral or otherwise, cxisting
between the parties ab the date of execution of the Master Agrecment, with exception of Legaoy

Agremnents,

1.03 Severability

B oary term or condibon of the Conbract, or the application thereof to the partics o to any Persons of
circumstances, is Lo any extent mvalid or unenforcealble, the remalndar of the Contract, and the
appiicaticn of such term or condition to the parties, Persons or circumstances other than those B0 witich it
is held invadid or unenforceable, shall not be affected thereby,

1.04 Interpretive Vatlue of Contract Documents

In the event of a conflict or inconsistency in any provisions in the Coptract: (a) the main body of the
Master Agresment shall govern over the Schedules to the Agreement: (b) the Master Agreement
(including its Schedulas) shall govern over any Client-Supplier Agreement; (c) the Master Agreement
tincluding its Schedules) and a Client-Supplier Agreement shall goyvern over re RFE and the Proposal; and
fd) the RFP shzli govern over the Broposal,

1.05 Force Majeurs

MNeitier party shall be able for damages caused by delay or failure o porform its obligations under the
Contract whare such dolay oF fallure 15 caused by an evenl beyend ibs reasonable control, The parties
agree that an event stwll not be considered heyond one’s reasanable contrel if 2 reasonablz business
person applying due diligence in the same or similar creimstances ander the same or similar oligations
a5 those contalned In the Conlrack would have put in place contingency plans to either materially mitigate
or regate the effects of such event, Without limiting the genersity of the Parecoing, the partics agree that
farce maloure avents shall Include netural disasters and acts of war, insurrection and terrorism and abour
disrupticns but shall not include shartages or delays relating to sepplies or services. TF a party seeks o
excuse itself from its obligations under this Contract dus o a force majeure event, that party shatl
immeadiately nalify the other party of the delay or non-performance, the reason for such delay or non-
performance and the anticipated perod of delay or non-pedformance. if the anticipated or actual delay or
non-performance exceeds fifteen (i5) Business Days, tha aother party may Immediately terminate the
Contract by giving notica of teraination and sach termination shail ba in addition to the other Aghts and
remedlas of the terminating party tnder the Contract, at law orin equity,

1.06 Notices by Prescribed Means

Nofices shall e in writing and shall be delivered by postege-prepaid envaelope, personal defivery or
facgimile anc shall be arddressod to, respectively, the DECM Address to the attention of the OECH
Reprosontative and B the Supplier Address to the atfontion of the Suppler Reprasentative. The parlics
mdy changs such addresses by oweitlon nobice Lo the other given in accordance with this parsgraph
Naotices shall be deemed (e have been given {a) in the case of postage-orepald envelope, fve (5) Businass
Days after such natice is malled; ar (b) in the case of personal delivery or Facsimiie one (1) Business Day
afftar such notice is senl in accordance with this paragraph,. In the avent of a postal disruption, notioss
fust be given by personal delivery or by facsimile. Notices relabing to & parficutar Chent-Supplier
Agrezment shall also be governed by this paragraph, Lot shail he delivered 1o Lhe particulac
represantatives and sddresses astablished under the specific Client-Supplier Agroement. Unless the
partles expressly agree in writing to additional methods of notice, notices may only be provided by the
methods contamplatad in this paragraph.

1.07 Sovarning Law
The Contract shall be governed by and construed in accordance with the laws of the Province of Ontario
anc the federal laws of Canada applicable therein, Each party Irevocebly and unconditionalty susbmiks o
the exclusive Juriediction of the courts of the Frovince of Ontario.

1.08 Third Farty BEenefits

Supplicr acknowledoes that a Client may enforee provisions incudead in Master Agreement for such Client's
benefit even thoeugh such Client s not @ party o the Mastor Agresment,
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1.0 Counterparts

This Asreemenl may be axecuted in counterparts, sach of which will constitute 2o original, and all of
witich will constitute nne agresmont,

1.1 Headings

The Mvislon of this Master Agreement Into Articies, Sections ond Schedules ond the inssction of headings
are for cnnvenience of reforence only and shakt not affect the construction or interpretabion of this Master
Anreermenl.

1.11 Extoaged Maanings
Tha parties agree to the foliowing Interpretive terms and conditions:

{a) words Imparting the singular number include the pleral and vice versa end words Importing gender
include alf genders in this Contract;

(b} refergnce to any agreement, indenture or other instrument in writing means such agreement, .

indenture or other instrument in writing as amended, modified, replaced or supplemented from fime
to time, unless atherwise agreed (o herain;

{e} whenaver any payment to be made or action to be teken bereundar 15 required to be made or taken

on a day othor than o Business Day, such payment shall be made or action taken on the nexl

following Business Day;

{d) unless the context nthorwlso regulres, words importing a parlicular gander shall include the othor
gendes

{2} "in wrlting” or Mwritten™ means and includes printing, typdwriting or any electronic means of
communication capable of being permanently raproduced in alphanumertc characters at the point of
reception;

{f1 the words “include" and “including” mean “Include, withoot limitation," and  “including, withaut
limitatlan,™ throughowt this Contract;

{g) any referance to a statutory or regulstory provision shall include that provision as from tme-to-time

modified or re-gnacted providing that in the case of modifications or re-enactments made aftor tho
dats of this Contract the same shall not have effective substantive change to that provisian, unless
otherwize agread to hareln; and,

{h} time pericds within which @ payment is to be made or any other action is to be taken hereunder shall
be calculated exsluding the day on which the period commences, but including the day on which the
period ends,

1.12 Condonation Mot 2 Waiver

Ay Failure iy DECHM or the Client to insist in one or more Instances an strick performance By the Suppler
of any af the terms or conditfans of the Contract shall not be construed a3 8 waiver by OECM and the
Clicnt of the right o require strict performance of any such berms or canditions, and the obligations of the
Supplier with respedt to such performance shall consinue in full force and eifect.,

1,13 Changes by Writter Amendment Only

&ny changss to bhe Contract shatl be by wrikten amendment signed by the parties. No changes sh{_sH [l
effective or chall be corriad out in the absence of such an amendment. Arncndments to this Contract can
anly b made by the parties to this Contract, For greater certainty, a Client rmay not amend this Contract,

1.14 Rights and Remedies and Supplier Obligations Mot Limited fo Contract

The express vghts and remedies of GECM and the Client and abligations of the Suppher set out in the
Conbract e in addition to and shall not jimit any other rights and remeadies avallable to OECM and the
Cliant ar any other pbligations of the Suppller at iaw or in equidy,

ARTICLE 2 - LEGAL RELATIOMNSHIP BETWEEN OECM/CLIENT, SUPPLIER AND TH_IRD-PRRTIEE
.01 Supplier's Power to Contract and Perform the Contract

The Supplicr represents and warrants that it bas the full fght and power and all necessary Hoencos,
authorizacons and gualifications o enter Into and perfore 5 obligations under he Contracl and Uhat s
not @ party 0 oany 2greemant with another Person which would In any way interfere with the righis of
OECH or the Client under Uis Contract, Without lmiting the genersliby of the foregoing, iF the Sopplier iy
nat the manufactures of any of the Resources, Supolier represnnts and warrants thal il has all necessary

Master Agreement OECH-C-2011-132 Page © of A7



1ofa

A

rights, licerces and permissions O sunply such Resources bo the Clisnts and that the manufacturer thereof
will provide complete warranty support in respect therotn in accordance with the warranty provided wetl:
such Besources. Datails of Suppller's standard warranty for Resources ag set out in Schedule 1.

202 Eepresentatives May Bind Partias

The parties represent that their respective gutharized sioning represcntatives have Lhe asthority to rﬂqa.llm;
g them o the extent permissible by the Requirerments of Law,

203 Farties Not & Partnern, Apent or Employeo

Mefther party shall have any power or authority o bind the other or to assiume or creste any obligation or
respotsibility, express or implied, on behalf of the other and shall not hold Reelf out 35 aa agent, parkasr
or employee of the obther. Nothing in the Conkract shall have the effect of creabting on employment,
partnership or agency relatiznship between OECWM and the Supplier {or any of the Suppller's directors,
officers, employess, agents, partnars, afffliates, volunteers or subcontractors),

2.04 Responsibiiity of Suppliar

The Supplier agress that it is Hable tor the acks and omissicns of s directors, afficers, employees, agents,
partriers, affillates, voluntegrs and subcontractors. This paradraph s in addition to any and all of the
Supplier's habilties wnder the Controct and under any applicablz law. The Sunplier shall adviss Lthese
Individuals and extitles of its obligations undar the Contract and, withoul limitng the generslity of the
foregalng, shall take approprizte action to ensure cormpliance with (23 the Contract generally and (b)) with
the requiremnents of Article 5 (Confidentizlity FIPPA/MEIPPA) of the Master Agreement, In addition to any
other lisbilities of the Supplier pursuant to the Master Agreemment or atherwise 2t faw or in equity, Lhe
Suppler shall be liabie for all damages, costs, expenses, osses, caims o actions arising from any breach
of the Contracl resulting from the actions of the above mentlenad individuals and entities. This paragraph
shall survive the termination or expiey of this Contract,

2.05 Mo LiabiHity of OECM

The Suppiter acknowledoze and agrees that OECM shall net be llable or responsible to the Supplier for any
mattar arfising under any Cllent-Supplier Agreement or through the provision of the Resources and,
without [fmiing the generality of the foregoing, the Supplier acknowledges and agrees that:

(a3 OECM will not be fable or respansibie for any act or omission of a Cllent In relation o the Client's
access to the provision of Resources undear the Contrach or with réspect o any breach by the Client of
s obligations of confidertiality to the Supplier; and,

{b) QECM, in its sole discretion, may restrict access by Clients to the provision of Rosources under the
Contract and ihe Supplier agrees to comply with any procedures or reauirements estabdished by
OECM for such access.

205 MNo f=zsionmant

The Suppiier shall not assign the wiole or any part of the Cuntract or any monies dug ander it without the
pricr written consant of QRECM, Such consent shall be in the sole discreticn of OECM and subject Lo the
tarms and canditions that may be Imposed by OECH.

207 Conflict of Interest

The Supplier shall; {a) avoid any Confict of Interest in the performance of its contractual obligations; (&)
disclose without delay any actua! or potential Conflick of Interest that arises during the performance of jts
contractual obligations; and () comphy with any requirements prescribed by DECM or the Client to resalve
any Conflict of Interest. In addition to all other contractual rights or rights avallable at law or in equity,
OECH may, at its sole and absolute discretion, immeadiately terminate the Contract upon giving nobice o
the Suppiier where [a) the Supplier fails to disclose an actus! or potential Conflict of Interast: (h) the
Supplier fails to comply with any requirements prescribed by OECH or the Client to resolve a Canflict of
Interest; or {¢} the Supplier's Conflict of Interest cannot be resolvad, Before any Lermination of eithe: tha
Master Agreement or Client-Supplicr Agresment pursuant o the provisions of this Section 2.07, there
st be a cure perioc af no less Lhan thiry (30) davs, This paragraph shall survive any lerminstion o
opiry of tne Conlract. '

Master Agreciment DECM-C-2017 - 132 Sl o ' Page 10 of 87



2,00 Client-Supplier Angrecment

The Supplier sgrees tg snter inte Client-Suppller Agreements with Institutions whoe request the Supplier to
co o at any fime following the efective date of this Master Agresrnent, provided Lthat the Supplier has
had the opportunity o review and confirm that it will comply with any purchasing policy or guideline of an
Institution with which it & being reguested o entsr into a Client-Suppiler Agrosment. Execution of a
Cliont-Supplior Agrecient by the Supplier shall constituks the Supplier's agreement o comply with such
poiicies or guidelines as may be referred toin the Clenl-Suppdier Adroament.

2,09 Contract Binding

The Conbract strall enure to the bensfit of and ke binding upon the parties and their sycoessors,
administrators and thalr permitted assiogns. '

ARTICLE 3 - PERFORMANCE BY SUPPLIER
3.01 Supplier Performance and Cllent-Supplier Agreement

This Master Agresment sets out terms and condibions I connaction with Ehe acquisition of Resources and
contemplotes the execution by the Svpplier and Clents, during the Term, of one (1) or more Cliest -
Supplisr Agreements in the form sct out in Scheduie 2 Client-Supplier 2greement for the purpose of
providing specific Resources, Furthermore, with respect to Client-Suppliar Agregments:

fa) omy Chents as Jdefined uader the Masier Agreemant may obialn Besources on the terms and
conditions orovided for in the Conbtracht, and only by entering into a Client-Suppiler Agreement
execiied by a duly avthorlzed representative of the Chent and accepted by the Suppller and thea
Supplier shall provide manthly reports to QECHM summarizing the Chent-Supplier Agreemonts entered
inte, the pacticelar Cllents and Resources proviced;

(b} Resources shall be provided anly pursuant fo a Cllent-Supplier Agreement. and in accordance with the
Conlrack;

(o) the Supplier shall nob, under the Contract, seh or offer o sell any Resources to &y . pErsor,

organization that |s not a Client as dafined in the Masker Agreemenk; :

the terms and conditions of the Master Agreement shall apply to sach Client-Supplier Agreement anc

the same terms and conditions that apply betwsen the Supplier and DECM under the Master

Agreement shall aslso apply between the Supplisr and each Client under each Client-Supplier

Agreement and, without limiting this paragraph, the duties owing to OECHM under the Master

Agreement shall also be owing to the Client under the particular Clisnt-Supplier Agreement and the

rights exercisable by GECM under the Master Agresment shall also be exercisable by the Client under

the particular Client-Supplicr Agroamant;

each Client-Supplier Agreement shall refer to this Master Agreement by setting out the agresmont

number set out on the flirst page of this Master Agreement, and shall, at minimurn, also include (i) the

name or description of each Resource, along with the related Rates payable and tentative dalivery
datzs; (I the type, term and commencement date of cach assignment; (i) the name and contact
informaticn for- the Clienk, OECM and the Supplier for the pumposes of the partiodar Client-Supplicr

Aqresmaent; (v any ather terms and conditions agreed upon by the parties in accordance with the

Comnlrace;

(F) the rerms arel cancilicns set oul e a Clignt-Supplcr Agreemens shail have no effect on any other
Client-Supplier Agreement and shall only apply to the provision of Resourcos under that parllcular
Cliaml-Suppiter Agresment; dand,

{7} in the event of an inconsistoncy between the terms of the Farm of Client-Supplier Agreement atlachaed
herste amd & Client-Supplier Agresment execubed by the Supplier and a Client, the torms and
condltions set aut in the former shall govern,

(d

ot

-
-\.I-[:-.-

3.02 Performance Warranty

Supplier represents and warrants: (&) that the Resources conform to the samples provided by Supplier to
OECH or a Client anc all spacificetions and Resource literature supplied by Supplier or its agenis and
representatives Bo OECM or a Client; (b) 2 Resources shall be new and usused, unkess agreed o in_
writhng by the parlies; and (o} on delivery, e Rescurces shal! e In good operating condition and free of
defects in workmanship anc matzeial
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The Supplier bereby represents and warrants that the Resources shall be provided in sccordance withy (a)
the Contract (inclugig withoul Ymitation, being i compliance with the specifications fo the Resources cet
cul in the RFPY; (&) Lndustry Standards; and {c) Requirements af Law. If any of the Resources, in the
roasanabie opinion of OECM or the Cliznf, are inadequately providod or requirs corrections, Lhe Supplier
shall Foethwith make the necessary corrections al s own expense as spacified by OFECH or the Client fia &
rectification notice. & such corrections shall compiv with the terms and conditions of the Supplier
warranty for the Resourae in quastion.

If any of the Resourcas proves defective or non-conforming te ’rhe Contract, and without lirmiting the rigits
and remedies of the Client otherwize contained in the Contract, Senotter shail repair the defective or non-
cerming Resosrce in accordance with the werranty for suc P'I Masource, or, at Suppli=r's option {i)
replase at no cost to Client, any such defectve or non-conforming Resource with a non-defective o
conforming Resource {as applicable} or {0 coaedit Client's account for ail amounts paird with respect to the
defective or non-canformirg Resource upon Supplier's receipt (at the Supplier's expense) of the defective
o nof-confonming Resource,

In no event shall Supptier have any obligation or llabililby for Resourges not being available for use, lost or
corrupted data or software or for any exemplary, puniteve, incidertal, indivect, special or conseguential
damages {ncluding but not imited to loss of profits, wse or goodwill), whether based on contract, tort
{lru:iudlng negligence), strict liabiity, or any other theory or fo‘m of action, even it Supplier has bpen
advised of the possihility thereof.

The warrantles expresshy stated in this section 3,02 supersede all inconsistent provisions of any and an
purchise orgars, Invelees, scknowledgments, or other weitings or stafernents, written or otherwise,

Excepl os provigoed In the Contract, the Suppiier makss no warranty, wnethar written, oral, oxprass or
irplied, as bo any matter whatsosver with respect to the Resourges, and does not warmant unintsriupied
ar arror-free orovision of any Resources supplled as part of the Resources, All other warranties aro
enpressly disclaimed by the Supplier, ncduding, buwt not limited to any irnpiied warranty of merchantabillky,
or fitness for & particular purpose, Some jurisdictions do nol permit the exclusion of implied warranties, @
which case the exclusion of mmplied warranties may nok apply.

3.03 Usa and Access Restrictions

The Supplier acknowiedges that unless b obtains specific written preauthorizabion from DECM and the
Clignt, any access to or use of OECM or Chent property, technology or information that Is not necessary
far the performance of its contractual obfigations with OFECM and e Chent is strictly prohisied. The
Supptier further ackeowledges that OECM and the Client may moritor the Supplier to ensure compliancs
with this paragraph. This paragraph Is In additlon to and shall not Belk any obber chligation o restriction
placed upon the Supplier,

3.04 Notificriion by Supplier

Curing the Tonm, the Suppler shall advise OECM and the Clignt promptly ofr (a) any contradictions,
discrepancies of errors found or poted 0 the Contract; {b) supplaineatary details, instroclons or
directions that do not correspond with those confzined in the Contract; and () any omissions or ofher
feuits that become evident and should be correcled in order to pravide the Besources in acoordance wilh
the Contract and Raguirermentz of Law.

305 Waork Volumes

The Supplier scknowistges that it may be providing the Rescurces on a non-exciusive basis, DECH anid
the Clients make no cepresentation regarding the volume of Resources required under the Contract, DECH
and the Cients resarve the right to contract with other parties for the same ar similar Resources as Lhosea
provided by the Supplier and reserve the right to obtaln the same o simlilar Resources inbarnaiby.,
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1.08

3.07

Raporting

{A) The Sapplize muost grevide standand Supplier monthiy electronic sales history reporls to OFECH for all
fesource sales mace ender this Agrecment for ordors placed via Framiber Page with @ valid e-guote
nurnber from e ORCH Premier Paoe. The form of such stendard reports shall be those svallzble fram -
PFramigr Pane or otherwise as mutualy agrecd upon,

QECM will work with the Sappiier to devefop the f=mplate, which will he in Microsott Excel format,

Thes first report wouwld be due on March %, 2012 and che last report would be due an January 17,
2015,

Sich reports shall be presented by the Sth Business Day of the month following each month and
include, as a manimum, the information sst oot in (b} below,

{bY Sales history reports shall consist of, at a minimum, the following felds of information:

I, Dellvery address
ii. Clignt name
i, Invoice date
. Supplier erder number
v, Hem deseriplion
vi.  Suppiers public part number
wil.  Lrder guantiby
vii.  Purchase arder date (if applicablo)
=, Purchase orcder number (if applicable)
x.  Unit price
%l.  Urnit of measure
wli, Supplier's part number
®iii,  Suly total
®iv, HST
wy, Total

{c} Chents may require other reporting, such as those sat out below, The detsils of other Cllents reporting
requiremeants will ba set out in each Client-Supplier Agreement and shall be as mutually agreed upan
betweean the Cllent and the Supplier.

i. Asset tagaing report
L Imaging eeport
Hi. Dalivery repodt,
v, Purchasing history
v, Service history
vi.  Smandard Warrankty regisbration confirmatlon

{d} The Suppller must provide ouarterly Clienb-Supplier Agresment stalus meports to OECH summarizing
the Client-Supplier Agrocments enbored into, as sct out in secton 3.05102).

{a) Ad hoc reports as reasanzhly required by OECH or the Cliest from Eime to time aned shali ha in a form
and format that are mutually agresahle.

Resource Dellvery

The Suppler sheil dellver Resources within fifteen (15) Business Days from the time of recelving an order
for Resources from the Client vin Premler Page and other ordering methods and the Resources shall be
delivered free on board {FOB) o Chent's location. Tite to the Resources, except software that is subject Lo
licensing agreements {see “Software” definition in Schedule 1), passes from Suppliar bo Cient when Client
receives the Resources ak s location{s). Clients may have more than ona (1) FOB locatien within thelr
orgarization. Qrdors are subjoct to acceptance by the Supplier. & Client may change or cancel an grdor
untl the time the Suopplier begins to manufacture i The delivery e for remote locatlons will bE_ﬂﬂ
mutually agrecd upon for the remote localions identificd by OECM. Supplier will ship Resouries using
Suppiier's designated carrier. Supplier will pay aff shipping and handling costs, Supplier will bear the risk
of loss of, or domange L, the Resources during shippinag and until Resources reach the Client locstion(s).
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paster Agreomont DECM-C-2001-132



208

Returning or Exchanging fesources

Before relurning of exchanging @ Rasotrce, the Clest must contact Supplier directly o obtaln an
Zurthorization pumber bo include with the refers, The Client must return Rescurces to Suppliec in ofs
origical or equivaient packaging, and the Client 15 responsible for fsk of loss, as well a5 shipping and
tandiing fees, Additlonal Fees, including up to a fltean percert (15%) restocking fes, may apply. IF the
Client Fails fo follow the return or exchange instructions ooovided Ly Supplor, the Supplior wib not o
responsitle for any loss, damage, of modification of o Resource, or processing of & Resource for dispossal
ar resals. Credit tor partial returns may be less than inveice o Individeal component prices due to bundled
ar prormational pricing associated with the Clisat's ofginal purchase price.

ARTICLE 4 - PAYMENTY FOR PERFORMANCE AND AUDIT

4.1

4.02

4,03

 4.04

4.05

Fayment Accoirding to Cortract Rates

The Cliest shall, subject to the Supplier’s complfance with the provisions of the Contract, pay the Supplier
for the Resources provided at the Rates established under the Contract, GECM shall not be responsitle for
apy payment payable to the Supplier in acoordance with any Client-Supptier Agreement,

Invoicing

The Supphier will provide electronic and / or hardcopy invoices to each Cllent for which they sign the
Client-Supghcr Agreement ot the address specified by the Client, The invoices will contain the feilowing
informatiocn at a minirmorm, Further detsils may be specilied within the individual Client-Supplier

Agrasment.

(a2} Price por Besource purchasec;

(b)Y Quantity aordored;

{c} Applicable taxes - shown as & separake line ibem on all orders;

£y Any othor costs; anc

(8] Referance to relevart Cliznt purchase order numbeels), ¥ appicable.

Payment by Client

The Supplier will accept the payment cption requested by the Clients, which may include but not be
lirmited to: credit, Procurement Card, cash, cheque, Blectronie Funds Transfer {EFT). The payment term for
this contract shall be net thicky (30) days. Any proposed chaages must be written in the Chent-Supplier
Agrearment,

Dgrzuit Billing and Payment Frocess

Linfess the parlies expressly set out an alternative hiling and payment process inoa partdcular Client-
Supplier Agrenaneed, the following process shall oovern:

fal the Suppller shall provide the Clent with an invoice for every Resource orcered by Cliont upon its
shiprzent.

(k) the Cliznt shall approve or reject the Ivwalce within Ofteen (15) Business Days and in the svent that

the Client rejects the invoice, it shall =0 advise the Suppier pramptly in writing snd the Suppier shall
provide additional Infoermation as required by the Clisnt fo substantiatse the invoice; and

(c] each involce must be approvad by the Client before any payment fs relessed; and

{d) payment, in ary case, shall be made within thirty (30) days of invoice date, or as defined by Schedule
2- Client-Supplier Agreament of such approval, '

Any subparagraph set out above that is not exprassly replaced in a particular Client-Supplier Agroement
wilh an alternative provision shall remain in foll force and offoct.

Hoild Back e Set OFF

Tho Chent may hoid beck o et oft agsinst payment , in the cpinion of OECM or the Clianl acking
reasonably, the Suoplier has falied to comply with any requlrziments of the Conbract, These rights may e
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exercisad within the context of & particular Chent-Supplier Agreement or between vanous Chent-Supplier
Agresments pertaining to the same Client.

4.06 Mo Expanses or Additicnal Charges

There shall be no olher charges payable Lo the Supplier unde the Condract other than the- Rates
eslabiished under the Contract. Applicable taxes are extra including incresses in taxos and Eco Fee(s) that
are legisfabad subsequent b the offective date of U Contract and shall be listed separately on Supplicr’s
NV OICE,

4.07 Payment of Taxes and Dutias

Uedess atherwize stated in the Contract, the Clleat shall pay all applicablz HET with respect to the
Conbract,

4,08 OECH Cost Recovery Fae

For all purchases of Resources via Premler Pege and any other means of ordering which Supplier shall
entar into Premier Page made under this Agresment, Supplier shall report and gay o GECHM a quarterly,
based on the Supplier's fisca! quarter, Cost Recovery Fee cafoulated on the balore tax amount billed by the
Supplier for the Resources ngt of returns and credits provided o Clients by the Supplier pursuant to the
Contract and in accordance with Suppliers standard rebate program:

Contract Yoar Applicahle Cost Recovery Fee
L 0.50%
2 0.75%
3 1,00%
4 [apbonal extension y2ark 2.00%,
5 [optfonad extangion year) 2.50%,

The Supplier shall provide OECHM with sales history reporting on a gquarterly basis within Ehirty (30) days of
pach Supplier fiscai guarter.

Paymants to OECHM wifl be made within forty-five (45) davs of the end of each Supplier fiscal quarter for
Clhient purchases madea in the pravious guarter.

CECM shall have thirky {30) Business Days to review and advise of any discrepancles. In the event OECM
believes there |s a discrepancy, OECM must provide Supplier with information related to the discrepancy.
After this review period, the Cost Recovery Fee shall be considered final and shall not be subject to future
adjustments, Supplier reserves the right to make adjustments to Cost Recovery Fees paid for duplicate
orders, returns, ebe, withiin the review period.

The Supplisr shall report all sa'es history from alt ordering charngis used by Clients, which may include
purchase orders, credil, Procarement Cards, cash, chegues, EFT through the Supplier's electronic ordering
facility called Promicr Fage, including other orders entered by Supplier IRt Premier Page.

OFECM ey, for optionzt yvears four (4] and five {5}, review the above-noted Cost Recovery Foe with the
Supplier at its sole and absolste discretion. Shovid OFCM declde to review the Cost Recovery Fee
persentage, at thab tme, OECH will negebiate a mutually agresable Cosl Becovery Fee with the Supplies
for the optional year(s].

Aaraements will ba amendad accordingly, iF necessary. If OECM does not choose o review the Cost
Recovary Fee for the aptiona: years, the Cost Recovery Fee fram year thres (3) shall apply.

4.09 Interest on Lete Payment

If & payment is in arrears throogh no faglt of the Supplier, the interest charged by the Supplier, if arry, for
any late payment shell not excead the pre-judgrment nterest rate established under section 127(2) of the
Coures of Justice Act, RU5.0. 1990, ¢, £45, in offect on the date thal the payment went into amears,
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4.10 Pecwment Ratention and Audit i

Frar sewven () years froim the dates of purchase of the BEesources, the Suopplier shall maintain sl necessary
records Lo substantiatz (5} all charges and payments undar the Contract and (B) that the Resources were
provided in accordanco with fhe Contract and with Reguirements of Lew. Durlng the Term, and for seven
() voars from he dales of purchase of the Resources, the Supplier shall parmit and assist OECM or the
Chient in conducting audits of the oparations of the Supplicr to verily (8) and (&) above. GECM .or the
Cient shali provide the Suppller with al least ten (10) Busmess Days prior nothes of itk requirement for
such audil, The Soepplizr agrees to provide to OECM or the Client such Records as may be reasonaoly
required by OECH o the Chent in order (o respond Lo an Aurhoriby within & reasonable perind of time. Tha
Supplicr's obligations yader s paragraph shall survive any Lerminakicn or expiry of the Contract,

ARTICLE 5 - CONFIDENTIALYTY AND FIPPA/MEIPPA

5.01 Confidentiality and Promation Restrictions

Ary pubsicity or publicaticns related to the award of the Contract shali be at the sole discretion of QECM
and the Client. QECM and the Client may, in thelr sole discretion, acknowledge the Besources provided by
the Supglier Inoany such publicity or publication. Such publicity ar publication shall nat constitete
disclogure of Confidential [nformation herevnder, The Supplier shall not make gse of s association with
QECHM or the Cilent without the prior written consent of bath ©ECM and the Chent. Without limiting the
generality of this paragraph, the Supplicr shall not, among other things, at any time directly or indirectly
commupicese wirh the medla In relation o the Contract unless it hau first obtalned the oxpress written
autherizatlon te do so by both OECHM gnd the Client,

.02 Contidantial Informaticn

Bring and fllowing the Terrn, Lhe parties shall;

(e} Lake all reasonabla steps to kaeen all Confidential Information coafidential and seours;

{b) -lirmit the disclosure of Confidential Information to oniy those employees who have & need Lo koow it
and who have aen specilically asthorzed to bave such disclosurs;

(c)] nob directhy or indirectfy disclose any Confidential [aformation (except if required by order of a court
or tribunzl or pursuant to the requirements of FIPPA or MFIPPA), without first obtalning: (i} the
writken consent of the other party and (i} in respect of Confidential Information about any third-
party, the written consent of such third-party; aond,

(dy return all Confidentiaf Information to the other party before the terminaifon or expiry of the Term,
without keaping a copy.

{a) Wolwithstsnding eaything contained herein to the contrary, DECM shall be permitted to disclose to
any Institubon pricing and ofher delaiks of this Contrack and any information genecated by QECM from
the regorls provided ta it by the Supplior herounder,

503 Restrictions on Copying

Heither party shall copy any Confidential Information, in whole o in parl, whless oopying is essential for
the provisinn of the Resources, On each copy made by 2 party, the party must reproduce all notices which
appear on the original.

.04 Injunctive and Gther Relief

Each party acknowledges that breach of any provisions of this Artlcie may cause rreparable hamm to the
ather or to any third-party to whom the other party owes a duty of confidence, and that the Infury to the
other party or te any third-party may be difficult to calouiate and Inadequately compensable in damages.
Each party agrzes that the other is entitled to seek injunctive relief {without proving any damage
sustained by it o by any third-party) or any othe: remedy against any actual or potential breach of the
proviszons of this &ticl=.

5.05 MNotice and Protective Order

If o party or any af its directors, Lrustees, governors, officecs, employens, aconts, representalives o
achvisors become legally cormpellzd to disclose any Confldeatlal nfermation, such party wiil provice the
ather with prosnpt notice, unioss probibiled by @ court of competent junisdiction, $o that effect in order Lo
geow the ofher perly [0 seek one o more profoctive arders ar other approorizte remadies o prevont or
it such: disclosure, and it shall co-operais wilh the other party ang 55 lzgal counsgl to the fullest extent,
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I such protective orcers or other remedies are nob obtained, the party will disclose only that portion of
the Confidential Informatian which it is legally compelad to disclose, only (o such persen or persons to
whick it /= degally compefied to disclose, and shall provide notice to each such recipient {in co-operation
with legal counsel for the cther parby) that such Confidentiai Informabion is confldential and subiect to
non-distlosure onlerms and conditions equal to those conkzingd i the Master Agrestnent and, IF possible,
shall abtain each recipient's weitten agreement te receive and use such Conlidential Information sulbject to
thoss terms and canditicns,

L6 FIPPRA and MPIFPA Reconis

The Supplier, CECH and the Chent acknowiedoe and agree that FIPPA o MFLPPA applies to and governs all
Records of GECM and the Client and may require e disclosure of such Records to third parties.
Furhermore, the Supplier agrees;

{a) 0 keep Records securs;
(&) nob to access eny Persoral Information unless the Client determilngs, in its sale discretion, that

access is permitted undar FIPPA or MFIPPA and ts necessary In order to provide the Resources;

(c}  not to directly or indirectly use, collect, disclose or destroy any Persona! Informatlon for any
purposes that are not authorized by the Client;

{d) to ensyre the security and Integrity of Personal Informaticn and keep it in a physically secure ang
separale location safe from loss, alferation, destruction or intermingling with other records and
databases and to imolement, use and maintain the appropriate Resources, tools, measures and
procedures 1o do so;

{8} o restrict 2ccess to Porsanz| Information to thoss of IS employees whe have o peed bo know ik and
whty have been spedifically suthorzed to have such socess for the puroose of providing the
Resoieces;

(fy Lo moplemenl other specific sscurity measures that in the reasonable opinion of the Client wosld
improve the gdequacy and offectivencss of the Supplicr's messures to ensure fhe securty and
integrity of Personal Informatlon and Records generally; ard

() that any confidential information supplied to QFCM or the Client may be disclosed by OECH or the
Cllent where they are obligated to do <o undser FIPPA or MEIPPA a5 appropriate, by an order of g
carurt ar kribunal or pursusnt ta a legal proceeding;

{hy and the pravisions of this paragraph shall survive any termirtation ar expivy of the Confract and shail
prevail over any inoonsistent provisions in the Conteact.

.07 PIPEDA

The Supplier represents and warrants that if it is or becomes subject to any privabe sector privacy
fegiztation during the Term of this Agresment it will be solefy responsible for complignoe with such
legislation. Withaut limitation, e Supplisr represents and warrants that IF it is subject to the Personal
Information Protection and Electronic Documents Act, 5.C. 2000, .5, including any further amendmends
thereto (PIPEDA): {2} IE 2ad all s subcontractors shall ensure the PIPERA compliance of a2l PIPEDA
Profeceed Information it collects directly from individuals or indirectly From QECM of others, uses ar
discloses in tho course of performing their obligationg ender Lthis Agresmant; and (b)Y without Brmitalion, it
shall ensure the FIPEDA compliance of all PIPEDA Protected Tnfarmation & transters or discloses to GECM,
For the purpose of this Agresment "PIPEDA Protected Information” means any “Personal Information® or
“Personal Health Infarmation” as dofined undor PIPEDA,

5.018 Survival

The provisions of this Article shall survive any termination or expiry of the Conbract,
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ARTICLE & ~ INTELLECTUAL PROPERTY AND USE OF DECM OR CLIEMNT IMSIGNIA

601 Inteiectusl Property

The Supplier agrens that all Intelleclus] Properly and avery althes night, Sitfe and Interest i and Le all
concents, lechafgues, ideas, information and materizls, however recomded, (including imagss and data)
proviged by OECM or the Client fo the Suppliee shall rovnais tho sole property of OECH or the Cliont &t ol
timas. All pre-esisting Intellecioal Properly of the Supplier shall remain the property of the Supplier, By
virlie of a Cliznt purchasing Resources from the Supplier, neither party is transferving zny of s
inteifectual propetty rights, in the case of the Suppllar, or these of its subcantraciors, o the afhar party.

6.02 Ko Use of GECH or Ciient Insignia

The Suppliee shail not ese any insignia or logo of OECM or the Client except where required Lo provide the
Fesources, and cnly if it has recelved the prior written parmission of QECH and the Client to do so.

The Suppiler acknowiedges that it does not acquire any interest or ather rights in respect of any cogyright,
patent, trademark, trade name, logo or any other Intellectusl Fropecty relabing to the design andfor
stpply of Besources to a Client, whether or not the Supplier has created ar assisted in the creation of such
iterns. For greater certalnty, all Inkellactual Property rights to ary Hemns designed for use by & Cliant
durlng the Term of the Contract shall remain the sole and exclusive propacty of the Chent, and the Cliont
shalt retaln the full and snrestricted right to continue use of such items following the termination ofF
exppiration of the Contract or any extension thereof,

6.03 Supplier Reprecentation and Warranty Regarding Third-Party Intellectual Property

The Supplier represeats and warrants that the provision of the Resources shall net infringes or induce the
Infringement of any Tivcd-Farly nteliectual Property righls in ccunldes where Supplior or any affiliato
theresf as deflned in the Business Corporations Ack, (Ontaria) does direct business and thal the Suppler
has pbizined all rights and licenses rogoired to supply tho Rescurses to the C3ents and for their intended
use. The Suppliar further represents and warrants that the terms and conditions of all such rights and
licerngas shall not contain amy terms, conditions, gualifications, conditions or cther provisions that. may, in
any manner or to any extent, interfers with, imit, detrfmertally alfect, harm, or otherwise restrict a Cisnt
from using the Rescurces for their intendsd usa, This indemnpity does not cover and specifically excludes
fa) intellectual property rights recognized o countries and furisdictions other than Canada and the United
States or countrles ather than where Supplier or any affiliate thereof as defined in the Business
Corporativns Act, ¢Ontarto) does direct business; and (b} claims relating to non- Supplier branded
software and pedipherals and products distributed to Client by Supplier. Supplier bas no obligation under
this Section for any claim resulting o arising from Client’s uraothorized rmocification of a Resource or
from any combisation, operation or use of the Resource with systems other than those provided by
Supplier to Bhe extent Phat the claim 18 caused by such modification, combination, aparation or wse of the
Rescurces, Supphier's duty Lo indemnify under this Sectlon iz contingsnt npon Supplicr receiving prompt
notice of a clalm and Supplics's right to solely conbrol resotulicn of & caim,

.04 Survival

Tha ohdigations contained in this Article shall survive the termination or expiry of the Contract.
ARTICLE 7 ~ INDEMMNITY AND INSURANCE
F.01 Supplier Indomniky

The Supplier shall defend, at itz expense, any third party claim of action brought against any of the
trrdemnified Parties asing out of or related bo:

{a) claims for bodity injury, including death, and foss ar damage o tangible propaty, and claims asserted
by third parties for bodiy injury, including death, and loss or damage to tangible properly to the
axtent that such injury or death is caused by the negligence or witful misconduct of the Supplier
for thas of ks officews, employees or agents) in performing the Sepplier's abligations herewnder or by
any breacn or zlleged breach by the Supplier of any of ite obligotions, warrsnties or representations @
the Coniracl; :

(b) any Graach by the Supplier (or that of its officers, employees or agonts) of Article 5 [(Confidentiality
amd FIFPAMFTREA] o Articis & (Intellochea] Property and Use of DECM or Chent tesiana);
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fcyoany faliure by the Supphsr {or that of s officers, empwoyvees or agents) to comply with the
geguirerments of Law (unless such failuere is a result of the failure by OECM or the Clent so to

complyy;

{dp arsy allegad insccuracy or improper statement or cdaim or direcbon cn the label or packoging  of the
Resources; and,

(e}l any or all ahegatlons that the operation or use of any Bescurces, o any part thereof, mfringes any
Lhdrd party’s coprright, trade secret, patent or any other Intetectual Froperty right.

Me Suppitter shal ademnify and bold the Indsmmified Partiss hanmless agasinsd any such olaem or action
with respect to all resulting costs, liabilities and damages, inciuding reasonable related legal coshs on a
substantia!l indomnily basis “lossas”), provided that OFCH or the Client promptly notifies the Supplier of
any claim or action In respect of which this indemnity may apply and of which OECM and the Clignl has
knowledoe and the Supplier shall solely conduct the defernce of any such clalm and OECH and the Client
shall co-operate with the Supplier in the defence of any such claim or action. No such claim or action shall
be settled or compromlsed by the Supplier without the prior wrldten consent of OECM and the Cllent not ko
be yAreasonably withheld,

Provided that the Supplier shall not be liable to fndemnify the Indernified Parties o the extent that any
such loss, lisbility, cost and expense is caused by the pegilgent ack or omisslon, or wilful default, of the

Indarernificd Parties,

Except with respect to a breach of Article 5 (Confidontiality and FIPRA/MFIFPA) or Asticle B (Inteilectoal

Propercty and Uee of OECH or Client Insignial, Supplier wid nol ba labie for lost profiks, foss ol business,
lest data, or Incldental, indirect, er conseqguentlal or punitive damages, aven f advised of tho possibitity of
aich damzsges,

Tha ol:ligalions contained In Biis paragraph shall survive the terminakticn o exniry of this Contract,

Injunction Against Continued Use of Rosources

in the event that an Injunction or order is obtained against a Client's use of any Resources or i:‘._ in I_;I‘lF.'
Supplier's opinicn, any Resources are likely to become the subject of a claim of infringement or viofation

of any Intellectuat Property daht (including, but not limitad to, patent, copyright, trade secret, lrade |

narme, trade mark or a proprietary right of a third party) in Canadz or the W.5., the Supplier shall, at #ts
ZHpense!

o) procure for the Client the right to continue using the affected Resources; or

(b)Y rmodify or replace the sffected Resources so that such Resources become non-infringing, but only If
the modificalion or replacement does not materaily affecl the Rosourozs ar their uss by the Client; or

if meither of the actions spocified in @) or (b} is commarcially practicable in the roasonable opinlon: of

(ECH, remove the affected Eesources from the Client and anconditlonslly refund and pay Lo the Client all

amounts paid W the Supoller Dy the Chent in respect of such Bosources.

The remeadies in this paragraph 7.02 are in addition to the Indemnification sights of OECM and the Clent
staled in paragrash 7,01 and any other remedy availablc to QECH or the Client at law or in eguily.

The obligations contaired in this paragraph shall survive the terraination o expiry of this Contract,

Suppliers Insurarica

The Supplier herety agrees to obtain and maintain insurance far the Tesm, at its own cost and expanse,
with insurers having & secure A.M. Best rating of B + or greater, or the equivalent, #li the necessary and
appropriake insurance that a prudent person in the business of the Suppher would maintain Including, bul
not lirmited to, the fallowing:

ia) commerclal general labidty insurance onoan occurronce basis for third party bodily Injury, personal
injury angd Eangible propertty damage, te an inclusive licwt of not less than $24,000,000 per
pecUrrence, $2,000,000 Rusources and completed operations aggregate. The palicy is to include the

i,

foliowing




[olay

v

a. the Intdemnified Parties as adaitional insured with respect to liability arisng in the course of
performance of Lhe Suppliers obligations under, or ctherwise in connection with, tha
Contract

contractuai lighiiity coverage

T

C, cross-lianlity Clause

. emplovers liahility coverage (or complianoe with the paragraph below entities “Froof ot
Warkplace Safely and [nsurance Act DWSTAY Coverage” is requirnd

B, 30 dey written nobice of cancellation, termiation or lagsing of coverage.

f. tenants legal liability coverage (if applicable and with applicabls sub-fimits)

a.  ronenwnen ssomchils coverage with hlanker costractual covernes for [ired astomobiles

7.04 Proof of Insurance

The Suppler shall provide OECH with proof of the insursnce required by this Master Agreement in the
farm of valid certificates of insurance that reference this Master Agreerment and canfirm the reguired
coverage, on o before the commancement of this Master Aoreament, and renewal repiacements on or
before the expiry of any such insurance. Upon the request of OECM, a certificate of Insurance shali he
made available o it. The Supplier shall ensure that each of its subcentractors obtains all the necessary
and gppropriate insgrance that is described in Secticn 7.03 thet & prodent person In the business of the
subcontrackor would maintain and that the Indemnified Parties 2re nemed as additional insured with
respact o any liabilily arising in the course of performance of the subconstracter's abligations undor the
sulrontract for the provision of the Resonces,

7405 Proof of W.S.LA. Coverage

If required by OECHM or 3 Cliest in order to satisfy their ohligations pursuant to the WSI1A with respnet to
the provisions of Resourcas harcunder, the Supplier shail submit & valid clearance certificate of WIa
coverans Lo OBECM prior Lo Lhe corrrnencement date of the Masler Agreeimnesi. In addition, the Supplier
shatt, from Lime tO time at the request of OECM, provide additonal WSIA cesrance certificates, The
Supgplier covenants and agrees to pay when dug, and e ensure that each of its subcontractors pays when
due, all amaunts required to be paid by ibfits suboontractors, from teee 0 bme dueng the Term of the
Contract, under the WSIA, failing which GECM or the Client shall have the right, in eddifion Lo and nol In
substitution for any. other rlgist L may have pursvant to the Contract o otherwise af law or in equity, to
pay to the Workplace Safety and Insurance Board any amount due pursuant o the WSLA and unpaid by
the Suppier or itz subcontractors and Lo deduct such amount from any amount due and owing from time
b Hime bo the Suppier purseant to the Contract together with all costs incurred by QECM or the Clent in

connection therewith,
7.06 Supplier Participalion in Proceading

The Suppiier snall, at ks expensa, to the axtent requested by OZCM or the Client, participste in or canduct
the defence of any Proceeding against any Indemnifierd Parlies reforred to jn this Article for which the
Supplizr 15 responsiBble and any negotiations for their settferment, GECHM or the Client may eloct o
participate in the defence of any such Proceeding at its own expense by notifying the Supplicr in weting of
such election withoub preiudice to any other rights or remedies of OECM or the Client under the Conlract,
Master fdgrecment, Clisnb-Sapplier Agreement, at law o inogauity, Suppller shall solely conduct the
defence and settlement of any olaim for which it s responsible. Each Party pasticipating in the dafence
shall do so by adively particinating with the other's counsel. Mo setterrent shall be entered Into by the
Supplier unlzss (L has chtained the prigr writton approval of OECM and the Client nok to be upreasocnably
withheld, Tt tha Supplier s requested by OECM or the Cient to conduct the defence of any swuch
Procesding, OECM and the Client agree to co-aperabe with and assist the Supplier o the fullest extent
possziblz in the Paococdings and any related setterment negotiations,, This paragraph shall survive any
termiriatian or expiry of the Cantract,

707 Disaster Recovery

Suppler raust include a capy of thelr Disoster Recovery process. Such nrocess |5 sat oot in Appendix C.
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ARTYICLE & —« TERMIMATICN, EXPIRY AND EXTENSION

.41

B.02

8,03

3.04

8.06

Immediate Termination of Centract
OECHM may immedistely farminate the Conbeact upon grdng nolice to the Supplier shere:

{a) fhe Seppior is adjudoed darkereot, makes a general assignment for the oenefit of its oraditors or 2

receiver it appointed on acooound, of the Supplier’s insohvency;
(O} the Supplier breaches any provision in Article 5 {Confidentiality and J'.{F‘PA; MFIFRA} of the Master

Aqgrearnenl;

{c) the Supplier breaches the Conflicl of Interest peragraph in Arbicle 2 (Legal Relationship Batweern
DECH/ Chent, 5LI|’..D|II:‘I‘ ard Third-Parbes) of the Master Agreamant;

(d) the Supplier, prior oo after execuling the Master Agrearment, makes a makerial misrepresantation of
gmission or provides materially inaccurate information to OECM;

(=} the Supplier assigns the Contract without first obtaining the written approvai of DECM: or

(T} the Suppller's acis or omidssions constitute a8 substantial failure of parformance; and the above rights
of termination arg in addition o all other rghts of tesminatlon available at law, or events of

termination by operation of taw,
Dispubte Resclution by Rectification Motice

Subject to OECM' raht to berminate the Conbtract pursuant to the foregoing paragragh, where the
Suppller falls to comply with any of Its obligations under the Contract, GECM oF Lthe Client may issue a
rectification notice to the Supplier setking out the manner and Bme-frame for rectification. Within twenty
{J!Dq Business Days of receipl of that nolice the Supplier shall either (a) comply with that rectification
notice; or (b)) provide a rectification pian satisfactory to GECM ar the Client, 1F the Sepplier fails Lo elther
comply with thal. rectification nodloe or provide a satisfactony rectifllcstion plan withy which it subssquentiy
complies, OECM may immediataly terminate the Contract or the Cliznt may immediatety terminata the
Client-Suppller Agreement. wWihere the Supplizr has been given a prior rectification notice, the same .
subsequent type of non-compliance by the Supplier shall allow OECM b immediately terminate the
Conbract or shall allow e Chent to iremediately terminste Lhe Cllent-Suppiior Agrocnient without issuing
a further rectification notice,

Supplier’'s Ohligaticns an Termin_atinn
Upan termination, the Supnliac shall, in addition o its other obligations under the Contract and at law:

(a) prowvede QECH with @ repart detailing () the curmant state of the provision of Resources by the
Supplier at the date of termination; and (i) any other mformation reasonably requested by GECM
pertaining Lo the provision of the Resources and performance of tie Conbract;

(b} execute such documentation as may be required by OECM to give effect to the termination of the
Conlract; and

(c) comply with iy Instructions provided by OECH, Including bat not limited to instructions for
Facilitating the transfer of the Supplier's obiigations to another Persan.

Effect of Tarmination on Client-Supplior Agreoments

Termination of the Contract by ORCH effectively terminates all Chent-Supplier Agreemenls belweon the
Supgplier and Clienks, unless OECM stipulates to the conbrary. Such termination does pot prevent Supplier
from atbhempting to nagotiate retention of or a new suyreement with affected Clients, Termination by the
Supplier ar a Client of a paficular Client-Suppher Agreemeant shail not affect any other Cllent-Supplier

Agrasrment of the Master Agreament.
Supplier's Payment Upon Termination

On terminaticn of the Contract, OBECM is not responsiple for any payment to the Supplier. The Cllent shall
iy ha responsible for the payment of the Besources provided coder the Chent=-Supplier Agreement up (G
and Incleding the effective date of any termination of the Contract, Terminstion shall not relieve the
Supplier of iks warranties and other responsibilities relating to the Resources supplied of money paid pricr
o terminatlon, 1n addition ic its other rights of hold back or et off, the Cient may hold back payrment or
set off 2gainst any pavmenis awed if the Supplicr f3is ta comply with ity cbliigations og termination.

Scope of Terminzstion Rights
The termination rights undsar this Artids may be exerclsad (21 by CECH for e purposes of leeninating

one or mern Clignt Suppiier Agrecsonts obween the Supmisr and & specific Clignl o CHents; or {8} By

e e Page 21 or a7
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QECH for the purposes of terminating the Master Acreement and Contract, which shall have the effect of
termirabing ail Cliest-Sepplier Agresments betwesns e Supgfier andg ol Clients, These express rights of
termiinaticn are n addizon to and shall v no way (imik any rights or remedies of QECM or the Clients
unoler the Contrass, =5 law or in oguaity.

B.O7 Expiry, Cliont-Supplior Agrecment Survival and Extensien of Contract

The Contract shell expire 8l lhe end -of the Tern of the Master Agresment, The Torm of any Clicnt-
Supplicr Agreement execited pricr to the end of the Term of the Master foregment shall expie oo 1aler
than the cxpiy of the Mastor ggreement o any oxbension thoreto, yniess OECM stipulates o the conirary,

DECHM shall have the option to extend the Contract for up to two (2) sdditional periods of up o one (1)
waar each, such extonsions to be upon the same Lerms, conditions and covenants contained in the
Contract, exceoting that there shall Be no option to renew in the second nenewal period. The option shall
ke exercisable by OECM upon at least thirty (30) calendar day’s written notice to the Supplier before tha
axpivation of the orlginal tenm of the Contrack, or the first ranewal period, az the case may be.

8.08 Alternative Dispute Resolution

fa) In the event of a dispute regarding this Agreement which may be submitted to arblbration in
accortdance with paraareph B.08(0Y, before either party may submit the dispute to arbitration, such party
shall first provide written notice to the other party of the particulars of the dispube, fodowlng which each
pariy shali ceomptly advise its senior manaoement of tho dispeie znd provide them with a wopy of such
writtern notice, Wilhin (3) Hiree Business Days tollowing delivery of such notlce, a senior execttive from
anch party shall meat gither in persan or by tefephone (the *Sonior Conference®) o attempt Lo resclve tha
dispute, I, filowing Lhe Senior Confersnce, the dicpute is not rasolvad, el party may then procesd Lo
subrmit the matHer to arbitetion as contempiated by peragresh 8 08{k). If neither party submits thee
inatter o arbitratlon pursuanl to parsoraph 8.08(0) within olx (03 months fotowing the delivery of the
writben notice referred to in this paragraph B.0B(a), the partizs shal be deermed o have walved Thair
chalms as Lo such matters. !

(B} A cispite in respect of QECM's rights to terminate the Contact pussuant te sub-paragraphs 8,01 (a),
b3, Loy (dy or {2) shall not be subject to arbitetion purseant te this paragraph 8.08. IF pursuant to
paragraph 8.08{a), the parties cannot come to 2 resclution of any cther dispute regarding this Agreemeant
within five (5% Business Days of tha date of defivery of the written notice referred to in paragraph B.08(a),
the dispute may be submitted to arbitration by either party. Arbitraticn shall be conducted pursuant to the
Arbitration Ack, 1921 of Ontario, as ameanded and then in effect to the axtent not Inconsistent with the
rules harein specified. Such arbitration shall be beld In Toronto, Ontario, or in &ny ether mutually agreed
Upen location, theess otherwlse mutualtly agreed, the dispute shaill be heard by ang arbitrator who has not
previcusly bean empioved by either party, does not have & direct or indivect Interest in either party and
shall pe dismterested in the subject matter of the dispuote. Such arbitrstor shall either e as mtually
agreed hy the parties within fifteen (15) Business Days after the dispute has Boen submitted to arbitration
or Faillng agreement, shail be selacted under the rules gf the Arbitration Act, 1991 Ontario, The judgrment
rendered by the arbitrstor may be enforced inoony courl of competent jurisdiction. &1l costs of the
arbitration shall e poid eauzily by the parties, unless the award sheil specify a different divislon of ghe
casts. Each party shall be respansibls for ks own expenseas unless Lhe award shall spocify diferently. Both
partizs shall be afforded sdeguate opportunity to presest infoomation & sopport of its position on the
dispute being arbitrated. The arbitrator moy also reguest additional formation from the parties.

] Should the parties subimit & dispute b arbitmation pursuant to parasgragh 8.08(h), thean the folowing
grbitraticn rules shall aoply. The arbitrator shall be bound oy the Larms of this Agreement and may not
detract from o add o iLs terms. The parties may by mutual agreement soeciy the rules that are o2
govern the arbitration proceedings and limit the matters to be considered. The findings and award of the
arbitrator shall be final and conclusive and shall be binding voon the parties and shall not be subject to
appeal. Each party agrees that it will not bring a lawsuit concerning any dispute covered by this arbitration
prowision,
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In WITMESS WHEREOE the partles hersto have executad the Master Agreement affective as of the date first

above wrirken,

ONTARIO EQUCATION EDLL&BGRA}'IUE MARKETPLACE

Signabure:
Mame:
Termy Kyntsis
Tithe:
Prasident and CEQ
¥ M'.I‘--
Date of Signature: ;"f;;_ . A3 L D4R

Rell Canadsa Inc.
f /

Signature:;

: %};3\. wy Loofed.

Rams!
R R 2 ‘
VoiZ A Gy Vot 4 b
Title: '
Lr NP na0A 5% S OeAs T~ A AaLA
Date of Signature: 3 e ':;i'ijp‘{ ol 2 .

I hawve suthbarity to bind the Suppiier
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THE CORPORATION OF THE CITY QF SAULT STE. MARIE

BY-LAW 2012-106

AGREEMENT: (G1.3) A by-law to euthorze an indemnity agreement
between the City and PUC Services Inc. and Algoms Bioseptic
Technologies for the provision of biosolids from the East End Plant for a
pilot composting project,

THE COUNCIL of Tha Corporation of the City of Sault Ste. Marie, pursuant to
section B of the Muricipal Acf, 2001, 5.Q. 2001, c. 25, ENACTS as follows:

1. EXECUTION OF DOCUMENT

The Mayor and the Clerk are hereby authorized for and in the name of the
Corporation to execute and affix the seal of the Corporation to an indemnity
agreament in the form of Schedule "A" attached hereto, dated May 28, 2012 and
made between the City and PUC Semvices Inc. and Algoma Biosepfic
Technologies for the provision of bicsclids from the East End Plant for a pilot
composting projact.

2. S8CHEDULE "A"

Schedule "A" forms part of this by-law,

3 EFFECTIVE DATE

This by-law takes effact on the day of its final passing.

PASSED in open Council this 28" day of May 2012.

MAYOR - DEBBIE AMARODEC

CITY CLERK — MALCOLM WHITE

of Bylaws\2012\2012-106 Agreement biosolids

| §a B enacted, i may not be @ !
: iha faren o it TIRATT copy. .
‘ CITY SQLIGITTR |
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INDEMNITY AGREEMENT made this 28th day of May, 2012.

BETWEEN;
THE CORPOBRATIONM OF THE CITY OF SAULT STE. MARIE

(the “City™)
AN
PUC SERVICES INC,
{“Services™)
AND
ALGOMA BIO-BEPTIC TECHNOLOGIES INC.
{*Contractor™)

WHEREAS the City, Services and Contractor have enfered into discussions with respert 1o the
sueply by the City and Services to the Comracior of approximately 4,500 imperial gallons of
Processed Organic Waste (*POW™) from the Fast End Municipal Sewage Treatment Plar osned
by the City and operated by Services for & piles project being conducted by the Contractor,

AND WHEREAS the City and Sorvices arc preparad to supply the alorementioned amoant of
PIYW to the Contravior tor the pilot projees, sobject 1o the lemas and conditions of the withie
[ndermity Agreement (“Aprecment™;

NOW THEREFORE this Agreament witaeszeth that in consideration of the mulual covenanss
and agreements herein contained snd subjecl o e wams and conditions hereinafier ser ou, the
parties ypree as follows:

i The City and Serviees permit the Contracter w remove and load 4,500 imperizl gallons of
POW from the East End Munigipal Sewage Treatment Plant, City of Sault Ste. Mariz, toil’s
composting facility near Blind River at some time betwesn May 28" and Augost 31%, 2012 for e

pilot projzet to be eompleted by the Contractor.

o The Conteactor shall sssurme fall rerponsibility for all activities, costs and cxpenses
Teluted dircelly or indirectly 1o the aforementioned remonval, loading, haoling snd delivery of

POWs [Tom the Bast End Municipal Sewsge Vreament Plant to it's composting [acifity near



S
Blind River, and the entirery of the pilet project, The parties heretn acknowledge and agree that

it is the inteation of thiz Agreement that the Ciry 2nd Services shall be at no risk or EXPENES B
which it weuld not have been pun had the aforesaid pilct project nor been undertaken by the
Conracior,

X The Contractor agress o defend, indemnify and save harrmiess the City and Services and
their respective councilors. officiats, officers, dircetors, employees, consulants, agenis,
success0rs, eontractors and assiens, or any of them, {rom any actions, causes ol actions, cluims,
demands, interest, damages. expeases, liens, losscs, vosts, charges and other sroceedings
(including withoul lmitation those ralating to environmental, work place safety and insurance
compensation, and ccoupational hesht: and @ity matlers) made or brought against or sulfered
by or imposed upon all or any of diem or their respectve property in vespeet of any lozs or
dutiigy o property, personal injury or death o any other losses ofany nature or other reliel 1o
any perzon ur property directly or mdirectly acising ool ol or rosulting from or sustained by
reaznll ol any act, error, defauli, filure, fault, neglect acglipencs, smission or wrong doing of
tha Centractor, its dirsclors, officers, emplovess, corsnltants, subenntzactors, agents or other
persons {or which it is responzible in law or any of them incieding bt aet limited @ the
acceprance. loading, recoval, hauling, delivery, transportation, soriing, weighing, storage,
separation. preparation, processing, reprocessing, reuse. marketing, disposal, sale or disposiion
al the FOW by the Contractar, or any ather activity arising out of or conpecled with this

Agresment,

4, This Agrecment also extends but is pot limited to any elaims againsi the Cily or Sarvicey
that may arise o produces made by the Contragtor or by any third parties oot ol the POW

supplied to the Contraclor,

3. Fefore commencement of the supphy af the POW the Contractar shall cavse the City and
Services Lo be added ps Additional Insureds to His commercial general liability and contracior’s
polivsion liability insurance policics, insering all elaims for damage to property, personal injury

ar death or any other losses or damages, both direct or indireet, including such other costs and



§

o
expenses, howsoever and whnlzoever incirred, suffered or sustzined in relation tooor in

corneetion with this Agreement. Prior to any supply of FOW by the City and Services, the
Contracter shall provide & Certificate of Insurance (o the City mnd Services, satisFciory to the

City and Services, confirming such coverages.

f, The Contractor agrees that the supply of POW by the City and Services as propesed is un
a curapletsly as is basis, end the City and Services has nn resprmsibiliny whatesever for the
POW = condition or steee onee the Conteactor has commenced any work refated directly or

indirectly o thiz Aoreement sad pilat projsa,

T The City and Services heseby agree that they will become familiar with the proprictzry
aapects ol the Contractor's businass effhirs including Confidential Information, Business
Activities, and Intellectual Propeny and by executing this Agresrpent. hevely agree that (he Cline
and Services will not on behalf of any person or corparation. directly or indirectly contact any
suprlier, client, parmer or assoeiate ¢l the Contractor lor the purpose ol mitiating competition Lo
the Business Activities of the Contractor apvwhare. Tt is understood that engagement in any such
aelivity that adversely affects fhe business or prospectz of the Contractor or its affiliates in any
malerial way, this may give vise o irreparsile injury iothe Comractor and may subject the City
and Services to damages and injunctive procesdings. ¥t iz understood that this paragmaph in oo
way Hmiss the Clty andfor Services from entering inle any agreements of business relationships
with other persons or comorations regarding POW?s and shall in o way he consteued dy a non-

competilion agreement beiween the parlizs herein,

g It is further understood end agreed that this Agreement is subjeet wo the City and Services

executing tho Contractor's Confoeniialiny dgreemenr and abiding by all tevms therein.

8. This Agreement constiluies 1he enuive agreement ol the paties and supersedes Gl price
[enreseniations, proposals, discussicos. und communications, whether oraf or in writing. This

Agresment may he modificd only by written insirument sighed by both parties.

ol b
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I This Agreerent shall be exclusively povernad by, and construed in aceordance wilh, the

laws of the Provines of Ontario, ang L fideral Taws of Canada applicable therein,

11, The parties hereto agree that parsgraphs 2, 3, 4, and & herein survive the termination of

this Agreameant,

I WITNESS WHEREGF by parties bereto have hereunta sel their bunds and sesls as of the

day und year firsi above wrtiten.

CorroRATION OF THE Cory O Sa01. T 5TE, MAWIE

Per, )
Mayor — Debbie dmuroso
BRbY o meenan o s
City Clerk-Malealy White
Peas

1% neve authorite to bind the Corporation

WITHESS

PUC SERvECES TNC.

Per:

1/ e have authority to 'sing the Comporetion

WITHESS

ALGOma o SEPTH; TECHNOLOGIES

Par;

Per;

Per:

159 have authagity 19 bind the Corporstion

el

WITRESS
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE
BY-LAW NGO, 2042.97

DEVELOPMENT CONTROL: A bylaw to designate the lands
located ot 849 Becond Line Fast an area of site plan control,

THE COUNCIL of the Carporation of the City of Sault Ste. Maiie ENACTS
as Tollows;

1. DEVELOPMENT CONTROL AREA

The lands described on Schedule "A™ attached hereto are hereby
designaied to be an area of site plan control pursuant to Saction 41
of the Planning Act, R.5.C2. 19980, chapter P, 13 and amendmenis
thereto.

2. SITE PLAN POWERS DELEGATED

The Council hereby delegates to the Planning Director and in his
absence to the Planner of the Oy of Sauf Ste, Marie, Council's
powers o erster into a8 sile plan agreement dealing with any of the
works of matters mentioned in Section 41 of the Planning Act as
amended, for the iands mare particularly deseribed in Schedule A"
o this by-law,

3. SCHEDULE “A"

Schedule "A" hereto forms a part of this by-law,

4. PENALTY

Ary parson who contravenes this by-law including the abligations
pursuant 1o the agreement entered into under the authority of this
By-law is liable upon corwiction therefore 1o penalty provisions as
contzined in the Planning Act and the Municipal Act.

in

EFFECTIVE DATE

This by-law takes affoct from the date of ils final passing.

PASSED in Open Council this 28" day of May, 2012

--.—-vuw-i

HOTICE ,

Teil 15 & BRART DOCABMRT Thiz cocurment
has miok been engoted by ity Daunel, B may oo |
be enacied 2 2l AME i erasted, d may net be
i the form of thy FRAFT G, i
[ SITY SOLIGHGR |

MAYOR - DEBEBIE AMAROSO

CLERK - MALCCLM WHITE
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SCHEDULE "A" TO BY-LAW 201287 OF THE CORPORATION OF THE GITY
OF SAULT 8TE. MARIE BE PASSED IM OPEN COUNCIL THIS 28" DAY OF

MAY, 201 2.
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THE CORPORATION OQF THE CITY OF SAULT STE. MARIE

BY-LAW NO. 2012-99

DEVELOPMENT CONTROL. A by-law to designate the lands
tocatad at 38 Slevens Sireet an area of site plan control.

THE COUNCHL of the Corparation of the City of Sault St2. Marie ENACTS
as fallows:

1. DEVELOPMENT CONTROL AREA

The lands described on Schedule “A" attached hereto ars hereby
designated to be an area of site plan contrel pursuant to Saction 41
of the Planning Act, R.8.0n 1880, chapter P, 13 and amendments
therato,

Z. SITE PLAN POWERS DELEGATED

The Council hersby delegates to the Planning Director and in his
absence to the Planner of the Cily of Sault Ste. Marie, Councii's
powers to enter into a site plan agreement dealing with any of the
works or mallers mentioned in Section 41 of the Planning Act as
armendead, for the rands more particularly described in Schedule "A”
to this by-law,

3. SCHEDULE “A”

Schedule "A" hereto forms a part of this by-law.

4. PENALTY
Any person whe contravenes this by-law including the obligations
pursuant to the agreement entered into under the authority of this

by-law is labde upen conviction therefore to panalty provisions as
contained in the Planning Act and the Municipal Act.

5. EFFECTIVE DATE

This by-law lakes effect from the date of its final passing.

PASSED in Open Council this 28" day of May, 2012,

MAYOR - DEBBIE AMARDSO

THIS 15 A DRAFT OGCLURENT. This docuiment
fnas not peen acacied by Gy Councll | raay et
R e B ey CLERK — MALCOLM WHITE

o tp IRAE T sipy,
[HES i} W L-’H!1.
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SCHEDULE "A" TO BY-LAW 2012-89 OF THE CORPORATION OF THE CITY
OF BAULT STE. MARIE BE PASSED IN OPEN COUNCIL THIS 28" DAY OF
MAY, 2012
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

BY-LAW 2012-102

EASEMENT: (F4.2.178) A by-law f© authofize an easement with Dennis
Manings and Pairicia Rosa Maninos to The Corporation of the City of Sault Ste,
Marie over a porlion of Lot 25 RCP H731 Tarentorus, shown as Part 1 on the
draft reference plan prepared by Tulloch Geomatics Inc, CEasement Lands”) for
the purpeses of & temporary turn around for municipad vehicles and vehicles
used for municipal purposes including snow ploughs, graders, school buses,
garbage trucks and emergency vehicles,

THE COUNCIL of the Corporation of the City of Sault Ste, Marie, pursuant o
saction & of the Municipal Act 2007, 5.0, 2001, ¢.25, ENACTS as follows:

CONDITION OF EASEMENT

The Councll hereby authorizes the Mayor and Clark {o sign any documents
raquired to obtain an easement from Dennis Manines and Patricia Rosa Maninos
for & temporary turn around for municipal vehicles and vehicles used for
municipal purposes including snow ploughs, graders, school buses, garbage
trucks and emargency vehicles. Upon the extension of Foxborough Trail this
aasement shall be terminated and the City shall execute such releases as may
be raguired to delete this easement from the title of the Eazement Lands, A
copy of the draft reference plan prepared by Tulloch Geomatics Inc. is attached
as Schedule “A",

SCHEDULE “A”

Schedule "A" hereto forms part of this by-law.

EFFECTIVE DATE

This by-taw takes effect on the day of its final passing.

PASSED in opan Council this 28" day of May, 2012,

MAYOR - DEBBIE AMAROSO
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE
BY-LAW NO, 2012-103
LAME ASSUMFTION: LS{1) a bw-law {0 assume for public use and

establish as a public lane, a lang in the Hiohland Park Subdivision, Plan
2110,

THE Council of the Corporation of the City of Sault Ste. Marie, pursuant
to the Municipal Act, $.0. 2001, ENACTS as follows:

1. LANES ESTABLISHED AND D

The Corporation of the Cily of Sault Ste. Marie hereby assumes far public
use and establishes as a public lang, the lane more particylardy described
on Schedule "A" to this by-law

2. SCHEDULE “A"
Schedule "A" farms a part of this by-law.

3 EFFECTIVE DATE

The by-law takes effact on the day of its final passing,

PASSED in open Counci this 28th day of May, 2012,

MAYOR - DEBBIE AMAROSO

CITY CLERK - MALCOLM WHITE
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE
BY-LAW NOQ. 2012-96

ZONING: A by-law to amend Sault Ste. Mare Zoning By-laws 2005-150
and 2005-151 concerning lands located 2t 849 Second Line East.

THE COUNCIL of The Corporation of the City of Sault Ste. Marie, pursuant to
Section 34 of the Planning Act, R.5.0. 1990, chapter P13 and amendmenis
thereto, EMACTS ag follows:

1.

849 SECOND LINE EAST: LOCATED ON THE SOUTH SIDE OF
SECOND LINE EAST. APPROXIMATELY 400M EAST OF ITS
INTERSECTION WITH OLD GARDEN RIVER ROAD; CHANGE FROM
RATO R4S,

The zone designation on the lands described in Section 2 of this by-law,
which lands are shown on Map 1-78 of Schedule "A” to By-law 2005-150,
i& changed from RA (Rural Area) zone to R4.5 (Medium Density
Residential) zone with a "Special Exception”.

EY-LAW 2005-151 AMENDED

Section 2 of Bwlaw 2Z005-181 iz amended by adding the following
subsection 2(312) and heading as follows:

“2(313) 849 Second Line East

Despite the provisions of By-law 2005-150, the zone designatton an the
landz located on the south side of Second Line East, approximately 400
metras east of its intersaction with Old Garden River Road, having civic
ro. 848 Second Line East and cutlinegd and marked *Subject Property” on
the map attached as Schedule 312 hereto is changed from RA (Rural
Area) zone to R4.S (Medium Density Residential) zone with a "Special
Exception” to permit the following conditions:

(a) That the maximum building height be increased from five (5} to six (8)
storeys,

(b} That the required front yard setback be reduced from 7.5m to 7.0m;
and

{c) That the required landscape area be reduced from 30% to 27%."

SCHEDULE “A”
schedule "A" hareto forms a part of this by-law,

CERTIFICATE OF CONFORMITY

It is hereby certified that this by-law is in conformity with the Official Plan
for the City of Sault Ste. Marie autharized and in force on the day of the
passing of this by-law.

FASSED in Open Council this 28th day of May, 2012,
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S5CHEDULE "A" TO BY-LAW 2012-86 AND SCHEDULE 313 TO BY-LAW
2005-151 OF THE CORPORATION OF THE CITY OF SAULT STE. MARIE BE
PASSED IN OPEN COUNCIL THIS 28TH DAY OF MAY, 2012,
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE
BY-LAW NO. 2012-88

ZONING: A by-law to amend Sault Ste. Marie Zoning By-Jaws 2005-150
and 2008-151 concerning lands located at 39 Stevens Street.

THE COUNCIL of The Corporation of the City of Sault Ste. Marie, pursuant to
Section 34 of the Planning Act, R.5.0. 1990, chapter P.13 and amendments
thergta, EMACTS as follows:

1.

Z

3.

4.

39 STEVENS STREET; LOCATED ON THE SCUTH SIDE OF STEVENS
STREET, APPROXIMATELY 45M WEST OF ITS INTERSECTION WITH

ELMWOOD AVENUE; CH ANGE FROM R2 TO R385 WITH A
HSPECIAL EXCEPTION",

The zone designation an the lands described in Section 2 of this by-law,
which lands are shown on Map 1-48 of Schedule "A° to By-law 2005-150,
is changad from R.2 (Single Detached Residential) zone to R.3.5 (Low
Density Residential) zone with a "Special Exception”.

BY-L AW 2005-151 AMENDED

Section 2 of Bylaw 2005-157 iz emendad by adding the following
subsection 2(312) and heading as follows:

“2(312) 39 Stevens Street

Despite the provisions of By-law 2005-150, the zone designation on the
lands located on the south side of Stevens Street, approximately 45
meters west of its intersection with Elmwood Avenue and having civic no,
38 Stevens Street and outlined and marked “Subject Property” on the map
attached as Schedule 312 hereto is changed from R.2 (Single Detachead
Residential) zone fo R.3.8 (Low Density Residential) zone with a "Special
Exception” subject to the following condition:

1. That the required rear yard setback be reduced from 10 meters to 7.5
meters.

SCHEDULE “A"

Schedule “A" hereto forms a part of this by-law.

CERTIFICATE OF CONFORMITY

It is hereby certified that this by-law is in confermity with the Official Plan

for the City of Sault Ste, Marie authorized and in force on the day of the
passing of this by-law.

PASSED in Open Council this 28" day of May, 2012.
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SCHEDULE “A" TO BY-LAW 2012-98 AND SCHEDULE 312 TO BY-LAW
2006-151 OF THE CORPORATION QF THE CITY OF SALULT STE. MARIE BE
PASSED IN OPEN COUNGIL THIS 28™ DAY OF MAY, 2012,
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE
BY-LAW NO 2072-104
LANE CLOSING: L5(1) a by-law to stop up, close and authorize
the conveyance of a lane in the Highland Park Subdivision Plan
81140,

WHEREAS the lane more pardicularty hereinafter described was
gstablished as a public lane and assumead for public use by By-law 2012-103;

NOW THEREFORE the Councll of The Corporation of the City of Sault
Ste. Marie, pursuant to the Municipal Act, $.0. 2001, ENACTS as follows:

1 LANE CLOSED
The lane more particularly described in Schedule "A" to this by-law,

having been assumed by the Corporstion for public use. is hereby
stopped up and closed.

2. LANE DECLARED SURPLUS

The lane mora particularly described in Schedule "A" to this by-law is
surplus o the requirements of the municipality.

3, EXECUTION OF DOCUMENTS

The Mayor and Clerk are herehy authorized for and in the name of the
Corporation to execute and to affix the seal of the Carporation to all
documents required to give effect to this by-law.

4. EASEMENTS TO BE RETAINED

The Iane_rWa}r is subject to the retention of easements if required. The
Corporation shall stop up, closs and authonze the convevancs of the lane
mere paricularly described in Schedule "A" to this by-law.

5. SCHEDIULE "A"

Echedule "A" forms a part of this by-law.

&. EFFECTIVE DATE

This by-law takes effect on the day of its final passing.

READ the FIRST and SECOND time in open Council this 28" day of May, 2012,
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Downtown Sault Ste. Marie
Algoma Farmers’ Market

Feasibility Study and Business Plan
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Algoma Farmers’ Market

Feasibility Study and Business Plan
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Executive Summary

The growth of the Algoma Farmers' Market coupled with the momentum from the
Downtown Improvement Plan initialives have led to the stage whereby the City of Sault
Ste. Marie, the Downtown-Association, and the Algoma Farmer's Market want to pursue
the feasibility study of a permanent farmers’ market in Downtown. To move the process
forward, a steering cominitiee had been formed and included relevant stakeholders. It is
noted that the Downtown Association has been a catalyst for moving this project
towards this stage in the process.

The process extended beyond this final report and included four working sessions with
the stakeholder commitiee to develop and refine the evaluation criteria, the size and
scope of the potential redeveloped Market, possible site locations, and the
corresponding operational and capital budget.s

The redevelopment of the Algoma Farmers” Market will provide a needed boost to the
Market's sustainability. It has been documented that the Market requires the
organizalional resources to create a valuable cullural asset for the City, There is a
reqitirement for a stable, single location for the Algoma Farners’ Market to expand into
a fuli-service asset for the region - a place that allows producets to showcase the best
products of the region as well as a venue for social interaction and gathering.

Crganization

Requires a part-time Markef manager to oversee the development and progress of the
Market as a professional business and cultural amenity for the City and the Algoma
Dhstrict,

Marketing

A commitment to advertise and promote the Market based on professional materials
that will draw people to the Market. An appeal to local and regional residents as well as
{ourists based on an authentic Sault Ste. Marie market experience will be well received.

Vendor Recruitment

The number of vendors needs to be augmented to help draw customers including a full
range of fruit and vegetable, meat, dairy, other protein, prepared foods, arts and crafts.
There should be an aim to have approximately 50 to 60 vendors.

Site Redevelopment

The current site of the Algoma Farmers” Market is limited in size and scope and will
conbinue to ehcounter programming conflicts with other events at the park. A
permanent home in Bowntown Sault Ste. Marie that will be an anchor for the site is
required. This will allow for a single location for a four-season market that will offer the

Urban Marketing Collaborative




apportunity to grow the range of goods grown/ produced in the Algoma District. It will
alse draw the community logether to celebrate food and craft diversity in a fun,
interactive, and learning environment.

Action items mchude:

Expansion/Relocation
s Select to expand existing Algoma Farmers” Market and relocste intt a permanent
location in Downtown with a minimum 5,000 sq. ft. building that can
accommodate summer and winter vendors.
= Market will be a showcase tor focal available products that are authentic to
Alzoma District.

Organization

¢ Designate/hire a market manager. This person’s salary must be part of the
Algoma Farmers’ Market expenses or throagh grant programs, It should be
aoted that this person is reguired to work a minimum of two days a week
throughout the year with a heavier workload during the pritne growing season.
Also, it 1s important to note that the manager hired to transifion the Market may
not be the same individual or skill set required to manage the day-to-day
eperations of the Market.

= Along with other committees, establish a vendor selection committee of unbiased
regional representatives that will decide who is allowed to sell af the market and

what spot they can occupy.

Vendor Mix
The Market Manager in coordination with the Board will:
¢ Complete an “ideal” tenant mix;
s Develop a bist of potential farmers and vendors to contact;
« (iffer opportunities for producers to develop cooperative tables whereby several

producers can share a siall.

While the requirement is for local produce, the presence of the producer should be
encouraged (direct contact of farmer with consumer) but it is not mandatory (maybe
include a minimum number of days producer must be present at the market).

Special Appeal
»  Begin to develop a calendar of events (see example in Section 7.9 Marketing
Plan}.

Cleanliness/Lease Provisions
s Review Algoma Food Network's Food Charter when complete

Urban Marketing Collaborative 7



s  Contact the Alpoma Health Office to determine government regulations that are
required before recruiting and signing farmers and vendors.
» Schedule health inspections at regular intervals as required.

Signage
» 1t may be necessary to contact a signage firm that can produce the desived
signs, as many vendors will not know how to do this (properly).

Other Leasing Issues

«  While already present, review the lease regulations for the Market in terms of
hours of operation, signage, rental rates, health and safety, merchandise, and other
issues deemed important. Stipulate penalties if rules are not followed. Have these
regulations agreed upon before recruiting farmers and vendors. Examples of lease
regulations are included in Appendix H.

«  Develop a professional information package that will include the following:
- A concise description of the Market
- Ralionale for its future success
- A markeling program (including a calendar of events and other marketing

initatives)

- Schematic drawings
- Lease regulations

Interview farmers and vendors in person and inspect the quality of their products,
Ensure thal the products are farm grown/ produced as claimed by the
Farmer /vendor, Consider using MyPick or other verification pragrams.

Urban Mark eting_ CD:!:[E] borative




1.0 Introduction

The growth of the Algoma Farmers” Market coupled with the momentum from the
Downtown linprovement Plan initatives have led to the stage whereby the City of Sanlt
Ste. Marie, the Downtown Association, and the Algoma Farmer's Market want to pursue
the leasibility study of a permanent farmers’ market in Downtown. The Downtown
Association has been a strong catalvst moving this project forward along in the process
and are to be thanked for their contribution.

Based on this impetus, a steering committee had been formed and included relevant
stalkeholders.

City of Sault Ste. Marie

= Don McConmnell, Plapming Director

o Steve Tureo, Planner

s Virginia McLeod, Community
Services Department

Downtown Association

= Bill Watts, Chair of the Downtown
Association Board of Directors,
building owner in the Downtown

= Anna Bovonoski, Manager of the
Downtown Association

¢ Cindy Ellen Crawford,
Communications Strategist for the
Downtown Association, Chair of the
Markel Commitice

e Dr, Grace Tridico, Member of the Downtown Association Board of Directions

Alpoma Farimers Market

s Marit Lemicux, President of the Algoma Farmers” Market, Operates "Valleyfield
Local 638" — an 80 acre farm in Sylvan Valley

¢ Reboova Peretra, Owner of Purple Urchin (company that makes skincare producs)

Arts Community
. & Sheri McKay Gladu, Past acting-curator at Art Gallery of Algoma

To move the process forward, the Steering Comumittee hired a team of professionals
headed by Urban Marketing Collaborative (part of the J.C. Williams Group). In addition,
the UMC Team retained the services of Bob Usher, the current Manager of the London
Covent Garden Market. In addition, Mr. Usher has sat on the Board of Farmers’ Markets
Chitario; as well, he i3 the current Chair of the Downtown Fondon BLA,




Enhancing the Algoma Farmers’ Market in Downtown Sault Ste. Marie will require
comenitment on the part of the Farmers' Market and the City as well as support from
other agencies and organizations to ensure success, This report is intended to (a) inform
the stakeholders of options available for development, () sugpest plausible pros and
cons, and (o) discuss revenue/ cost implications. Considering severs! alternatives, the
final section presents a delailed business plan for the potential of the Downtown Sault
Ste. Marie Farmers’ Market that would serve the Alpoma Region.

Urban Markétiﬂg Colizbo r'ativig-_




2.0 Farmers’ Markets

21T Farmers’ Maricets and Food Trends

Farmers” markets are one of the most effective means farmers/ producers have for
obtaiming the highest possible return on their investment. By eliminating the
middlemen, farmers’ markets return the profits to farmers’/ producers’ pockets, making
it more economical, while putling the “face” of the farmer/ producer on the

food / product,

Farmers' markets are where producers and customers connect, where a handful of
sellers can meet thousands of buyers on a typical Saturday. While some producers may
sell a dozen apples for $6.00 at one urban market, others will sell their dozen for only
$4.00 twenty kilometers down the road. This situation demonstrates the laws of supply
and demand at its best, enhanced by the warm fecling of satisfaction consumers getata
market.

In recent vears, North America has been experiencing a health awakening and an
increase in global consciousness. The increase of produce imported from foreign
countries such as China has led to a movement to buy locally; at the same time, health
concerns have increased the local market for organic food and healthy alternatives.
These trends have reduced the “carbon footprint” of the individual buyer, while also
providing an assurance of product quality, Nevertheless, the influx of cheaper imported
food at supermarkets is an increasing concern for families.

Aware of the trend towards experiential retailing and the growth in farmers” markets,
supermarkets have been redesigned to create the atmosphere of an open-air market in
their produce departments.

Selling the benefits and atiributes of buying local frosh goods at a market is augmentad

by the [oHowing:

*  Seventy-two percent of shoppers point (o “[reshness” as the most important food
quality according to a recent survey by MHealthFocus Inc.

»  Ovwver 50% of consumers think medical therapies and drug use could be reduced by
eating certain foods.

¢ Profit margins for natural foods are in the retail range of 5% to 8% compared to the
typical 1% to 2% of the grocery business.

Urban Mark eiing_CnﬂIa borative
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+« Consumers appear (o have less time for cooking but more interest in it. Witness the
growing popularity of cooking shows, burgeoning cookbook sales, and kitchen
rempdeling trends that include induction heat cook tops, professional sloves, and
restavrant-style refrigerators. In addition, as the size of formal dining rooms
shrinks, large kitchens remain more popular than ever.

Consumer research conducted by Algoma Farmers” Market in the sammer of 2010
Mustrates the success the market has had recently appealing Lo a broad base of both
older and younger customers as well as their breadth of product purchases, The use of
social media has enhanced the marketing reach of the market to an increased audience
interested in buying local and fresh farm products and crafts.

See Appendix A for the Algoma Farmers” Market 2010 Review (summarized).

2.2  Criteria for Success

Based on informaltion gained {rom other farmers’ /public markets and research, there are
certain fundamental attributes that, if present, can significantly contribule to the success
and viability of building a destination type farmers” market. Success is not necessarily
dependent or: all atiributes being present; however, the chance of success is greater if
they are.

1. Strong Management and Marketing
One consistent feature of viable markets is the presence of a strong, competent
leadership figure. ldeally, this person has retail experience in leasing, as well as
marketing and personnel experience in order to manage a multitude of independent

businesses present at a markeL

A board of directors cortently manages the Algoma Farmers' Market. Tor the 2010
summer season, they were able to obtain funding to hire a Communications and
Marketing Ceordinator. The key person interviews indicated the market operated
better by having a stafl person in place. Marketing is critical to the success of
farmers’ markets. It is noted that funding was again obtained for the 2011 season.

Farmers and producers are busy producing their product so a qualified staff person
is essential to manage the logistics of a market. It is important that a strong effort be
made to attract customers by adding extra dimensions to the market (e.g.,
entertainment, education) so that the whole market is a special experience.
Parmerships will be Lu}f to success as well. Joint venture marketing programs with
the Downlown Associalion, arls organizations, Rotary, among others will help to
share the burden of marketing and achieve preater reach.
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Highly Visible and Accessible Location

All retail businesses rely on good visibility and accessibitity to ensure a steady
stream ot customers. The market must make its presence known to serve as an
anchor for the arca. A Downtown locabion is ideal, as most visitors

know S understand where Downtown Saukt Ste. Marie 1s, Mowever, within

Diowntown there are several oplions.

Visibility includes consideration of signage that will direct customers to the site with
ease and properly identify the location when they arrive. Traffic must be able to
approach the site without difficulty. Several entrances assist with flow, and nearby
parking is critical in this type of environment. While pedestrian connections are
important, the most important connection will be to nearby parking spaces. The
front entrance to the market will be at a location where vendors are directly adjacent
to any parking.

Critical Mags

In order for a market to appeal to destination shoppers, it must be large enough to
address the needs of the customer. A Targer market with a diverse mix of vendors
and sutficient product choices will also create internal competiion that ensures
cuslomers ol reasonable prices and a variety of choices not found in other venues,
Critical mass comes from the number of vendors per category and not the square
footage. At present, there are 20 stalls/ vendors on a typical market day. The
consultants recommend the number of stalls be increased to 50 to 60 (some vendors
may occupy more than one stall and some stalls may have a group of vendors selling
from the same table). Consideration may be given that in the future, the market will
continue to be successful and could expand to accommaodate more vendors to meet
consumer demand. Flexibility in the design may be necessary to ensure that further
growth could possibly occur on the chosen site.

Mix of Products and Events

Reliance on a single product is highly speculative. Most successful markets have a
good mix of vendors, including farmers, processed foods, prepared foods, artists,
and craftspeople. At present, there are no resellers allowed and it will be important
to remain true to that mission. Categories of items for sale might include beads,
candles, soaps and beauty products, handmade clothing, native Canadian items, fine
arts, print-making, jewellery, photography, signs, textiles (kitchen linens, woven
rugs), woodwork, small home furnishings, and gifts. Also, seasonal goods such as
wreaths, carved pumpkins, Easter goods and coniectionary, corn shocks, and
Christmas trees ideally are present at the appropriate times of the year. It is
important 0 stay away from a flea market approach. -




Food vendors can range from meat, seafood, dairy, eggs, cheese, fresh fruit and
vegelables, horticultural/ floricultural, prepared meals to take home (meat pies,

cooked meat, pasta dishes, baked goods and conlectionary, maple syrup products,
eitwmic food, and desserts), prepared foods to eat at the market (hot dogs, drinks,
empanadas, ice cream, sandwiches/ paninds, etc.).

5. . Mix of Buyers
Reliance on a single segment of customers can be as risky as depending on a single
product to serve custoimers’ needs. Although most markets rely predominantly on
local traffic for anywhere from 50% to 75% of their business, the balance of their
customers comes from places outside of the general trading area. Trading areas are
generally considered to be within 5 km of markets (most of the built up portions of
the City of Sault Ste. Marie). The market's ability to pull in traffic from outside the
local comumumity is one Teason many economic development agencies view farmers’
markets as an important economdc development tool.

Apart trom the focal customer base, daytime business shoppers and tourisis are the
next two largest sepments frequenting farmears’ markets. Destination shoppers are
also an important customer base for farmers” markets.

Shopping is a form of recreation, and many people find farmers’ markets a great
way to spend time with the family. Many experts believe that destination type
farmers” markets rely on a customer base with high household incomes,

The tourist market can be fickle and difficult to determine. Tourists do like to visit
markets but their expenditure is often low. They tend to buy prepared foods if
anything.

6. Low Cost/TFree Site
Most municipal markets are located on municipal land, including parks, parking
lots, and underulilized buildings {e.g., old armoury, brewery, elc.). Private markets
can locate on a number of sites including municipal land, shopping centre parking
lots, house of worship parking lots, or on private land /buildings. Not ail
tarmers' /public markets require buildings, and there are many examples of
successful, large, open-air year-round markets such as the Port Colborne Farmers’
Market. However, the Algoma Farmers’ Market is located indoors during the winter
and the evaluation criteria should include the ability to find a moderate sized
building (minimum of 5,000 sq. ft.) to accommodate the vendors who would prefer
to sell inside in the summer (e.g., meat vendors) and those who want to sell year-
round (e.g., arts and crafts, prepared foods, etc). Note that some summer outdoor
vendors could vend inside in the winter if they wanted to sell year-round.
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Indeed, based on our research, it is clear that few, if any, farmers’/ public markets
generate sufficient cash flows to pay debt service either for land or for buildings.
While most markets are able to pay normal operating costs such as insurance,
advertising, trash removal, and professional staff foes, only the largest are able to

generate sufficient cash flows to pay for capital improvements.

It is envisioned that the Algoma Farmers’ Market would remain a private entity and
continue to operate on a municipal property as part of & rental type agreement or
memorandum of understanding. This report does not recommend the City of Sault
Ste, Marie nor the Downtown Association assume the operation and management of
the Algoma Farmers’ Market.

Local Advocate with Significant Development Experience

Farmers'/ public markets are businesses, and as such, they typically are subject to
many if not all of the same rules and regulations as any other business. Planning
and design, building codes and zoning permits, food satety and health inspections,
financing, accounting, marketing, advertising, and promotion are all integral parts of
developing a project of the scale and complexity of 4 farmers’/ public market, Ttis
important ko find a leader/ group with the characteristics of an “idea champion” to
spearhead the development process. This person/group will be responsible for
developing key partnerships with the city, Ministry of Northern Development,
FedNor, Bural Agriculiural Innovation Network - RAIN, Nordik, Algoma Food
MNetwork, artist guilds and art resources, colleges, farmers, producers, artists, and
culinary arganizations, among others.

Attractive Iinvironment

1f there 1s no “there” when you arrive, there is probably no reason to go. When
trying to create a destination type localion, markelers need lo make shoppers feel
that they have arrived at a special place that has site magic. The character of the
market must respond to both the physical needs and the emotional expectations of
the cusfomers it serves. Many managers have to work hard to preserve the “farm
experience” while catering to his/her customers’ expectations for modern
conveniences (i.e., rustic farm experience but not overly rustic).

Incremental or Phased Growth

The location should also offer opportunities for expansion as the market grows.
Providing sufficient land for parking is oftentimes a chailenge, particularly in urban
areas. Automobiles require, on average, 350 square feet per parking space, including
turning aisles and driveways, Most experts recommend three to four parking spaces
per vendor. Parking should be within a fow hundred feet of the market, with a
turmover of space, on average, every 34 minutes,
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10, Outside Commitment

There are municipally owned and privately owned farmers’ markets (that may be
non-profit managed). The Algoma Farmers” Market is 4 privately owned operation
by the members of the Market that remts space from the municipality, Both the City
and the Dowrnlown Associalion have shown an inlerest in enhancing the current
market as both an economic development tool for businesses and as a venue for
social interaction, learning, and experiential retailing in the Downtown anhd the
City /region. This may include spinoff sales to other nearby businesses or the
opportunity to incubate new agricultural type products in the Alpoma District that
did not exist previously, as there is a venue to sell these goods at high enough profit
margin. At the same Hme, farmers’ markets do extend social goals of community
building of creating a vibrant meeting place in the City that showcases authentic
products of the region (similar to arts organizations).

It will be up to the City of Saull Ste. Marie, the Downlown Association, the Algoma
Farmers” Market, and other agencies such as NOHEC, FedNor, OMAIRA, among
ofbers that will help to finalize both the capital costs and the operating costs of an
enhanced Algoma Farmers” Market in Downtown Sault Ste, Marie and the
corresponding economic and social benefits that may accrue.

2.3 Types of Farmers’ Markets

Farming and the sale of fresh farm goods arguably is one of the oldest industries in
Canada and farmers” markets may be the public’s most tangible connection to the
industry. One of the most compelling distinctions of a farmers’ market is the ability to
put a “face” on the food. The urban dweller can bite into a perfectly ripened, locally
grown apple from the market. He or she then connects this delicious food with a real
person — the farmer — and associates both with local farmland, Tn effect, the buying
becomes a more fulfilling and complete experience.

As the number of small family farms continues to decrease, there is a corresponding
resurgence of interest i farmers’/ public markets. In Ontarin, 152 farmers’ markels are
part of Farmers” Markets Ontario, up from 60 in 1980. Tt should be noted that Algoma
Farmers” Market and Johnson Township are both members of Farmers” Market Ontario.

Farmers'/ public markets come in many sizes and forms, On-farm stands, roadside
stands, farmers” markets, farm and craft (or antique or flea) markets, public markets, and
festival marketplaces are all forms of retail establishments where direct marketing or
sales of fresh products and cralts can occur.
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Urban Ma fketing Collaborative

Farmers’ Markets

Farmers’ markets are the answer for many farmers that are located out-of-the-way, but
would like to benefit from the potential higher profits of direct marketing to consumers.
Farmers’ markets are often informal groups of farmers that make arrangements with
non-profit service clubs or municipalities that provide land (usually a parking lol) as a
service, or for nominal rents. They are usually siled in heavily populated areas that
allow farmers Lo capitalize on customer density. The collective or aggregate drawing
power of several facmers also helps to establish crifical mass, a mutually beneficial
phenomenon that helps farmers attract customers from longer distances because of the
internal competition that keeps prices low for consumers.

The ability to share operating costs such as insurance and trash removal is another
benefit of organized farmers” markets. Most are open-air type arrangements since the
seasonal nature of sales does not offer the opportunity for convenlional financing for
permanent slructures. Few, if any, farmers’ markets generate sufficient returns to pay
debt service either for land or for buildings.

Farm and Craft Markets

The seasonat nature of faming and the difficulty for farmers to provide fresh produce
year-round has resulted in several hybrid-type farmers’ markels whereby non-farming
vendors are included. Farm and craft markets, farm and antigue markets, and farm and
flea markets all seek to capitalize on consumers” demand for fresh farm produce while
providing additional products that round out sales during the shoulder season. These
partnerships vary in the degree to which farmers/ producers will benefit, which then
depends on how the partnerships are organized, laid cut, and managed.

Guidelines have been developed in a number of markets to defioe what is allowable;
o Types of goods sold (e.g., producer only, non-farming bype vendors).

«  Words used to deline goods (e.g., organic, hand-made).

= (Ceographic resirictions.




Festival Marketplaces

Festival markets or marketplaces are a phenomenon of the 1980s and 1990s that used a
formula model to attempi lo revitalize major cities. They are specialty shopping centres
that are intended o create a leisurely shopping experience and enlerfain customers
rather than provide basic food services. Most festival marketplaces are homogenized re-
creations of suburban shopping malls occupied by national retail chains (usually heavily
dependent on prepared foods). Le Faubourg in Downtown Montreal, Fau Claire in
Downtown Calgary, Faneuil Hall/Quincy Market in Downtown Boston, and Denver
Pavilions in Downlown Denver are types of festival marketplaces.

Public Markets

Public markets have three distinguishing characteristics:

1. Tublic goals that give a defined public purpose to the market activity, such as
preserving farmland.

2. Tocated on and/or creates a public space within the community that attracts a wide
range of people that can interact casily, not necessarily on public land.

3. Made up of locally owned, independent businesses that are operated by their

CWNers.

While a public market does not have to be a farmers’ market, most farmers are part of
the mix. Public markets typically are year-round multiple day operations that serve the
commuriity as much as the vendors. The mix of tenants typically includes farmers and
artisans that set up day stalls during peak growing seasons and anchor tenants like
restavrants, cafés, bakers, butchers, florists, and grocers, which enables the facility to
operate permanently {i.e. year-round and on most business days). The rent stream will
need to provide sufficient cash flows to pay normal aperating costs, Examples include
5L Lawrence Markel in Downtown Toronto and London Covent Garden Market in
Downtown London.

Urban Marketing Collaborative
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Summary

As stated, the Algoma TFarmers’ Market is a farmer and craft market that is a producer
only market. That means that no reselling is allowed (i.e., buving product at the Ontario
Food Terminal al wholesale and selling it to the consumer). This is an important
distinction for the market and a chief branding opportumity {or products grown or
produced in the Algoma District.

With thia distinction, the issue becomes one related to verification. There are several
programs. The Algoma Farmers' Market (or a non-biased selection committee) should be
allowed to visit and audit each farm or producer to ensure through observation and way
bills that the product is locally produced. Other markets use programs such as MyPick
from Farmers” Market Ontario, and others allow for further dassification such as organic
certification or Local Food Plus (i.e., use of sustainable food growing practices).

24 Product Availability

Another important element is the distinction that the Algoma Farmers’ Market is located
in Northern Ontario. Programs and ideas that fry to replicate successful markets from
Southern Onfario need to be viewed with caution. A distinctive program that builds
upon the Narthern Ontario food growing experience should be the basis of the [armers’
market. This includes recognition of shorter growing seasons, less arable land, longer
travel distances, and unique available regional products. The resulting vendor mix will
be different from those in Southern Ontario, which have a greater reliance on fresh fruit
and vegetables. The Algoma Farmers” Market will be more reliant on meat and seafood,
prepared foods, and craft products to sustain the operation throughout the year.

In addition, there is an increased education and learning opportunity on buying local,
healthy food options, cte,

More and maore, markets, vendors, and retailers are trving to create an enhanced
experience by drawing the linkage between the producer, where it came from, and the
benetits of abtaining it locally. This instills pride of place and increased appreciation for
the products that are from the region.
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Maps at markets are used fo illustrate where  This grocery stove connects tie consumer with the

the faymers/producers come from producer using id display boards

_____ i

o o
These large display hoards throughout the This retatler uses only locally sourced ingredients in
market i1 San Francisco illustrate key their hot dogs. The map on the wall is used to ilinstrate
concepts of the local agricultire and where the ingrvediends are fron: tn the local community.

agquactfinre comnnanly

Appendix B includes a review of the Algoma and Manitoulin Isiand agriculiural
mdustry. Mote that this market is primarily connected to agricubural opportunities in
the Algoma region as Manitoulin Island is too far away.

The report also identifies potential partnership and funding agencies for marketing
programs. Included should be the Rural Agricultural Innovation Network (RAIN) in the
Algoma District.
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In addition, a public meeting was held with Algoma District's farmers and producers to
ascertain their level of interest in an expanded Algoma Farmers” Market in Downlown
Sault Ste. Marie, There was a very good participation rate of 45 who overwhelming
endorsed the idea. They were keen to support cooperative vending {several farmers
occupy one stall and take turns selling) and were optimistic on the ability to develop
additional enhanced agricultural derived products (e.g., meal pies) that could be sold to

consumers for a higher profit margin, The cooperative idea was also supported at an
artist and craft focus group.

Appendix C includes notes made during these meetings and an attendee list.
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3.0 Existing Conditions

One of the objectives of the Sault Ste. Marie Downtown Assocdation is the development
of a farmers” market in the Downtown. This would provide addilional consumer

demand and potential spin off for resulting businesses,

There are mixed results on the benefits of a farmers’ market om existing business sales.
The following chart illustrates evidence of potential catalyst activity. However, UMC’s
work with other markets reveals that many businesses do not actually witness an
increase in sales. This may be due to a number of circumstances such as:

s Hours of operation - some markets begin very early {7:00 or 8:00 am, well before

other businesses are open);

» Consumers are buying larger quantifies and do nol want to carry bags around to

different stores;

e Consumers are buying fresh, perishable items and do not want to potentially let

them spoil in their vehicle while they do other shopping,

Howevet, there does appear Lo be opportunities related to food service operations (cafes,

breakfast/lunch) as well as those consumers who make it a Jarger family outing with

smaller children.

520

2008, St. Lawrence Markel, Toronlo

$32

520

2009, Crescent City Farmers” Market,
New Orleans

529

2005, Duluth Minnesota Farmers'
Market - Estimated Average of 40%
spending $40-550 and 46% spending
$10-%20

Hid %

510

$a

2002, PPS - Project for Public Spaces -

47 %
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512-%19

2001, Oregon State University -
Technical Report 3 = Assessment of
Five Oregon Farmers” Markets




Additional Notes
An increase in grocery store sales from farmers’ markets located in their car-parks

accounted for an additional 5% to 10% of revenue (Source: Farmers’ Market News,
2008,

For each dollar of direct sales at farmers’ markets in Mississippd, an addittonal 41.5
cents in secondary / indirect effects was yielded {e.z., business employment, tax
revenue) (Source: Economic Impact of Farmers' Markels in Mississippi).
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3.1

There are 266 businesses and 128 building owners. There is a good proportion of retail
merchandise as well as food services. The convenience retail component is small. A

Background Situdy Review - Downtown Saait Ste. Marie

Urban Ma r;kéting. Collaborative

breakdown of retail categories includes the following:

Downtown Association Retail Audit

Retail Merchandise
Sporting, Book, Music, Leisure Goods 11 4%
B oo LR RPN SYPRSY, WOSPOSS: . OUON ORI
Mtharitetald 4 1%
Total Retail Merchandise o I D
Convenience Goods
KOO AN BEVIIE i Ftees 2B
[Health Care Supplies, Mharmacy 0 0%
Total Convenience Goods e Wl L
Food Serviees -
Cafes and Limited Service 11 ..
Full bervice Restawrants 7 2%
Drinking Places g 3%
Total Food Services i 27 9%
Services
Personal Services bl Jo SRR
Professional Services 99 35%
Bankingr. Finance, fnvestment R 4%
_Business Setvices - 1%
Total Services i 154 -
_Other Retail -’
Enfertainment Recreation I . . I
_ Community and Assoclations | 9%
Accommodation ' 2 | 1%
House of Worship 2 | 1
Learning 1 0%
Total Other _ %6 1%
Total {excludes any vacancy) 286 | 100%,

Sonroes Powmtoumn Assocutfom [wmary 2071
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3.2 Issues Evaluation of the Existing Algoma Farmers’ Market

Tt is noted that the Algoma Farmers’ Markel operates from the first Saturday in June to
Thanksgiving on Saturday mornings and Wednesday afternoons in Roberla Bondar
Park, The market rents the location from the City for a nominal fee. The City sets up and
takes down the market and provides cleaning and mairdenance, The City and the
market share the capital costs of the replacement for the canopy. The City pays to install
the canopy. The remainder the markel operates on Saturday at Wellington Square Mall

Roberta Bondar Park — Summer

« Site magic next to the pavilion and waterfront

= Centrally located but visually not close to Queen Street

» Parking available onsite and in nearby lots such as Station Mall, Delta Hotel, and
City of Sault Ste. Marie

= Washrooms and some storage available on site

= Felatively easy set up for the vendors {back their vehicle in and vend off the back)

¢ TLacks good visibility and only has one entrance {can create vehicular bottlenecks)

o Lacks density of residents '

«  Conflicts with other major events at the pavilion

s {nability to expand beyond the 20 stalls (some vendors sell on the grass area nearby)

= Have already moved from former park at current Essar Centre

¢ Lineup of customers waiting to attend the market in the morning as product
availability means that vendors will sell out - result is that people come and shop
biit do not necessarily linger and socialize

s Limited retailers located near the market fo build a business upon

» Any prepared [ood vendors would have to pay part of their sales back to the City as
it conflicts with the concession vendor located in the pavilion

Wellington Square Mall - Winter

s Tligh vacancy rate at mall

« Difficult access and egress to mall parking lot from the road {note that later in 2011
there is anticipated improvement with the addition of a new stop light)

e Limited vendor mix due to contlicts with existing grocery store (i.e., any product the
grocery store sells cannot be sold at the market). The result is primarily a craft
market with limited food such as maple syrup and smoked fish

» Located at eastern end of town

= Despite issues with the site, there are vendors willing to set up and it does draw a
hmited number of customers to make it sustainable for them

»  Some customer confusion that the two locations are for the same markel
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Vendors

Following is a current list of 26 vendors:

Algoma Farm Fresh
Artisaand Textle

Barr Road Flower Kart
Be True Farm

Bijoux de Lux

Catalina Omolida
Cheryl's Sp. Baking
Edwards Century Farm
Fairisle Maple Products

Jemde 1D

Beauty by Nature
Mashall Farm

Mary's Bees and Crafts
Mary Hunt

Meadowview Alpaca Farm

heakin Forest Products
O Bow Garden
Pearce Farm

Peter's Pickle Patch
Purple Urchin
Salamander Ridge Farm

Sayers Superior Smoked Fish

Home Baked Goods
Taste of Scandia
Valleyfield Local 638

Wood Crafts Extraordinaire

Existing Financial Performance - Algoma Farmers’ Market {2010)

Urban Marketing Collabarative

Revenue

Membearship 51,550

Tables 53,970 53,300
Bags, Soup Kitchen $587 $228
Total 85,907 53,528
Expenses

Office $1,714 o $333
Advertising $2,408 $1.458
Table Set Up/ Rent §720 $2,670
Total 4,542 5 461

Sonrrce: Algones Feerera” Murket

»  Vendors generate fees of approximately $10,000 annually.
+  Additional funds through government grant programs were used to hire the

marketing coordinator for the summer of 2010 and renewed in 2011.

s Averape Saturday attendance is 957; Wednesday 1s 747 - both days are strong,.

Inclement weather and competitive events at the pavilion reduce customer volumes.




Competition
1. Johnson Township Farmaers’
Market
- Location; Desbarals, ON
QOuldoor markel
- 13 vendors - local produce
- June to Thanksgiving
«  Friday afternoons (Jul-Aug)
and Saturday mornings
- New market pavilion was
constructed in 2009, partially
with funds from FedNor

I~3

. Note thera is another small
imarket in [ron Bridge and several

Iocated on Manitoulio Tsland
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4.0 Consumer Appeal

4.1  Imporfant Consumer Attributes

Although the market currently attracts customers from a large proportion of the City of
Sault Ste. Marie and beyond, most customers will come from the City. The trade area of
Sault Ste. Marie Algomna Farmers” Market provides a significant majority of the regular
customers necessary o support the market. Several factors govern the size of the trade
area such as accessibility and physical barriers, such as buildings, but psychological
barriers such as safely and security will be important.

It is envisioned that a redeveloped Algoma Farmers’ Market will need to be highly
advertised to provide increased exposure for an expanded Market.

The demographics that are important for food markets are age, income, and household
size, These three characteristics largely decide overall food spending patterns.

According 1o an Amevican Demographics article titled “"Finding Food Markets,” heavy
purchasers of tood for home consumption are between 45 and 54 years of age.
Houwseholds headed by this age group spend 31% more than the average household on
food. Inaddition, they spend 40% more on beet, pork, seafood, and eggs than other age
groups.

Customers between 33 and 44 years of age also tend to spend a higher percentage on
food itemns —-30% more— than the average customer. Fouseholds in the 55 to 64 years of
age range tend to purchase more seafood and fresh fruit compared to the rest of the

population.

The other two determinants are Telated to size, The more the household earms and the
larger the household, the more that is spent on food ikems,
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4.2 Trads Area Analysis

For the Sault Ste. Marie Alpoma Tarmers’ Market, the trade area was divided into the

following:

¢ [Downtown - broan
Huren Strecl o
Church Street and
south of Wellington
Street

= City of Sault Ste.
Marie

#  Algoma District

Additional sales will
derive [rom out-of-town
visilors including both
overnight and day-
trippers.




Socio-Economic Characterisiics

2009 Population 3,553 83,282 122,006

Annual Growth 0.70% 1.30% 1.30%
2000 Flousehald 3166 55,604 BaEie
Median Age 5} 448 46,2
Under E.l} 133% Z0.6% 20.2%
T2 to 29 12.9% 12.6% 11.7%
30 to 39 9.9% 10.6% 9.9%
0 to 49 12.9% 146% 144%
50 to 59 14.6% 16a.1% Th.4%
60 Lo 69 13.1% 11.8% 131%
Over 70 22.3% 13 54 T4.4%
Fernale H2.10% 51.40% 30.90%
P'ersons Per Household 1.62 232 220
" Renters 7140% 20.40% 27.80%
. Children 15.70% 41.60% T A8.20%
“Married Woow T seans | 6040%
5 yr Mobility 14% 9% 12%
Avg, Household Income 558,463 CHA10 L6, 795
Per Capita Income 420,214 526,724 25,856

Sorrrce: Statistics Consde, Enoironics 2070 esHmates

1 Note, this is a slightly larger geographic area than the City of Sault Ste. Marie proper.
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The following are salient findings from the Downtown Trade Area analysis:

There are over 3,500 residents who live relatively close to Downtown, and over
122,000 in Algoma District

While there were population losses in the past, the projected population growth for
the City, District, and Downtown is positive

Doswntown has more seniors and overall the median age is high There are [ewer
children under 19 years of age compared to the City and District

Twenty-cight percent of the Downtown population is 40 to 59 years of age and there
is a relatively small young adult population (30 to 39 yvears of age) although it is on
par with the other irade areas

There is a very high proportion of single-person households and a small proportion
of larger families in Downtown

ﬁppmximatﬂlf 16% of households in Downtown have children at home but 42% of
the City's households have children at home (a high proportion and indicative of
high spending on food) _

Household income is lower in Downtown but the differential is less when compared
on a per capita basis

The eastern edge of the City has higher meome levels than elsewhere

The following maps assist to illustrate household income and per capita income in the
Downtown and surrounding region,
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4.3 Househoeld Expenditure Analysis

Annual hougehold expendihire on food products and location as well as other salient type
products inclnde the following:

Household Ex

Food stores

nenditure Analysis

Supermarkets $2,011 %4,250 $4.184
Specialty food stores 5236 5333 5311
Restaurants 91,413 52,259 $2.163
hieat 706 51,057 51,042
Seafood §122 5155 5151
Dairy, Figgs 5494 5755 5744
Rakery, Cereal 5479 5750 5738
“Froits, Nuls $399 5577 5558
R e J e Se e e
Coffee, Tea 573 588_ 554
Pat 596 $204 5219
Nurs.ery 561 F154 5147
Art, antigues 832 5107 5105

Sarroe: Shatistics Canadw, SMapinfs 2011 Food Expenditire

An analysis of expenditures in relation to household income of Downiown households
and City households to Algoma District reveal that the following categories account {or a
higher proportion of their budget (for Downtown, not necessarily a higher dollar

volume).

Duwniown Households
o Coffee, tea
= Specdialty food stores

s Seafood

¢  Fruitand nuts
o Vegetables

Lirban Marketing Collaborative




Sault Ste Marie Households
« Specialty lood stores

* Restaurants

= Seafood

»  Clotfes, tea

+  MNursery

Total expenditures on foed (fresh and frozen food items) for Algoma District are
approximately $196 million (meat, seafood, vegetable, fruit, bakery, dairy/cggs). This
includes $135 million from the City of Sault Ste. Marie and $5.5 million from Downtown
residents.

Markets nay be able to capture 1.25% of this, which is equivalent to $2.45 million in sales.
This is not enough to sustain a full-time market but it is enough to sustain a larger
Farmers” market than currently exists,

4.4 Additional Target Markeis

«  Dowanlown workers - 7,000

e Owver 1,100 hotel beds, Oceapancy 48% (Jan to Jun 2010} = 340,000 overnight visitors
(Source: pfk consulting, Statistics Canada, Ontario Ministry of Tourism and Culture)

e LS. visitors to Algoma: halved from over 1 million to less than 300,000

| Urban Marketing Collaborative



5.0 Evaluation Criteria

Throughout the process, there have been four working meetings with the steering
commitlee. During cach session, the team reviewed the evaluation criteria for the
Downtown Farmers” Market, These will form the basis for the mission stalement, vision,

the growth, and leasing at the markel.

The four major product categories of items sold at the market include only locally

produced goods:

- ﬁs.g,ﬁcultural - includes agri-food including fruit, vegetables, nuts, mushrooms, meats,
seatood, eggs, and horticultural and floricultural products

¢«  Processed Agricultural - includes agri-food derivative type products that include
processing elements such as bakery, cheese, confectionary, oven cooked foods (meat
pies), ete.

* DPrepared - includes food that is cooked or assembled to eal on-site such as
sandwiches, beverages

¢ Arts and Crafts - hand made goods by an artisan or crafts person

The evaluation criteria include the following:

Ovwverall Goals
s Improve production of, stimulate public interest in, and increase consumption of local

products

Vision

s Primarily food (raw and prepared foods), but include crafts as supplement - maker/
grower market

o [During the peak selling season, craft vendors should not represent more than 30% of
the total number of vendors

= Nota public market (no resellers)

o Vendors sell focally produced goods

s Stronger linkage with food and crafts

s  Guarantee that pr oduct is local - may not be required at prLbLnt but should assess
programs such as MyPick or similar programs such as Savour Ottawa

Definition of Local
*  Algoma District

Urban Marketing Collaborative




Number of Vendors
»  Min 20 stalls but should expand to accommodate 40 {o 60 stalls - the maximum
number of stalls per vendor is two however, the preference will be for most vendors

bo occupy only one

e May include program for cooperative renting of booths. This may be a complicated
process to administer and the market should be careful not to get involved in
vooperative vendor disputes, A dispute mechanism by a third party may be required.
This allows for small businesses, incubator businesses to sell at the market for a
fraction of a full stall {note the existing Algoma Farmers’ Market bylaws will need to
be reviewed as they currently require the producer to be at the market)

Parking
s Approx 10 to 120 free parking spaces close to the Market (need about 3 parking stalls
per vendor), the majorily of which should be on the Market property.

Access
= Simple in and out, Iy to have ucks on-site
¢ More than one access/ cgress peint to avold significant congestion during peak tmes

Timing

+  Year round operation in one location

= Minimum two days / week

s Other uses for building on non-market days - arts, community centre, event centre,
cafe, small grocer, office {depends on the final location as to the other uses)

Synergy

¢ Should provide compatibility with other nearby vses. This may include:
- Queen Sirecl retai! businesses
- Arts, museum, among others

Orperating Feasibility

+  Aim is for the Algoma Farmers” Market to be operationally sustainable through either
raised vendor revenues or through cost/ expense sharing

» May include a permanent retailer - small grocer, café

Urban Marl-:éling Collaborative .




Building
+ Tlexible indoor space to use for other purpases on non-market days (have to remove

vendor display cases and tables ar move them to one compact location

¢ Minimum building size - 5,000 sq. ft; however, a larger building will allow for further
expansion

* Heating, air condilioning, access, trucks, commerdal, health inspected kitchen, cold
storage

*  Qutdoor canopy system

Management and governance
» Needs staffing component - marketing, manage vendors, ete.

Vendor Selection
«  [Inbiased committee for vendor selection and location

Urban Marketing Colla borative




6.0 Site Options

The steering committee and the UMC Team reviewed several sites throughout the four-
workshop process. The end goal was not to decide upon one site but to vse the
established criferia to rank the sites and add and eliminate sites that suited the market's
needs, Included in the list of sites was the option of slaying in the present site at Roberta
Bondar Park.

There are several sites that are still being considered including Gateway site and the
former brewery site.

At present three sites had made the top list of preferred locations:
« Alpoma Health building

« Dilgrim Car Wash

¢ Clergue Park

While there are several other possible location, at present, Clergue Park makes the most

ideal locatian for a number of reasons:

« City owned (would not require the purchase of land or building on the market’s
behalt).

» There is the patential need for a structure on the site [or storage and events.

o [t is very attractive on the waterfront.

s [Iis adjacent to the library and museum (two vetiues that would appeal to a similar
demographic).

» It is located in close proximity to the east end of Downtown including higher income
households and more complementary type businesses {e.g., cafes, restaurants).

»  Very close to several housing projects including seniors housing and waterfront
residential.

» 1t could complement the smaller planned events at Clerime Park and relieve pressure
on Roberla Bondar Park for larger events that conflict with the market.

» Tt would be a permanent home to the market and considered a mainstay of the park’s

overall vision.

The difficulty of this location is that it is not located directly in the Downtown retail core.
This may not fit in with the goals and objectives of the Downtown Association.

Appendix 1} includes an assessment of each site as well as copies of the three
presentations that reviewed the sites.
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7.0 Business Plan

7.1 Bachkground Assumpftions and ldeas

The focus of the Algoma Farmers’” Market will primarily be on real farmers and food
producing vendors as well as local crafts people and artisans. The goal is to find one
suitable locabion in Downtown Sault Ste. Marie that can accommodate the combined
summer and winter market. For this to happen, an indoor facility must be found or
developed. The minimum size would be approximately 5,000 sq. L. In addition, there is
an opportunity for an enhanced farmers’ market that is both larger and includes the
opportunities to have new products to be sold (e.g., eggs with the development of a
grading station in the area or more higher order produced goods such as baked goods,
cheeses, and home meal replacement that use locally available goods).

Also, UMC recommends that there be a very strong marketing /special events/
entertainment component fo the Market to help ensure a special experience and to help
build traffic.




7.2  Organization

Market Manager Position

There has been increased markeling and management of the Algoma Farmers' Market

compared to other years. This is a process that should continue. As the market expands at

its new lovation, increased vendor liaison, marketing, and recruitment need to be

undertaken, There will be a requirement to provide for a part-time Market Manager. This

person's responsibilities will be to:

» Oversee and manage the development project, including strategy
administration/ implementation for funding, phasing, marketing, etc. - Note that
often the manager that is hired to oversee the development of the expanded market
may not be the same type of manager that the market would require to handle the
week-lo-week operations;

¢«  Handle the overall management of the Market;

»  Propuse and manage budgets;

o Develop and implement a marketing plan, including public relations for the Market;

«  Work with Cily stall, the Downtown Association, and other agencies including
Farmers’ Markel Ontario, Algoma Food Nelwork, elc;

e Coordinate the activities of volunteers;

*  Be aspokesperson for the Algoma Farmers’ Market at community functions;

= Set [easing policies and leases and /or bylaws.

The Market Manager should manage the weekly and day-to-day operations of the
Market. The Market Manager will coordinate with other City departments for cleaning,
security, a special event schedule, among other needs. The Market Manager is also the
liaison to the vendors and a proposed Market Advisor Committee (vendor association)
with respeci 1o all matters regarding the operations of the Markel. ‘LThis person will also
be responsible tor enforcing lease/ bylaw regulations.

This may be a paid position from the Market revenve or funded partially by grants and
programs. The type of person who is best suited o this position would be someone with
public market experience and/ or retail shopping centre knowledge. It is important that
the person chosen have marketing experience,

The Market Manager should coordinate special events. Efforts should be made towards
partnerships with other organizations (e.g., Downtown Association, Weavers’ Guild,
Algoma Food Network, museums and library) to provide additional events and cost
sharing.
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Board of Directors

The present set up for the Board of Directors is sufficient. Committees of the board may
include executive, marketing and events, parking, and leasing (including incubator).
Howsever, note that is advisable that a separate vendor selecton committes be struck (one
for food and one for crafts) that are unbiased and would work to determine the vendors
allowed to sell at the market and their location. This committee would reporl to the
leasing committee of the board.
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7.3

Vendor Mix

The space should be as Hexible as possible to accommodate new vendors. Although this
flexability is recognized, important points to keep in mind regarding vendor mix and

layout are outlined below:
o The key to successful markets is the number of vendars per category, not just the total
space. The more vendars per category, the better (within reason) - supports the

notion of a cooperative vendor approach.

«  While the ideal vendor mix may not be immediately available, key elements of any
vendor mix plan staying relevant to Northern Ontario/ Algoma District production
conditions. Within those parameters, vendor types may include;

Variety (e.g., vegetables, fruit, meat/ protein, plants);
Anchor vendors (e.g., produce, meat, dairy);

Basics vendors {e.g., greens, tomatoes, root vegetables, fruit);
Food specialists (e.¢., bakery, ethnic, sweets), and

Specialty Hems (e.g., flowers, nursery, and arts and crafls).

Vendor stalls should always present an inage of plenty with key specialization,
Abittidarece of key food gronps wilds valie do the Markat,
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Tenant Mix Guidelines

The Markel should accommodate approximately 60 stalls depending on the size of the
Market building. During the summer, at least 10 stalls should be located inside and 50
outsicde, and during the winter approximately 20 smaller sialls should be accommodated

mside,
Agriculural (farmers) a2

Planifnursery 3

Meat, seafoed 8

Fruit and vegetable 8

Other 3
Processed Agricultural 12
Prepared foods (sandwiches) 4
Crafts 1a
Total 54

{MNote this is 54 vendors as some vendors may cccupy more than one stall.)

In addition, there may be an opportunily for a permanent retailer such as a cafe
(approximately 1,000 sq. ft.+) if a Queen Street location is chosen.
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-4  Bpecial Appeal
As the consumer appeal of the Algoma Farmers” Market grows {shifting from
approxtmately 1,000 Satarday visitors to over 3,000 visitors), other dimensions that
already exist can be expanded/added to it
This will give il a wider draw and build on
its special role in Sault Ste. Marie. Elements
that conld b added in the future include the
following:

#  Musicians and buskers on busy
weekends for shopper entertainment.

« Special events such as pie baking
contests, pumpkin carving contests,
Easter egg painting, Terroir festival
{wine and food matching), efc.

# Educationa! activities: nutrition, recipes,

cooking, ete.
A portalde Kiloler foe legming and educalion can be sef
up af the Mlarref simdla & e ovee ab the Ferey Markel in
Dormrinaere Sanr Drancisce, or @ permmaient conmercil
fetechen can e fucleded v the project.

The whaole Markat experience must go far bevond that of the farmers and vendors. [t
must be a centre for food diversity, entertainment, and social celebrations.
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75  Space for an Ideal Market

The following table putlings the physical space needed for an “ideal” outdoor and indoor
marked. It inclades the following;

Building

Minimum 5,000 sq. ft. in size (note may be larger to allow [or growth or other

activities in the building)

Long and narrow configuration is more ideal for vendor layvout (central aisle)

Typical stalls should be about 12x12 or smaller but extra space should be planned for

circulation

The market may opt for one electrical unit for twe to four stalls {indoor). Outdoor

there will be a small need for additional electrical and one post can be used for four

vendors.

There is a need for sinks on site if the commercial kitchen is in use during the market.

There is a requirement for one sink for every 20 vendors. This may be accommodated

by washroom sinks. Proper commissary type sinks are required for food preparation.

The market should opt for additional portable sinks (and proper disposing of gray

water) rather than having them permanently installed at vendor locations. Permanent

sinks at vendor stalls will make it difficult to use the building other tmes for events.

Rather, portable sinks at vendor stalls should be used.

Indoor seasonally / vearly leased food and craft stalls. It is sugpested that these face

each other and have a central 10 foot aisle (may be narrower or wider). Vendors on

one side may be able to sell from inside and outside using roller doors that open

Indoor market will require washrooms and cleaning/ maintlenance facilities

Additional neads are commercial kitchen {fixed or movable) and cold storage (as well

as regular storage) - less than 500 sq. ft. Storage space is rented to vendors for their

food and crafts (will need strict rules on nsage of storage). Additional storage for

tables, chairs, canopies will be required

Small ramps for ease of deliveries - minimize the use of stais

Garbage disposal facilities will have:

- Major, coded container(s) for recyclables, organic waste, and non-recyclable waste.

- Contatners for recycling of paper/cardbuard, glass, and metal, Vendors must be
held responsible for sorting their garbage into appropriate bins.

The market manager should be located on-site with a small office with a phone and

internet connection,

The physical design of the site should be enlivened with landscaping, lights, signs,

graphics, and banners.

Vendors need to have consistent signage and design guidelines (see Appendix E for

an example of Dallas Farmers’ Market).
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Clustering of stalls by category will show the variety within the category and facilitate

comparison shopping,.

o All vendors should be individual producers or entreprencurs. No chain organizations
or businesses are allowed Lo be part of the Market {e.g., no chain restaurants),

e Flower mnd.pt‘od uce vendors should be located close to-entrances to provide an initial
imnpact of colour and visual appeal.

# Phere should be at least two entrances into the market building,
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Entrances con be enlivened with colour from flower vendors, wood
working demonstrations, or other enfertaining or colourful vendor or
prograr




Interior Marlket Building

A Tong arnd narvow building would be nore ideal The aisles may be too narrow but overall Here is a
for vendor lmyout for this small type space strong market abmosplicre
X A o b A ; 2 i e

The market showld be disconraged from creating The interior afsle could be used for seasonal vending in

very high opent spuces Hiat haove io be cooled and smafl wniqiee spaces
hented creatitg very high energy bills

T

The wisles at Hwe Dicppe Morket are narrow to Welland Farmers” Market - the simple market includes
accommaodaie the craft vendors, Non mavket days @ number of display cases that can be mooed, The
the space is used for bingo and other rental facilfites  mterior should be more festive looking
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Madrid - the glass wall alfows visitors views directly
trito the brfding

o

The Cambridge Farnters” Market has very small statls
to acconmmodate more vendors inside. The Dowontown
Sanlt Ste. Marie Market will have fo be flexible to
accenmtudate Tigher sales volumes during the summer
seson and fen allow for more stalls to be added tn the
winfer when ik 7s privarily arts and cvaft vendors
along with seing food vendors, Display cases will etthey
have o be removed at the end of each day or addifional
storage apace found on-site, Drapery may be needed fo
Hide somre of the permanent features such as sinks

Madrid ~ the cenbral corridor with vendor stalls on
each side, Also, stall lighting is a very inportant
detail that should be consistent for all vendors

A fernporary mavket shricture such as this m
Seruee Grove Alberta, coudd be deoeloped to
acconrmodale vendors in the winder or as g
tesmporary imeasure until a tuilding is tlf,




Qutdoocr

* Qutdoor yearly or seasonally leased farm/ producer stalls that are rented on a
seasonal basis (June to October) or monthly or daily. Itis suggested that these face
each other or may be ina grid formation.

s Stalls that are large enough to allow the verdor to work off of a small sized truck or
canopies ~ each stall shonld be approximately 1010,
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The overall look of the
market should be siniar to
Dowmitoewn Cambridge
Fariners’ Market that
includes a small indoor
market and farmers that are
sef up in the adjacent
parking ot




Connmon canopies for the ouldoor vendors The outdoor vendor plaza can inclde frees
and landscaping o ensure that wien the
market is not open that the plaza remains
attractive

MNorth Market - the outdoor vendor space tncludes  Constderation should be given to lighling
i canopies section for both vendors to sell off of espectally wnderstundig hiow the natural light
tables and for vendors to sell off the back of thetr  changes throughoet Hhe seqsons

frucks

i

Stalls create a sense of excilemenl through the
use uf colonred umbrellas




Firdly Market - farmers can park their trucks A grid pattern may alse work with vendors set
up to the back of the canopy system and sell into  up arownd the sguere
the central corridor

Ithaca Farmers” Market — the attractive location  Altractive awnings with lighting and power to
on the river leading tifo Lake Cayuga blends properly highlight the merchandise

well with Has Uberval arts fown., The markef

building is quite irapressive on the water's adge

-8 Financial Considerations

The following i3 an estimate of capital requirements. I is based on standard industry
costs. They were completed by Bruce Caughill at Caughill Consulting, local architect and
engineering firm in the Sault Ste. Marie area. Note that throughout there are estimates
that are not accounted for including new roofs, environmenta! cleanup, and cutside
landscaping that will add to these costs,

See Appendix F for estimates of the capital costs for the three properties that were
considered; Algoma Health Building, Pilgrim Car Wash, and Clergue Park,
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UMC estimates the following capital costs based on the estimates provided:

» Algoma Health Building - $750,000 plus roof and envirorumental as well as outdoor
landscaping,

¢ Pilgrim Car Wash - $750,000 plus roof and environmental as well as outdoor
landscaping and costs for the separate Queen Streel East tenant build out.

¢  Clergue Park — 51.2 to $1.5 million plus extra for an outdoor canopy system and
landscaping, Increased design may require additional funds {musl have air
conditioning).
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Capital Funding

There are several options [or consideration:
Federal

»  FedNor - FediNor's Community Economic Development Program is able to pay up to
33% of eligible costs associated with the farmers” market but they are a funder of last
resort

» Aprifpods Canada ~ may have funds associated for the development of a market
Ontario

»  Growth Plan for Northern Ontario - identifies agriculture as an existing and emerging
priority economic sector but no specific funding has been announced related to
markets,

¢ NOHFC - Infrastructure and Community Development program can provide funding
of 50% of the eligible costs to a maximum of $1 million

s OMAFRA - has been actively working towards improving the agricultural sector in
Cutario and in part addressing issues such as buy local and farmers’ market. Mosl
funding is primarily funneled through Pick Ontario Freshness (markeling campaign}
that works with Foodland Ontario, Savour Ontario, and Ontario Markel Investment

Fund
I R
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Farmers' Market Ontario - has some programs primarily marketing/ research, verification
{MyPick), insurance, as well as some capital funds {such as tables and tend to be smaller

amounls},
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7.7 Lease Provisions

The Algoma Farmers” Market has 4 good set of rules and regulations governing vendors
at the Market within their lease agreements. Different lease arrangements are required in
order to manage the different Market vendors more effectively.

The following list outlines, by topic, some necessary additions and modifications to the
rules and regulations that should be in the leases (a copy of guidelines is appended).

Merchandise

The lease agreement must have specific product controls in order to ensure a variety of

products/ vendors. This means that the vendor will specify the products that will be sold,

and must receive permission from the Market Manager to sell any other products. Other

“product line” specificalions are as follows:

s Must be high quality.

e Source/origin of product marked - especially for conperative vendor stalls.

= Prices must be clearly visible.

o Tainted, spoiled, or wilted products must be removed and discarded to maintain a
fresh appearance,

= Pricing must be competitive with major supermarkets.

¢ Weighing scales must have measurement visible to the customer.

«  All prepared foods (such as jams and pickles) must be properly labeled according to
focal health and safety regulations and come from a certified kitchen facility.

wﬁ 5 Proibes [uas
_ WHEEET i
CRRMER T MARKET
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Cleanliness

Rules and regulations regarding cleanliness must be specific. Recommendations {oliow:
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* Vendor practices must be in accordance with the Algoma Public Health food handling
standards.

¢ Garbage must be removed [rom stalls at regular intervals.

s Waste from stalls must be put into proper centainers (e.g., recyclables and trash) and
stall waste receptacles cleaned nightly,

» Mo waste material may be thrown on the ground.

o Management will provide regular central garbage removal and appropriate containers
for recyclable materials (i.e., water, paper/cardboard, plastic, glass, and metal as

appropriate).

= Cooking can be done only in designated food areas according to regional health and
safety standards.

s Sinks may be provided on sife or a central sink for commissary purposes. Qutdoor
sinks may also be provided through the use of temporary kiosks.

Hours of Operation

A major operational concern with markets is their hours of operation. Regulations stating
that stalls must be open and fully staffed during set business hours are crucial (although
this will be difficult to enforce initially), The information can be changed and formalized
over time.

Druring the summer high growing season, the Market should be open bwo days of the
week — Wednesday afternoon/evenings and Saturday mornings. In winter, it will open
only on Saturday.

= Wednesday: 2:00 to 6:00 p.m.

¢ Saturday: 9:00 am to 1:00 p.m.

It will be important to keep the following recommended regulations:

¢ Anabundance of products must be for sale during all hours thal the Market is open.

= Loading and unloading for some stalls must take place before or after Market
operating hours (those that cannot vend off the back of a truck)
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Rental Rates

The policy of the Algoma Farmers’ Market should be o have rental rates that are
comparable to retail rental rates in the Downtown and at other markets.

See Appendix G for a review of other markets including rental rates. On average, a
vendor should pay at least $35/ day or $1,000 for vear (S6(8) for summer season).

Indoor vendors, meat vendors, and prepared food vendors should be charged higher
rents {$2,500/ vear), Arts-and-eraft and communily vendors will be charged less

($300/ year). Food vendors are charged approximately 52500 per vendor. Rates will be
based on a stall basis and some vendors will require more stalls than others, {The above
figures represent average rates per vendor.)

There may be Common Area Maintenance charges for indoor vendors, Revenues typically
are on the low side when compared to annual retasl rents, However, the spaces are small,

and thus, if sales volumes are high, then at least break-even cash flow can be projected.

The covperative model also allows vendors to receive a rent break by being responsible
for ene-quarter or one-fifth of the total rent for the year or season.

Annual membership fees should still apply.

Urban Marketing Collaborative



A
il

.;‘.'.Iﬁ.' b i
AhERERRECah AT

Marketing Fund

1t is possible to levy a separate charge for marketing on all venders, The Markel Manager
may sef up a marketing committee to administer this with input from vendors. Initially,
vendors would pay 51.00/ day /stall rental towards this fund. This would be adjusted as
the sales and the marketing program grows. An aggressive marketing plan is needed to
comumunicate the news about the new market and to build sales to justify the rents
charged.

Signage

Guidelines on height, sive, and colours should be given to
prospective vendors, Signs should be creafive and fun
within these puidelines, and individuality should be

encouraged. Signage guidelines are as follows:
s Central stall service area signs:
- To be above sight lines
- All at a uniform level
- Vender identification to have the following features;
¢ “Stall name”
*  Graphic or cut-out sign
approximately 3'x¥
»  Positioned over central

BOTVICE Alea

All signs must have the Market
Manager's approval with regard to not
only size, shape, material, weight,
colour, etc. as covered by the design
guidelines, but also regarding location
and lighting.

'l.i_l;bﬁn Marketing Collaborative




Other Leasing Issues
Vendors should own their own business, not their stalls. In same markels, the praclice of
selling stalls exists. This should not be the case at the Algoma Farmers’ Market.

Other issues that should be included in the lease are as follows:

s The Market managemenl should have conlrol over (ransler of ownership of the stalls.

* Provisions musl be included for the termination of leases (annual renewal or three
years).

+ A system of addressing customer complaints enforceable by the lease should be
developed and included in the lease agreement.

Urban Marketing Collaborative



7.8  Financial Pro Forma

The following page shows an estimated year pro forma for a new Algoma Farmers'
Market. [t has been developed based on the experience of markets throughout North
America. It may take a few vears to achieve full vendor capacity.

The Algoima Farmers” Market may choose to share expenses or cover some of the costs
through volunteer work. They may be able to adjust rents down accordingly. Tn addition,
the fee that the market should pay the City for use and cleaning of the facility will need to
be negotiated and finalized with a Memorandun of Understanding.

The financial pro forma is based on the following assumptions:

The Market will operate on Saturdays throughout the vear and one weekday
throughout the growing season,

The pro forma does not include revenue or expenses related to running any additional
events components of the proposed Markel building,

Salary expenses are for pari-time persormel. This person should be required to work a
minimurm of two davs per week throughoul the vear with more days during prime
prowing scason,

Insurance and perimits cover expenses assoctated with liability insurance and special
business licenses,

Additional marketing expenses related to grand openings should be allocated out of
the capital budget. This is equivalent to an additional 510,000 for a grand opening.

Urban Marketing Collaborative



Outdoor Vendors - Svasonal

Agriculbyral s6i0 25 F15,000
Processed Agricultural, Meat $2,000 7 $14,000
Prepared Food 52,000 2 $4,000

Crafis 250 14 $4,900

Indoor Vendors - Annual

Agricultural $1,000 2 $2,000

Processed Agricultural, Meat $2,500 6 $15,000
Prepared Food $2,500 2 55,000

Crafts $500 2 51,000

Additional Weeladay - 51470

Wednesday

Marketing Fae ($1fweek) 51,440

Common Area Mzintenance 51,040

(52/day}

Taotal Income fiad, B50
Expenses

Salarles and Benefits $25,0MH)
Marketing /Special Events $15,000
Other Expenszes 10000
Rent ind $15,000
Cleaning / Maintenance

Total Expenses $e5,000

Urban Marketing Collaborative S




7.8 Markeling Plan

Major Role

The marketing concept for the expanded Algoma Tarmers’ Market should reflect the

vision of an authentic, local only, Algoma District farmers/ producers venue that has both

ceonomic and social benefits. This includes the following:

o Serve the Algoma District’s farmers/ producers as well as the City of Sault Ste. Marie's
and the Algoma District’s residents by providing an attractive venue for the sale and
purchase of the Algoma District products.

o Offer a wide range of fresh and prepared foods.

« Be an economic stimulus for local business and community for Algoma producers and
for Downtown businesses.

o  Draw people into and around Downtown Sault Ste. Marie.

Target Market

It is expected that the Market will serve primarily residents of Sault Ste. Marie including
residents in the Downtown and beyond into Algoma Distirct, Although the Market will
have mass consumer appeal, the primary market segmenl to be targeted is moderate- to
upper-income families who desire a market experience. The renewed Market should
work towards increasing visibility to drive-by traffic in and out of the Downtown, as well
as to pedestrian traffic,

Downtown office workers will be drawn to the market for afternoon shopping
opportunities on their way home from work if marketed affectively. Also, workers are
most likely fo return on Saturday if they know there are events happening at the Market.

Markets will have tourist appeal, but tourists are not a major source of business, The
tourist appeal is in seeing lpcal products of the Algoma Pistrict. Tourist purchases will be
mainly in craft products, locally produced packaged foods, and prepared foods for
immediate congumption,

i Urban Marketing Collaborative %



Market Positioning

In terms of market positioning, the image of the Algoma Farmers' Market should suggest

the following:

*  The basic, traditional, grassvoots, rural/agricultural appeal of farm grown, raised, or
produced products.

» Freshness.

s Anemphasis on education of use benefits and usage of local agriculture goods

+ Interesting types of food of a specialty nature (e.g.. ethnic such as ltalian, organic, local
sustainable species, native foods, wild foods such as fresh/smoked fish from Lake
Superior, etc. ).

»  Seasonal products.

» A sovial, people-place where one goes to "see and be seen” in an entertaining setting.

« Anopportunity to talk to and get to know real farmers/ producers.

The marketing strategy is to:

¢ B aleader in the region by offering a wide selection of fresh [oods, specialty food
items, and arts-and-craft items,

& Be top-of-mind in awareness as a venuoe for fresh foods, specialty food items, and arts-
and-crafts, sold by farmers and producers.

e Pe firgt class (not second rate) but also not too upscale.

¢  Communicate the concept through a very coordinated promotional and special events

campaign.

The marketing objective is to create high awareness of the expanded Algoma Farmers’
Market as a desirable place in which to shop. This will build shopper traffic, which will in
turn generale the sales and revenues required by the individual Markel vendors.

Guidefines

This section vutlines the key components of a marketing plan and gives examples (rather
than a finalized, formal plan}. The plan itself should be developed in specific detail by a
marketing committee set up for the Market.

Urban Marketing Collaborative %



Guidelines should be developed to set strict standards for the graphic, visual, and verbal

clements of the Market's comnunication program, such as:

o MName ~ Urban Marketing Collaborative advocates keeping the name as the Algoma
Farmers' Market rather than including the word Downtown;

» Branding ;

o ‘Typeface and type system;

s  Colours;

s  Symbol/logo;

s [ositioning statement or slogan;

s Music (if applicable);

»  Adaptation of type and logo to stationery, signs, posters, banners, ete.;

s lixtensions into other media {e.g., shopping bags, T-shirts, vendor aprons, etc.);
*  Control (e, who will “sign-off” approvals).

Key Elements

The following are the key elements to be considered in the marketing plan for the Algoma
Farmers’ Market:

o CGeneral theme

¢ Visual theme

= Advertising media

¢ Publicity plan

» Special events

s Vendor communication and motivation
s Packaging

# Sighags

¢ Research and audit

¢ Organization and responsibility

¢ Budgel

Special events are a major component of the recommended marketing plan and are
discussed in detail in the following section. Nevertheless, marketing communications
include all media forms from which the public develops its perceptions of and attitudes
toward the Market, Therefore, all physical and operational aspects of the Market must
support the image that is being marketed through advertising and promotion. For
example, colour schemes, signage, banners, types of vendors, etc. should be consistent
with the desired image.

Urban Marketing Callaborative
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Special Events

The special event planning process needs to consider both the Grand Opening and the
calendar of events in order to build shopper traffic,

Pre-Opening Plan

The pre-opening plan is designed to create a high level of awareness of the Market
amongst all Sault Ste, Marie and Algoma District area residents, The focal point is the
Grand Opening, where the objective is to create the largest possible base of sales from
which to build future business. The pre-opening plan should take advantage of the many
low-cost, valuable oppertunities that can begin almost immediately.

Specific segments to reach are:

# Business and consumer press;

»  Polential vendors;

s Priority consiimers; and

s Community leaders {political and non-political).

Typically, extra money is allocated in the budget to be used in the pre-opening and
opening activities,

Site Identification

Countdown signage should begin four to six months betore the planned opening {(e.g.,
“Four months till the re-opening of the Algoma Farmers' Market—a Sault Ste. Marie
tradition™).

Pubiic Kelations

Public relations iniltatives:

¢ Distributing fact kits and giveaways Lo the media, business leaders, municipal leaders,
community groups, and potential vendors.

s Getting involved in community projects (e.g., schools, recreation centres).

s Distributing brochures about the new Market to Sault Ste. Marie and area residents.

*  Working social media angles including Facebook, Twitter, and You Tube to develop a
following of loyal shoppers to market to - as noted there will be a core base of
shoppers who come to the market on a regular basis. [t is wiser lo spend more
targeted to this niche market rather than broad appeals,

» Distributing small shopping bags with giveaways, vouchers, ete, to pre-selected
customers, just prior to opening,




Advertising

Advertising will include a full complement of:

# Gite signage;

«  Aninformative and altractive website,

e Social media;

o Yeliow pages;

s Notices and publicity through Farmers’ Market Ontario;

* Radio;

o Print {e.g., newspapers, special flyers, local magazines / newspapers, business
directories);

# Hand-outs,

Vendor Leasing

In order to atiract quality vendors, Algoma Farmers’ Markel should:

+  Develop and distribute tirst-class brochures detailing the following:
- Market demographics;
- Unique components of the site;
- Key illustraiions thal depict the Market as a special place.

e Send out news bulleting to potential vendors.

¢ Arrange special invitations for site tours.

Grand Openings

The following key elements must be addressed to ensure the successful opening of each
phase of the project:

Timing

+ ltis important that the timing of the Crand Opening eveni coincide with a ime that
plenty of locally grown, fresh produce is available. Also, it is important to ensure that
enough farmers are planning on planting crops for the upcoming season (a major
concern, pardcularly with the extensive drought in the area).

Celebrity

» Employ the presence of someone, or several people, who would create a major draw
(i.e., someone from the area to whom the target customer would relate); e.g., sports
celebrity, singer, actor, and/ or television personality.

¢ A special puest should be part of the grand opening ceremony. The mayor and
council members, and/ or local television personalities, are all possibilities, including a
nationally or regionally known celebrity chef or conkbook author.

Urban Marketing Collaborative
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Music
s Music should be festive and uplifting and appropriate to image (e.g., a local band).

Conbests

» Raftle for impressive grand prize (e.g., car, airline tickets, ete.).

= [ig eating or watermelon spitting contests for lesser prizes (e, shopping spree,
sports Hekels, and concert tickets).

Advertising

»  Grand openings typically attract a large number of first-time farmers’ market
shoppers. Therefore, media ads and on-site information should inform as well as
attract. Let people know what to expect prior to their arrival with respect to products
and price. Tell them that the new Market is more than fruit and vegetables.

Press releases should be prepared and all local media invited to attend.

Giveaways
s Shopping bags
o Balloons

o Coupons

Vendor Saupport
s« Yendor aprons
» Giveaways at vendor sltalls (e.g., buttons)

CGrand Upening Team
» Have a team with clearly defined roles and tasks to coordinate major aspects of the
Grand Opening,

Ongeing Calendar of Events

in addition to the Grand Opening event, the marketing plan for the Sauft Ste. Marie

Algama Farmers’ Market should have ongoing elements. Added fo the schedule of

events, there should be:

s Announcements of new vendors as they come in;

= An internal newsletier for vendaors to keep them informed of and involved in
upcoming events (note that more organizations are moving to only on-line newsletters
or just email blasts rather than printed newsletlers);

e A tie-in to events elsewhere in the City and region.




The ongeing calendar of events should contain events with local appeal, both for local
area heighbourhood residents and broader Algoma District residents, as well as lor

tourists, The market can reach out to the community by:

Holding community events at the Market (e.z., Botary):

Letting community organizations promuote their events at the Market;

Sponsoring aclivities al the Market for community grougs;

Using events such as charily tie-ins and fundraisers {e.g., UNICEF at Hallowe'en
receives the proceeds from the pumpkin carving conlest [entry fees] and denation
boxes in vendor stalls);

Hawing seasonal agricultural themes.

The Algoma Farmers’ Market should develop strong ties with the following groups:

Downtown Association

Schools (elementary and secondary)

Library

Art Gallery of Algoma

Muscums - Canadian Bushplane Heritage Centre, Museum Saull Ste. Marie
fion Seo

Soo Youth, Passport to Unity, Indian Friendship Centre

Culinary asseciations and organizations, including the Sault College Culinary and
Hospitality Department

Algoma University Fine Arts program

Seed Exchange program

Rotary Club and other similar organizations

These groups can provide valuable assistance or be pariners in events at the Markel.

Promotional events shouid focus on building traffic. They should be supported with
posters or [lvers handed out at the Market in the weeks before the event, Additionslly,
there should be press releases issued before all events, and media advertising before

major evenis,

Other guidelines that events should follow are as follows:

Urban Marketing Collaborative

All events are done to first class standards or not at all; there will be fewer events,
which will all be well done, rather than many mediocre ones.

Funds spent are in relation to shopping potential (L.e., a large amount during harvest
seasons; not much during January/ February}).

Set measurable objectives for each event and maodify or drop the event if the objective
is not met,




No event should be isolated from other marketing elements. Whenever possible, the
event and adverfising will:
» TFeature a theme that supports vendor sales and merchandise;

» Use more than one communication medium (e.g., print and/or radio, posters and/or
sabes conlest and/or public relations, etc);

* Inchide a community organizalion or charily;

« Add to shopping enjoyment, not detract from it by interfering with the Market
shopping experience,

The following page contains a list of possible events that could be held at the new Market
over the course of the calendar year.

' LIrban Marketing Collaborative
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8.0 Conclusion

The redevelopment of the Alpoma Farmers’ Markel will provide a needed boost te the
Market's sustainability. It has been documented that the Market requires the
organizational rasources to create a valuable culiural asset for the City. There is a
rexquirement for a stable. single location for the Algoma Farmers’ Market to expand into
a fullservice asset for the region - a place that allows producers to showcase the best
products of the region as well as a venue for social inleraction and gathering.

Organization
Requires a part-time Market manager to oversee the development and progress of the
Market as a professional business and cultural amenity for the City and the Algoma

District.

Marketing

A commitment to advertise and promote the Market based on professional materials
that will draw people to the Market. An appeal to local and regional residents as well as
tourists based on an authentic Sault Ste. Marie market experience will be well received.

Vendor Recruitment

The number of vendors needs to be augmented to help draw customers including a full
range of fruit and vegetable, meat, dairy, other protein, prepared foods, aris and crafts.
There should be an aim to have approximately 50 to 60 vendors.

Site Redevelupment

The current site of the Algoma Narmers” Market is limited in size and scope and will
continue to encounter programming conllicls with other evenis at the park. A
permancnt home in Downtown Sault Ste. Marie thal will be an anchor for the site is
required. This will allow for a single location for a four-season market that will offer the
opporiunity to grow the range of goods grown/ preduced in the Algoma District. It will
also draw the community together to celebrate food and craft diversity in a fun,
interactive, and learning environment,
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Management’s Responsibility for the Consolidated Financial Statements

The accompanying consolidated financial statements of The Corporation of The City of Sault Ste.
Marie (the “City) are the responsibility of the City's management and have been prepared in
compliance with legislation, and in accordance with Canadian public sector accounting standards. A
summary of the significant accounting policies are described in Note 1 to the consolidated financial
statements. The preparation of financial statements necessarily involves the use of estimates based
on management’s judgment, particularly when transactions affecting the current accounting period
cannot be finalized with certainty until future periods.

The City's management maintains a system of internal controls designed to provide reasonable
assurance that assets are safeguarded, transactions are properly authorized and recorded in
compliance with legislative and regulatory requirements, and reliable financial information is available
on a timely basis for preparation of the consolidated financial statements. These systems are
monitored and evaluated by management.

The finance committee meets with management and the external auditors to review the consolidated
financial statements and discuss any significant financial reporting or internal control matters prior to
their approval of the consolidated financial statements.

The consolidated financial statements have been audited by KPMG LLP, independent external
auditors appointed by the City. The accompanying Auditors’ Report outlines their responsibilities, the
scope of their examination and their'opinion on the City’s consolidated financial statements.

Chief Administrative Officer Commissioner of Finance & Treasurer



INDEPENDENT AUDITORS’ REPORT

To the Members of Council, Inhabitants and Ratepayers of
The Corporation of The City of Sault Ste. Marie

We have audited the accompanying consolidated financial statements of The Corporation of The City
of Sault Ste. Marie (the “City”), which comprise the consolidated statement of financial position as at
December 31, 2011, the consolidated statements of operations, changes in net assets and cash flows
for the year then ended, and notes, comprising a summary of significant-accounting policies and other
explanatory information.

Management’s Responsibility for the Consolidated Financial Statements

Management is responsible for the preparation and fair presentation of these consolidated financial
statements in accordance with Canadian public sector accounting standards, and for such internal
control as management determines is necessary to enable the preparation of consolidated financial
statements that are free from material misstatement; whether due to fraud or error.

Auditors’ Responsibility

Our responsibility is to express an opinion on these consolidated financial statements based on our
audit. We conducted our audit in accordance with Canadian generally accepted auditing standards.
Those standards require that we comply with ethical requirements and plan and perform the audit to
obtain reasonable assurance about whether the consolidated financial statements are free from
material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures
in the consolidated financial statements. The procedures selected depend on our judgment, including
the assessment of the risks of material misstatement of the consolidated financial statements,
whether due to fraud or error. In.-making those risk assessments, we consider internal control relevant
to the entity’s preparation and fair presentation of the consolidated financial statements in order to
design audit procedures that are appropriate in the circumstances, but not for the purpose of
expressing .an opinion on the effectiveness of the entity’s internal control. An audit also includes
evaluating the appropriateness of accounting policies used and the reasonableness of accounting
estimates made by management, as well as evaluating the overall presentation of the consolidated
financial statements.

We believe that the audit'evidence we have obtained is sufficient and appropriate to provide a basis
for our audit opinion.

Opinion

In our opinion, the consolidated financial statements present fairly, in all material respects, the
consolidated financial position of the City as at December 31, 2011, and its consolidated results of
operations and its consolidated cash flows for the year then ended in accordance with Canadian
public sector accounting standards.

Chartered Accountants, Licensed Public Accountants
May 28, 2012
Sault Ste Marie, Canada



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Consolidated Statement of Financial Position

Year ended December 31, 2011, with comparative figures for 2010

2011 2010
Financial assets:
Cash and cash equivalents $ 43,616,273 $ 36,555,017
Taxes receivable 4,699,342 6,832,002
Accounts receivable 18,883,753 23,296,921
Other current assets 348,709 470,709
Investment in government business enterprises (note 5) 67,975,054 63,905,996
135,523,131 131,060,645
Financial liabilities:
Accounts payable and accrued liabilities 23,034,078 25,136,502
Temporary advances from trust funds 981,422 853,269
Employee future benefit obligations (note 11) 31,650,501 29,852,135
Deferred revenue (note 3) 2,377,607 2,824,253
Landfill closure and post closure liability (note 12) 16,631,552 14,376,905
Net long-term liabilities (note 4) 16,718,442 17,936,258
91,393,602 90,979,322
Net financial assets 44,129,529 40,081,323
Non-financial assets:
Tangible capital assets (note 13) 417,951,866 402,639,960
Prepaid expenses 1,194,841 695,227
Inventories 2,044,743 2,018,128
421,191,450 405,353,315
Commitments (note 9)
Contingent liabilities (note 10)
Accumulated surplus (note 14) $ 465,320,979 $ 445,434,638

The accompanying notes are an integral part of these consolidated financial statements.



THE CORPORATION OF THE CITY OF SAULT STE.

Consolidated Statement of Operations and Accumulated Surplus

Year ended December 31, 2011, with comparative figures for 2010

MARIE

Budget 2011 2010
(unaudited)
Revenue:
Property taxation $ 94,609,224 $ 95609,707 $ 90,343,766
Taxation from other governments 4,514,085 4,643,592 4,440,907
Fees and user charges 55,237,632 53,492,407 51,524,601
Government grants (note 15) 22,716,250 37,019,467 42,817,251
Investment income 5,654,507 5,028,441 5,492,957
Other 829,944 3,464,084 2,514,882
Gain on disposal of tangible capital assets - 45,328 32,865
Government business enterprises
operating results (note 5) - 4,679,138 1,525,221
Total revenue 183,561,642 203,982,164 198,692,450
Expenses:
General government 13,459,382 15,527,145 14,298,802
Protection services 37,755,989 39,333,714 37,522,145
Transportation services 33,223,693 33,117,768 33,100,014
Environmental services 20,779,624 24,127,221 19,670,512
Health services 7,608,500 7,560,626 7,626,613
Social and family services 25,311,573 24,934,041 28,350,681
Social housing 2,268,100 2,237,272 2,310,037
Planning and development 3,430,380 4,556,993 5,990,309
Recreation and cultural services 13,961,951 14,130,026 14,876,529
Contribution to new hospital construction 2,100,000 2,100,000 19,684,952
Amortization of tangible‘capital assets - 16,471,017 15,332,665
Total expenses 159,899,192 184,095,823 198,763,259
Annual surplus (deficit) 23,662,451 19,886,341 (70,809)
Accumulated surplus, beginning of year 445,434,638 445,434,638 445,505,447
Accumulated surplus, end of year $469,097,089  $465,320,979  $445,434,638

The accompanying notes are an integral part of these consolidated financial statements.



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Consolidated Statement of Change in Net Financial Assets

Year ended December 31, 2011, with comparative figures for 2010

Budget 2011 2010
(unaudited)
Annual surplus (deficit) $ 23,662,451 $ 19,886,341 $ (70,809)
Acquisition of tangible capital assets (17,680,520)  (31,809,145) (31,369,097)
Amortization of tangible capital assets - 16,471,017 15,332,665
Gain on sale of tangible capital assets - (45,328) (32,865)
Proceeds on sale of tangible capital assets - 71,550 250,799
5,981,931 4,574,435 (15,889,307)
Change in prepaid expenses - (499,614) (52,200)
Change in inventories - (26,615) (41,661)
Change in net financial assets 5,981,931 4,048,206 (15,983,168)
Net financial assets, beginning of year 40,081,326 40,081,323 56,064,491
Net financial assets, end of year $ 46,063,257 $44,129,529 $ 40,081,323

The accompanying notes are an integral part of these consolidated financial statements



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Consolidated Statement of Cash Flows

Year ended December 31, 2011, with comparative figures for 2010

2011 2010
Cash provided by (used in):
Operating Activities:
Annual surplus (deficit) $ 19,886,341 $ (70,809)
Items not involving cash:
Amortization of tangible capital assets 16,471,017 15,332,665
Gain on sale of tangible capital assets (45,328) (32,865)
Developer contributions of tangible capital assets (1,547,239) (197,645)
Change in future employee benefit obligations 1,798,366 3,054,344
Change in landfill closure and post-closure liability 2,254,647 208,483
Government business enterprises operating results (4,679,138) (1,525,221)
Change in non-cash assets and liabilities:
Taxes receivable 2,132,659 1,553,286
Accounts receivable 4,648,065 (978,400)
Prepaid expenses (499,613) (52,200)
Other current assets 122,000 129,500
Inventories (26,616) (41,661)
Accounts payable and accrued liabilities (1,783,425) 3,429,729
Deferred revenue (446,977) 55,133
Temporary advances from trust funds 128,153 625,187
Net change in cash from operating activities 38,412,912 21,489,526
Capital Activities:
Proceeds on sale of tangible capital assets 71,550 250,800
Cash used to acquire tangible capital assets (30,261,907) (31,171,453)
Net change in cash from capital activities (30,190,357) (30,920,653)
Investing Activities:
Dividends received from government business enterprises 610,080 610,080
Financing Activities:
Proceeds from long-term liabilities 663,447 -
Repayment of long-term liabilities (2,434,826) (3,234,431)
Net change in cash from financing activities (1,771,379) (3,234,431)
Net change in cash 7,061,256 (12,055,478)
Cash and cash equivalents, beginning of year 36,555,017 48,610,495
Cash and cash equivalents, end of year $ 43,616,273 $ 36,555,017

The accompanying notes are an integral part of these consolidated financial statements.



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

The City of Sault Ste. Marie (the “City”) is a municipality that was created on January 1, 1950 pursuant
to the City Act. The City provides municipal services such as police, fire, public works, planning, parks
and recreation, library and other general government operations.

1.

Significant accounting policies:

The consolidated financial statements of The City of Sault Ste. Marie (the “City”) are prepared by
management in accordance with Canadian generally accepted accounting principles for
governments as recommended by the Public Sector Accounting.Board (“PSAB”) of the Canadian
Institute of Chartered Accountants. Significant accounting policies adopted by the City are as

follows:

(a) Basis of consolidation:

(i)

(ii)

Consolidated entities

The consolidated financial statements reflect<the assets, liabilities, revenues and
expenses of the reporting entity. The reporting entity is comprised of all organizations,
committees and local boards accountable for the administration of their financial affairs
and resources to the City and which are owned or controlled by the City except for the
City’'s government business enterprises which are.accounted for on the modified equity
basis of accounting.

These entities and organizations include:

Sault Ste. Marie Police Services Board
City of Sault Ste. Marie Public Utilities Commission
Sault Ste. Marie Public Library

Interdepartmental and inter-organizational transactions and balances between these
entities and organizations have been eliminated.

Investment in Government Business Enterprises

The City's.investment in PUC Inc. and PUC Services Inc. is accounted for on a modified
equity basis, consistent with Canadian generally accounting principles as recommended
by PSAB for investments in government business enterprises. On December 31, 2010
PUC Inc. was restructured creating two separate companies: PUC Inc and PUC Services
Inc. Previous to the restructuring, PUC Services Inc. was owned by PUC Inc. and thus
included in the consolidated financial statements of PUC Inc. Under the modified equity
basis, PUC Inc.'s and PUC Services Inc.’s accounting policies are not adjusted to
conform with those of the municipality and inter-organizational transactions and balances
are not eliminated. The City recognizes its equity interest in the annual income or loss of
PUC Inc. and PUC Services Inc. in its consolidated statement of operations with a
corresponding increase or decrease in its investment asset account. Any dividends that
the City may receive from PUC Inc. and PUC Services Inc. will be reflected as reductions
in the investment asset account.



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

1. Summary of significant accounting policies (continued):

(iii) Related entities:

The consolidated financial statements do not reflect the assets, liabilities, sources of
financing, expenses and the activities of the following Boards and enterprises which are
not under the control of Council.

Algoma Health Unit

District of Sault Ste. Marie Social Services Administration Board
Board of Management of Queenstown

The Sault Ste. Marie Central Business District Improvement Area
Board of Management of City Centre Business Improvement Area
Sault Ste. Marie Public Region Conservation Authority

(iv) Trust funds:
Trust funds and their related operations administered by the City are not included in their
consolidated financial statements.

Basis of accounting:

The City follows the accrual'method of accounting for revenues and expenses. Revenues are
normally recognized.in the year in which they are earned and measurable. Expenses are
recognized as they are incurred and measurable as a result of receipt of goods or services
and/or the creation of a legal obligation.to pay.

Government-transfers:

Government transfers received relate to social services, child care, housing and health
programs. Government transfers paid relate to social services programs. Transfers are
recognized in the financial statements as revenues in the period in which events giving rise to
the transfer occur, providing the transfers are authorized, any eligibility criteria have been met,
and reasonable estimates of the amounts can be made.

Temporary investments:

Temporary investments are recorded at the lower of cost and market value.

Inventories:

Inventories held for resale are stated at the lower of cost and net realizable value, while
inventories of supplies are stated at lower of cost and replacement value.



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

1.

Significant accounting policies (continued):

(f)

(9)

Deferred revenue:

Deferred revenues represent licenses, permits and other fees which have been collected, but
for which the related services or inspections have yet to be performed. These amounts will be
recognized as revenues in the fiscal year the services are performed.

Non-financial assets:

Non-financial assets are not available to discharge existing liabilities and are held for use in
the provision of services. The have useful lives extending beyond the current year and are
not intended for sale in the ordinary course of operations.

Tangible capital assets:

Tangible capital assets are recorded at cost which includes amounts that are directly
attributable to acquisition, construction, development or betterment of the asset. The
cost, less (if applicable) residual value of the tangible capital assets excluding land, are
amortized on a straight line basis over their estimated useful lives as follows:

Asset Useful Life-Years
Landfill and land' improvements 10-30 years
Buildings and'building improvements 10-60 years
Vehicles 3-15 years
Machinery and equipment 5-25 years
Infrastructure 15-100 years

Half year amortization is charged in the year of acquisition and in the year of disposal.
Assets under construction are not amortized until the asset is available for productive use.

Contributions for tangible capital assets

Tangible capital assets received as contributions are recorded at their fair value at the
date of receipt and also recorded as revenue.

Leased tangible capital assets

Leases which transfer substantially all of the benefits and risks incidental to ownership of
property, are accounted for as leased tangible capital assets. All other leases are
accounted for as operating leases and the related payments are charged to expenses as
incurred.



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

1.

Significant accounting policies (continued):

(h) Use of estimates:

(i)

The preparation of financial statements requires management to make estimates and
assumptions that affect the reported amounts of assets and liabilities and disclosure of
contingent assets and liabilities at the date of the financial statements, and the reported
amounts of revenues and expenditures during the reporting period. Significant estimates
include assumptions used in estimating provisions for accruediabilities, landfill liability and in
performing actuarial valuations of employee future benefits.

In addition, the City’s implementation of the Public Sector Accounting Handbook PS3150 has
required management to make estimates of historical cost and useful lives of tangible capital
assets.

Actual results could differ from these estimates.

Employee future benefits:

The City provides certain benefits which will require funding in future periods. These
benefits include sick leave, benefits under the Workplace Safety and Insurance Board
("WSIB”) Act, and life insurance, extended health and dental benefits for early retirees.

The costs of sick leave, benefits under the Workplace Safety and Insurance Board Act
and life insurance, extended health ‘and dental benefits are actuarially determined using
management’s best estimate of salary escalation, accumulated sick days at retirement,
insurance and health care cost trends; long-term inflation rates and discount rates.

For self<sinsured retirement and other employee future benefits that vest or accumulated
over the periods of service provided by employees, such as retirement gratuities,
compensated absences and health, dental and life insurance benefits for retirees, the
cost is actuarially determined using the projected benefits method prorated on service.
Under this method, the benefit costs are recognized over the expected average service
life of the employee group. Any actuarial gains and losses related to the past service of
employees ‘are amortized over the expected average remaining service life of the
employee group.

For those self-insured benefit obligations that arise from specific events that occur from
time to time, such as obligations for workers’ compensation and life insurance and health
care benefits for those on disability leave, the cost is recognized immediately in the period
the events occur. Any actuarial gains and losses that are related to these benefits are
recognized immediately in the period they arise.

The costs of multi-employer defined contribution pension plan benefits, such as the
Ontario Municipal Employees Retirement System (“‘OMERS”) pensions, are the
employer’s contributions due to the plan in the period.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

Significant accounting policies (continued):

(j) Landfill liability:

The liability for closure of operational sites and post-closure care has been recognized based
on estimated future expenses, estimated inflation and the usage of the site’s capacity during
the year.

Tax revenues:

Property tax billings are prepared by the City based on.an assessment roll prepared by the
Municipal Property Assessment Corporation ("MPAC"), an .agency of the Ontario government. All
assessed property values in the City were reviewed and new values established based on a
common valuation date which was used by the City in computing the property tax bills for 2011.
However, the property tax revenue and tax receivables of the City are subject to measurement
uncertainty as a number of significant appeals submitted by ratepayers have yet to be heard.

The City has established a contingency reserve for tax appeals and other items in the amount of
$1,754,638 (2010 - $2,004,638). Any supplementary billing adjustments made necessary by the

determination of such changes will be recognized.in the fiscal year they are determined.

3. Deferred revenue:

The balances in the deferred revenue of the City consist of:

2011 2010

Development charges act $ 350,905 $ 344,255
Provincial Gas Tax 22,763 9,929
Federal Gas Tax - 563,606
Parkland 316,919 281,221
Building permits Bill 124 1,687,020 1,625,242
$ 2,377,607 $ 2,824,253

11



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

3. Deferred revenue (continued):

Continuity of deferred revenue is as follows:

2011 2010

Balance, beginning of year:
Development charges act $ 344,255 $ 340,208
Provincial Gas Tax 9,929 135,738
Federal Gas Tax 563,606 178,107
Parkland 281,221 233,627
Building permits Bill 124 1,625,242 1,881,440
2,824,253 2,769,120
Other revenue 34,670 45175
Interest earned 36,488 21,832
Total revenue 71,158 67,007
Contributions used (517,804) (11,874)
Balance, end of year $ 2,377,607 $ 2,824,253

4. Net long-term liabilities:

2011 2010
Total long-term liabilities incurred by the City $ 16,718,442 $ 17,936,258

Principal payments due on net long-term liabilities for the next five fiscal years and thereafter are

as follows:
2012 to 2017 to 2022 and 2011 2010
2016 2021 thereafter Total Total
From general municipal
revenues $8,690,555 $6,698,332 $1,123,145 $16,718,442 $17,936,258

The annual principal and interest payments required to service the long-term obligations of the
City are within the annual debt repayment limit prescribed by the Ministry of Municipal Affairs and
Housing.

The long-term obligations issued in the name of the City have received approval of the Ontario
Municipal board for those approved on or before December 31, 1992. Those approved after
January 1, 1993 have been approved by by-law.

12



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

4. Net long-term liabilities (continued):

The above long-term debt has various maturity dates and interest rates ranging from due on
demand to 2021 and 0% to 8.07% respectively.

Interest paid in the year and included in current expenses is $945,770 (2010 - $1,051,500).

Investment in government business enterprises:

PUC Inc. is incorporated under the laws of the Province of Ontario and provides municipal
electrical distribution and other services to the residents of Sault Ste. Marie. The City owns 100%
of the outstanding shares of PUC Inc. PUC Services Inc. is incorporated under the laws of the
Province of Ontario and provides management, operations and maintenance services related to
water, wastewater and electrical services to its related entities and other organizations. The City
owns 100% of the outstanding shares of PUC Services Inc. The note payable to the City of
$6,720,000 is unsecured, bears interest at 8.5% per annum, and is payable one year after
demand. The note payable to the City of $25,000,000 is unsecured, bears interest at rates
negotiated periodically, currently 6.1%, and is payable one year after demand.

The following schedule reflects the financial information of PUC Inc. and PUC Services Inc. for
2011, and the consolidated' PUC Inc. for 2010.

2011 2010
Financial Position:
Currentassets $ 41,913,467 33,144,831
Notes receivable 8,310,000 -
Future income tax assets 2,062,600 3,061,800
Capital assets 57,146,727 50,734,173
Regulatory assets 4,894,792 4,789,723
Total assets $ 114,327,586 91,730,527
Current liabilities $ 24,905,739 16,238,363
Employee future benefit obligations 1,501,284 1,302,203
Notes payable 46,122,003 36,720,000
Regulatory liabilities 5,543,506 5,283,965
Total liabilities 78,072,532 59,544,531
Shareholder’s equity 36,255,054 32,185,996
Total liabilities and equity $ 114,327,586 91,730,527
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

5.

Investment in government business enterprises (continued):

2011 2010
Results of Operations:
Revenues $ 91,886,525 78,362,493
Expenses (88,255,557) (76,649,472)
Gain on sale of assets 2,005,070 -
Provision for payment in lieu of taxes (956,900) (187,800)
Net income for the year $ 4,679,138 1,525,221
2011 2010
The City’s investment in government business
enterprises is comprised of:
Common shares 15,668,248 14,618,249
Special shares 15,513,300 14,620,000
Retained earnings 5,073,506 2,947,747
Equity, end of year 36,255,054 32,185,996
Notes receivable 31,720,000 31,720,000
Investment in government business enterprises 67,975,054 63,905,996

Pension agreements:

The City makes contributions to the Ontario Municipal Employees Retirement Fund (“OMERS”),
whichis a multi-employer plan, on behalf of all permanent, full-time members of its staff. This
plan is a defined benefit plan which specifies the amount of the retirement to be received by the

employees based on the length of service and rates of pay.

The amount contributed to OMERS for 2011 was $5,386,606 (2010 - $4,616,049) is included as

an expense on the consolidated statement of financial activities.

Operations of school boards:

During 2011, the City collected and transferred property taxes totaling $19,332,217 (2010 -

$19,250,458) on behalf of area school boards.

14



THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

8.

10.

Trust funds:

The trust funds administered by the City amounting to $7,046,488 (2010 - $6,863,450) are
presented in a separate financial statement of trust fund balances and operations. As such
balances are held in trust by the City for the benefit of others; they are not presented as part of the
City's financial position or financial activities. At December 31, 2011,the trust fund balances are
comprised of:

2011 2010
Cemetery Care and Maintenance funds $ 4,665,443 $ 4,522,057
Pre-need assurance 2,119,418 2,088,708
Transit employees pension 71,894 74,319
Historic Sites 95,919 74,912
Heritage Sault Ste. Marie 58,414 57,780
Ontario Home Renewal Program 25,400 32,822
Ontario Home Renewal Plan (Rental) - 2,852
Cultural Endowment 10,000 10,000

$ 7,046,488 $ 6,863,450

Commitments:

The City has committed to providing funding of $29,500,000 for the new hospital in Sault Ste.
Marie of which $24,609,101 (2010 - $22,509,101) has been contributed to date. $22,509,101 was
contributed up to March 31, 2010 and the remaining funding is provided in installments of
$2,100,000 with the first payment having been made in 2011 and the remainder until such time
that the full. commitment is advanced. Of the annual contribution, $1,100,000 is to be levied upon
the taxpayers of Sault Ste. Marie, while the other $1,000,000 is derived from the City's share of
Charity Casino revenues.

Contingent liabilities:

The City has been named in litigation matters, the outcome of which is not determinable and
accordingly, no provision has been made for them in these financial statements. Should any loss
result from these claims, such loss would be charged to operations in the year of resolution.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

11. Employee future benefit obligations:

Employee future benefits are liabilities of the City to its employees and early retirees for the
following benefits earned but not taken as at December 31, 2011:

2011 2010
Future payments required to W.S.I.B. $ 13,325,860 $ 12,517,461
Post employment and post retirement benefits 10,346,815 9,963,686
Vacation pay 7,475,494 6,925,788
Sick leave benefits 501,882 445,200
Employee future benefit obligations $ 31,650,501 $ 29,852,135

Post employment and post retirement benefits

The City provides non-pension benefits to employees and. retirees until they reach 65 years of
age. The values that follow have been estimated based upon employee data available during the
actuarial review which was completed as at December 31, 2011.

The benefit liability continuity.is-as follows:

2011 2010
Accrued benefit liability, January 1 $ 9,963,686 $ 9,296,601
Expense 746,170 1,025,215
Payments (363,041) (358,130)
Accrued benefit liability, December 31 $ 10,346,815 $ 9,963,686

Significant assumptions
Discount rate 3.75%
Health cost increase 5.00%-7.00%

Accrued sick leave

Sick leave benefits accrue to City employees at a rate of one and a half days per month. Unused
sick days are banked and may be used in the future if sick leave is beyond yearly allocation. No
cash payments are made for unused sick time upon termination or retirement.

Accrued vacation pay

Accrued vacation pay represents the liability for vacation entitlements earned by employees but
not taken as at December 31, 2011.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

11. Employee future benefit obligation (continued):

Future payments for Worker's Safety and Insurance Board (WSIB)

Under the provisions of the Workplace Safety and Insurance Board Act, the City has elected to be
treated as a Schedule 2 employer and remits payments to the WSIB as required, to fund current
disability payments. An actuarial estimate of future liabilities has been completed and forms the

basis for the estimated liability.

12. Landfill closure and post-closure liability:

The Environmental Protection Act sets out the regulatory requirements to properly close and
maintain all active and inactive landfill sites. Under environmental law, there is a requirement for
closure and post-closure care of solid waste landfill. sites. This requirement is to be provided for

over the estimated life of the landfill site based on usage:

Landfill closure and post-closure care requirements have been defined in accordance with
industry standards and include final covering and landscaping of the landfill, pumping of ground
water and leachates from the site, and ongoing environmental monitoring, site inspection and
maintenance. The reported liability is based on estimates and assumptions with respect to events
extending over a sixty year period using the best information available to management. Future
events may result in significant changes to the estimated total expenditures capacity used or total

capacity and the estimated liability, and.would be recognized prospectively, as a change
estimate, when applicable.

The City operates one primary landfill site, the 5th Line Landfill. The site has capacity

in

of

approximately 3,000,000 metric tons with approximately 534,000 metric tons of remaining
capacity. At current average fill rates, the site has a remaining operating life of approximately 8.9

years.

It is estimated that the total net present value of the cost to close and maintain the 5th Line
Landfill site is approximately $20,233,000 (2010 - $17,580,000). The City has established a
reserve to contribute to the cost of closing and maintaining the landfill site. At December 31,
2011, an amount of $16,631,552 (2010 - $14,376,905) with respect to landfill closure and

post-closure liability has been accrued and will be funded from future taxation revenues.

The City will be undertaking a full Environmental Assessment of the landfill site to determine

future options which may extend the operating life of the landfill.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

13. Tangible capital assets:

2011
Landfill and Buildings and
Land Building Machinery and Assets under
Land Improvements Improvements Infrastructure Equipment Vehicles Construction Total
Cost
Balance, beginning of year $ 24,505,879 $ 10,937,944 $ 79,805,883 $ 430,626,947 $ 21,814,870 $ 26,151,928 $ 24,394,216 $ 618,237,667
Additions 486,403 160,086 - 35,302,729 1,612,934 3,036,749 13,843,440 54,442,341
Disposals (3,703) - - (843,328) (479,079) (576,958) (22,633,196) (24,536,264)
Balance, end of year 24,988,579 11,098,030 79,805,883 465,086,348 22,948,725 28,611,719 15,604,460 648,143,744
Accumulated Amortization
Balance, beginning of year - (4,036,248) (24,982,230) (163,008,893) (9,579,154) (13,991,182) - (215,597,707)
Disposals - - - 850,261 480,204 546,381 - 1,876,846
Amortization Expense - (610,727) (1,777,904) (10,327,493) (1,837,989) (1,916,904) - (16,471,017)
Balance, end of year - (4,646,975) (26,760,134) (172,486,125) (10,936,939) (15,361,705) - (230,191,878)
Net Book Value, end of year 24,998,579 6,451,055 53,045,749 292,600,223 12,011,786 13,250,014 15,604,460 417,951,866
Net Book value, beginning of year $ 24,505,879 $ 6,901,696 $ 54,823,653 $ 267,618,054 $ 12,235,716 $ 12,160,745 $ 24,394,216 $ 402,639,960
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

13. Tangible capital assets (continued):

2010
Landfill and Buildings and
Land Building Machinery and Assets under
Land Improvements Improvements Infrastructure Equipment Vehicles Construction Total
Cost
Balance, beginning of year $ 24,185,437 $ 8,226,410 $ 78,927,189 $ 412,931,905 $ 20,604,976 $ 22,697,987 $ 23,017,645 $ 590,591,549
Additions 342,600 2,711,534 977,113 19,682,660 1,796,466 4,482,154 15,187,536 45,180,063
Disposals (22,158) - (98,419) (1,987,618) (586,572) (1,028,213) (13,810,965) (17,533,945)
Balance, end of year 24,505,879 10,937,944 79,805,883 430,626,947 21,814,870 26,151,928 24,394,216 618,237,667
Accumulated Amortization
Balance, beginning of year - (3,569,102) (23,245,264) (155,381,056) (8,332,197) (13,242,470) - (203,770,089)
Disposals - 19,684 1,987,500 523,212 974,650 - 3,505,046
Amortization expense - (467,146) (1,756,650) (9,615,337) (1,770,169) (1,723,362) - (15,332,665)
Balance, end of year - (4,036,248) (24,982,230) (163,008,893) (9,579,154) (13,991,182) - (215,597,707)
Net book value, end of year 24,505,879 6,901,696 54,823,653 267,618,054 12,235,716 12,160,745 24,394,216 402,639,960
Net book value, beginning of year $ 24,185,437 $ 4,657,308 $ 55,681,925 $ 257,550,849 $ 12,272,779 $ 9,455,517 $ 23,017,645 $ 386,821,460
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

13. Tangible capital assets (continued):

a)

e)

Assets under construction:

Assets under construction having a value of $15,604,460 (2010 - $24,394,216) have not been
amortized. Amortization of these assets will commence when the asset is put into service.

Contributed tangible capital assets:

Contributed capital assets have been recognized at fair market value at the date of
contribution. The value of contributed assets received duringthe year was $1,547,239 (2010
- $197,645) comprised of water infrastructure, land and roads infrastructure.

Tangible capital assets disclosed at nominal values:

Where an estimate of fair value could not be made, the tangible capital asset was recognized
at a nominal value.

Works of art and historical treasures:

The City manages and controls various works of art.and non-operational historical cultural
assets including buildings, artifacts, paintings and sculptures located at City sites and public
display areas. These assets are not recorded as tangible capital assets and are not
amortized.

Write-down of tangible capital assets:

The write-down of tangible capital assets during the year was $nil (2010 - $nil).
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements
Year ended December 31, 2011

14. Accumulated surplus:

Accumulated surplus consists of individual fund surplus and reserves and reserve funds as

follows:
2011 2010
Surplus:
Invested in tangible capital assets $ 417,951,866 $ 402,639,960
Invested in government business enterprises 67,975,054 63,905,996
Other 18,759,553 14,572,412
Unfunded
Net long-term liabilities (16,718,442) (17,936,258)

Landfill closure costs
Employee benefits

(16,631,552)
(31,650,501)

(14,376,905)
(29,852,135)

Total surplus 439,685,978 418,953,070
Reserves set aside for specific purpose by Council:
Working capital 1,081,007 2,163,507
Acquisition of tangible capital assets 3,466,771 3,190,577
Planning and development 717,572 662,252
Parking facilities 3,614 3,614
Other programs 6,388,292 6,539,288
Waste disposal site 9,564,427 9,151,015
Total reserve 21,221,683 21,710,253
Reserve funds set aside for specific purpose by Council:
Sewage plants 470,183 456,840
Cemetery development 1,257,397 1,260,571
Industrial land 44 259 43,781
Property purchases 936,815 941,569
Hospital development 1,530,603 1,884,580
Other programs 174,061 183,974
Total reserve funds 4,413,318 4,771,315
$ 465,320,979 $ 445,434,638
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

15. Government transfers:

The City recognizes the transfer of government funding as expenses or revenues in the period
that the events giving rise to the transfer occurred. The transfers reported on the Statement of

Operations are:

2011 2010

Revenue:
Provincial grants $ 26,560,917 $ 33,043,828
Federal grants 10,458,550 9,773,423
Total revenues $ 37019467 . $ 42,817,251

16. Segmented information:

The City of Sault Ste. Marie is a diversified municipal. government institution that provides a wide
range of services to its citizens. City services are provided by departments and certain
departments have been separately disclosed in the segmented information, along with the

services they provide. These departments are:

General Government

General Government is comprised of City Council, the Chief Administrators’ Office (CAQ), Clerks
Department, Legal Department, Human Resources Department and the Finance Department.

Each of these departments provides program support to various other areas.

The Chief Administrators’ Office is charged with the responsibility of coordinating the work of

all

municipal departments and ensuring that those departments carry out the policies and directions

given by City Council.

The Clerks Departments’ primary task is to function as the corporate secretary to City Council,
ensuring that all Council Agendas, Minutes of proceedings, resolutions, decisions, voting, records,

and accounts are recorded, documented and certified.

The Legal Department is responsible for the preparation of by-laws, deeds, leases, agreements
and other legal documents, as well as property management for the City in regards to purchases,
sales, leasing, easements and related agreements. Prosecutions and administration of Provincial

Offences Act is also part of their responsibility.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

16. Segmented information (continued):

The Human Resources Department is charged with negotiation and administration of all collective
agreements as well as all facets of employment and employee benefits.

The Finance Department is responsible for the City’s general financial management and budget
preparation. The department is comprised of financial administration, accounting, tax and
licensing, purchasing and information technology.

Fire Services

Fire Services is responsible to provide fire suppression service; fire prevention programs; training
and education related to prevention, detection or extinguishment of fires. It is also responsible,
through its Emergency Medical Services, for pre-hospital emergency paramedical care and the
transport of the sick and injured.

Police Services

The mandate of the Police Services is to ensure the safety of the lives and property of citizens;
preserve the peace and good order; prevent crimes from occurring; detect offenders; and enforce
the law.

Engineering and Planning

The Engineering and Planning Department provides diverse services. It manages urban
development for business interests, environmental concerns, local neighborhoods and the
downtown through city planning’and community development. It ensures the quality of building
construction and maintenance of properties through enforcement of construction codes, building
standards and by-law for the protection of occupants. It facilitates economic development by
providing services for the approval of all land development plans, the application of enforcement
of zoning by-laws and the processing of building permit applications

Public Works and Transportation

The Public Works. and Transportation Department is responsible for maintenance of municipal
infrastructure, such as streets, sewers, transit, parks and cemeteries. The department provides
solid waste management through refuse collection, recycling programs, and sanitary landfill
management. The department is also responsible for traffic control, including signage, signals
and pavement markings.

Community Services

The Community Services Department provides public services in the area of recreation and
culture. In addition it is responsible for the operations of the City-run Day Nurseries and
Community Centres.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

16. Segmented information (continued):

Social Services

The Social Services Department provides administration support to_the Sault Ste. Marie District
Social Services Administration Board. This includes assisting in the development of client action
plans designed to facilitate financial independence; providing'employment resources to assist
consumers in the transition to self-sufficiency; coordination of community child care services;
administering and managing the Rent-Geared-to-Income Public Housing Portfolio and central
administration and coordination for the Rent Supplement Program and the Non-Profit and
Cooperative Housing Developments.
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

16. Segmented information (continued):

2011
General Fire Services Police Services Engineering Public Works Community Social Services Government Total
Government and Planning and Services Business
Transportation Enterprises

Revenues:

Taxation $ 17,014,166 $ 9,982,591 $ 19,006,233 $ 6,294,764 $ 26,751,169 $ 7,732,048 $ 13,472,328 $ - $ 100,253,299
Fees and user charges 2,696,891 4,384,644 396,890 25,084,266 7,972,797 5,216,180 7,740,737 - 53,492,405
Government grants 3,397,693 1,940,753 4,178,061 14,942,787 6,090,598 3,225,068 3,244,507 - 37,019,467
Investment income 4,440,688 115,750 351,775 49,060 30,993 40,175 - - 5,028,441
Other 158,500 13,791 266,235 2,759,283 135,030 131,245 - - 3,464,084
Gain (loss) on disposal of capital assets 5,897 - - (43) 39,474 - - - 45,328
Government business enterprises - - - - - - - 4,679,138 4,679,138
Total revenues 27,713,837 16,437,529 24,199,194 49,130,117 41,020,061 16,344,716 24,457,572 4,679,138 203,982,164
Expenses:

Salaries, wages and employee benefits 6,361,807 15,749,867 21,153,599 7,447,761 24,017,349 8,700,043 7,371,475 - 90,801,901
Materials 1,955,836 1,495,634 1,669,521 7,826,276 14,084,422 2,701,854 505,093 - 30,238,636
Contracted services - 261,071 949,795 8,371,657 3,688,970 1,814,257 148,606 - 15,234,356
Rents and financial 5,770,028 2,429 65,723 100,296 13,188 858,841 431,244 - 7,241,749
Grants to others 8,284 - - 3,144,413 - 2,485,481 16,369,987 - 22,008,165
Contribution to new hospital 2,100,000 - - - - - - - 2,100,000
Amortization 588,511 391,688 522,171 11,144,989 2,133,723 1,574,646 115,284 - 16,471,013
Total expenses 16,784,471 17,900,689 24,360,809 38,035,391 43,937,652 18,135,122 24,941,687 - 184,095,823
Annual surplus (deficit) $ 10,929,366 $ (1,463,160) $ (161,615) $ 11,094,726 $ (2,917,591) $ (1,790,406) $  (484,117) $ 4,679,138 $ 19,886,341
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

16. Segmented information (continued):

2010
General Fire Services Police Services Engineering Public Works Community Social Services Government Total
Government and Planning and Services Business
Transportation Enterprises

Revenues:

Taxation $ 1,249,760 $ 9,753,189 $ 17,685,730  $ 4,708,671 $ 26,655,636 $ 8,365,454 $ 16,366,234 $ -3 94,784,674
Fees and user charges 2,662,003 4,134,513 361,712 23,342,518 7,939,587 5,372,438 7,711,831 - 51,524,602
Government grants 5,696,207 2,055,588 3,928,965 16,953,857 6,652,938 3,697,263 3,832,432 - 42,817,250
Investment income 4,990,634 109,475 332,092 46,236 14,521 - - - 5,492,958
Other 249,426 - 397,833 1,270,795 251,617 378,074 - - 2,547,745
Government business enterprises - - - - - - - 1,525,221 1,525,221
Total revenues 24,848,030 16,052,765 22,706,332 46,322,077 41,514,299 17,813,229 27,910,497 1,525,221 198,692,450
Expenses:

Salaries, wages and employee benefits 7,037,160 15,256,023 19,963,054 7,343,791 23,724,895 8,393,770 7,535,473 - 89,254,166
Materials 3,019,374 949,498 1,875,761 7,834,973 13,396,735 3,683,802 401,178 - 31,161,321
Contracted services - 212,817 895,182 6,751,025 3,893,645 1,210,824 130,507 - 13,094,000
Rents and financial 2,717,722 2,429 79,912 400,730 23,916 904,208 503,674 - 4,632,591
Grants to others 35,484 - - 3,134,108 - 2,588,982 19,844,989 - 25,603,563
Contribution to new hospital 19,684,952 - - - - - - - 19,684,952
Amortization 601,061 368,272 357,440 10,307,014 2,048,985 1,532,067 117,827 - 15,332,666
Total expenses 33,095,753 16,789,039 23,171,349 35,771,641 43,088,176 18,313,653 28,533,648 - 198,763,259
Annual surplus (deficit) $  (8,247,723) $ (736,274) $ (465,017) $ 10,550,436 $  (1,573,877) $ (500,424) $ (623,151) $ 1,525,221 $ (70,809)
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE

Notes to Consolidated Financial Statements

Year ended December 31, 2011

17. Comparative figures:

Certain comparative figures have been reclassified to conform with the financial statement
presentation adopted in the current year.
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INDEPENDENT AUDITORS’ REPORT

To the Members of Council, Inhabitants and Ratepayers of
The Corporation of The City of Sault Ste. Marie

We have audited the accompanying financial statements of the trust funds of The Corporation of
The City of Sault Ste. Marie (the “City”), which comprise the statement of financial position as at
December 31, 2011 and the statement of continuity of the trust funds for the year then ended, and
notes, comprising a summary of significant accounting policies and other explanatory information.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial statements
in accordance with Canadian generally accepted  accounting:principles, and for such internal
control as management determines is necessary to enable the preparation of financial statements
that are free from material misstatement, whether due to fraud or error.

Auditors’ Responsibility

Our responsibility is to express an opinion on these financial statements based on our audit. We
conducted our audit in accordance with Canadian generally- accepted auditing standards. Those
standards require that we comply with ethical‘requirements and plan and perform the audit to
obtain reasonable assurance about whether the financial statements are free from material
misstatement.

An audit involves performing procedures-to obtain audit evidence about the amounts and
disclosures in the financial statements. The procedures selected depend on our judgment,
including the assessment of the risks of material misstatement of the financial statements, whether
due to fraud.or error. In making those risk assessments, we consider internal control relevant to the
entity’s preparation and fair presentation of the financial statements in order to design audit
procedures that are appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the entity’s internal control. An audit also includes evaluating the
appropriateness of accounting policies used and the reasonableness of accounting estimates
made by management, as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a
basis for our audit opinion.

Opinion

In our opinion, the financial statements present fairly, in all material respects, the financial position
of the trust funds of the City as at December 31, 2011, and the continuity of the trust funds for the
year then ended in accordance with Canadian generally accepted accounting principles.

Chartered Accountants, Licensed Public Accountants
May 28, 2012
Sault Ste Marie, Canada



The Corporation of the City of Sault Ste. Marie

Trust Funds
Statement of Financial Postion

December 31, 2011, with comparative figures for 2010

2011 2010
Ontario Home Transit
Care and Pre-need Ontario Home Renewal Plan Historic Heritage Employees Cultural
Maintenance  Assurance  Renewal Plan (Rental) Sites SSM Pension Endowment Total Total
Assets
Cash and investments $ 4,473,878 $ 1,360,483 $ 26,282 $ - 39,886 58,414 71,894 $ - 6,030,837 5,971,392
Receivable from other funds 191,565 758,935 - 56,033 - - 10,000 1,016,533 888,398
Loans receivable (note 2) - - 34,522 - - - - - 34,522 39,111
$ 4665443 $ 2,119,418 §$ 60,804 $ - 95,919 58,414 71,894 $ 10,000 7,081,892 6,898,901
Liabilities
Payable to other funds $ - $ - $ 35404 $ - - - - $ - 35,404 35,451
Fund Balance 4,665,443 2,119,418 25,400 - 95,919 58,414 71,894 10,000 7,046,488 6,863,450
$ 4665443 $ 2,119,418 § 60,804 $ - 95,919 58,414 71,894 $ 10,000 7,081,892 6,898,901

The accompanying notes are an integral part of these financial statements.



The Corporation of the City of Sault Ste. Marie
Trust Funds
Statement of Continuity

December 31, 2011, with comparative figures for 2010

2011 2010
Ontario Home Transit
Care and Pre-need Ontario Home Renewal Plan Historic Heritage Employees Cultural
Maintenance ~ Assurance  Renewal Plan (Rental) Sites SSM Pension Endowment Total Total
Fund balance, beginning of the year ~ $ 4,522,057 $ 2,088,708 $ 32,822 $ 2,852 $ 74912 $ 57,780 $ 74,319 $ 10,000 $ 6,863,450 $ 6,200,930
Revenue:
Capital receipts 143,386 128,813 - - 350 - - - 272,549 735,117
Contributions from revenue fund - - - - 20,226 - - - 20,226 27,491
Interest earned 51,420 14,767 318 - 431 634 - - 67,570 63,519
194,806 143,580 318 - 21,007 634 - - 360,345 826,127
Expenditures:
Contributions to revenue fund 51,420 112,870 267 - - - - - 164,557 150,365
Transfer to Province of Ontario - - 7,241 2,380 - - - - 9,621 4,431
Administration charges - - 232 472 - - 2,425 - 3,129 5,995
Distributions - - - - - - - - - 2,816
51,420 112,870 7,740 2,852 - - 2,425 - 177,307 163,607
Fund balance, end of year $ 4665443 $ 2,119,418 $ 25,400 $ - $ 95919 $ 58,414 $ 71,894 $ 10,000 $ 7,046,488 $ 6,863,450

The accompanying notes are an integral part of these financial statements.



The Corporation of the City of Sault Ste. Marie
Trust Funds
Notes to Financial Statements

Year ended December 31, 2011

1. Summary of Significant Accounting Policies:

Basis of accounting:

The financial statements are prepared by management and are reported on the accrual
basis of accounting. The accrual basis of accounting recognizes revenues as they become
available and measurable. Expenditures are recognized as‘ they are incurred and
measurable as a result of receipt of goods or services and the-creation of a legal obligation
to pay.

2. Ontario Home Renewal Program:

The Ontario Home Renewal Program (“OHRP”) was established by the Ontario Ministry of
Housing in 1973 to provide grants for municipalities to make loans to assist owner
occupants to repair, rehabilitate and improve their homes to local property standards.
Individual loans were limited to $7,500, of which the maximum deferred portion was
$4,000.

Ontario Home Renewal Program loans receivable. at December 31, 2011 comprise
repayable loans of $9,537 (2010 - $9,967) and deferred loans of $24,985 (2010 - $29,144).
Loan forgiveness is earned and recorded at a rate of up to $600 per year of continuous
ownership and occupancy. The deferred portion of the loan is deferred for a five year
period. In the event of the sale or lease of the home or in the event of the homeowner
ceasing to occupy the home, the balance of the loans immediately become due and
payable by the homeowner.

The Province of Ontario legislated an end to the OHRP program in 1993. As of July 16,
1993; no new loans were issued. All funds collected on outstanding OHRP loans are
remitted to the Province by March 1 of the following year. However, municipalities are
provided an administration fee of five per cent of the balances collected after December 31,
1993 and are permitted to retain the interest earned on unremitted OHRP trust account
balances.

3. Investments:

Total investments by the trust funds of $3,219,624 (2010 - $3,181,816) included in cash
and investments on the Statement of Financial Position at cost, have a market value of
$3,446,000 (2010 - $3,311,812).
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