
AGENDA 

REGULAR MEETING OF CITY COUNCIL 

2012 05 28 

4:30 P.M. 

COUNCIL CHAMBERS 

1. ADOPTION OF MINUTES 

Mover: Councillor F. Fata 
Seconder: Councillor T. Sheehan 
Resolved that the Minutes of the Regular Council Meeting of 2012 05 14 be 
approved. 

2. QUESTIONS AND INFORMATION ARilSlNG OUT OF THE MINUTES AND 
NOT OTHERWISE ON THE AGENDA 

3. APPROVE AGENDA AS PRESENTED 

Mover: Councillor F. Fata 
Seconder: Councillor S. Myers 
Resolved that the Agenda for 2012 05 28 City Council meeting as presented be 
approved. 

a) Troy and Annette Chandler will be in attendance concerning proclamation - 
Spina Bifida and Hydrocephalus Month. 

b) Wayne King, Chair - Accessibility Advisory Committee will be in attendance 
concerning National Access Awareness Week and the Rick Hansen Anniversary 
Tour. 

c) Chief Bob Davies, Sault Ste. Marie Police Services will be in attendance to 
update Council on community safety precautions regarding bears. 

d) Nuala Kenny, City Solicitor will be in attendance to present the Legal Department 
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2012 budget and year-to-date financial information. 

e) Brian Curran, President and CEO, PUC Inc. will be in attendance concerning the 
PUC Inc. and PUC Services Inc. Shareholder Annual Meeting. 

Mover: Councillor M. Bruni 
Seconder: Councillor T, Sheehan 
Resolved that City Council is now authorized to meet in Open Session as the 
sole shareholder of PUC Inc, and PUC Services Inc.; and 
Further resolved that City Council appoints Mayor Debbie Amaroso as Council's 
proxy to vote on the resolutions of the shareholder of PUC Inc. and PUC 
Services. 

PART ONE - CONSENT AGENDA 

5. COMMUNICATIONS AND ROUTINE REPORTS OF CITY DEPARTMENTS, 
BOARDS AND COMMITTEES 

Mover: Councillor M. Bruni 
Seconder: Councillor S. Myers 
Resolved that all the items listed under date 2012 05 28 - Pad One - Consent 
Agenda be approved as recommended. 

a) Correspondence from AMO, OGRA is attached for the consideration of Council. 

b) Correspondence from Algorna Public Health (concerning smoking in movies) is 
attached for the information of Council. 

c) Correspondence requesting permission for private liquor license extension is 
attached for the consideration of Council. 

Mover: Councillor F. Fata 
Seconder: Councillor T. Sheehan 
Resolved that City Council has no objection to the proposed extended licensed 
area as detailed in the written request for a liquor license extension on private 
property for an outdoor event on the following stated dates and times: 

1. Portuguese Canadian Association 
5 Cornwall Street 
Annual BarbequeIPicnic - June 23, 2012 from 12:00 noon to 8:00 p.m. 

2. G. Marconi Society 
450 Albert Street West 
Annual Italian Festival - July 15, 2072 from 12:OO noon to 1:QO p.m. 
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d) Correspondence from residents of Allen's Side Road addressed to Councillors 
Manzo and Krmpotich is attached for the consideration of Council. 

Mover: Councillor J. Krmpotich 
Seconder: Councillor F. Manzo 
Resolved that the correspondence and petition from residents of Allen's Side 
Road concerning heavy truck traffic be referred to staff for review and report back 
to Council. 

e) Council Travel 

Mover: Councillor M. Bruni 
Seconder: Councillor T. Sheehan 
Resolved that Councillor Lou Turco be authorized to travel to the AM0 Board of 
Director's meeting being held in Windsor (3 days in June) at an estimated cost to 
the City of $750. 

f) Staff Travel 

A report of the Chief Administrative Officer is attached for the consideration of 
Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor S. Myers 
Resolved that the report of the Chief Administrative Officer dated 2012 05 28 
concerning Staff Travel requests be approved as requested. 

g) Tender for Ready-Mix Concrete 

A 'report of the Manager of Purchasing is attached for the consideration of 
Council. 

Mover: Councillor F. Fata 
Seconder: Councillor T. Sheehan 
Resolved that the report of the Manager of Purchasing dated 2012 05 28 be 
endorsed and that the tender for the supply of Ready-Mix Concrete, as required 
during the 2012 Construction Season, by the Public Works and Transportation 
Department be awarded as recommended. 

h) 2011 Financial Statements and Appointment of City Auditor for the 2012 
Fiscal Year 

A report of the Commissioner of Finance and Treasurer is attached for the 
'consideration of Council. The financial statements are attached under separate 
cover. 

Mover: Councillor F. Fata 
Seconder: Councillor S. Myers 
Resolved that the report of the Commissioner of, Finance and Treasurer dated 
2012 05 28 concerning the audited Consolidated Financial Statements for 201 1 
be approved; and 
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Further that KPMG LLP, Chartered Accountants be appointed as the City Auditor 
for the 2012 fiscal year. 

i) Queenstown Board of Management {OlA The Downtown Association) - 
201 I Audit Report Prepared by KPMG LLP Chartered Accountants and 2012 
Budget Estimates 

A report of the Commissioner of Finance and Treasurer is attached for the 
consideration of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor T.  Sheehan 
Resolved that: the report of the Commissioner of Finance and Treasurer dated 
2012 05 28 concerning Queenstown Board of Management (OIA The Downtown 
Association) Audited Financial Statements for the year 201 1, as prepared by 
KPMG LLP Chartered Accountants be received and that the Downtown 
Association Budget Estimates for the year 2012 be approved. 

j) Registration of Tax Arrears Csrtificate(s) and Sale 

A report of the City Tax Collector is attached for the consideration of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor S. Myers 
Resolved that the report of the City Tax Collector be accepted to commence Tax 
Sale Proceedings in accordance with the report. 

k) Ontario Education Collaborative Marketplace 

A report of the Manager of tnforrnation Technology Division is attached for the 
consideration of Council. 

The relevant By-law 2012-101 is listed under ltem 10 of the Agenda and will be 
read with all other by-laws listed under that item. 

) Algoma Bioseptic Technologies, Biosolids Composting Pilot Indemnity 
Agreement 

A report of the Director of Engineering Services is attached for the consideration 
of Council. 

The relevant By-law 2012-106 is listed under ltem 10 of the Agenda and will be 
read with all other by-laws listed under that item. 

m) Lane Closing Application - Highland Park Subdivision, Plan 9110 

A report of the City Solicitor is attached for the consideration of Council. 

The relevant By-laws 2012-103 and 2012-104 are listed under ltem 10 of the 
Agenda and will be read with all other by-laws listed under that item. 
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n) Renewal of City's Insurance Program - Jardine Lloyd Thompson Canada 
Inc. 

A report of the City Solicitor is attached for the consideration of Council. 

Mover: Councillor F. Fata 
Seconder: Councilior T, Sheehan 
Resolved that the report of the City Solicitor dated 2012 05 28 concerning 
Renewal of City's lnsurance Program be accepted and the recommendation to 
place the City's insurance package for the year June 1 ,  2012 to May 31, 2012 
with Jardine Lloyd Thompson Canada Inc, through Algoma lnsurance Brokers 
Limited at a cost of $1,339,886.60 be approved. 

o) Easement Required for a Temporary Turn Around for Municipal Vehicles 
from Dennis Maninos and Patricia Rosa Maninos Over a Part of Lot 25 RCP 
H731 Tarentorus 

A report of the Assistant City Solicitor is attached for the consideration of Council. 

The relevant By-law 2012-102 is listed under Item I 0  of the Agenda and will be 
read with all other by-laws listed under that item. 

p) Downtown Farmer's Market Feasibility Study 

A report of the Planning Director is attached for the consideration of Council. 
The study is attached under separate cover. 

Mover: Councillor F. Fata 
Seconder: Councillor S. Myers 
Resolved that the report of the Planning Director dated 2012 05 28 concerning 
Downtown Farmers' Market Feasibility Study be received as information. 

q) Request to Provide Free Bus Service on Community Day 

A report of the Manager of Transit and Parking is attached for the consideration 
of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor T. Sheehan 
Resolved that the report of the Manager of Transit and Parking dated 2012 05 28 
concerning Request to Provide Free Bus Service on Community Day be received 
as information. 

r) PWT Sidewalk and Curb Program - 2012 

A report of the Deputy Commissioner of Public Works and Transportation is 
attached for the consideration of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor S. Myers 
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Resolved that the report of the Deputy Commissioner of Public Works and 
Transportation dated 201 2 05 28 concerning PWT Sidewalk and Curb Program - 
2012 

PART 7WO - REGULAR AGENDA 

REPORTS OF CITY DEPARTMENTS, BOARDS AND COMMITTEES 

COMMUNITY SERVICES DEPARTMENT 

ENGINEERING 

LEGAL 

PLANNING 

Application No. A-13-10-T - Premiere Landscaping and Garden Centre 
Inc. 

A report of the Planning Division is attached for the consideration of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor S. Myers 
Resolved that the report of the Planning Division dated 2012 05 14 concerning 
Application No. A-13-10-T - 1151 Second Line West be received and that City 
Council approve the request to permit a topsoil stripping operation on the 
subject property for a period not to exceed one ( I )  year, subject to an 
agreement as per Section 142 of the Municipal Act, with Premiere Landscaping 
and Garden Centre Inc. The agreement will include, but not be limited to the 
13 conditions contained in the report. 

Application No. A-17-12-2 - Steve Roberts - 415 Northland Road 

A report of the Planning Division is attached for the consideration of Council. 

Mover: Councillor F. Fata 
Seconder: Councillor T. Sheehan 
Resolved that the report of the Planning Division dated 2012 05 28 concerning 
Application A-1 7-1 2-2, - 415 Northland Road be received and that City Council 
approve rezoning the subject property from "R3" (Low Density Residential) 
zone to "R3.S" (Low Density Residential) zone with a Special Exception subject 
to the 3 conditions contained in the report. 
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c) Application No. A-18-12-OP - Lisa Lofstrom - 680 Fifth Line East 

A report of the Planning Division is attached for the consideration of Council. 

Mover: Councillor F. Fata 
Seconder: Councillor S. Myers 
Resolved that the report of the Planning Division dated 2012 05 28 concerning 
Application No, A-98-12-OP - Lisa Lofstrom - 680 Fifth Line East be received 
and that City Council deny the applicant's request to amend the Official Plan in 
order to create an additional rural residential lot. 

d) Digital Signs By-law 

A report of the Planning Division is attached for the consideration of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor T. Sheehan 
Resolved that the report of the Planning Division dated 2012 05 28 concerning 
the Digital Signs By-law be received and that City Council approve the 
proposed Digital Signs By-law and repeal the current moratorium on digital 
signage. 

(7) PUBLIC WORKS AND TRANSPORTATION 

(8) BOARDS AND COMMITTEES 

a) OLG Modernization - A Strategic Economic Development Opportunity for 
Sault Ste. Marie 

A report of the Executive Director, Sault Ste. Marie Economic Development 
Corporation is attached for the consideration of Council. 

Mover: Councillor M. Bruni 
Seconder: Councillor S. Myers 
Resolved that the report of the Executive Director, Sault Ste. Marie Economic 
Development Corporation dated 2012 01 23 concerning Ontario Lottery and 
Gaming Modernization - Strategic Economic Development Opportunity be 
accepted and the recommendation to provide $100,000 from the 2012 
Economic Diversification Fund for the completion and implementation of the 
strategy be approved. 

7. UNFINISHED BUSINESS, NOTICE OF MOTIONS AND RESOLUTIONS 
PLACED ON AGENDA BY MEMBERS OF COUNCIL 

a) The following Notice of Motion was read at the 2012 05 14 Council Meeting 
and is now being presented for the consideration of Council. 

Mover: Councillor T. Sheehan 
Seconder: Councillor S. Myers 
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Whereas Cirque du Soliel show was thoroughly enjoyed by many residents of 
Sault Ste. Marie; and 
Whereas Essar Centre staff were estimating that thousands of visitors would 
come to our City to see Cirque du Soliel; and 
Whereas there are a number of traveling circuses that no longer use animal 
acts; 
Whereas 29 municipalities across Canada have chosen to prohibit circuses that 
use animal acts; 
Now Therefore Be It Resolved that the City Solicitor prepare a report on how 
City Council can enact a by-law that will prohibit circuses that use animal acts. 

b) Mover: a Councillor S. Myers 
Seconder: Councillar B. Watkins 
Whereas based on recent conversations with the Downtown Association 
management, it appears there remains a challenge related to parking in the 
Downtown both at the meters and the municipal lots; and 
Whereas there has been considerable work done on this matter with the 
previous management and the staff of the Downtown and City staff; and 
Whereas there is great: interest from the new Downtown Management to meet 
and review options for parking in the Downtown including "pay and display" in 
the municipal lots and to review current practices around meter monitoring and 
length of time use of meters; 
Now Therefore Be It Resolved that City Council ask the appropriate staff to set 
up a task committee with the Downtown Management and interested members 
of Council to review the issues, bring forward possible solutions and report 
back to City Council before the end of October. 

c) Mover: Councillor S. Butland 
Seconder: Councillor t. Turco 
Whereas the Highway Traffic Act presently prohibits all-terrain vehicles from 
using rural roadways to access the trails designated for recreational use and 
specifically prohibits the use of newer models all-terrain vehicles (side by 
sides); and 
Whereas these are the vehicles of choice by the disabled because of their ease 
of use and additional safety features; and 
Whereas the community has the authority to pass a by-law permitting the use 
of such vehicles on municipal roadways; 
Now Therefore Be It Resolved that Legal staff in consultation with appropriate 
city departments as well as the Parks and Recreation Advisory Committee 
prepare recommendation(s) regarding this issue for the consideration of 
Council. 
(the proponent of the above by-law has undertaken the responsibility of 
consulting with Police Services, Accessibility Committee, and the Snowmobile 
Association requesting input into any proposed by-law). 
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8. COMMlTTEE OF THE WHOLE FOR THE PURPOSE OF SUCH MATTERS AS 
ARE REFERRED TO IT BY THE COUNCIL BY RESOLUTION 

9. ADOPTION OF REPORT OF THE COMMITTEE OF THE WHOLE 

10. CONSIDERATION AND PASSING QF BY-LAWS 

By-laws before Council TO BE PASSED which do not require more than a simple 
majority. 

Mover: Councillor M. Bruni 
Seconder: Councillor T. Sheehan 
Resolved that all by-laws listed under Item ?O of the AGENDA under date May 
28,2012 be approved. 

AGREEMENTS 

a) 2012-101 
A by-law to authorize an agreement between the City and Dell Canada for the 
participation in the Ontario Education Collaborative Marketplace (OECM) 
contract. 

A report from the Manager of Information Technology is on the agenda. 

b) 2012-"106 
A by-law to authorize an indemnity agreement between the City and PUC 
Services Inc, and Algoma Bioseptic Technologies for the provision of biosolids 
from the East End Plant for a pilot cornposting project. 

A report from the Director of Engineering Services is on the agenda. 

DEVELOPMENT CONTRQL 

C) 2012-97 
A by-law to designate the lands located at 849 Second Line East an area of site 
plan control. 

d) 2012-99 
A by-law to designate the lands located at 39 Stevens Street an area of site plan 
control. 

EASEMENT 

e) 2012-102 
A by-law to authorize an easement with Dennis Maninos and Patricia Rosa 
Maninos to The Corporation of the City of Sault Ste. Marie over a portion of Lot 
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25 RCP H731 Tarentorus, shown as Part 1 on the draft reference plan prepared 
by Tulloch Geomatics Inc. ("Easement Lands") for the purposes of a temporary 
turn around for municipal vehicles and vehicles used for municipal purposes 
including snow ploughs, graders, school buses, garbage trucks and emergency 
vehicles. 

A report from the Assistant City Solicitor is on the agenda. 

LANE ASSUMPTION 

9 2012103 
A by-law to assume for pubiic use and establish as a public lane, a lane in the 
Highland Park Subdivision, Plan 91 10. 

A report from the City Soiicitor is on the agenda. 

ZONING 

g) 2012-96 
A by-law to amend Sault Ste. Marie Zoning By-laws 2005-150 and 2005-151 
concerning lands located at 849 Second Line East. 

h) 2012-98 
A by-law to amend Sault Ste. Marie Zoning By-laws 2005-150 and 2005-151 
concerning lands located at 39 Stevens Street. 

By-laws before Council for FIRST and SECOND reading which do not require 
more than a simple majority. 

LANE CLOSING 

i> 201 2-1 04 
A by-law to stop up, close and authorize the conveyance of a lane in the 
Highland Park Subdivision Plan 91 10. 

1 1  QUESTlONS BY, NEW BUSINESS FROM, OR ADDRESSES BY MEMBERS 
OF CQUNCIL CONCERNING MATTERS NOT OTHERWISE ON THE AGENDA 

12. ADDENDUM TO THE AGENDA 
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13. ADJOURNMENT 

Mover: Councilfor F. Fata 
Seconder: Councillor 5. Myers 
Resolved that this Council now adjourn. 
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MINUTES 

REGULAR MEETING OF CITY COUNCIL 

2012 05 14 

4 3 0  P.M. 

COUNCIL CHAMBERS 

Present: Mayor D. Amaroso, Council~ors L. Turco, S. Butland, S. Myers, M. Bruni, 
J. Krmpotich, 6. Watkins, R. Niro, P. Christian, F. Fata, T. Sheehan, F. Manzo, P. Mick 

Officials: J. Fratesi, M. White, R. Tyczinski, N. Kenny, S. Hamilton Beach, N. 
Apostle, 6. Freiburger, J. Dolcetti, D. Elliott, C. Rurniel, K. Streich Poser, D. McConnell, 
M. Blanchard, T. Reid, D. Scott, R. Rushworth 

1. ADOPTION OF MINUTES 

Moved by: Councillor F. Fata 
Seconded by: Councillor 3. Myers 
Resolved that the Minutes of the Regular Council Meeting of 2012 04 16 be 
approved. CARRIED 

2. QUESTIONS AND INFORMATION ARISING OUT OF THE MINUTES AND 
NOT OTHERWISE ON THE AGENDA 

3. APPROVE AGENDA AS PRESENTED. 

Moved by: Councillor F. Fate 
Seconded by: Councillor T. Sheehan 
Resolved that the Agenda for 2012 05 14 City Council meeting and Addendum 
# I  as presented be approved. CARRIED 

a) Mark Barsanti, Dealer - Sault Ste. Marie Canadian Tire was in attendance 
concerning proclamation - Jumpstart Day. 

b) Lynn Ingram, Chair of Council, Community Living Algoma as well as 
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Representative of North 4 Region, Council of Carnmunity Living Ontario and 
Chris Dunn, Team Leader, Manager of Transportation Services, Community 
Living Algama were in attendance concerning proclamation - Community Living 
Awareness Month. 

c) Kerry Foster was in attendance concerning proclamation - Falun Dafa Day. 

d) Margaret Nicholson, Membr of the Royal Purple was in attendance concerning 
proclamation - Royal Purple and Hearing Society. 

e) Jack Wetherall, Honourary Chair of Theatre Ontario Festival 2012 was in 
attendance concerning proclamation -Theatre Ontario Festival Week. 

f) Bill Marks, Producer of the"film "Compulsion" and Rosalie Chilelli, Managing 
Director - Edge Enterprises were in attendance concerning recent filming 
activities. 

g) Kathy Fisher and Cindy Eilen Crawford, Algoma 1812 were in attendance 
concerning item 6.(8)(a). , 

h) Dominic Parrella, Vice President Operations & Engineering PUC Inc., Chris 
Kresin, Kresin Engineering, Simon Horsley, Stantec, and Dr. Allan Northan, 
Algoma Public Health were in attendance in response to a Council resolution 
passed at the 2012 04 I 6  Council meeting. ' 

i) Bob Paciocco, Ted Ward, and Mike Hogan were in attendance concerning 
agenda item 6.(6)(c). 

PART ONE - CONSENT AGENDA 

5. COMMUNlCATlONS AND ROUTINE REPORTS OF CITY DEPARTMENTS, 
BOARDS AND CQMMITTEES 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that all the items listed under date 2012 05 14 - Part One - Consent 
Agenda be approved as recommended. CARRIED 

a) Correspondence from AM0 was received by Council. 

b) Correspondence from the Municipality of Meaford and the Towns of Markham, 
Tillsonburg and Niagara-On-The-Lake (concerning payments in lieu of taxes), 
City of Sudbury (concerning a national dementia strategy), County of Oxford 
(concerning moratorium on landfills), the Township of MacDonald, Meredith and 
Aberdeen Additional (concerning the Ontario Society for the Prevention of 
Cruelty to Animals Act, 1990) and the Township of Wainfleet (concerning 
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industrial wind turbines) was received by Council. 

c) A copy of a letter from the Ministry of Transportation to the Township of Prince 
concerning winter maintenance operations on Highways 550 and 565 was 
received by Council. 

d) A letter from Dan French, Parks Canada concerning the impacts of the 
Government of Canada's Economic Action Plan on operations at Pukaskwa 
National Park and the Sault Ste. Marie Canal National Historic Site was received 
by Council. 

e) A letter from the Deputy Minister, Ministry of Natural Resouces concerning 
changes to the Bear Wise program was received by Council. 

f) A copy of a letter from the Sault Ste. Marie Public Library Board to the Minister of 
Industry concerning the cancellation of Community Access Program 
sustainability funding was received by Council. 

g) Correspondence from Ontario Lottery and Gaming advising that the quarterly 
payment of the 5% allocation from January I ,  2012 to March 31, 2012 is 
$331,195 was received by Council. 

h Correspondence concerning a request for permission to hold a special occasion 
permit event at an outdoor municipal facility was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that the following requests to hold Special Occasion Permit events at a 
municipal facility on the stated dates and times be endorsed by City Council: 

Roberta Bondar Pavilion 
Musicfest XVlX - Bratwurst, Beer and Beethoven 
June loth from 12:00 noon - 9:00 p.m. 

Ride for Sight 
June 2gth from 8:00 p.m. - 12:00 midnight 
June 3oth from 4:00 p.m. - 12:00 midnight 
CARRIED 

i) A letter requesting permission fur a private property liquor license extension was 
received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that City Council has no objection to the proposed extended licensed 
area as detailed in the written request for a liquor license extension of private 
property for an outdoor event on the following stated dates and times: 

Dock's Riverfront Grill, 89 Foster Drive 

June 29 and 30, 2012 from 12:00 noon to 2:00 a.m. (June 30 and July 1) 
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Canada Day - July 1, 2012 from 12;00 noon to 2:OO a.m. (July 2) 

Independence Day - July 4, 2012 from 12:OO noon to 2:OO a.m. (July 5 )  
CARRIED 

j) Staff Travel 

The report of the Chief Administrative Officer was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Chief Administrative Officer dated 2012 05 14 
concerning Staff Travel requests be approved as requested. CARRIED 

k) Tender for Asphaltic Concrete 

The report of the Manager of Purchasing was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the Manager of Purchasing, dated 2012 05 14, be 
endorsed and that the tender for the supply of Asphaltic Concrete products 
required during the 2012 construction season by the Public Works and 
Transportation Department be awarded as recommended. CARRIED 

I) Property Tax Appeals 

The report of the City Tax Collector was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that Pursuant to Section 357 of the Municipal Act, 2001, the 
adjustments for the tax accounts outlined on the City Tax Collector's report of 
2012 05 14 be approved and that the tax records be amended accordingly. 
CARRIED 

m) Transit Services and United Steefworkers 2251A (Transit Mechanics) Three 
(3) Year Renewal Collective Agreement February I, 2012 to January 31, 
201 5 

The report of the Commissioner of Human Resources was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that the report of the Commissioner of Human Resources dated 2012 
05 14 concerning Renewalof Collective Agreement - USW Local 2251 - Transit 
be accepted and further that the Memorandum of Settlement for USW Local 
2251 -Transit and the City of Sault Ste. Marie be approved for ratification by City 
Council and that the appropriate by-law be presented at a future Council 
meeting. CARRIED 
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n) Municipal Coat of Anns 

The report of the Deputy City Clerk and Manager of Quality lmprovement was 
received by Councii. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Deputy City Clerk and Manager of Quality 
lmprovement dated 2012 05 14 concerning Municipal Coat of Arms be accepted 
and that Council authorize proceeding with accreditation of an official coat of 
arms. CARRIED 

Recorded Vote: 

For: Mayor D. Amarosa, Councillors t. Turco, S. Myers, M. Bruni, J. Krmpotich, 
R. Niro, P. Christian, T. Sheehan 

Against: Councillors S. Butland, 0. Watkins, F. Fata, F. Manro, P. Mick 

o) Pilot Project Children's Recreation Programming at Greca PoollEtienne 
Brule Playground 

The joint report of the Cornmissioners of Social Services and Community 
Services was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the Commissioners of Social Services and 
Community Services dated 2012 05 14 concerning Pilot Project Children's 
Recreation Programming at Greco PoolIEtienne Brule Playground be received as 
information. CARRlED 

p) Homelessness Partnering Strategy (HPS) - Community Entity Review 
Committee's (CERC) Approval of HPS Funding 

The report of the Manager Housing Programs was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Manager Housing Programs dated 2012 05 14 
concerning Womelessness Partnering Strategy (HPS) - Community Entity 
Review Committee's (CERC) Approval of HPS Funding be received as 
information. CARRIED 

q) West End Community Centre Library 

The report of the Commissioner of Community Services was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 

Page 5 d 19 



Resolved that the report of the Commissioner of Community Services dated 2012 
05 14 concerning West End Community Centre Library be accepted and the 
recommendation to name the new branch library the Korah Branch Library be 
approved. CARRIED 

r) West End Community Centre (WECC) - Northern Ontario Heritage Fund 
Corporation (NOHFC) Amendment to the Loan and Conditional 
Contribution Agreement 

The report of the Commissioner of Community Services was received by Council. 

The relevant By-law 2012-95 is listed under ltem 10 of the Minutes. 

s) Alcohol Risk Management Policy Revisions 

The report of the Manager of Recreation and Culture was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Manager of Recreation end Culture dated 2012 
05 14 concerning Alcohol Risk Management Policy Revisions be accepted and 
the policy revisions recommended in the report be approved. CARRIED 

t) Contract 20f24E - Reconstruction of Euclid Road - Pim Street to Wemyss 
Street 

The report of the Design and Construction Engineer was received by Council. 

The relevant By-laws 2012-90 and 2012-91 are listed under ltem 10 of the 
Minutes. 

u) Solar Photovoltaic FIT Application - F. J. Davey Home 

The report of the Environmental Initiatives Coordinator was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the Environmental Initiatives Coordinator dated 2012 
05 14 concerning Solar Voltaic FIT Application - F. J. Davey Home be accepted 
and the recommendation that Council express its support for this project be 
approved. CARRIED 

v) Wellington Street Underpass - Maintenance and Improvements 

The report of the Director of Engineering Services was received by Council. 

Moved by: Counciilor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Director of Engineering Services dated 2012 05 
14 concerning Wellington Street: Underpass - Maintenance and Improvements 
be accepted and the recommendation that M. R. Wright and Associates be 
retained to complete design and contract administration with funding from the 
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$85,000 allowance in the 2012 miscellaneous construction budget be approved. 
CARRIED 

w) Biennial Bridge Inspections - Consulting Sewices 

The report of the Director of Engineering Services was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that the report of the Director of Engineering Services dated 2012 05 
14 concerning Biennial Bridge lnspections - Consulting Services be accepted 
and the recommendation that M, R. Wright and Associates be retained to 
complete the 2012 biennial bridge inspections for an estimated fee of $48,850 
funded from the 2012 miscelianeous construction budget be approved. 
CARRIED 

x) Contract 2012-5E - Second Line East Widening and Construction of the 
Second LineiPine Street Intersection 

The report of the Director of Engineering Services was received by Council. 

The relevant By-law 2012-94 is listed under Item 10 of the Minutes. 

y) Single Lane Bridge Rehabilitation - Four Shared Bridges with Prince 

The report of the Director of Engineering was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Director of Engineering Services dated 2012 05 
14 concerning Single Lane Bridge Rehabilitation - Four Shared Bridges with 
Prince be accepted and the recommendation to negotiate an agreement with 
Prince Township to retain M. R. Wright and Associates for the geotechnical 
investigation, environmental assessment and predesign work be approved; and 
further that $128,000 (excluding HST) engineering fee be shared equally 
between the two municipalities with the City's share funded from the carry-over 
from previous miscellaneous construction budgets. CARRIED 

z) 71 In1 9 Bay Street - Seawall 

The report of the Director of Engineering was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the Director of Engineering Services dated 2012 05 
14 concerning 711R19 Bay Street - Seawall be accepted and the 
recommendation to retain M. R. Wright and Associates to design and supervise 
interim repairs to the seawall at a cost of $15,575 with funding from the 2012 
miscellaneous construction budget be approved. CARRIED 
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aa) Queen Street Conversion from Four Lane to Three Lane and Queen Street 
Reconstruction Engineering Fee Revision 

The report of the Director of Engineering was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Director of Engineering Services dated 2012 05 
14 concerning Queen Street Conversion - Four Lane to Three Lane - 
Engineering Fee Revision be accepted and the recommendation to increase the 
engineering fee estimate for AECOM from $355,000 to $440,400 to allow for 
added scope of work and an allowance for a study on the possible conversion be 
approved. CARRIED 

bb) 358 McNabb Street - Single Family Dwelling Order to Remedy Issued 
August 5,2009 

The report of the Chief Building ,Official was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that the report of the Chief Building Official dated 2012 05 14 
concerning 358 McNabb Street - Order to Remedy be accepted and the 
recommendation to demolish the structure at this site, remove all debris and cap 
the services; and to add the estimated $12,000 costs to the property taxes of 358 
McNabb Street be approved. CARRIED 

cc) Sault Area Hospital's Actions to Address Excessive Off Load Delays (OLD) 
for Sauft Ste. Marie Fire Services' EMS Division Paramedics 

The report o f  the Manager of Emergency Medical Services was received by 
Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Manager of Emergency Medical Services dated 
2012 05 14 concerning Sauit Area Hospital's Actions to Address Excessive Off 
Load Delays for Sault Ste. Marie Fire Services' EMS Division Paramedics be 
received as information. CARRIED 

dd) Sale of Property at the Comer of McNabb Street and South Market 

The report of the City Solicitor was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the City Solicitor dated 2012 05 14 concerning Sale of 
Property at the corner of McNabb Street and South Market be accepted and the 
recommendation to sell the property to Dick's Garage Limited for the amount of 
$85,000 be approved. CARRIED 
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ee) Repeal of By-law 73-223, A Temporary Special Use Exception Zoning By- 
law for Lots 6 to 9, Inclusive, Gore Subdivision, Plan 3599, City of Sault Ste. 
Maria 

The report of the Assistant City Solicitor was received by Council. 

The relevant By-law 2012-92 is listed under Item 10 of the Minutes. 

ff) Agreement Between the City and the Sault Ste. Marie Airport Development 
Corporation 

The report of the Assistant City Solicitor was received by Council. 

The relevant By-law 2012-93 is listed under Item 10 of the Minutes. 

gg) Lane Closing Application - Tagona Subdivision, Plan 7882 

The report of the Assistant City Solicitor was received by Council. 

The relevant By-laws 2012-79 and '2012-80 are listed under Item I 0  of the 
Minutes. 

hh) Permission to Purchase One (I) 40-Foot low Floor Nova Bus 

The report of the Manager of Transit and Parking was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Counciilor T. Sheehan 
Resolved that the report of the Manager of Transit and Parking dated 2012 05 14 
concerning Purchase of One 40-Foot Low Floor Nova Bus be accepted and the 
recommendation to purchase subject bus at a cost of $390,000 (HST excluded) 
with funding from capital from current ($75,000) and Federal gas tax revenue 
($31 5,000). CARRIED 

ii) Lions Club - Pointe Des Chenes Campground 

The report of the Commissioner of Public Works and Transportation was 
received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councilior S. Myers 
Resolved that the report of the Commissioner of Public Works and 
Transportation dated 2012 05 14 concerning Lions Club - Pointe Des Chenes 
Campground be accepted and the recommendation to renew the existing 
agreement with the club for operation of the campground for a period of one year 
be approved. CARRIED 

jj) PWT Ditching Program - 20f 2 

The report of the Deputy Commissioner of Public Works and Transportation was 
received by Council. 

Page 9 of 19 



Movexi by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the r~port  of the Deputy Commissioner of Public Works and 
Transportation dated 2012 05 94 concerning PWT Ditching Program - 2012 be 
received as information. CARRIED 

kk) Public Works New Equipment Needs 2012 

The report of the Manager of Equipment and Building Maintenance was received 
by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the Manager of Equipment and Building Maintenance 
dated 2012 05 14 concerning Public Works Equipment Needs - 2012 be 
accepted and the recommendation to proceed with preparing specifications and 
tendering the equipment be approved. CARRIED 

II) Business Plan - Results Year Two 

The report of the Chief of Police was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Chief of Police dated 2012 04 30 concerning 
Business Plan - Results Year Two be received as information. CARRIED 

mm) Application No. A-16-12-2 - Minor Amendments to Zoning 

The report of the Planning Division was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 

Resolved that the report of the Planning Division dated 2012 05 14 concerning 
Application No. A-16-12-2 - Minor Amendments to Zoning By-law #6 be received 
as information and staff authorized to give Public Notice for Council's June 11, 
2012 meeting. CARRIED 

nn) Petition - Heritage Drive 

The petition was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the petition concerning naming an existing street Heritage Drive be 
received and referred to the Engineering and Planning Department for review 
and report back to Council. CARRIED 
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oo) A petition concerning agenda item 4.(h) was received by Council. 

pp) Correspondence from FONOM was received by Council. 

qq) The letter of the Executive Vice President, Chief Transformation Officer and 
Chief Information Officer concerning the Ontario Lottery and Gaming Corporation 
was recsived by Council. 

(rr) Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that pursuant to By-law 2002-18 that citizen Florence Lake be 
appointed to the F. J. Davey Home Board of Directors effective May 14, 2012. 
CARRIED 

PART TWO - REGULAR AGENDA 

6. REPORTS SF CITY DEPARTMENTS, BOARDS ANT) COMMITTEES 

(1) ADMINISTRATION 

(2) COMMUNITY SERVICES DEPARTMENT 

(3) ENGINEERING 

(4) FIRE 

(5) LEGAL 

(6) PLANNING 

a) Application No. A-13-10-T - Premiere Landscaping and Garden Centre 
lnc. 

The report of the Planning Division was received by Council. 

Moved by: Councillor F. Manzo 
Seconded by: Councillor J. Krmpotich 
Resolved that agenda item 6.(6)(a) be deferred to the May 28, 2012 Council 
meeting. CARRIED 

Pecuniary Interest - Councillor Niro - daughter's property backs onto subject 
property. 
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Moved by; Councillor M. Bruni 
Seconded by: Councillor S. Myers 
Resolved that the report of the Planning Division dated 2012 05 14 concerning 
Application No. A-13-10-T - 1151 Second Line West be received and that City 
Council approve the request to permit a topsoil stripping operation on the 
subject property for a period not to exceed one (1) year, subject to an 
agreement as per Section 142 of the Municipal Act, with Premiere Landscaping 
and Garden Centre Inc. The agreement will include, but not be limited to the 
13 conditions contained in the report. DEFERRED 

b) Application No. A-14-12-Z.OP - 1704608 Ontario Limited 

Moved by: Councillor M. Bruni 
Seconded by: Councillor F. Fata 
Resolved that agenda item 6.(6)(b) be deferred to a future meeting of Council. 
CARRIED 

The report of the Planning Division was received by Council. 

Moved by: Councillor M. Bruni 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Planning Division dated 2012 05 14 concerning 
Application No. A-14-12-Z.OP - 181 Greenfield Drive be received and that City 
Council approve Official Plan Amendment No. 185 and re-designate the 
property from Rural Area to Residential on land USE! Schedule "C" of the 
Official Plan, and that City Council rezone the subject propetty from "RA" 
(Rural Area) zone to "R3" (Low Density Residential) zone, subject to the 
following conditions: 
1) That the property be deemed subject to Site Plan Control; 
2) That the applicants either purchase the right-of-way or enter into an 

easement agreement with the Municipality, in relation to the use and 
maintenance of the right-of-way and underground services. DEFERRED 

c)  Application No. A-15-12-2 - Helen and George Johnson 

The report of the Planning Division was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that the report of the Planning Division dated 2012 05 14 concerning 
Application No. A-15-12-Z - 39 Stevens Street be received and that City 
Council approves the rezoning of the subject property from "R2" (Single 
Detached Residential) zone ta "R3" (Low Density Residential) zone, subject to 
the following: 
I )  That the required rear yard setback be reduced from 10 metres to 7.5 

metres; 
2) That the property be designated as an area of Site Plan Control. CARRIED 
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d) Application No, A-18-1 I -Z - Antonio M. Ruscio 

The report of the Planning Division was received by Council. 

Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the Planning Division dated 2012 05 14 concerning 
Application No. A-18-11-2 - 849 Second Line East be received and that City 
Council approve the rezoning of the subject property from "RA" (Rural Area) 
zone to "R4" (Medium Density Residential) zone, subject to the following 
conditions: 
1) That the maximum building height be increased from five (5 )  to six (6) 

stories; 
2) That the required front yard setback be reduced from 7.5m to 7.0m; 
3) That the requirad landscape area be reduced from 30% to 27%; and 
4) That the property be designated as an area of Site Plan Control. CARRIED 

(7) PUBLIC WORKS AND TRANSPORTATION 

(8) BQARDS AND COMMITTEES 

a) By-law Exemptions 

The report of the Regional Project Manager, Algoma 1812 was received by 
Council. 

The relevant By-laws 2072-85 and 2012-86 are listed under Item 10 of the 
Minutes. 

b) 2012 First Quarter Shareholder Report 

The report of the President and C.E.O. PUC Inc. was received by Council. 

Moved by: Councillor S. Myers 
Seconded by: Councillor T. Sheehan 
Resolved that the report of the President and C.E.O. PUG Inc. dated 2012 04 
30 concerning 2012 First Quarter Shareholder Report be received as 
information. CARRIED 

7. UNFINISHED BUSINESS, NOTICE OF MOTIONS AND RESOLUTIONS 
PLACED ON AGENDA BY MEMBERS OF COUNCIL 

a) Moved by: Councillor T. Sheehan 
Seconded by: Councillor S. Butfand 
Whereas the film and television industry has provided many economic, social 
and cultural benefits to the community of Sault Ste. Marie; and 
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Whereas the Vortex Words and Pictures movie Compulsion with a budget of $4 
million currently being shot in our City is a fabulous example of these benefits; 
and 
Whereas Compulsion stars some of biggest talent to appear in a Sault-shot film, 
including: Heather Graham (The Hangover, Austin Powers: The Spy Who 
Shagged Me), Carrie-Anne Moss (The Matrix, Memento, Snow Cake), Kevin 
Dillon (Entourage, Platoon) and Joe Mantegna (Criminal Minds, The Sirnpsons); 
and 
Whereas the production is directed by Sault Ste. Marie's own Egidio Coccimiglio; 
and 
Whereas, in addition to several hundred "extrasn, local actors Matt Connors, Gary 
Vena, Ann Sarich, Allyson Niro and Angela Sauve have speaking roles in the 
film; and 
Whereas many local businesses and organizations are benefiting from this great 
production; and 
Now Therefore Be It Resolved that Council of the City of Sault Ste. Marie extend 
its heartfelt thanks to all of the wonderful people involved in this production and 
further that all be encouraged to come back to the Sauit to work in this great City. 
CARRIED 

Pecuniary Interest - Councillor Niro - employer has a service agreement with 
film proponent. 

b) Moved by: Councillor S. Myers 
Seconded by: Councillor T. Sheehan 
Whereas Queen Street will be closed from Sirnpson to Pim Streets this summer; 
and 
Whereas the 90th Annual Rotary Parade which is scheduled for Saturday July 21 
follows a route that requires closure of Queen Street from Pim to Gore Streets; 
and 
Whereas Bay Street will also be closed on that day from Brock to Pim Streets for 
the parade line-up because of the Queen Street east closure; and 
Whereas it is expected that traffic coming in to the downtown area on the day of 
the parade will be extraordinarily heavy on Wellington and Albert Streets and on 
many of the side streets in the downtown core and may lead to safety concerns; 
and 
Whereas this is a special anniversary year for the Rotary parade, the City and 
many other organizations who plan to participate and create increased numbers 
of public participation and attendance; 
Now Therefore Be It Resolved that the appropriate staff be requested to prepare 
a brief report for City Council to consider providing free city bus service to the 
downtown area on that day to encourage people to leave their vehicles at home 
and include any other suggestions to ease anticipated challenges in accessing 
the downtown and report back to City Council within one month with estimated 
costs. CARRIED 
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c) Moved by: Councillor P. Christian 
Seconded by: Councillor B. Watkins 
Whereas Council has recently completed budget deliberations for 2012; and 
Whereas during these deliberations, it was agreed that Council, in concert with 
city staff, continue to look for opportunities to minimize expenditures and improve 
efficiencies within city operations; and 
Whereas it has not yet been determined what impact the recent provincial and 
federal budget announcements will have on future municipal operations; and 
Whereas the city currently provides a variety of fee for service activities for 
citizens of Sault Ste. Marie; and 
Whereas changing demographics and citizen preference require a review of 
these services to determine the appropriateness and need now; 
Now Therefore Be It Resolved that Council request that staff prepare a list of fee 
for service activities that are currently being offered by the City of Sault Ste. 
Marie; and further that as part of the report, staff include financial data over the 
last five years that includes costs associated with providing these services as 
well as user fee and participationluser data where available. CARRIED 

d) Moved by: Councillor S. Myers 
Seconded by: Councillor P. Mick 
Whereas City Council recently completed the budget process for 2012 and a new 
report showing previous year comparisons was most helpful, and 
Whereas it has been said that budget preparation is a year round activity, and 
Whereas in the interest of increasing public awareness of the City budget, and 
Whereas members of City Council want ongoing year to date and comparative 
reporting throughout the year leading up to the next year's budget approval, 
Therefore Be It Resolved that an item called Budget Update or similar, be added 
as a standing item each month commencing in May 2012, and 
Further Be It Resolved that under said item each month one or two departments 
present their budget with year to date against last year's actuals and 2012 
budgeted figures for the information of Council. CARRIED 

e) NOTICE OF MOTION 

Moved by: Counciltor T. Sheehan 
Seconded by: Councillor S. Myers 
Whereas Cirque du Soliel show was thoroughly enjoyed by many residents of 
Sault Ste. Marie; and 
Whereas Essar Centre staff were estimating that thousands of visitors would 
come to our City to see Cirque du Soliel; and 
Whereas there are a number of traveling circuses that no longer use animal acts; 
Whereas 29 municipalities across Canada have chosen to prohibit circuses that 
use animal acts; 
Now Therefore Be It Resolved that the City Solicitor prepare a report on how City 
Council can enact a by-law that will prohibit circuses that use animal acts. 



8. COMMITTEE OF THE WHOLE FOR THE PURPOSE OF SUCH MATTERS AS 
ARE REFERRED TO IT BY THE COUNCIL BY RESOLUTION 

9. ADOPTiON OF REPORT OF THE COMMITTEE OF THE WHOLE 

10. CONSIDERATION AND PASSING OF BY-LAWS 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that all by-laws listed under Item 10 of the AGENDA under date May 
19,2012 save and except 2012-81 be approved. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2042-47 being a by-law to stop up, close and authorize the 
conveyance of a lane in the Laurentian Park Subdivision, Plan H535 be read a 
THIRD time and PASSED this 14'~ day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-77 being a by-law to designate the plaques and 
monuments as bein of architectural or historic value or interest be PASSED in 

Yh open Council this 14 day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-79 being a by-law to assume for public use and 
establish as a public lane, a lane in the Tagona Subdivision, Plan 7882 be 
PASSED in open Council this 14'~ day of May, 2012. CARRIED 

Moved by: Councitlor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-80 being a by-law to stop up, close and authorize the 
conveyance of a lane in the Tagona Subdivision Plan 7882 be READ the FIRST 
and SECOND time in open Council this 1.4'~ day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-81 being a by-law to appoint inspectors under the 
Building Code Act, 1992 and Municiwal Law Enforcement Officers under the 
Police services Act be PASSED in open Council this 14'~ day of May, 2012. 
CARRIED 

Pecuniary Interest - Councillor Turco - spouse employed by Police Services. 
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Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-Jaw 2012-82 being a by-law to authorize a Lease Agreement 
between the City of Sault Ste. Marie and 1866486 Ontario Incorporated carrying 
on business as RHP Training Centre (Sault Ste. Marie) Inc. for the use of a 
designated area within the John Rhodes Community Centre be PASSED in open 
Council this 14 '~  day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-83 being a by-law to assume for public use and 
establish as public streets various parcels of land conveyed to the City be 
PASSED in open Council this 1 4 ' ~  day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-84 being a by-law to appoint Municipal Law 
Enforcement Officers to enforce the by-laws on various private properties and to 
amend Schedule "A to By-law 90-305 be PASSED in open Council this 14'~ day 
of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-85 being a by-law to exempt the ErmatingerClergue 
National Historic Site from By-law 2008-168 being a firearms by-law to prohibit 
the discharge of firearms in the municipality be PASSED in open Council this 14'~ 
day of May, 201 2. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-86 being a by-law to exempt the Ermatingereclergue 
National Historic Site from By-law 80-128 being a by-law for the use, regulation, 
protection and government of the municipal parks of the City of Sault Ste. Marie 
be PASSED in open Council this 14 '~ day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-87 bein a by-law to provide for 2012 final tax billing Q be PASSED in open Council this 14 day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-88 being a by-law to provide for the adoption of 
recovery percentage for the 2012 taxation year be PASSED in open Council this 
14'"ay of May, 2012. CARRIED 
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Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-89 being a by-law to adopt optional tools for the 
purposes of administering limits for the commercial, industrial and multi- 
residential Property Classes be PASSED in open Council this 14'~ day of May, 
2012. CARRIED 

Moved by: Councilior F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-90 being a by-law to authorize a contract between the 
City and Palmer Construction Group Inc. for the r~construction of Euclid Road 
from Pirn Street to Wemyss Street. (Contract 2012-4E) be PASSED in open 
Council this 14'~ day of May, 201 2. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-91 being a by-law to permit the temporary closing of 
Euclid Road from Pim Street to Wemyss Street from May 15, 2012 until October 
31, 2012 to facilitate the reconstruction of Euclid Road be PASSED in open 
Council this 1.4'~ day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-92 being a by-law to repeal By-law 73-223 being a 
by-law to permit a vacant service station located on lots 6 to 9, inclusive, in the 
Gore Subdivision, Plan 3599 at the intersection of Andrew and Albert Streets to 
be used for the purpose of an appliance sales and service shop be PASSED in 
open Council this ~4~ day of May, 2012. CARRIED 

Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-93 being a by-law to authorize an agreement 
between the City and the Sault Ste. Marie Airport Development Corporation for 
the installation and maintenance of one advertising display be PASSED in open 
Council this 1 4 ~ ~  day of May, 2012. CARRIED 

Moved by: Councilior F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-94 being a by-law to authorize a contract between the 
City and Avery Construction Limited for the Second Line East widening and 
construction of the Second LineIPine Street intersection. The contractor will be 
authorized to complete the widening only if sufficient connecting link grant funds 
are provided by the MTO. The Engineering fee limit be revised to $674,000 be 
PASSED in open Council this 1 4 ~ ~  day of May, 2912. CARRIED 
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Moved by: Councillor F. Fata 
Seconded by: Councillor S. Myers 
Resolved that By-law 2012-95 being a by-law to authorize an amendment 
agreement between the City of Sault Ste. Marie and the Northern Ontario 
Heritage Fund Corporation (NOHFC) for the funding for the West End 
Community Centre (WECC) and the recommendation that the amendment 
agreement with the NOHFC reflect a One Million Dollar ($1,000,000) conditional 
contribution and Five Hundred Thousand Dollar ($500,000) loan with the WECC 
project be approved by Council be PASSED in open Council this 1 4 ~ ~  day of May, 
2012. CARRIED 

1 1  QUESTIONS BY, N W  BUSINESS FROM, OR ADDRESSES BY MEMBERS 
OF COUNCIL CONCERNING MATT'ERS NOT OTHERWISE ON THE AGENDA 

a) Moved by: Councillor F. Fata 
Seconded by: Councillor T. Sheehan 
Resolved that Council shall now go into Caucus to: 
1. a legal matter concerning solicitor/client privilege; and 
Further Be It Resolved that should the said Caucus meeting be adjourned, 
Council may reconvene in Caucus to continue to discuss the same matter 
without the need for a further authorizing resolution. CARRIED 

12. ADDENDUM TO THE AGENDA 

13. ADJOURNMENT 

Moved by: Councillor F. Fata 
Seconded by: Councillor S.  Myers 
Resolved that this Council now adjourn. CARRIED 

MAYOR 

CITY CLERK 
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Clty of Sault Ste Marie 
LEGAL DEPARTMENT 

For the four Months Ending April 30,2012 

YTD Mil percentage  EM$!* ... .- . ....*... . " ,..., ....".. . :;g;-; :... 
Department April Actual Budget Variance B ~ ~ ~ ~ ~ - R ~ ~  2 ~ ~ ~ ~ ~ ~ ~ ~ : ~ ~ : ; : S  ,,,, ,..., ......... . . ... .... . " .. ......... .... : .. ., 

REVENUE 

Fees and user charges 

investment income 

Other income 

EXPENDITURES 

Salaries 

Benefits 

Travel and training 

Veh~cle allowance, maintenance and repairs 

Materials and supplies 

Maintenance and repairs 

Rents and leases 

Taxes and licenses 
Purchased and contracted services 

Transfer to own funds 

Capital expense 

Depreciation 

Gainlloss on Disposal of Capital Assets 

MET (REVENUE)IEXPENDITURE 



City of Sault Sb Marie 
LEGAL ADMINISTRATION 

For the Four Months Ending April 30,2012 
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REVENUE 

Fees and user charges 

Other income 

EXPENDITURES 

Salaries 

Benefits 

Travel and training 

Vehicle allowance, maintenancs and repairs 

Materials and supplies 

Maintenance and repairs 

Rents and leases 

Taxes and licenses 

Purchased and contracted services 

Transfer to own funds 

Capital expense 

NET [REVENUE)IEXPENDlTURE 



Clty of Sault 8te Marie 
LEGAL - PROV1NClAL OFFENCES 

For the Four Months Ending April 30,20?2 
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'Department April Actual Budget Variance Bue et-Rem ~ ~ z ~ ~ ; ; : ~ ~ ~ ~ . ~ ~ ~  ................ 

REVENUE 

Fees and user charges 

investment income 

EXPENDITURES 

Salaries 

Benefits 

Travel and training 

Vehicle allowance, maintenance and repairs 

Materials and supplies 

Maintenance and repairs 

Rents and leases 

Purchased and contracted services 

Capital expense 

NET (REVENUE)IEXPENDltURE 



Clty of Sault Ste Marie 
LEGAL lNSURANCE 

For the Four Months Ending Aprit 30,2012 

" .... ..,*7" ..... "..." " ".. 
YTD YTD percenta e ; t i i i ~ i i ~ ~ ~ l l j i ~ ;  . ... .. .. . . . "..." " ............................. ".",.."."... 

April Actual Budget Variance 
Bud &-Rern gag;rg,@EF:'EE 

Department 

REVENUE 
---------- ---- ------------- 

-------------- ============== ============== ============== ============== 

EXPENDlTURES 
Taxes and licenses $64,012.91 $78,727.91 $5,502,700.00 $1,423,972.09 

____-__-a&-- I____ _--_I------- -----"- ---I_-- 

64,012.91 78,727.91 $1,502,700.00 $f ,423,972.09 ______________ -_____________ --_----____-- _-------I----- 
L______-______ __________-___ .......................... -------------- 

64,012.91 78,727.91 $1,502,700.00 $f,423,972.09 NET (REVENUE)IEXPENDtTURE 



TO: CITY OF SAULT STE. MARIE MAYOR AND GQUNCILLORS 

FROM: H. ,Ib BREAN CURRAN, PRESIDENT 8 C,E,O. 

DATE: May 18,2012 

SUBJECT: PUG lnc. and PUC Services Inc, Annual Shareholder Meetings 

The Ontario Business C~rpcsration Act requires a minimum of 10 days notice for a 
shareholdar's 'meeting. In accordance with the Ad, I am aftaching an officiaf notice of 
the annual meetings far both PUC Inc. and PUC Services inc. scheduled for May 28, 
2012. The annual meetings for both companies will be held cmcurrentiy. 

Prior to the annual meeting, you will receive a copy of the annual reports for PUC Inc. 
PUC Services Inc. and the Public Utilities Commission as well as ~esolutions regarding 
accept~nce of the annual financial statements, appointments to the PUC hc. and PUC 
Services Inc. Boards of Directors and the appointment of auditors for 2012. 

C.C. City sf Sault Ste. Marie, C.A.0 
City Clerk 
PUG lnc. Board of Diredors 
PUC Sewices lnc. Board of Directors 
KPMG 

- 



TO: ctn OF SAULT STE. MARIE MAYOR AND CQUNCILLQRS 

FRQM: Ha J. BRlAN C U R W ,  PRESIDENT & C.E.0. PUC INC. 

DATE: May 23,2012 

SUBJECT: PUC Inc. and PUC Services Inc. Annual Shareholder Meeting 

The foilowing items are attached .for submission lo tile Mayor, Camcill~xs and C.A.O. prior ta 

the Shareholder Annual Meeting on May 28,2012: 
1. Reso tutions regarding acceptance of tlze annual tlnanciai statements, appointments to the 

PUC hic. and PUC Services lnc. Boads of Directors and the appointment of auditors for 
2012. 

2, Copies of the annual reports for PUC Ino., PUG Sewices hc. md the Pubk Utilities 
Cainrnission will he pmvided once printing is completed. This is aylticipated tr, be by 
Friday May 25,201 2. 

The attached resolurions seek confirmation fiam the shareholder to appoint directors to the 
Board. 

,k ~$f~urran, President & C.E,O. 

c.c. City of Sault Ste. Marie, C.A.O. 
Ciky Clerk 
PUC Inc. Board of Directors 
PUG Services Inc. Board of Directors 
KPMG 

Attachmen&: $bareholder Resolutions - Audited Financial Statements 
Appointment of Directors 
Appointment of Auditors 

201 1 PUC Enc., PtlC Servims tnc. & Public Utilities Commission Annual Reports (to follow 
under separate met- @hen printing is carnplete) 



RESOLUTION OF THE SHAREHOLDER 
OF 

PUG INC, 

Financial Statements 

RESOLVED that the financial statements of ihe Corporation for the fiscal year ended 
on Decernber $-is', 201 "1 together with the report of the auditors therean, as placed befare the 
undersigned, are hereby appraved. 

Appointment of Auditors 

RESOLVED that KPMG LLP, Chartered Accountants, are hereby appointed 
Auditors of the Corporation until the close of the next annual meeting 05: the shareholder 
or until their successors are duly appointed at a remunaration to ba fixed by the directors, 
the directors being hereby authorized to fix such remuneration. 

Election of Oirectors 

RESOLVED that the foltowing persons, a majority of: whom are resident Canadians, are 
hereby elected directors of the corporation, to hold office until the close of the next annual 
meeting of the shareholder or until their successors have been duty elected or appointed, 
subject to the provisions of the Corporation's by-laws and the Ontario Business Corporations 
Ad: 

Cecilia Bruno 
Larry Guerriero 
Mark Howson 
J. Douglas Lawson 
Marchy Bruni 
Pat Mick 
Victoria Chiappe?ta 
Frank Fata 
Bruno Barban 

The foregoing resolutions are hereby consented to by the sole shareholder of the 
Gorporation pursuant to Section I04 of the Qntaria Business Corporations Act, this 28'" day of 
May 2012. 

THE CORPQMTl0N OF THE 
CITY QF SAULT STE. MARlE 

Per: 
Debbie Amaroso, Mayor 

Per: 
Makolm White, City CJe-rk 



Malcolm White 

From: cornmunicate@arno.on.ca 
Sent: May 17,2012 7:20 PM 
To: Malcolm White 
Subject: AM0 Board of Directors 201 2-2014 Request For Nominations % 

Attachments: AMQ 2012 to 2014 Board of Directors Request for Nominations.pdf 

Please be advised that in accordance with the Association's governing by-law, the Secretary- 
Treasurer is requesting nominations to the 2012 - 2014 AM0 Board of Directors. 
Qualified Nominees must obtain a Council resolution of support which must also specify the Caucus 
for which the individual is nominated. Please note that: the AM0 Bylaw No. 1 stipulates that a 
member rnunicipalEty can only have one representative on the Board unless another representative is 
on the board as an appointed official. See "Summary of Officers". 

A completed Nomination Form and supporting material must be received no later than 4:00 p.m. 
Friday, June 22, 2012. 

PLEASE NOTEthis Request for Nominations will be broadcast to the member municipality's council, 
administrator and clerk. Recipients of the AM0 broadcasts are free to redistribute the AM0 
broadcasts to other municipal staff as required. We have decided to not add other staff to these 
broadcast lists in order to ensure accuracy and efficiency in the management of our various 
broadcast lists. 

DISCLAIMER These are final versions of AM0 documents. AM0 assumes no responsibility for.any 
discrepancies that may have been transmitted with the electronic version. The printed versions of the 
documents stand as the official record. 



REQUEST FOR NOM1NATIONS 
201 2 - 201 4 AM0 Board of Directors 

May 17,2012 

To: Head and Members of Council 
From: Mike Galloway, Secretary-Treasurer, AM0 

Please be advised that in accordance with the Association's governing by-law, the 
Secretary-Treasurer is requesting nominations to the 2012 - 2014 AM0 Board of 
Directors. 

Attached please find: 
a A summary of the offices for which elections will be held at the 2012 Annual 

Meeting; 
a An estimate of the annual time commitment required to serve on the AM0 Board 

of Directors and for those who will then serve on the AM0 Executive Committee; 
and 
Nomination Form 

The names of all qualified individuals who are duly nominated will appear on the ballot 
for election to the Board. 

Please forward a completed Nomination Form to the Association via fax at (416) 971- 
6191 or mail to the attention of Pat Vanini, Executive Director. 

Qualified Nominees must obtain a Council resolution of support which must also 
specify the Caucus for which the individual is nominated. Please note that the 
AM0 Bylaw No. i stipulates that a member municipality can only have one 
representative on the Board unless another representative is on the board as an 
appointed official. See ""Summary of Officers3'. 

A completed Nomination Form and supporting material must be received no later 
than 4:00 p.m. Friday, June 22, 2012. Nominations will not be accepted beyond 
that date. AMO's Chief Returning Officer, Peter Fay, will certify the nomination. 

AH candidates will be contacted to confirm receipt of their nominations and at that time 
will receive further information on the election process. 

If you have any questions regarding this information, please contact Pat Vanini, 
Executive Director at (416) 971-9856, ext. 316, e-mail pvanini@arno.on.ca or Lorna 
Ruder, Executive Assistant, ext. 341, email Iruder@amo.on.ca. 



ANNUAL TIME COMMITMENT 
AM0 Board of Directors and 

Executive Committee 

The following is an estimate of time individuals can normally expect to devote for 
service on the AM0 Board of Directors and Executive Committee (i.e. Chair of each 
Caucus). 

Executive Meetings 10 days 

Memorandum of Understanding Meetings 10 days 
(Executive Committee only) 

Board Meetings 6 days 

AM0 Conference 3 days 

Other Commitments up to 6 days depending on interest 
(task forces, other meetings) 

Board Meetings: 

Board meetings are normally held on the fourth Friday in September, November, 
January, March and June and on the Saturday and sometimes the Sunday prior to the 
AM0 Annual Conference in August. The June meeting is normally held in the 
President's home municipality. In addition to the Board meetings, Board members may 
also serve on AM0 Task Forces. 

Execufive Meetings: 

Executive meetings are held on the Thursday before a scheduled Board meeting and on 
the fourth Friday af the month when there is no Board meeting. Memorandum of 
Understanding (MOU) meetings are specifically scheduled and are generally monthly. 



SUMMARY OF OFFICES 
AM0 Board of Directors 

2012 - 2014 

Elections will be held for the 2512 - 2014 AM0 Board of Directors consistent with the AM0 
By-law No. 7:  

* President. 

Secretary-Treasurer. 

* 6 County Caucus Directors. To be Elected: Three elected officials and one 
municipal employee to be elected by caucus constituency at the conference. 
Appoinfed: Chairs of the Eastern and Western Ontario Wardens Caucuses. 

7 Large Urban Caucus Directors. To be Elected: Five elected officials and one 
municipal employee to be elected by caucus constituency at the conference. 
Appointed: Chair of the Large Urban Mayors' Caucus of Ontario. 

r 6 Northern Caucus Directors. To be Elected: Four elected officials to be elected 
by caucus constituency at the conference: two from the Northeast and two from the 
Northwest. Appointeol: Chairs of the Federation of Northern Ontario Municipalities 
and the Northern Ontario Municipal Association. 

r 7 Regional and Single Tier Caucus Directors. To be Elected: Six elected officials 
to be elected by caucus constituency at the conference. Appointed: Chair of the 
Mayors and Regional Chairs of Ontario's Single Tier Cities and Regions. 

* 6 Rural Caucus Directors. To be Elected: Four elected officials and one municipal 
employee to be elected by caucus constituency at the conference. Appointed: Chair 
of the Rural Ontario Municipal Association. 

* 6 Small Urban Caucus Directors. To be Elected: Four elected officials and one 
municipal employee to be elected by caucus constituency at the conference. 
Appointed: Chair of Ontario Small Urban Municipalities. 

Each of the above caucus members shall serve a two-year term. 

Excerptfrom AM0 Bylaw No. 1, Section 3.1 (a): No Member Municipality may be represented on the 
Board by more than one elected director (either an elected official or a municipal employee) except in the 
case where the director is an appointed official as set out in Section 3.1 (a). In the event that morethan 
one elected official, or more than one municipal employee froin the same Member municipal it;^ .... stands 
for election to a caucus, the official who wins the most number of votes at the annual meeting of members 
shall be deemed to have been elected to the board and the other official(s) or employeels) from the same 
Member Municipality shaIl be deemed not to have been elected to the board. 



NOMINATION FORM 
2012 - 2014 AM0 Board of Directors 

It is the responsibility of the person nominated to file a Send completed forms to: 
complete and accurate Nomination Form. 
Nominations will be accepted no later than 4:00 PM Pat Vanhi, Ilsrector 
Friday, June 22,2012 Association of Municipalities of Ontario, 

Resolution of support from nominee's municipality 200 University Avenue, Suite 801 

must be attached, and must specify the Caucus. - Toronto, ON M5H 3C6 
FAX to: 41 6-971-6191 

Nominee's Municipality 

Nominee's Name as it is to appear on the ballot 

Is Municipality currently a paid member of AMO? Yes / No 

Nominee's Municipal Title 

Nominated for the Office of 
Check One Only 

President El 

Secretary-Treasurer 

Director County Caucus 

Director Large Urban Caucus 

Nominee's Preferred Contact Information 
Director Northern Caucus 

Director Rural Caucus 
Address 

Director Regional & Single Tier Caucus 

Director Small Urban Caucus 

the Nominee mentioned in this Nomination Form do hereby 
to such nomination and declare that I am qualified to be elected and to hold the office for which I am nominated. 

TownICity 

I 
Business Telephone: 

Fax 
L 

Dated: Signature: 
Signature of Nominee 

Postal Code 

Mobile: 

Email 
- 

CERTIFICATE OF AMO'S CHIEF RETURNING OFFICER 

El 

r] Council Resolution confirming Caucus and Council support for the nomination is ATTACHED. 

CONSENT OF NOMINEE AND STATEMENT OF QUALIFICATION 

I Date Nomination Form Received at AM0 offices: 

I, the Chief Returning Officer, appointed by the Association of Municipalities of Ontario, to officiate over these elections, 
do hereby certify that I have examined the Nomination form of the aforementioned Nominee filed with me and am satisfied 
that such Nominee is qualified to be nominated to the office indicated above. 

I Dated: Signature: 
Chief Returning Officer 



Malcolm White 

From: Kim Vaudry on behalf of C#y Clerk 
Sent: May 22,2012 8:38 AM 
To: Malcolm White 
Subject: FW: Endorsement of Action on Smoking in Movies 
Attachments: Endorsement of Action on Smaking in Movies.pdf 

From: Trina Mount [mailto:tmount@algornapublichealth,comj 
Sent: May 18, 2012 4:06 PM 
To: Brenda Green; Brent St. Denis; Carol Trainor; Chris Wray; Deborah Tonelli; Donna Brunke; Glenn Martin; Gloria 
Fischer; jocelynhupl@xplornet.ca; Kathryn Scott: ; Lesley Sprague; Lynne Duguay; City Clerk; Marilyn Parent Lethbridge; 
Peggy Grecco; Phyllis MacKay; Robert MacLean; Ruth Ket50; sca5ey@d~breuifville.ca; admin@hiltontownship.ca; Vicky 
Goertzen Cooke 
Subject: Endorsement of Adion on Smoking in Movies 

Good Afternoon, 

At  the Board of Health meeting held April 18,2012, a discussion took place around reducing the exposure of youth to 

smoking in movies. The attached resolution was passed. At: the request of the Board of Health this information is being 

forwarded to all municipalities in Algoma for information. 

Trina Mount 
Executive Assistant to the 
Medical Officer of Health and 
Secretary to the Board of Health 
Algoma Public I-fealth 
294 Willow Avenue 
Sault Ste. Marie, ON P68 OA9 
Tel: (705) 759-5421 Fax: (705) 759-2540 
email: tmount@alqoma~ublichea(fh.~~~ 
Visit our website at: www.alqoma~ublichealth.corn 

This message, including any attachments, is privileged and intended only forthe person(s) named above. This material may contain confidential or 
personal information, which may be subject ta the provisions of the Municipal Freedom of Information and Protection of Privacy Act. Any other 
distribut~on, copying or disclosure is strictly prohibited. If you are not the intended recipient or have received this message in error, please notify us 
immediately by telephone, fax ot email and oemanentty delete the original transmission from us, including any atiachrnents, without making a copy. 





ENDORSEMENT OF ACTION ON SNOKING m MOVIES 

Tobacco we is the number one cause of preyenfable disease and death in Ontario. 
Leaders in public health units, local boards of health, non-gcrvemmentd organizations 
and health charities in Ontario have a history of speaking out in favour of actions to 
reduce the h m M  impact of tobacco use. 

Whereas tobacco use is the leading cause of preventable death and disability in Canada, 
accounting for the deaths of approximately 13,000 people in Ontario alone each year;[ 
Whereas the tobacco industry has a long, well-documented history of promoting tobacco 
use and particular brands on-screen, while obscuring its true purpose in doing so;2 
Whereas adolescents watch more films than any other age group: movie-going is a 
universal, experience and tobacco imagery in films is currently unavoidable;3 
Whereas Canadian movie rating systems classify more movies as 14A or PG that are 
rated R in the US resulting it1 60% more tobacco imagery exposure by youth-rated films;3 
Whereas exposure to smoking in movies is estimated to be responsible for 44% of youth 
uptake;lr 
Whereas an estimated 130,000 Canadian smokers aged 1 5-1 9 have been recruited to 
smoke by exposure to on-screen smoking, and 43,000 of them will eventually die of 
tobacco-caused diseases;3 

Therefore be it resalved tha 
organization) endorses the 
smoking in movies: 

(1) Rate new movies with smoking "18A9' in Ontario, with the sole exceptions being 
when the tobacco presentation clearly and unmbiguous1y reflects the dangers and 
consequences of tobacco use ox is necessary to represent smoking of a real historical 
figure, 

(2) Rquiri? producers to certify on-screen that no one involved in the production of the 
movie received anything of value in consideration for using or displaying tobacco. 

(3) Require strong anti-smoking ads to be shown before any movie with tobacco use at 
the distributor's expense, regardless of rating and distribution channel. 

(4) Require producers to stop identifying tobac~o brands. 
(5) Require b t  films with tobacco imagery assigned a 6, PG, or 14A rating be ineligible 

Date 

rC Mekwnsan a d  SA Glantz."Wow the tobacco industry built its relationship with Hollywood:' Tobacco Contr012002; I I: iXl-i9C. 
KL Lum, JR Polansky, 
RK JacWer. ct el., Tobacco Control 2008; L7: 313-323. 
~Poknsky, J.. Tobacco Vectoc Haw Amecican movies, Canadian film subsidies and provincial wing practlcrs will kill 43,000 
Canadinn tocs olive today- and what 
Canadran gwermnmt soan do about it. Physician for Smoke-Fwe Canada July 2DlO.Aecsaed Auguo! 2610 rn s* 
f~ee.ca/pdf- 1~010TTdtffi~~vector.pdf 
r C Mlllett and SA Glantz, "Assigning an ' 18' Wing to nwvies with !abacco imagaty i$ asentiill to &or ywth making (dtorial)." 
norax 2010; 65(5): 377-78 



l l B l @  , 
. . . . . .. 'Portuguese Canadian Asso 

Of Sault Ste. Marie, Ontari 

To : 
Citv ?/Clerk 
~ a b l t  St;. Marie MAY 2 -.- .r 2 0 0 ~  w i f 

5 mmwalt St. 
9 u l t  St@. Marie, On. P6C lCsl 

Re: Rquest for a Letter sf No Qbjdan to Prupmed Temporav 
Extend& ticens& A m .  
&rkqu@/plcnic- June 23, 20 12 from 12:00 ta 08:00 p.m. 

The fofotfowing is svbmBed as per Alcohol and Gaming Commission 
guidelines. The b~ugtrese Club holds a fiquor license. Each summer, the 
Assot=iat;jon hdds a picniqbarbque on Club grounds, adjacent tiD the main 
hail. In order t~ exknd the liquor license outdoors, a Leaer of No 
Qjeaian from the Municipal Clerk is neceSSary and hereby rquestd, The 
event planned has become an annual om, The event is not own to Ule 
generat public, but is h r  famify, friends and acquairrtailnces of Club 
memkrs. Mumkr af popIe exmad is approx. 80. This event has 
proven popular and uneventFtil in the past. As per guidelines, the 
Tolllowing agencies have been contaclted under sparate cover: 
Aigoma Health Unit 
Sault St@. Marie Polie Sclwices 
Sault Ste. Marie Fire %rvlces 
Sault Ste. Marie Building Depsra$ment 
For any qweslt;ions, pleas% eonQclt; either of the undersign&, Thank you. 
Sincerely, 

Manuel Barros 
President of the Aswia~on 
705-946-5249 

Tony Pereira, Diredor 
'705-949-5077 res. 
705-541 -3071 ~ e f .  

suit Ste Marie, OM 
(705) 942-4794 



5. Nararci Society 
450 Albert Street West 
Sault Ste. Marie, ON P6A 1C3 
Tel 705 942-5556 Fax 705 942-8902 
marconi.club@gmail.com 
rnarconiclub.ca 

May 22,2012 

Mr Malcolm White 
City Clerk 
99 Faster Drive, P.O. Box 580 
Sault Ste. Marie, ON P6A 2N1 

Dear Sir: 

The G, Marconi Society is organizing the Annual ITALIAN FESTIVAL, to be held 
Sunday,July 15, 2012 on the Marconi Club parking lot. 

Outdoor activities will Eornmence at 12:00 pm outdoors and wiil continue 
indoors until ? :00 am. 

We will feature rides, games and entertainment for all ages. 
Faad and refreshments will be served throughout the day. 

We are asking approval from City Council. 

We thank you in advance. 

Sincerely 

president 
G. Marconi Society 

- 
Dornenic Carota 
Manager 
G ,  Marconi Society 

CC: Algoma Health Unit 
Sau!l Ste Marie Police Department 
Saul1 Ste. Marie Fire Department 
City of Sauit Ste. Mane Buiiding Bepadrnent 



May 11,2012 

t 

Mr. Frank ~ahzo ,  Mr. Joe Krmpotich, I 4 8 21]!2, i i 
660 Base Line, 5 Winfield Drive, , .  

Sault 5te. Marie, ON P6A 5K6 sault st& Marie, ON p6C 2N 
-.----..-,-..-x i 

$ 
! Dl%T: -..,.___-.-,.-,....,. ., .,,".-.-. "'-2.. -m 

R 
. , , , , , ,  ,. ,~,,,,.~..,,~ ---mz 

Dear Ward 6 Councillors, 

On behalf of the Residents living on Allen's Side Road, south of the Second Line, your assistance is 

requested in resolving an ongoing issue that is of great concern to all af us. 

Speeding heavy truck traffic, that uses this road daily, is generating excessive ground vibrations causing 

the houses along this stretch to shake when these heavy trucks hit the humps, bumps, potholes and 

manhole covers that are evident along this 1 km stretch of roadway. Residents are already experiencing 

minor damage to their homes such as cracked plaster and brickwork, cabinets coming off walls, light 

fixtures falling from the ceiling as well as glassware breaking in china cabinets. Residents are extremely 

concerned about the serious structural damage that will occur to their homes with this continual 

pounding that is getting worse as the roadway further deteriorates, as time goes by. 

The long term solution is to have the roadway rebuilt to standards that would properly support 

theheavy loads that these trucks are carrying. As we all know, with the current economic and City 

budget situation, this wilt not be happening in the near future, so alternate steps must be taken now to 

eliminate further damage to the homes along this route. 

Meetings with personnel from Police Services, the City Board of Works, Traffic Department as well as 

w ~ t h  the Flakeboard Company has resulted in the consensus that controlling the speed of truck traffic 

is key in reducing the property damage that is occurring. It is hereby suggested and supported, as 

shown by the attached petition signed by the Allen's Side Road residents affected, that the City reduce 

the truck speed limit from the current 50 kph down to 40 kph. This would, realistically, result in truck 

traffic travelling in the 50 - 55 kph range which would greatly reduce the vibrations, which are currently 

being experienced. This reduction in speed along this portion of roadway would add about 30 seconds of' 

travel time for the truck traffic. In the future, once the roadway has been rebuilt to the required 

standards, this speed limit issue could be revisited at that time. 

We hereby request that you bring this matter to the attention of City Councit for their immediate action. 

Sincerely, 

Allen's Side Road Residents 



To: Allen's Side Road Residents 

Recently, on behalf of residents living on Allen's Side Road south of the Second 

Line, meetings have been held with Sgt. Ray Magnan - Police Services, Andy 

Starzornski - Manager of Traffic and Communications, and Lloyd Hotchkiss - Plant 

Manager, Flakeboard Company Ltd. in regards to speeding truck traffic along our 

road. As well, At Mooney of the Public Board of Works has been requested to 

look into making required repairs. 

With the deteriorating condition of the roadway, concern with the excessive 

vibrations and noise caused by these speeding trucks, and the resulting shaking of 

the houses, residents are very concerned about potential structural damage to 

their homes with this ongoing problem. 

Following meetings with the above people, the consensus was that the only viable 

solution for a timely, ongoing and cost effective method of dealing with this 

problem would be to have the posted speed limit, for trucks, reduced to 40 kph 

(which would realistically, result in most trucks travelling a t  around 50 kph). 

This reduction in speed along this portion of Allen's Side Road would mean an 

additional 30 seconds of travel time for the trucks. 

With your support, this matter will be brought to our Ward 6 Councillors 

attention, requesting that it be presented to City Council for immediate action. 

A petition will be presented, later this week for your signature if you are in 

agreement with this action. If you should have any further questions 

or comments, piease call Hank Sates a t  759-6942. 



Petition - Reauestin~: that Truck Speed Limit on Allen" Side Road be reduced to 40 kuh 

Name - Hause # Street Signature - Date 
(please print) 

Kaoa LW ear 
, d d & 7 ~ * S  2 m 

- 
4 0'J b e C ~ r C 9  a 9 / Allen's Side Road 

( d 7 / Allen's Side Road 

7 23 Allen's Side R 

3 J? Allen's Side R 

A,\ fhLPhl.5 3'22 Allen's Side Road 

T"3 Alien's Side Road r ~ 9 / d .  fly ?/Z 

2 b  7 Allen's Side Road Allen's Side Road 



Petition - Rerruestintr that Truck S~eed Limit on Allen's Side Raad be reduced to 40 k ~ h  

Name House # Street - - Date 
(please print) 

TCPR fl' C e p  /99 Allen's Side Road 

Allen's Side Road 

%$.VSQyte 0) ;m ek 1 6 3 Allen's side Road lL2udk f 9 ~ ~ ~ ~ 2 9  

. . 
d 7 Allen's Side Road 

I I Allen's Side Road 

/ Allen's Side Road 

/ 
!fi f i  ,) 4 A/ (,I Allen's Side Road f 

Allen's Side Road m y  $25 



Petition - Reauestinn that Truck S~eed Limit on Allen's Side Road be reduced to 40 k ~ h  

Name - House # Street Sianature 
(please print) 

Date - 

z ~ $ d  r L / 4 7  2 V 7  Allen's Side Road -2.:; 

234 Allen's Side Road 

,.- 4 5 jUELaM 23 / ' Allen's Side Road 

210 Allen's Side Road 

f f4 ~ ~ A - X , W  &- 2-31 Allen's Side Road ~9 ?//Z 

a 1 Allen's Side Road - 
4 

Allen's Side Road 

13 I ho 6 \ $ ~ 1 r , c ~ (  2 \ Allen's Side Road 

Allen's Side Road 



Petition - Reauestinn that Truck Sueed limit on Allen's Side Road be reduced to 40 kdh 

Name House # Street - Sinnature - Date 
[please pr~nt) 

/%rcrrNe Dc 
/3 

fisqde 
[ 5- llen s Side oad 

323 Allen's Side Road 

A 

fl t l ~ ~ h (  / [7~ l len 's  side Road 

,/ / 3 Allen's Side Road M$+//D 



Joseph M. Fratesi, B.A.. J.D. (LL.B:) 
Chief Adminisiratlve Officer 

Mayor Debbie Amaroso and 
Members of City Council 
Civic Centre 

99 Faster Drive 
P.O. Box 580, Cjvic Centre 
Sault Ste. Marie, Ontario 

Canada. P6A 5N1 
(705) 759-5347 

(705) 759-5952 (Fax) 
E-Mail: 

j.frates~.citvssm.on .ca 
b.berlinsieri@citv$sm.on.Ca 

RE: STAFF TRAVEL REQUESTS 

Dear Council: 

The following staff travel requests are presented to you for approval: 

1, Gerry Grandinetti - Social Services - Social Housing Division 
NOSDA Pan Northern Homelessness Summit 
June ? 2  - 13,2012 
North Bay, Ontario 
Estimated total cost to the City - $623.75 
Estimated net cost to the City - $623.75 

2. Kim Streich-Poser - Social Services Department 
OMSSA AGM and Learning Symposium 
June 17 - 20,2012 
Mississauga, Ontario 
Estimated total cost to the City - $2,115.45 
Estimated net cost to the City - $2,115.45 

3. Patti Lebel - Social Services - Ontario Works Division 
OMSSA AGM and Learning Symposium 
June 17 - 20,2012 
Mississauga, Ontario 
Estimated total cost to the City - $1,540.45 
Estimated net cost to the City - $1,540.45 

Yours truly, 

Joseph M. Fratesi 
Chief Administrative Officer 



Tim Gowinns Finance Department 
Manager of Purchasing 

OnrcnoJ'fq Cunodc 
Purchasing Division 

Mayor Debbie Amaroso and 
Members of City Council 

RE: TENDER FOR READY-MIX CONCRETE 

PURPOSE 
Attached hereto for your information and consideration is a summary of the 
tenders received for the supply af Ready-Mix Concrete as required during the 
2012 Construction Season. 

BACKGROUND 
The tender was publicly advertised and tender documents forwarded to all firms 
on our bidders list. A public opening of the tenders was held May 2, 2012, with 
Caunciilor Susan Myers representing City Council. 

ANALYSIS 
The tenders received have been thoroughly evaluated and reviewed with Ms. 
Susan Hamilton Beach, Deputy Commissioner of Public Works and 
Transportation, and the low tendered prices, meeting specifications, have been 
identified on the attached summary. 

IMPACT 
Funding for the purchase of this material will be drawn from various Public Works 
Street Maintenance accounts as set in the budget. 

STRATEGIC PLAN 
Purchase of Ready-Mix Concrete is not an activity listed in the Corporate 
Strategic Plan. 

RECOMMENDATION 
It is therefore my recommendation that the tender for the supply of Ready-Mix 
Concrete be awarded to Fisher Wavy Ltd., for a one year period. A budgeted 
timit of $1 35,000.00 will be set, all at their firm tow tendered prices. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5299 - Fax: (705) 759-1 842 
www.cityssm.on.ca - t.gowans@cityssm.on.ca 
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This report: is submitted for Council's approval. 

Manager of Purchasing 

Recommended fgx approval, 

./ $1' 
VV. ~reiburder 
Commissioner af Finance 8 Treasurer 

TG:nt 
Attach. 



FINANCE DEPARTMENT 

PURCHASING DWISION 
BUDGET: $135,000.00 -TO BE DRAWN FROM VARIOUS PUBLIC WORKS STREET MWNTENANCE ACCOUNTS 

SUMMARY OF TENDERS 
READY-MIX CONCRETE 

Firm Prices for One Year Period (taxes extra) - June 1,2012 to May 31,20f3 

2OMpa Ready-Mix Concrete (CSA 23.1) 
25Mpa Ready-Mix Concrete (CSA 23.1) 
32Mpa Ready-Mix Concrete (CSA 23.1) 
Unshrinkabie Fill 
Additional cost for Heating 
Underload Charge 
Additional cost for use of truck with conveyor 

Subtotal: 
H.S.T. (33%) 

Total: 

Remarks: 

Gaswell Con~rete Prod. 
S& Ste. iWarie,O# 

Unit Price Total Price 
$191 .OO $ 95.50 
$398.00 $ 396.00 
$209.00 $ 91,228.50 
$144.00 $ 1,224.00 

$27.00 8 553.50 
$1 05.00 $ 9,870.00 
$165.00 $ 825.00 

$ 104.192.50 

Underload charge 
less than 2.0 cu.m. 

Note: The low tendered prices, meeting specifications, are boxed above. 
The above quantities represent a projection of anticipated usage and are based on actual invoicing for the 201 1 season. 
It is my recommendation that the tow tendered prices submitted by Fisher Wavy Inc., be accepted. 

RECEiVED: May 2,2012 
FILE: #2012WA03T 

L4&zEE 
Sauit Ste. Marie. OM 

Unit Price Total Price 
$183.00 $ 91 .SO 

Underload charge 
less than 3.0 cu.rn. 

f im Gowans 
Manager of Purchasing 



William.Freiburgsr, CMA Finance Department 
Commissioner of Finance 

and Treasurer 
C:>nr;~r,<>>:;,~* ~:cir~,Cs<I~.:l  

celebcat8 .n' 1 @(I! 
"191.2 - 2612" 

Mayor Debbie Amaroso and 
Members of City Council 

RE: 201 I FINANCIAL STATEMENTS AND 
APPOINTMENT OF CITY AUDITOR FOR THE 2012 FISCAL YEAR 

PURPOSE 
The purpose of the report is to approve the draft audited Consolidated Financial 
Statements for 2011 under separate cover, and appoint KPMG LLP, Chartered 
Accountants as the City Auditor for the 2012 fiscal year. 

BACKGROUND 
The Finance Committee met on May 22, 2012 with the City's Auditor KPMG LLP, 
Chartered Accountants to review the 201 1 City audit and the following resolutions were 
approved. 

Moved By: Councillor T. Sheehan 
Seconded By: Councillor F. Fata 

Resolved that the Finance Committee approve the 201 1 Financial Statements 
as presented and recommend the 201 1 Financial Statements to City Council 
for approval. 

Moved By: Councillor F. Fata 
Seconded By: Councillor T. Sheehan 

Resolved that KPMG LLP, Chartered Accountants be appointed the City 
Auditor for the 2012 fiscal year. 

ANALYSIS 
Not applicable 

IMPACT 
Not applicable 

STRATEGIC PLAN 
Not applicable 



201 1 Financial Statements and 
Appointment of City Auditor for the 20t2 Fiscal Year 
2012 05 28 
Page 2. 

RECOMMENDATION 
That the report of the Commissioner and Finance concerning the audited Consolidated 
Financial Statements for 2011 be approved, and KPMG LLP, Chartered Accountants be 
appointed as the City Auditor for the 2012 fiscal year. 

Respectfully submitted, 

W. ~reibur~er ,  CMA 
Commissioner of Finance and Treasurer 

WFkI 
attachment 



William Freiburger, CMA Finance Department 
Commissioner of Finance 

and Treasurer 

Mayor Debbie Amaroso and 
Members of City Council 

RE: QUEENSTOWN BOARD OF MANAGEMENT 
(OIA THE DOWNTOWN ASSOCIATION) 
201 I AUDIT REPORT PREPARED BY KMPG LLP CHARTERED 
ACCOUNTANTS AND 2012 BUDGET ESTIMATES 

PURPOSE 
In accordance with Sections 204 - 215 of The Municipal Act, attached is a copy 
of the Queenstown Board of Management (OIA The Downtown Association) 
Audited Financial Statement for the year 201 1, as prepared by KPMG LLP 
Chartered Accountants, together with a copy of the Downtown Association 
Budget Estimates for the year 2012 for your approval. 

BACKGROUND 
Not applicable 

ANALYSIS 
The Downtown Association 2011 Annual Report is also attached for your 
information. 

IMPACT 
The 2012 Estimates of the Downtown Association are not a part of the City Budget 
Estimates and the levy is charged directly against the properties within the Downtown 
(Queenstown) area. 

STRATEGIC PLAN 
Not applicable 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N.1 

Telephone: (705) 759-5349 - Fax: (705) 759-8447 
www.cityssm.on.ca - w.freiburger@cityssm.on.ca 



~ueenstown Board of Management @/A Tht; Downtown Association) 
201 1 Audit Report and 201 2 Budget Estimates 
2012 05 28 
Page 2. 

RECOMMENDATIQN 
That the report of the Commissioner of Finance and Treasurer concerning 
Queenstown Board of Management (OIA The Downtown Association) Audited 
Financial Statements far the year 2011, as prepared by KPMG LLP Chartered 
Accountants be received and that the Downtown Association Budget Estimates 
for the year 2012 be approved. 

Respectfully submitted, 
,/"/' 

j , ,".. ;>" 

f './P.. "<.if. ,>! ,.; ..*'>', 
' :<,.y' 

,/' 
. i ? 

W. ~reiburier, CMA 
Commissioner of 
Finance and Treasurer 

WFlkl 
attachments 



Downtown Association 

Profit & Lass Budget Overview 

lncome 
Assessments Total 

Asrressmttn~ 
Assessment Adjustments 

Total Assessments Total 

Associate Membership 
Interest lncome 

Total lncome 

Expense 
Salarles & Benefits 

Payroll 
Vehicle Costs 

Total Salaries & Benefits 

Office Expenses 
Rent 
Office cleaninglmaintenance 
Strpplies 
Equipment Repairs ii Maintenance 
Interneflelephone 
Insurance 
Postage & Courler 
Photocopies 
Recruiting 

Total Office Expenses 

Office Furnltutv & Equipment 
Memberships I Publications 
Marketing 8 Communication 

Radio Advertising 
Social Media 
Downtown Newsletters 
Downtown Tlmes 
Downtown Days 
Moonlight Magic 
Celebrate 1001 
SSM TourismlConvention 
Walk of Fame 
CARHA Hockey 
Outreach 
AGM Materials 

Total Marketing & Comlnunication 

Meetings & Seminars 
Board Meetings 
AOM 
Meetings(Staff) & Conferences 
Staff Training 

Total Meetings & Semlnars 

Professional Fees 
Accounting 
Bookkeeping 

Total Professional Fees 

On Street Costs 
tights on Street 
Sound System 

Total On Street Costs 

Workers Compensation 
Bank Service Charges 

Total Expense 

Net lncome 

Jan - Dm 12 
" "....-..----.. 

Page % 



Financial Statements 

BOARD OF MANAGEMENT OF QUEENSTOWN, 
THE SAlllT STE. MARIE CENTRAL BUSINESS 
DISTRICT IMPROVEMENT AREA 

Year ended December 31,201 1 



I(PIvI0 CI..I" 
I I I T'lgiil Street at Qrreer~ 

Suite 200 
PO Box 578 
Saull Ste M8:ie ON F'W 5Mli 

BNDEPEMD%M"%"AUBltTOR8' REPORT 

To the Members of the Board of Management 
of Queensrown, The Sautt Ste. Marie Central Business 
District lrnprovernent Area and Members of Council, Inhalnitants 
and Ratepayers of f h e  Corporation of the City of Sault St@. Marie 

We have audited tho accompanying financial staternents of the Board of Managemenf of 
Queenstown, The Sault Ste. Marie Certiral Business District Improvement Area, which compr'ise 
the statement of financial position as at December 31, 2011, and the statements of financial 
activities and accurnc.llatecl surplus and sislernent of changes in net financial assets for the year 
then ended, and notes, comprising a summary of sjgnificant accounting yo!icies and other 
explanatory information. 

Management's Responsibility for the Firlancial SZat~?ments 

Managenlent is responsible for the preparation and fair presetitation of these finxlcial st8tmIeIItS 
in accordance with Canadian generally accepted accounting principles, and for such internal 
control as management determines is necessary to enable the preparation of financial Stat+mei.ltS 
that are free from male~~ial misstatemonl; whether due to fraud or error. 

Auditor's ResponsiWlity 

Our r@sponsibility is to express an opinion or) these financial statements based on our audit. We 
condt~cted otnr audit in accordance with Canadian generafly accepted auditing standads. Those 
standards require that we comply with ethical requirements and plan and perform the audit to 
obtain reasonable assurance about wheiher the financ;ial statements are free from material 
misstatement. 

An audit involves performing procedures to obtain audit evidence about the amounts and 
disclosures in the financial statements. The procedures sefecbcl depend on our judgment, 
ir~ctuding the assessment of the rislts of rnaterjal misstatement of the financial statements, 
whether due to fraud or error. In making those risk assessments, we consider internal cof'ttrol 
rf?le~ant fo the entity's preparation and fair presentation of the financial sqatements in order to 
design audit procedures that are appropriate in the circumsta.nces, but not for the purpose of 
expressing an opinion on the effectiveness of the entity's internal control. An audit also includes 
evaluating the appropriaten@ss of accounting policies used ancl the reasonableness of accotlnting 
estimates made by rnana.yement, as well as evaluating the overall presentation of the financial 
statements. 

We believe that the audit evidence we have obtained is sufficient ar-~al appropriate to provide a 
basis for our audit opinion. 

KPMG I.LP 15 a Cawdian lirn~ied iiability @imorshlp and a member firm of the KPMG 
neiwntk of utdependsm maml2er iiims affiliated wnh IUPMG Intemalmnal Coopsmnra 
("KPMG 1nternatmnal"l. 8 Swlss sntiry 
XPMG mwla pmadsier i ew le~s  to KPMG LLP 



Chartered Accountants, Licensed Puhlic Accuunlants 

In ocrr opinion, the financiai staten~ents present fairly, in all material respects, the financial position 
of the Board as at December 31, 201 1, and its operations and its cash flows for the year then 
ended in accordance with Canadian generally accepted accounting principles. 

March 73,2012 

Sault. Ste. Marie, Canada 



BOARD OF MANAGENiENf OF QUEENSTOWN, 
THE SAULWSTE. MARIE CENTRAL BUSINESS 
BISTR11CT lMPRQVEMENT AREA 
Statement of Financial Pos~t~ol-r 

December 31,201 1, with comparative figures for 2010 

201 1 - 201 0 

Financial assets: 
Cash $ 48,380 $ ' 37,469 
Term deposit 25,9f 5 25,671 
Accounts receivable - 3,718 4,525 

Total financial assets 78,013 67,665 

Financial IiabBfties: 
Accounts payable and accrued liabilities 4,265 4,516 

- 
Net financial assets 73,748 63,149' 

Nan-financial assets: 
Tangible capital assets (note 2) 

Commitment (note 3) 

Accumulated surplus $ 78,435 $ 68,181 

The accompanying notes are an integral part of the financial sla2oments. 

On behalf of the Board: 

-- Director 

- -- Director 



BOARD OF MANAGEMENT OF QUEENSTOWN, 
THE 5819117" S E E .  MARIE CENTRAL BUSINESS 
DISTRICT iMPRQVEMEN"II"AlFltEA 
Statement of Financial Activrties and Accumulated Surplus 

Year ended 5ecernbe;31,2011, with comparative figures for 2010 

Budget 

-- -, 
(note 7) 

----, 
201 1 201 0 

Revenues: - 
Annual assessments $ 185,000 $ 185,000 $ 184,600 
Government grttnts -- special projects .. 1,743 
Downtown development initiative 3,462 
FedNor Intern Funding 
Membership fees 1,000 300 500 
Interest -- 450 - 244 249 
Total revenues 186,450 185,544 1 90,554 

Expenses: 
Wages and benefits 94,500 92,980 95,029 
Assessments written off and rebates 19,000 19,661 19,509 
Rent 19,500 19,050 18,885 
Promotion and marketing 25,178 19,530 16,433 
Maintenance and beautification 2,300 1,359 10,068 
Meetings and seminars 5,300 5,678 4,221 
Office 5,490 6,993 5,806 
Professional fees 4,660 4,406 4,743 
Insurance 3,000 2,732 2,732 
Telephone 2,400 1,385 2,275 
Special project 1,706 
Downtown developmen: ii~itiative - 4,595 
Miscellaneous 2,200 97 91 
Amortization of tangible capital assets 1,419 1,258 

Totaf expenses 183,528 176,290 187,357 

.-- pp 

Annual surplus 2,922 10,254 3,203 

Accumulated surplus, beginning af year 68,181 64,978 

- 
AccumulaZed surplus, end of year $ 78,435 $ 68,185 

The accompanylying notes are an integral part of the financial statements. 



WARD OF MANAGWENT OF QUEENSTOWN, 
THE SAULT STEW MARIE CENTRAL BUSINESS 
DISTRICT IMPROVEMENT AREA 
Statement of Changes in Net Financial Assets 

Year ended December 31,201 1, with comparative figures for 2010 

Budget 
(note 7) 201.1 201 0 -- 

Annual surplus $ 2,922 $ 10,305 $ 3,203 

Amortization of tangible capital assets 1,419 t ,258 

Acquisition af tangible capital assets (1,074) 

Change in net financial assets 2,%2 'f 0,596 4,461 

Net financial assets, beginning of year 63,149 63,149 58,688 

Net financial assets, end of year $ 66,071 $ 73,745 $ 63,149 



BOARD OF MANAGEMENWF QUEENSTOWN, 
THE SAULT S E E .  MARIE CENTRAL BUSlNESS 
IDISTWiCII" IMPRQVEMEBVT AREA 
Notes to Financial Statements 

Year ended December 31,201 1 

The Board was established on September 28, 1976 to foster and enhance con'imercial interests in 

the downtown businoss improvement area of Sault Ste. Marie, Ontario. 

1, Significant accounting policies: 

The financial staterrtents of the Board are the representatian of management prepard in 

accordance with Canadian generally accepted accounting principlm for local go~ernmsnt 

organizations, as recommended by the Public Sector Accounting Board of the Canadian 

lr~stitule of Chartered Accountants. Significant aspects of the accounting policies adopted by 

the Board are as follows: 

(a) Non-financial assets: 

Norifinanciat assets are not availabie to discharge existing liabilities and are held for use 

in the provisiot? of services. They have useful livc3s extending beyond the current year 

and are not irlterlded far sale in the ordinary cuurse of operations. 

(b) Tangible capita! assets: 

Tangible capital assets are recorded at cost which includes amounts that are directly 

attributable to acquisition, construction, development or betterment of the asset. The 

cost, less residual value of the tangible capital assets is amortized on the following annual 

rates and methods: 

Asset -- - Method used Rats - 

Furniture and equipment Deciining-balance 
Computer equipment Deciining-balance 
Leasehold improvements Straight-line 

20% 
. 30% 
10 years 

(c) Rasewes: 

Certain amounts, as approved by the Board, are set aside in reserves for future operating 

and capital purposes. Transfers to and/or from the reserves are recorded as an 

adjustment to the respective reserve when approved. 



BOARD OF MANAGEMEW OF QUEENSTOWN, 
THE SAULT STE. MARBE CENTRAL BUSINESS 
DIS"T"RICT IMPROVEMENT AREA 
Ndes to F~nancial Statements 

Year ended December 31,201 f 

1. Significant accauntinp~ policies (continued): 

(d) Revenue recognition: 

Govmment subsidies are recognized in the financial statements as revenues in the 

period in which events giviny rfse to the subsidy occur providing the subsidies are 

authorized, any elig~bility criteria havo haen met, and reasonable estimates of the 

amounts can be made. 

Assasstnents are recognized as revenue when received or receivable if the amount to be 

received can be reasonably estimated and collection is reasonably assured. 

(e) Use of estimates: 

The preparation of the financial slatements in conformFty with Canadian generally 

accepted accounting principles requjres management to make estimates and 

assurnptirrns that affect the reparted amounts of assets and liabilities and disclosure of 

contingent assets and liabilities at the clates of the financier statements and the repofled 
amounts of revenues and expenses during the reporting periods. Actual results could 

differ from those estimates. 

2, Tangibk capital assets: 

-.-.... ---- -- 
Balance at Balance at 

December 31, December 31, 
Cast 201 0 Additions Disposals 201 1 

Furniture and equipment $ 2,426 $ $ $ 2,426 
Camputer equipment 6,532 1,074 7,606 
Leasehold improvemenZs 12,581 12,581 

-- 
$ 2 1 , 5 3 r -  f otal $ 1,074 $ $ 22,613 - 



BOARD OF MANAGEMENT OF QUEENSTOWN, 
THE SAULBSTE. MARIE CENTRAL BUSINESS 
DISTRICT IMPROVEMENT AREA 
Notes to Financial Stntemonts 

Year ended December 31,201 1 

2. Tangible capital assets (continued): 

--- -.- 
Balance at Balance at 

Accumulated December 31, Amortization December 31, 
amortization 20'1 0 Disposals expense 201 l 

Furniture and equipment: $ 2,426 $ $ - $ 2,426 
Computer equiprr~ent 6,532 161 6,693 
Leasehold improvements 7,549 - 1,258 8,807 

Total $ 16.507 $ $ 1.419 $ 17.926 

-.-- -- --- 
Net book value $ 5,Q32 $ 4,687 

3. Commitment: 

The Board rents its premises with minimui~t annual lease payments plus common area costs 

of approximately $18,720 plus applicable taxes. The isase expires Janllay 31,203 4. 

4. Statement of cash flows: 

A statement of cash fiows has not been presented as it would not provide any additional 

meaningful hformation. 

5, Fair vaiue af finamcia! instruments: 

The carrying value of the Board's cash, term deposit, accounts receivable and accounts 

payable and accrued liabilities approximate their fair value due to the relatively short periods 

to maturity of these items. 



BOARD OF MANAGEMENT OF QUEENSTOWN, 
THE SAULT STE, MARIE CENTRAL BUSINESS 
DIISTBSiCT IMPROVEMENT AREA 
Notes to Financial Statements 

Year ar~ded December 31,201 I 

6. Expanditurn by object: 

Total expenditures by object are as tollows: 

- 201 1 207 0 

Wages and benefits 

Meren'als, supplies, services and capital 

Amortization 

7'. Budget figures: 

The budget figures are as approved by the board and are unaudited. 
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Downtown Association Board of Directors 201 1 

Executive: 
Chair: William Watts, Building Owner 
Vice-chair: Richard Rossel, Savoy's Jewellers 
Treasurer: Marian Theriault, lthaka 

Board Members: 
Shirley Richards, Mann Florisi 
Steve Alexander, Lopiops 
Roberta Posniak, Carlson Wagonlit Global Travel 
Wanda Maki, The Grand Theatre 
Dr. Grace Tridico, Calclbrians Multicultural Society 
Frank Gaccione, Building Owner 
Lori Nowitski, City Meat Market 
Charlie Thomlinson, Glassworks 
Bev Teller, Algorna University 
Peter Roussain, Career Blazers 

Honaurarv ~ a s t  board members: 
Candy Mitchell and Paul Moore 

Staff 20 1 1 
Anna Bayonoski, Manager 
Cindy Ellen Crawford, Communications Strategist 

Staff 22012 
Tusha Varpio, Manager 
Joyce Uhl, Communications Coordinator 

Here is a look at the Downtown 
Association office location from 
earlier days. 



CHAIRMAN'S REPORT FOR YEAR ENDING December 31,201 1 

The past year saw an introspective examination of the Downtown Association, We 
completed an effort to amalgamate business on Queen through to Gore Sireet. This was 
rejected by those businesses from Dennis to Gore. We completed an examination of the 
possibilify of an expanded farmer's market in the Downtown. I believe there is mi~ch interest 
in the expanded farmer's market, but 1 believe it will not happen within our defined 
boundary. We completed a focus session with the Board examining our priorities and 
directions. We completed the rehiring of our siaff following the exit of Cindy Crawford after 
6 years of service and Anna Boyonoski after 4 years of service. A result of this introspection 
was looking at why we exist and defining the following 
mission statement. 

BACKGROUND 
The Downtown Associalion includes all business properties along Queen Street East 
between Pim and Dennis Streets. The Downtown Association operates under the 
Ontario laws governing "Business Improvement Areas" or "BIA's", Members pay a levy 
relative to their property ussessrrler~ts which provide funds for the operation of the 
Association. The Downtown Association works in conjunction with City Hall, other levels of 
governmerrt, and various community organizations to ensure mutual benefits. The 
Downtown Association is a non-for-profit organization governed by  a volunteer Board of 
Directors. Membership to the Association allows for collective strength to achieve and 
deliver our mission, 

MISSION STATEMENT 
The Downtown Associutian's rnission is to promote the awareness and growth of a 
vibrant and diverse Downtown business area. W e  promote a clean, safe and attractive 
environment fur businesses and residents to work, live and play. Our goal is to bring area 
residents and visitors into Downtown and invite them to stay longer. The use of all avaiiable 
media aliows the Association fo promote the Downtown and Downtown events. 

ON STREET PROJECTS 
There are 4 "on street projects" that have been a key interest of this Chairman. These are 
improving parking, snow removal, ~ 0 l ~ n d  system and tree lights. I believe the board is 
committed to these improvements. We have been frustrated in their progress but I am sure 
that under our new management we will persevere and affect improvements in these 
areas that have widespread public impact and appeal. 

DOWNTOWN SECURITY 
In 201 1 we saw l-he start of student security patrols in the Downtown. This is  a co-operative 
effort by Sault College, Cify Police, Crime Stoppers and the Downtown Association. These 
patrols cover the street, alleyways and parking lots in the afternoon and evening. They 
have been successfu! in stopping criminal activity and notably there has been a distinct 
drop in vehicle and property break and enters. W e  appreciate this initiative and look 
forward to continuing patrols. 







NEW BUSlNESSES 
1 am struck by a number of new businesses in our Downtown. Mere are just a few 
examples of the maturing of our Downtown: 

Palmer Paving purchased and recently occupied the old Queen Street Furniture Building 
and has purchased additional parking needed to properly provide for building 
occupants. 

Scissors HairsfyIing purchased their own building after renting on Queen for 16 years. They 
reriovated to a whole new standard for hairdressers. One motivation was the apartment 
they have on the second floor that provides extra income. 

A respected physician left Queen and located near the new hospital, The building was 
purchased by two young entrepreneurs who will open "Qvtspoken Crafl Beers" in the 
summer of 201 2. One motivation was the two apartments they have on the second floor 
that provides extra income. 

A long established law firm has purchased a building to expand their practice on Queen 
in our Downtown area after' being located for many years adjacent to our Downtown 
area. The building has had many lives, but the luw firm has totally gutted and is rebuilding 
the premises to serve the needs of an active modern law office. 

We have a very strong and very committed group of w~embers that form our Board. I find 
it very interesting that 8 out of 12 of our Board members have residential units above the 
properties that they own. The synergy belween business and residences is purt of what 
makes the downtown core able to reinvent itself and change with the times. I personally 
have moved into a residential unit I awri in the Downtown. We love it. And there i s  a 
strong demand from many athers to share the lifestyle as well. Residential units combined 
wjth business in the Downtown may be our best kept secret. 

NEW ACTIVITIES 
Last year we kied some new events. We tried having bands om the street for the 
Downtown Days shopping event. We ,tried decorating a large spruce tree with lights for 
the Moonlight Magic shopping event. Board disccrssion has been directed toward more 
activities and events to draw people downtown and keep lhem here longer. 

NEW MANAGEMENT 
It takes a few months to Find the right new management for such a dynarnic organization. 
I appreciate all the assistance and support from the Board in finding our new manager - 
Tasha Varpio. This process contributed to our self introspection and realization that we are 
a marketing organization and we are about serving our members. I have confidence that 
we can now take the Downtown to a new level, Hang on and stay tuned. 

CHAIRMAN - William M. Watts 



Xi) 

r 
we-.--- ---- 

201 1 AUDIT STATEMENT ---? 

BOARD OF MANAGEMENT OF QUEENSTQWN, 
THE SAldtX STE. MARIE CENTML BUSINESS 
DISTRICT IMPROVEMENT AREA 
Statement of Financial Actwil~es and Accumulaied Surplus 

Year ended December 31,201 I, with comparative fig~~res for 2010 

Budaet 

----- (not; r )  201 I -- 2010 

Revenues: 
Annual assessments 5 185,000 $ 185,000 $ 184,600 
Government grants - special prajects - 1,743 
Dowitown development initiative 3,4632 
FedNor Intern Fundirg - 
Membership fees 1,000 300 500 
Interest 

--------.".--.--- 
450 244 249 

Total revenues' 1 86,450 185,544 190,554 - 

Expenses: 
Wages and b1iefi8 94,500 92,980 95,029 
Assessmet7ts written off and rebates 19,000 19,661 19,509 
Rent 1 9,500 19,050 18,885 
Promotion and marketing 25,178 19,530 16,433 
Maintenance and beautification 2,300 1 :359 10,088 
Meetings and seminars 5,300 5,678 4,221 
Office 5,490 6:993 5,806 
Professional fees 4,660 4,406 4,743 
Insurance 3,000 2,'732 2,732 
Telephone 2,40Q 1,385 2,275 
Special project 1,706 
Dowrrtawn development initiative 4,595 
Miscellaneous 2,200 97 91 
Amortization of tangible capital assets - --.. -- -.-- 

1,419 -- 1,258 

Total expenses 1 83,528 1 75,290 187,351 

--- ------...- 
Annual surplus 2,922 10,254 3,203 - 

Accuinulated surplus, beginning of year 68,181 64,978 

Accumulated s~rplus, end *year $ 38,435 $ 68,181 

The accompanying notes are an integral part of the financial statements. 

Audit prepared by KPMG LLP in accordance with Canadian generally accepted auditing standards. 
Cumplefe audit available from the Downtown Association. 



tdowntown.com 

All photos courtesy of The Saulf Star. 



2012 05 28 

Mayor Debbie Amaroso and 
Members of City Council 

RE: Registration of Tax Arrears Certificatets) and Sale. 

PURPOSE 
City Council approval required to proceed with the registration of tax arrears certificates and 
sale in accordance with the Municipal Act, 2001. 

BACKGROUND 
Attached is a listing of properties recommended for the registration of tax arrears certificates 
and sale, 
The steps in the tax sale process are as follows: 

I) City Council endorses resolution for City Tax Collector to proceed. 
2) City Tax Collector mails "Farm Mediation Service" notice to property owner, allowing 

assessed farmers a 15-day appeal forum. 
3) Registration of Tax Arrears Certificate on Title. 
4) First Notice to owners and any other person(s) who may have an interest in the 

property within 60 days of registration. 
5) Finat Notice to owners and any other person(s) who may have an interest in the 

property within 280 days of registration. 
6) Redemption period expires 365 days from the date of registration. 
7) Begin advertising in the Ontario Gazette and Sault Star following the 365-day 

redemption period. 
8) City Tax Collector conduds Tax Sale. 
9) Preparation of Documentation and Registration of Tax Deeds for properties sold at 

Tax Sale. 

ANALYSIS 
Not applicable 

IMPACT 
Not applicable 

The Corporation of the City of Sault Ste. Marie 
P.0. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5Nl 

Telephone: (705) 759-5269 - Fax: (705) 759-1842 
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STRATEGIC PLAN 
Not applicable 

RECOMMENDATION 
That the report of City Tax Collector dated 2012 05 28 be accepted to commence Tax Sale 
Proceeding in accordance with the Municipal Act, 2001. 

Recommended for approval, 
.̂..* ,#.'/' 

. d  
i C 

$"* /* :,*' 'i ., &." :" 

s ,/J::z.,#.:+, L," .,." I,/.'/ ,/ ,-.L.". ,< 

ipkter A. Liepa William ~ r e i b h e r  
Ifcity f a x  ~oltector Commissioner of Finance & Treasurer 



LIST OF LnNDS LIABLE TO BE SOl.0 FOR TPiX ARREARS AS cF 2011 12 31 

IP. AECORLlANCb W H  M E  MUNIC4PAL ACT. 2091 

BOOOFR .16/<C 

1 l o l 1 4 ~ 1 ~ 1 1 4 ~ 1 ~ o l 1 5  

CI z 5 a . o ~  

9RP lR.1911Pml2 

Lot 1WT RCP RP IRB316 

780 Third Liis W 
Sec 22 SE 1I4 PT RP lR2OZl 

Plan 727 Lot 124 Lo1125 
66.OUFR 

219 SI Janles SI 
PlUR 727 LO1 129 
80 ODFH 

225 SI Jsmw 6t 
Plan 727 Lot 121 
10.00FR 

231 SI Jam= Sl 
Plan 727 Lut 120 
4OWFR 

-- 

12 

13 

11 

$5 

18 

17 

5,~its. i l  

-- 

O~$O?Z-DI~ 
GT 40&00 

040422-077 
WI 36.375 

QdQ.DZZ.OT8 
R7 23,877 

o .wo~022-0 i -  
RT 1.280.250 

050-035-022.01 
RT 40,LOO 

050-041-080 
RT 270.000 

IMB Peoples ~6 
Plan M3o2 Bit Cpl Sm 25P1 Pci 12262 
12253AW RP lR$026P1564 I 0  & 

11 303.11 FR 1.58AE 
Plan Slevva~ts SUNVY 811 
22PT RP lRSO26 PT 1 2  3 PC1 
12261 AWS 
305.07FR Ja, 
119 Cub01 CmS 
Plsn I d 6 8  im 76 

5.380.83 

16.481.31 



Frank Coccimiglia Finance 
Manager, 1.T. Information Technology 

c>ntc:,,ic:? ,%. <..<.,,'3r?t:i<.> 

Division 
OEErvate 100! 

Mayor Debbie Arnaroso and 
Members of City Council 

RE: Allow the lnformation Technology Division to participation in the Ontario Education 
Collaborative Marketplace (OECM) contract for the purchase of desktop and laptoplnotebook 
computers for the initial contract term of three years with Dell Canada. 

BACKGROUND 

Ontario Education Collaborative Marketplace (OECM) is a not-for-profit Corporation. OECM 
was launched by the Broader Public Sector Supply Chain Secretariat at the Ministry of 
Finance, with ongoing input and support from the Ministry of Education and the Ministry of 
Training, Colleges and Universities. It's mission is to lead collaborative strategic sourcing 
initiatives in order to enable excellence in Strategic Sourcing and procurement for publicly 
funded School Boards, Colleges and Universities in Ontario. 

OECM issued a competitive bid for Desktop Technology Products & Services in 201 1. Dell 
was awarded the contract for an initial term of three (3) years beginning January 24, 2012. 
OECM has the option to extend the Agreement on the same terms and conditions for up to 
two (2) additional one-year terms. 

OECM extended the terms and conditions of the contract to alt of the Broader Public Sector 
(BPS). Municipalities are a member of the BPS, and as such are entitled to enjoy the cost 
savings of this contract. 

Several Years ago, Information Technology has standardized on the reliable business-class 
Dell Optiplex line of workstations and the Dell Latitude line of laptops, as the corporation's 
desktoplnotebook computer solution. This decision was based; 

a standardized setup and configuration of desktoplnotebook operation system image. 
e superior technical Software and Hardware Support (Online web account, phone). 
e onsite warranty service provided by local computer vendors. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5303 - Fax: (705) 759-4790 
www.cityssm.on.ca - f.coccimiglio@cityssm.on.ca 
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There is no commitment under the terms of the contract to purchase any specific number of 
desktop or notebook computers during the term of the contract. We can purchase as many 
units as we require, based on the City's annual budget or replacement need, during the term 
of the contract. 

IMPACT 
Dell is providing significant pricing discounts under this contract with relationship to their 
Canadian web site prices, This pricing is less than quotations received in previous years from 
the current premier preferred pricing offered to the City by Dell Canada. 

STRATEGIC PLAN 
The refresh of Desktop Computers is not an activity listed in the Corporate Strategic Plan. 

RECOMMENDATION 
That Council approve the City of Sault Ste. Marie participation in the Ontario Education 
Collaborative Marketplace (OECM) contract for the purchase of desktop and notebook 
computers for the initial contract term of three years with Dell Canada. 

A complete copy of the contracts including schedules can be viewed in the Clerk's 
Department. 

By-law 201 2-1 01 appears elsewhere on the agenda and is recommended for approval. 

Respectfully submitted, Recommended foppproval, 

Frank Coccimiglio Bill ~ k i b u d e r  
Manager, Information Technoiogy Division Treasurer/Cornmissioner of Finance 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5303 - Fax: (705) 759-4790 
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Commissioner ' . 

Engineering & Planning 
Don Elliott, P. Eng. , : C>i:iorlr:, . L + ~ p r l  ,.:idl2 Department 

Director of Engineering Services ~CbbrarP loo! 
*f 912 20124 

. . 

File: 11,4 

Mayor Debbie Arnaroso and 
Members of City Council 

Re: Algorna Bioseptic Technologies, Biosolids Composting Pilot 
Indemnity Agreement 

PURPOSE 
The purpose of this report is to recommend that Council authorize an indemnity agreement 
between Algoma Bioseptic Technologies (ABT) and the City and PUC for the supply of 4500 
gallons of biosolids from the East End Plant for the purposes of a cornposting pilot project. 

BACKGROUND 
ABT owns and operates a cornposting facility near Blind River. ABT composts biosalids from 
the Blind River Wastewater Treatment Plant, and wants to try a pilot project for cornposting 
biosolids from our East End Plant. The Blind River Plant is operated by the PUG, so the PUC 
is familiar with this company. 

ANALYSIS 
The Engineering Division is willing to explore all viable alternatives for disposal of biosolids. 
An indemnity agreement is required to save the City and PUC harmless from any issues 
related to the fate of the biasolids after it is removed fram the plant. 

IMPACT 
There is no budgetary impact to the City. 

STRATEGIC PLAN 
Initiatives of this nature are linked to Objective IA, Environmental Leadership under the 
Developing Solid Infrastructure strategic direction. 

RECOMMENDATION 
It is recommended that Council authorize an indemn~ty agreement with Algoma Bioseptic 
Technologies for the provision of biosolids from the East End Plant for a pilot cornposting 
project. By-law 2012-106 can be found elsewhere on this evening's agenda. 

F \ENGINEERING DATA\COUNCIL\D Elll0lt\2OlP\Counc1l 2012 05 28 - ABT B~osolids Cornposting Pllot docx 
- , . ,  . , , 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5329 - Fax: (705) 541-7185 
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Respectfully submitted, Recommqded for Approval: 

~omrnissioner 
Engineering & Planning Department 



, . 
. . 

. . .  

NUALA KENNY 
ClTY SOLlCfTOR p LEGAL 

hi DEPARTMENT 
MELANIE BOROWICZ-SlBkNIK ClnrorioJF Cclnadcrr 

ASSISTANT CITY SOLICITOR c&!cb~a loo! 
'1912 - 201.2* 

File No, LS(1) 

Mayor Debbie Amaroso and 
Members of City Council 

RE: LANE CLOSING APPLICATION - HIGHLAND PARK SUBDIVISION, 
PLAN 91 10 

PURPOSE 

The purpose of this report is to seek Council's approval to close and convey a 
public lane in the Highland Park Subdivision. 

BACKGROUND 

The Legal Department received a petition to close and convey the public laneway 
described as: 

The first eastlwest lane, north of McNabb Street, west of Cameron Avenue and 
east of Blake Street abutting lots 7, to 12 and Lots 78 and 74 Plan 9110 
described as part PIN 31550-0300 (LT) being Part of LANE P l  91 10 abutting 
Lots 7 to 12 and Lots 74 and 78 Plan 91 10; Sault Ste. Marie. 

Attached as Schedule " A  is a portion of Map 42 showing the subject property. 

There was one objection noted in the petition. One of the parties abutting the 
lane had a concern regarding drainage. The petition was circulated to the 
appropriate City departments. No department had any objection to the lane 
closure. The concern regarding drainage was not supported by City staff. The 
property is not in an area under the jurisdiction of the Sault Ste. Marie Region 
Conservation Authority. 

The corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N'l 

Telephone: (705) 705-5400 - Fax: (705) 759-5405 
www.cityssm.an.ca 
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IMPACT 

There is no significant financial impact associated with this matter. 

STRATEGIC PLAN 

NIA 

By-law 2012-103, a by-law to assume the lane for public use and establish it as a 
public lane and By-law 2012-104, a by-law to stop up, close and authorize the 
conveyance of the lane have been prepared for your consideration and appear 
elsewhere on yaur agenda. ByJaw 2012-103 is before Council for first and 
second reading this evening. 

Respectfully submitted, 

Nuala Kenny, 
City Solicitor 



STEVENS ST 

SCHEDIJLE "A" 



NUALA KENNY 
CITY SQLlClTOR 

LEGAL 
DEPARTMENT 

MELANIE BORQWtCZ-SfSENIK Unrvrrn*rt Ccrnudn 

ASSISTANT C I N  SOUCITOF? c ~ h b ~ &  loo! 
"1912 - 2022" 

FILE NO.: I1 ,I 

Mayor Debbie Amaroso and 
Members of City Council 

RE: RENEWAL QF CITY'S INSURANCE PROGRAM - JARDINE LLOYD 
THOMPSON CANADA INC. 

PURPOSE 

The purpose of this report is to recommend to Council the renewal of the City's 
insurance program for the period of June 1, 2012 to May 31, 2013 with Jardine 
Lloyd Thompson Canada Inc. through broker, Algoma Insurance Brokers Limited. 

BACKGROUND 

The City's current insurance coverage ends May 31''. Last year the City's 
insurance premium with Jardine was $1,305,524.50. This year's premium is 
$1,339,866.60. This is approximately a 2% increase. 

ANALYSIS 

Insurance is a municipal necessity. To date we have been pleased with the 
coverage provided. We are hoping to have Jardine provide risk management 
courses and seminars to City employees. We are also asking for software and 
training for our insurance claims. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 705-5400 - Fax: (705) 759-5405 
www.cityssm.on.ca 
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IMPACT 

Insurance is a necessity and is always a key component to the Legal Department 
budget, 

STRATEGIC PLAN 

Not applicable. 

RECOMMENDATION 

My recommendation to Council is that the City's insurance package for the year 
June 1,201 2 to May 31, 201 3 be placed with Jardine Lloyd Thompson Canada 
fnc. through local broker AIgoma Insurance Brokers Limited. 

Yours truly, 

City ~olicito; 

N Wcf 

Stafflcouncil reportsi201 Z/in$urance june 11 /2012 



U ALGOMA 
'INSURANCE 

855 Quaen Street b a t .  Sulte 250 

%,it st@ Matie, Ontario PBA2B3 
Phone: 708-94868a8 
Fax: 70(i.94&3519 

AG~ount 
Polby 
Date 
Page 

The CorparaMan ot t h  City ot SButt Sts I8rte 
FQ Box 560 
94 Foster Dn'vet 
Saub Ste Mark, Ontario 
P6A 5N1 

020785 
JLTPS-365 
May 22,201 2 
1 

Account Executive 
Mitcheli, Donald 

Renewal 

Provincial Sales Tex- 8% on all 
lines excll~ding Automobile 

Please call when the cheque is ready and we wi4f arrange to pick if up. Thanks. Tracey. 
invoice Tllrtai 

$1,339,666.60 

Thank you 
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NlJALA KENtdY 
CITY SOLICITOR 

LEGAL 
DEPARTMENT 

MELANIE BOROWICZ-SIBENIK 
iJnrorlc>-;ir C : r ~ r ~ ~ ~ r ~ c ~  

ASSISTANT CITY SOLICITOR Cgkbf&f@ 100! 
"18.12 * 2Q12* 

File No. S.3.2.6. 

Mayor Debbie Amaroso and 
Members of City Council 

RE: EASEMENT REQUIRED FOR A TEMPORARY TURN AROUND FOR 
MUNICIPAL VEHICLES FROM DENNIS MANINOS AND PATRICIA ROSA 
MANINUS OVER A PART OF LOT 26 RCP H731 TARENTORUS 

PURPOSE 

The purpose of this report is to recommend to Council that it authorize an 
easement to be acquired by the City from Dennis. Maninos and Patricia Rosa 
Maninos for a portion of Lot 25 RCP H731 Tarentorus, City of Sault Ste. Marie 
("Maninos' Property"), which property is shown as Part 1 on the attached draft 
reference plan, for a temporary turn around for municipal vehicles and vehicles 
used for municipal purposes including snow ploughs, graders, school buses, 
garbage trucks and emergency vehicles. 

BACKGROUNR 

In the Subdivision Agreement between the City and the Develoger of the Windsor 
Farms Subdivision Phase I and I1 ("Developer") made the 4' day of October, 
2007, the City held in escrow Lot 27 until the following conditions were satisfied: 

(a) The underground services were installed and the road base was 
constructed to the extent that Preliminary acceptance was issued. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 705-5400 - Fax: (705) 759-5405 
www.cityssm.on.ca 
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(b) The Financial Guarantee was deposited with the City in accordance 
with Clause 7 and Schedule "D". 

(c) Foxborough Trail was extended northerly and accepted as a public 
right-of-way. 

The Developer has satisfied conditions (a) and (b) above. Condition (c) was 
made part af the Subdivision Agreement to satisfy the need for a temporary turn 
around for City vehicles until such time as Foxborough Trail is extended. 

The Developer has requested that the City release Lot 27 from escrow given that 
it has secured a purchaser for Lot 27. The Developer has advised that Dennis 
Maninos and Patricia Rosa Maninos are prepared to grant the City an easement 
over the Maninos' Property to permit a temporary turn around for City vehicles 
until such time as Foxborough Trail is extended. 

The Legal Department has confirmed with the City's Engineering and Public 
Works and Transportation Departments that the easement over the Maninos' 
Property is adequate to satisfy the turnaround required. Moreover, the 
Engineering Department has advised the Legal Department that the easement 
over the Maninos' Property is more suitable for the turnaround than the present 
easement over Lot 27. 

ANALYSIS 

This easement is required until Foxborough Trail is extended. Further, the City 
can then release Lot 27 from escrow to the Developer. 

IMPACT 

There is no financial impact to the easement referenced herein, 

STRATEGIC PLAN 

Not applicable. 

RECOMMENDATION 

The recommendation is that the City of Sault Ste. Marie authorize the easement 
with Mr. and Mrs. Maninos. 
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By-law 2012-102 appears elsewhere an the agenda and is recommended for 
your approval. 

Respectfully submitted, Recommended for approval, 

5': 

Assistant City Soli 

da LEGALSTAFFICOUNCIL REPORTS\2012KASEMEW MANINOS MAY 28 12.DOC 



1 XILLGEF! OQMAnCS INC. 1 



ENOlNEERlhiEJ 81 PLANNING DEPARTMENT 

Jiarry D. Dobetti. RPP 
Commissioner Planning Dlvision 

Donald 8. McConnell, MCIP, RPP " Tel: (705) 759-5368 

Planning Director Fax: (705) 541-71 65 

Mayor Debbie Amaroso and 
Members of City Council 

RE: Downtown Farmers' Market Feasibility Study 

PURPOSE 

The purpose of this report is to advise City Council of the status of the Downtown 
Farmers' Market Feasibility Study and request that City Council accept the report as 
information. 

BACKGROUND 

As part of the City's Downtown Development Initiative, the City received $500,000 from 
FedNor. The bulk of this funding ($470,000) was committed to the laneway 
improvements in the Downtown. The remainder ($30,000) was identified to develop a 
feasibility study to determine if there are opportunities to enhance and expand the 
existing farmers' market operation. The current farmers' market operates twice-weekly 
under the small tent at Roberta Bonder Park during the summer and fall, then weekly at 
Wellington Square Mall during the remainder of the year. 

The, goal of the study was to review expansion opportunities and to determine, if 
required, other possible locations for either a permanent or seasonal farmers' market. 
An expanded farmers market has been identified as a key priority by the Downtown 
Association. 

On January 24th 201 1, City Council awarded a contract to Urban Marketing 
Collaborative to undertake this work. A Steering Committee with representation from 
the Algoma Farmers Market Association, Downtown Association, arts community and 
City staff worked with the consultants to complete the study. A copy of the study (minus 
appendices) has been included under separate cover. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5368 - Fax: (705) 541-7165 
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ANALYSIS 

This study concluded that there is sufficient interest and market to increase the current 
farmers market to approximately 50 - 60 vendors. The study also concluded that the 
current market location is limited in size and will continue to encounter programming 
conflicts with other events at Roberta Bondar Park. A single location for a four season 
market was recommended. 

Several possible sites were evaluated during the course of the study. Upon completion 
of the study, the consultants working on the Gateway Project expressed interest in 
integrating a farmers market into that proposed facility. A copy of the report was 
provided ta them. 

At this time, City staff is recommending that City Council simply accept the report as 
information. The results of the Gateway Project feasibility study should hopefully be 
known soon. Should an expanded farmers market not be a part of the recommended 
project, staff will meet with the Algoma Farmers Market Association to determine the 
best approach to proceeding. 

The study also included numerous recommendations concerning vendor mix, 
organization, marketing, signage and leasing. 

There are no flscal or operational impacts associated with accepting this report. 

The report notes "It is envisioned that the Algorna Farmers' Market would remain a 
private entity and continue to operate on a municipal property as part of a rental type 
agreement or memorandum of understanding. This repart does not recammend the 
City of Sault Ste. Marie or the Downtown Association assume the operation and 
management of the Algoma Farmers' Market." 

SUMMARY 

The Dawntown Farmers Market Feasibility Study has been completed. Based on the 
information contained in the report, an expanded farmers market is being considered as 
a possible component of the Gateway Project. City staff is recommending that City 
Council accept the report as information. 

STRATEGIC PLAN 

The Downtown Development Initiative has been identified as an activity in the City's 
Strategic Plan. One component of this initiative was to review opportunities and to 
determine if an expanded farmers market was viable. This work has been completed. 



RECOMMENDATION 

That City Council accept the Downtown Farmers' Market Feasibility Study as 
information. 

Respectfully submitted, Recommended -.. far approval, 

=Em? 
Donald B. McConnell, MCIP, RPP 
Planning Director Comrnissianer Enginmring & Planning 
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DON SCOTT ("q-y%$& Q.:~L~,,:~, 

MANAGER OF "I"ANSI1" AND 
PARKING C3~jrar~r>*::,f c<> 

Mayor Debbie Arnaroso and 
Members of City Council 
Civic Centre 

RE: REQUEST TO PROVIDE FREE BUS SERVICE ON COMMUNITY DAY 

PURPOSE 

This report is in response to the council resolution dated May 14, 2012 which read: 

"Whereas Queen Street will be closed from Simpson to Pim Streets this summer and 

Whereas the. goth Annual Rotary Parade which is scheduled for Saturday, July 21 follows a 
route that requires ckosure of Queen Street from Pirn to Gore Streets and 

Whereas Bay Street will also be closed on that day from Brock to Pirn Streets for the parade 
line-up because of the QuF?E?~ Street E. closure and 

Whereas it is expected that traffic coming into the downtown area on the day of the parade 
will be extraordinarily heavy on Weiiington and Albert Streets and on many of' the side 
streets in the downtown core and may lead to safety concerns and 

Whereas this is a special anniversary year for the rotary parade therefore the City and many 
other organizations that plan to participate will create increased numbers of public 
participation and attendance. 

Therefore be it resolved that the appropriate staff prepare a brief report for City Council to 
consider providing free city bus service to the downtown area on that day to encourage 
people ta leave their vehicles at home. Also staff will include any other suggestions to ease 
anticipated challenges in accessing the downtown and report back to City Council within one 
month with estimated costs." 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sauft Ste. Marie, ON PSA 5N.1 
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BACKGROUND 

Typically, fha City provides a regular one hour service for the entire transit system during the 
weekends, The cost and projected revenue for normal one (1) hour service is as follows: 

Totar cost: 
Total Revenue: 

$15,200 [fixed) 
$3,000 (projected) 

if Council chooses to provide bus service free of charge for the entire Community Day, the 
$5,000 of projected revenue wiit not be attained. 

For Council's consideretion in this decision is tha impact to the budget of last revenues 
projected to be $3,000. 

STRATEGIC PLAN 

The topic of %:his report is not linked in any activity of the Corporate Strategic Plan. 

RECOMMENDATfON 

All of which is submitted for Gouncii's information. 

Respectively submitted, 

Manager of Transit stnd Parking 
Public Works and TransporMion Public Works and f ranspartation 



5. Marniltun Beach, P. Eng, 
Deputy Commissioner 

Cl-rrrr ,..;v. 

Public Works and 
Transportation 

Mayor Debbie Amaroso and 
Members of City Cauncil 

RE: PWT SIDEWALK AND CURB PROGRAM - 2012 

PURPOSE 

The purpose of this report is to inform Council of the proposed 2012 sidewalk & curb 
program, 

BACKGROUND 

Each year the program is reported to Council, for their information. This year it is proposed 
that the program include approximately 818 square metres of sidewalk, 563 linear meters of 
curb and 13 accessibility ramps "r improve sidewalks and curbs. Attached is the listing of the 
2012 locations, The program represents approximately 0.1% of the curb inventory and 0.3% 
of the sidewalks maintained by the City. The budget for this program is $445,684.00, 

ANALYSIS 

Typically, each year the program has been compiled from requests from Councillors, 
residents and staff. Budgetary constraints allow for a limited amount work to be undertaken 
each year. It is necessary to prioritize the requests and normally not all requests can be 
accommodated. 

It is proposed thatthe sidewalk and curb program commence in July of this year with a 
completion date in October 2012. 

IMPACT 

The proposed program maximizes the assigned aperational budget for sidewalk and curb 
work. 

The Corporation of the City of Sault Ste, Marie 
428 Sackville Road - Sault Ste. Marie, ON P6B 4T6 
Telephone: (705) 759-5207 - Fax: (705) 541 -701 0 

w.cifyssm.on.ca - s.hamiltonbeach@cityssm.on.ca 
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The sidewalk and curb repair program is not linked to any activity of the Corporate Strategic 
PIan. 

RECOMMENDATION 

"That the rapart of the Deputy Commissioner concerning the proposed 2012 sidewalk and 
curb program be received as information." 

Respectfully submitted, 

Susan Hamilton Beach, P. Eng. 
Deputy Cammissianer 



2012 Sfdewafk and Curb Repairs 

Spring & Albert SJE Corner 

Spring & Albert NIE Corner 

Hare & Goulias Ave 

Goufias & Chippawa St, 

Dennis Street at Essar Center Entrance 

Brock Street ( Bartan & Kitley Funeral Home ) 

Albert St. & Etgin St, SNV Corner 

across from 695 Goulais Ave. 

across from 657 McNabb St. 

across from 480 Northern Ave. 

across from 346 Albert St. W 

across from 113 White Oak Dr. 

999 North St 

991 North St. 

94 Bitonti Cr. 

924 Pine St. 

90 Glenn 

83 Millcreek Dr. 

79 Danby 

766 Dyment 

76 Village Ct 

745 Goulais Ave 

72 Prentice 

72 Beaumont St. 

719 Dymenl 

690 Queen St. E 

681 McAllen 

632 McNabb 

6 Westridge 

568 Second Line W 

56 Curran Dr. 

55 Weldon St 

530 Farewell Ten. 

F:\DeptShare\20?2 Sidewalk & Curb Repairs.xh 



2012 Sidewalk and Curb Repairs 

498 Queen St, E. 

483 Korah Rd. 

452 Henry St. 

436 Elizabeth St. 

435 Chambers St. 

41 Ried St. 

401) Third Ave. 

40 St. Eeorges 

40 Greenfield 

395 Douglas St. 

39 Chapple 

39 Burton 

388 Queen St. E 

38 Crestview 

365 First Ave. 

357 Secand Ave. 

336 Patrick St. 

31 8 Gaulias Ave. 

31 2 & 31 4 Goulias Ave. 

305 Chambers 

302 Queen St. E. 

30 Routledge St. 

3 Bristol Place 

298 Queen St. E 

28 Amber 

271 Chambers 

27 Abbotf St. 

267 Spruce St. 

261 Spruce St. 

26 Northridge Dr. 

25 Greenfield Dr. 

243 Pim St, on Wernyess 

24 Hill St. 

F:\DeptSharel2012 Sidewalk & Curb Repairs.xls 



20112 Sid@walk and Curb Rspairs 

24 Greenfield Dr. 

24 Amber 

239 Doncaster 

23 Ferris 

22 & 24 St. Michaels Square 

206 Lake St. 

203 Lake St on Harten 

202 Lake St. 

20 Partridge 

2 Bristol Place 

197 St. Georges 

189 Letcher 

d82 Lake Street 

-I 78 Princeton Dr. 

174 Westridge 

172 Cathcart St. 

171 Alberl St. W. 

170 Grand Ave. 

17 Huntington Park 

168 -1 66 Upton Road 

t 66 Princeton 

16 Partridge 

16 Abbott St. 

152 St. Andrcsws Terrace 

150 PLeasant Dr. 

136 Leo Ave. 

136 John St 

132 MacDonald Ave. 

132 Estelle 

131 Gladstone Ave. 

13 Simon 

12 Partridge 

I 1  Idaho 

F:\DeptShare\ZOlP Sidewalk & Curb Repairs.xls 



201 2 Sidewat k and Curb Repairs 

119 & 113 Breton Rbad 

1 14 MacDonald Ave. . . 

11 37 Peoples Rd 

11 1 Chwtnut St 

1072 Lake St. 

107 Breton Rd. 

1025 Lake St. 

1020 Lake St 

101 Spadinit 

101 Chartwell 

1003 North St. 

109 James. St. 

F:\DeptShare\2022 Sidewalk & Curb Repairs.xls 



Mayor Debbie Amaroso and 
Members of City Council 

RE: Application No, A-13-10-T - filed by Premiere Landscaping & Garden Centre 
Inc. 

PURPOSE 
The applicant, Premiere Landscaping & Garden Centre Inc. is requesting to permit a 
topsoil stripping operation on the subject property. 

PROPOSED CHANGE 
Pursuant to Section 39 of the Planning Act, the applicant is requesting a Temporary 
Rezoning to permit the removal of topsoil, for a period not to exceed three (3) years. 
City Council originally deferred this application in September 2010. The applicant now 
wishes to proceed. 

Subject Property: 
e Location - Part 2 and Part 3 of I R-7432 in former Twp of Korah, civic no. 1151 

Second Line West 
e Size - 10.5m (34.5') ,frontage, widening to 60.9rn (200') by 452m (1483') depth 

totaling approximately 2.53 ha (6.25 acres) 
Present Use - Vacant 

e Owner - Premiere Landscaping & Garden Centre Inc. 

BACKGROUND 
In 1988, Frank Mantello filed an application on this and adjoining properties for a 
residential subdivision. The application proposed 105 single detached residences, 
thirteen (13) semi-detached lots, ptus land for multiple family development and 
parkland. City Council approved the application, however since then, the properties 
making up the draft approval have reverted back to separate ownership. The existing 
zoning reflects the 1986 approval. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5368 - Fax: (705) 541-7165 
www.cityssm.on.ca - d.mcconnell@cityssm.on.ca 



& 
In August 2010, Premiere Landscaping filed a Temporary Rezoning application to 
permit a top soil stripping operation on the subject property. At the request of the 

C 

applicant, the application was deferred to a future Council meeting. 

The applicant now wishes to proceed with the original Temporary Rezoning application 
to permit a topsoil stripping operation on the subject property. 

ANALYSIS 
Conformity with the Official Plan 
The City's Official Plan contains the following statement on temporary use by-laws: 

"Council may pass by-laws to authorize the temporary use of land for a purpose that 
is otherwise prohibited by the Zoning By-law for a period not to exceed three years," 

In considering the passing of temporary use by-laws, Council shall have regard to 
the compatibility and impact on abutting uses and municipal infrastructure as well as 
the use's ability to supply adequate parking. The construction of permanent 
buildings in association with the temporary use shall be discouraged. 

The subject property is designated 'Residential' on Land Use Schedule 'C' of the 
Qfficial Plan. The future residential development potential of the subject property 
will not be impacted by a topsoil stripping operation, which generally occurs prior to 
developing an urban, serviced residential subdivision. 

Therefore, the applicant's request for approval of a three-year temporary use by-law 
to allow for a topsoil removal operation is consistent with the Official Plan. 

Consultation 
The following departmentslagencies commented on the application as part of the 
consultation process: 

e See attached letters - Building Division, PWT, Conservation Authority 
e No objjections/comrnents - CSD, Fire Services, Accessibility Advisory 

Committee, PUC Services, Engineering, EDC, Municipal Heritage Committee 

Comments 
Section 142(2) of the Municipal Act gives City Council the power to "prohibit or 
regulate the removal of topsoil," "require that a permit be obtained" and "impose 
conditions to a permit, including requiring the preparation of plans acceptable to the 
municipality related to grading, filling or dumping, the removal of topsoil and the 
rehabilitation of the site." 

Section 4.7.2 of the City's Zoning By-taw also regulates topsoil removal as follows: 

"The removal of topsoil is prohibited in all zones. All applications for the approval of 
a topsoil stripping operation will be reviewed and an agreement entered into with the 
City, pursuant to Section 142 of the Municipal Act. This agreement shall include the 
following: 
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A. The area wher@topsoil removal is to occur, 
% 8. Description of the phasing of soil removal and rehabilitation, 

C. Description of the rehabilitation prescription, 
D. The extent of the grade alteration, 
E. Description of the dust control measures, and 
F. Definition of the drainage impacts, as welt as any remediation where necessary." 

The subject prop~trty is located on the south side of Second Line West 
approximately 379m (1,215 feet) east of Nixon Road. The property has a narrow 
access onto Second Line and then widens out at the rear of the single detached 
residence at 1143 Second Line West. The property abuts other single detached 
residences to the east, south and west. 

The property has longer-term residential potential and is zoned to permit a mixture 
of housing types. A topsoil stripping operation would not prevent the eventual reuse 
of this property for residential purposes. Residential subdivision development 
usually includes topsoil stripping prior to the beginning of construction. 

Mr. Notte has provided a letter (attached) confirming that he will not be using the 
property as a landscaping contractor's yard and that a proposed temporary building 
will only be used for equipment and materials required for the topsoil removal 
operation. Mr. Natte writes that he intends to remove this building when the topsoil 
stripping operation is completed. 

The applicant has provided a drawing and description of the proposed work 
prepared by Genivar Consultants dated May 7, 2010 (attached) which addresses 
each of the concerns identified in the Zoning By-law as summarized below: 

Area of Removal - As shown on the attached site plan, the applicant has proposed a 
2m wide buffer be retained along the westerly lot line and a 15m wide buffer along 
the rear lot line. A 5m wide access drive and swale will be constructed along the 
easterly lot line. 

Even though topsoil stripping is only a temporary use, The Ministry of the 
Environment's 'D-Series' Guidelines outline minimum distance separations beween 
industrial uses and nearby sensitive receptors. The guidelines consider off-site 
irnpacts such as noise, dust, odaur and vibrations. In this case, it is staffs opinion 
that the proposed use is a 'Class II Industrial use'. Minimum separation is noted to 
be 70m (230') between the use and the nearest sensitive receptor. Therefore, it is 
recommended that no topsoil stripping or the piling of materials occur within 123m 
(403') of the front lot line and 22m (72') from the rear (south) lot line. Such setbacks 
would achieve a minimum of 70m of separation beiween the topsoil stripping 
operation and the nearest neighbours dwellings. Given the property has substantial 
depth (452m, 1483'), there remains ample space available for topsoil removal. 

The distance between the west lot line of the subject property and the rear lot lines 
of the homes on Nixon Road is approximately 150m (492'), which is adequate and 
well within the MOE's Minimum Distance Separation Guidelines. 
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It is worth noting that MOE guidelines state that the potential influence area could be 

4 greater, however given the temporary nature of this proposal, the minimum (70m) is 
appropriate. 

Phasinq - The applicant proposes to conduct his operation in two equal phases as 
shown on the attached site plan, beginning with the area closest to Second Line 
West. Development of the second phase will not begin until 80 percent of the first 
phase is completed. 

Rehabilitation - "The applicant is proposing to retain enough topsoil to encourage 
natural re-vegetation, Seeding will be applied in areas where the natural re- 
vegetation is not sustaining ground cover, This process should be on-going as 
topsoil rwnoval occurs. The applicant also receives nursery stock for commercial 
planting purposes and has indicated that some of this nursery stock will be planted 
on the property. 

It is worth noting that the current and proposed temporary zoning would not permit 
the use of the subject property as a nursery or a landscape contractor's yard. Any 
nursery stock that is planted must remain on-site and cannot be removed to support 
the applicant's landscaping business. 

Grading- Presently surface water drains to the southeast and this will not be 
altered. Straw check dams and silt fencing will be used to filter out sentiment and 
slow the runoff. 

Dust Control - The applicant; proposes to suppress dust by spraying water until 
ground cover is re-established. 

Drainaae - The only drainage leaving the property occurs where surface water 
currently flows into Bennett Creek. At this location, a culvert will be placed across 
the access driveway with silt fencing and straw check dams to maintain the existing 
water flows. Approval from the Conservation Authority will be required for this 
culvert if this portion of the property is within a regulated area. 

There have been a number of drainage concerns expressed by nearby residents. A 
general drainage plan was submitted by the applicant's consulting Engineer 
(Genivar) in support of this application. Given neighbour concerns that have arisen, 
Genivar has provided additional correspondence (attached) which provides a more 
detailed outline of the proposed drainage works. It is worth noting that the drainage 
works were prepared in consultation with the Sault Ste. Marie Region Conservation 
Authority in an effort to ensure 'positive drainage' (no long term ponding) and 
replication of the existing drainage pattern to the furthest extent possible. 

Previous topsoil stripping agreements have included three other conditions which 
are also being recommended in this instance, 

Cleaninn of Roadwavs - The requirement relates to ensuring that topsoil is not 
deposited on Second Line West by trucks leaving the site. If this does occur, the 
applicant will be responsible for promptly removing the topsoil and cleaning the 
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roadway. The agreement will require that the applicant pave a 15m portion of the 
access driveway, commencing from the edge of the travelled portion of Second 
Line. 

Hours of O~eration - It is recommended that hours of operation be limited to 
between 8:OQ AM and 5:00 PM daily Monday through Saturday. 

Material Storane - This condition relates to the height of material stored on site. It is 
recommended that any topsoil that remains on site not exceed 4m in height to avoid 
becoming a visual nuisance. 

Number of Trucks - The applicant has indicated that the volume of topsoil being 
brought from the site will vary, depending on off-site job requirements. The 
applicant anticipates that 20-truckloads in one week would be a 'busy week', 
however that is not to say that one job might require large volumes of topsoil. It is 
therefore recommended that the agreement limit the number of truckloads brought 
from the site to not more than 20 per day. 

Up until the drafting of this report a petition and eight letters of objection have been 
received, which are attached. 

Generally, correspondence (received to date are attached) from the neighbourhood 
addresses concerns such as noise, dust, hours of operation, drainage, introduction 
of a 'commercial use', and ecological impact. The majority of the concerns can be 
addressed through the required agreement between the Municipality and the owner. 

Once this agreement has been entered into, the applicant must follow the conditions 
of approval or face prosecution of a Provincial offense. More specifically, the 
applicant shall ensure that among other things, positive drainage is maintained, 
erosion and dust are controlled and hours of operation are restricted to those 
outlined above. 

In terms of the introduction of a commercial use, it is worth noting that topsoil 
stripping operations tend to be temporary. As previously mentioned, the future 
residential development potential of the subject property will not be impacted by the 
topsoil stripping operation, which generally occurs prior to developing an urban, 
serviced residential subdivision or a medium density residential development, which 
current zoning permits. 

Traffic concerns have also been raised. Access would be from Second Line only. 
Second Line is a Provincial Highway and designated truck route. Therefore, 
increased traffic along Second Line will be negligible. However, truck traffic to and 
from the site would impact the abutting neighbours to the west. The current 
vegetation between the subject property and the abutting neighbours to the west is 
not visually solid. It is therefore recommended that as a part of the Agreement, the 
applicant be required to provide a buffer consisting of a fence, berm planting of 
vegetation or a combination thereof. The buffering must be a minimum of 1.8m (6') 
above established grade. 
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There is no doubt that the proposed use will result in the loss of vegetation, 

., however, there is no current law stopping the applicant or any other private land 
owner from clearing vegetation from their property. In this instance, part of the 
agreement between the applicant and City will include a rehabilitation prescription, 
which has been outlined earlier in this report. 

Due to the large number of concerns raised by neighbours, it is recommended that 
City Council approve a Temporary Rezoning for a period not to exceed one (1) year, 
rather than the three (3) years requested by the applicant. City Council approval will 
again be required if the applicant wishes to continue the operation beyond I-year. 
Future approvals would be based on the applicant's ability to adhere to the 
conditions contained within the agreement. Furthermore, if the applicant cannot 
adhere to any of these conditions during the first year, the Municipality would have 
the ability to prosecute as a Provincial Offense. 

The attached comments from the Building Division notes that a complaint was 
received in 2009 indicating that topsoil stripping had commenced on the subject 
property without the benefit of the proper approvals. The soil stripping was 
discontinued in 2010. Based upon recent site visits, there are two small piles of 
topsoil and/or sand that appear to be recent, as is no or very little vegetation 
growing within the piles. There is however, no evidence that additional topsoil 
stripping has occurred since 2009. 

Staff fmm Public Works and Transportation have na objection to the approval of this 
application, however it is noted that the applicant should be responsible for keeping 
the abutting roadways clean and free of topsoil and clay. This condition will be 
included in the agreement. 

SUMMARY 
The applicant is proposing a topsoil stripping operation on property located on the south 
side of Second Line West between Allen's Side Road and Nixon Road. This use can 
be conducted while maintaining the longer-term residential potential of the area. 

Both a temporary use permit and an agreement passed under Section 142 of the 
Planning Act are required. The agreement would include the conditions contained in 
this Repoi-t. 

The conditions are intended to ensure that the operation is conducted with minimal 
impact on the abutting lands, with special regard for drainage, erosion, dust control and 
site rehabilitation. 

IMPACT 
Approval of this application would not have any direct financial impacts upon the 
Municipality. 

STRATEGIC PLAN 
Approval of this application does not directly impact the Corporate Strategic Plan. 



RECOMMENDATION 
That City Council approve the request to permit a topsoil stripping operation on the 
subject property for a period not to exceed one (1) year, subject to an Agreement as 
per Section 142 of the Municipal Act, with Premiere Landscaping and Garden Centre 
Inc. The Agreement will include, but not be limited to: 

1. Area of removal 
a. That no topsoil stripping or piling of materials occur within: 

i. 123m of north front lot line 
ii. 22m of south rear lot line 
iii. 2m of east and west side lot lines 

2. Phasing 
a. That development of the second phase shall not commence until 80% of 

the first phase is completed, as per the Consultant's report. 

3. Rehabilitation 
a. That the process of re-seeding is on-going, as topsoil removal occurs. 

4. Grading 
a. That positive drainage be maintained and that straw check dams and sitt 

fencing be installed as per the Consultant's report. 

5. Dust Control 
a. That dust be suppressed by spraying water until ground cover has re- 

established. Dust control shall be an on-going process. 

6. Drainage 
a. That drainage works be installed and maintained as per the Consultant's 

report. 

7. Paving adjacent to Second Line 
a. That a portion of the access be paved, commencing from the edge of the 

travelled portion of Second Line, to a point that is 15rn back from the edge 
of the traveled roadway. 

8. Hours of Operation 
a. That hours of operation be limited to between 8:00 AM and 5:00 PM daily, 

Monday through Saturday. 

9. Material Storage 
a. That piles of material stored on-site not exceed 4m above established 

grade. 

10. Number of Trucks 
a. That the number of truckloads brought from the site be limited to not more 

than 20 per day. 
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1 I. Buffwing 
a. That a buffer be established and maintained on either side of the access 

driveway. Such buffer may be in the form of a fence, hedge, berm or 
combination thereof, and shall be 100% visually solid and a minimum of 
1.8m above established grade. 

12. Buildings, Equipment and Materials StoredIUtilized On-site 
a. That as per the Applicant's letter dated August 9, 2010 and attached to 

this Report, that it is clearly understood that one temporary building may 
be erected, for the purpose of storing equipment and materials related to 
the top-soil stripping use only. Furthermore, that the storage of equipment 
and materials on-site is restricted to those required for the topsoil stripping 
use only. 

13. Sault Ste. Marie Region Conservation Authority (SSMRCA) Permit 
a. That a permit from the SSMRCA be obtained prior to commencing the 

topsoil stripping operation. 

Respectfully submitted, Recommended for approval, 

Peter ~ o n a z z o . W ~ l ~ ,  RPP 
Planner 

Donald 6. McConnel!, MCIP, RPP 
Planning Director 

~ecomtyeaded for approval, 

 omm missioner Engineering & Planning 
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August $, 2010 

Premiere Landscaping 
1215 Second Line West 
Sault Ste. Marie, ON P6C 219 

Mr. Peter Tonazzo 
City Planning Division 
Corporation of the City of Sault Ste. Marie 
99 Foster Drive, Civic Centre 
Sault Ste. Marie, ON P6A 5N1 

RE: Topsoil Removal of j451 Second Line West 

I am writing this letter to reinforce my current application to rmone property awned by 

Premiere Landscaping to allow a temporary permit for three years to remove topsoil. 

I would like to specifically mention that it is not my intention to utilize this property as a 
contractor's yard, and the temporary building being provided will be there only to 

provide for equipment and materials required for the topsoil removal operation. I would 
like to note that I am fulfy aware that if this rezoning application is approved by City 
Council, that it only has a duration of three years and must be renewed at that time in 

order to al!ow the topsoil removal to continue, 

1 agree that when top soil removal of the property is completed that the building 
proposed will be removed. 

Peter Notte 
Owner, Premiere Landscaping 

cc: D.S. Leask 



May 7,201 0 

Mr. Peter Tonazzo, MCIP, RPP 
City Planner 
Corporation of the City of Sault Ste. Marie 
Civic Centre, 99 Foster Drive 
Sault Ste. Marie, ON PSA 5Nl  

Dear Mr. Tonazzo 

RE: Topsoil Removal & Remediation Plan 
1151 Second Line West, Savlt Ste. Marie, ON 

We have been retained by Mr. Peter Notte, owner of Premiere Landscaping, which is situated at 
121 5 Second Line West. Mr. Notte has asked us to prepare a plan that would be satisfactory to 
allow him to enter into an Agreement with the City of Sault Ste. Marie pursuant to Section 142 of 
the Municipal Act and described in Item 4.7.2-Top Soil Stripping in the text of Bylaw 4500. 

The fotlowing is our Topsoil Removal and Remediation Plan which answers the six questions, A 
through F, indicated in Section 4.7.2 of the Zoning Bylaw. 

A. Area of Removal: The property is situated at 1151 Second Line West and is irregular in 
shape. There is a 10.058 metre wide frontage on Second Line and this width extends 
southerly for an approximate distance of 46 metres. At that location, the property widens to 
the east to approximately 60 metre in width. The entire length, from Second Line to the 
southerly limit of the subject property, is 452 metres. We believe a southerly portion of the 
property is a Conservation Authority Regulated Area. 

The entire area, with the exception of a buffer at the southerly zone and minimal limits at the 
east and west extremities, is identified for topsoil removal. Reference to our Drawing N"2- 
SS-10-012 indicates the intended limits the intended limits of topsoil removal. 

B. Phasing & Remediation: The first phase of topsoil removal will be approximately 200 metres 
in length southerly. Access to the topsoil stripping areas will be via a 5-xr~etre wide gravel 
access driveway constructed along the easterly limit of the property. This access driveway 
would act as a berm to any possible silt escaping from the stripped limits of land. A swale 
ditch will be located on the west side of the access driveway and will be enhanced with straw 
bale check dams and specific 450 mm diameter pipe outlets which will have siltation fencing 
around the inlets. 

Phase 2 will entail topsoil removal from the next southerly 200 metre length of property which 
will stop 15 metres north of the south property line, leaving a 15 metre wide untouched buffer 
zone. 

C. Remediation Prescription: Rehabilitztion will be provided in the form of a new tree planting 
program and, at a minimum, a naturat regrowth of grasses in the area. 

Continued .... Page 2 
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It is intended that enough topsoil will remain such that the surface can be groomed to 
encourage natural re-vegetation. The planting of new seedling trees will occur on an "as 
available" basis. That is to say that, Mr. Notte receives stock on many occasions which is not 
suitable for commercial planting areas, or stock that has been damaged in some form. It is 
intended that these shrubsttrees which would normally be disposed of will be planted as a 
remediation measure in the topsoil stripping areas. As indicated above, in all other areas, 
natural re-vegetation will be encauraged by the grooming of the soil. Seeding would be 
applied in areas where natural re-vegetation is not sustaining ground cover. 

It is proposed that no work would be completed on Phase 2 of the development until 80% of 
Phase I removal is attained. At that time, the access driveway to the south would be 
extended and tree-clearing operations would begin. 

D. Grade Alterations: To the greatest extent possible the existing gradients over the surface 
of the subject property will be maintained. Presently, surface water drains in a sheet flow to 
the southeast and this method of drainage, as well as the direction and gradients, will not be 
altered. As indicated on the attached drawing, utilizing the new access driveway as a berm 
requires a culvert outlet to allow release. With the use of straw check dams and silt fencing 
as noted above, flows will be considerably clean and somewhat slower in dispersal. No 
significant increase in the overall flow is anticipated. 

E. Dust Control: Once removal of topsoil begins, there is obviously the chance of dust 
becoming a nuisance and, as such, Mr..Notte will suppress the dust with the application of light 
doses of sprayed water from his irrigation truck. Once rehabilitation of the surfaces with 
vegetation begins to grow, dust will inherently become a significantly reduced nuisance. 

F. Drainage Impacts: There are no significant drainage impacts, with the exception that at one 
location in the southerly end of the property and within Phase 2, there is a tiny tributary .. to the ,,.a‘. ,-&*:od . 

1st rt P,ejj =& ; Creek to the east at which location surface water now flows to "creek. 
With the extension of the gravel access driveway in Phase 2, a culvert will be placed at the 
location of this tributary and will be equipped with silt fencing and straw check. dams. 

We have discussed this matter with Frank Tesolin of the Sault Ste. Marie Region Conservation 
Authority and he has indicated that because of the low impact on the Regulated Area, the 
Agreement can be with the City. He would like to keep the opportunity to comment. By copy of 
this letter, we are asking for Conservation Authority comments. 

The above Topsoil Removal and Remediation Plan is respectfully submitted on behalf of Mr. 
Notte, and I look forward to having the opportunity to discuss with you its acceptability and 
execution of an Agreement between the Municipality and Premiere Landscaping. 

Yours very truly 
GENIVAR 

Enc. 1 DSL:ljc 
fc: Peter Notte, Premiere Landscaping 
fc: Frank Tesolin, Sault Ste, Marie Region conservation Authority 



GENIVAR 
September 2, 201 0 

Mr. Peter Tonazzo, MCIP, RPP 
City Planning Division 
Corporation of the City of Sault Ste. Marie 
99 Foster Drive, Civic Centre 
Sault Ste. Marie, ON P6A 5NI 

p.tonazzo~cit~ssm.on,ca 
Via Email 

101-14814-00 
201 0-1 2 

Dear Mr. TOR~EZO 

RE: Re-zoning 1151 Second tine West, Sault Ste. Marie, ON 
Drainage Considerations 

f understand that there have been some concerns expressed in regards to drainage associated 
with the above-noted application. This letter provides additional information to clarify how run-off 
from the site will be accommodated. Previously we provided you with a Topsoil Removal and 
Remediation Plan that included a General Plan outlining the drainage works to be incorporated 
into the site. 

At present, stormwater run-off in the area of the subject property flows overland in a south easterly 
direction to a small gully near the southeast corner of the property. This gully conveys run-off 
easterly to the Bennett Creek approximately 150 metres east of the site. The proposed drainage 
works on the site were developed in consultation with the Sault Ste. Marie Region Conservation 
Authority to replicate the existing drainage pattern lo  the furthest extent possible. 

The proposed drainage works on the site are as follows: 

An access road will be constructed along the east side of the site. This road will act as a 
barrier to collect run-off in a newly constructed swale directly west of this access road. The 
swale will convey flows from north to south and will be equipped with straw bale check 
dams and sift curtains for siltation control. 

At the south end of Phase 1 of the development, an outlet culvert will be constructed 
across the access road to direct run-off collected in the swale easterly, essentially 
matching present conditions. The discharge from this culvert will flow overland through a 
vegetated area towards the gully mentioned previously. 

* As the development progresses southerly towards the south limit of Phase 1, the swale 
along the west side of the access road will be extended southerly to the bottom of the gully 
near the southeast corner of the property. This will ensure positive drainage for excavated 
areas in the southern portion of Phase 1 and in Phase 2. 

An outlet culvert will be constructed across the access road near the southeast corner of 
the property to accommodate flows in this gully including those conveyed via the 
constructed swale. 

Continued .... Page 2 
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* In the area of the sautherly ct~lved, topsail extraction depths will be limited, as necessary, 
to maintain positive gradients from the working area to the outlet culvert. 

In summary, the drainage works indicated on the General Plan submitted with the Application 
have been developed to ensure positive drainage and replicate existing drainage conditions to the 
furthest extent possible. Run-off will be conveyed easterly from the site to an existing gully near 
the southeast corner that, in turn, conveysflows to the Bennett Creek. 

1 trust this addresses the drainage concerns raised in regards to this application. If there are any 
other questions, please do not hesitate to contact me. 

Yours very truly 
GENIVAR Consultants LP 

Larry Jackson, P.Eng. 
Manager, Sault Ste. Marie 

fc: Peter Notte, Premiere Landscaping (575-3657) 
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Pat S~hinners 

Fr~n?:  Don Ma ki 
Sent: April 11, 2012 3:15 PM 
To: Don McConnell; Pat Schinners 
Subject: Rezoning ApplicationA-13-10-T 1151 Second Line West 

Hi Don 

We were called concerning this property in 2009 with,regard to soil stripping. The was evidence of soil stripping so we 

initiated action to get the owner to comply. The soil stripping dircontinued in 2010. There was no further action on our 

behalf. 

Don 

Don Maki CBCO 
Chief Building Official 
City of Sault Ste. Marie 
99 Foster Drive 
Sault Ste. Marie, ON P6A 5x6 
Phone (705) 759-5399 
d.maki@citvssm.on.ca 

w w w ~ s m . o n . c a  
~w.celebra~Q0~auI~stemarie.~0m 
Celebrafing 100 years as a city in 201 2! 



May 8,2012 

To the Sault Ste. Marie City Planning Department, 
City Council Members andlor City Clerk: 

Please accept this letter as a written indication of ow ob.jection to approving 
Application No. A-13- 10-T filed by Premiere Landscaping & Garden Centre Inc. 
(PL&GCE) which would grant permission to conduct business at 1153 Second 
Line Wesr. 
PIJcGCI's plans include destroying the existing landscape by removing the 
current layers of topsoil to sell and therefore to make a profit. In other words, to 
create a vast crater that will be one to two feet deep on about 6 acres of land. 

Our residential property is located directly beside the land outlined and mns 
adjacently beside the entire property in this proposal (application) and we have 
major concerns, both personal and environmental, with allowing such a proposal 
to pass. 

Our personal concerns also reflect the opinions of not only ourselves hut otber 
residents as well; including the majority of our neighbours along Second Line, 
those living along Ransome Av, Rosita Drive, Ellis Road (south adjoining 
properties) and Nixon Rd., (Many who c~~rrently adjoin PL&GCI's existing 
business at 2 2 15 Second Line west). 

Is it legal to remove all of the topsoil from a city property and sell it for profit? I 
don't believe it is unless the area is zoned lor a sub division. This may be case 
here but the plans for the sub-division were made over twenty five years ago and 
much has changed since then. Is the clearance to PL&GC17s property at 1151 
Second Line, wide enough for a city road'? There is no access into the property 
from Ellis Rd. or Rosita Dr. to the south. Mso there are no services such as city 
water or sewer along Second Line, so with out access or services how a sub- 
division could he planned for? Mr. Tonazzo the city planner has already told me 
that he is approving the application. Wow could this happen if the probability of a 
sub-division being put in is next to impossible? Is this a ca5e of having tbe cart 
before the horse? Why wouldn't the city planning department wait until relevant 
plans axe in place for a sub-division first? Would the zoning be approved for a 
sub-division today? Our ward counselor Frank Manzo informed us that PZ&GCIys 
recent plans may include the proposal of building a multi-residence dwelling. We 
have not been informed of this and would re-zoning or public notice not be 
necessary first? Even so, why would 5 acres or topsoil need to be removed. for the 
purpose of one dwelling? 



. First and most importdnt, this area is zoned residential and not zoned commercial. 
Allowing this application to proceed will mean allowing loud heavy equipment 
usage constantly over the next three years. The driveway that PL&GCIC has built is 
only 12m from our house. The business has been using heavy equipment such as 
dump trucks, back hoes, etc. at the site for the past 2 years regardless of whether 
or not the application has approved or denied. PL&GCI have not followed time 
regulations and the use of this heavy equipment occurs early in the mornings, late 
into the evenings and on the weekends. PL&GCI has been using the property at 
1151 Second Line West as a holding area and mixing area for their waste and soil 
piles that they use for their business. Has the city granted PL&GCI permission to 
do so? Does the city of SSM c~wrently purchase topsoil from PL&GCI (Mr. 
Notte). Are exceptions being made concerning PL&GCI or infractions overlooked 
for the city's self serving purposes? 1 realize these harsh questions me speculative 
but these thoughts are difficult to disregard as a home owner. 

The dust is exorbitant and is covering our house to the point that we cannot open 
our windows. The fumes from the exhaust of the heavy equipment are also 
troubling and last summer we needed to keep our windows closed to prevent the 
dust and fumes from entering our house. The noise of this equipment operating 
and banging and the beeping of the bucks backing up is intolerable. In fact our 
entire house vibrates and shakes when dump trucks are travelling up and down the 
driveway. Is this driveway even legal for the constant use of such heavy 
equipment? This noise is loud and will affect the entire neighborhood as it already 
does at his present business location at 1215 Second Line West. 
1f this temporary re-zoning is granted by the city, what will be done lo stop this 
dust, noise and vibration? 

Was the same sort of temporary appljcation not approved by city council several 
years ago for PL&GCI's c u ~ ~ e n t  busirress at 1215 Second Line West? Did Mr. 
Notte (PL&GCI) not go ahead and build permanent greenhouses on a temporary 
re-zoning pennit that eventually lead to a permanent business operation? Has the 
applicant (I?L&GCI) not incurred several complaints and infractions at their 
current properties for unethical business practices and hours of operation? If so, 
why should he be granted permission to do the same at this property? We believe 
this company and individual (Mr. Notte) are not good corporate citizens and 
should be denied this application on these facts. Unfortunately, we do not have 
access to this information and need to apply for permission through the city of 
Sault Ste. Marie's legal department via a Freedom of Information and privacy Act 
request form. This may take several weeks for us to receive. 
Regardless, we can hear large machinery constantly in use at PL&GCI's current 
business location located 700ft west of our property at 1215 Second Line West. As 
many who live along Nixon Road can attest, this company has no respect or 
consideration for their neighbors. They operate early in the morning, during 



weekends and late i~tto the evening; a nightmare for those who are shift-workers 
such as ourselves. 

Back to the issues at hand, at 115 1 Second Line West. There are already cwrrently 
several large bucks, front-end loaders, etc. in and out of the property dumping 
large piles of waste products collected fi-orn their current business. The city has 
asked Mr. Nota to cease operations last year, yet he has NOT done so. Our 
question to the city is who will police lhis person to assure Mr. Notte follows the 
city's regulations and protocol for operation? Do we call the city or the police? 
The large waste piles of debris and dirt that are a terrible eyesore and the filthy 
mess in front our property along Second Line caused by Premiere's heavy 
equipment is constant; especially when [he ground is wet. Young children and 
teenagers have found these large waste piles and are using them as gigantic jumps 
with their bicycles, inotorbikes and now 4wheelers. They are not wearing safety 
helmets or being supervised by the adult owners of the property. They have even 
built a large wooden jump ramp to fly these recreation vehicles over and this is 
clearly an accident waiting to happen. 

Premiere Landscaping employees, who are working at the location at 1151 Second 
Line west, do so without proper washroom facilities and relieve theinselves in 
clear view. Not something, we expect to watch while relaxing at home and while 
eating dinner outside on our back deck with our family and friends. The dust 
generated by the large bulldozers and loaders dumping, mixing and loading sox1 is 
already a inajor problem. Allowing future developmeilt would make the situation 
even worse. At limes we cannot even sit in our backyard without breathing in dust 
andor by being covered by it. The dust is also covering our house and we have to 
close our windows because of the dust and noise pollution. 

We purchased our property to be in a residential area and for the valuable green 
space of the area. 
The environmental and ecological repercussions of allowing this application to 
pass are significant, considering the senseless destructions of habitat, rich in 
biodiversity that would take place. Many wildlife species utilize this area and the 
proposed property as a natural corridor for gaining access to a nearby creek for 
water (located directly to the east). fn addition, white-tailed deer give birth and 
raise their young here for 8 months out of the year. Many other animals also live 
here and destroying this land for the benefit of one human would be detrimental. It 
would take several years to regenerate to normal, if it can ever recover. The 
succession of the trees and flora has taken forty years to recover. If PL&GCI (Mr. 
Norte) destroys this, what could this wasteland isolated within a residential zone 
be useful for in the future? 



Natural drainage of the area would also be a jeopardized. The proposed land Is 
relatively low-lying and is already fitted with weeping tiles, thus allowing proper 
drainage to the nearby creek. Allowing topsoil removal from an area this size will 
form a huge catch basin for water collec~ion and create swamp-like conditions. 
Then tl~ere could be the problems associated with stagnant water, especially 
mosquito infestadons, therefore posing a real nuisance and heath risk to people, 
their pets and wildlife in the area. Also, creating a 6 acre crater, will affect the 
ground water and natural drainage of our entire properly and all the other 
surrounding homes that are also adjacent. 

Before even considering this proposal, City Council should require an 
environmental assessment of the area to be conducted at 1151 Second line West. 
If an assessment is already done, can we obtain copies? Who paid for assessment 
the city or PL&GCI? 11 PL&GCI (Mr. Norte) has, would the assessment company 
not do so in his favor since he's the person paying them? Do we have the option 
of having our own assessment done or getting a second opinion? That is, to find 
out what risks or repercussions could occur to our property if this application is 
passed. Two weeks notification from [he city does not allow us enough time to do 
so. The future erosion problems resulting from operations removing topsoil could 
also be devastating, especially to our trees and yards. Replacing a small amount of 
soil afterwards would not be a credible solution. Who would be responsible for all 
the damages if environmentat assessment does not go as planned or is not adhered 
lo properly? Who will monitor PL&GCI for the next three years? 

Another fact that is disconcerting is that the notification of this re-zoning 
application was sent to so few people. Not only will those people who have 
properties directly adjoining 11 51 Second Line west be affected but everyone in 
the entire 4 mile square neighborhood will be as well. We have started a petition 
and in doing so learned the majority of those living on Second Line, Allen Side 
road, Ransome Ave., Rosita Drive and Nixon were not sent notification by the city 
yet they will certainly be affected by the noise and the dust. In-addition, virtually 
every household we visited (over 95%) signed the petition and were opposed to 
the PL&GCI's application. In fact the only households who did not sign the 
petition were those nor home at the time or could not because of personal 
conflicts. So, if virtually all the home owners in a 4 square mile block 
surrounding the property at 1151 Second Line west are apposed to PL&GCI's 
application and are paying city taxes, why would the city planner's approve this 
re-zoning? 

A perplexing issue at hand is how the city has asked for all submissions in 
opposition of granting the re-zoning application before May 10,2012. Yet the 
plans by the city planner for the site are not released until after May 10,2012. 



. This does not even give us one day to review the city's plans and reasoning for 
granting  his application or a means to contest the city planner's decision. 

Mr. Toilazzo has also indicated that he was no1 aware the nejghborhood's concern 
with this re-zoning proposal. Xn September 2010, we submitted a petition of 
objection to this rezoning application. At his q u e s t ,  the 4 page petition was 
given to Mr. Ozzie Grandinetti our Ward councilor at the time and he guaranteed 
us that he would hand deliver the petition to the city clerk himself. The petition 
had over 50 signatures. Mr. Tonazo has recenlly indicated that the petition was 
not submitted by Mr. Grandinetti before the due date last September and 
furthennore, it was faxed to the city planner instead of being submitted by Mr. 
Grandinetti in person, as he had promised. The fax lrcznsmission was truncated and 
only 4 signatures were on that petition? The fact of the matter is, many people 
believed the city planner was aware of their opposition to this proposal since 2010 
but apparently not the case. We have called and visited Mr. Grandinetti's home to 
retiieve our original petition and he has indicated that he is no Ionger aware of its 
location as the original was never brought to the city clerk's office. 

We pay city taxes of about $6000.00 per year for a residential property that is 
without city water and sewer availability or sidewalks. That is substantialIy higher 
than other parts of the city that have these services Do we and our neighbors who 
pay taxes, not have sights? What about the losses to our privacy and to our 
property valuef? The area is zoned residential, allowing this proposal to go 
forward would destroy the privacy, living conditions and valuable green space for 
us any many others. We are strongly opposed to the approval of application 
number A- 13-10-T. The resulting noise pollution, dust pollution, blight on our 
neighborhood and Ihe environmental devastation, will be vast. As concerned 
citizens, wc ask you; please do not approve this application. 

Sincerely, 

John Dedes 
1167 Second Line West, 
SSM, ON, P6C 2L9 
705-253-5750 



. Robert k Lois Burns 
35 Rosita Street 
Sault Ste. Marie, ON P6C 5R3 

May 1,2012 

Steve Ymco 
Planner 
99 Foster Drive, 
Sault Ste. M k e ,  ON P6A 5x6 

Dear Mr. T~wco: 

Regarding file Number: A-1 3-10-T 

We are concmd about our residential area being affected by the noise from the diesel 
Wuch and other large equipment, which would be used in this process. This area 
includes a large number of working class citizens who are subject to shift work, and 
require sleep at all different times ofthe day and night. 

We me also concerned about the impad the smell will have on the environmental air we 
breathe in this area. Zn addition to our working class citizens, we do have a large number 
of yomg children and some elderly residents, 

We would dso like to know, if by any chance there will be any n.n off chemicals that 
will enter the near by creek, which i s  onty metres away from the topsoil stripping 
operation site. 

We are also concerned as to where the traffic flow will enter into ow neighbourhood, as 
this is cuiWly a bus route as well. We also have to consider the safety of the number of 
srt1a11 children playing in the park on Rosita streei; how will this affect them? 

Regards, 

Robert & Lois Bums 



Dear City Clerk 
Steve Turco, Planner 
Reference#A-13-10-T 

We are opposing the request to temporary rezone the piece of property on 1151 Second tine West in 
order to deliver top soil by Premier Landscaping and Garden Centre Inc. 

We live behind the area in question and have concerns about the area being developed in a residential 
area that will possibly cause loss in value in the surrounding properties. What about the traffic for the 
neighbours and surrounding area? 

I also have concerns with the noise level from machinery and trucks, as well as diesel fumesfrom them, 

as living in this end of town; we know that is carries depending on the direction of the wind and 
weather. There is also a creek that i s  natural drainage for this neighbourhood, if it is disturbed will this 

cause a problem down the road, and who is liable if something happens? Is the conservation authority 
involved in this process, do they do an assessment? 
I am opposed to having this land developed, that is why we moved to this neighbaurhood in the first 

place, because of the quiet location within a residential neighbourhood in the city limits, 
I 

Victor and Wahnita tato 
1 2  Ellis Road. 
5ault Ste. Marie On 

P6C IN8  
Lato649@shaw,ca 

705 945-0245 



Peter Tonazzo 

F I-lam : 
Sent: 
To: 
Subject: 

Malcolm White 
May 08,2012 9:05 AM 
Peter Tonazzo 
W: Reference #A-I 3-1 0-T 

From: Kim Vaudry On Behalf Of City Clerk 
Sent: May 08,2012 8:35 AM 
To: Malcolm White 
Subject: FW: Reference #A-13-10-T 

From: Ellen Popejoy 1mailto:her-e i arn49@yahoo.cal 
Sent: May 07, 2012 229 PM 
To: City Clerk 
Subject: Reference #A-13-10-7" 

1 do not want any topsail taken from neighbowus' property. Will not be able to attend meeting on May 13th. It 
is a definite NO. It would really disturb the whole area. This is residential property. Ellen Popejoy, 55 Ellis 
Road 



Peter Tonazzo 

FrgIn: Makolrn White 
Sent: May 08,2012 9.06 AM 
To: Peter Tonazzo 
Subject: FW: A-I 3-10-7- 

Importance: High 

Sent: May 07, 2012 8:42 AM 
To: Malcolm White 
Subjeck FW: A-13-10-T 
Importance: High 

From: AMANDA CAPPER [mailto:Aica~bshaw,ca] 
Sent: May 06,2012 9:04 AM 
To: City Clerk 
Subject: RE: A-13-10-T 
Importance: High 

TO: City Clerk of Sault Ste. Marie, ON 

RE: A-13-10-T 

Please consider this letter as an indication of' my concern for the stripping of top soil at subject property by Mr. 
Notte, owner of Premiere Landscaping. 

I have Iived around the corner from Premier Landscaping, on Nixon Road, for thirty-five years, and watched as 
Mr. Notte's enterprise grew beyond my expectations. Good fortune for Mr. Nottc but unfortunately, what I 
thought would enhance the neighbourhood, became a detriment. Back-up a l m s  at all hours, increased traffic 
turning off Second Line where there is no turning fanes, improper drainage and use of pesticides are a few 
of my concerns. 

In reference to Mr. Notte's new enterprise; I worry- the same problems will be compounded. 

B e e  years of large equipment stripping the topsoil can only be bad for the environment. The water table in our 
area is already a major concern and taking down trees that soak up the water will only make it worse. 

Just as worrisome is the safety factor. In I986 Mr. Lucas, in charge of property maintenance for the Sault and 
now retired, expressed concern about businesses operating off Second Line West before the road, busy even 
then, was upgraded to handIe the increasing traffic as more residents moved west to build their homes. 

Please do not allow Mr. Notte to go forward with his removal of topsoil from the subject property. 

Please distribute copies of this e-mail to each member of council in time for the May 14,2012 agenda when this 
subject will be considered. 



Thank you for your time. 

Frank Bock 
406 Nixon Road 



Peter .Tonazzo 

Frqm: Malcolm White 
Sent: May 08,2012 9:08 AM 
To : Peter Tonatzo 
Subject: FW: premier lanscape 

From: Kim Vaudry On Behalf Of C i  Clerk 
Sent: May 07, 2012 8:40 AM 
To: Malcolm White 
Subject: FW: premier lanscape 

. . , , , . , , , ,  . ~ .  

From: steve&heather ~rnailto:steveheathey@shaw.ca~ 
Sent: May 06,2012 8:31 PM 
To: City Clerk 
Subjed: premier lanscape 

What are the plans for not disturbing the creek that flows through this area, what are going to be the noise constraints put 
on this construction project? I am very much opposed to this. 

see you may 14 .............. Steve Antoniow,ellis rd 



Peter Tanazzo 

From: Malcotm White 
Sent: May 08,2012 '11:54 AM 
To : Peter Tonazzo 
Subject: FW: reference#A-13-10-T (Please give a copy of this E-Mail to city council Members) 

From: Kim Vaudry On Behalf UP City Clerk 
Sent: May 08,2012 11:54 AM 
To: Malcolm White 
Subject: FW: reference#A-13-10-T (Please give a copy of this E-Mall to city council Members) 

From: The Guzzo's [mailto:r>iauzzo@shaw.cal 
Sent: May 08,2012 1123 AM 
To: City Clerk 
Subject: ~ference#A-13-10-T (Please give a copy of this E-Mail to city council Members) 

Please be advised that we Pat and Judy Guzzo of 1135 Second Line West have major concerns regarding the application 
#A-1 3-10-T by Premiere Landscaping and Garden Centre Inc. 

They are as fotlows: 
a. It will significantly decrease the property value of my home and many others. 

b. Quality of living for a three year period will be unbearable, eg. Noise, poor air quality 
Mud and debris on 
Second Line 
Major traffic concerns 
Operational Hours 

Realizing the urban line is west of Nixon Road, 
Why is Premiere Landscaping even being considered for a topsoil stripping operation in a residential area? 

Concerned Citizens, 
Pat and Judy Euzzo. 



Peter Tanazro 

F r m :  Malcolm White 
Sent: May 09,2012 8.48 AM 
To: Peter Tanazzo 
Subject: FW Ref. #A-13-10-T 

" "- 

From: Kim Vaudry On Behalf Of City Clerk 
Sent: May 09,2012 8:34 AM 
To: Malcolm White 
Subject: FW: Ref. #A-13-10-7" 

. . . . .  

From: Helen Stewart ~mailto:havibav@shaw,c~ 
Sent: May 08, 2012 7:12 PM 
To: City Clerk 
Subject: Ref. #A-13-10-T 

I am strongly opposed to Premiere Garden Centre's request to take top soil from the property behind mine and my 
ne~ghbour's houses. 

Helen Stewart 
98 Ellis Rd. 
Sault Ste. Marie, Ontario 
PSC 'I P I  



I am writing to you regarding Application A-13-10-f. I own the abutting property to the east known as 0 

Rosita St. I would like to note that I have recently walked my property, and cannot find stakes denoting 

the common property line between my property and Mr. Notte's property. While I am opposed to this 

application, I would at least ask that if Council approves it, a condition should require Mr. Notte to 

survey and stake his property, to ensure that tapsoil is only being removed from his property. 

Guido Denardo 
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Larry Girardi 
Commissioner 

i> r  

April. 17, 201 2 

Donald McConnell 
Planning Director 

Subject: Application Number A-f3-10-T 
Request for a tempdrary rezoning for a topsoil stripping 
operation for a period not to exceed three (3) years 

Applicant: Premiere Landscaping & Garden Centre Inc. 

Subject Property: 1151 Second Line West 

Staff from Public Works and Transportation has reviewed this application and 
have no objections. We do, however, request that the applicant be resportsiblo 
far keeping the abutting roadways clean and free of topsoil and clay. 

If you have any further questions please contact me at (705) 759-5207. 

Deputy Commissioner 
Public Works and Transportation 

H:\Planning Reports\Rezon~ng & OP AmendlSecond Line West - 1151 .doc 

I 
8 9 



Pat Schinners *. 

h 

From: 
Sent: 
To: 
cc: 
Subject: 

Marlene McKinnan ~rnmckinnon@ssrnrca.~ar 
April I f ,  201 2 1 :38 PM 
Pat Schinners 
Peter Tonazzo; Anjum Amin; Linda VVhalen 
SSMRCA Response - A-1 3-1 0-7' 

April 17, 2012 

Donald B. McConnell, MCIP, RPP, 
Planning Director 
City of Sault Ste. Marie 
P.O. Box 580 
Sault Ste. Marie, ON P6A 5N1 

Conservation Authority Comments: 

Application # A-1 3-1 0-T 
Premiere Landscaping & Garden Centre 
11 51 Second Line West 
Sault Ste. Marie 

The subject property is located in an area under the jurisdiction of the Conservation Authority with 
regard to the 0. Reg.176106 for Development, Interference with Wetlands and Alterations to 
Shoreline and Watercourses. 

Additionally we have the following comments: 

1. The second phase of this soil removal process has an intermittent stream identified on 
O.Reg.176106 mapping and is just outside the 15 metre allowance for the flood lines 
associated with the Bennett Creek located to the west of the property. Therefore, an 
application under O.Reg.176/06 is required prior to commencing with Phase II of this 
proposal including the installation of the driveway to access this area. 

2. It is proposed to effect off site migration of sediments by incorporating check dams and silt 
control fencing that siltation of neighbouring stream will be controlled. These control 
measures are to be inspected and maintained from the commencement of the operation 
until such time as vegetation has satisfactorily rooted. Failure to maintain these measures 
will result in the withdrawal of an O.Reg.176106 permit and the owner could become subject 
to prosecution. 

3. The revegetation of harvested areas should be undertaken promptly and should be staged 
immediately after the extraction process has moved to the next area (i.e. after every 100 
metres of extraction a revegetation process should be commenced). This will limit sediment 
movement and limit dust concerns. 

4. Weekly inspections of all sedimentlerosion control facilities/measures must be carried out 
during the extent of the entire period as well as after all rain events 'I5 miltimetres or 
greater. 



btbxul) 
5. Any area that excet 3 days of inactivity shall be stabi by hydroseeding and areas 

that have not sustained any grawth'within 14 days of application shall receive supplemental 
applications until the surface vegetation is established. * 

* 

6. AH equipment and materials used in the soil stripping process must be clean and free from 
leaks, oil and grease residues. No fuelling of equipment is permitted within the 15 metres of 
the intermittent stream located at the south side of the property. 

The subject property is nat under consideration of the Drinking Water Source Protection Program of 
the Conservation Authority with regard to Drinking Water Source Protection. 

Should you have any questions on our comments please contact our ofice. 

Marlene McKinnon 
GIs Specialist 
Saut Ste, Marie Region Conservation Authority 
1 100 Fifth Line East, 
Sa~tlt Ste. Marie, Ontario P6A 5K7 
Business: (705) 946-8530 cxt 204 
Fax: (705) 946-8533 
Email: mmckinnon@,ssmrca.ca 













PETITION - Planning application objection 
We. the undersigned, object to the planning application number A-13-10-T on the 
grounds that if the development went ahead, it would result in significant increases in 

, the levels of unsightly waste piles, noise pollution a4d use of heavy equipment, 
, dust pollution, water drainage and accumulation p~oblerns, in the local area and 
possible decreases in property value. I 

.... ........... . .%".. ......... _ . 
i I Address 

"--. 

' Signature 



ENGINEERING & PLANNING DEPARTMENT 

Jerry 0. Dolcetti, RPP Planning Division 
Commissioner 

Donald 5. McConnell, MCIP, RPP 
Tel: (705) 759-5368 

Planning Director 
Fax: (705) 541-7165 

Mayor Debbie Amaroso and 
Members of City Council 

RE: Application No. A-17-12-2 - filed by Steve Roberts 

PURPOSE 
The applicant, Steve Roberts, is requesting a rezoning to permit a retail store to sell 
records and music memorabilia, to be located within a portion of the existing residence. 
PROPOSED CHANGE 
To rezone the subject property from "R3" (Low Density Residential) zone, to "R3.S" 
(Low Density Residential) zone with a Special Exception to permit a record store, 
including the sale of memorabilia 

Subject Property: 
e Location - Plan 402, Block 5, Lot 12, Civic No. 415 Northland Road 
e Size - 12.2 rn (40') x 36.6 m (120J), 0.04ha (0.1 1 acres) 
0 Present Use - Single detached residence and a record and cotlectables store 
0 Owner - Steve Roberts 

BACKGROUND 
The applicant has operated a record and collectables store from this property for a 
number of years; however, the use is not permitted under the subject property's current 
zoning. The applicant is seeking City Council's approval to amend the Zoning By-law in 
order for the retail operation to exist legally. 

ANALYSIS 
Conformity with the Official Plan 
The subject property is designated Residential on Schedule "C" of the City of Sault 
Ste. Marie Official Plan. Policy R.7 of the OfFicial Pfan states that Commercial 
development of less than 200m may be permitted on lands designated Residential 
without an Official Plan amendment. The current operation takes up approximately 
30m2 and therefore, an Official Plan amendment is not required. 

Comments 

The subject property is zoned "R3" (Low Density Residential) zone, The applicant is 
seeking to legalize an existing record store that has operated for a number of years. 

The Corporation of the City of Sauft Ste. Marie 
P.U. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N1 

Telephone: (705) 759-5368 - Fax: (705) 541-7165 
www.cityssrn.on.ca - d.mcconnell@cityssm.an.ca 



The use of the subject property for a record store was brought to the City's attention 
via a complaint (see Building Division's comments). To legalize this use, an 
amendment to the Zoning By-law, by way of a Special Exception, is required. 

The character of Northland Road is residential, with single-detached housing being 
the predominant housing type. The property is also located less than 70 meters 
from Northland Adult Learning Centre. The subject property backs onto 
commercially zoned properties that front along Wellington Street West and which 
form part of the Steelton commercial area. 

Given the subject property's close proximity to the Steelton commercial area, it is 
Planning staff's opinion that the use of the subject property for a small scale record 
store is appropriate. However, with the established residential character of 
Northland Road, it is recommended that approval be based on providing a Special 
Exception to the definition of a home based business to allow the retail of music and 
similar goods on this property. 

The existing record store does function more similarly to a home based business, as 
opposed to a typical retail store. The use occupies approximately 30 square meters 
of the first floor of the house, and has limited outdoor signage (see attached photo), 
However, retail uses are prohibited under the definition of a home based business. 

Planning staff are also recommending that all other provisions related to a home 
based business be applied to the record store. These include: 

A maximum of 2 full-time employees, including at least 1 employee being 
a resident of the dwelling unit; 

e The home based business is the secondary use to the dwelling unit; 

e That there be no outdoor display or storage of goods and materials; 

The use not have an adverse effect on the area; 

* That: the floor area dedicated to the use not exceed 30% or 50m2 of the 
gross floor area, whichever is less; 

a Advertising signage be no larger than 0.2m2; and, 

The home based business provides the required parking as outlined in the 
By-law. 

With respect to parking, in addition to the required parking for the dwelling unit, 
the use would need to provide 1 space to accommodate the required parking for 
retail use. It appears that both the required parking for the residence and the 
record store can be accommodated on site. 

As for signage, the applicant does have an approximate 2.4m x 1.2m sign. If 
approved as a home based business, the applicant would need to replace this 
with a sign that conforms to the signage provisions of a home based business. 

Consultation 
The following departmentsiagencies commented on the application as part of the 
consultation process: 



* See attached letters - Building Division, Conservation Authority, Accessibility 
Advisory Committee 

r No objectionskamments - Engineering Dept., Fire Services, PUC Services, 
CSD, EDC, PWT 

Building Division has outlined that a change of use permit is required. As part of 
this, the building owner will require a review of the building by a qualified designer to 
determine if the building would need to be upgraded to meet the increased building 
hazard index. This should be addressed prior to finalizing the zoning. 

The Conservatian Authority has indicated that the property is located in an area 
under their jurisdiction, as it is within the flood plain of the Fort Creek. As such, prior 
to any development, a permit from the Conservation Authority is required. It should 
be noted that there is no planned development, as the use will be occupying the 
existing dwelling. 

At time of writing, no other comments or neighbour objections were received. 

IMPACT 
There are no fiscal impacts anticipated as a result of this request. 

SUMMARY 
The applicant is seeking an amendment to the R3 (Low Density Residential) zone 
standards to legalize the existing record store. This store occupies approximately 30 
square meters of the ground floor of the dwelling unit. 

To facilitate this use on the subject property, Planning staff are recommending that a 
Special exception to allow the retail of music and similar goods under the home based 
business definition be approved. 

STRATEG tC: PLAN 
The proposed application has no impact on the City's Strategic Plan. 

RECOMMENDATION 
That City Council approve rezoning the subject property from "R3" (Low Density 
Residential) zone, to "R3.S" (Low Density Residential) zone with a Special Exception, 
subject to the following: 

1. That the retail of music and similar goods fe.g. records, cd's, dvd's, books, 
apparel, memorabilia) be permitted as a home based business on the subject 
property. 

2. That all other pravisions under the definition of home based business in Zoning 
By-law 2005-1 50 are applicable to the above-noted use. 

3. That prior to finalizing the zoning, a review be conducted by a qualified designer 
to determine what upgrades are required to meet the increased building hazard 
index associated with the above-noted use. 
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Stephen Turco, MCIP, RPP 
Planner 

Donald B. McConnell, MCIP, RPP 
Planning Directar 

Recommended for approval, 

Cbmmissioner Engineering & Planning 





Pat Schinners . 

From: Don Maki 
Sent: April 23, 2012 4.18 PM 
To : Don McConnell: Pat Schinners 
Cc: Len Smith; Tyler Bertrand 
Subject: Rezoning Application A-17-$2-I 41 5 Northland Road 

Hi Don 

The above noted property had been used as dwelling unit up uhtil the owner located his record store in the dweiling. 
This matter was brought to our attention via a complaint. The owner has done this without obtaining the required 

change of used permit. The owner should be aware that the building would have to be reviewed by a qualified designer 
to determine if the building would need to be upgraded to meet the increased building hazard index. This should be 
provided prior to the occupancy of the retail store. 
Don 

Don Maki CBCO 
Chief Building Official 
City of Sault Ste. Marie 
99 Faster Drive 
Sault Ste. Mane, ON P6A 5x6 
Phone (705) 759-5399 
d.maki~citvssm.on.ca 

www.citvssm.orr.c& 
ww.celebratel00sar?ltst@ma:'ie.c(3rr, 
Cdebrating 100 years as a city in 201 2! 



Pat Schinnem 

From: 
Sent: 
To: 
Cc: 
Subject: 

Marlene M~Kinnon <rnmckinnon@ssmrca.ca:, 
April 24,2012 2:51 PM 
Pat Schinners 
Peter Tonatza; Anjum Amin; Linda Whalen 
SSMRCA Response - A-1 7-12-2 

April 24,2012 

Donald B. McConnelf, MCIP, RPP, 
Planning Director 
City of Sault Ste. Marie 
P.O. Box 580 
Sault Ste. Marie, ON P6A 5N1 

Conservation Authority Comments: 

Application # A-1 7-1 2-2 
Steve Roberts 
415 Northland Road 
Sault Ste. Marie 

The subject property is located in an area under the jurisdiction of the Conservation Authority with 
regard to the 0. Reg.176106 for Development, Intetference with Wetlands and Alterations to 
Shoreline and Watercourses as it is within the. flood plain of the Fort Creek. Therefore a permit is 
required for any development on the subject property. 

The subject property is not under consideration of the Drinking Water Source Protection Program of 
the Conservation Authority with regard to Drinking Water Source Protection. 

Should you have any questions on our comments please contact our office. 

Marlene McKinnon 
GIs Specialist 
Sault Ste. Marie Region Conservation Authority 
1100 Fiflh Line East, 
Sault Ste. Marie, Ontario P6A 5K7 
Business: (705) 946-8530 ext 204 
Fax: (705) 946-8533 
Ei~iail: mmckinnon@,ssn~c1t.c5t 



26 April 2012 

Don McConnell 
Planning Director 
City Planning & Engineering Division 

SUBJECT: REZONXNG APPLICATION REVIEW - A-17-12-2 

Dear Mr. McConnell 

The Accessibility Advisory Committee makes the following recommendations 
in respect of barriers to access for person with disabilities on the subject 
rezoning application. 

Exterior 

1, Parking: A business should provide at least one accessible parking 
space. 

2. Walkways & Sidewalks: A barrier free path of travel should provided to 
one entrance. 

3. Curb Cuts: The site plan does not provide enough detail to make a 
comment. 

4. Ramping: Keep at  grade to ensure a safe path of travel or ensure that 
ramping is in compliance with Building Code. 

5. Transit Access: NJA 

6. Lighting: In accordance with the Illuminating Engineers Society of 
North America Standards 

7. Signage: Should be in accordance with city by-laws. 

8. Other: 

Thank you for your attention to these recommendations. 

We request a Site Plan [XI We do not want a Site Plan for review 

Sincerely, 

Gerard Taylor 
Chair, Site Plan Sub Committee 
on behalf of The Accessibility Advisory Committee 



2008 ORTHO PHOTO 
4115 NORTHLAND ROAD 
Planning Application A-1 7-1 2-2 

# I  @ @ 

"ubjecf: Property = 41 5 Northland Road 
%rare 

Mail Label 1D 
A-17-42-2 

Maps 
40 & 1-47 

Metric Scale 
-l : 1800 



SUBJECT PROPERTY MAP 
Mail Label ID 

A-f 7-1 2-2 

415 NORTHLAND ROAD Maps 
40 & $ 4 7  

Planning Application A-17-1 2-2 

Subject Property = 425 Northland Road 
~ E M W  

Subject Property = 41 5 Northland Road 
Meiric Scale 
I : 1800 



EXISTING ZONING MAP 
415 NORTHLAND ROAD Mail A-I Label 7-1 2-2 ID 

Planning Application A-1 7-1 2-2 M a ~ s  
40 & i-47 

Subject Property = 4 f5  Northland Road R3 - Low Density Residential Zone 

C1 -Traditional Commercial Zone R4 - Medium Density Residential Zone 

M2 - Medium Industrial Zone EM - Environmental Management Zone 

M3 - Heavy Industrial Zone PR - Parks and Recreation Zone 

8 
Metric Scale 

S-No. = Special Exception Zoning 3 : 2800 



. . 
. . 

. . 

' .iifry O. ~)deetti, RPP . . . . . .  . 
: Cmmlssi~nar 

. . .. 

Donafd B. M&onntsll, MCIP; RPP : 
Planning Director 

INBINEERING & PLANNING DEPARTMENT 

Planning Division 

Tel: (705) 759-5388 
Fax: (705) 541-7165 

Mayor Debbie Amaroso and 
Members of City Council 

RE: Application No. A-I 8-1 2-OP - filed by Lisa Lofstrorn 

PURPOSE 
The applicant, Lisa Lofstrom, is requesting an Official Plan Amendment to facilitate an 
application to the Committee of Adjustment to create an additional lot in the Rural Area. 
Rural Area Policy 11 of the Official Plan limits new lot creation to one new severance, 
applied from December 2009. The subject property has already been severed once 
since December 2009. 

PROPOSED CHANGE 
The applicant is requesting an Official Plan Amendment by way of a notwithstanding 
clause to the Rural Area Policy I I of the Official Plan 

Subject Property: 
e Location - The subject property is located on the southeast side of Great 

Northern Road, approximately 1 lorn south of its intersection with Schulz Side 
Road, civic no. 680 Fifth Line East 
Size - The subject property has 576m (1,890') of Frontage along Great Northern 
Road, 70m (230') of frontage along Schultz Side Road and 31m (102') of 
frontage along Fifth Line East, totaling approximately 5.4ha (13.34acres) 
Present Use - Rural Residential 
Owner - Lisa Lofstrom 

BACKGROUND 
In 2004 a rural residential lot was created from the southeastern portion of the subject 
property. In June 2010 the southwestern portion of the subject property was severed to 
create the current Martin's Trailers and Accessories site. On November 30 2010, the 
Applicant received approval from the Committee of Adjustment to create one new rural 
residential lot upon the northeast portion of the subject property. 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, ON P6A 5N4 

Telephone: (705) 759-5368 - Fax: (705) 544-7165 
www.cityssrn.on.ca - d.mcconnetl@cityssm.on.ca 



ANALYSIS 
Cansuftation 
The following departmentsfagencies commented on the application as part of the 
consultation process: 

See attached letters - Engineering Dept., Conservation Authority 
0 No objections/comments - Building Division, PWT, Fire Services, PUC 

Services, CSD, Accessibility Advisory Committee, EDC 

Conformity with the Official Plan 
The subject property is designated 'Rural Area' on Land Use Schedule 'C' of the 
Qfficial Plan. In December 2009 Ciw Council approved a number of Amendments 
(OPA No. 467) to the Rural Area policies of the Official Plan. More specifically, 
Rural Area Policy I 1  notes that the further development of lots in the Rural Area 
shall be limited to the creation of one new lot, plus the remnant or retained parcel. 
This limit is applied from the day of the adoption of Official Plan Amendment No. 
167, which was December 2009. 

The southwestern portion of the property was recently severed, however this was to 
facilitate relocating Martin's Trailers, and did not represent the creation of a new 
rural residential lot, therefore did not count towards the one-lot limit. 

A recent (November 2010) severance of a rural residential lot on the northeast 
portion of the subject property did however count towards the one-lot severance, as 
outlined in Rural Area Policy 11 of the Official Plan. Consequently, this application 
does not conform to the current Rural Area Policies of the Official Plan. 

The CN rail line (ACR) abuts the subject property to the southeast. The 
Transportation policies of the Official Plan indicate that proposed residential 
buildings within 300m of a railway right-of-way are required to undertake a noise 
study. Furthermore, where residential buildings are proposed to be located within 
75m of a rail line, the praponent may be required to undertake a vibration study. 
Both studies must be to the satisfaction of the Municipality in consultation with the 
appropriate railway. Given the depth of the subject property, it is anticipated that 
future residential development will likely occur within 75m of the rail line. If 
approved by City Council, such issues wilt be addressed as part of any Committee 
of Adjustment applications. 

Comments 
The applicant, Lisa Lofstrum is requesting an Official Plan Amendment to facilitate a 
severance application to the Committee of Adjustment to create a severance for 
rural residential purposes. 

In 2004 the subject property was part of a much larger parcel, bounded by Fifth. 
Line, Great Northern Road, Schultr Side Road and the rail line. What was once a 
large acreage with easy access to the highway and rail line now comprises four 
separate lots, including the remnant. Approval of this application would be the 
fourth severance in eight years. As it relates to current Official Plan policies, the 
proposed severance is the second since City Council's adoption of the one lot limit 
in December 2009. 



Referring ta the maps attached, the proposed s~jvered portion would have frontage 
on Great Northern Road and Schultz Side Road. Tht3 proposed retained portion 
would maintain frontage on Great Northern Road and Fifth Line East. It is 
understood that access to both properties would be from Schultz Side Road and 
Fifth Line East respectively, rather than Great Northern Road. While the proposed 
severed and remnant properties will adhere to the minimum lot area requirements, 
based on the drawings that have been provided by the applicant, it is difficult to 
confirm the frontages of each lot. If this application is approved, frontage 
requirements can be confirmed at the time of a Committee of Adjustment 
application. 

Planning Division cannot support the approval of this application. The proposal 
does not conform to the recently amendad Rural Area Policies of the Official Plan or 
Provincial Policy. 

Released in 2005, the Provincial Policy Statement (PPS) is the guidance document 
which forms the backbone of local Official Plans throughout the Province. QP's and 
land use decisions 'shall be consistent with Provincial Policies.' 

The overall goal of the PPS is to 'promote efficient development and land use 
patterns which sustain the financial well-being of Municipalities over the long-term'. 
Section 1.1.3 of the PPS states that 'Settlement Areas shall be the focus of growth 
and their vitality and regeneration shall be promoted.' Section 1.1.4.1 of the PPS 
further states that 'permitted uses and activities within rural areas shall relate to the 
management of resources, resource-based recreational activities, limited resid@ntial 
development, and other rural land uses. ' 

The basic philosophy of Provincial Policy is to promote efficient growthfrom within 
the urban area. Good planning principles are based on limiting sprawl and 
promoting development, redevelopment and intensification within the urban 
settlement area at densities that can effectively support city services such as water, 
sewer and road maintenance etc ... A characteristic of the rural area is large lot 
sizes and low development densities. As people move to the rural area, there is a 
greater demand for services, even though densities are not high enough to generate 
a tax base capable of effectively sustaining such service demands. 

Limiting urban sprawl and maintaining rural areas as large blocks also helps to 
accommodate the future growth of the community as well as traditional rural area 
uses such as agriculture, resource based activities and recreational uses. While it is 
recognized that agriculture is not likely a viable use given the soils, as large blocks 
of land are subdivided, future development potential is severely impacted. 

It is difficult to predict specific development opportunities that may arise over the 
long term, however assembling 545 acres for the recently completed solar farm 
would have been more difficult, if not impossible without large blocks of land. Given 
readily available access to the highway and rail line, the City needs to keep future 
development opportunities in mind. Additional rural residential development will 
further sterilize the subject property from a wide variety of future development 
opportunities. 



a6Xc) 

Carrespendence from th@ Enginmring Departm~nt and Sault Ste. Marie Region 
Conservation Authority note that the subje~t property is regulated under Ontario 
Regulation 176f06 and as such, a permit from the Conservation Authority is required 
prior to any development or site alteration. 

IMPACT 
The fiscal impact that rural area development could have on existing municipal service 
provisions is not fully understood. However, it is likely that the increase in rural 
development will lead to a long term increase in demand for higher levels of municipal 
services in the rural area. 

STRATEGIC PLAN 
The Mission Statement of the City's Strategic Plan is "to provide quality and cost- 
effective municipal services in a responsible and supportive manner." The approval of 
multiple lot severances threatens this goal. 

SUlVlMARY 
Traditionally Council has been sympathetic in allowing Rural Area property owners to 
sever or create ane additional property where appropriate. There exists a local market 
for rural residential properties; however widespread 'rural sprawl' is not in accordance 
with ensuring the long term sustainability of the community, especially as it relates to 
providing a variety of future development sites. 

Rural development occurs at densities that are not high enough to support the provision 
of city services in a cost effective manner. Experience shows that as more people 
move to an area, it eventually results in greater demands for local services, however at 
rural densities, the tax base is not sufficient enough to effectively sustain such services. 

further residential development on the subject property could also result in greater land 
use conflicts resutting from the noise generated by the abutting railway and 
TransCanada Highway; however, if approved by City Council, noise and vibration 
studies will be reviewed as part of any Committee of Adjustment applications, 

Although it is recommended that the application be denied, if City Council chooses to 
approve this application, such approvals should be conditional upon the approval of an 
Official Plan Amendment, which would be attached to the implementing by-law at a 
future Council meeting. 

It should be noted that not withstanding Provincial Policy, City Council has approved 
several similar applications recently. 



RECOMMEN'DATiON 
It is recommended that Council denies the applicant's request to amend the Official 
Plan in order to create an additionai rural residential lot, 

Respectfully submitted, Recommended for approval, 

B 

Peter Tonazzo. MCIP. RPP 
Planner 

Donald 6. McConnell, MCIP, RPP 
Planning Diredor 

Recommended for approval, 

Jerry ~dicetti, RPP 
Commissioner Engineering 8 Planning 
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Donald B. McCannell, MCfP, RPP 
Planning Director 
Engineering and Planning Department 
City of Sault Ste. Marie 

Dear Mr. McConnell: 

RE: A-18-12-OP - 680 FIFTH LINE EAST 
REQUEST FOR AN AMENDMENT TO THE OFFICIAL PLAN 

The Engineering and Constru~tion Division has reviewed the above noted application, and 
provides the following: 

The subject property is regulated under Ontario Regulation 176106: Regulation of 
Development, Interference with Wetlands and Alterations to Shorelines and 
Watercourses. 

If you have any questions, please contact the undersigned 

Yours truly, 

Daniel Perri, EIT 
Engineering Intern 

c: Jerry Dolcetti, Commissioner, Engineering & Planning 
Susan Hamilton Beach, P. Eng., Deputy Commissioner, PWT 

F \ENGINEERING DATA\REZONlNG\Flffh Ltne East - CIVIC 680 - A-18-12-OP 2012 05 07 docx 

The Corporation of the City of Sault Ste. Marie 
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Pat Schinners 

From: Marlene McKinnon ~mrnckinnon@ssmrca.ca, 
Sent: May 02,2012. 'l':39 PM 
To: Pat Schinners 
Cc: Peter Tonazza; Frank TesoRn (Home); Linda Whalen 
Subject: SSMRCA Respanse - A-18-12-OP 

May 2,2012 

Donald 6. McConnell, MClP, RPP, 
Planning Director 
City of Sault Ste. Marie 
P.O. Box 580 
Sault Ste. Marie, ON P6A 5N1 

Conservation Authoritv Comments: 

Application # A-18-1 2-OP 
Lisa Lofstrom 
680 Fifth Line East 

Sault Ste. Marie 

The subject property is located in an area under the jurisdiction of the Conservation Authority with 
regard to the 0. Reg.l76/06 for Development, Interference with Wetlands and Alterations to 
Shoreline and Watercourses. A permit is required for development on the subject property and the 
proposed severed lot. 

The subject property is not under consideration of the Drinking Water Source Protection Program of 
the Conservation Authority with regard to Drinking Water Source Protection as it will be a residential 
development. 

Shauld you have any questions on our comments please contact our office. 

Marlene McKinnon 
GIs Specialist 
Sault Ste. Marie Region Conservation Authority 
1 100 Fifth Line East, 
Sault Ste. Marie, Ontario P6A 5K7 
Business: (705) 946-8530 ex t 204 
Fax: (705) 946-8533 
Email: mrnckinnon@ssrnrca.ca 
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Mayor Debbie Arnaroso and 
Members of' City Council 

RE: Digital Signs By-law 

PURPOSE 
The Signs By-law Committee is requesting City Council's approval of the proposed 
Digital Signs By-law. If approved, it is also recommended that Council end the current 
moratorium on digital sign applications. 

BACKGROUND 
On September 26, 201 'I, City Councit passed the following resolution: 
"Whereas the City has been without a comprehensive review of its signs by-law for 
many years; and 
Whereas electronic digital sign regulations are not part of the City's permanent signs 
by-law; and 
Whereas applications for placement of these signs have increased in the city over the 
past year; and 
Whemas a committee made up of City stafl City Council members and industry 
personnel will soon be created to review and perhaps amend the City's current signs 
by-la w; 
Therefore Be it Resolved that City Councn decide on the digifal sign application before 
if and institute a moratorium on all future digital sign requests until such time as a formal 
review of the City's sign policies have been completed and a final decision has been 
made regarding such policies. " 

ANALYSIS 
Background Research 
The following municipal Digital Sign By-laws were studied as par! of the review, 
including: 

Toronto 
Saskatoan 
Nanairno 
Oakville 

Clarington 
Calgary 

e Pitt Meadows 
Traverse City 

The Corporation of the City of Sault Ste. Marie 
P.O. Box 580 - 99 Foster Drive - Sault Ste. Marie, OM P6A 5N1 

Telephone: (705) 759-5368 - Fax: (705) 541-7165 
www.cityssm,on.ca - d,mcconnell@cityssm.on.ca 



r Fredericton 
e St. Johns 

Sudbury 
r Pittsburgh 

Philadelphia 

o Tirnmins 
Edmonton 

r Windsor 
North Bay 

General Findings - Most Municipalities prohibit flashing, scrolling, fading or depicting movement, 
including video, 

* All Municipalities regulate duration of message, brightness and transition of 
message. 

o Minimum duration of message times generally range from 6-15 seconds. 
o Transition of messages must occur in less than 1 second. 

The overall effect is that sign messages must be static for a set 
period, and then change quickly to a new static message, with 
little or no effects of the change, such as scrolling, fading or 
flashing. 

Most Municipalities require automatic light sensors to ensure that sign brightness 
is continually adjusted to ambient lighting conditions. 
All by-laws reviewed had general prohibitions upon signs emitting sound or being 
interactive in any way. 

o All by-laws reviewed differentiate and regulate on-site vs. off-site advertising. 
r All by-laws contained general clauses noting that digital signage cannot block or 

reduce the visibility of a traffic control signalldevice. This included depicting 
images that could be misinterpreted as an emergency vehicle or traffic control 
devicelsig n. 

Public Consultation 
w Februaw 23 - A draft by-law was circulated to iocal sign industry stakeholders 

for comment - Feedback from this circulation was minimal, including: 
o Perceived inconsistency in enforcement. 
o The minimum message duration of at least I minute was seen as too 

restrictive. 
e April 2 - Draft by-law provided to Council for information. 

o Public notice was sent to sign industry stakehotders and advertised in 
the Sault Star and Sault This Week. 

r April 25 - Public Q ~ e n  House. The Open House was attended by approximately 
30 people, primarily local business owners and the signs industry. Most of the 
attendees either had existing digital signs or were considering purchasing and 
installing a digital sign. In general, the comments at that meeting were quite 
critical of the draft regulations. Much of the regulations are focused an public 
safety. The group generally felt that the urban landscape is littered with 
distractions and that overly cautious regulations were not warranted. The 
following 6 main issues were identified: 

o Minimum Duration of Message - I minute is too long 
o Off-site vs. On-site advertisinq - The by-law should not restrict what can 

be advertised. 



o Prohibition of flashina/scroilinrrlfadin_glvideo - The by-law should allow 
digital signs to be utilized to their fullest capabilities. 

o Setbacks from Intersections - Safetv Review. The by-law should not 
require a proponent to hire a qualified professional to conduct a safety 
review. This is onerous upon the Applicant and un-warranted. 

o Prohibition o f i t a l  Portable Signs - The group questioned why 
portable signage could not be made digital. 

o Prohibition of Proiected Sianage - It was suggested that rather than 
prohibit projected signage, such signage could be permitted on a case- 
by-case 'trial' basis. 

Written Feedback - A total of 8 letters were received from various stakeholders, 
including business owners, the signs industry and the general public. It is worth 
noting that written comments were far less critical of the draft by-law than those 
in attendance at the open house, however duration of message (proposed to be 
>I minute) was consistently cited as a concern. 
Anecdotal Feedback - The regulation of signage is a polarizing endeavour. The 
ability to advertise is crucial to the success of any business. Furthermore, the 
success of any sign company is directly based on the volume of signs which they 
are able to install and maintain. Therefore, formal feedback from stakeholders 
has been forthcoming. Formal feedback from the general public has not been so 
forthcoming, Staff has had a number of discussions with members of the public 
who feel that digital signs are a distraction, however for the most part, such input 
has not been formally submitted. 

Discussion of Feedback 
e Minimum Duration of Message - Of the by-laws reviewed, the minimum duration 

of message generally ranged from 6-15 seconds; however there were some at 
30 seconds and 1 minute. Agreeing that 1 minute is out of line with most of the 
other by-laws, the Committee proposes to reduce the minimum duration of 
message from I minute to 15 seconds. 

r Off-site vs. On-site Advertising - Of the by-laws reviewed, most regulated off-site 
vs, on-site advertising. Off-site advertising is the advertising of goods and 
services which are not available on the site in which the sign is located. Existing 
Signs By-law 2005-166 currently regulates off-site vs. on-site by defining 
'billboards' as off-site advertising and only permitting them in certain areas, 
Trunk Road, Second Line West, Great Northern Road, Bruce Street and not 
more than 25 billboards within the downtown. 
A recent change to the Municipal Act grants the Municipality the authority to 
directly regulate sign content as it pertains to off-site and on-site advertising. 
The rationale for such regulations is to curb a proliferation of signage and 
billboards. Although local business owners were quite critical of this regulation, 
written comments from national and local digital sign companies were not. One 
could surmise that digital sign companies doing business in other communities 
throughout Ontario and Canada have had to deal with such regulations for some 
time. 
Having said this, it is recognized that such regulations would be very difficult to 
interpret and enforce. For example, public service announcements might be a 
positive by-product of digital signage. It is also recognized that restricting on-site 



vs, off-site severely reduces the financial viability of investing in such signage. 
Finally, the argument of aesthetics and reducing sign clutter is philosophical and 
difficuf to impose on sign and business owners within the local context. 
For these reasons, the Committee is proposing that the Digital Sign By-law not 
regulate on-site and off-site advertising. 

e Prohibition of flashin~/scrollindfadinn/video - The majority of the by-laws 
reviewed prohibited flashing, scrolling, fading, video and any movement beyond 
a rapid (less than 1 second) transition between different messages. At the public 
open house it was recommended that such a prohibition was not appropriate. 
The Signs By-law Committee feels that it is appropriate in order to reduce 
potential distraction to motorists. Furthermore, such prohibitions are in line with 
the overwhelming majority of existing municipal digital signs by-laws. Apart from 
older digital signs and specific areas such as YongelDundas Square, Toronto, 
there are very few digital signs which depict moving, flashing or scrolling images. 
Therefore, the draft by-law continues to prohibit flashing, scrolling, fading and 
video. 
Setbacks from Intersections - Safetv Review - The original draft by-law required 
proponents to hire a qualified professional to conduct a 'safety review' for any 
digital signs proposed to be located within 100m of a signalized intersection or 
50m of a non-signalized intersection or rail crossing. This regulation was 
consistent with Edmonton's recently approved by-law, current Ministry of 
Transportation (MTO) policies relating to digital signs on Highways and the 
interim policy provided by Martin Rendl and approved by City Council last 
summer, As a result of numerous comments provided, the distance from 
intersections has been significantly reduced to 30m from a signalized 
intersection and 15m of a non-signalized intersection. There is currently much 
debate as to whether or not digital signs pose a safety concern when located 
near intersections. The issue is distraction at or near 'driver decision points' 
such as intersections. A number of studies were submitted as a result of public 
notice. Each attached study concludes that digital signage is not a distraction 
and can be located near intersections. There also exist numerous studies which 
conclude that digital signage does in fact cause an undue distraction. Although it 
is recognized as a critical piece of information, the debate as to whether or not 
digital signs are a distraction is a much larger one, beyond the resources and 
time constraints of this project. 

Given the current disagreement among experts and without the benefit of costly 
expert advice, City staff must rely on in-house expertise and a comparison of 
other- Municipal By-laws. The City's Department of Public Works and 
Transportation has consistently opposed digital sign applications in close 
proximity to street intersections. It is also understood that the Trafic Safety 
Authority (TSA) is currently undertaking an independent study to develop digital 
sign regulations. 

The Committee is of the opinion that safety review requirements are appropriate; 
until such time that the TSA study has been completed. At that time, this 
regulation can be re-visited. 



At the Open House it was also suggested that City staff should conduct the 
safety review. This is inconsistent with current Municipal practises. Under most 
circumstances, Municipal organizations are review agencies, even where by- 
laws, codes, regulations or guidelines exist. In the case of digital signage, where 
a generally recognized regulation does not exist, it is imperative to have a 
qualified professional review the proposal if it is within close proximity to an 
intersection. 

Prahibition of Disital Portable Signs - Portable signs can be easily and quickly 
located and relocated on any property, thus making enforcement dimcult. In 
many cases, the Municipality identifies an illegal portable sign and notifies the 
owner, who simply re-locates the sign, often without a permit and in 
contravention of the existing by-law. The situation then repeats itself. Building 
staff has spent countless resources attempting to enforce portable sign 
regulations, resulting in perceived enforcement inequalities. The prohibition of 
digital portable signs is therefore recommended, given the aforementioned 
difficulties with enforcement. 
Given cost and vandalism concerns, it is not anticipated that a large number of 
digital portable signs would be forthcoming. 
Prohibition of Proiected Sianaqe - The original draft by-law prohibited projected 
signage. The technology employed to project digital signage onto a building, 
structure or any surface is quite accessible and portable. Special regard must be 
given to where the projector is located and how projected light may impact 
motorists. Furthermore, projected signage has the potential to be very large. 
Having said this, the Committee agrees that such signage could be appropriately 
located on a case-by-case basis. Consequently, a process for approving 
projected signage on a case-by-case basis has been included in the proposed 
by-law. 

* D&ital Sianaae Installed on Vehicles - In recent months a local company has 
been supplying digital reader boards to be installed on top of vehicles. It has 
been suggested that the Digital Signs By-law could regulate such signage. The 
Committee feels that such regulations would exceed local jurisdiction and is most 
appropriately dealt with by the Province under the Highway Traffic Act. 
Consequently, the proposed Digital Signs By-law will not regutate the installation 
of digital signage on vehicles. 

* A~plicabilitv: Bv-law will not be Retro-active - As per the Municipal Act, the by- 
law is not retro-active. Existing lawful digital signs that do not meet the 
regulations contained in the proposed Digital Signs By-law may continue to 
operate in the same manner. There are also a number of recently approved 
digital signs with special agreementslregulations. Where an agreement or site 
specific regulation is more restrictive than a regulation within the proposed by- 
law (such as duration of message or on-site vs. off-site), the digital sign may 
begin to operate in accordance with the proposed by-law as approved by City 
Council. 

IMPACT 
There are no significant impacts resulting from the approval of this request. 



STRATEGIC PLAN 
Approval of this request is not related to any activity identified in the City's Corporate 
Strategic Plan. 

SUMMARY 
For every study that says digital signs are a distraction, there is a study that says they 
are not. One perspective is that without regulation, digital signage poses a distraction. 
The other perspective is that 'accidents happen' and it is not necessarily digital signs 
that cause the distraction. There are a number of studies that support both 
perspectives, and critics point out that a truly independent comprehensive study has yet 
to be completed. 

The proposed Digital Signs By-law was originally drafted with a cautious eye toward 
public safety. Public consultation has resulted in a number of substantial changes, with 
special regard for allowing local businesses and entrepreneur's to take full advantage of 
this technology, while at the same time maintaining public safety. Based upon a review 
of Municipal Digital Sign By-taws from throughout Canada and the United States, the 
Committee is confident that the proposed by-law is in line with other regulations. 

Once the Traffic Safety Authority completes a review and establishes general 
regulations, the proposed by-law can be reviewed and updated if necessary. 

RECOMMENDATION 
That City Council approves the proposed Digital Signs By-law and repeals ,the current 
moratorium on digital signaga. 

Respectfully Su bmitted, 

Peter Tonazzo, MCIP, RPP 
PLANNER 

Recommended for approval, - 

Donald B. McConnell, MCIP, RPP 
Planning Director 

Recommended for approval, 

Commissioner Engineering & Planning 
attachmentts) 



PROIROSED DIGITAL SIGNS BY-LAW 

1 ENTERPRETATION 

1.1 Notwithstanding the provisions of Signs By-law 2005-166, this by-law shall 
ex:xclusively regulate digital signs and digital, fuel price indicator signs. 

1.2 Where a specific provision of this by-law conflicts with a specific provision of 
by-law 2005:166, the provision contailled herein shall prevail. 

2 DEFINITIONS 

2.1 Billboard Sign - An outdoor sign that advertises goods and services that are not 
available upon the same property or premises in which the sign is located. 

Digital Sign - Means any sign that is remote fy changed on or off site and 
incorporates a technology or method allowing sign copy to be changed without 
having to physically or mechanically replace the sign face or its components. 
Such signage may include but is not limited to the following: 

LED, LCD, Plasma screens and projectors which may depict and/or 
project text, pictures and/or videos 
Digital readerboards which dcpict moving or static text only 

Exclusion - Digital Fuel Price Indicator Signs 

2.3 Digital Fuel Price Indicator Sign - A portion of a sign in association with a fuel 
sales use, as defined by zoning by-law 2005-150, as amended, which contains a 
digital display of current fuel prices only. 

2.6 Sign - A device or structure used or capable of being used as a visual medium to 
attract attention to a specific subject matter for identification, information or 
advertising purposes. 

2,7 Sign Copy - Any colour, graphic logo, symbof, word, numeral, text, image, 
message, picture or combination thereof displayed on a sign face. 

2-8 Sign Face - is the interior area of a sign, excluding the frame portion of the sign. 

3 REGULATIONS FOR DIGITAL SIGNS 

3.1 General Prohibitions 
No digital sign shall: 

a. Flash, scroll or fade, during the transition of s ign copy as described later in this 
by-law, including any lighting or backlighting effects; 

b. Emit sound or be interactive in any way; 



c. Depict or display sign copy that could be misjn~erpreted as an emergency vehicle 
or trafiic controj device; 

d. Block or reduce the visibility of a traffic signal, trafic sign or other traffic control 
device; 

e. Contain the words or phrases 'Stop', 'Go Slow', 'Caution', 'Danger', 'Warning', 
'Emergency', 'Yield' or 'Detour', unless such word or phrase is part of the name 
of a business or product and is displayed solely to identify such business or 
product; 

f. 13e a portable sign as defined by Signs by-law 2005-1 66; 

g. Re pro.jected onto a building structure or any surface, unless approved by the 
Commissioner of Engineering and Planning, or designate, as outlined in Section 5 
of this by-law. 

h. Be located or encroach upon a public right of' way, unless permitted herein or by 
Streets by-law 2008-1 3 1 as amended. 

3.2 Duration of Message 

Digital sign copy shall be displayed continuously in a static manner and without change 
for a period of time that is not tess than 15 seconds. 

3.3 Transition of Messages 

Sigu copy may change if the transition: 
a, Xs no longer than 1 second in duration; 
b. Is a cl~ange of the entire digital sign copy mea; 
c. Does not consist of partial, incremental or sequentiai changes of the sign copy 

area; and, 
d. Does not display any visible e.lTects including but not limited to motion, fading, 

dissolving, flashing, intermittent or blinking light, scrolling or the illusion of such 
effects. 

3.4 Brightness 

a. All digital signs shall be equipped with an automatic light sensor to adjust the 
brightness level of the sign copy area. The sensor must be set so that brightness 
levels do not exceed 3.23 tux (0.3 foot candles) above ambient tight conditions as 
measured using a Lwr meter at a preset distance depending on sign area. The 
measurement distance shall be calculated with the following formula: The square 
root of the sign area x 100. Example using a 5m2 sign: d(5m2 x 100) = 22.3m. 

b. Notwithstanding maximum brightness levels, the sign shall not cause undue glare 
to the satisfaction of the Chief Building Official 



3.5 Location 

a Uigilal signs are permitted in commercial, Industrial, Institutional and Parks and 
Recreation Zones as outlined in Zoning By-law 2005- 150. Digital signs are also 
permitted in accordance with the billboard regulations set out in Signs by-law 
2005-166, unless otherwise noted in this By-law. 

b. TJnless otherwise noted in this By-law, digital signs shall adhere to the size, 
setback and sight triangle regulations set out in by-law 2005-166. 

c. Digital signs shall be setback a minimum of 22m fiom a residential zone. 

3.6 Setbacks from Intersections 

Where a digitc~l sign is to be located within 30m of a signalized intersection or 15m of a 
non-signalized intersection o l 2  publicly owned roadways or a railway crossing, prior to 
the issuance of a pennit, a safety review must be conducted by a Professional Engineer, 
to the satisfaction of the Commissioner of Public Works and Transportation. The 
distances shall be measured from the lot lines abutting the intersection. 

a. The safety review shall identie why the sign is acceptable at the location 
being proposed, as well as any mitigating measures aimed at reducing 
potential risks, based upon but not limited to the following items: 

i. Crash history 
ii. Traffic and pedestrian volumes 

iii. Roadway speed 
iv, Existing and expected driver workload 
v. Relative geometric complexity of the roadway and/or intersection. 

The distance from any intersection shall be measured fiom the nearest curb that is 
adjacent to the intersection of 2 or more public andlor rail line right of ways. 

I 

3.7 Specific Digital Sig@ Regulations 
Sign Types 
where Digital 
Sign Copy is 
Permitted 

Billboard Sign 

Canopy, 
Awning, 
Marquee 

Maximum 
Size 

-- 
20111' 
NIA 

Ground Sign 7.5113' NI A No minimum. 

Not more than 
1 digitul sign 

per Iot. 

Maximum 
Prajection 
Where 
Applicable 

N/A 
NIA 

Wall Sign 
Window Sign 

15% of facade 
50% of total 
window area 

Minimum setbacks, maximum height 
and sight triangle regulations, 
minimum separation between signs 
and any other provisions not 
specifically mentioned in this by-law. 

Same as those outlined for specific 
sign types in By-law 2005-166 

Minimum Maxi~nitm 
Clearance 
above 
established 
grade 
3 m 
3 m 

0.3m 
N/A 

number of 
Digital Signs 
per Lot 

3m 
3m 



4 REGULATIONS FOR DIGITAL FUEL PRICE INDICA TOR SIGNS 

Nothing in this by-law shall restrict the use of Digital Fuel Price Indicator Signs so long 
as they are in association with, and located upon the same site as a fuel sales use. Not 
more than 2 digital .fuel price indicator signs are permitted. Each digital fuel price 
indicator sign copy area may not exceed 0,5mZ (5.3sq.ft). 

5 REGULATIOSN FOR DIGITAL SIGNS THAT ARE PROJECTED ONTO 
A BUILDING, STRUCTURE OR ANY OTHER SURFACE. 

a. Prior to the issuance of a signs permit for any digital Signs that are to be 
projected onto a building, structure or any other surface, the written 
approval of the Pianning Director is required. The review will be based 
upon consultation with relevant city departments and outside agencies, 
including but not limited to: 

i. Public Works and Transpoi-tation 
ii.  Building Division 

iii. Legal Department - For Municipal property. 
iv. PUC Services Inc. 

b. An application to project digital signage onto any building, structure or 
surface, shall be submitted to the Planning Division, and must be 
accompanied by: 

i. Application fee of $150 
ii. A site plan showing: 

1. Size and location of the projected sign 
2. Location of projector 

iii. Written confir mation from the property owner, agreeing to the 
application to permit a projected digital sign, as well as projecting 
equipment. 

c.  If the application is denied, the applicant may request a Council decision. 

6 ADDlTIONAL REGULATIONS FOR ALL DIGITAL SIGNS 

a. Digital signs shall be designed so as to cease operation in the case of a 
malfunction. 

7 APPLICATION REQUIREMENTS 

Applications for digital signs must include the following, in addition to the application 
requirements set out in Signs by-law 2005-166: 

a. One copy of a scaled drawing for each side of the sign, giving all dimensions and 
areas, as well as colours and materials used. 



b. One wpy of a site plan showing the proposed location of the sign in relation to 
sight triangles, signalized and non-signalized intersections and lot lines. 

I. If applicable, a safely review, completed by a quaIified 
Professiorzdl Engineer, as outlined above. 

c. One signed copy of Appendix A which includes the following statements: 
i. The applicant agrees to only display on-site advertising, unless the 

application is for st billboard sign. 
ii. The applicant has read, understands and agrees to adhere to the regulations 

contained in the following sections of this by-law: 
* General Prohibitioi~s 

Duration of Message 
@ Transition of Messages 

Brightness 

8 PENALTY 

Every person who contravenes the provisions of this by-law is guilty of an offence and an 
conviction is liable to a fine as provided for in the Provincial Offences Act. 



APPENDIX A 

APPLICANT AFFIDAVIT FOR DIGITAL SIGNS 

I hereby affirm and certitj that the sign being installed under this permit application will 
adhere to the requirements of the City of Sault Ste. Marie Digital Signs By-law, including 
but not limited to: 

1. The sign will display 'static' messages for a period of at least 15 seconds. 
2. The transition between sign copy will take less than 1 second. Such transition 

will. be 8 change of the entire digital sign copy area, without any effects such as 
flashing, fading or scrolling. 

3. 'I'l~c digital sign will be equipped with an automatic light sensor, set so that 
brightness levels do not exceed 3.23 tux above ambienl light conditions. 

(print name) have read and understand the requirements and 
restrictions set out in the Digital Signs By-law. 

Date: 



Peter Tonazzo 6(6f(d) 
From: John Dick ~j.dickhdequip@gmail.com~ 
Sent: March 30,2012 1:57 PM 
To: Peter Tonavo 
Subject: Digital Sign 

Dear Peter, 

I have reviewed the Digital Sign bay-law and there are a 1 item that stands out particularly "Duration of 
Message" . The digital sign copy shall be displayed continuously in a static manner and without change for 
period of 1 minute. Accordingly to the sign supplier of message from 6 sec, 15 sec, to 30 second. One minute 
intervals are far to long of a period. T propose if passibie for our sign on the hwy 15 - 30 sec intervals, due to 
hwy trafic & speeds driven. I can see the I min interval in the downtown business core due ta trafic lights / 
intersections. 

Peter for your infomation below: 

At 15 seconds as timed on Hwy f 7 E allowed for 16 cars gone by as of couple of minutes ago. Here we are 
dealing with 2 lanes of trac and traSfic not stopped by Lights or intersections. 

Thanks Peter, ' 

-- 
John Dick Jr 
Sales Marketing Manager NA, CA, SA 
HD Equipment Sdes & Service 
967 TnrPlk Road 
Sadt Ste. Marie, ON Canada P6A5K9 
Tel: 705.759.1 133 1 123 

i :  
Fax: 705.759.4521 
Email: hdequip@,soonet.ca 
Website: www.Astencoo~orthA~nerica.com 
www.AstencookCentralArnerica.com 
www.AstencookSouthAmerica.coq 



Malcolm White 

From: Kim Vaudry on behalf of City Clerk 
Sent: May 1 1,2012 8:34 AM 
To : Malcolm White 
Subject: FW: DIGITAL SfGNS 

From: Domenic Coccimiglio [mailto:domco21@yahoo.ca] 
Sent: May 10,2012 4:30 PM 
To: City Clerk 
Subject: DIGITAL SIGNS 

---- Forwarded Message ---- 
From: Bridgetown Realty <bridgetownrealty@shawbiz.ca> 
To: domco21 @yahoo.ca 
Sent: Thursday, May 10, 2012 2:45:55 PM 
Subject: 

May 9,2012 

RE: DIGITAL SIGNS 

Hi, 
On Monday May 1 4 ~  2012, at city comcil meeting I believe council is going to create a by-law to regulate 
Digital Signs wagc in Sault Ste. Marie. I attended the meeting on Wednesday April ~5~ and could not believe 
some of tlte remarks Ilmt were made. (examples: one minute intervals for messages to change, loometres from 
intersection that has a traffic light, and others) 

We were told that this is what is happening in other communities.. . .there we go again, being 
FOLLOWERS rather than LEADERS. 

What about a made in SAULT STE. MARIE solution, so other corninunities can compare to us. 

Digital Signs are expensive but effective. Digitd Signs may even eliminate some portable signs, therefore 
cleaning up the street level obstructions to traffic. 

At the meeting all I kept hearing over and over was that they may be a distraction to motorist. This comment 
makes no sense. Storeowners that put out fancy displays in their storefronts is also a distraction. Motorists have 
to turn their heads to see the displays. Everything, from a car dealer displaying a fancy car at roadside to the 
other extreme of a person being drunk at the side of the road can be a distraction. At least with any signage the 
motorist is looking forward. 

Perhaps the digital sign at Second Line East (across Water Tower) may be to much of a distraction, but I don't 
believe the city can prove it has caused any accidents. 

There are presently some digital signs that are near traffic lights but these will be "grandfathered" in. Where is 
the fairness to this? 



' 

I choose to follow the rules while others hired out of town companies to install their digital signs (illegally) and 
apply for a permit fatel. Than a "deal" gets struck and they are "grandfathered" in. What a way to encourage 
business people to do busii~ess legally. What a SHAME 

I believe there should be some controls with everything but everyone should abide by the same rules. 

Limiting the size of the digital sign I can understand, but other than that if a permit can be obtained for a regular 
sign it should also apply equally to a digital sign. 

Remember we are a city that proclaims we are OPEN FOR BUSINESS ---or are those just words we like to 
say. 

If you have any questions please feel free to contact me. 

Domenic Cocciniiglio 
Broker of RecordiOwner 
BRIDGET0 WN WALTY 1NC. 
705-946-5885 or my cell 705-941-8262 



Peter Tonazzo . , 

From: Ross Muzylo cross.muzylo@~uklooropportunities.com> 
Sent: April 24, 2012 220 PM 
To: Peter Tonazzo 
Cc: allan.peck@outdooropportunitie~.com 
Su bjeci: Draft digital sign regulations 

Dear Peter: 

Further to our telephone conversation today we have read the draft digital signs By-law and wish to make the following 
comments. 

1. We agree with the comments attributed to you in the SauC Star namely, "Digital signs are fairly expensive and that 
may defer someone from purchasing one." A ten foot by twenty faot digital billboard costs in the neighbourhood of $90k, As 
a result, it would only be suitable in high traff~c areas to warrant this type of expenditure. 

2. In order f ~ ~ d i g i f l l  signs to be economically viable would require at least a 6 to 10 second interval between messages. Given 
the speed of vehicular traffic, a static 6-second digital message would be similar in duration to viewing a traditional static 
billboard. 

Respecffully, we would ask you to consider a change to section 3.2 of the draft regulations to reflect a more appropriate duration in the 
case of billboard signs 

Also, would you kindly arrange to have our company placed on your contact list with ~ s p e c t  to agendas, minutes and upcoming 
meetings concerning your sign bydaw? 

Yours truly, 

Ross Muzylo 
President 
Outdoor Opportunities [nc. 
Agents for Canadian Pacific Railway 
(905) 763-7552 



Malcolm White 

From: Ross Muzylo ~ross,muzylo@outdooropportunities.com~ 
Sent: May 18,2012 12:35 PM 
To: Peter Tonauo; twincitysigns@live.com; northern.lights@shaw.ca; fiore.boschi@sisgroup.ca; 

febbz-77@hotmail,com; willson.carter.bruce@hotmail.com; superior7@shaw.ca; 
mmaki@mgp-arch-engm; terra.fisher@daktronks.com; mdelfre@bushplane.com; 
domenic@bridgetownrealty.ca; jeffry@algomaastro.org, waynehudson@shaw.ca; 'John Dick'; 
ross.viotto@century21 .ca: pjmctarty@shaw.ca; danny@algomamortgage.com; 'CLASSIC 
SIGNS'; 'Leslie Cook'; shelley@ssmcoc.com; jeffrey@algomaastro.org 

Cc: Malcolm White; allan.peck@outdooropportunities.com; 
karen,peck@ou2dooroppor2unities.com 

Subject: RE: Re. Digital Signs By-law 

Peter: 

Thank you for the recent update. The only comments we wish to make is to respectfully ask you to reconsider the duration 
of 'I5 seconds. Some municipalities allow for as little as a 6-second duration which makes the digital display economicalty 
viable. A 15 second duration would pretty well guarantee no interest by either the sign owner or the advertiser, who would 
be faced with unreasonably high rental fees. 

As you may be aware, the City of Ottawa is also considering digital advertising and has spent the last two years analyzing 
the effects of digital signage. We are taking the liberty of attaching a segment of their May 2012 "Draft Proposal" for your 
committee's review. As you can see, the City of Ottawa is recommending a ten second duration. 

Timing o f  Image Changes 

For the du.ration of the digital billboard pilot project, the billboards have operated at a minixnum dwell time of 
six seconds. In other words, an iinage on a screen has been required to remain static for at least six seconds 
before it can be chaa~ged to another image. As part of the research undertaken, it was discovered that even 
though the six second minimum dwell time is common in North America, some municipalities choose to set 
these minimum periods of static images to eight or even 10 seconds. Since the digital billboard questionnaires 
showed a preference for longer image dwell times and it is thought that this may reduce the potentid for driver 
distraction? it is recomn~ended that the minimum dwell times on all digital billboards be extended from the 
c~lrrent from six secoilds to 10 seconds. 

During the first half year of operation, the billboards displayed the current time and temperature for only two 
seconds, three times per minute. This was eliminated because the quick image changes led to concerns about 
driver distraction. However, many survey respondents expressed appreciation for this information, and as a 
result, the by-law will allow the time and/or temperature to be featured as part of the City messages, which will 
be displayed for 10 continuous seconds per minute of operatioil on digital billboards that are located on City 
property. 

In view of the foregoing, we would respectfully request you amend section 3.2 of your proposed 
digital sign by-law from 15 seconds to 10 seconds. 

Yours truly, 

Ross Muzylo 

President 



-----Original Message---- 
From: Peter Tonazzo [mailto:p.tonazzo@cityssm.on.ca] 
Sent: May 18, 2012 11:14 AM 
To: twincitysigns@live.com; northern.lights@shaw.ca; fiow,boschi@sisgroup.ca; febbz-77@hotmail.com; 
willson.carter.bruce@hotmaii.com; superlor7@shaw,ca; mrnaki@mgp-arch-eng.ca; terra.fisher@daktronics.com; 
mdalfre@bushplaw.com; domenic@bridgetownrealt?/.~; jefFry@algomaastro.org; waynehudsonQshaw.ca; John 
Dick; ross.viotto@century21.ca; rass.rnuzylo@outdooropportunities.com; pjmclarty@shaw.ca; 
danny6aIgornamo~gage.corn; CLASSIC SIGNS; Leslie Cook; shelley6ssmcoc.com; jeffrey@aIgomaastro.org 
Cc: Malcolm White 
Subject: RE: Re: Digital Signs By-law 

Hello, 

Please find attached the proposed digiral signs by-law, Copies are available online and a t  the Planning Division 

offices. The by-law will be on Council's May 28"' Agenda. It is estimated that this will be discussed at 

approximately 6pm or thereafter. Notable changes include: 

1. Min. Duration of message reduced Prom lrninute to 1Sseconds. 

2 .  We will no longer regulate on-site vs. off-site advertising. 
3. Projected signage wilt be permitted on a case-by-case basis. 

4. Original draft by-law required a safety review if signs were proposed within 100rn of a signalized and 
50m of a non-signalized intersection or rail crossing. The distances have been reduced to 30rn/15m 
respectively. 

The covering report will be available Thursday of next week. I will forward it to you then. If you have any 

questions or comments, please contact me. If you wish to provide formal comments in writing, please forward 
them to: 

M. White, City Clerk 
P.O. Box 580, Sault Ste. Marie, ON, P6A 5N1 

citvclerk@citvssrn.on.ca 

Regards, 

Peter Tonauo, MCIP, RPP 
Planner 
City of Sault Ste. Marie 
99 Foster Dr. 
Sault Ste. Marie, ON 
P6A 5x6 
Tel: 705.759.2780 
Fax: 705.541.7165 
p.tonazzo@cityssrn.on.ca 

.-..~%.* .*., s.w..>.,.>.:<> *.-,-..-.e'w .... '.,...','....s.'.2 -"~ - .... ,, ,... " .... " ",.,~ .,...~..... " . ,,,." .,,-. ~"-.~"-..~"-..~-.--"-"--~.~-*-< 
From: Peter Tonazzo 
Sent: May 11,2012 3 5 8  PM 
To: 'twincitysigns@live.com'; 'Northern Lights' (northern.lights@shaw.ca); 'fiore,boschi@sisgroup.ca'; 
'febbz-77@hotmail,com'; 'willson.carter.bruce@hotmail.com'; Matt (superior7@shaw.ca); 'mmaki@mgp-arch- 
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eng.m'; 'ter~a,BsherQdaktronia.comt; 'mdelfre@bushplane.com'; 'domenic@bridgetownrealty.ca'; 
'jeffry@algomastro.or~'; 'waynehudsanQshaw,ca'; 'John Dick'; 'ras~.viat"to@century21,ca'; Ross Muqlo 
(ross.muzylo@outclooropportunitie~~c~m); Peter Mclarty (pjmclarty@shaw.ca); Dan Alessandrini 
(danny@algornamortgage~com); 'CLASSIC SIGNS'; 'Leslie Cook'; 'shellcy@ssmcoc.mm' 
Subje& Re: Digital Signs By-Jaw 

Hello, 

Again, thanks for your input at the recent digital sign's open house. We have reviewed aft comments, and 

substantial changes have been made to the Draft By-law. We have decided to bring the revised by-law forward 
for  council"^ approval on May 28th+ 

I anticipate the new by-law being available for your review later next week. I will forward a copy to everybody 
via ernail. 

Have a nice weekend, 

Peter f onazzo, MCIP, RPP 
Planner 
City of Sault Ste. Marie 
99 Foster Dr. 
Sault Ste. Marie, ON 
P6A 5x6 
Tel: 705.759.2780 
Fax: 705.541.7165 
p.tonazzoAcitvssm.on.ca 



From: Peter M~Larty .cpjmclarty@shaw.ca> 
Sent: April 25, 2012 10:17 PM 
To: Peter Tonazzo 
Subject: Digital Signs 

Hi Peter 

If the paper waas accurate I like the proposal. 

Comments: 
1. They should not be near busy intersections where they distract from turn signals ... e.g. the present one near Leon's 2 .  

They should "fade" on and off, The sudden flash causes a visual distraction to drivers., 
3. 1 like the idea of an extended "on" period,..30 to 60 seconds 4. 1 don't know Row you regulate brightness ... but it 
should be "limited". 
The Toyota sign is too bright after dark, 

Regards 

Peter McLarty 

755 Fifth Line EAst 



Peter Tonauo bl6W.d 
From: Matt <superior7@shaw ca> 
Sent: April 30,2042 &30 AM 
To: Peter k n a r z o  
Subject: FW: sign bylaw 

Peter 

RE: Digital Sign bylaw 

On behalf of Superior 7 Advertising, we are pleased with the current draft by-law. 

Off site advertising has to be taken serious with n o  exceptions or else this will become a problem, and a proliferation of 
sign patIution. Superior 7 Adv has had .to follow these by-laws, and expect everyone else to  as well, also we need to 
make sure that once the by-laws is passed it needs to be enforced. 

~ d o d  job! 

Matt Patreau 
Superior 7 Advertising 
7059464357 

From: BIayn rrnailto:info@rezolutionprint.co~ 
Sent: Friday, April 27, 2012 215 PM 
To: 'Matt' 
Subject: sign bylaw 

Hey i read thru the bylaw and I think its pretty good. The only thing I question is the 1 minute length of the ads. 1 think 6- 
10 sec min is the norm. 

Also they have nothing in regards to size of displays (Max sign size) unless that falls under the existing byfaw for size. 

Blayn Morley 
Superior 7 Advetlising 

Tel: 705.946.4357 

Cell: 705.257.2472 

Fax: 705.946.1428 
Email: info@rezoiutionprint.com 

No v i m  found in this message. 
Checked by AVG - www.avg.com 
Version: 10.0.1424 / Virus Database: 241 1/4967 - Release Date: 04/29/12 



! 
Rear Estate Srap 

&The Morigo e Centre 
2 tlueen 4. W, 

soutt Sie. ~orie,  ON April 27, 201 2 
P6A 1AZ 

Phone: 10S-94P.StOf City of Sault Ste. Marie 
(7867) 

705.~42.211h Att: Mi. Peter Tonazzo, MCIP, RPP 
Mlort one Centre plamer 

FOX: i'!5.942.9050 
I 99 Foster Drive 

1 Firstly, 1 know 1 speak for all the stakeholders when 1 say lhank you for the 
f lopportunity to discuss the proposed bylaw for new digital sign erection in Sault Ste 
( Marie. ft is unfortunate that more staE a~d CammittcelCauncil Members were not 

able to attend this f m m  as 1 think this bylaw will shape the future of a ""New 
Signage" era in Sa~rlt Ste Marie. 

1 
/ There were several very relevant points whioh were made at the meeting which I 

I 
hope you will take back and give strong consideration to during the formulation 
pracess for this new bylaw. 

t 
As I understa~d, the City's major concerns are I /  safety and 21 ' i wsthetics/conformity. 

i 
1 believe the biggest stumbling block for most of the participants is that the 
proposed by-law for any "newly erected" digital sign provides for a rather lengthy 

I minimum transition time of one minute. 

The question asked at meeting was why this extraordinarily long period of 
time is being imposed, when thc industry standard is anywhere in the range o f  5- 
10 secands, 



Has any research revealed that n lmger transition will result in increased public 
safety , or a significant redaction of mixor vehideIpedestxi51~1 accidents ? Tf such 
research does exist, we the ritccttistics quantitatively significmt enough & denote the 
necessity far irnplcrnentation of such a restrictive mle in the bylaw? 

As per your request 1 have provided a copy of a "Sign Accident Study" which was 
presented to Toro~ta Community Concil-2006 which wggcsts otherwise. 

in my opinion, the indusion of such a restriction will cause the end user to 
ptrschase a less sophisticated sind less amctivc sign, as the enhanccd 
features of higher qwdity signs would be rendered useless, resultantly deeming the 
investment in such technoIogy redundant. Wad 1 been a w m  of the restrictions the 
City intended to impose on digital signage, I: most definitely wautd  rot have 
purchased the caliber of sign that I did . 

Giving my fvll support to the ambient light component of the by-law, f agree 
that digital signs should possess a dimming component so as not to "overfight" any 
area, Having said that, f would arguc as such, that thc portable roadside signs pose 
more of a safety hazard than digital signagc due to the vibrance of their neon 
leiiex-ing and the choices of wcrrds used lo overtty hittract attention of drivers; for 

exampie, "Stop!", or "LOOK!". Conversely, digital signs allow for a more tasteful 
and lcss blatant means af carnmunication. 

It should also be ddy noted that each installation of electranic Digital 
signage will enhance City beatrtifr~ation and modernization by resulting in less 
need for the ~msigl-ttly portable road advertising signs . 

The seca~d concern 1 have is aver a "billboard"' bylaw which seems to be m h e d  
with the digital sign bylaw. 

I understand that there is an old bylaw which restricts the number of downtown 
billboards and I wdersmd the bylaw was desigaed to maintain the aesthetics'of 
the downtown core. 



My question is, if the City has given authorization For n digitat sign to be erected 
in tfie downtowlz core, how cari the restricrions of the billbnard bylaw bc imposed 
on the said sign afier approval has already been granted? This concept i s  bath 
confusing md contradictory. Not ody does this interfere with business md 
"freedam oEexpressic>rP, but trlrfairly disadvantages the end user Irtm utilizing 
off site activity for these signs. The billboard bylaw slmuid be considered 
before installation of a digital sign is granted, rather than being used to rhe 
detriment of the ratepayerl'entreprenaur after the fact to impose upon and restrict 
the usage of the sign. 

Taking into co~lsideration the fact that digital: signs can be as small as I ft x I ft , 
whereas a billboard stards at typicaily tOk~20ft , his by-law should be deemed 
irrelevant and inapplicable tn the regulation o f  digital signs, 

Lastly T am hopeful that any new bylaw will be irnstitutod with an '"pen for 
business" approach as you can see the business cornm~mity is reaching out to the 
City in the hopes to be able to utilize this new and cxciting technology as a 
business deyeloprnent tool as so many uthm North Americans have. 

1. am prepared to personalIy provjde my input that you may require and will assist 
any comxnitteesicsuncil members and staff wi th any infomat.ft;ionfcontacts I have 
developed since the installalion of the LED S i p  at 2 Queen St. W. 

Thank you far your consideration 

Sincerely, 

Danny Alessandrini, AM? 
Broker of RecurdOwner 

Attachments. 



April 23,2012 

Planning and Engineering Department 
Attn: Peter Tonazzo 

The Corporation of the City of Sautt Ste Marie 
99 Foster Drive 

Sauit Ste Marie, ON P6A 5N1 

Re: Comments regarding the proposed digital sign bylaw 

To Whonifhis May Concern: 

We would like to provide the following comments regarding the proposed digital sign bylaw. 
I !  1 ,  

First and foremost we would like to applaud the city for its'd'rah, as it i s  apparent much research and work has 
been put into it so far, In fact, overall, the draft is a step in the right direction for regulation of thisvaluable 

medium. We simply have a few suggestions for changes that we feet could be made to better regulate such 

signs. 

Message Duration 

It was stated in a recent newspaper article that the proposed bylaw is in-line with the majority of regulations 

throughout North America. With that being stated, requiring messages to remain static for a period of one 
minute is far out of the norm for regulations of these signs; especially for recently-passed regulations of digital 

signs. 

Yes, it is true that one can find more restrictive message duration regulations for such signs, but the vast 

majority of municipalities that have considered regulation of this technology have passed message durations of 

six to eight seconds or less. Examples in Canada include Edmonton (six-second message duration with the 

allowance of animation in some cases), Toronto (10 seconds), Richmond Hill (three seconds), London (five 

seconds) and more. We have also included a list of message durations for cities throughout the US., for your 
reference. 

Furthermore, the vast majority various safety studies that have been performed regarding digital signs have 
been performed on signs with message durations ranging from five to 10 seconds. None of the studies have 

found that digital signs did anything to reduce the safety of adjacent roadways. ln fact, while not formally 

released, the U.S. Federal Highway Administration did release its executive summary and a memorandum about 
its soon-to-be released digital sign traffic safety study. They went so far as to state that such signs were "well 

below accepted 'concern' thresholds." We have included those documents for your reference as welt. 



Therefore, regarding message duration, we would suggest implementing regulations that are more in-line with 
regulations throughout North America, by implementing a six-second hold time rather than a 60-second hold 

time. 

Digital Sign Separation from Intersections and Railways 

The proposed regulations would require that all digital signs within 100 metres of a signalized intersection or 

within 50 metres of a non-signalized intersection and/or railway crossing submit a safety study conducted by a 
Professional Engineer. 

To our understanding, the proposed requirements are based on the assumption that digital signs could prevent 

people from identifying and responding to train crossings and intersections. 

This is simply not the case on all counts. In fact, a study performed in Toronto and published by the 

Transportation Research Record: Journal ofthe Transportation Research Board, No. 1937,2005, titled "Traffic 

Safety Evaluation of Video Advertising Signs," stated on page 107: "No evidence was found that glances a t  video 

sians reduced the proportion of glances at  traffic s i~ns  or signals." 

It i s  important to note that the abovementioned study was an analysis of signs running full-motion video. Such 

use is not typical for digital signs; nor would the proposed regulations permit such usage. 

It is important to  note, as stated above, numerous studies have been performed regarding digital signs; many of 

those studies dealt with digital signs running at  a five- to 10-second hold time, he., signs with messages changing 
at intervals more frequently than the proposed regulations would permit. Regardless of proximity to other 

digital signs and regardless of proximity to intersections, no study has found these signs to be hazardous. 

We would also like to point out that one would be hard-pressed to find a location that is not within SO metres of 

an intersection. Therefore, such requirements would essentially force all prospective digital sign owners to 

purchase a safety analysis, as a substantial additional cost (professional engineers are not cheap). As with the 

proposed message duration requirements, this requirement is far out the realm of common regulation. 

We understand that the city would like to ensure such signs produce a little of an impact as possible. However, 

such regulations are unneeded, and place a huge financial burden on businesses 

Brightness 

On a final note, we would, again like to applaud thqcity for implementation of standard brightness regulations 

of 3 Lux above ambient light. We would simply like to encourage the city to insert the prescribed measuring 

distances into the bylaw, as the distance from where one were to measure a digital sign depends on how large 

the sign is. 



We have included the standards from which such regulations were based for your reference. 
1'; ;: 3 

Also accompanying this IeMer, you will find same suggested changes to your proposed draft. We hope you find it 
beneficial in future revisions t o  your digital sign bylaw. 

Daktronics, Inc. is  the world leader in the design and manufacture of electronicdisplay systems. We are 
dedicated to helping regulators implement provisions catering to both business owners and community tastes. 

Please let me know if you have any questions or concerns. 

Sincerely, 
DAKTRONICS, Inc. 

.:9" c-- 
Terra Fisher 

Signage Legislation 
605-69 1-1285 



Peter T~onazzo 

From: jeffmccoy@digitaladvertisingnehvork.ca 
Sent: May 09,2012 1138 PM 
To: Peter Tonazzo 
Subject: follow up - draft digital sign by-law 

Hi Peter, 

Apologies for getting this e-mail to  you later than 1 had anticipated, Had to deal with some other matters out of town 
and it fell from my to do list. 

Thank you again for taking the time to meat with me back on Apr 26th. It was great to meet you and 1 look forward to 

further discussion pertaining to the digital sign element of the by-law. 

Peter, I wanted to  commend you on what i s  obviousfy an extensive amount of research and work that has gone into the 

drafting of this digital sign component of the by-law. tt is refreshing to see a city taking a proactive approach to  an area 

of outdoor advertising that is growing and changing. 

I have listed below my comments to the draft by-law for your review; 

3.2 Duration of Message - changing of messages should be allowed to change somewhere in the vicinity of 15-30 

seconds as opposed to 1 minute as proposed. 

3.4 Brightness - You may want to add a clause that the level of brightness must not cause undue glare and meet with the 
satisfaction of the Chief Building Official as opposed to a specific lux, 

3.5 Location - It would be my opinion that you consider more stringent regulations with respect to Hwy 17. Some 

portions of this road that fall within City limits and may be permitted under proposed guidelines are not conducive to 

digital ads as they would possibly distract attention from motorists on a busy road whereby drivers must be alert for 

wildlife as well. Traffic counts would be attractive to potential advertisers and industry but again in my opinion would be 
potentially too distracting on a road where speeds would get above the 80 km hour posted rate. 

3.6 Setbacks from Intersections - It would be my opinion to involve City Engineer as well so as to not be subject to bias 
from "hired gun". 

Hope some of the above may be helpful. 

Feel free to contact me anytime. I can be reached at (416) 553-3813. 
Best of luck with upcoming councif meeting. Is the draft by-law still slated on the agenda to be heard this coming 
Monday May 14th? 
Thank you again for your time Peter, talk to you soon. 

Jeff McCoy 

Digital Advertising Nerwork lnc 

10 Pippy Place 
St.Johnls, ML 

A16 3N7 
1 855 731-7370Toll free 

416 553-3813 Mobile 
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SUBJEGPc 
Briefing an Flndlk~gs d ""A Study Q B ~  the EBEects of Coaarmtrnta3 $ R @ C ~ ~ Q ^ & ) Y S ~ G  
VaAabie Dfioer d%@s'otiasln and Bis&ac~on." 

Turner-Fafrban Davaiopmant7 at?d Tschnolagy 
[Nuve;mkeu 2026 F4"linal Repoej 

QUESTiON: 
What, iF any, Federal action is necessary to address operational and legaf issues 
relating .to State regulation c.C CEVMS under The Highway Bealn%c;;llhian Act, of 
2 965 (as ;atwar~d@d), 23 U.S,C, I31 (1-288) in response to the research findings? 

MMOR f58tSE SUMMARY; 
Thc study band: 

5 Drivers an exkiisilitag pmitive behaviors in regard lo external stimuli by 
"keeping their eyes on the road" more than 80% of the time. 

r The identifiable .time spent viwt'ng CEVMS or fixed s i p s  was well below 
accaptied "concern" threshalds. 

Bespite car@hl languwe explaining these mdings, when taken out of context, 
they r=an be interprebd to support the oppsing ia~terests d both the industry 
(CEVMS are md distradinna and shoufd be more widery allowed) and S C B T ~ ~  

groups (FHWPI's implicit enduvsanment d fhs indba$fry's position and in direct 
~b?tradiction 40 Secretary ka+loorl's serious concerns a b u t  driver dbtracticn.) 

Our September 25,2007 fntet.8m Guidanc~s provided that States may pamii 
CWMS signs If they interpret them as not being contrary to the HBA's prohibition 
and are pemniged under their State-FdePat Agreement. Sbabsashnfial controversy 
at t;tfacal government and State levels has resuited in maratafia on CEVWIS and 
heigh&ned expe*tions pending tha autwma c4F tbs FHWA study. Reee~fly, 
there has bsen st dramatic: increase in pre$sur%s on States $0 pemg CEVMS due 
b .ttec%na!~giceiiiecor;omic isswas, 

' 
The study endings w211 requa"rt3. F W A  to Vdke direct racGon fo fomalty issue 
guidance that reiterates %he spandads propo3r;d in oir Interim Guidanw and aE$o 
aligns with the research ~~su i fs .  'This Griiciartw may be issued in either a poiicy 
Memorandum or in the Fedsmt Register, (Per Adminilitrator's rwommandation) 

a Supwfl Stst@ DOT efforts ia naintair: "@Eediv@ carjtsal" and prohibit 
CEVMS in aworc3arrm ~ & h  tksir Stat@-Fsderv;s:! AgrwmenB 



Raiterate amf dsr(fy FHWA's stance and rrespon)onsibii!ties undsr the HBA 
and provide State r5gulakok with our support 

s Clarify what states shwld consider prior b enacfing legislatian ar 
reguiations that would pornit. CEVWIS signs along their crsnt~al rautes: 

o Duration d M Q S S ~ ~ ~  - each display is geireraliy bekv@et? 4 and 10 
seconds; 8 seconds is recommended. 

o Transition Time betwwn messages is genemly between 1 and 4 
s@conds; 1-2 sewnbs is recommmded, 

CJ Bdghlness - Adjust brightnsss in response b changes in tight levels 
SO their baigM~ess does not affed the safely d %he maturing 
public. 

o Spacing- IF ellawed, nd less than minimum spacing raquirements 
forsigns under t-hs Federal-State Agreement f FSA), or greater. if 
necessary lo ~ n s u r @  the safety at the motoring pubtic. 

o bcatbns - Same as where ailowed for signs under the FSA 
excapt su~h Icrcations where determined inapprapriate to errsure 
safety nf ti7e motoring public. 

Act$~n %k@edablTimfalim: WEP is pmposirrg to Sorunally issue quitfartee that 
rr3Eter~tes ihe standards proposed in the 2007 Intedm Guidance "tat are wwithjn a 
mnge d acceptabil8y, and are based uporr the resear& results. This rnay be 
isstrsd as a policy marnorandurn Guidance Qocument upon formal r@base of the 
research report, "Tjs may be foilowed by farmsf bsue d an FHWA Notice in the 
Federa! Registsf if the Adm'anistfafor 30 recarmmsnds. 

t;a$hktst M2atevl;i~lb: !&omation ort the F~derel o&daw advereising control progwm 
b avoifable from RIWA at ~ ~ ~ P : ! ~ W ~ , % ~ , ~ ~ P ~ O V I ~ : ~ ~ ~ W ~ ~ ~ I O U " ~  ad-htm. 

8UPERVlmF;L: Glovfa S ~ ~ ~ @ X T B Y ~ ,  Associate Admhnislrator, Qffim d 
Planning, Envirom12eM md Rdty ,  ed. 6-622 1. 



Driver Visual Sekaviar On the Presence af 

Cummerciei E9ectronic Variable Message Signs {CEVNS) 

r"ni.5 study wasconducted En Investigate the effect of CEVMS outside the public right-of-way regulated 

by the Mighwajt Beautfflcatioo Act of 3965 an driver vkual behavior. The sPcrcly used an instrumented 

vehicle with an eye tracking system to measure when drivers were lookitrg when driving past CEVMS 

and stiindard billboards. The CEVMS and Wandarb biflbaards were measured with respect to luminance, 

location, size, and other reieuilrtt variables to ernenslwiy characterize these visual stirnuti, Unlike 

previous studies on digital biflbaatds, the present study examined CEVMS as depfoyed in two US cities 

that did not contain dynamic video or other dynamic efements. 'These billboards changed corrtent 

approxirnf~lely every 8 to 10 seconds. In addition, the eye tracking system had nearly a two-degree level 

of resolution that provided signifkantly more accuracy iri determining mar objects the drivers were 

fooklry at compared to an earlier study. Two experiments are reparted that were conducted in two 

separate cities ernployirfg tilt? same methodology but taking into account differences with respect to 

such variables as daytime or nighttime drivi~g and the rornploxity of the roadway visual environment. 

The results arid ~ancllrsiuns from the present study are presented in r%$ponse to the three main 

iaesearch questions listed below, 

1. Do drivers ioakat GEVMS more than a t  standard billboard$? 
2' Are there long glances to CEVMS that would be Indicative of a decrease in safety? 

3. Do drivers look at CEVMS and mndard billboards at Me expense of looking at the road ahead! 

Key Research QwesPlonl: 
it. ' 

1. Qo drfvens ioak at CWMS mom %ban at Ritndard bfliha;rrds? 

In general drivers devoted mor? glances to CEVMS tha~i to standad biltbaards; however, t t \ e ~  

were na significant decreases in the proportion of time to the road ahead fix!,, eyes on the road) 

that could be directly attributed the CWMS at the rnrasu:sd luntinarlce and contrast: levels. 

o In Study 1, drivers iaakd at CEVMS proportianally twice as much as standard billboards (3% 

vs. 1.5%), hut there was na difference In the time spent focrking at the road ahead (83% and 

84%, respectivelyj. 

o In Study 2, the only condirbn in which drivers looked a t  CEVb'IS praportionally moze than at  

standard billboards was at night in tow visually complex environments (4.5%). 

o Looking at the number of glances to advertising (per sigrr), the resuits fram both studies 
shaw substantiafiy more glances to CEVMS than to starrdard bU'iboards both during the day 

and night conditions. 

- Day Night 

-- CEVMS Standard CEVMS Standard 
Studv 1 3.53 x.82 2.52 1.37 



Regardless of study location ar type of billboard, the mean percent of time drivers spent looking 

at Bqet billboards was 1e55 than 5 percent. 

WhereasStudy 1 showed a greater proportion of glances to CEVMS situated in high visually 

campfex surtoundings rfflaliw to low visually complex surroundings, Study 2 showed the 

opposite: a greater proportion af gfarrces ts CEVMS situated in low visuaity complex 

surroundings ~ ie t i ve  to high visually cornpiex aurroundings. 

o In the high visual cornpfexity area of Study 1 there were two CEVMS and so there was 
. - overail more vi5ual campiextty but also more opportunity Tor drivers: Po look at CEVMS, 

* Study 1 showed a greater proportion of glances to CEVMS during the day than at night whereas 

Study 2 showed the most attention to CEVMS at ntght [under iow visual complex canditions). 

Q The difference in Sru* 2 is largely due to the "bright beacon in the nigh' effect of the 

CEVMS k tow visually cornplex surroun~ifingr. 

2, Am tkieierc tong glances b MVMS that would be lnblcative af a derurrsss In safety? 

r Actors both studies, the longest gtances were tess than 1.3 seconds. 

'The overage glance durations were 0.07 ssec and 0.097 sec lor the two studte?;, respectjuely. 

* The proportions of gtances above three threshoid tevels are shown in the table below. The 

meximum glar~ce duraliori observed across both studies was 1.28 seconds. 

- Pmperrian of Glasrces ta AdvaJ"lls3ng 
&bave .744f?~ ' Above i+0 sac *ve 1.6 sei? 

,------ -.- 
Study Z 1 .O% .37% 0% 

Study z .- 1'2% .6S% ---------- -.-- 0% -- 
* The NHTSA 105-car study showed a significant increase in crash adds at 2 second glances. An 

older analysis concluded 2.6 seconds is a durarlon threshold chat is asociated with increased 

risk. 'The most conservative threshatd in thejit~ratur~3 is .75 secands, which is based on standard 

perceptua:-reaction times. 

3. Do drivers look at CEVIMS and standard bkrjtlboards at the expense of loakir~g at the road ahead? 

* No, the differences &ween time spent baking at CEVMS and standard billboards were rtot 

reflected in the time spent looking at the road ahead, 

GI The only factor that reduced driver gazes to the road ahead was the visual complexity of the 

overall erivir~nment. Mon visually complex anviranmeors reduced time spe;iC looking at 

the rosd ahead, 

a This is evidence i a  suppart restricting the concentratisfi nf roadside information sources: 
whether nguiatoty slgns and/or advertisements [regardless af CWMS ar standard 

billboards). 
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Orouncl-breaking Studies Determine Accidents Not More Likely 
To Occur Because of Digital Billboards 

Washington D.C., July 11, 2007 --The combined results of two separate studies 
that examine crash causation and statistical data and driver performance in 
relation to digital billboards were released today. The research offers conclusive 
evidence that traffic accidents are ma more likely to happen in the presence of 
digital billboards than in their absence. 

The crash causation and statistical data study was conducted by Tantala 
Associates, a multi-disciplined, professional, consulting-engineering firm. The 
researchers conducted both a temporal and spatial analysis of the statistics of 
traffic and accident data near all seven existing digital biilboards on Interstate 
routes in Cuyahoga County, Ohio, in periods of 18 months before and after the 
billboards were converted from conventional to digital. 

&The analysis and statistics in Cuyahoga County demonstrate that 
digital billboards have no statistically significant relationship with the occurrence 
of accidents," said Albert M. Tantala, P.E. "Accidents are no more likely to occur 
near digital billboards than on highway sections without them." 

The temporal analysis, or the incidence of traffjc accidents near the digital 
billboards, was examined for an equal length of time before and affer the 
billboards were converted to digital. The purpose was to establish if traffic 
accidents occurred more or less frequently with the presence of digital billboards. 

The spatiaf analysis established statistical measures of the association, based on 
their locations, between two sets of data, in this case accidents and digital 
billboards. The results were analyzed for a variety of scenarios relating the 



number of accidents to the number of billboards and the distance from a billboard 
that a driver is potentially within the influence of a billboard. 

The human factors study was conducted by the Center for Automotive Safety 
Research at Virginia Tech's 'Transportation Institute (VTTI), one of the nation's 
premier research institutions on transportation and driving performance. This 
research concluded that driving performance measures in the presence of digital 
billboards are comparable with those associated with everyday ddving. These 
performance measures included eyeglance patterns, speed maintenance and 
lane keeping. 

"The digital billboards we studied can be cansidered safety-neutral in design and 
operations from a human factors perspective," according to Dr. Suzanne tee of 
VTTI, the project's principal investigator. "The findings were consistent across 
several measures." 

The VTTI study was conducted in Cleveland, Ohio. It followed the model of a 
previous study conducted by VTTl in 2004 which showed no measurable effects 
of conventional billboards on eyeglance patterns, speed maintenance or iane 
keeping. In the current study, 38 drivers, unaware of the purpose of the study, 
drove an instrumented vehicle on a 50-mile loop route along interstates and 
surface (non-interstate) streets in Cleveland. Along the route, participants 
encountered digital billboards, conventional billboards, comparison sites (those 
you might encounter in everyday driving, such as on-premise signs located at 
businesses) and baseline sites with no signs, 

Eyeglance results showed no differences in the overall glance patterns or 
frequency of glances between the sites, but drivers did take longer glances in the 
direction of digital billboards. However, the mean glance length towards the 
digital billboards was less than one second, which is generally considered to be 
an acceptable amount sf time for a glance away from the forward roadway. 

Some participants returned for a nighttime session to explore the potential effeds 
of the digital billboards at night. The findings were very similar to the daytime 
results. 

Both studies were commissioned by the Foundation for Outdoor Advertising 
Research and Education (FQARE). "The industry and the public needed a 
targeted, empirical assessment to determine if digital billboards impact driver 
performance," said FOARE Chairman Paul Cook. "FOARE undertook these 
studies because no other government or private research exists that specifically 
examines a cause and effect link between outdoor digital billboards and driver 
behavior." 



About VTTl 
The Virginia Tech Transportation Institute is the largest university-level research 
center at Virginia Tech and is dedicated to the development and dissemination of 
advanced transportation knowledge. Research is focused on evaluation and 
deployment of advanced technoiogy in areas of safety and human factors driving, 
among others. VTT1 employs over 225 research faculty, staff and students and 
serves as the largest supporter of undergraduate and graduate students at 
Virginia Tech. The Institute is one of the country's three Federal Highway 
Administration tntellligent Transportation Systems research centers of excellence. 

About Tantala Associates 
Tantaia Associates is a multi-disciplined, professional, consulting-engineering 
firm with an established practice for more than 40 years. The firm provides a 
unique union of research, consulting and design solutions, offering expertise in 
numerous practice areas encompassing civil engineering, transpoitation and risk 
management. The firm provides research and engineering to a diverse clientele 
spanning governrnen2, industry and academe. 

About FOARE 
The Foundation for Outdoor Advertising Research and Education is a 503 (c)(3) 
charitable foundation. FOARE supports research and provides an educational 
forum and structure to assess new and emerging issues related to the outdoor 
advertising industry. The fofoundatiola also provides academic scholarships for 
students enrolled in undergraduate and graduate-level studies based on 
economic need, academic standing and field of study. 

The executive summaries of these studies are attached. The full reports are 
available on VTTl's website at (www.vtti.vt.edu), Tantala Associates' website at 
www .tantala.com, and OAAA's website at ~www .oaaa.orq). 



Specializing: in LED Display Technolopies1 Call Today 1-866-989-SIGN 

Public Safety Is A Critical Concern For LED Sign Supply Inc. 

We have designed our digital billboard products lo meet and exceed all industry guidelines for 
brightness and content transition effects. 

Each display is equipped with light sensors that dim the sign to 
appropriate day and night settings, as well as safe modes to ensure 
that display never exceeds appropriate light output levels. 

Studies have been completed by traffic engineers where they 
, : .  -: analyzed possible impacts of signs with this technology. It was 

deduced from this research that they are safety neutral and there is 
no negative impacts of this sign to the public. 

The light sensors on the digital signs are able to sense 1000 levels of ambient light such that lighting 
on the signs is automatically and seamlessiy adjusted so as to prevent images that are too bright. 
This dimming process cannot be ~bserved by the naked eye. 

I. The digital signs manufactured by the company are equipped with multipfe 
sensors such that even if the primary light sensor malfunctions, there is a 
back-up system in place that forces the sign to adjust the brightness 
based on the anticipated level of daylight at a given time of year at a 
specific location. 

2. The transition between advertisements can be done in a number of 
different ways. The type of transition used by LED Sign Supply is a fading 
transition in which one advertisement is subtly transitioned into another 
without a noticeable flashing effect. 

3, Based an traffic safety studles, digital signs have a safety neutral impact in 
terms of the incidents of motor vehicle accidents at locations containing 
digital signs, 

4, Digital advertising signs have been widely adopted for purposes such as 
Amber Alerts and have been used effectively for that purpose. 

5. The proposed sign makes use of the LED technology using RGB (red / 
green I blue pixel system) 

Multiple research studies have examined the effect of digital billboards on public safety. These research 
studies support our experience in showing that these displays have no adverse effect on the traveling public. 

LED SIGN SUPPLY INC. 

BAY 4,2809 -107~ AVENUE S.W. CALGARY, AB, T2Z 4MZ 

WWW.LEDSIGNSUPPLY.COM 



OLG Modernization: A Strategic Economic Development 

Opportunity for Sault Ste. Marie 

ECONOMIC DEVELOPMENT FUND (EDF) - APPLICATION REQUIREMENTS 

(NOTE: ANNEX A 6 A COPY OF THE COUNCIL APPROVED EDF CRlTERlAj 

1. Applicant Information 

1.1. Legal name of business/organization: Sault Ste. Marie Economic Development Corporation 

1.2. Names of Officers, Directors & Principals 

e Greg Punch, President and Chair 

e Geoff Meakin, Treasurer 

e Donna Hitsinger, Chair, Tourism 

Committee 

* Susan Myers 

Martin Pochtaruk 

Mayor Debbie Amaroso, ex-officio 

* Dr. Richard Myers, Liaison, Algoma 

University 

Don Mitchell, Vice Chair 

Greg Peres, Secretary 

Armand Capisciolto 

Michael Moore 

Lori Naccarato-Sarlo 

Dennis Tatasciore 

Dr. Ran Common, Liaison, Sault College 

Hal McGonigal, Liaison, Community 

Development Corporation 

Tom Dodds, SSMEDC CEO 

1.3. History of Organization 

The Sault Ste. Marie Economic Development Corporation (SSMEDC) was incorporated as an 

independent, not for share capital (non-profit) legal entity in 1986. This incorporation marked an 

evolution of the previous economic development Commission and allowed for an autonomous 

organization to engage in economic development activities with primary financial support from the 

City of Sault Ste. Marie as well as federal, provincial, and private partners. 2012 marks the 25th 

anniversary of the SSMEDC, which has evolved and grown in i ts  leadership role in community 

economic development initiatives. The Corporation status as a not-for-profit corporation, arms- 

length from the City, enables it to undertake economic development activities and initiatives that 

might not otherwise be possible through the City of Sault Ste. Marie. Collaboration and cooperation 

with City staff and Council are critical to i t s  progress and success. 

1.4. Organization Mandate: 

"The Sault Ste. Marie Economic Development Corporation is  a not-for-profit Corporation, funded by 

public and private partners. It is the City's lead agency on economic development, providing strategic 



advice, policy, implementation of projects, economic development fund recommendations, pertaining 

to economic development (which is inclusive of tourism) and private sector re~ations."'~) 

(1) Source: Memorandum of Understanding between the City of Sault Ste. Marie and the Sault. Ste. Marie Economic 

Development Corporation for Accountability 2009 

Mission Statement 

To support the sustainable growth and the further development of a diversified community economy 

through activities and undertakings, that facilitate: 

the creation and retention of wealth in the community; 

increase productivity and global competitiveness; 

* inward investment and trade; and, 

the marketing and promotion of local business development and tourism, . 

thereby achieving the Corporate vision. 

SSMEDC Vision 2020 

"Our community, City Council and other partners recognize and value the Corporation as their 

source for leadership and support in shaping and creating a competitive, sustainable and thriving 

economy for Sault Ste. Marie." 

1.5. Key contact for initiative: Tom Dodds, CEO, SSMEDC 705 759 5436 

1.6. Contributing Partners: 

The SSMEDC has sought and received ($5,000.00) support from the Community Development 

Corporation of Sault Ste. Marie and Area. The SSMEDC along with the mayor and City staff have met 

with OLG officials, who are prepared to help advise the community in determining how best to make 

the business case for Sault Ste. Marie as a competitive, commercially viable location where firms, who 

may be contracted to undertake various OLG services and initiatives, will want to  locate. OLG's 

contribution will be there cooperation and support as the SSMEDC undertakes the work described. 

Likewise, Key economic development stakeholders including the City, Chamber of Commerce, 

Innovation Centre and both post-secondary institutions are prepared to assist where required. 

1.7. References: N/A 

2. Proiect Information 

2.1. Project Description. 

The Sault Ste. Marie Economic Development Corporation is requesting $100,000 in financial support 

from the City of Sault Ste, Marie's Economic Development Fund to develop and immediately 



implement a strategy designed to retain and create new lottery, gaming, administrative and business 

service employment in the community. Financial support from the City's EDF will enable the SSMEDC: 

e To work closely with OLG, helping to ensure that - t o  the extent possible -the historical 

economic benefits and opportunities afforded to the City by having of their Head Office here 

are retained and grow, The SSMEDC's expectation is that pro-active approaches to addressing 

an opportunity such as this will more likely result in a more positive outcome for the 

community. 

e To immediately prepare a comprehensive, targetted and detailed business case(s) on Sault Ste. 

Marie's competitive advantages for private sector firms who contracted by the Government of 

Ontario through the Ontario Lottery and Gaming Corp. to deliver business, lottery and gaming 

services. 

The SSM business case would promote the benefits, cost savings, human resource advantages 

and commercial growth opportunities that firms would receive by basing their business 

services and operations in the community. It would be made available to the OLG Board 

Directors, OLG senior management, Ontario Ministry staff and in particular to private sector 

organizations who may be interested in bidding on OLG contracted programs and services. 

To outline to OLG, the Province and participating third parties how the community can support 

OLG's strategic direction: to become more customer-focused; to expand regulated private 

sector delivery of lottery and gaming, and to increase support for responsible gambling while 

renewing OLG role in oversight of lottery and gaming. 

0 To undertake a proactive marketing and communications strategy designed to create greater 

awareness of the opportunities and resources that the community offers for firms who may 

potentially undertake these contracted OLG services. 

Ta the extent possible, assess potential economic impacts, develop mitigation strategies and 

seek to maximize the economic benefit to the community resulting from the Ontario Lottery 

and Gaming Corporation's Modernization Program. 

(Refer to: http://www. o/g.ca/assets/documen ts/rnedia/s trategic-business-review2012.pdf). 

Depending on jmplementation strategy progress, the SSMEDC may require additional financial 

support to  help address specific economic opportunities or impacts that could result from this 

restructuring process. 

However, The most urgent and immediate action required is the development and promotion of a 

strong and compelling business case but Sault Ste, Marie is  Ontario's best location for lottery, gaming 

and related business and administrative services. 



NOTE: 

The EDF project funding being requested by the SSMEDC is incremental to its ongoing operations. The 

SSMEDC did not budget for a contingency that would see one of its major employers undergo a major 

restructuring process -and the economic implications that would result Due to the urgency of this 

matter, funding is required as soon as possible to undertake the objectives noted below. Should 

additional funds be required, the SSMEDC will work with FedNor and MNDM to secure specifc 

initiatives and undertakings which may arise. 

Considerations: 

The Ontario Lottery Gaming Corporation's head office and associated organizational functions located 

in Sault Ste. Marie provide a substantial economic benefit to the community. There have been 

assurances by OLG senior management and the Premier of Ontario that the OLG head office will 

remain in Sault Ste. Marie. It is not clear what this will eventually mean from an economic benefit or 

impact standpoint, once the OLG modernization process is fully implemented. It is critical to 

understand how best to make the business case that encourages OLG and private sector interests that 

Sault Ste. Marie is the best place to locate its future modernized operations. The SSMEDC is currently 

engaging OLG with there matters in mind. 

What is quite clear is that OLG is implementing a modernization process that will likely affect most i t s  

Crown Corporation employees and increase the number of employees who will be working in a 

privatized environment (i.e. they will not be government employees). In some parts of the Province 

this already the case. In fact, OLG has recently closed a number of i t s  operations. It is not 

unreasonable to expect that the remuneration and duties of privately contracted employees will be 

different than their former Provincial (OLG) Crown corporation counterparts in similar roles. The 

combined total number of employees for OLG and OLG contracted private sector businesses could 

less here as well. It is also not unreasonable to expect that the operating location of many of the 

private companies contracted to undertake various elements of OL G's lottery, gaming and business 

services requirements may not be in Sault Ste. Marie. 

Therefore, in seeking to maintain the economic benefit that the OL G has provided to the community, 

the Sault Ste. Marie ~conomic Development Corporation is proposing to undertake a number of 

actions. This includes engaging OLG on an ongoing basis to ensure that the community interests are 

well represented and to ensure that all parties and stakeholders are aware of and undertand the 

compelling business case Sault Ste. Marie by locating their operations here. 

Background: 

In the late 1980s a progressive effort was undertaken by a David Peterson's Liberal minority 

government to  relocate and establish government organizations in major urban centers in northern 

Ontario. The "Northern Ontario Relocation Program" involved the moving of eightdifferent ministries 

and agencies encompassing approximately 1690 government jobs to Thunder Bay, Sault Ste. Marie, 

'North Bay and Sudbury. 



This major policy initiative resulted in the establishment of Ontario Lottery Corporation head office in 

Sault Ste. Marie. This undertaking ultimately provided significant econamic benefits to the community 

and the OLG employed over 850 people, generating the payroll of $45 million annually - most of 

which is spent in the community - thereby establishing a greater level of economic stability in the 

community by offsetting the cyclical nature of the region's resource and commodity based economy. 

The benefits of OlC's relocation went well beyond simply having monies spent in Sault Ste. Marie 

through salaries, wages as well as products and services purchased here. Since 1987 the OLG 

presence in the community has helped: re-define the community's workforce, increased residential 

growth enhanced cultural and social activities and helped support numerous events and festities in 

the community. This is precisely why the Ontario provincial policy known as the "Northern Ontario 

Relocation Program" was established. It was designed to address chronic unemployment in the North, 

build Northern community capacity and encourage the growth of major urban centers in the region. 

2.2. Objectives 

A. To identify, analyze, and prepare appropriate business cases that support and complement 

OLG's modernization efforts including the privatization of i t s  operations, while emphasizing the 

compelling and competitive benefits of Sault Ste. Marie as the best location to operate lottery, 

gaming and business related services in Ontario. 

Sault Ste. Marie has a number of distinct competitive advantages, for example: a critical mass of 

human resource expertise in managing and operating lottery and gaming activities and operations; 

information and communications technology infrastructure specifically designed to support lottery 

gaming and associated business requirements; low cost real estate and commercial space; attractive 

post-secondary institutions interested in supporting businesses wishing to locate here; a competitive 

cost of living and an outstanding quality of life. This objective is designed to organize,and present this 

information to target markets. The SSMEDC wishes to work with firms with demonstrated expertise in 

developing these focussed strong business case{s) that explain why Sault Ste. Marie is the preferred 

location to base future privatized elements and or activities related to OLG's modernization process. 

This business case will include but not be limited to the following elements: 

r unique community attributes attractive to firms undertaking the kind of services and business 

functions, for example: 

o a capable, skilled workforce with expertise in lottety and gaming activities 

o energy independence -the ability to operate "off-grid" in emergencies 

o information and telecommunications infrastructure - dedicated broadband capacity 

specifically designed for OLG 

o Innovation center and the programs and services it offers 

o examples of companies that are providing products and services to the province, 

country and globally that are based in Sault Ste. Marie 



o availability of commercially competitive land and buildings 

r Cost comparisons of Sault Ste. Marie in relation to other jurisdictions in Ontario. Eg: 

o wage rates for specific occupations and skills; 

o real estate - both commercial and residential 

o energy costs 

Quality of life considerations, e.g.: 

o educational opportunities 

o healthcare and social services 

o drive times to place of work 

o cultural, recreational and sport amenities 

e Business cases targeting specific types of lottery, gaming and business services depending 

upon the manner in which they are tendered by OLG. 

3. To maintain a strong level of communications and working relationship with key Ontario Lottery 

and Gaming Corporation staff t o  ensure that the SSMEDC and City have the opportunity to  make 

the case for Sault Ste. Marie as the most commercially competitive location for the operation and 

delivery of lottery, gaming and related business administrative services in Ontario. 

C. To quickly develop and implement a proactive and targeted marketing and communications 

strategy designed to  create greater awareness of the opportunities and resources that the 

community offers for firms undertaking these contracted OLG services. 

The OLG is undertaking a transparent tendering process consisting of: requests for expressions of 

interest 8 request for proposals to determine who will be selected to undertake the contracted work. 

They will be utilizing MERX Canadian Public Tenders service. This system will enable the SSMEDC to 

know which firms have expressed interest and will be responding to RFPs. This will be a critical target 

market for the SSMEDC's promotional communication activities. Likewise it will be important to keep 

the province of Ontario and the Ontario lottery and gaming Corporation informed on the Sault Ste. 

Marie business case. 

2.3. Performance targets 

NetJob Creation: one of the key goals of the project is: to retain an equivalent employment level in 

the community through the OLC or OLG contracted private firms comparable to or greater than pre- 

OLG modernization levels; to support business development initiatives through the OLG 

modernization process that result in creating new, wealth generating jobs in Sautt Ste. Marie; the 

attraction/retention of private sector firms contracted by OLG to undertake lottery, gaming and 



business services -who may undertake additional non-OLG lottery, gaming and business service work 

based in the community. 

Wealth generating jobs are those that bring new monies (e.g., payroll) into the community. In the 

case of the OLG modernization process, the objective would be to encourage private sector 

businesses contracted to undertake elements of OL E's operations or related new OLG growth related 

initiatives to establish themselves in Sault Ste. Marie and further encourage them to use the 

community as their permanent base of operations for other business development activities driven by 

external market demands, 

According to OLG information, as of February 2012, i ts Head office employed 563 people with an 

annual payroll of $45.6 million -significant for the City. This is an average of $80,995 per employee. 

By way of comparison, if as a result of this project, the SSMEDC were able to save two jobs, there 

would be a net economic benefit to the community assuming the project. 

Increase Tax Assessment: The value is of the tax assessment provided to the City by OLG employees 

living here is not known. The objective of this project would be to retain and equivalent value of tax 

revenue, once the OLG modernization process is fully implemented. 

A crude estimate of one aspect of the tax revenue implications is as follows. If one was to assume that 

each OLG employee currently represents one household in the community (563 households total) and 

the average household tax revenue to the city is $2,500, the total estimated annual residential tax 

revenues coming from OLE employees is $1.4 million. This is a conservative figure as the average 

salary for an OLG employee is roughly two times higher than the average working person in the City. 

Therefore it is reasonable to expect that their property taxes would be likely be higher as well. 

This example does not take into consideration the multiplier effect of local OLG employee wages on 

the economy. The other consideration is the grant in lieu of taxes for OLG leased space a t  Bondar 

Place, along with products and services purchased in the community. 

Economic Development Projects ("enhanced" promotion, marketing, research, and strategy 

development) that are consistent with Destiny SSM strategic priorities or that support the creation of 

new economic engines for Sault Ste. Marie. 

This project is a combination of research, analysis, strategy development, marketing and promotion. 

The purpose of undertaking the project is to ensure that the Sault Ste. Marie has equivalent economic 

benefit or value of having the OLG head office after the 01 G modernization process is complete. To 

enable this to occur, the SSMEDC is proposing the following: 
* enhancing the strong working relationship between OLG, the community and SSMEDC 

identification of those elements of the OLG corporate structure that will be privatized and the 

development of appropriate business cases promoting Sault Ste. Marie as a competitive place 

to locate privatized operations 



development of targeted strategies to promote these business cases and to undertake an 

advocacy role that secures the best possible economic outcome for the community related to 

this modernization process. 

The project is consistent with Destiny SSM strategic priorities and its Sterring Committee members. It 

provides the opportunity to create and reinforce lottery, gaming and related business services as an 

economic engine for the community. 

2.4. Impacts and limitations of Project 

The impacts of this project are as follows: 

o To retain and create new gaming and lottery related jobs in the community 

o To assess and address the business and economic opportunities resulting from the OL 

G modernization process and mitigation of any impacts on the community 

o To influence OLG and private sector decision-making and the opportunity to make a 

strong business case for Sault Ste. Marie to be the location for future, privatized OL G 

operations; 

o To make the case for maintaining employment and economic benefits here resulting 

from Ot G modernization either as Crown Corporation or as private sector operation; 

o Ta improve the community's investment and business attraction marketing efforts, 

focussed of lottery, gaming and business services 

2.5. Methodology and timing (including key dates for progress reports and final report to  Council) 

A. Preparation of a terms of reference and request for proposal document June 10,2012 

B. Contract with nationally recognized consultant to  undertake work June 30,2012 

C. Report to Council on progress, terms of reference 

and consultant methodology July 11,2012 

D. Preliminary Report on Business Case: Findings August 6, 2012 

E. Interim Report to Council on business case(s), supporting implementation, 

Communication and marketing strategies August 20,2012 

F. Final Report, Business Case and Strategies: September 6,2012 

G. Ongoing Implementation 2012-2013* 

H. Quarterly reports to Council through 2012-2013* 

* This element of the work described will be dependent upon the activities of OLG, their tendering 

processes and working arrangements established between the SSMEDC and OLG senior management. 



3. Costs and Financing: 

3.1. Detailed project costs 

Budget: 

o Consultant's Fees and Expenses $65,0a0 

o Promotion & Marketing Campaign $10,000 

o Coordination and Project Management $20,000 

o Travel $10,000 

S105,OOO 

3.2. Financing arrangements (e.g., equity, loans, etc.) and funding partners 

Financing: 

o Community Development Corporation 

Sault Ste. Marie and Area: Local Initiatives Partnership $5,000 

o Sault Ste. Marie EDF Request ........................................ . 100,000 

105,000 

3.3. In-kind contributions 

The Sauft Ste. Marie Economic Development Corporation will provide in kind contributions in the form 

of project management, administration and coordination of this initiative. This required the support 

of the CEO, senior management and the involvement of business development and corporate staff. 

The total contribution is unknown a t  this time. 

3.4. Balance, Financial Statements, Cash flow projections (historical and projected) 

This information concerning the SSMEDC has been previously been provided to City Council and are 

available upon request. 

3.5. Demonstrated need for assistance and supporting documentation and applications to 

other government assistance programs, etc. 

The Sault Ste. Marie Economic Development Corporation will be unable to undertake this initiative 

without the support of EDF. Time is of the essence as the OL G is now commencing its tendering 

process for privatization of i t s  operation. The application and approval process for funding either 

through NOHFC and FedNor are too long to accommodate the OLG timeframes. 



4. Economic Benefits 

4.1. Description of  haw the project promotes economic growth and diversification 

This initiative falls under the category of business retention and expansion (BR&E). Sault Ste. Marie is 

at risk of losing a substantial number of white-collar (professionat and technical) jobs as a result of the 

modernizing (restructuring) of OL G. It may also mean a substantial reduction in wages for those jobs 

that are privatized. 

The purpose of this study is to determine what that impact is and determine how best to respond to it 

as a community. In this respect the project promotes economic growth and diversification by ensuring 

that one of the largest employers in the community is retained and, as a consequence, the community 

avoids substantial challenges that would impede its growth and diversification. In other words this 

project helps offset those impacts which could affect the community's growth and diversification. The 

expected outcomes are an economy that is unaffected by or sees an increase in activity as a result of 

OLGLs modernization process. 

The EDF funds will help enable the SSMEDC to create new private sector jobs and or help retain 

existing jobs and tax base in the community through research, analysis strategic planning and active 

engagement with OLG senior officials by: 

encouraging and supporting private sector businesses undertaking work for OLG as a result of 

their modernization process to locate in Sault Ste. Marie, as well as encouraging them to 

establish new products, services, and innovation to remain competitive and undertake work in 

other parts of the country and internationally; 

Where warranted, contributing to the sustainability or expansion of existing enterprises to 

support 01. G's modernization process as long as it does not unfairly compete with other local 

enterprises; only use of the City's EDF is absolutely necessary in order for the project to 

succeed; 

e Supporting strategic, 0 lG modernization, community related initiatives that support creating 

the environment for business development (e.g. infrastructure development, 

educational/economic opportunities, labour development initiatives, specific sector strategy 

development, innovation, and support for new economic cluster development). 

4.2. Projected job creation 

The equivalent economic benefit of having at least 585 quality jobs retained in the community 

with additional positions created. 

4.3. Potential for tax assessment increase 

e Tax assessment is not reduced as a result of the OLG modernization program and in fact the 

city sees a growth in tax assessment as new private sector business establishes itself year. 



G;(s # a). 

4.4. Other economic and community benefits 

e Sault Ste. Marie has enjoyed a more stable economy and workforce as a result of the presence 

of OL G En the community. There are approximately 563 employees that work for OLG in i t s  

head office at  Roberto Bonder Place. Their annual payroll is  $45.6 million. This means that the 

annual average wage for employee there is approximately $81,000. This is well above the 

Sault Ste. Marie's annual wage typical employee in the community. The nature of the work is  

primarily technical and professional in nature. This human resource capacity adds 

considerable value to the community both in terms of demographics workforce in general 

contributions to the welfare of the city. 

5. Community Benefits 

Sault Ste. Marie would not be the same community without OL G. Notwithstanding the 

economic considerations, the people and the organization have all made a valuable 

contributions to this city, as volunteers, paremand community broad-minded individuals. 

Families have been able to stay together because children have found work at OL G - jobs that 

normally would be found in larger centers. The extent to which OL G has benefited Sault Ste. 

Marie is part of the purpose of the study. 

5.1. How the project compliments other local initiatives 

This project compliments initiatives like the Sault Sle. Marie Economic Development 

Corporations Business Retention and Expansion program, Destiny Sault Ste. Marie's 

Diversification strategy and the Sault Ste. Marie economic development Corporation strategic 

plan. All are geared at attracting Quality people who are capabie of creating wealth in the 

community. $45 million annually iswealth creation in Sault Ste. Marie. 

5.2. tmpact on the community as a whale 

The impact of having the OL G head office in Sault Ste. Marie, with 563 quality employees, 

with an annual payroll of $45.6 million and associated product and service requirements is 

significant and would have a noticeable negative impact on the economy should these levels 

be reduced. The SSMEDC is endeavoring to determine the precise impact on the community as 

a whole so that efforts are made to mitigate any negative impacts that may arise as a result of 

the OL G modernization process. 



THE CBRPDRATION OF THE CITY OF SAULT STE. MARIE 

BY-LAW 2012-101 

AGREEMENT: (A,3.6.1.) A by-law to authorize an agreement between 
the City and Dell Canada far the participation in the Ontario Education 
Collabofative Marketplace (OECM) contract. 

THE COUNCIL of The Corporation of the City of Sault Ste. Marie, pursuant to 
section 9 of the Municipal Act, 2001, 3.0. 2001, c. 25, ENACTS as follows: 

The Mayor and the Clerk are hereby authorized for and in the name of the 
Corporation to execute and affix the seal of the Corporation to an agreement 
dated May 28, 2012 in the form of Schedule "A" located in the Clerk's 
Department and made between the City and Dell Canada for the participation in 
the Ontario Education Collaborative Marketplace (QECM) contract for the 
purchase of desktop and laptoplnotebook computers for the initial contract term 
of three years with Dell Canada. 

2. SCHEDULE ''A" 

Schedule "A" forms part of this by-law and is located in the Clerk's Department. 

3. EFFECTIVE DATE 

This by-law takes effect on the day of its final passing. 

PASSED in open Council thjs 281h day of May 201 2. 

MAYOR - DEBBIE AMAROSO 

CITY CLERK - MALCOLM WHITE 
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-T-SUPPLIER AGREEMENT 

THXS CUENT-SUPPLIER AGREEMENT, made in duplicate, for the Supply of Desktop Technology Products 
and Services as outlined in Request for Proposals (RPP) OECM 2011-132 is effective as of the 30th day of 

April, 2012 

BETWEEN: 

The Corporation of the City of Sault Ste. Marie 

Ythe Client") 

Dell Canada Inc. 

("the Supplier") 

WHEREAS the Supplier entered into a Master Agreement with Ontario Education Collaborative Marketplace 
("OECM") referred to  as OECM-C-20111-132 for the provision of Resources; 

AND WHEREAS the Client has decided to  become a Client as defined under the Master Agreement by entering Into 
this Client-Supplier Agreement (the "CSA"); 

NOW THEREFORE in consideration of their respective Agreements set out below and subject to the terms of the 
Master Agreement, the parties covenant and agree as follows: 
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Article 1.0 - Definitions 

Unless otherwise specified in the CSA, capitalized words and phrases shail have the meaning set out in the 
Master Agreement, 

When used in the CSA, the Following words and phrases have the following meanings: 

"Rates" means the applicable prtce for the Resources, as defined in the Master Agreement; 

"Term" means the period of tlme from the CSA effect~ve date First above written up to and including the 
later of (a) January 24, 2015 or (b) the expiry date of any extension to the CSA; whlch in any event shall 
be no later than the expiry of the Master Agreement of any extension thereto. 

Article 2.0 - The Master Agreement 

2.1 This CSA is entered into pursuant to, inmtporstes by reference and is governed by the Master Agreement. 

2.2 All terms and conditions of the Master Agreement apply with the appropriate modlflcations to this C5A. I n  
the event of a conflict between this CSA and the Master Agreement, the latter shall govern (unless this 
CSA provides otherwise), 

Article 3.0 - Representatives for CSA 

3.1 The Supplier's representative For purposes of this CSA shall be: 

4 Sheene Leung, Dell Canada 
Tel: 416-773-5270 
Ernail: sheene-leung@deil.com 

e Technical Support 1800-387-5757 

3.2  The Client representatlve for purposes of this CSA shail be: 

Frank Coccimiglio 
Manager, Information Technology Division 
Phone: (705)759-5303 
Email: f.caccimialio@citv5sm.on. Ca 

3.3 The OECM representative for purposes of this CSA shall be: 

s Sam Carnpisl 
OECM Sourcing Manager 
Email.: sam,cammQoecm.ca 
Tel: 416-847-1105 
Fax: 416-847-1 196 

Article 4.0 - Term of CSA 

4.1 This CSA shall expire at the end of the Term. Provided that OECM has extended the Term of the Master 
Agreement, the Client shall have the option to extend this CSA for a further period of up to two (2) 
additional periods of up to one (1) year each, such extension to be upon the same terms, conditions and 
covenants contained in this CSA, excepting that there shall be no further option to renew in the renewal 
period. The option shall be exercisable by the Client upon fifteen (15) calendar day's prior written notice to 
the Supplier, setting forth the precise duration of the extension. 

Article 5.0 - Resources, Delivery, Rates and Payment Process 

5.1 The Supplier agrees to provide the Resources to the Client as described in the Master Agreement and as 
more particularly specified in Schedule 'B" (Rates) of this CSA. 
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5.2 The Suppiier shall deliver Resoi~rces wtkhin f~fteen (15) Buslness Days from the time of receivtng an order 
for Resources from the Client and the Resources shaIl be delivered free on board (FOB) to Ciient's 
locatjon. Clrents may have more than one (1) FOB location withrn thelr organization. 

5.3 The Supplier shall adhere ta the time lines set out in the Schedule "A" (Assignment). 

5.4 The Client hereby consents to the use by the Supplier of the Subcontractors and personnel [if any) named 
in the CSA Schedule 'A" (Asslgnmerrt). Supplier may use the Subcontractors that i t  uses in the ordinary 
course of operating its business without seeking the consent of the Client. 

5.5 The Client may request changes to the particular Assignment, which may include altering, adding to, or 
deleting any of the Resources. The Supplier shail comply with all reasonable Client change requests and 
the performance of such request shall be in accordance with the terms and conditions of the Master 
Agreenlent and CSA, including the Rates for such Resources set out in the Master Agreement. Ally 
changes requested must be authorized In writing by the Client and accepted by the Supplier in writing in 
accordance with Article 12.3 of this CSA. 

Article 6.0 - Rates and Payment 

6.1 The Client shalt pay the Supplier by way of credit, Procurement Card, cheque, and or Electronic 
Funds Transfer [EFT). 

6.2 The C5A payment terms shall be net thirty (30) days. 

6.3  The Supplier shall bill the Client for. Services in accordance with Article 4.04 of the Master Agreement, 
unless otherwise set out in Schedule B to this CSA or in Article 6.1 above. 

Article 7.0 - Insurance 

7.1 The Supplier shall furnish a Certificate of Ins~~rance. to the Client in accordance with the insurance 
requirements set out in Article 7 of the Master Agreement prior to commencing performance under the 
CSA. 

7.2 The Supplier shall ensure that: the Client is nanled as an additional insured party under the Supplier's 
insurance policy put in effect and maintained pursuant to  Article 7.03 of the Master Agreement. 

Article 8.0 - Notices 

8.1 Notices shall be in writing and shall be delivered by e-mail, postage-prepaid envelope, personai delivery or 
facsirnlle and shall be addressed to, respectively, the Client address to  the attention of the Client 
Representative end to the Supplier address to the attention of the Supplier Representative. The parties 
may change such addresses by notice in writing delivered to  the other in accordance with this paragraph. 

8.2  Notices shall be deemed to have been given (a) in the case of postage-prepaid envelope, five (5) Business 
Days after such notice is mailed; or  (b) in the case of personal delivery or  facsimile, e-mail, one (1) 
Business Day after such notice is sent in accordance with this paragraph. 

8.3 In the event of a.postal disruption, notices must be given by personal delivery or  by facsimile or e-mail. 

8.4 Unless the parties expressly agree In writing to additional methods of notice, notices may only be provided 
by the methods contemplated in this Article. 

Article 9.0 -Termination 

9.1 Termlnatlon by Either Party 

Either party may terminate this CSA on written not~ce t o  the other where such other party neglects or  fails 
to  perform or observe any material term or obligation of the CSA and such failure has not been cured 
within th~ r t y  (30) days of written notice being prov~ded. 

9.2 Termination by Client 

The Client shail be entitled to  terminate the CSA, without liability, cost or penalty: 
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(a) on written notlce to the Supplier, if any proceeding in bankruptcy, receivership, liquidation or 
Insolvency is commenced against the Supplier or its property; 

(b) onwritten notice ta the Supplier, if the Supplier makes an Assignment for the benefit of its creditors, 
becomes irrsolvent, cornmjts an act of bankruptcy, ceases to carry on ~ t s  business or affairs as a going 
concern, files a notice of intention or a proposal or seeks any arrangement or compromise with its 
creditors under any statute or otherwise; 

. .  . . . . . 

(c) an written notice to the Supplier, following the occurrence of any materlal change in the Cllent's 
requirements which results from regulatory or funding changes or recommendations issued by any 
government or public regulatory body; 

(d) at any time, without cause, by giving the Supplier at least 180 days written notice; or 

(e) in accordance with any provision of the Master Agreement or the CSA whlch provides for termination. 
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9.3 Supplfer's Obligations on Termination 

The Supplier shall, in addition to  its other obllgations under the Contract and at  law: 

(a) provide the Client with a report detailing (i) the current state OF the provision of Resources by the 
Supplier a t  the date OF termination; and (ii) any other inFormation requested by the Ciient pertaining 
to the provlsian of the Resar~rces and performance of the CSA; 

(b) execute such d o ~ ~ m e n t a t i 0 ~  as may be required by the Client to give effect to the termination of the 
CSA. 

9.4 Suppller's Payment Upon Terrnlnation 

A Client shall only be responsible for the payment for the Resources supplied on or before the effective 
date of any termination of the CSA and for any Client-unique items in Supplier's inventory ordered at  the 
specific request of the Ciient (which such inventory shall be immediately delivered to the Client). 
Termination shall not relieve the Supplier of its warranties and other responsibilities relating to the 
Resources performed or money paid prior to termination. I n  addition to its other rights of hold back or set 
off, the Cllent may hold back payment or set: off against any payments owed if the Supplier fails to comply 
with its obligations on termination. 

9.5 Termination in Addition t o  Other Rights 

The express rights of termination in the CSA are in addition to and shall in no way limit any rights or 
remedies of the Client or the Supplier under the CSA, at law or in equlty. 

9.6 Survival upon Termsnatian 

I n  the event that OECM terminates the Master Agreement with the Suppiier prior to the expiry af this CSA 
but does not terminate this CSA at the same time, the terms of the Master Agreement shall survive and 
continue to apply to this CSA. 

Article 10.0 - Publicity 

10.1 Any publicity or publications related to this CSA or the Resources shall be at the sole discretion Of the 
Client. The Client may, in Its sole discretion, acknowledge the Resources of the Supplier in any Such 
publicity or publication. The Supplier shall not make use of its association with the Client without the prior 
written consent of the Client. 

Article 11.0 - Legal Relationship between Client, Supplier and Third-Parties 

15.1 Supplier's PQwer to Contra& 

The Supplier represents and warrants that it has the full right and power and all necessary licences, 
authorizations and qualifications to enter into and perform its obligations under this C5A and that i t  is not 
a party to any agreement wlth another Person which would in any way interfere wlth the rights of the 
Ciient under this Contract. 

11.2 Representatives May Bind the Parties 

The parties represent that their respective authorized signing representatives have the authority to  legally 
bind them. 

11 "3 Independent Contractor 

This CSA Is for a particular and non-exclusive service. The Supplier shall have no power or authority to  
bind the Client or to assume o r  create any obligation or responsibility, express or implied, on the Client's 
behalf, or to hold itself out as an agent, employee or  partner of the Client. Nothing in the CSA shall have 
the effect of creating an employment, partnership or institution relationship between the Client and the 
Supplier. For the purposes of this paragraph, the Supplier includes any of its directors, officers, 
employees, agents, partners, affiliates, volunteers or subcontractors. 
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11.4 No Subcontracting or Assignrrtent 

The Supplier shall not subcontract or assign the whole or any part of the CSA or any monies due under it 
w l t ho~ t  the prior written consent of the Client. Such consent shall be in the sole discretion of the Client 
and subject ta the terms and conditions that may be imposed by the Client. Without limiting the generality 
of the conditions whlch the Client may require prior to consenting to the Supplier's use of a subcontractor, 
every contract entered into by the Supplier with a subcontractor shall adopt all of the terms and conditions 
of the Master Agreement and CSA as Par as applicable to those parts of the Resources provided by the 
subcontractor. Nothing contained in the Master Agreement or CSA shall create a contractual relationship 
between any subcontractor or ib employees and the Client. 

Article 12 - General 

12.1 Severability 

I f  any term or condition of the CSA, or the application thereof to the parties or to any Persons or 
circumstances, is to any extent invaiid or unenforceable, the remainder of the CSA, and the application of 
such term or condition to &lie parties, Persons or circumstances other than those to which it is held invalid 
or unenforceabie, shall not be affected thereby. 

12.2 Force Majeure 

Neither party shall be liable for damages caused by delay or failure to perform its obligatlons under the 
CSA where such delay or failure is ca~~sed by an event beyond Its reasonable control. The parties agree 
that an event shall not be considered beyond one's reasonable cbntml if a reasonable business person 
applying due diligence in the same or similar circ[~mstances under the same or similar obligations as those 
contained In the CSA would have put in place contingency plans to elther materially mitigate or negate the 
effects of such event. Without llmiting the generality of the foregoing, the parties agree that force majeure 
events shall include natural disasters and acts of war, insurrection and terrorism and labour disruptions 
but shell not include shortages or delays relating to supplies or services. I f  a party seeks to excuse itself 
from its obligations under this CSA due to a force majeure event, that party shall immediately notify the 
other party of the delay or non-performance, the reason for such delay or non-performance and the 
anticipated period of delay or non-performance. I f  the anticipated or actual delay or non-performance 
exceeds fifteen (15) Business Days, the other party may immediately terminate the CSA by giving notice 
of termination and such termination shall be in addition to the other rights and remedies of the 
terminating party under the CSA, at law or in equity. 

12.3 Changes By Written Amendment Only 

Any changes to the CSA shall be by written amendment signed by both parties. No changes shall be 
effective or shall be carried out In the absence of such an amendment. 

12.4 Section 217 Education Act et. a!, 

The Supplier represents and warrants that it has not knowingly employed, and that it will not during the 
Term knowingly employ, any teacher, supervisory officer or other employee of ail Ontario district school 
board or of the Ontario Ministry of Education to promote, offer for sale or sell, directly or indirectly, any 
book or other teaching or learning materials, equipment, furniture, stationery or other article to any 
Ontario district school board, prov~nciai school or teachen' college, or to any pupil enrolled therein, and 
that it has not given or paid, and wiii not during the Term give or pay, directly or indirectly, compensation 
to any such teacher, supervisory officer or employee for such purpose. 

The Supplier further represents and warrants that it has not knowingly employed, and that it wili not 
during the Term knowingly employ, any member of faculty or other employee of an Ontario college or 
university to promote, offer for sale or sell, directly or indirectly, any book or other teaching or learning 
materials, equipment, furniture, stationery or other article to any Ontario college or university, or to any 
student enroiid therein, and that it has not given or paid, and will not during the Term give or pay, 
directly or indirectly, compensation to any such member of faculty or employee for such purpose where 
such employment or compensation would place the member of faculty or errtployee in a conflict of interest 
with the college or university by which he or she is employed. 
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12.5 Criminal Records Check 

Subject to Ontario human rights legislation, the Supplier covenants and agrees that it will not engage any 
employee or other person to perform services for the Supplier who may come into direct: contact with 
students on a regular basis, or who may have access to student infornlation to provide services 
hereunder, where such employee or other person has been charged with or convicted of an offence the 
nature of which may be construed as jeopardizing the safety end well being of the students of the Client. 
For the purposes of this CSA, the Client: shall determine in its sole' and unfettered discretion whether an 
employee OF the Supplieror such other person may come into direct contact with students on a regular 
basis or have access to student information and whether or not any such offence is of a nature which may 
be construed as jeapardizing the safety and well-being of students. 

The Supplier covenants and agrees to retain on file a criminal background check an offence declarations as 
required pursuant to Ontario Regulation 521/01, as amended, or any other Requirements of Law , for 
every employee of the Suppller or other person who will perform services for the Supplier who may come 
into direct contact: with students on a regular basis or who may have access to student Information, prior 
to the occurrence of such possible direct contact or prior to having access to student information. The 
Supplier shall advise the Client of the location of such records. 

The Supplier agrees to indemnify and save harmless the Client from all claims, liabillties, expenses and 
penalties to which it may be subjected on account of: the Supplier engaging an employee or other penon 
to peiform services in contravention of th~s  paragraph 12.5; or the S~~pplier's failure to retain a criminal 
background check or offence declaration as aforesaid. This indemnity shall survive the expiration or 
sooner termination of this CSA. In addition to and notwithstanding anything else herein contained, if the 
Suppller engages an employee or other person to perform services in contravention of this paragraph 
12.5, or fails to retain a criminal background check and an offence declaration(s) for any employee of the 
Supplier or other person who performs services for the Supplier who may corrle into direct contact with 
students on a regular basis, or who may otherwise have access to student information prior to the 
occurrence of such possible direct contact, or prior to having access to student information then the Client 
will have the right to immediately terminate this CSA without prejudice to any other rights which it may 
have in this CSA, at law or in equity. 

The Client shall be entitled, on forty-eight (48) hours prior written notice, to obtatn copies and review the 
criminal background checks and offence declarations retained by the Supplier pursuant to this paragraph 
12.5. 

I n  the event that either the criminal background check or an offence declaration reveafs a 
charge or a criminal conviction which is not acceptable to the Client in the circumstances and in 
its sofa and unfettered discretion but. subject to Ontarlio human rights legislation, then the 
Client wall have the right to request that the Supplier prohibit the employee of the Supplier or 
other person who performs services for the Supplier from providing services to the Client 
hereunder. Upon such request, the Supplier will forthwith effect such removal, without 
prejudice to any other rights which the Client may have in this CSA, at law or in equity. 

12.7 Purchasing Policies and Guidelines 

The Supplier agrees to comply with the Client's purchasing or administrative poi~cies and guidelines which 
apply to the provision of Resource$ under this CSA. Copies of the applicable policies and guidelines are 
attached as Schedule C. 
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I N  WITNESS WHEREOF the parties hereto have executed this Client-Supplier Agreement as of the date first 
above written. 

CLIENT NAME 

Signature: 

Name: 

Title: 

Date of Signature: 

SUPPLIER NAME 

Signature: 

Name: 

-. 
Title: 

Date of Signature: -- - 

I have authority to bind the Suppljer 
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DESKTOP TECHNOLOGY PRODUCTS & SERVICES OECM-C-2011-132 

For 

' DESKTOP TECHNOLOGY PRODUCTS 8 SERVICES INITIATLWE 

Between 

Ontario Education Collaborative Marketplace 

And 

Dell Canada Inc. 

As of 

24 day of 3anuary 2022 
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MASTER AGREEMENT 

THIS MASTER AGREEMENT ("the Master Agreement"), made In duplicate pursuant to the Desktop Technology 
Products 81 Services Initiative effective as of 24 day oF3anuary 2012 

BETWEEN: 

Ontario Education Collaborative Marketplace 

(referred to as "OECM") 

AND: 

Dell Canada Tnc. 

[referred t o  as the "Supplier") 

WHEREAS OECM issued a Request For Proposals (RFP) and selected the Supplier' t o  provide the 
Resources on a non-exclusive basis, on the terms and conditions set out herein: 

AND WHEREAS the Supplier has agreed t o  enter into Gllent-Suppller Agreement(s) with one (1) or 
more Clients which shall be subject t o  the terms and conditions of this Master Agteement and the 
Contract documents. 

NOW THEREFORE in consideration of their respective agreements set out: below, the parties covenant 
and agree as follows: 
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ARTICLE 1 - PMTERPRETATION AND GENERAL PRO\IISI[OMS 

1.01 Defined Terms 

When used in the Master Agreement, the following words or expressions have the following meanings: 

"Authori ty" means any government authority, body or department, whether federal, provincial or 
municipal, having or clalming jurisdiction over the Contract; and "Authorities" means all such 
authorkies, bodies and departments; 

"Business Day" means any working day, Monday to Friday Inclusive, excluding statutory and other 
hoiidays, namely: New Year's Day; Family Day; Good Friday; Easter Monday; Victoria Day; Canada Day; 
Civic Holiday; Fanily Day; Labour Day; Thanksgiving Day; Remembrance Day; Christmas Day; Boxing 
Clay and any other day which OECM or a Client has elected to be closed For business; 

"Business Hours" mean 8:30 a.m. to 5 9 0  p.m. EST or EDT, as applicabie, during any Business Day; 

"Client" means any Institution which executes a Client-Supplier Agreement. I n  addition, "Client" covers 
all staff thereof that may order the Resources from the Supplier, including but not limited to 
admlnlstration staff, teachers/professars, and purchasing professionals; 

"Client-Supplier Agreement" means the sub-agreement to be entered into between the Supplier and a 
Client setting out specific Resources requlred by the Client, along with any additional terms and condltions 
contained therein; 

"Conflrlentkl Xnfarrnation" of aparty means all information concerning the business or affairs of the 
patty or its directors, governors, trustees, officers or employees that is of a confidential nature, which 
informai:ion if in written or other tangible form, is clearly designated as confidential, or if disclosed orally, 
is designated as confidential in a written memorandum delivered by the disclosing party promptly 
following such disclosure. For the purposes or greater certainty, Confidential Information shall: 

(a) Include: (i) all new information derived at any time from any such Confidential Information 
whether created by OECM, the Client, the Suppller or any third-party; ($1) all information 
(including Personal Information) that OECM or the Client is obliged, or has the discretion, not to 
disclose under provincial or federal legislation; and, (iii) pricing under this Contract; 

(b) not include information that: (i) is or becomes generally available to rile public without fault or 
breach on the part of the disclosing party of any duty of confidentiality owed by it hereunder; (ii) 
the disclosing party can demonstrate to have been rightfully obtained by it, without any 
obligation of confidence, from a third-parly who had the right to transfer or disclose it to the 
disclosing party free of any obligation of confidence; (ili) the disclosing party can demonstrate to 
have been rightfully known to or in the possession of it at the time of disclosure, free Of any 
obllgatlon of confidence when disclosed; or (iv) is independently developed by the disclosing 
party; but. the exclusions in thls subparagraph shall in no way limit the meaning of Personal 
Inrorrnation or Me obligations attaching thereto under the Contract or at law; 

"Conflict of Interest" includes, but Is not limited to, any situation or circumstance where: 

(a) in relation to the RFP process, the Supplier has an unfair advantage or engages in conduct, 
directly or indirectly, that may give it an unfair advantage, Including but not limited to (I) having 
or having access to information in the preparation of its Proposal that is confidential to OECM and 
not available to other respondents; (ii) communicating with any person with a view to 
lnfluenc~ng preferred treatment in the RFP process; or ( i i~ ]  engaging in conduct that compromises 
or could reasonably be seen to compromise the integrity of the open and competitive RFP process 
and render that process non-competitive and unfair; or; 

(b) in relation to the performance of its contractual obligations in an OECM contract, the Supplier's 
other commitments, relationships or financial interests (i)  could or could reasonably be seen to 
exercise an improper influence over the objective, unbiased and impartial exercise Of its 
independent judgement; or (ii) could orcould reasonably be seen to comprornlse, impair or be 
incompatible with the effective performance of its contractual obligations; 
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. . 
. . . ,. . 

. . 
' . ' ~ a " t r a ~  means the aggregate of: (a) the Master Agreement, including Schedule 1 (Schedule of . ~ . 
Kesoi~rces and Rates), Schedule 2 (the form of Client-Supplier Agreement) and any other schedule or . . . 
apperldix attached at the time of execution; (b) the assignment-specific Client-Supplier Agreement; (c) 
the RFP, including any addenda or clarification; (c) the Proposal; and (d) any amendments executed in 

.. .. 

accordance with the terms of the Master Agreement; 

"EGO Fee(s)" are fees as mandated by Stewardship Ontario. 

"Expiry Date" means January 24, 2015 or, if the original term is extended, the final date of the extended 
term January 24, 2017; 

"FXPPA" means the Freedom of Information and Protection of Prlvacy Act, R.5.0. 1990, c. F.31, as 
amended; 

"Xndemnified Parties" means OECM, each Client and their respective employees, directors, trustees, 
governors, officers, agents and subcontractors; 

"Industry Standards" include, but are not limited to adherence to commonly accepted norms of ethical 
business practices, which shall include the Supplier establishing, and ensuring adherence to, precautions 
to prevent Its employees or agents from providing or offering gifts or hospitality of greater than nominal 
value to any person adlng on behalf of or employed by OECM and participating Institutions; 

"Institutions" means all publicly supported educational institutions (schoo! boards and authorities, 
cottegcs and universities) arid other broader public sector entitles II> the Provii~ce of Ontario; 

"Intellectual PropertyW.means any intefiectual, industrial or other proprietary right: of any type in any 
form protected or protectable under the laws of Canada and the USA, or any fore-eign country, or any 
political subdivision of any country where Supplier or any affiliate thereof as defined in the Business 
Corporations Act (Ontario) does direct business, including, without lirnitatlon, any intellectual, industrial or 
proprietaty rights protected or protectable by ieglsiation, by common law or at equity; 

"MFXPPA" means the Municipal Freedom of Information and Protection of Privacy Act, R.S.O. 1990, c. M. 
56, as amended; 

"OECM Address" and "OECM Representative" mean: 

Director of Sourcing, OECM 
90 Eglinton Avenue East, Suite 504 
Toronto, ON M4P 2Y3 

"Person", if the context allows, includes any natural persons, firms, partnerships or corporations, or any 
combination thereof; 

"Personal Information" has the same deftnition as in subsection 2(1) of FIPPA and in subsection 2(1) of 
MFIPPA, that is, recorded information about an identifiable individual or that may identify an individual and 
includes all such information obtained by the Supplier from OECM or the Client or created by the Supplier 
pursuant to the Contract; 

"PraceedSng" means any action, claim, demand, lawsult, or other proceeding; 

"Procurement Card" means the corporate credit card(s) used by the Client, as may be changed from 
time to time; 

"Procurement Card Protocols" means the manner in which the Supplier is required to process any 
payments under the Contract that the Client elects to make by way of Procurement Card, which shall 
include the requirement to (a) collect the authorized employee's name, the abbreviated Client name, the 
expiry date, the harmonized sales tax (HST) exemption number and the employee's authorization; (b) 
contact the finandal institution identified on the Procurement Card each time the Procurement Card is 
used for payment; jc) receive payment from the financial institution named on the Procurement Card once 
that institution authorizes payment; and (d) bear the cost of any and all charges relating to the use of the 
Procurement Card, including the financial institution's charges for payment through the Proc~irement Card; 
typically used for consumables; 

"Proposat'"means the proposal submitted by the Supplier in response to the RFP; 
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"Rates" means the applicable price, in Canadian funds, to be charged for the applicable Resources, as set 
out in the RgP/Proposal, representing the full amount chargeable by the Supplier for the provision of the 
Resources, Including but not limited to (a) all applicable duties and taxes, other than those which the 
Clierit has expressly agreed to pay; (b) all labour and material costs associated with the provision of the 
Resources; (c) all travel and carriage costs for the Resources to the Client's location; (d) all insurance 
costs; and (e) all other overhead including any fees or other charges required by law. Additional 
Resources may be added to the list of Resources available with the prior written approval of the parties; 

"Record", for the purposes of the Contract, means any recorded information, including any Personal 
Informat:ion, in any form: (a) provided by OECM or by the Client to the Supplier, or provided by the 
Supplier to OECM or the Client, for the purposes of the Contract; or (b) created by the Supplier in the 
performance of the Contract; and shall Include or exclude, as the case may be, any information spedfically . ' 
described in Schedule 1 or in a particular Client-Supplier Agreement; 

"Requirements of Law" mean all applicable requirements, laws, statutes, codes, acts, ordinances, 
orders, decrees, injunctions, by-laws, rules, regulations, official plans, permits, licences, authorisations, 
directions, and agreements with all Authorities that now or at any time hereafter may be applicable to 
either the Contract or the Resources or any part of them; 

'"Resotrrces" means all Supplier branded hardware and services provided to a Client pursuant to this 
Ag reernant; 

"RFP" means the Request for Proposals dated July 28, 2011 for Desktop Technology Products & Services, 
.reference OECM 2011-132 issued by OECM for the Resources and any addenda to It; 

"Suppilier's Subcontractor" includes the Supplier's ~~bcont~ac to rs  or their respective directors, officers, 
agents, employees or independent contractors, who shall fall within the meaning of Supplier for the 
purposes of this Contract; 

"Supplier Address" means: 

Dell Canada Inc. 
155 Gordon Baker Road, Suite 501 
North York, Ontario 
M2H 3M5 

"Supplier Representative" means: 

David Onafrychuk, Account Executive 

"Term" means the period of time from the effecUve date first above wrltten up to and including the later 
of (a) January 24, 2015 or (b) the expiry date of any extension to the Contract; 

"Third-Party Intellectuaf Property" means any Intellectual Properw owned by a party other than 
OECM, Client or the Supplier. 

-..- 
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1.02 Entire Agreement 

The Contract embodies the entire agreement between the partles with regard to the provision of 
Resources and supersedes any prior understanding or agreement, collateral, oral or otherwise, existing 
between the partres at  the date of execution of the Master Agreement, with exception of Legacy 
Agreements. 

1.03 Severability 

I f  any term o r  condition of the Contract, or the appl~cation thereof t o  the parties or to  any Persons or 
circumstances, is to  any extent Invalid or unenforceable, the remainder of the Contract, and the 
application of such term or condition to the parties, Persons or circumstances other than those to which it 
is held invalid or unenforceable, shail not be affected thereby. 

1.04 Interpretive Value of Contract Documents 

I n  the event of a conflict o r  inconsister>cy in any provisions in the Contract: (a) the main body of the 
Master Agreement shall govern over the Schedules to  the Agreement: (b) the Master Agreement 
(including its Schedules) shall govern over any Client-Supplier Agreement; (c) the Master Agreement 
(Including its Schedules) and a Client-Supplier Agreement shall govern over the RFP and the Proposal; and 
Id) the RFP shall govern over the Proposal. 

1.05 Force Majeure 

Neither party shall be liable for damages caused by delay or failure to perform its obligations under the 
Contract where such delay or failure Is caused by an event beyond its reasonable control. The parties 
agree that an event shall not be considered beyond one's reasonable control if a reasonable business 
pelson applying due diligence in the same o r  similar circumstances under the same o r  similar obligations 
as those contained in the Contract would have put in place contingency plans t o  either materially mitigate 
or negate the effects of such event. Without limiting the generality of the Foregoing, the parties agree that 
force majeure events shall include natural d i s a s t e ~  and acts OF war, insurrection and terrorism and labour 
disruptions but shall not include shortages or delays relating to  supplies or services. I f  a party seeks to 
excuse itself from its obligations under this Contract due to a force majeure event, that party shall 
immediately notify the other party of the delay or non-performance, the reason for such delay or non- 
performance and the anticipated period of delay or non-performance. I f  the anticipated or actual delay or 
non-perrormance exceeds fiFteen (15) Business Days, the other party may Immediately terminate the 
Contract by giving notice of termination and such termination shall be in additlon to the other rlghts and 
remedies of the terminating party under the Contract, at law or  In equity. 

1.06 Notices by Prescribed Means 

Notices shall be in writing and shall be delivered by postage-prepaid envelope, personal delivery or 
facsimile and shall be addressed to, respectlvely, the OECM Address to the attention of the OECM 
Representative and to the Suppller Address t o  the attention of the Supplier Representative. The parties 
may change such addresses by written notlce to the other given in accorclance with this paragraph. 
Notices shatl be deemed to have been given (a) in the case of postage-prepaid envelope, flve (5) Business 
Days after such notice is mailed; or (b) in the case of personal delivery or facsimile one (1) Buslness Day 
after such notice is sent in accordance with this paragraph. I n  the event of a postal disruptlon, notices 
must be given by personal delivery or by facsimile. Notices relating to  a particular Client-Supplier 
Agreement shall also be governed by this paragraph, but shall be delivered to the particular 
representatives and addresses established under the specific Client-Supplier Agreement. Unless the 
partles expressly agree in writing to additional methods of notice, notices may only be provided by the 
methods contemplated in this paragraph. 

1.07 Governing Law 

The Contract shall be governed by and construed in accordance with the laws of the Province of Ontario 
and the federal laws of Canada applicable thereln. Each party irrevocably and unconditionally submits to 
the exclusive jurisdiction of the courts of the Province of Ontarlo. 

' 1.08 Third Party Benefits  

Supplier acknowledges that a Clrent may enforce provisions rncluded in Master Agreement for such Cirenl's 
benefit even though such Client is not a party t o  the Master Agreement. 

-- 
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1.09 Counterparts 

This Agreement may be executed In counterparts, each of which wilf constitute an original, and all of 
which will constitute one agreement. 

1.10 Headings 

The dfvrslon of th~s  Master Agreement into Articles, Sections and Schedules and the insertion of headings 
are for convenience of reference only and shall not affect the constr~lction or interpretat~on of this Master 
Agreernent. 

1.11 Extertded Meanings 

The parties agree to the following interpretive terms anpl conditions: 

(a) words importing the singular number include the plural and vice versa and words irnportlng gender 
incicrde alf genders in this Contqct; 

(b) reference to any agreement, indenture or other instrument in writing means such agreement, . 
indenture or other instrument in writing as amended, modified, replaced or supplemented from time 
to time, unless otherwise agreed to hereln; 

(C) whenever any payment to be made or a d o n  to be taken hereunder is required to be made or taken 
on a day other than a Business Day, such payment shail be made or action taken on the next 
following Buslness Day; 

(d) unless the context otherwise requires, words importing a particular gender shall include the other 
gender; 

(e) "in writing" or "written" means and includes printing, typewriting or any electronic means of 
commrlnication capable of belng permanently reproduced in alphanumeric characters a t  the point of 
reception; 

(f) the words "include" and "including" mean "Include, without limitation," and "including, WlthOllt 
limitation," throughout this Contract; 

(g) any reference to a statutory or regulatory provision shall include that provision as from time-to-time - 
modifled or re-enacted providing that in the case of modifications or re-enactments made after the 
date of this Contract the same shall not have effective substantive change to that provislon, unless 
otlierwise agreed to herein; and, 

(h) time periods within which a payment is to be made or any other action Is to be taken hereunder shall 
be calculated excluding the day on which the period commences, but including the day on which the 
period ends. 

1.12 Condonation Not a Waiver 

Any failure by OECM or the Client to ins~st in one or more instances on strict performance by the Supplier 
of any of the terms or conditions of the Contract shall not be construed as a waiver by OECM and the 
Client of the right to require strict performance of any such terms or conditions, and the obligations of the 
Supplier with respect to such performance shall continue in full force and effect. 

1.13 Changes by Written Amendment Only 

Any changes to the Contract shail be by written amendment signed by the parties. No changes shall be 
effective or shalf be carried out in the absence of such an amendment. Amendments to this Contract can 
only be made by the parties to this Contract. For greater certainty, a Client may not amend this Contract. 

1.14 Rights and Remedies and Supplier Qbligatlons Not Limited to Contract 

The express rights and remedies of QECM and the Client and obligations of the Supplier set out in the 
Contract are in addition to and shall not limit any other rights and remedles available to OECM and the 
Client or any other obligations of the Supplier at law or tn equity. 

ARTTCLE 2 - LEGAL RE LATIONSHIP BETWEEN OECM/CLIENT, SUPPUER AND THIRD-PBRTIES 

2.01 Supplier's Power to Contract and Perform the Contract 

The Supplier represents and warrants that it has the Full right and power and all necessary licences, 
authorizations and qualifications to enter into and pe r fon  its obligations under the Contract and that it is 
not a party to ally agreenlent v~i th  another Person which wor~id in any way interfere with the rights of 
OECM 01- the Client under this Contract. Without limitjng the generality of the foregoing, i f  the Supplier is 
not the manufacturer of any of the Resources, Supplier represents and warrants that it has all necessary 

.- 
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rights, licences and permissions to supply such Resources to the Clients and that the manufacturer thereof 
will 'provide complete warranty support in respect thereto in accordance with the warranty provided with 
surh Resources. Details of Supplier's standard warranb for Resources as set out in Schedule 1. 

2.02 ~ e ~ r e s e n h t i v e s  May Bind Parties 

The parties represent that their respective authorized signing representatives have the authorlty to  legally 
brr~d them to the extent permjssible by the Requirements of Law. 

2.03 Partles Not a Partner, Agent or Employee 

Neither party shall have any power or authority to  bind the other or to  assume or create any obligation o r  
responsibility, express or implied, on behalf of the other and shall not hold itself out as an agent, partner 
or  employee of the other. Nothing in the Contract shall have the effect of creating an employment, 
partnership or agency relatlonship between OECM and the Supplier (or any of the Supplier's directors, 
officers, employees, agents, partners, affiliates, volunteers or subcontractors). 

2.04 Responsibility of Supplier 

n i e  Supplier agrees that it is liable for the acts and omjssions o f  its directors, officers, employees, agents, 
partners, affiliates, volunteers and subcontractors. This paragraph is in addition to  any and all of the 
Supplier's liabilities under the Contract and under any applicable law. The Supplier shall advise these 
individuals and entities of its objigations under the Contract and, without llrniting the generality of the 
foregoing, shall take appropriate action to ensure compliance with (a) the Contract generally and (b) with 
the requirements of Article 5 (Confidentiality FIPPA/MFIPPA) o f  the Master Agreement. I n  addition to  any 
other liabilities of the Supplier pursuant to the Master Agreement or otherwise at  law or in equity, the 
Supplier shall be liable for all damages, costs, expenses, losses, claims or actions arising from any breach 
of the Contract resulting from the actions of the above mentioned individuals and entities. This paragraph 
shall survive the termination or expiry of this Contract. 

2.05 No liability of QECM 

The Supplier acknowledges and agrees that OECM shall not be liable or  responsible to the Supplier for any 
matter arising under any Client-Supplier Agreement or through the provision of the Resources and, 
without limiting the generality of the foregoing, the Supplier acknowledges and agrees that: 

(a) OECM will not be liable or responsible for any act or omission of a Client In relation to the Client's 
access to the provision of Resources under the Contract or  with respect t o  any breach by the Client of 
its obiigatlons of confiderltiality to  the Supplier; and, 

(b) OECM, in its sole discretion, may restrict access by Clients to  the provision of Resources underthe 
Contract and the Supplier agrees to  comply with any procedures or requirements established by 
OECM for such access. 

2.06 No Assignment 

The Supplier shall not assign the whole or  any part of the Contract ar any monies due under it without: the 
prior written consent of OECM. Such consentshall be in the sole discretion of OECM and subject Co the 
terms and conditions that may be imposed by OECM. 

2.07 CanfiJct of Interest 

The Supplier shall: (a) avoid any Conflict of Interest in the performance of its contractual obligations; (b) 
disclose without delay any actual or potential Conflict of Interest that arises during the performance of its 
contractual obligations; and ( c )  comply with any requirements prescribed by OECM or the Client to resolve 
any Conflict of Interest. In addition to  all other contractual rights or rights available at law or in equity, 
OECN may, at its sole and absolute discretion, immediately terminate the Contract upon giving notice to  
the Supplier where (a) the Supplier fails to  disclose an actual or  potential Conflict of Interest; (b) the 
Supplier fails t o  comply with any requirements prescribed by OECM or the CIient to resolve a Conflict o f  
Interest; or (c) the Supplieris Conflict of Interest cannot be resolved. Before any termillation of either the 
Master Agreement or  Cllent-Supplier Agreement pursuant t o  the provisions of this Section 2.07, there 
must be a cure period of no less than thirty (30) days. This paragraph shall survive any termination or 
expiry of the Contract. 

---- - 
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2.08 Client-Supplier Agreement 

The Supplier agrees to enter into Client-Supplier Agreements with Institutions who request the Supplier to 
do so at any time following the effective date of this Master Agreement, provided that the Supplier has 
]?ad the opportunity to review and confirm that it will comply with any purchasing policy or guideline of an 
Institution with which it is being req~~ested to enter into a Client-Supplier Agreement. Execution of a 
Client-Supplier Agreement by the Supplier shall constitute the Supplier's agreement to comply with such 
policies or guidelines as may be referred to in the Client-Supplier Agreement. 

2.09 Contract Bfncling 

The Contract shall enure to the benefit of and be binding upon the parties and their successors, 
administrators and their permitted assigns. 

ARTICLE 3 - PERFORMANCE BY SUPPUER 

3.01 Supplier Performance and Client-Supplier Agreement 

This Master Agreement sets out terns and conditions In connection with the acquisition of Resources and 
contemplates the execution by the Supplier and Clients, during the Term, of one (1) or more Client - 
Supplier Agreements in the form set out in Schedufe 2 Client-Supplier Agreement for the purpose of 
providing specific Resources. Furthermore, with respect to Client-Supplier Agreements: 

(a) only Clients as defined under the Master Agreement may obtain Resources on the terms and 
conditions provided for in the Contract, and only by entering into a Client-Supplier Agreement 
executed by a duly authorized representative of the Client and accepted by the Supptier and the 
Supplier shail provide monthly reports to OECM summarizing the Ctlent-Supplier Agreements entered 
into, the particular Clients and Resources provided; 

(b) Resources shalt be provided only pursuant to a Cllent-Supplier Agreement and in accordance with the 
Contract; 

(c) the Supplier shall not, under the Contract, sell or offer to sell any Resources to any person, 
organjzation that is not a Client as defined in the Master Agreement; 

(d) the terms and conditions of the Master Agreement shalt apply to each Client-Supplier Agreement and 
the same terms and conditions that apply between the Supplier and OECM under the Master 
Agreement shall also apply between the Supplier and each Client under each Client-Supplier 
Agreement and, without limiting this paragraph, the dutles owing t o  OECM under the Master 
Agreement shall also be owing to the Client under the pattlcular Client-Supplier Agreement and the 
rights exercisable by OECM under the Master Agreement shall also be exercisable by the Client under 
the particular Client-Supplier Agreement; 

(e) each Client-Supplier Agreement shall refer to this Master Agreement by setting out the agreement 
number set out on the first page of this Master Agreement, and shall, at minimum, also include (i) the 
name or description of each Resource, along with the related Rates payable and tentative delivery 
dates; (ii) the type, term and commencement date of: each assignment; (iii) the name and contact 
information for the Client, OECM and the Supplier for the purposes of the particular Client-Supplier 
Agreement; (iv) any other terms and conditions agreed upon by the parties in accordance with the 
Contract; 

(f) the terms and conditions set out in a Client-Supplier Agreement shall have no effect on any other 
Client-Supplier Agreement and shall only appfy to the provision of Resources under that particular 
Clie~t-Supplier Agreement; and, 

(g) in the event of an inconsistency between the terms of the form of Client-Supplier Agreement attached 
hereto and a Client-Supplier Agreement executed by the Supplier and a Client, the terms and 
condltions set out in the former shall govern. 

3.02 Performance Warranty 

Supplier represents and warrants: (a) that the Resources conform im the samples provided by Supplier to 
OECM or a Client and all specifications and Resource literature supplied by Supplier or its agents and 
representatlves Lo OECM or a Client; (b) ail Resources shall be new and unused, unless agreed to in 
writing by the parties; and (c) on delivery, the Resources shall be In good operatirrg condition and free of 
defects in workrnanship and material. 
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The &ippiier hereby represents and warrants that the Resources shall be provided in accordance with: (a) 
the Contract (Including withol~t limitation, being in compliance with the specifications to the Resources set 
out in the RFP); (b) Industry Standards; and (c) Requirements of Law. I f  any of the Resources, in tlie 
reasonable opinion of OECM or the Client, are inadequately provided or require corrections, the Supplier 
shah forthwith make the necessary corrections at its own expense as speciWed by OECM or the Client in a 
rectification notice. All such corrections shall comply with the terms and conditions of the Supplier 
wal-ran& for the Resource in question. 

I f  any of the Resources proves defective or non-'conforming to the Contract, and without limiting the rights 
and remedies of the Client otherwise contained in the Contract, Supplier shalt repair the defective or non- 
coflforming Resource in accordance with tlie warranty for such Resource, or, at Supplier's option (i) 
replace at no cost to Client, any such defective or non-conforming Resource with a non-defective or 
conforming Resource (as applicable) or (ii) credit Client's account for alt amounts paid with respect to the 
defective or non-conforming Resource upon Supplier's receipt (at the Supplier's expense) of the defective 
or non-conforming Resource. 

I n  no event shall Supplier have any obligation or liability for Resources not being available for use, lost or 
corrupted data or software or for any exemplary, punitive, incidental, indirect, special or consequential 
darnages (including but not limited to loss of profits, use or goodwill), whether based on contract, tort 
(including negligence), strict liabitity, or any other theory or form of action, even if Supplier has been' 
advised of the possibility thereof. 

The warranties expressly stated in this section 3.02 supersede all Inconsistent: provisions of any and all 
purchase orders, invoices, acknowledgments, or other writings or statements, written or otherwise. 

Except as provided in the Contract, the Supplier makes no warranty, whether written, oral, express or 
implied, as to any matter whatsoever with respect to the Resources, and does not wamnl: uninterrupted 
or error-free provision of any Resources supplied as part of the Resources. Ail other warranties are 
expressly disclaimed by the Supplier, including, but not limited to any implied warranty of merchantability, 
o r  fitness for a particuiar purpose. Some jurisdictions do not permit the exclusion of implied warranties, in 
which case the exclusion of implied warranties may not apply. 

3.03 USB and Access Restrictions 

The Supplier acknowledges that unless it obtains specific written preauthorization From OECM and the 
Client, any access to or use of OECM or Client property, technology or information that Is not: necessary 
for the performance of its contractual obligations with OECM and the Client is strictly prohibited. The 
Supplier further acknowledges that OECM and the Client may monitor the Supplier to ensure compliance 
with this paragraph. This paragraph is in addition to and shall not limlt any other obligation or restriction 
placed upon the Supplier. 

3.04 Notification by Supplier 

During the Term, the Supplier shall advise OECM and the Client promptly of: (a) any contradictions, 
discrepancies or errors found or noted in the Contract; (b) supplementary details, instructions or 
directions that do not correspond with those contained in the Contract; and (c) any omissions or other 
faults that become evident and should be corrected in order to provlde the Resources in accordance with 
the Contract and Reouirements of Law. 

3.05 Wark Volumes 

The Supplier acknowiedges that it may be providing the Resources on a non-exclusive bas~s. OECM and 
the Clients make no representation regarding the volurne of Resources required under the Contract. OECM 
and the Clients reserve the right to contract with other parties for ehe same or similar Resources as those 
prov~ded by the Supplier and reserve the right to obtain the same or similar Kesources internally. 
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3.OG Reporting 

(a) The Supplier must provide standard Supplier monthly electronic sales history reports to OECM for all 
Resource sales made under this Agreement for orders placed via Premier Page with a valid e-quote 
number from the OECM Premier Page. The form of such standard reports shail be those available from 
Premier Page or otherwise as mutually agreed upon. 

OECM will work with the Supplier to develop the template, which will be in Microsoft Excel format. 

The first report would be due on March 5, 2.012 and the last report would be due on January 17, 
2015. 

Such reports shail be presented by the 5th Business Day of the month following each month and 
include, as a minimum, the information set out in (b) below. 

(b) Sales history reports shall consist of, at a minimum, the following fields of information: 

i. 
ii. 
iii. 
IV. 

v. 
vi. 
vii. 
viii. 
ix. 
X. 

XI. 
xii. 
xiii. 
xiv. 
xv. 

Delivery address 
Client name 
Invoice date 
Supplier order number 
Item description 
Supplier's public part number 
Order quantity 
Purchase order date (if applicable) 
Purchase order number (if applicable) 
Unit price 
Unit of measure 
Supplier's part number 
Sub total 
HST 
Total 

(c) Clients may require other reporting, such as those set out below. The details of other Clients reporting 
requirements will be set out !n each Client-Supplier Agreement and shall be as mutually agreed upon 

between the Client and the Suppiier. 

i. Asset tagging report 
ii. Imaging report 
iii. Delivery report 
iv. Purchasing history 
v. Service history 
vj. Standard Warranty registration confirmation 

(d) The Suppller must provide quarterly Client-Supplier Agreement status reports to OECM summarizing 
the Client-Suppller Agreements entered into, as set out in section 3.01(a). 

(e) Ad hoc reports as reasonably required by OECM or the Client from time to time and shail be in a form 
and format that are mutually agreeable. 

3.07 Resource Delivery 

The Suppiier shall deliver Resources within fifteen (15) Business Days From the tlrne of receiving an order 
for Resources from the Client via Premier Page and other ordering methods and the Resources shall be 
delivered free on board (FOB) to Client's location. Title to the Resources, except software that is subject to 
licensing agreements (see "SoFtware" definition in Schedule I), passes from Supplier to Client when Client 
receives the Resources at its location(s). Clients may have more than one (1) FOB location within their 
organization. Orders are subject to acceptance by the Supplier. A Client may change or cancel an order 
until the time the Supplier begins to manufacture it. The delivery time for remote locations .wit1 be as 
mutually agreed upon far the remote locations identified by OECM. Supplier wifl ship Resources Using 
Supplier's designated carrier. Supplier will pay all shipping and handling costs. Supplier will bear the risk 
of loss of, or damage to, the Resources during shipping and until Resources reach the Client Iocation(s). 

- 
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3.08 Rekurnirrp or Exchanging Resources 

Before returning o r  exchanging a Resource, the Cl~ent must contact Supplier directly to obtain an 
authorization number to  Include with the return. The Client must return Resources to Supplier in its 
original or  equivalent packaging, and the Client is responsible for risk of loss, as well as shipping and 
handling fees. Additional fees, including up t o  a fifteen percent (15%) restocking fee, may apply, I f  the 
Client fails to follow the return o i  exchange ins t~ct ions provided by Supplier, the Supplier will not: be 
responsible for any ioss, damage, or modification of a Resource, or processing of a Resource for disposal 
or resale. Credit For partial returns may be less than invoice or Individual component prices due to  bundled 
or  plnrnotional pricing associated 'with the Client's original purchase price. 

ARTICLE 4 - PAYMENT FOR PERFORMANCE AND AUDIT 

4.01 Payment AccardZng to Contract Rates 

The Client shall, subject to the Suppiler's compliance with the pmvlsions of the Contract, pay the Supplier 
for the Resources provided at  the Rates established under the Contract. OECM shall not be responsible for 
any payment payable to the Supplier in accordance with any Client-Supplier Agreement. 

4.02 Xnwoicing 

The Supplier will provide electronic and / or hardcopy invoices t o  each Client for which they sign the 
Client-Supplier Agreement at  the address specified by the Client. The Invoices will contain the following 
information at a minimum. Further details may be specified within the indivldual Client-Supplier 
Agreement. 

(a) Price per Resource purchased; 
(b) Quantity ordered; 
(c) Applicable taxes - shown as a separate line item on all orders; 
(d) Any other costs; and 
(e) Reference to relevant Client purchase order numbercs), if applicable. 

4.03 Payment by Client 

The Supplier will accept the payment option requested by the Clients, which may indude but not be 
lirnlted to: credit, Procurement: Card, cash, cheque, Electronic Funds Transfer (EFT). The payment term for 
this contract shall be net thirty (30) days. Any proposed changes must be written in the Cllent-Supplier 
Agreement. 

4.04 Default Billing and Payment Process 

Untess the parties expressly set out an alternative billing and payment process in a particular Client- 
Supplier Agreement, the following process shall govern: 

(a) the Supplier shall provlde the Client with an invoice for every Resource ordered by Client upon its 
shipment. 

(b) the Ctient shall approve or reject the invoice within fifteen (15) Business Days and in the event that 
the Client rejects the invoice, i t  shall so advise the Supplier promptly in writing and the Supplier shafl 
provide additional information as required by the Client to  substantiate the invoice; and 

(c) each invoice must be approved by the Client before any payment is released; and 

(d) payment, in any case, shall be made within thirty (30) days of invoice date, o r  as defined by Schedule 
2- Client-Supplier Agreement of such approval. 

Any subparagraph set out above that is not expressty replaced in a particular Client-Supplier Agreement 
with an alternative provision shall remain in foil force and effect. 

4.05 Hold Back or Set Off 

The Client may hold back or set oFf against: payment if, in the opinion of OECM or the Client actlng 
reasonably, the Supplier has failed to comply with any requirements of the Contract, These rights may be 
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exercised wlthin the context of a particular Ciient-Supplier Agreement or between various Client-5upplier 
Agreements pertairling to the same Client. 

4.06 No Expenses or Additional Charges 

There shall be no other charges payable to tile Supplier under the Contract other than the Rates 
established under the Contract. Applicable taxes are extra Including increases in taxes and Eco Fee[s) that 
are legislated subsequent to the effective date of the Contract and shall be listed separately on Silpplier's 
invoice. 

4.07 Payment of Taxes and Duties 

U~~less othewise stated in the Contract, the Clientshall pay all applicable HST with respect to the 
Contract 

4.08 OECM Cost Recovery Fee 

For all purchases of Resources via premier Page and any other means of ordering which Supplier shall 
enter into Premier Page made under this Agreement, Supplier shall report and pay to OECM a ciuarteriy, 
based on the Supplier's fiscal quarter, Cost Recovery Fee calculated on the before tax amount billed by the 
Supplier for the Resources net of returns and credits provided to Clients by the Supplier pursuant to the 
Contract and in accordance with Supplier's standard rebate program: 

Contract Year Applicable Cost Recovery Fee 
1 0.50% 
2 0.75% 
3 1.0o0/o 
4 (optional extension year) 2.00% 
5 (optional extension year) 2.50°/e . 

The Supplier shall provide OECM with sates history reporting on a quarterly basis within thirty (30) days of 
each Supplier flscal quarter. 

Payments to OECM will be made within forty-five (45)  days of the end of each Suppiier fiscal quarter for 
Client purchases made in the previous quarter. 

OECM shall have thirty (30) Business Days to review and advise OF any discrepancies. I n  the event OECM 
believes there is a discrepancy, OECM must provide Supplier with infornlation related to the discrepancy. 
After this review period, the Cost Recovery Fee shall be considered final and shall not be subject to future 
adjuslments. Supplier reserves the right to makeadjustments to Cost Recovery Fees paid for duplicate 
orders, returns, etc. within the revjew period. 

The Silpplier shall report all sales history from all ordering channels used by Clients, which lnay indude 
purchase orders, credit, Procurelnent Cards, cash, cheques, EFT through the Supplier's electronic ordering 
facility called Premier Page, including other orders entered by Supplier into Premier Page. 

OECM may, for optional years four (4) and five (5), review the above-noted Cost Recovery Fee with the 
Supplier at its sole and absolute discretion. Should OECM decide to review the Cost Recovery Fee 
percentage, at that time, OECM will negotiate a mutually agreeable Cost Recovery Fee with the Supplier 
for the optional year(s). 

Agreements will be amended accordingly, if necessary. If OECM does not choose to T ~ V I ~ W  the Cost 
Recovery Fee for the optionat years, the Cost Recovery Fee from year three (3) shall apply. 

4.09 In terest  on Late Payment 

If a payment is in arrears through no fault of the Supplier, the interest charged by the Suppiier, if any, for 
any late payment shall not exceed the pre-judgment interest rate established under section 127(2) of the 
Courts ofh~sticice Act, R.S.O. 1990, c. C45, in effect on the date that the payment went into arrears. 

--- 
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4.10 Dotument Retention and Audit 

Fol-Seven (7) years from the dates of purchase of the Resources, the Supplier shall maintain all necessary 
, . ..,~. 

.... 
records to substantiate (a) all charges and payments under the Contract and (b) that the Resources were 
provided in accordance with the Contract and with Requirements of Law. During the Term, and for seven 
(7) years from the dates of purchase of the Resources, the Supplier shall permit and assist OECM or the 
Client in conducting audits of the operations of the Suppller to verify (a) and (b) above. OECM .or the 
Client shall provide the Supplier with at least ten (10) Rusiness Days prior notice of its requirement for 
such audit. The Supplier agrees to  provide to OECM or the Client such Records as may be reasonably 
required by OECM or; the Client in order Lo respond to an Authority within a reasonable period of time. The 
Supplier's obligations under this paragraph shall survive any termination or expiry of the Contract. 

ARTJCLE B - CONFIDENTIALITY AND FIPPA/MFIPPA 

5.01 Confidentiality and Promotion Restrictions 

Any publicjty or publications retated to  the award of the Contract shali be a t  the sole discretion of OECM 
and the Client. OECM and the Client may, in their sole discretion, acknowledge the Resources provided by 
the Supplier in any such pubiiclty or publication. Such publicity or publication shall not constitute 
disclosure 01' Confidential Information hereunder. The Supplier shali not make use of Its association with 
OECM or the Client without the prior written consent of both OECM and the Client. Wlthout limiting the 
generality of this paragraph, the Supplier shall not, among other things, at any tlme directly or indirectly 
communicate with the media in relation to  the Contract unless it has first obtained the express written 
authorization to  do so by both OECM and the Cllent. 

5.02 Confidential Informatian 

During and following the Term, the parties shall: 

[a) take all reasonable steps t o  keep all Confidential information confidential and secure; 
(b) l~rnlt the disclosure of' Confidential Information to  only those employees who have a need to know it 

and who have been specifical[y authorized to have such disclosure; 
(c) not directly or indirectly disclose any Confidential Information (except if req~lired by order of a court 

or tribunal or pursuant to the requtrements of RPPA or MFIPPA), without first Obtaining: (I) the 
written consent of the other party and (ii) in respect of Confidential Information about any third- 
party, the written consent of such third-party; and, 

(d) return all Confidentiaf Information to the other party before the termination or expiry of the Term, 
without keeping a copy. 

( e )  Notwithstanding anything contained herein to the contrary, OECM shali be permitted to disclose to  
any Institution pricing and other details of this Contract and any ~nforrnation generated by OECM from 
the reports provided to i t  by the Supplier hereunder. 

5.03 Restrictions on Copying 

Neither party shall copy any Confidential Information, in whole or In part, unless copying is essential for 

the provision of the Resources. On each copy made by a party, the party must reproduce all notices which 

appear on the original. 

5.04 ICnjunctive and Other Relief 

Each party acknowledges that breach of any provisions of this Article may cause irreparable harm to the 
other or to any third-patty to whom the other party owes a duty of confidence, and that the injury to the 
other party or to any third-party may be difficult to  calculate and inadequately cornpensable in  damages. 
Each party agrees that the other is entitted to seek injunctive relief (without proving any damage 
sustained by it or by any third-party) or any other remedy against any actual or potential breach of the 
provisions of this Article. 

5.05 Notice and Protective Order 

If a party or arty of its directors, trustees, governors, officers, employees, agents, representatives or 
advisors become legally compelled to  disclose any Confidential Information, such party will provide. the 
other with prompt notice, unless prohibited by a couj-t of competent jurisdiction, to  that effect in order to 

? 

allow the other party to seek one or  more protective orders or  other appropriate remedies to  prevent or 
l imit such disclosure, and it shall co-operate with the other party and its legal counsel to the fullest extent. 

i 

--- 
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I f  such protective orders or other remedies are not obtained, the party wiil disclose only that portion of 
the Coqiidential Information which i t  is legally cornpelled to disclose, onry to such person or persons to 
which It is legally cumpelled to disclose, and shall provide notice to each such recipient (in co-operation 
with ieyai counsel For the other party) that such Confidential Information is confidential and subject to 
non-disclosure on terms and conditions equal to those contained in the Master Agreement and, if possible, : 
shall otttain each recipient's written agreement to receive and use such ConfidenUal Information subject to 
those terms and conditions. 

5.06 FIPPA and MFlPPA Records 

The Supplier, OECM and the Client acknowledge and agree that FIPPA or MFIPPA applies to and governs all 
Records of OECM and the Client and lnay require the disclosure of such Records to third parties. 
Furi:Iiermore, the Supplier agrees: 

to keep Records secure; 
not to access any Personal Information unless the Client determines, in its sole discretion, that 
access is permitted under FIPPA or MFlPPA and is necessary in order to provide the Resources; 
not to directly or indirectly use, collect, disclose or destroy any Personal Information for any 
purposes that are not authorized by the Client; 
toensure the security and integrity of Personal Information and keep it in a physically secure and 
separate location safe from loss, alteration, destruction or intermingling with other records and 
databases and to implement, use and maintain the appropriate Resources, tools, measures and 
procedures to do so; 
to restrict: access to Personal Information to those of Its employees who have a need to know it and 
who have been spedncaliy authorized to have such access for the purpose of providing the 
Resources; 
to implement other specific security measures that in the reasonable opinion of the Client would 
irnprove the adequacy and effectiveness of the Supplier's measures to ensure the security and 
integrity of Personal Information and Records generally; and 
that any confidential information supplied to OECM or the Client may be disclosed by OECM or the 
Cltent where they areobiigated to do so under RPPA or MFIPPA as appropriate, by an order of a 
court or tribunal or pursuant to a legal proceeding; 
and the provisions of this paragraph shall survive any termination or expiry of the Contract and. shall 
prevail over any inconsistent provisions in the Contract. 

The Supplier represents and warrants that iF it is or becomes subject t o  any private sector privacy 
legislation during the Term of thls Agreement it wiil be solely responsible for compliance with such 
legislation. Without limitation, the Supplie~ represents and warrants that if it is subject to the Personal 
Infblmation Protection and Electronic Oocumenb Act, S.C. 2000, c.5, including any further amendments 
thereto (PIPEDA): (a) it and all its subcontractors shall ensure the PIPEDA cornpliarice of all PIPEDA 
Protected Information it collects directly from individuals or indirectly from OECM or others, uses or 
discloses in the course of performing their obligations under this Agreement; a r ~ d  (b) wlthotjt limitation, it 
shall ensure the PIPEDA compliance of all PIPEDA Protected Information it transfers or discloses to OECM. 
For the purpose of this Agreement 'PIPEDA Protected Information" means any, "Personaf Information" or 
"Personaf I-lealth Information" as defined under PIPEDA. 

5.08 Survival 

The provlsions of this Article shall survive any termination or explry of the Contract. 
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ARTICLE 6 - ~MTELLECTUAL PROPERN AND USE OF OECM OR CUENT INSIGNIA 

6.01 Ilntelloctual Property 

The Supplier agrees that all Intellectual property and every other right, title and interest in and to all 
concepts, techniques, ideas, information and materials, however recorded, (including images and data) 
provided by OECM or the Client to the S~ippfier shall remain the sole property of OECM or the Client at all 
tirrles. All pre-existing Intellectual Property of the Supplier shall remain the property of the Supplier. By 
virtue of a Client purchasing Resources from the Supplier, neither party is transferring any of its 
intellectual PI-operty rights, in the case of the Supplier, or those of its subcontractors, to the other party. 

6.02 NQ Use of OECM or Client Insignia 

The Supplier shall not use any insignia or logo of OECM or the Client except where requlred to provide the 
Reso~irces, and only if i t has received the prR- written permisslon of QECM and the Client to do so. 

The Sitpplier acknowledges that it does not acquire any interest or other rights in respect of any copyright, 
patent, trademark, trade name, logo or any other Intellectual Property relating to the design and/or 
supply of Resources to a Client, whether or not the Supplier has created or assisted in the creation of such 
items. For greater certainty, all Intellectual Property rights to any items designed for use by a Client 
during the Term of the Contract shall remain the sole and exclusive property of the Client, and the Client 
shall retain the full and unrcstricted right to continue use of such items following the termlnation or 
expiration of the Contract or any extension thereof. 

6.03 Supplier Representation and Warranty Regarding Third-Party Intellectual Property 

The Supplier represents and warrants that the provision of the Resources shall not infringe or induce the 
infringement of any Third-Party Intellectual Property rights in countries where Supplier or any affiliate 
thereof as defined in the Busln@ss Corporations Act, (Ontario) does direct business and that the Supplier 
has obtained all rights and licenses required to supply the Resources to the Cllents and for their intended 
use. The Supplier further represents and warrants that the terms and conditions of all such rights and 
licenses shall not contain any terms, conditions, qualifications, conditions ur other provisions that may, in 
any manner or to any extent, inte~fere wlth, limit, detrimentally affect, harm, or otherwise restrict a Client 
from trsing the Resources for their intended use. This indemnity does not cover and speclficaliy excludes 
(a) intellectual property rights recognized in co~~ntries and jurisdictions other than Canada and the United 
States or countries other than where Supplier or any affiliate thereof as defined in the Business 
Corporations Act, (Ontario) does direct business; and (b) claims relating to non- Supplier branded 
software and peripherals and products distributed to Client by Supplier. Supplier has no obligation under 
this Section for any claim resulting or arising from Client's unauthorized modification of a Resource or 
from any combinatlon, operation or use of the Resource with systems other than those provided by 
SLlpplier to the extent that the claim is caused by such modification, combination, operation or use of the 
Resources. Supplier's duty to indemniw under this Section Is contingent upon Supplier receiving prompt 
notice of'a claim and Supplier's right to solely control resolution of a claim. 

6.04 Survival 

The obligations contained in this Article shall survive the termination or expiry of the Contract. 

ARTICLE 7 - INDEMNITY AND INSURANCE 

7.01 Supplier Indemnity 

The Supplier shall defend, at its expense, any third party claim or action brought against any of the 
IndernniFied Parties arising out of or related to: 

(a) claims for bodily injury, including death, and loss or damage to tangible property, and claims asserted 
by third parties for bodily injury, including death, and loss or damage to tangible property to the 
extent that such injury or death is caused by the negligence or wilful misconduct of the Supplier 
(or that of its officers, employees or agents) in performing the Supplier's obligations hereunder or by 
any breach or alleged breach by the Supplier of any of its obligations, warranties or represerftations in 
the Contract: 

(b) any breach by the Supplier {or that of its officers, employees or agents) of Art~cle 5 (Confidentiality 
and FIPPA/MFIPPA) or Article 6 (Intellectual Property 2nd Use of OECM or Client Insignla); 

-- 
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(c) any fatlure by the Suppl~er (or that of rts officers, employees or agents) to comply wlth the 
Requirements of Law (crnless such faiiure IS a result of the failure by OECM or the Client so to 
comply); 

ld) arty alleged Inaccuracy or improper statement or claim or direction on the label or packaging of the 
Resources; and, 

Ie) any or all allegations that the operahon or use of any Resources, or any part thereof, ~nfringes any 
Ullrd party's copyright, trade secret, patent or any other Inteliectual Property right. 

The Supplier shall Indemnify and hold the Indemnified Parties harmless against any such claim or action 
with respect to all resulting costs, liabilities and damages, including reasonable related legal costs on a 
substantial indemnity basis ("Losses"), provided that OECM or the Client promptly notifies the Supplier of 
any claim or action In respect of which this indemnity may apply and of which OECM and the Client has 
knowledge and the Supplier shall solely conduct the defence of any such clalm and OECM and the Client 
shall,co-operate with the Supplier in the defence of any such claim or action. No such claim or action shall 
be settled or compromised by the Supplier without the prior written consent of OECM and the Cilent not to 
be unreasonably withheld. 

Provided that the Supplier shali not be liable to Indemnify the Indemnified Parties to the extent that any 
such loss, liability, cost and expense Is caused by the negligent act or omission, or wilful default, of the 
Indemnified Parties. 

Except with respect to a breach of Article 5 (Confidentiality and APPA/MFIPPA) or Article 6 (Intellectual 
Proper-ty and Use of OECM or Client Insignia), Supplier will not be lrabte for lost proflts, loss of business, 
lost data, or incidental, indirect, or consequential or punitive damages, even if advised OF the possibiiity of 
such darnages. 

The obligations contained In this paragraph shall survive the termlnation or expiry of this Contract. 

7.02 Injunction Against Continued Use of Resources 

I n  the event that an injunction or order is obtained against a Client's use of any Resources or if, in the 
Supplier's opinion, any Resources am likely to become the subject of a ckaim of infringement or violation 
of any Intellectual Property right [including, but not limited to, patent, copyright, trade secret, trade 
name, trade mark or a proprietary right of a third party) in Canada or the U.S., the Supplier shall, at its 
expense: 

(a) procure for the Client the right to continue using the affected Resources; or 
(b) modify or replace the affected Resources so that such Resources become non-infringing,. but only If 

the modification or replacement does not materially affect the Resources or their use by the Client; Or 

if neither of the actions specified in (a) or (b) is commercially practicable in the reasonable opinlon of 
OECM, remove the affected Resources from the Client and unconditionally refund and pay to the Client all 
amounts paid to the Supplier by the Client in respect of such Resources. 

The remedies in this paragraph 7.02 are in addition to the indemnification rjghts of OECM and the Client 
stated in paragraph 7.01 and any other remedy available to OECM or the Client at: law or in equity. 

The obligations contained in this paragraph shall survive the termination or expiry of this Contract. 

7. 03 Supplier's Insurance 

The Supplier hereby agrees to obtalr~ and maintain Insurance for the Term, at its own cost and expense, 
with insurers having a secure A.M. Best rating of B + or greater, or the equivalent, all the necessary and 
appropriate insurance that a prudent person in the business of the Supplier would maintain including, but 
not limited to, the following: 

(a) commercial general liability insurance on an occurrence basis for third party bodily injury, personal 
injury and tangible property damage, to an inclusive limit of not less than $2,000,000 Per 
occurrence, $2,000,000 Rcso~lrces and completed operations aggregate. The policy is to include the 
following: 

- 
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a. the Indemn.ified Parties as additional insured with respect t o  liability arising in the course of 
performance of the Supplier's obligations under, or othe~wise in connection with, the 
Corrtract . .. 

b. contractual liability coverage 
c. cross-liability clause 
d, employers liability coverage (or compliance with the paragraph below entitled "Proof of 

Workplace Safe'ety and Insi~rance Act (WSIA) Coverage" is required) 
e. 30 day written notice of cancellation, termination or lapsing of coverage. 
f .  tenants legal liability coverage (if applicable and with applicable sub-limits) 

g. non-owned at~tamoblle coverage with blanket contractual coverage for hired automobiles 

7.04 Proof of Insurance 

The Supptier shall provide OECM with proof of the insurance required by this Master Agreement in the 
form of valid certificates of Insurance that reference this Master Agreement and confirm the required 
coverage, on or before the commencement of this Master Agreement, and renewal replacements 017 or 
before the expiry of any such insurance. Upon the request of OECM, a certificate of insurance shall be 
made available to it. The Supplier shall ensure that each of its subcontractors obtains all the necessary 
and appropriate insurance that is described in Section 7.03 that a prudent person in the business of the 
subcontractor would maintain and that the Indemnified Parties are named as additional insured with 
respect to  any liability arising in the course of performance of the subcontractor's obligations under the 
subcontract for the provision OF the Resources. 

7.05 Proof of W.S.I.A. Coverage 

I f  required by OECM or a Client in order to satisfy their obiigations pursuant to the WSIA with respect to 
the provisions of Resources hereunder, the Supplier shall submi ta  valid clearance certificate of WSIA 
coverage to OECM prior to  the commencement date of the Master Agreement. In addition, the Supplier 
shall, from time to tlme at the request of OECM, provide additional WSIA clearance certificates. The 
Supplier covenants and agrees to pay when due, and to ensure that each of its subcontractors pays when 
due, ail amounts required to be paid by it/its subcontractors, from time to time during the Term of the 
Contract, under the WSIIA, failing which OECM or the Client shall have the right, in addition to and not in 
substitution for any other right it may have pursuant to the Contract or otherwise at  law or in equity, to 
pay to the Workplace Safety and Insurance Board any amount due pursuant to the WSIA and unpaid by 
the Supplier or  its subcontractors and to deduct such amount From any amount.due and owing from time 
to time to the Supplier pursuant to the Contract together with all costs incurred by OECM or the Client in 
connection therewith. 

7.06 Supplier PatXCclpation in Proceeding 

The Silpplier shalt, at its expense, to the extent requested by OECM or the Client, participate in or conduct 
the defence of any Proceeding against any Indemnified Parties referred t o  in this Article for which the 
Supplier is responsible and any negotiations For their settlement. OECM or the Client may elect to 
participate in the defence of any such Proceedfng at  its own expense by notifying the Supplier in writing of 
such election without prejudice to  any other rights or remedies of OECM or the Client under the Contract, 
Master Agreement, Client-Supplier Agreement, at  law or in equity. Supplier shall solely conduct the 
defence and settlement of any claim for which it is responsible. Each Party participating in the defence 
shall do so by actively participating with the other's counsel. No settlement shall be entered into by the 
Suppfier unless it has obtained t l ie prior written approval of OECM and the Client not to  be unreasonably 
withheld. If the Supplier is requested by OECM or the Client to conduct the defence of any such 
Proceeding, OECM and the Client agree to co-opemte with and assist the Supplier to the fuliest extent 
possible in the Proceedings and any related settlement negotiations., This paragraph shall survive any 
termination or expiry of the Contract. 

7.07 Disaster Recovery 

Supplier must include a copy of their Disaster Recovery process. Such process is set out in Appendix C. 
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ARTICLE 8 - TERMINATION, EXPIRY AND EXTENSION 

8.01 Immediate Termination of Cantract 

OECM may immediately terminate tile Contract upon giving notice to the Supplier where: 

(a) the Supplier is adjudged barikrupt, niakes a general assignment for the benefit of its creditors or a 
recelver is appointed on account of the Supplier's insolvency; 

(b) the Supplier breaches any provision in Article 5 (Confidentiality and FIPPA/MFIPPA) of the Master 
Agreement; 

(c) tile S~lpplier breaches the Confiicl: of Interest paragraph in Article 2 (Legal Relationship Between 
OECM/Ciient, Supplier and Third-ParMes) of the Master Agreement; 

(d) the Supplier, prior to or after executing the Master Agreement, makes a material misrepresentation or 
onilssion or provides materially inaccurate information to OECM; 

(e) t1.1-e Supplier assigns the Contract without first obtaining the written approval of OECM; or 
(f) the Supplier's acts or omissions constitute a substantial failure of performance; and the above rights 

of termination are in addition to all other rights of termination available at law, or events of 
termination by operation of law. 

8.02 Dispute Resolution by RectiPfcation Notice 

Subject to OECM's right to terninate the Contract pursuant to the foregoing paragraph, where the 
Supplier fails to comply with any of Its obligations under the Contract, OECM or the Client may issue a 
rectification notice to the Supplier setting out the manner and time-frame for rectification. Within twenty 
(20) Business Days of receipt of that notice the Supplier shall elther (a) comply with that ~'ectification 
notice; or (b) provide a rectification plan satisfactory to OECM or the Client. I f  the Supplier fails to elther 
comply with that rectification notlce or provide a satisfactory rectification plan with which i t  subsequently 
complies, OECM may immediately terminate the Contract or the Client may immediately terminate the 
Client-Supplier Agreement. Where the Supplier has been given a prior rectification notice, the same 
subsequent type of non-compliance by the Supplier shall allow OECM to immediately terminate the 
Contract or shall allow the Client to immediately terminate the Client-Supplier Agreement without issuing 
a further rectification notice. 

8:03 Supplier's Obligations on Termination 

Upon termination, the Supplier shall, in additlon to its other obtigatlons under the Contract and at law: 

(a) provide OECM with a report detailing (i) the current state of the provision of Resources by the 
Supplier at the date of termination; and (ii) any other information reasonably requested by OECM 
pertaining to the provision of the Resources and performance of the Contract; 

(b) exec~~te  such documentation as may be requ~red by OECM to give effect to the termination of the 
Contract; and 

(c) comply with any instructions provided by OECM, including but not l~mited to instructions for 
facilitating the transfer of the Supplier's obligations to another Person. 

8.04 Effect of Termination on Ciient-Supp'lier Agreements 

Termination of the Contract by OECM effectively terminates all Client-Supplier Agreements between the 
Supplier and Clients, unless OECM stipulates to the contrary. Such termination does not prevent Supp!ier 
from attempting to negotiate retention of or a new agreement with affected Uients. Termination by the 
Supplier or a Client of a particular Client-Suppl~er Agreement shall not affect any other Client-Supplier 
Agreement or the Master Agreement. 

8.05 SupplTer's Payment Upon Termination 

On termination of the Contract, OECM is not responsibie for any payment to the Supplier. The Client shall 
only be responsible for the payment of the Resources provided under the Client-Supplier Agreement up to 
and including the effective date of any termination of the Contract. Termination shall not relieve the 
Supplier of its warranties and other responsibilities relating to the Resources supplied or money paid prior 
to termination. I n  addition to its other rights of hold back or set off, the Client may hold back payment or 
set aff against any payments owed if the Supplier fails to comply with Its obligations on termination. 

8.06 Ssape of Termination Rights 

The, termination rights under this Articie may be exercised (a) by OECM tor the purposes of terminating 
one or more Client-Supplier. Agreements between the Supplier and a specific Client or Cllents; or (b) by 

-- 
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OECM for the purposes of terminating the Master Agreement and Contract, which shall have the effect or 
te$rninating all Client-Suppller Agreements between the Supplier and all C1ient-s. These express rights of 
terfriination are in addition to and shall in no way. lirnit any rights or remedies of OECM or the Clients 
und6r the Contract, at law or in equity. 

8.07 Expiry., Ciient-Supplier Agreement Survival and Extension of Coratract 

Tlie Contract shall explre at the end of the Term of the Master Agreement. The Term of any Cllent- 
Supplier Agreement executed prior to the end of the Term of the Master Agreement shall explre no taler 
than the expiry of the Master Agreement or any extension thereto, unless OE-CM stipulates to the contrary. 

OECM shall have the option to extend the Contract for up to two (2) additional periods of up to one (1) 
year each, such extensions to be upon the same terms, conditions and covenants contained in the 
Contract, excepting that there shall be no option to renew in the second renewal period. The option shall 
be exercisable by OECM upon at least thirty (30) calendar day's written notice to the Supplier before the 
expiration of the original term of the Contract, or the flnt renewal period, as the case may be. 

8.08 Alternative Dispute Resolution 

(a) In  the event of a dispute regarding this Agreement which may be submitted t o  arbitration in 
accordance with parsgraph 8.08(b), before either party may submit the dispute to arbitration, such p a w  
shall R t s t  provide written notice to the other party of the particulars of the dispute, foilowing which each 
party shall promptly advise its senior management of the dispute and provide them with a copy of such 
written notice. Within (3) three Business Days following delivery of such notice, a senior executive from 
each party shall meet either in person or by telephone (the "Senior Conference") to attempt to resolve the 
dispute. If, following the Senior Conference, the dispute is not resolved, either party may then proceed to 
submit the matter to arbitration as contemplated by paragraph 8,08(b). I f  neither party submits the 
matter to arbitratJon pursuant to paragraph 8.08(b) within slx (6) months following the delivery of the 
written notice referred to in this paragraph 8.08(a), the parties shall be deemed to have waived their 
claims as to such matters. 

(b] A dispute in respect of OECM's rights to terminate the Contract pursuant to sub-paragraphs 8.01 (a), 
(b), (c), (d) or (e) shall not be subject t o  arbitration pursuant to thls paragraph 8.08. I f  pursuant to 
paragraph 8.08(a), the parties cannot come to a resolution of any other dispute regarding this Agreement 
within five (5) Business Days of the date of delivery of the written notice referred to in paragraph 8.OB(a), 
the disputemay be submitted to arbitration by either party. Arbitration shall be conducted pursuant to the 
Arbitration Act, 1991 of Ontario, as amended and then in effect to the extent not inconsistent with the 
rules herein specified. Such arbitration shall be held in Toronto, Ontario, or in any other mutually agreed 
upon location. Unless otherwise mutually agreed, the dispute shall be heard by one arbitrator who has not 
previously been employed by either par&, does not have a direct or indirect Interest in either party and 
shall be disinterested in the subject matter of the dispute. Such arbltrator shall e i the~ be as mutually 
agreed by the parties within fifteen (15) Business Days after the dlspute has been submitted to arbitration 
or failing agreement, shall be selected under the rules of the Arbitratlon Act, 1991 Ontario. The judgment 
rendered by  the arbitrator may be enforced in any court of competent jurlsdiction. All costs of the 
arbitration shall be paid equally by the parties, unless the award shall specify a different division of the 
costs. Each party shall be responsible for its own expenses unless the award shall specify differently. Both 
parties shall be afforded adequate opportunity to present information in support of its position on the 
dispute being arbitrated. The arbitrator may also request additional inFormation from the parties. 

(c) Should the parties submit a dispute to arbitration pursuant to paragraph 8.08(b), then the following 
arbitration rules shall apply. The arbitrator shall be bound by the terms of this Agreement and may not 
detract from or add to its terms. The parties may by mutuai agreement speclfy the rules that are to 
govern the arbitration proceedings and limit the matters to he considered. The findings and award of the 
arbitrator shall be final and conclusive and shall be binding upon the parties and shall not be subject to 
appeal. Each party agrees that it will not bring a lawsuit concerning any dispute covered by this arbitration 
provision. 

. -- 
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. . .  

IN WITNESS WHEREOF the parties hereto have executed the Master Agreernerlt effective as of' the date Rrst 
above WI-ittcrr. 

QNTARXB EDUCATION CQLLABO E MARKETPMCE 

Signature: 

Name: 

Title: 

Terry Kyritsis 

President and CEO 

/ 

Date of Signatuie: - iJdd+$flf -r 23 , dt ,,A- - 

'* 
Date of Signature: cl &Q-.J <la1  2- - 

I have authority to bind the Supplier 

---." ~-..-- -- 
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THE CORWRATION OF THE ClW OF SAULT STE. MARIE 

BY-LAW 201 2.1 06 

AGREEMEM: ('31.3) A by-law to authorize an indemnity agreement 
between the City and PUC Services Inc. and Algoma Bioseptic 
Technologies for the provision of biosotids from the East End Plant for a 
pilot composting project. 

THE COUNCIL of The Corporation of the City of Sault Ste. Marie, pursuant to 
section 9 of the Municipal Acf, 2001, 3.0. 2001, c. 25, ENACTS as follows: 

1. EXECUTION OF DOCUMENT 

The Mayor and the Clerk are hereby authorized for and in the name of the 
Corporation to execute and affix the seal of the Corporation to an indemnity 
agreement in the form of Schedule "A" attached hereto, dated May 28, 2012 and 
made between the City and PUC Services Inc. and Algoma Bioseptic 
Technologies for the provision of biosolids from the East End Plant far a pilot 
composting project. 

2. SCHEDULE "A" 

Schedule "A" forms part of this by-law. 

3. EFFECTIVE DATE 

This by-law takes effect on the day of its final passing. 

PASSED in open Council this 28" day of May 2012. 

MAYOR - DEBBIE AMARQSO 

CITY CLERK - MALCOLM WHITE 

cf Byiaws\2012\2012-106 Agreement biosolids 
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Schedule "A" 

- 1 -  
INDEMNITY AGREEMENT made this 28th day of May, 2012. 

BETWEEN: 

THE UO:KPOKATION OF THE CITY OF SAULT STE. MARIE 

(the "City") 

AND 

PUC SEHVICFS INC. 

("Scwict!s") 

AND 

ALGOMA BIO-SEPTIC' TECHNOLOGIES INC. 

WHEREAS the City, Services and Contractor have entered into discussions with respect to the 
supply by the City ancl Senjccs to the Contracror of approximately 4,500 imperial gallons of 
Pi.ocessed Organic Waste ("POW') from the East End Municipal Sewage Treatment Pl,ant owned 
by the City and opwatcd by Services fix a pllot project being conducted by the Col~tractor; 

AND WITEREAS the Cily and Services are prepared to supply the aforementioned mount of 
POW to the Contractor for the pilot project, subject ,to the terms and conditions of the within 
Indemnity Agreement ("Agreement"); 

NOW THEREFORE this Ayeemcnt wilnesseth that in consideration of'the mutual covenants 
and agreements herein contained and subject ro the terms and conditions hereinafier s e ~  out, the 
parties agree as follows: 

1. The City and Senices permit the Contractor to remove and l o d  4,500 imperial gallons of 

POW from the East End Municipal Sewage Treatment Plant, City of Sault Ste. Marie, to it's 

composting facility near Blind River at some time between Ivlay 2gCh and Atigust 31", 201 2 for a 

pilot project to be completed by the Contractor. 

2. The Contractor shall assume full responsibility for all activities, costs and expenses 

related directly or indirectly to the aforementioned removal, Ioad~ng, hauling and delivery of 

POU7's from the East End Municipal Sewage Treatment Plant to it's cornposting fac~lity near 
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Blind River, and the entirely of the pilot projec~. The parties hcxeto aclulowledge and ape that 

i i  is the intention 01" this Agreement that the City mcl Services shall be at no nsk or expcnse to 

which it wodd not lmve been put had the aforesaid pilot project not been undertaken by the 

Contractor. 

3. The Co~ltractor agrees to ddend, indemnify and save harmless the City and Scrx~ices and 

their respective councilors, officials, officers, directors, employees, consultantr, agents, 

successors, contractors and assigns, or any of them, from any actions, causes of actions, claims, 

demands, interest, damages? expenses, liens, losses, costs, charges and other proceedirlgs 

(including withour limitation those relating to environmental, work place safexy and insurance 

compensation, and occupational health and safety matters) made or brought against or suffered 

by or imposecl upon all or any of them or their respective property in respect of' any loss or 

damage to property, personal injury or death or any other losses of'any nature or other relie[ to 

any person or property directly or indirectly arising out of or resulting from or sustained by 

reason of any acl, error, dcfault, failure? fatilt, neglect, negligence, omission or wrong doing of 

the Contractor, its directors, officers, employees, consultants, subcontractors, agents or other 

persons for which it is responsible in law or any of them including but not limited to the 

acceptance, loading, removal, hauling, deliver),, transportation, sorting, weighing, storage, 

separation, preparation, processing, reprocessing, reuse. marketing, disposal, sale or disposilion 

of the POW by the Contractor, or any orhcr activity arising out of or connected with this 

Agreement. 

4. This Agreement also extends but is not limited to any claims against the City or Services 

that may arise from products made by the Contractor or by any third parties out of the POW 

supplied to the Contractor. 

5 .  Before commencemen1 of the supply ofthe POW the Contractor shall cause the City and 

Services to be added as Additional Insureds to irs commercial general liability and contractor's 

pollution liability insurance pol~cies, insuring all claims for damage to property, persond injury 

or death or any othcr losses or damages, both direct or indirect, including such other wsts and 
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expenses. howsoever and whatsoever incurred, suffered or sustained in relalion m or in 

connection with this Agreement. Prior lo my supply of POW by the City and Services, Be 

Contractor shall provide a Certificate of Insurance to the City and Services, satisfactors to the 

City and Services, c o n h i n g  such coverages. 

6. 'The Contractor agrees [ h a  the sapply of POW by the City and Services as proposed is on 

a complaely as is basis, and the City and Services has no responsibility whatsoever for the 

PO'W's condition or state ol~cr: thc Contractor has commenced any worli. refated directly or 

indirectly to this Agreement and pilot project. 

7. 'The City and Services hereby agree that they will become familiar with the proprietary 

aspects of the Contractor's business affairs including Confidential Lnformation, Business 

Activities, and Intellectual Propcrly and by executing this Agreement; hereby agree rhar the City 

and Services will not on behalf of any person or corporation, directly or indirectly contact any 

supplier, client, partner or associate ofthe Coniractor .for the purpose of initiating con~petilion to 

the Business Activities of the Contractor anywhere. It is understood that engagement in any such 

activity that adversely affects the busilless or prospects ofthe Contractor or its affiliates in any 

material way, this may give rise to irreparable injury tothe Contractor and may subject the City 

and Services to damages and in,junctive proceedings. 1t is tmderstood that this paragraph in no 

way limits the City and/or Services from entering into any agreements or business relationships 

with other persons or corporations regarding POW'S and shall in no way be construed as a non- 

competition agreement bemeen the padies herein. 

8. It is fhrther understood and agreed that this Agreement is subject to the City and Services 

executing the Contractor's Cocfidentialiry Areemenr and abiding by all terms therein. 

9. This Agreement constitutes the entire agreemen1 or the paxiies and superscdcs d l  p~ior 

representations, proposals, discussions. and co~nn~unica%ions, whether oral or in witing. T'his 

Agreement may bemodkfied only by written i.nstrumcnt signed by both partjes. 
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10, This Agreement shall ba rxcltisivcly governed by, ar~d construed in accordance with, the 

laws of the Province oFOnlario, and the kderul laws of Canada applicable therein. 

1 1 .  The parties hereto agree that paragraplu 2,3,4, and 6 bcrein survive the termination of 

this Agreement. 

IN WJTNESS WI-IEKIEOF the panics hereto have hereunto set their bands and seals as of the 
day and year first above written. 

Pcr: - Per:-,. 
Mayor - Debbie Amaroso 

Per: ... Per.: ~ 

City Clex-k-Ma1col.m Whi.te 

Per; Per:,-- -" 

1 1 We have authority to bind the Corporation 

WI'rKEss 

PUC SERVICES INC. ' 

Per: - 

Per: - 

Per: .- 

1 / WE have authority to bind the Corporation 

I ;' We have authority to bind the Corporation 



THE CORPORATION OF THE CITY OF SAULT STE. MARIE 

BY-LAW NO, 2012-97 

DEVELOPMENT CONTROL. A by-law to designate the lands 
located at 849 Second Line East an area of site plan control. 

THE CQUNClL of the Corporation of the City of Sault Ste. Marie ENACTS 
as follows: 

1. DEVELOPMENT CONTROL AREA 

The lands 'described on Schedule "A" attached hereto are hereby 
designated to be en area of site plan control pursuant to Section 41 
of the Planning Act, R.S.O. 1990, chapter P. 13 and amendments 
thereto. 

2. Slf E PLAN POWERS DELEGAT ED 

The Council hereby delegates to the Planning Director and in his 
absence to the Planner of the City of Sault Ste. Mar~e, Council's 
powers to enter into a site plan agreement dealing with any of the 
works or matters mentioned in Section 41 of the Planning Act as 
amended, for the lands more particularly described in Schedule " A  
to thls by-law. 

3. SCHEDULE "A" 

Schedule "A" hereto forms a pat? of this by-law, 

4. PENALTY 

Any persan who contravenes this by-law including the obligations 
pursuant to the agreement entered into under the authority of this 
by-law is liable upon conviction therefore to penalty provisions as 
contained in the Planning Act and the Municipal Act. 

5. EFFECTIVE DAf  E 

This by-law takes effect from the date of its final passing. 

PASSED in Open Council this ~ 8 ' ~  day of May, 2012 

MAYOR - DEBBIE AMAROSO 
.I17-dLI- -----. 

NOTICE 7 
TI.IIS IS A DRAFT DOGUMEEIT. ws ilnc~rned f 

has 30[ b e ~ n  wracted by City Cotrnei!. ;t may not CLERK - MALCOLM WHITE 

the form of the DRAm Copy. 
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SCHEDULE "A" TO BY-L4W 2012-97 OF THE CORPORATION OF THE CITY 
OF SAULT STE MARIE BE PASSED IN OPEN COUNCIL THIS 28" DAY OF 
MAY, 2012. 

Application NO.: A48-21-2 his map* fa general reference orrw Projectbn Detads 

Civic No.: 849 Second Line East For dltclal mappng. see t h ~  
Englneerlng and Planlung Department NAD 1983llTM ZOM 16N 

GCS Nonh Amerlcao 1989 

Strbjact Prop- .a49 Second Line East 



THE CORPORAT[ON OF f HE CITY OF SAULT STE. MARIE 

BY-LAW NO. 2012-99 

DEVELOPMENT CONTROL; A by-law to designate the lands 
located at 39 Stevens Street an area of site plan control. 

THE COUNCIL of the Corporation of the City of Sauft Ste. Marie ENACTS 
as follows: 

1. DEVELOPMENT CONTROL AREA 

The lands described on Schedule "A" attached hereto are hereby 
designated to be an area of site plan control pursuant to Section 41 
of the Planning Act, R.S.O. '1990, chapter P. 13 and amendments 
thereto. 

2. SITE PLAN POWERS DELEGATED 

The Council hereby delegates to the Planning Director and in his 
absence to the Planner of the City of Sault Ste. Marie, Council's 
powers to enter into a site plan agreement dealing with any of the 
works or matters mentioned in Section 41 of the Planning Act as 
amended, for the lands more particularly described in Schedule "A" 
to this by-law. 

3. SCHEDULE "A" 

Schedule "A" hereto forms a part of this by-law. 

4. PENALTY 

Any person who contravenes this by-law including the obligations 
pursuant to the agreement entered into under the authority of this 
by-law is liable upon conviction therefore to penalty provisions as 
contained in the Planning Act and the Municipal Act. 

5. EFFECTIVE DATE 

This by-law takes effect from the date of its final passing 

PASSED in Open Council this 2sth day of May, 2012. 

----. 
Pd(aT3CE 
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MAYOR - DEBBIE AMAROSO 

CLERK - MALCOLM WHITE 
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SCHEDULE 'A" TO BY-LAW 2012-99 OF THE CORPORATION OF THE cln  
OF SAULT STE. MARIE BE PASSED IN OPEN COUNCIL THIS 28TH DAY OF 
MAY, 2012. 

SUBJECT PROPERTY MAP 
39 STEVENS STREET 

Planning Application A-15-'I 2-2 
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THE CORPOMION OF THE CITY OF SAULT STE, MARIE 

BY-LAW 201 2-$02 

EASEMENT: (P.4.2.176) A by-law to authorize an easement with Dennis 
Maninos and Patricia Rosa Maninos to The Corporation of the City of Sault Ste. 
Marie over a portion of Lot 25 RCP M731 Tarentorus, shown as Part 1 on the 
draft reference plan prepared by Tulloch Geomatics Inc. ("Easement Lands") for 
the purposes of a temporary turn around far municipal vehicles and vehicles 
used for municipal purposes including snow ploughs, graders, schaol buses, 
garbage trucks and emergency vehicles. 

THE CQUNCIL of the Corporation of the City of Sault Ste. Marie, pursuant to 
section 9 of the Municipal Act 2001, S.O. 2001, c.25, ENACTS as follows: 

1. CONDITION OF EASEMENT 

The Council hereby authorizes the Mayor and Cleljt to sign any documents 
required to obtain an easement from Dennis Maninos and Patricia Rosa Maninos 
for a temporary turn around far municipal vehicles and vehicles used for 
municipal purposes including snow ploughs, graders, school buses, garbage 
trucks and emergency vehicles. Upon the extension of Foxborough Trail this 
easement shall be terminated and the City shall execute such releases as may 
be required to delete this easement from the title of the Easement Lands. A 
copy of the drafl reference plan prepared by Tutloch Geomatics Inc. is attached 
as Schedule " A .  

2. SCHEDULE "A" 

Schedule "A" hereto forms part of this by-law. 

3. EFFECTIVE DATE 

This by-law takes effect on the day of its final passing 

PASSED in open Council this 2uth day of May, 2012. 

MAYOR - DEBBIE AMARQSQ 

CITY CLERK - MALCOLM WHITE 
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BY-LAW NO. 201 2-103 

LANE ASSUMPTION: LS(Z) a by-law to assume for public use and 
establish as a public lane, a lane in the Highland Park Subdivision, Plan 
9110. 

THE Council of the Corporation of the City of Sault Ste. Marie, pursuant 
to the Municipal Act, S.O. 2001, ENACTS as follows: 

1. LANES ESTABLlSHED AND ASSUMED 

The Corporation of the City of Sautt Ste. Marie hereby assumes for public 
use and establishes as a public lane, the lane more particularly described 
an Schedule ''A" to this by-law. 

2. SCHEDULE "An 

Schedule "A" foms a part of this by-law. 

3. EFFECTIVE DATE 

The by-law takes effect on the day of its final passing, 

PASSED in open Council this 28th day of May, 2012. 

MAYOR - DEBBfE AMAROSO 

CITY CLERK - MALCOLM WHITE 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 

BY-LAW NO. 2012-96 

ZONING: A by-law to amend Sault Ste. Marie Zoning By-laws 2005-150 
and 2005-151 concerning lands located at 849 Second Line East. 

THE COUNCIL of The Corporation of the City of Sault Ste. Marie, pursuant to 
Section 34 of the Planning Act, R.S.O. 1990, chapter P.13 and amendments 
thereto, ENACTS as follows: 

1. 849 SECOND LlNE EAST; LOCATED ON THE SOUTH SIDE OF 
SECOND LlNE EAST, APPROXIMATELY 4QOM EAST OF ITS 
INTERSECTION WITH OLD GARDEN RfVER ROAD: CHANGE FROM 
RA TO R.4.S. 

The zone designation on the lands described in Section 2 of this by-law, 
which lands are shown on Map 1-76 of Schedule " A  to By-law 2005-150, 
is changed from RA (Rural Area) zone to R.4.S (Medium Density 
Residential) zone with a "Special Exception". 

2. BY-LAW 2096-$51 AMENDED 

Section 2 of By-law 2005-157 is amended by adding the following 
subsection 2(312) and heading as follows: 

"Z(313) 849 Second Line East 

Despite the provisions of By-law 2005-150, the zone designation on the 
lands located on the south side of Second Line East, approximately 400 
metres east of its intersection with Old Garden River Road, having civic 
no. 849 Secand Line East and outlined and marked "Subject Property" on 
the map attached as Schedule 312 hereto is changed from RA (Rural 
Arm) zone to R.4.S (Medium Density Residential) zone with a "Special 
Exception" to permit the following conditions: 

(a) That the maximum building height be increased from five (5) to six (6) 
storeys; 

(b) That the required front yard setback be reduced from 7.5m to 7.0m; 
and 

(c) That the required landscape area be reduced from 30% to 27%." 

3. SCHEDULE "A" 

Schedule *A" hereto forms a part of this by-law. 

4. CERTIFICATE OF CONFORMITY 

It is hereby certified that this by-law is in conformity with the Official Plan 
for the City of Sault Ste. Marie authorized and in force on the day of the 
passing of this by-law. 

PASSED in Open Council this 28th day of May, 2012. 

MAYOR - DEBBIE AMAROSO 
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SCHEDULE "A" TO BY-LAW 2012-96 AND SCHEDULE 313 TO BY-LAW 
2005-151 OF THE CORPOKATION OF THE CITY OF SAULT STE. MARIE BE 
PASSED IN OPEN COUNCIL THIS 28TH DAY OF MAY. 2012. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 

BY-LAW NO. 201 2-98 

ZONING: A by-law to amend Sault Ste. Marie Zoning By-laws 2005-750 
and 2005-151 concerning lands located at 39 Stevens Street. 

THE COUNCIL of The Corporation of the City of Sault Ste. Marie, pursuant to 
Section 34 of the Planning Act, R.S.O. 1990, chapter P.13 and amendments 
thereto, ENACTS as follows: 

1 39 STEVENS STREET: LOCATED ON THE SOUTH SIDE OF STEVENS 
STREET, APPROXIMATELY 45M WEST OF ITS INTERSECTION WITH 
ELWMlOOD AVENUE:CH ANGE FROM R.2 TO R.3.S WITH A 
"SPECIAL EXCEPTION". 

The zone designation on the lands described in Section 2 of this by-law, 
which lands are shown on Map 1-49 of Schedule "A" to By-law 2005-150, 
is changed from R.2 (Single Detached Residential) zone to R.3.S (Low 
Density Residential) zone with a "Special Exception*. 

2. BY-LAW 2005-151 AMENDED 

Section 2 of By-law 2005-157 is amended by adding the following 
subsection 2(312) and heading as fallows: 

"2(312) 39 Stevens Street 

Despite the provisions of By-law 2005-150, the zone designation on the 
lands located on the south side of Stevens Street, approximately 45 
meters west of its intersection with Elmwood Avenue and having civic no. 
39 Stevens Street and outlined and marked "Subject Property" an the map 
attached as Schedule 312 hereto is changed from R.2 (Single Detached 
Residential) zone to R.3.S (Low Density Residential) zone with a "Special 
Exception" subject to the following condition: 

1. That the required rear yard setback be reduced from 10 meters to 7.5 
meters. 

3. SCHEDULE "A'' 

Schedule "A" hereto forms a part of this by-law. 

4. CERTIFICATE OF CONFORMITY 

It is hereby certified that this by-law is in conformity with the Officjal Plan 
for the City of Sault Ste. Marie authorized and in force on the day of the 
passing of this by-law. 

PASSED in Open Council this 28'h day of May, 2022. 

MAYOR - DEBBIE AMAROSO 

CITY CLERK - M 
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SCHEDULE "A" TO BY-LAW 2012-98 AND SCHEDULE 312 TO BY-LAW 
2005-151 OF THE CORPORATION OF THE CITY OF SAULT STE. MARIE BE 
PASSED 1N OPEN COUNCIL THIS OF MAY, 2012. 

SUBJECT PROPERTY MAP 
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THE CORPORATION OF THE QTY OF SAULT STE. MARIE 

LANE CL081NG: LS(4) a by-law to stop up, close and authorize 
the conveyance of a lane in the Highland Park Subdivision Plan 
8110. 

WHEREAS the lane more particularly hereinafter Eiescribed was 
established as a publiclane and assumed for public use by By-law 2012-103; 

NOW THEREFORE the Council of The Corporation of the City of Sault 
Ste. Marie, pursuant to the.Municipal Act, S.O. 2001, ENACTS as follows: 

The lane more particularly described in Schedule "A" to this by-law. 
having been assumed by the Corporation for public use, is hereby 
stopped up and closed. 

2. LANE DECLARED SURPLUS 

The lane more particularly described in Schedule " A  to this by-law is 
surplus to the requirements of the municipality. 

3. EXECUTION OF DOCUMENTS 

The Mayor and Clerk are hereby authorized for and in the name of the 
Corporation to execute and to affix the seal of the Corporation to aft 
documents required to give effect to this by-law. 

4. EASEMENTS TO BE RETAINED 

The laneway is subject to the retention of easements if required. The 
Corporation shall stop up, close and authorize the conveyance of the lane 
more particularly described in Schedule "A" to this by-law. 

5. SCHEDULE ''A" 

Schedule "A" forms a part of this by-law 

6. EFFECTIVE DATE 

This by-law takes effect on the day of its final passing. 

READ the FIRST and SECOND time in open Council this 28Ih day of May, 2012. 

I 
- --l_l__l__- .-...-------.-. " 

MOTlEE I THIS 15 A ORAFI DOCUIifiEMT. This document ! 
hzs not been enadad by Gi Council !i may sd 1 he enxted al all AED if ertac1.d. ti mav :rot be in I 

MAYOR - DEBBIE AMAROSO 

QTY CLERK - MALCOLM WHITE 

DA/LEGAL\STAF~BYLAWS\2012\2012-80 TAGONA SUB LANE CLOSING.DOC 



STEVENS S"T. 

SCHEBULE "A" 



Downtown Sault Stel Marie 

Algoma Farmersy Market 

Feasibility Study and Business Piaa 

URBAN * MARKETING 0 COLLABORATIVE * a division 0fJ.C. Wifl~arns Group 
17 DUNDONALD STREET, 3RD FLOOR, TORONTO, ONTARIO M4Y 1 K3. TEL: (41 6) 929-7690 FAX: (41 6) 921 ~4184 @.mail: wmc@icwa.c~m 

350  WEST HUBBARD STREET, SUITE 240, CHICAGO, tLLlNOlS 6061 0, TEL: (31 2) 673-1 254 



Downtown Sault Ste . Marie 

Algoma Farmers7 Market 

Feasibility Study and Business Plan 

Table of Contents 

...................................................................................... EXECUTIVE SUMMARY 1 

1.0 INTRODUCTION ........ ........*............... .................................................. 4 

2.0 FARMERS' MARKETS ........................................................... .. ........*...... 6 

3.0 EXISTING CONDITIONS ......................................................................... 17 

4.0 CONSUMER APPEAL ........................................................................... 24 

5.0 EVALUATION CRITERIA ......................................................................... 32 

........................................................................................ 6.0 SITE OPTIONS 35 

...................................................... ....................... 7.0 BUSINESS PLAN .... 36 

8.0 CONCLUSION ......................................................................................... 61 

APPENDICES 

URBAN * MARKnlNG 9 COLLABORATIVE = adivision 0fJ.C. Williams Group 
17 DUNDONALD STREET. 3RD FLOOR. TORONTO. ONTARIO M4Y 1 K3 . TEL: (41 6) 929-7690 FAX: (41 6) 921 -41 84 e-mail: U~C-Q?~ 

350 WET HUBBARD STREET. SUITE 240. CHICAGO. ILLINOIS 6061 0 . TEL: (31 2) 673-1 254 



Ex~cutivtt Summary 

The growth of the Algoma Farmers' Market coupled with the momentum from the 
Downtown Improvement: Plm'1. initiatives have led to the stage whereby the City of Sault 
Ste. Marie, the Dow~tawn Assoclatiolr, and the Algolna Farmer's Market want to pursue 
the feasibility study of a permanent farmers' market in Downtown. To move the process 
forward, a steering cornmiftee had been formed and included relevant stakeholders. It is 
noted that the Downtown Associatir>n has been a catalyst for moving this project 
towards this stage in the process. 

The process extended beyond this final report and included four working sessions with 
the stakeholder commitiee to develop and refine the evaluation criteria, the size and 
scope of the potential redeveloped Market, possible site locations, and the 
corresponding operational and capital budgets 

The redevelopment of the Algoma Farmers' Market will provide a needed boost to the 

Market's sustainability. It has been documellted that the Market requires the 

organi7~tional resources to create a va1uabIe cultural asset for the City. There is  a 

requirement for a stabIe, single Iocaticrn for the Algoma Farmers' Market to expand into 

a full-service asset for the region -a place that. allows producers to showcase the best 

products of the region as well as a venue for social interaction and gathering. 

Organization 

Requires a part-time Market manager to oversee the development and progress of the 

Market as a professional business and cutturd amenity for the City and the Algoma 

District. 

Marketing 

A commitment to advertise and promote the Market based on professional materials 

that will draw people to the Market. An appeal to local and regional residents as well as 

tourists based on an authentic Sault Ste. Marie market experience will be well received. 

Vendor Recruitment 

The number of vendors needs to be augmented to help draw customers including a full 

range of fruit and vegetable, meat, dairy, other protein, prepared foods, arts and crafts. 

There should be an aim to have approximately 50 to 60 vendors. 

Site Redevelopment 

The current site of the Algoma Farmers' Market is Limited in size and scope and will 

continue to encounter programming conflicts with other events at the park. A 

permanent home in Downtown Sault Ste. Marie that will be an anchor for the site is 

required. This will allow for a single location for a four-season market that will offer the 



opportunity to grow the range of goods grown/produced in the Algoma District. It will 

also draw the community together to celebrate food and craft diversity in a fkn, 

interactive, and learning environment. 

Action items include: 

Expansionlffeloeation 

Select to expand existing Algoma Farmers' Market and relocate into a permanent 

location in Downtown with a minimum 5,000 sg. ft. buiIding that can 

accommodate summer and winter vendors. 

Market will be a showcase for local available prorIucts that are authentic to 

Algoma District. 

Organization 

Designate/hire a market manager. This person's rialary must be part of the 

Algoma Farmers' Market expenses or through grant programs, It should be 

noted that tlGs person is required to work a minimum of two days a week 

throughout the year with a heavier workload during h e  prime growing season 

Also, it is important to note tlmt the manager hired to transition the Market may 

not be the same individual or skiU set required to manage thft day-to-day 

operations of the Market. 

Along with other committees, establish a vendor selection committee of unbiased 

regional representatives that will decide who i s  allowed to seII at the market and 

what spot they can occupy. 

Vendor Mix 

The Market Manager in coordination with the Board will: 

e Complete an "ideal" tenant mix; 

Develop a list of potentid farmers and vendors to contact; 

Offer opportunities for producersto develop cooperative tables whereby several 

producers can share a stall. 

While the requirement is for local produce, the presence of the producer should be 

encouraged (direct contact of farmer with consumer) but it is not mandatory (maybe 

include a minimum number of days producer must be at the market). 

Special Appeal 

0 Begin to develop a calendar of events (see example in Section 7.9 Marketing 

Plan). 

CleanlSnesslLease Provisions 

Review AIgoma Food Network's Food Charter when complete 



Contact the Algoma J-Tealth Office to determine government reguIations that are 

required before recruiting and signing farmers and vendors. 

Schedule health inspections at regular intervals as required. 

Signage 

* It may be necessary to contact a signage firm that can produce the desired 

signs, as many vendors will not know how to do this (properly). 

Other Leasing Issues 

While already present, review the lease reguIations for the Market in terns of 

hours of operation, signage, rental rates, health and safety, merchandise, and &her 

issues deemed important. Stipulate penalties if rules are not followed. Have these 

regulations agreed upon before recruiting farmers and vendors. Examples of lease 

regulations are included in Appendix H. 

Develop a professional information package that wilt incIude the following: 
- A concise description of the Market 
- Rationale for its future success 
- A marketing program (including a calendar of events and other marketing 

initiatives) 

- %hemtic drawings 

- Lease regu fations 

Interview farmers and vendors in person and inspect the quality of their products. 

Ensure that the products are farm grown/produced as claimed by the 

farmer/vendor. Consider using MyPick or other verification programs. 



1.0 introduction 

The growth of the Algoma Farmers' Market coupled with the momentum from the 
Downtown Improvement Plan initiatives have led to the stage whereby the City of Sault 
Ste. Marie, the Downtown Associatiot?, and the Algoma Farmer's Market want to pursue 
the feasibility study of a permanent farmers' market in Downtown. ?he Downtown 
Association has been a strong catalyst moving this project forward along in the process 

and are to be thanked for their contribution 

Based on this impetus, a steering committee had been formed and included relevant 

stakeholders. 

City of Sault Ste. Marie 

0 Don McConnell, Planning Director 
Steve Turco, Planner 
Virginia McLeod, Community 
Services Department 

Downtown Association 
* Bill Watts, Chair of the Downtown 

Association Board of Directors, 
buildh~g owner in the Downtown 

0 Axu~a Boyonoski, Manager of the 
Downtown Association 

r Cindy Elfen Crawford, 
Co~nmunicakions Strategist for the 
Downtown Association, Chair of the 

Market Committee 
c Dr. Grace Tridico, Member of the Downtown Association Board of Directions 

Algoma Farmers Market 
* Matti  Lernieux, President of the Algoma Farmers' Market, Operates 'Vaileyfield 

Local 638' - an 80 acre farm in Sylvan Valley 

Rebecca Pereira, Owner of PurpIe Urchin (company that makes skincare products) 

Arts Community 
* Sheri McKay Gladu, Past acting-curator at Art Gallery of Algoma 

To move the process forward, the Steering Committee hired. a team of professionals 

headed by Urban Marketing Collaborative (part of the J.C. Williams Group). In addition, 

the UMC Team retained the services of Bob Usher, the current Manager of the London 

Covent Garden Market. In addition, Mr. Usher has sat on the Board of Farmers' Markets 

Ontario; as weil, he is &e current Chair of the Downtown London BIAS 



Enhancing the Algoma Farmers' Market in Downtown Sault Ste. Marie will require 

commitment on the part of the Farmers' Market and the City as well as support from 

other agencies and organizations to ensure success. This report is intended to (a) inform 

t l~e  stakeholders of options availabIe for development, (b) suggest plausible pros and 

col~s, an11 (c) discuss revenue/cost implications. Considering several alternatives, the 

final section presentPl a detailed business plan for the potential of the Downtown Sault 

Ste. Marie Farmers' Market that would senre t l ~ e  Algnma Region. 



2.0 Farmers' Markets 

2.4 Farmers Markets and Food Trends 

Farmers' markets are one of the most effective means farmers/producers have for 

obtaining the highest possible return on their investment. By eliminating the 

middlemen, farmers' markets return the profits to farmers'/producers' pockets, making 

i t  more economical, while putting the "face" of the farmer/producer on the 

food/product. 

Farmers' markets are where producers and customers connect, where a handful of 

sellers can meet thousands of buyers on a typical Saturday. While some producers may 

sell a dozen apples for $6.00 at one urban market, others will sell their dozen for only 

$4.00 twenty kilometers down the road. This situation demonstrates the laws of supply 

and demand at its best, enhanced by the warm feeling of satisfaction consumers get at a 

market. 

In recent years, North America has been experiencing a health awakening and an 

increase in global consciousness. The increase of produce imported from foreign 

countries such as China has led to a movement to buy tocally; at the same time, health 

concerns have increased the local market for organic food and healthy alternatives. 

These brnds have reduced the "carbon footprintJ' of the individual buyer, while also 

providing an assurance of product quality. Nevertheless, the influx of cheaper imported 

food at supermarkets is an increasing concern for families. 

Aware of the trend towards experiential retailing and the growth in farmers' markets, 

supermarkets have been redesigned to create the atmosphere of an open-air market in 

their produce departments. 

SeBing the benefits and attributes of buying local fresh goods at a market is augmented 

by the following: 

* Seventy-two percent of shoppers point to "freshness" as the most important food 

quality according to a recent survey by HealtlzFocus Inc. 

Over 50% of consumers think medical therapies and drug use couldbe reduced by 

eating certain foods. 

Profit margins for natural foods are in the retail range of 5% to 8% compared to the 

typical I % to 2% of the grocery business. 



Consumers appear to have less time for cooking but more interest in it. Witness the 

growing popularity of cooking shows, burgeoning cookbook sales, and kitchen 

remodeling trends that indude induction heat cook tops, professional stoves, and 

restaurant-style refrigerators. In addition, as the size of formal dining rooms 

shrinks, large kitchens remain more popular thnn ever. 

Consumer research conducted by Algoma Farmers' Market in the summer of 2010 

illustrates the success the market has had recently appealing to a broad base of both 

older and younger customers as well as their breadth of product purchases. The use of 

social media has enhanced the marketing reach of the market to an increased audience 

interested in buying local and fresh farm products and crafts. 

See Appendix A for the Algoma Farmers' Market 2010 Review (summarized). 

22 Criteria for Success 

Based on information gained from other farmers'/public markets and research, there are 

certain fundamental attributes that, if present, can significantly contribute to the success 

and viability of building a destination type farmers' market. Success is not necessarily 

dependent on all attributes being present; however, the chance of success is greater if 

they are. 

1. Strong Management and Marketing 

One co~uistent feature of viabIe markets is the presence of a strong, competent 

leadership figure. Ideally, this person has retail experience in leasing, as well as  

marketing and personnel experience in order to manage a multitude of independent 

businesses present at a market. 

A board of directors currently manages the Algoma Farmers' Market. For the 2010 

summer season, they were able to obtain funding to hire a Communications and 

Marketing Coordinator. The key person interviews indicated the market operated 

better by having a staff person in place. Marketing is critical to the success of 

farmers' markets. It is noted that funding was again obtained for the 2011 season. 

Farmers and producers are busy producing their product so a qualiified staff person 

is essential to manage the logistics of a market. T t  is important that a strong effort be 

made to attract customers by adding extra dimensions to the market (e.g., 

entertainment, education) so that the whole market is a special experience. 

Partnerships will be key to success as well. joint venture marketing programs with 

the Downtown Association, arts organizations, Rotary, among others will help to 

share the burden of marketing and achieve greater reach. 



2. Highly Visible and Accessible Location 

All retail brwinesses rely on good visibility and accessibility to ensure a steady 

stream of customers. The market must make its presence known to serve as an 

anchor for the area, A Downtown Iocation is ideal, as most visitors 

know/understand where Downtown Sauuuit Ste. Marie is. F bwever, within 

Downtown there are severaI options. 

Visibility includes consideration of signage that will direct customers to the site with 

ease and properly identify the location when they arrive. Traffic must be able to 

approach the site without difficulty. Several entrances assist with flow, and nearby 

parking is critical in this type of environment, While pedestrian connections are 

important, the most important connection will be to nearby parking spaces. The 

front entrance to the market will be at a location where vendors are directly adjacent 

to any parking. 

3. Critical Mass 

In order for a market to appeal to destination shoppers, it must be large enough to 

address the needs of the customer. A larger market with a diverse mix of vendors 

and sufficient product choices will also create internal competition that ensures 

customers of reasonable prices and a variety c ~ f  choices not found in other venues. 

Critical mass comes from the number of vendors per category and not the square 

footagcz. At present, there are 20 stalls/vendors on a typical market day. The 

consultants recommend the number of stalls be increased to 50 to 60 (some vendors 

nray occupy more than one stall and some stalls may have a group of vendors selling 

from the same table). Consideration may be given that in the future, the market will 

continue to be successfd and could expand to accommodate more vendors to meet 

consumer demand. Flexibility in the design may be necessary to ensure that further 

growth couId possibly occur on the chosen site. 

4. Mix of Products and Events 

Reliance on a single product is highly speculative. Most successful markets have a 

good mix of vendors, including farmers, processed foods, prepared foods, artists, 

and craftspeople. At present, there are no reseflers allowed and it will be important 

to remain true to that mission. Categories of items for sale might include beads, 

candles, soaps and beauty products, handmade clothing, native Canadian items, fine 

arts, print-making, jewellery, photography, signs, textiles (kitchen linens, woven 

rugs), woodwork, small home furnishings, and gifts. Also, seasonal goods such as 

wreaths, carved pumpkins, Easter goods and confectionary, corn shocks, and 

Christmas trees ideally are present at the appropriate times of the year. It is 

important to stay away from a flea market approach. 



Food vendors can range from meat, seafood, dairy, eggs, cheese, fresh fruit and 

vegetables, horticultural/floricuItural, prepared meals to take home (meat pies, 

cooked meat, pasta dishes, baked goods and confectionary, maple syrup products, 

ethnic food, and desserts), prepared foods to eat at the market (hot dogs, drinks, 

empanadas, ice cream, sandwiches/paninis, etc.). 

5. Mjx of Buyers 

lieliance on a single segment of customers can be as risky as depending on a single 

product to serve customers' needs. Althougll most markets rely predominantly on 

bcal traffic for anywhere from 50% to 75% of their business, the balance of their 

customers comes from places outside of the general trading area. Trading areas are 

generally considered to be within 5 km of markets (most of the built up portions of 

the City of Sault Sk. Marie). The market's ability to pull in traffic from outside the 

local community is one reason many economic development agencies view farmers' 

markets as an important economic deveIopment tool. 

Apart from the Iocal customer base, daytime business shoppers and tourists are the 

next two largest segments frequenting farmers' markets. Destination shoppers are 

also an important customer base for farmers' markets. 

Shopping is a form of recreation, and many people find farmers' markets a great 

way to spend time with the family. Many experts believe that destination type 

farmers' markets rely on a customer base with high household incomes. 

The tourist market can be fickle and difficult to determine. Tourists do like to visit 

markets but their expenditure is often tow. They tend to buy prepared foods if 

any thing. 

6. Low Cosflree Site 

Most municipal markets are located on municipal land, including parks, parking 

lots, and underutilized buildings (e.g., old amoury, brewery, etc.). Private markets 

can locate on a number of sites including municipal land, shopping centre parking 

lots, house of worship parking lots, or on private land/buildings. Not all 

farmersl/pu bIic markets require buildings, and there are many examples of 

successful, large, open-air year-round markets such as the Port Colborne Farmers' 

Market. However, the Algoma Farmers' Market: is located indoors during the winter 

and the evaluation criteria should include the ability to find a moderate sized 

building (minimum of 5,000 sq. ft.) to accommodate the vendors who would prefer 

to sell inside in the summer (e.g., meat vendors) and those who want to sell year- 

round (e.g., arts and crafts, prepared foods, etc.). Note that some summer outdoor 

vendors could vend inside in the winter if they wanted to sell year-round. 



Indeed, based on our research, it i s  clear that few, if any, farmers'/public markets 

generate sufficient cash flows to pay debt service either for Iand or for buildings. 

While most markets are able to pay normal operating costs such as insurance, 

advertising, trash removal, and professional staff fees, only the largest are able to 

generate sufficient cash flows to pay for capital improvements. 

It is envisioned that the Algoma Farmers' Market would remain a private entity and 

continue to operate on a municipal property as part of a rental type agreement or 

memorandum of understanding. This report does not recommend the City of Sault 

Ste. Marie nor the Downtown Association assume the operation and management of 

the Algoma Farmers' Market. 

7. Local Advocate with Significant Development Experience 

Farmers'/public markets are businesses, and as such, they typicalIy are subject to 

many if not all of the same rules and regulations as any other business. Planning 

and design, buiIding codes and zoning permits, food safety and health inspections, 

financing, accounting, marketing, advertising, and promotion are all. integral parts of 

developing a project of the scale and comp4exity of a farmersl/public market. It i s  

i~nportant to find a leader/group with the characteristics of an "idea champion" to 

spearhead the development process. This person/grouy will be responsible for 

developing key partnerships with the city, Ministry of Northern Development, 

FedNor, Rural Agricultural Innovation Network - RAIN, Nordik, Algoma Food 

Network, artist guilds and art resources, colleges, farmers, producers, artists, and 

culhtary organizations, among others. 

8. Attractive Environment 

If there is no "there" when you arrive, there is probably no reason to go. When 

trying to create a destination type location, marketers need to make shoppers feel 

that they have arrived at a special place that has site magic. The character of the 

market must respond to both the physical needs and the emotional expectations of 

the customers it serves. Many managers have to work hard to preserve the "farm 

experience" while catering to his/her customers' expectations for modern 

conveniences (i.e., rustic farm experience but not overly rustic). 

9. Incremental or Phased Growth 

The location should also offer opportunities for expansion as the market grows. 

Providing sufficient land for parking is oftentimes a challenge, particularly in urban 

areas. Automobiles require, on average, 350 square feet per parking space, including 

turning aisles and driveways. Most experts recommend three to four parking spaces 

per vendor. Parking should be within a few hundred feet of the market, with a 

turnover of space, on average, every 30 minutes. 



10. Outside Commitment 

There are municipally owned and privatdy owned farmers' markets (that may be 

non-profit managed). The Algoma Farmers' Market is a privately owned operation 

by the members of the Market that rents space from the municipality. Both the City 

and the Downtown Association have shown an interest in enhancing the current 

market as both an economic development tool for businesses and as a venue for 

social interaction, learning, and experiential retailing in the Downtown and the 

City/region. This may include spinoff sales to other nearby businesses or the 

opportunity to incubate new agricultural type products in the Algoma District that 

did not exist previously, as there is a venue to sell these goods at high enough profit 

margin. At the same time, farmers' markets do extend social goals of community 

building of creating a vibrant meeting place in the City that showcases authentic 

products of the region (similar to arts organizations). 

It will be up to the City of Sault Ste. Marie, the Downtown Association, the Algoma 

Farmers' Market, and other agencies such as NOELFC, FedNor, OMAFRA, among 

others that will help to finalize both the capital costs and the operating costs of an 

enhanced Algoma Farmers' Market in Downtown Sault Ste. Marie and the 

cnrresponding economic and social benefits that may accrue. 

2.3 Types of Farmersy Markefs 

Farming and the sale of fresh farm goods arguably is one of the oldest industries in 

Canada and farmersf markets may be the public's most tangible connection to the 

industry. One of the most compelling distinctions of a farmers' market is the ability to 

put a "Face" on the food. The urban dweller can bite into a perktly ripened, locally 

grown apple from the market. He or she then connects this delicious food with a real 

persoii -the farmer - and associates both with local farmland. In effect, the buying 

becomes a more fulfilliig and complete experience. 

As the number of small family farms continues to decrease, there is a corresponding 

resurgence of interest in farmers'/public markets. In Ontario, 152 farmers' markets are 

part of Farmers' Markets Ontario, up from 60 in 1980. It should be no.ted that Algoma 

Farmers' Market and Johnson Township are both members of Farmers' Market Ontario. 

Farmersl/public markets come in many sizes and forms. On-farm stands, roadside 

stands, farmers' markets, farm and craft (or antique or flea) markets, pubLic markets, and 

festival marketplaces are all forms of retail establishments where direct marketing or 

sales of fresh products and crafts can occur. 



Farmers' Markets 

Farmers' markets are the answer for many farmers that are located out-of-the-way, but 

would like to benefit from the potentiaI higher profits of direct marketing to consumers. 

Farmers' markets are often informal groups of farmers that make arrangements with 

non-profit service clubs or municipalities that provide land (usually a parking lot) as a 

service, or for aominaI rents. They are usually sited in heavily populated areas that 

allow brn~ers to capitalize on customer density. The collective or aggregate drawing 

power of several farmers also helps to establish critical. mass, a mutually beneficial 

phenomenon that helps farmers attract customers from longer distances because of the 

internal competition that keeps prices low for consumers. 

The ability to share operating costs such as insurance arid trash removal is another 

benefit of organized farmers' markets. Most are open-air type arrangements since the 

seasonal nature of sales does not offer the opportunity for conventional financing for 

permanent structures. Few, if any, farmers' markets generate sufficient returns to pay 

debt service either for land or for buildings. 

Farm and Craft Markets 

The seasonal nature of farming and the difficulty for farmers to provide fresh produce 

year-round has resulted in severd hybrid-type farmers' markets whereby non-farming 

vendors are incIuded. Farm and craft markets, farm and antique markets, and farm and 

flea markets all seek to capitalize on consumers' demand for fresh farm produce white 

providing additional products that round out sales during the shoulder season. These 

partnerships vary in the degree to which farmers/producers wilI benefit, which then 

depe~~ds on how the partnerships are organized, laid out, and managed. 

Guidelines have been developed in a number of markets to define what is allowable: 

* Types of goods sold (e.g., producer only, non-farming type vendors). 

Words used to define goods (e.g., organic, hand-made). 

* Geographic restrictions. 



Festival Marketplaces 

Festival markets or marketplaces are a phenomenon of the 1980s and 1990s that used a 

formula modei to attempt to revitalize major cities. They are specialty shopping centres 

that are intended to create a leisurely shopping experience and entertain customers 

rather than provide basic food services. Most festival marketplaces are homogenized re- 

creations of suburban shopping maUs occupied by national retail chains (usually heaviIy 

depe~tdent on prepared foods). Le Faubourg in Downtown Montreal, Eau Claire in 

Downtown Calgary, Paneuil Hall/Quincy Market in Downtown Boston, and Denver 

Pavilions in Downtown Denver are types of festival marketplaces. 

Public Markets 

Public markets have three distinguishing characteristics: 

I. Public goals that give a defined public purpose to the market activity, such as 

preserving farmland. 

2. Located on and/or creates a public space within the community that attracts a wide 

range of people that can interact easily, not necessarily on public Iand. 

3. Made up of localIy owned, independent businesses tliat are operated by their 

owners. 

While a public market does not have to be a farmers' market, most farmers are part of 

the mix. Public markets typically are year-round multiple day operations that serve the 

community as much as the vendors. The mix of tenants typically includes farmers and 

artisans that set: up day stalls during peak growing seasons and anchor tenants like 

restaurants, caf&, bakers, butchers, florists, and grocers, which enables the facility to 

operate permanently (i.e. year-round and on most business days). The rent stream will 

need to provide sufficient cash flows to pay normal operating costs. Examples include 

St. Lawrence Market in Downtown Toronto and London Covent Garden Market in 

Downtown London. 



Summary 

As stated, the Algoma Farmers' Market is a farmer and craft market that is a producer 

only market. That means that no reselling is allowed (i.e., buying product at the Ontario 

Food Terminal at wholesale and selling it to the consumer). This is an important 

distinction for the market and a chief branding opportunity for products grown or 

produced in the Algoma District. 

With this distinction, the issue becomes one related to verification. There are several 

programs. The Algoma Farmers' Market (or a non-biased selection committee) shouId be 

allowed to visit and audit each farm or producer to ensure through observation and way 

bills that the product is locally produced. Other markets use programs such as MyPick 

from Farmers' Market Ontario, and others allow for further classification such as organic 

certification or Local Food Plus (i.e., use of sustainable food growing practices). 

2.4 Produck A vaiIak,ilify 

Another important element is the distinction that f l~e Algoma Farmers' Market is located 

iiz Northern Ontario. Programs and ideas that try to replicate successful markets from 

Southern Ontario need to be viewed with caution. A distinctive program that builds 

upon the Northern Ontario food growing experience should be the basis of the farmers' 

market. This includes recognition of shorter growing seasons, less arable land, longer 

travel distances, and unique available regional products. The resulting vendor mix wilt 

be different from those in Southern Ontario, which have a greater reliance on fresh fruit 

and vegetaMes. The Algoma Farmers' Market wilf be more reliant on meat and seafood, 

prepared foods, and craft products to sustain the operation throughout the year. 

In addition, there is an increased education and learning opportunity on buying bcal, 

healthy fwd options, etc. 

More and more, m.arkets, vendors, and retailers are trying to create an enhanced 

experience by drawing the linkage between the producer, where it came from, and the 

benefits of obtaining it locally. This instills pride of place and increased appreciation for 

the products that are from the region. 



Maps at nzarkefs are used to  illustmfe where 'This grocery store c i~~~tzects  the cotlsurner with the 

boards 

These large displa!y h o a r ~ s  flzroriglror~t flle l"1zis refader uses only locally sourced ingredients in 

ntarket zn Snn fiancisca illustrate ke!j their hot. dogs, The map mr the wall is used fo illzrstrate 

cuncq fs  of the local agriculture and wltere the ingredinzfs are frant in the local cmmuni fy .  

aqianllht rc corn?triinihJ 

Appendix B includes a review of the Algoma and Manitoulin Island agricultural 

industry. Note that this market is primariIy connected to agriculh~ral opportunities in 

the Algoma region as Manitoulin Island is too far away. 

The report also identifies potentid partnership and funding agencies for marketing 

programs. Included should be the Rural Agricultural Innovation Network (RAIN) in the 

Atgoma District. 



In addition, a public meeting was held with AIgoma District's farmers and producers to 

ascertain their level of interest in anexpanded AIgorna Farmers' Market in Downtown 

Sault Ste. Marie. There was a very good participation rate of 45 who overwhelming 

endorsed the idea. They were keen to support cooperative vending (several farmers 

occupy one stall and take turns selling) and were optimistic on the ability to develop 

additional eid~anced agricultural derived products (e.g., meat pies) that could be sold to 

consumers for a higher profit margin, The cooperative idea was also supported at an 

artist and craft focus group. 

Appendix C includes notes made during these meetings and an attendee list. 



3.0 'Existing Conditions 

One of the objectives of the SauIt 5k. Marie Downtown Association is the development 

of a farmers' market in the Downtown. This would provide additional consumer 

demand and potential spin off for resulting busil~esses. 

There ue mixed results on the benefits of a farmers' market on existing business sales. 

The following chart illustrates evidence of potential catalyst activity. However, UMCs 

work with other markets reveals that many businesses do not actually witness an 

increase in sales. This may be due to a number of circumstances such as: 

Hours of operation - some markets begin very early (7:OO or 8:00 am, well before 

other businesses are open); 

* Consumers are buying larger quantities and do not want to carry bags around to 

different stores; 

* Co~xumers are buying fresh, perishable items and do not want to potentially let 

them spoil in their vehicle while they do other shopping. 

However, there does appear to be opportunities related to food service operations (cafes, 

breakfast/lunch) as well as those consumers who make it a larger family outing with 

smaIlex children. 

arket - Estimated Average of 40% 

pending $40-$50 and 46% spending 

I 

47% $12-$19 n/a 

I 

2001, Oregon State University - 
Technical Report 3 - Assessment of 

Five Oregon Farmers' Markets 



Additional Notes 

r An increase in grocery store sales from farmers' markets located in their car-parks 

accounted for an additional 5% to 10% of revenue (Source: Farmers' Market News, 

2000). 

r For each dollar of direct sales at farmersr markets in Mississippi, an additional 41.3 

cenis in secondary/indirect effects was yielded (e.g., busii~ess employmei~t, tax 

revenue) (Source: Economic Impact of Farmers' Markets in Mississippi). 



3.7 ~ackgrourrd srudy ~ e v i e w  - ~ a w n ~ o w n  Saun sic, ~ a r i e  

There awe 286 businesses and 128 building owners. There is a good proportion of retail 

merchandise as well as food services. The convenience retail component is small. A 

breakdown of retail categories includes the following: 

Total Convenience Goods 
-*------- 

Food Services 

Cafes and Limited Service 

Full Service Restaurants 

Drinking Places 

Total Food Services -- 
Services 

Personal Services 

Source: Downtown Assotiation Jantlary 201 1 

Bankhg, Finance, Investment 

Business Services 

Total Services 

Other Retail 

Entertainment Recreation - 
Community and Associations 

Accormnodation 

House of Worship 

Learning 

Total Other 

Total (excludes any vacancy) 

9 

27 

40 

3% 

9% 

14% 

I1 

4 

154 

4 

27 

2 

2 

1 

36 

286 

35% Professional Services 

4% 

1 % 

54"/0 

1 % 

9% 

1% 

1% 

0% 

12% 

10O0/u 

99 



Food-Related Retail in Sault Sfe. Marie 



3.2 lssues Evaluatian of ithe Exisking Algonta FannersrMarket 

It is noted that the Algoma Farmers' Market operates from the first Saturday in June to 

Thanksgiving on Saturday mornings and Wednesday afternoons in Roberta Bondar 

Park. The market rents the location from the City for a nominal fee. The City sets up and 

takes down the market and provides cleaning and maintenance. The City and the 

market share the capital costs of the replacement for the canopy. The City pays to install 

~e canopy. The remainder the market operates on Saturday at Wellington Square Mall 

Roberta Bondar Park - Summer 

Site magic next to the pavilion and waterfront 

Centrally located but visually not close to Queen Street 

Parking available onsite and in nearby lots such as Station Mall, Delta Hotel, and 

City of Sault Ste. Marie 

Washrooms and some storage available on site 

Relatively easy set up for the vendors (back their vehicle in and vend off the back) 

Lacks good visibility and only has one entrance (can create vehicular bottlenecks) 

Lacks density of residents 

Conflicts with other major events at the pavilion 

Inability to expand beyond the 20 stalls (some vendors sell on the grass area nearby) 

Have already moved from former park at current Essar Centre 

Lineup of customers waiting to attend the market in the morning as product 

availability means that vendors wiIl sell out - resuIt is that people come and shop 

but do not necessarily linger and socialize 

Limited retailers located near the market to build a business upon 

Any prepared food vendors would have to pay part of their sales back to the City as 

it conflicts with the concession vendor located in the pavilion 

Wellington Square Mall -Winter 

* High vacancy rate at mall 

a Difficult access and egress to mall parking lot from the road (note that later in 2011 

there is anticipated improvement with the addition of a new stop light) 

Limited vendor mix due to conflicts with existing grocery store (i.e., any product the 

grocery store sells cannot be sold at the market). The result is primarily a craft 

market with limited food such as maple syrup and smoked fish 

Located at eastern end of town 

Despite issues with the site, there are vendors willing to set up and it does draw a 

limited number of customers to make it sustainable for them 

Some customer confusion that the two locations are for the same market 



Vendors 

Following is a current list of 26 vendors: 

Algoma Farm Fresh 

Artisaani Textile 

Barr 'Road Flower Kart 

Be True Farm 

Bijoux de Lux 

Catalina Omolida 

Cheryl's Sp. Baking 

Edwards Century Farm 

Fairisle Maple Products 

Janie D 

Beauty by Nature 

Mashall Farm 

Mary's Bees and Crafts 

Mary Hunt 

Meadowview Alpaca Farm 

Meakin Forest Products 

Ox Bow Garden. 

Pearce Farm 

Peter's Pickle Patch 

Purple Urchin 

Salamander Ridge Farm 

Sayers Superior Smoked Fish 

Home Baked Goods 

Taste of Sandia 

Valleyfield Local 638 

Wood Crafis Extraordinaire 

Existing Financial Performance - Algama Farmers' Market (2010) 

Suttrw: Algumn Fnrmers' Market 

* Vendors generate fees of approximately $10,000 annualIy. 

Additional funds through government grant programs were used to hire the 

marketing coordinator for the summer of 2010 and renewed in 2011. 

* Average Saturday attendance is 957; Wednesday is 747 -both days are strong. 

Inclement weather and competitive events at the pavilion reduce customer volumes. 



Competition 

1. Jolmson Township Farmers' 

Market 

- Location: Desbarats, ON 

Outdoor market 
- -13 vendors - local produce 

- June to Thanksgiving; 

- Friday afternoons (lful-Ar~g) 

and Saturday mornings 

- New market pavilion was 

constructed in 2009, partially 

with funds from FedNor 

2. Note there is another small 

market in Iron Bridge and several 

located on Manitoulin Island 



4.0 Consumer Appeal 

4 f Importam f Consumer Atfribufes 

Although the market currenay attracts customers from a large proportion of the City of 

Sault Sk. Marie and beyond, most customers will come from the City. The trade area of 

Sault Ste. Marie Algo~na Farmers' Market provides a significant majority of the regular 

customers necessary to support the market. %veral factors govern the size of the trade 

area such as accessibility and physical barriexs, such as buildings, but psychological 

barriers such as safety and security will be importattt, 

It is envisioned that a redeveloped Algoma Farmers' Market will need to be highly 

advertised to provide increased exposure for an expanded Market 

The d@mograpl~ics that are important for food markets we age, income, and housel~old 

size. These three characteristics largely decide overall food spending patterns. 

According to an A~nell'cmr Demogryhics article titled "Finding Food Markets," heavy 

purchasers of food for home consumption are between 45 and 54 years of age. 

Households headed by this age group spend 31 % more than the average household on 

food, In addition, they spend 40% mare on beef, pork, seafood, and eggs than other age 

groups. 

Customers between 35 and 44 years of age also tend to spend a ldgher percentage on 

food itans -30% more - than the average customer. I-Iouseholds in the 55 to 64 years of 

age range tend to purchase more seafood and fresh fruit compared to the rest of tlw 

population. 

The other two determinants are related to size. The more the household earns and the 

larger the household, the more that is spent on food items. 



4.2 Trade Ama Anafysic 

For the Sault Ste. Marie Algoma Farmers' Market, the trade area was divided into the 

following: 

Downtown - from 

H ~ ~ r o n  Street to 

Church Sweet and 

south of Wellington 

Street 

* City of % d t  Ste. 

Marie 

AIgoma District 

Add.itional sales will  

derive horn out-of-town 

visitors including both 

overnight and day- 

trippers. 



Socia-Economic Chaxacteristics 

I I I 

Renters I 71,40% 1 29,40% I 27.80 % 
I I I 

Children 15.70% 41.60% 38.20% 

Married 

5 yr Mobility 

Avg. Household Income 

1 Note, this is a slightly larger geographic area than the City of Sault Ste. Marie proper. 

I I I 

35.90% 

14% 

$36,463 

$E,8% Per Capita Income 

58.40% 

9% 

$69,810 

$20,214 $26,724 1 

60.40 % 

12% 

$66,799 



The following are salient findings from the Downtown Trade Area analysis: 

* 'There are over 3,500 residents who live relatively close to Downtown, and over 

122,OOfJ in Algoma District 

While there were population losses in the pst, the projected population growth for 

the City, District, and Downtown is positive 

Downtown lw nxore seniors and overall the median age is high There are fewer 

children under 29 years of age compared to the City and District 

Twenty-eight percent of the Downtown population is 40 to 59 years of age and there 

is a relatively small young adult population (30 to 39 years of age) although it is on 

par with the other trade areas 

r 'There is a very high proportion of single-person households and a small proportion 

of larger fantilies in Downtown 

Approximately 16% of households in Downtown have children at home but 42% of 

the City's households have children at home (a high proportion and indicative of 

high spendling on food) 

I-Iousehold income is lower in Dowlztown but the differential is less when compared 

or1 a per capita bags 

The eastern edge of the City has higher income levels than elsewhere 

The following maps assist to illustrate household income and per capita irlcorne in the 

Downtown and surrounding region. 







4.3 Household Expenditure Analysis 

Annual household expenditure on food products and location as well as other salient type 

products include the following: 

Household Exvenditwe Andvsis 

S a m e :  Sbtistirs Cnnada, Mapir~fu 2011 Food Expendihtre 

An analysis of expenditures in reIation to househoId income of Downtown households 

and City households to Algoma District reveal that the following categories account for a 

higher proportion of their budget (for Downtown, not necessarily a higher dollar 

volume). 

Downtown Households 

Q Coffee, tea 

* Specialty food stores 

Q Seafood 

Fruit and nuts 

Vegetables 



Saulk Ste Marie Households 

* Specialty food stores 

Restaurants 

* Seafood 

CORM, tea 

* Nursery 

Total expenditures on food (fresh and frozen food items) for Algoma District are 

approximately $196 miltion (meat, seafood, vegetable, fruit, bakery, dairy/eggs). This 

includes $135 million from the City of Sault Ste. Marie and $5.5 million from Downtown 

residents. 

Markets nzny be able to capture 1.25% of this, which is equivalent to $2.45 million in sales. 

This is not enough to sustain a full-time market but it i s  enough to sustain a larger 

farmers' market than currently exists. 

4#4 Additionai Target Markets 

r Downtown workers - 7,000 

* Over 1,100 hotel beds, Occupancy 48% (Jan to Jun 2010) = 340,000 overnight visitors 

(So~wce: pfk consulting, Statistics Canada, Ontario Ministry of Tourism and Culture) 

* U.S. visitors to Ahlgoma: halved horn over 1 million to less than 500,000 



5.0 Evaluation Criteria 

Throughout the process, there have been four working meetings with the steering 

comnxiftee. During each session, the team reviewed the evaluation criteria for the 

Downtown Farmers' Market. These will form the basis for the mission statement, vision, 

the growth, and leasing at the market. 

The four major product categories of items sold at the market include only locally 

produced goods: 

* Agricultural - includes agri-food including h i t ,  vegetables, nuts, mushrooms, meats, 

seafood, eggs, and horticultural and floriculturaI products 

* Processed Agricultural - includes agri-food derivative type products that include 

processing elements such as bakery, cheese, confectionary, oven cooked foods (meat 

pies), etc. 

Prepared - h~cludes food that is cooked or assembled to eat on-site such as 

sandwiches, beverages 

Arts and Crafts - hand made goods by an artisan or crafts person 

l'he evaluation criteria include the following: 

Overall Goals 
* lmprove production of, stimulate public interest in, and increase consumption of local 

products 

Vision 
* Primarily food (xaw and prepared foods), but include c r a b  as supplement - maker/ 

grower market 

* 13uring the peak selling season, craft vendors should not represent more than 30% of 

the total number of vendors 

* Mot a public market (no resellers) 

* Vendors sell locally produced goods 

* Stronger linkage with food and crafts 

4 Guarantee that product is local - may not be required at present but should assess 

programs such as MyPick or similar programs such as Savour Ottawa 

Definition of Local 

* Algoma District 



Number of Vendors 

Mill 20 stalls but should expand to accommodate 40 to 60 stalls - the maximum 

number of stalls per vendor is two however, the preference will be for most vendors 

to occupy only one 

May include program for cooperative renting of booths. This may be a complicated 

process to acIminis&r and the market should be careful not to get involved in 

cooperative vendor disputes. A dispute mechanism by a third party may be required. 

This allows for small businesses, incubator businesses to sell at fhe market for a 

fraction of a full stall (note the existing Algoma Farmers' Market bylaws will need to 

be reviewed as they currently require the producer to be at the market) 

Parking 

Approx '100 to 120 free parking spaces close to the Market (need about 3 parking stalls 

per vendor), majority of which should be on the Market property. 

Access 

Siinple in and out, try to have trucks on-site 
* More than one access/egress point to avoid significant congestion during peak times 

Timing 

Year round operation in one location 

Minimum two days/week 

Other uses for building on non-market days - arts, community centre, event centre, 

cafe, small grocer, office (depends on the final location as to f i t h e  other uses) 

Synergy 
* Should provide compatibility with other nearby uses. This may include: 

- Queen Street retail businesses 

- Arts, museum, among others 

Operating Feasibility 
* Aim is for the Algoma Farmers' Market to be operationally sustainable through either 

raised vendor revenues or through cost/expense sharing 
a May incIude a permanent retailer - small grocer, caf6 



Building 
* Flexible indoor space to use for other purposes on non-market days (have to remove 

valdor display cases and tables or move them to one compact location 

* Minimum building size - 5,000 sq. ft.; however, a Iarger building will allow for further 

expansion 

Heating, air conditioning, access, trucks, commercial, health inspected kitchen, cold 

storage 

* Otztdoor canopy system 

Management and governance 
* Needs staffing component - marketing, manage vendors, etc. 

Vendor Selection 
* Unbiased committee for vendor selection and location 
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6.0 Site Options 

The steering committee artd the UMC Team reviewed several sites throughout the four- 

workshop process. The end goal was not to decide upon one site but to use the 

established criteria to rank the sit* and add and eliminate sites that suited the market's 

needs. h~cluded in the list of sites was the option of staying in the present site at Roberta 

h n d a r  Park. 

'There are several sites that are still being considered including Gateway site and the 

former brewery site. 

At present three sites had made the top list of preferred locations: 

* AIgoma Health building 

* Pilgrim Car Wash 

* Clergue Park 

While here are several other possible location, at present, Clergue Park makes the most 

ideal location for a number of reasons: 

* City owned (would not require the purchase of land or building on the markek's 

behalf). 

There is the potential need for a structure on the site for storage and events. 

It is very attractive on the waterfront. 

* It is adjacent to the library and museum [two venues that would appeal to a similar 

demographic). 

It is located in close proximity to the east end of Downtown including higher income 

households and more complementary type businesses (e.g., cafes, restaurants). 

* Very close to several housing projects including seniors housing and waterfront 

residential. 

* It could complement the smaller planned events at Clergue Park and relieve pressure 

on Roberta Bondar Park for larger events that conflict with the market. 

* It would be a permanent home to the market and considered a mainstay of the park's 

overall vision 

The difficulty of this location is that it is not located directly in the Downtown retail core. 

This may not fit in with the goals and objectives of the Downtown Association. 

Appendix D includes an assessment of each site as well as copies of the three 

presentations that reviewed the sites.. 



7.0 Business Plan 

7. f Sackground Assumptions and Ideas 

The focus of the Algoma Farmers' Market will primarily be on real farmers and food 

producing vendors as well as local crafts people and artisans. The goat is to find one 

suitable location in Downtown Sault Ste. Marie that can accommcxlate the combined 

summer and winter market. For this to happa, an indoor facility must be found or 

developed. The minimum size would be approximately 5,000 sq. ft. In addition, there i s  

an opportunity for an enhanced farmers' market that is both larger and includes the 

opportunities to have new products to be sold [e.g., eggs with the development of a 

grading station in the area or more higher order produced goods such as baked goods, 

cheeses, and home meal replacement that use locally available goods). 

Also, UMC recornmends that there be a very strong marketing/special events/ 

entertainment component to the Market to help ensure a special experience and to help 

build traffic. 



7.2 Organization 

Market Manager Position 

There has been bzcreased marketing and management of the Algoma Farmers' Market 

compared to other years. This is a process that should continue. As the market expands at 

its new location, increased vendor liaison, marketing, and recruitment need to be 

undertaken. There will be a requirement to provide for a part-time Market Manager. This 

person's responsibilities will be to: 

Oversee and manage the development project, including strategy 

administration/implementation for funding, phasing, marketing, etc. - Note that 

often the manager that is hired to oversee the development of the expanded market 

may not be the same type of manager that the market would require to handle the 

week-to-week operations; 

* I-Iandle the overall management of the Market; 

Propose and manage budgets; 

* Develop and implement a marketing plan, inchding public relations for the Market; 

Work with City staff, the Downtown Association, and other agencies including 

Farmers' Market Ontario, Algoma Food Network, etc.; 

* Coordinate the activities of volunteers; 
* Be a spokesperson for the Algoma Farmers' Market at community functions; 

* Set leasing policies and leases and/or bylaws. 

The Market Manager should manage the weekly and day-to-day operations of the 

Market. The Market Manager will coordinate with other City departments for cleaning, 

security, a special event schedule, among other needs. The Market Manager is also the 

liaison to the vendors and a proposed Market Advisor Committee (vendor association) 

with respect to all matters regarding the operations of the Market. This person will also 

be responsible for enforcing lease/bylaw regulations. 

This may be a paid position from the Market revenue or funded partially by grants and 

programs. The type of person who is best suited to this position would be someone with 

public market experience and/or retail shopping centre knowledge. It is important that 

the person chosen have marketing experience. 

The Market Manager should coordinate special events. Efforts should be made towards 

partnerships with other organizations (e.g., Downtown Association, Weavers' Guild, 

Algoma Food Network, museums and library) to provide additional events and cost 

sharing. 



Board of Directors 

The present set up for the Board of Directors is sufficient. Committees of the board may 

include executive, marketing and events, parking, and leasing (including incubator). 

However, note that i s  advisable that a separate vendor selection committee be struck (one 

for food and one for crafts) that are unbiased and wouId work to determine the vendors 

allowed to seIl at the market and their location This committee would report to the 

leasing committee of the board. 
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Along with other com~nittpes, eutablivh a vencIor selection con~mittee 0f~d3ii~ect 

regional represer~tativtis that will decide who is idlowfed to sell at the market and 

what spot tiley can occxlpy. 



7.3 Vendor Mix , 

The space sl~ould be as flexible as possible to accommodate new vendors. Although this 

flexibility is irccognized, importai~t points to keep in mind regarding vendor mix and 

layotrt are outlined below: 
* Tfle key to successful markets is blie number of vendors per category, not just the total 

space. The more vendors per category, the better (within reason) - supports the 

notion of a cooperative vendor approach. 

While the ideal vendor mix may not be immediately available, key elements of any 

vendor mix plan staying relevant to Northern Ontario/Algoma District production 

conditions. Within those parameters, vendor types may include: 
- Variety (e.g., vegetables, fruit, meat/protein, plants); 

- Anchor vendors (e.g., produce, meat, dairy); 
- Basics vendors (e.g., greens, tomatoes, root vegetables, fruit); 
- Food specialists (e.g., bakery, ethnic, sweets); and 
- Specialty items (e.g., flowers, nursery, and arts and crafts). 

Vendor stalls shoz~ld aluiays present an iinage ofpletrty -ruitiz key specinlizntiorz. 

Abultdance of key food grinlps adds value fa flre Market. 



Tenant Mix Guidelines 

The Market should accommodate approximately 60 stalls depending on the size of the 

Market building. During the summer, at least 10 stalls should be located inside and 50 

outside, and during the winter approximately 20 smaller stalls should be accommodated 

inside. 

Agricultural (farmers) 22 

Planf/tu r seq  3 

M e a t  seafood 8 

Fruit and vegefable 8 

Other 3 

Processed Agricuftural 12 

Prepared foods (sandwiches) 4 

Crafts 16 

Total 54 

(Note this is 54 vendors as some vendors may occupy more than  one stall.) 

In addition, there may be an opportunity for a permanent retailer such as a cafe 

(approximately 1,000 sq. A.+) if a Queen Street Iocation is ch0se.n. 



1,4 Specid Appear/ 

As the consumer appeal of the Aigoma Farmers' Market grows (shifting from 

approximately 1,000 Saturday visitors to over 3,000 visitors), other dimensions that 

already exist can be expanded/added to it. 

This wilf give it a widcr draw and build on 

its special role in Sault Ste. Marie. Elements 

that could be added in the future include the 

followii7g: 

* Musicians and buskers on busy 

weekends for shopper entertainment. 

e Special events such as pie baking 

conies&, pumpkin carving contests, 

Easter egg painting, Terroir festival 

(wine and food matching), etc, 

* Educational activities: nutrition, recipes, 

cooking, etc. 
A portalik kitdrenpr htrntng and erjrzcotion cnn be set 
up at the Market sirr~iln~ to tlre pie at the Ferry Market In 
Dw~nlfozan S~in Frannsco, or a ~~enrrrnzerrt conr~nercial 
k.rrcher1 om he mduded r:r tlrr project 

The whoJe Market expei.ietzce must go far beyotrd that oE the farmers and vendors. It 

mm~st be a centre for food diversity, entertainment, and social celebrations. 
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&gin to dcveioy it calendar irt event5 (sec cxarnplc in Scction 7.9 h.iarkc*ting flat\). 



7.5 Space for an /deaf Market 

The following table outlines the physical space needed for an "ideaI" outdoor and indoor 

market. It includes the following: 

Building 
* Minimum 5,000 sq. it. in size (note may be larger to allow for growth or other 

activities in the building) 

* Long and narrow configuration is more ideal for vendor layout (central aisle) 

* Typical stalls shouId be about 12x12 or smaller but extra space should be planned tor 

circulation 

* The market may opt for one electrical unit for two to four stalls (indoor). Outdoor 

there will be a small need for additional electrical and one post can be used for four 

vendors. 

* There is a need for sinks on site if the commercial kitchen is in use during the market. 

There is a requirement for one sink for every 20 vendors. This may be accommodated 

by washroom sinks. Proper con~missaxy type sinks are required for food preparation. 

The market should opt for additional portable sinks (and proper disposing of gray 

waler) rather than having them permanently installed at vendor locations. Permanent 

sinks at vendor stalls wiIl make it difficult to use the building other times for events. 

Rather, portable sinks at vendor stalls should be used. 

* It~door seasonally/yearly leased food and craft stalls. It is suggested that these face 

each other and have a central 10 foot aisle (may be narrower or wider). Vendors on 

one side may be able to sell from inside and outside using roller doors that open 

* Indoor market will require washrooms and cIeaning/maintenance faalities 

* Addftionai needs are commercial kitchen (fixed or movable) and cold storage (as well 

as regular storage) - less than 500 sq. ft. Storage space is rented to vendors for their 

food and crafts (will need strict rules on usage of storage). Additional storage for 

tables, chairs, canopies wilI be required 

* Small ramps for ease of deliveries - minimize the use of stairs 

* Garbage disposal facilities will have: 
- Major, coded container(s) for recyclables, organic waste, and non-recyclable waste. 

- Containers for recycIing of paper/cardboard, glass, and metal. Vendors must be 

held responsible for sorting their garbage into appropriate bins. 

r The market manager should be located on-site with a smalI office with a phone and 

internet connection. 

* The physical design of the site should be enlivened with landscaping, lights, signs, 

graphics, and banners. 

Vendors need to have consistent signage and design guidelines (see Appendix E for 

an example of Dallas Farmers' Market). 



c Clustering of sklis by category will show the variety within the category and facilitate 

comparison shopping. 

An vendors should be individual producers or entrepreneurs. No chain organizations 

or businesses are allowed to be part of the Market (e.g., no chain restaurants). 

Flower and prodiice vendors should be located close to entrances to provide an initiaI 

irnpad of colour and visual appeal. 

There sllould be at least two entrances into the market building. 



Enfrances con be enliuened ?l~itf~ colourfromjower vetzdors, wood 

working dernonstrntions, or oflter entertaining or colourfill vettdor or 

program 



A iong rind rznrrou) building would be trlore ideal The aisles may be too narrow hut overall there is a 

for vrrtrior lanout for this small tvve snace 

Thr nlnrlcet slzoulti 1-z dlsc01~ragedPon1 creating 

very Iziglt open spnces tlzat have to be cooled and 

heated creatinp veru Jri~11 enerm bills 

The inferior nisle cozlld be crsedfu~ sensonnl vending in 

srnnll tiruqire spnces 

TElr aisles at the Dieppe Market are nnrrozo to Welland Farmers' Market - the sirnple market i n c l ~ ~ d e s  

nccornmodafe the craff vendors. Non rfzarkef days a number of display cases that can be moved. The 

tile space is used for bingo and other rental fadltiies inferior should be more festive looking 



The Canrbridge Fanr~ers' Market has venj snlall stalls 

f o  nccotrztnodate nzore vendors inside. The Downtown 

Saltll Sh. Marie Mgrket will lzave to bejexihle to 

nccunrrnodate higlwr mle8 volunzes durirzg the surnnzer 

senson alrd fl~een nIlau for more stalls to be added in the 

ulirrter when it is primarily arfs ~ n d  craft vendors 

nlorig with sotlac food vendors. Display cases will either 

lrnve to be reniove~i at the end ofeach d f i ~  or additional 

storugc space found on-n'fe. Drape?/ may be needed to 

hide some ofthe permanentfeatures such as sinks 

Madrid - the glnss wall allmus vzsitars zuews dzrectly Madrid - the central corndor with vendor sfalls on 

into the hiillding each side. Also, stall lightirrg is a very impurtant 

detail that should be corzsistent for nll vendors 

A tentporn y niarket skucture srrclz as tlus in  

Spnice Grove Alberta, could be developed to 

accomrnodafe vendors in the winter or as a 

tempora y nleasure urztil n building is built. 



Outdoor 

Outdoor yearly or seasonally leased farm/producer stalls that are rented on a 

seasonal basis (June to October) or monthly or daily. It is suggested that these face 

each other or may be in a grid formation. 

Stalls that are large enough to allow the vendor to work off of a small sized truck or 

cn11i7pies - each stall should be approximately 10x10. 
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C~onirrton carrop~esfor the outdoov aer~dors Tlw outdoor vendor plnza caiz include trees 

nnd lnndscnping to ensure that wlzelz the 

lxiarket is not open tkaf the ~ l a z a  relnailis 

attractive 

North Mnrkrt - the a~tdoor  vendor space inclzides Consrderntior7 slzor~lll Re giver1 to liglzf~ng 

n canopies section for both vendors to sell off of especially tsndersta~zdi~zg how the natural Eight 

tahlev and for riendors to sell o f t h e  bnck oftkeir cl~anges throughout the seasons 

trl1cks 

Stall booths can be nzore modern looking Strrlls create a sense of excitement tFirmgk the 

use of coloured ulnbrellas 



Andin!/ Market -fnrn~ers can park their trucks A grid pattern irray also work with vendors set 

rip to the back of the cnitopy systetti and sell into trp armrrld the squnre 

the cen ~ P - R I  corridor 

lthaca F~r~liers' Market - the nttmactioe locntion Attractive nzorrings with lighting and power to 

(m flte viner lending info Lake Cayuga blends properly highliglzt the nzerchandise 

well with fkis libernl arts t m n .  T ~ E  market 

building is qztite impressive on the water's edge 

7.6 Financial Considerations 

The following is an estimate of capital requirements. It is based on standard industry 

costs. 'They were completed by Bruce Caughill at CaughiIl Consulting, local architect and 

engineering firm in the Sault Ste. Marie area. Note that throughout there are estimates 

that me not accounted for incIuding new roofs, environmental cleanup, and outside 

landscaping that will add to these costs. 

See. Appendix F for estimates of the capital costs for the three properties that were 

considered: Algorna Health Building, ~ i l ~ r i m ~ a r  Wash, and Clergue Park. 



UMC estimates the following capital costs based on the estimates provided: 

Algama I-Ieaith Building - $750,000 plus roof and environmental as well as outdoor 

landscaping. 

Pilgrim Car Wash - $750,000 plus roof and environmental as we11 as outdoor 

landscaping and costs for the separate Queen Street East tenant build out. 

C f n p e  Park - $1.2 to $1.5 inillion plus extra for an outdoor canopy system and 

laridscaping, Increased design may require additional funds (must have air 

conditiooing). 



Capital Funding 

There are several options for consideration: 

Federal 

FedNor - FedNor's Community Economic Development Program is able to pay up to 

33% of eligible costs associated with the farmers' market but they are a funder of last 

rmort 

Agrifoods Canada - may have funds associated for the development of a market 

Qntan'o 

Crow th Plan for Northern Ontario - identifies agricultwe as an existing and emerging 

priority ecorromic sector but no specific funding has been announced related to 

markets, 

r NOEIFC - Infrastructure and Community Development program can provide funding 

of 50% of the eligble costs to a maximum of $1 million 

* OMAFRA - has h e n  actively working towards improving The agricultural sector in 

Olitario and in part addressing issues such as buy local and farmers' market. Most 

funding is primarily funneled through Pick Ontario Freshness (marketing campaign) 

that works with Foodland Ontario, Savour Ontario, and Ontario Market Investment 

Fund 
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Farmers' Market Qntario - has some programs primarily marketing/research, verification 

(Mypick), insurance, as well as some capital funds (such as tables and tend to be smaller 

amounts). 
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The Algoma Farmers' Market has a good set of ruIes and regulations governing vendors 

at thc Market within their lease agreements. Different lease arrangements are required in 

order to manage the different Market vendors more effectively. 

The iollowing list outlines, by topic, some necessary additions and modifications to the 

rules and regulations that should be in the leases (a copy of guidelines is appended). 

Merchandise 

The lease agreement must have specific product controls in order to ensure a variety of 

products/vendors. This means that the vendor will specify the products that wilI be sold, 

and must receive permission from the Market Manager to sell any other products. Other 

"product line" specifications are as follows: 

Must be high quality. 

Source/origin of product marked - especially for cooperative vendor stalls. 

Prices must be clearly visible. 

Tainted, spoiled, or wilted products must be removed and discarded to maintain a 

Cresh appearance. 

Pricing must be ccmpetitive with major supermarkets. 

* Weighing scales must have measurement visible to the customer. 

All prepared foods (such as jams and picltles) must be properly labeled according to 

local health and safety regulations and come from a certified kitchen facility. 

Cleanliness 

Rules and regulations regarding cleanliness must be specific. Recommendatiol~s follow: 



Vendor practices must be in accordance with the Algoma Public Health food handling 

standards. 

* Garbage must be removed from stalls at regular intervals. 

Waste from stalls must be put into proper containers (e.g., recyclables and trash) and 

stall waste receptacles cleaned nightly. 

No waste material may be thrown on the ground. 

Management will provide regular central garbage removal and appropriate containers 

for recyclabIe materials (i.e., water, paper/cardboard, plastic, glass, and metal as 

appropriate}, 

Cooktng can be done only in designated food areas according to regional health and 

safety standards. 

Sinks may be provided on site or a central sink for commissary purposes. Outdoor 

sinks may also be provided through the use of temporary kiosks. 

Hours of Operation 

A major operational concern with markets is their hours of operation. Regulations stating 

that stalls must be open and fully staffed during set business hours are crucial (although 

this will be difficult to enforce initially), The information can be changed and formalized 

over time. 

During the summer high growing season, the Market should be open two days of the 

week- Wednesday afternoon/evenings and Saturday mornings. In winter, it will open 

only on Saturday. 

Wednesday: 3:00 to 6:00 p.m. 

* Saturday: 9:00 am to 1:00 p.m. 

It will be important to keep the folIowing recommended regulations: 

* AII abundance of products must be for sale during all hours that the Market is open. 
* Loading and unloading for some stalk must take place before or after Market 

operating hours (those that cannot vend off the back of a truck) 



Rental Rates 

The policy of the Algoma Farmers' Market should be to have rental rates that are 

comparable to retail rental rates in the Downtown and at other markets. 

See Appendix G for a review of other markets including rental rates. On average, a 

vendor should pay at least $35/day or $1,000 for year ($600 for summer season). 

Indoor vendors, meat vendors, and prepared food vendors should be charged higher 

rents f$2,500/year). Ar.tr;-and-craft and community vendors will be charged less 

($5OO/year). Food vendors are charged approximately $2500 per vendor. Rates will be 

based on a sh[f basis and some vendurs w ~ i l l  require more stalls than others. (The above 

figures represent average rates per vendor.) 

'fiere may be Common Alra Maintenance charges for indoor vendors. Revenues typically 

are on the low side when compared to annual retail rents. However, the spaces are small, 

and thus, if sales volumes are high, then at hast break-even cash flow can be projected. 

The cooperative model also aUows vendors to receive a rent break by being responsible 

for one-quarter or one-fifth of the total rent far the year or season. 

Annual ~nembership fees shouId still apply. 



Marketing Fund 

It is possible to levy a separate charge for marketing on all vendors. The Market Manager 

may sei up a marketing committee to administer this with input from vendors. Initially, 

vendors would pay $1.00/day/stalI rental towards this fund. This would be adjusted as 

the snles and &c marketing program grows. An aggressive marketing plan is needed to 

comrnu~licate the news about the new market and to build sales to justify the rents 

charged. 

Guidelines on height, ske, and colours should be given to 

prospective vendors. Signs should be creative and fun 

within these guidelu~es, and individuality should be 

encouraged. Signage guidelines are as follows: 

e Central stall service area signs: 
- 'I'o be above sight lines 

- All at a uniform level 

- Vendor identification to have thc fi>llowing features: 
&,bF* s@ e ?; 

@ ''Stall name" 
iR dB4 

P ~ k e  Place FQITI  
Graphic or cut-out sign 

approximately 3'xY 

a li-)ositioned over central f 
service area I 

All signs must have the Market I 
F 

Manager's approval with regard to not $ 

only size, shape, material, weight, 5 
T P f W J  

colour, etc. as covered by the design E& 

guidelines, but also regarding location 

and lighting. 

St John Cify Market 



Other teasing Issues 

Vendors should own their own business, not their stalls. In some markets, the practice of 

selling stalls exists. This should not be the case at the Algoma Farmers' Market. 

Other issues that should bc: incIuded in the lease are as follows: 

'[lne Market management should have control over transfer of ownership of the stalls. 

* Provisions must be included for the termination of leases (annual renewal or three 

years). 

A system of addressing customer complaints enforceable by the lease should be 

developed and included in the lease agreement. 



The following page shows an estimated year pro forma for a new Algoma Farmers' 

Market. St has been developed based on the experience of markets throughout North 

America. It may take a few years to achieve fulI vendor capacity. 

The Algoma Farmers' Mnrket may choose to share expenses or cover some of the costs 

through volunteer work. 'Bey may be able to adjust rents down accordingly. In addition, 

the fee that the market should pay the City for use and cleaning of the facility will need to 

be negotiated and finalized with a Memorandu~n of Understanding. 

The financial pro for~na is based on the following assumptions: 

* The Market will operate on Saturdays throughout the year and one weekday 

throughout the growing season. 

* The pro forma does not include revenue or expenses related to running any additional 

events components of the proposed Market building. 
* Salary expenses are for part-time personnel. 'I'his person should be required to work a 

minimum of two days p r  week througliout the year with more days during prime 

growing season. 
* Insurance and permits cover expenses associated with liability insurance and specin1 

business licenses. 

Additional marketing expenses related to grand openings should be allocated out of 

the capital budget. This is equivalent to an additional $10,000 for a grand opening. 



Outdoor Vendors - Seasonal I 1 I 

I I I 

Crafts 1 $500 1 2 

Total Income I I 1 $64,850 



Major Role 

The marketing concept for the expanded Algoma Farmers' Market sl~ould reflect the 

vision of an authentic, local only, Algoma District farmers/producers venue that has both 

econo~nic and social benefit?, This includes the following: 

Serve t l~e  AIgoma District's farmers/producers as well as the City of Sault Ste. Marie's 

and the Algoma District's residents by providing an attractive venue for the sale and 

purchase of the Algoma District products. 

Offer a wide range of fresh and prepared foods. 

Be an economic stimulus for local business and community for Algoma producers and 

for Downtown businesses. 

Draw people into and around Downtown Sault Ste. Marie. 

Target Market 

It is expected that the Market will serve primarily residents of Sault Ste. Marie including 

residents in the Downtown and beyond into Algoma Distirct, Although the Market will 

have mass consumer appeal, the primary market segment to be targeted is moderate- to 

upper-income families who desire a market experience. The renewed Market should 

work towards increasing visibility to drive-by traffic in and out of the Downtown, as well 

as .to pedestrian traffic. 

Downtown office workers will be drawn to Lhe market for afternoon shopping 

opportunities on their way home from work if marketed effectively. Also, workers are 

most likely to return on Saturday if they know there are events happening at the Market. 

Markets will have tourist appeaI, but tourists are not a major source of business. The 

tourist appeal is in seeing local products of the Algoma District. Tourist purchases will be 

mainly in craft products, locally produced packaged foods, and prepared foods for 

immediate consumption. 



Market Positioning 

In terms of market positioning, the image of the Algoma Farmers' Market should suggest 

the following: 

The basic, traditional, grassroots, rural/agricultural appeal of farm grown, raised, or 

produced products. 

Freshness. 

An ernpl~asis on education of use benefits and usage of local agriculture goods 

Interesting types of food of a specialty nature (e,g., ethnic such as Italian, organic, local 

sustainable species, native foods, wild foods such as fresh/smoked fish from Lake 

Superior, etc.). 

Seasonal products. 

A social, people-place where one goes to "see and be seen" in an entertaining setting. 

AII opportunity to talk to and get to know real farmers/producers. 

The marketing strategy is to: 

Be a leader in the region by offering a wide seIectio11 of fresh foods, specialty food 

items, and arts-and-craft items. 

e Be top-of-mind in awareness as a venue for fresh foods, specialty food items, and arts- 

and-crafts, 6oId by farmers and producers. 

* Be first class (not second rate) but also not too upscale. 
* Communicate the concept through a very coordinated promotional and special events 

campaign. 

The marketing objective is to create high awareness of the expanded Algoma Farmers' 

Market as a desirable place in which to shop. This will build shopper traffic, which will 111 

turn generate the sales and revenues required by the individual Market vendors. 

Guidelines 

This section outlines the key components of a marketing plan and gives examples (rather 

than a finaIized, formal plan}. The plan itself should be developed in specific detail by a 

marketing committee set up for the Market. 



Guidelines should be developed to set strict standards for the graphic, visual, and verbal 

elements of the Market's communication program, such as: 

Name - Urban Marketing Collaborative advocates keeping the name as the Algoma 

Farmers' Market rather than including the word Downtown; 

Branding; 

Typeface and type system; 

Colours; 

r SymboI/logo; 

1)asitioning statement or slogan; 

e Music [if applicable); 

Adaptation of type and logo to stationery, signs, posters, banners, etc.; 
* Extensions into other media (e.g., shopping bags, T-shirts, vendor aprons, etc.); 

Control (i.e., who will "sign-off" approvaIs). 

Key Elements 

l'he following are the key elements to be considered in the marketing plan for the Algoma 

Farmers' Market: 

* Genera1 theme 

* Visual theme 

Advertising media 

w I'u blicity plan 

* Special events 

* Vendor communication and motivation 

e Packaging - Signage 

* Research and audit 

* Organization and responsibility 

* Budget 

Special events are a major component of the recommended marketing plan and are 

discussed in detail in the foIlowing section. Nevertheless, marketing communications 

include all medra forms from which the public develops its perceptions of and attitudes 

toward the Market. Therefore, all physical and operational aspects of the Market must 

support the image that is being marketed through advertising and promotion. For 

example, colour schemes, signage, banners, types of vendors, etc, should be consistent 

with the desired image. 



Special Events 

Thc special event planning process needs to consider both the Grand Opening and the 

calendar of events in order to build shopper traffic. 

PrewOpening Man 

The pre-opening plan is designed to create a high level of awareness of the Market 

amongst all %ult Ste. Marie and Algoma District area residents The focal point is the 

Grand Opening, where the objective is to create the largest possible base of sales from 

which to build future business. The pre-opening plan should take advantage of the many 

low-cost, valuable opportunities that can begin almost immediately. 

Specific segments to reach are: 

r Business and consumer press; 

Potential vendors; 

Priority consumers; arid 

Community leaders (political and non-political). 

Typically, extra money is allocated in the budget to be used in the pre-opening and 

opening activities. 

Site Identification 

Countdown signage should begin four to six montlis before the planned opening (e.g., 

"Four months till the re-opening of the ALgoma Farmers' Market-a Sault Ste. Mane 

tradition"). 

Public Relations 

Public relations initiatives: 
m Distributing fact kits and giveaways to the media, business leaders, municipal leaders, 

community groups, and potential vendors. 

Getting invoIved in community projects (e.g., schools, recreation centres). 

* Distributing brochures about the new Market to Sault Ste. Marie and area residents. 

Working social media angles including Facebook, Twitter, and You Tube to develop a 

following of loyal shoppers to market to - as noted there will be a core base of 

shoppers who come to the market on a regular basis. It is wiser to spend more 

targeted to this niche market rather than broad appeals. 

Distributing small shopping bags with giveaways, vouchers, etc, to pre-selected 

customers, just prior to opening. 



Advertising 

Advertising will include a full rompIement of: 

Site signage; 

* An informative and attractive website; 

* Social media; 

Yellow pages; 

Notices and publicity through Farmers' Market Ontario; 

Radio; 
* Print [e.g., newspapers, special flyers, local magazines/newspapers, business 

directories); 

Hand-outs. 

Vendor Leasing 

In order to attract quality vendors, AIgoma Farmers' Market should: 
* Develop and distr.ibute first-class brochures detailing the following: 

- Market demographics; 
- Unique components of the site; 
- Key illustrations that depict the Market as a special place. 

* Send out news bulletins to potential vendors. 
r Arrange special invitations for site tours. 

Grand Openings 

The following key elements must be addressed to ensure the successful opening of each 

phase of the project: 

Timing 
* It is important that the timing of the Grand Opening event coincide with a time that 

plenty of locaIly grown, Fresh produce is available. Also, it is important to ensure that 

enough farmers are planning on planting crops for the upcoming season (a major 

concern, particularly with the extensive drought in the area). 

Celebrity 
e Employ the presence of someone, or several people, who ~ iou ld  create a major draw 

(i.e., someone From the area to whom the target customer would relate); e.g., sports 

celebrity, singer, actor, and/or television personality. 
* A special guest should be part of the grand opening ceremony. The mayor and 

council members, and/or local television personalities, are ail possibilities, including a 

nationally or regiondly known celebrity chef or cookbook author. 



Music 
r Music should be festive and uplifting and appropriate to image (e.g., a local band). 

Contests 

Raffle for impressive grand prize (e.g., car, airline tickets, etc.). 

* Pie eating or watermeton spitting contests for lesser prizes (e.g., shopping spree, 

sports tickets, and concert tickets). 

Advertising 

Grand openings typically attract a large number of first-time farmers' market 

shoppers. Therefore, media ads and on-site information should inform as well as 

attract. Let people know what to expect prior to their arrival with respect to products 

and price. Tell them that the new Market is more than huit and vegetables. 

l'ress releases should be prepared and all local media invited to attend. 

Giveaways 

Shopping bags 

* 13alIoom 

* Coupons 

Vendar Support 

r Vendor aprons 
r Giveaways at vendor stalls (e.g., buttons) 

Grand Opening Team 

* Have a team with clearly defined roles and tasks to coordinate major aspects of the 

Grand Opening. 

Ongoing Calendar of Events 

In addition to the Grand Opening event, the marketing plan for the Sautt Ste. Marie 

Algoma Farmers' Market should have ongoing elements. Added to the schedule of 

events, there should be: 

Announcements of new vendors as they come in; 

An internal newsletter for vendors to keep them informed of and involved in 

upcoming events (note that more organizations are moving to only on-line newsletters 

or just email blasts rather than printed newsletters); 

A tie-in to events elsewhere in the City and region. 



The ongoing calendar OF events should contain events with local appeal, both for local 

area neighbourhood residents and broader Algoma District residents, as well as for 

tourists. The market can reach out to the community by: 

1-Iolding colnrnu~iity events at the Market (e.g., Rotary); 

1,etting comm~tnity organizations promote their events at the Market; 

Sponsoring activities at the Market for community groups; 

Using events such as charity tie-ins and fundraisers (e.g., UNICEF at Hallowe'en 

receives the proceeds from the pumpkin carving contest [entry fees] and donation 

boxes in vendor stdlls); 

Waving seasonal agricuItura1 themes. 

The Algoma Farmers' Market should develop strong ties with the following groups: 

Downtown Association 

* Schools (elementary and secondary) 

* L.ibrary 

Art Gallery of AIgoma 

Museums - Canadian Bushplane Heritage Centre, Museum Sault Ste. Marie 

'8011 So0 

Soo Youth, Passport to Unity, Indian Friendship Centre 

a Culinary associations and organizations, including the Sault College Culinary and 

Hospitality Department 

r Algoma University Fine Arts prograin 

* Seed Exchange program 

e Rotary Club and other similar organizations 

These groups can provide valuable assistance or be partners in events at the Market. 

Promotional events should focus on building traffic. They sbould be supported with 

posters or flyers handed out at the Market in the weeks before the event. Additionally, 

there should be press reIeases issued before all events, and media advertising before 

major events. 

Other guidelines that events should follow are as follows: 

All events are done to first class standards or not at all; there will be fewer events, 

which will all be we11 done, rather than many mediocre ones. 

Funds spent are in relation to shopping potential (i.e., a large amount during harvest 

seasons; not much during January/February). 

Set measurable objectives for each event and mod* or drop the event if the objective 

is not met. 



No event shouId be isolated from other marketing elements. Whenever possible, the 

event jind advertising will: 

Feature a theme that supports vendor sales and merchandise; 

Use more than one communication medium (e.g., print and/or radio, posters and/or 

sales contest anci/or public relations, etc.); 

Include a community organization or charity; 

Add to shopping ei~joyment, not detract from it by interfering with the Market 

shopping experience. 

The following page contains a list of possible events that could be held at the new Market 

over the course of the calendar year. 





8.0 Conclusion 

The redevelopment of the Algoma Farmers' Market will provide a needed boost to the 

Market's sustainability. It. has been documented that the Market requires the 

organizational resources to create a valuable cultural asset lor the City. There is a 

requirement for a stable, single location for the Algoma Farmers' Marlcet to expand into 

a full-service asset fur the region - a place that allows producers to showcase the best 

products of thc region as well as a venue for social interaction and gathering. 

Organization 

Requires a part-time Marlcet manager to oversee the development and progress of the 

Market as a professional busil~ess and cultural amenity for the City and the Algoma 

District. 

Marketing 

A commitment to advertise and promote the Market based on professional materials 

that will draw people to the Market. An appeal to local and regional residents as well as 

tourists based on an authentic Sault Ste. Made market experience will be we11 received. 

Vendor Recruitment 

The number ol vendors needs to be augmented to help draw customers including a full 

range oaf fruit and vegetable, meat, dairy, other protein, prepared foods, arts and crafts. 

There should be an aiin to have approximately 50 to 60 vendors. 

Site Redevelopment 

'l%e current site of the Algoma Farmers' Market is limited in size and scope and will 

continue to encounter programming conflicts with other events at the park. A 

permalicnt home in Downtown Sault Ste. Marie that will be an anchor for the site is 

required. This will allow for a single location for a four-season market that will offer the 

opportunity to grow the range of goods grown/produced in the Algoma District. It will 

also draw the community together to celebrate food and craft diversity in a fun, 

interactive, and learning environment. 
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Management’s Responsibility for the Consolidated Financial Statements 

The accompanying consolidated financial statements of The Corporation of The City of Sault Ste. 

Marie (the “City) are the responsibility of the City’s management and have been prepared in 

compliance with legislation, and in accordance with Canadian public sector accounting standards.  A 

summary of the significant accounting policies are described in Note 1 to the consolidated financial 

statements. The preparation of financial statements necessarily involves the use of estimates based 

on management’s judgment, particularly when transactions affecting the current accounting period 

cannot be finalized with certainty until future periods. 

The City’s management maintains a system of internal controls designed to provide reasonable 

assurance that assets are safeguarded, transactions are properly authorized and recorded in 

compliance with legislative and regulatory requirements, and reliable financial information is available 

on a timely basis for preparation of the consolidated financial statements. These systems are 

monitored and evaluated by management. 

The finance committee meets with management and the external auditors to review the consolidated 

financial statements and discuss any significant financial reporting or internal control matters prior to 

their approval of the consolidated financial statements. 

The consolidated financial statements have been audited by KPMG LLP, independent external 

auditors appointed by the City. The accompanying Auditors’ Report outlines their responsibilities, the 

scope of their examination and their opinion on the City’s consolidated financial statements. 

 

 

 

 

Chief Administrative Officer Commissioner of Finance & Treasurer 
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INDEPENDENT AUDITORS’ REPORT 

To the Members of Council, Inhabitants and Ratepayers of  
The Corporation of The City of Sault Ste. Marie 
 
We have audited the accompanying consolidated financial statements of The Corporation of The City 
of Sault Ste. Marie (the “City”), which comprise the consolidated statement of financial position as at 
December 31, 2011, the consolidated statements of operations, changes in net assets and cash flows 
for the year then ended, and notes, comprising a summary of significant accounting policies and other 
explanatory information. 
 
Management’s Responsibility for the Consolidated Financial Statements 
 
Management is responsible for the preparation and fair presentation of these consolidated financial 
statements in accordance with Canadian public sector accounting standards, and for such internal 
control as management determines is necessary to enable the preparation of consolidated financial 
statements that are free from material misstatement, whether due to fraud or error. 
 
Auditors’ Responsibility 
 
Our responsibility is to express an opinion on these consolidated financial statements based on our 
audit. We conducted our audit in accordance with Canadian generally accepted auditing standards. 
Those standards require that we comply with ethical requirements and plan and perform the audit to 
obtain reasonable assurance about whether the consolidated financial statements are free from 
material misstatement. 
 
An audit involves performing procedures to obtain audit evidence about the amounts and disclosures 
in the consolidated financial statements. The procedures selected depend on our judgment, including 
the assessment of the risks of material misstatement of the consolidated financial statements, 
whether due to fraud or error. In making those risk assessments, we consider internal control relevant 
to the entity’s preparation and fair presentation of the consolidated financial statements in order to 
design audit procedures that are appropriate in the circumstances, but not for the purpose of 
expressing an opinion on the effectiveness of the entity’s internal control. An audit also includes 
evaluating the appropriateness of accounting policies used and the reasonableness of accounting 
estimates made by management, as well as evaluating the overall presentation of the consolidated 
financial statements. 
 
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis 
for our audit opinion. 
 
Opinion 
 
In our opinion, the consolidated financial statements present fairly, in all material respects, the 
consolidated financial position of the City as at December 31, 2011, and its consolidated results of 
operations and its consolidated cash flows for the year then ended in accordance with Canadian 
public sector accounting standards. 
 
 
 
Chartered Accountants, Licensed Public Accountants 

May 28, 2012 
Sault Ste Marie, Canada 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Consolidated Statement of Financial Position 

Year ended December 31, 2011, with comparative figures for 2010 
 

  2011 2010 

    

Financial assets: 
Cash and cash equivalents $ 43,616,273 $ 36,555,017 
Taxes receivable 4,699,342 6,832,002 
Accounts receivable  18,883,753 23,296,921 
Other current assets 348,709 470,709 
Investment in government business enterprises (note 5) 67,975,054 63,905,996 

  135,523,131 131,060,645 

 

Financial liabilities: 
Accounts payable and accrued liabilities 23,034,078 25,136,502 
Temporary advances from trust funds 981,422 853,269 
Employee future benefit obligations (note 11) 31,650,501 29,852,135 
Deferred revenue (note 3) 2,377,607 2,824,253 
Landfill closure and post closure liability (note 12) 16,631,552 14,376,905 
Net long-term liabilities (note 4) 16,718,442 17,936,258 

  91,393,602 90,979,322 
 

Net financial assets  44,129,529 40,081,323 

 

Non-financial assets: 

Tangible capital assets (note 13) 417,951,866 402,639,960 
Prepaid expenses 1,194,841 695,227 
Inventories 2,044,743 2,018,128 

  421,191,450 405,353,315 
Commitments (note 9) 
Contingent liabilities (note 10) 
 

Accumulated surplus (note 14) $ 465,320,979 $ 445,434,638 

 

The accompanying notes are an integral part of these consolidated financial statements. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Consolidated Statement of Operations and Accumulated Surplus 

Year ended December 31, 2011, with comparative figures for 2010 
 

  Budget 2011 2010 

  (unaudited)   

     
Revenue: 

Property taxation $ 94,609,224 $ 95,609,707 $ 90,343,766 
Taxation from other governments 4,514,085 4,643,592 4,440,907 
Fees and user charges 55,237,632 53,492,407 51,524,601 
Government grants (note 15) 22,716,250 37,019,467 42,817,251 
Investment income 5,654,507 5,028,441 5,492,957 
Other 829,944 3,464,084 2,514,882 
Gain on disposal of tangible capital assets - 45,328 32,865 
Government business enterprises  
 operating results (note 5) - 4,679,138 1,525,221 

Total revenue 183,561,642 203,982,164 198,692,450 

 
Expenses: 

General government 13,459,382 15,527,145 14,298,802  
Protection services 37,755,989 39,333,714 37,522,145 
Transportation services 33,223,693 33,117,768 33,100,014 
Environmental services 20,779,624 24,127,221 19,670,512 
Health services 7,608,500 7,560,626 7,626,613 
Social and family services 25,311,573 24,934,041 28,350,681 
Social housing 2,268,100 2,237,272 2,310,037 
Planning and development 3,430,380 4,556,993 5,990,309 
Recreation and cultural services 13,961,951 14,130,026 14,876,529 
Contribution to new hospital construction 2,100,000 2,100,000 19,684,952 
Amortization of tangible capital assets - 16,471,017 15,332,665 

Total expenses 159,899,192 184,095,823 198,763,259 

 
Annual surplus (deficit) 23,662,451  19,886,341 (70,809) 
 
Accumulated surplus, beginning of year  445,434,638  445,434,638 445,505,447 

Accumulated surplus, end of year $ 469,097,089 $ 465,320,979 $ 445,434,638 

 

The accompanying notes are an integral part of these consolidated financial statements. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Consolidated Statement of Change in Net Financial Assets 
 
Year ended December 31, 2011, with comparative figures for 2010 
 

 Budget 2011 2010 
 (unaudited) 
  
 
Annual surplus (deficit) $ 23,662,451  $ 19,886,341  $ (70,809) 
 
Acquisition of tangible capital assets (17,680,520) (31,809,145) (31,369,097) 
Amortization of tangible capital assets - 16,471,017 15,332,665 
Gain on sale of tangible capital assets - (45,328) (32,865) 
Proceeds on sale of tangible capital assets - 71,550 250,799 

 5,981,931 4,574,435  (15,889,307) 
Change in prepaid expenses -  (499,614)  (52,200) 
Change in inventories -  (26,615)  (41,661) 

       
Change in net financial assets  5,981,931 4,048,206 (15,983,168) 
 
Net financial assets, beginning of year 40,081,326 40,081,323 56,064,491 

 
Net financial assets, end of year $ 46,063,257 $ 44,129,529 $ 40,081,323 

 
The accompanying notes are an integral part of these consolidated financial statements 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Consolidated Statement of Cash Flows 
 
Year ended December 31, 2011, with comparative figures for 2010 
 

  2011 2010 

    

Cash provided by (used in): 
    
Operating Activities: 

Annual surplus (deficit) $ 19,886,341  $ (70,809) 
Items not involving cash: 

Amortization of tangible capital assets 16,471,017 15,332,665 
Gain on sale of tangible capital assets (45,328) (32,865) 
Developer contributions of tangible capital assets (1,547,239) (197,645) 
Change in future employee benefit obligations 1,798,366 3,054,344 
Change in landfill closure and post-closure liability 2,254,647 208,483 
Government business enterprises operating results (4,679,138) (1,525,221) 

Change in non-cash assets and liabilities: 
Taxes receivable 2,132,659 1,553,286 
Accounts receivable 4,648,065 (978,400) 
Prepaid expenses (499,613) (52,200) 
Other current assets 122,000 129,500 
Inventories (26,616) (41,661) 
Accounts payable and accrued liabilities (1,783,425) 3,429,729 
Deferred revenue (446,977) 55,133 
Temporary advances from trust funds 128,153 625,187 

Net change in cash from operating activities 38,412,912 21,489,526 
 
Capital Activities: 

Proceeds on sale of tangible capital assets 71,550 250,800 
Cash used to acquire tangible capital assets (30,261,907) (31,171,453) 

Net change in cash from capital activities (30,190,357) (30,920,653) 
 
Investing Activities: 

Dividends received from government business enterprises 610,080 610,080  
 

Financing Activities: 
Proceeds from long-term liabilities 663,447  - 
Repayment of long-term liabilities (2,434,826) (3,234,431) 

Net change in cash from financing activities (1,771,379) (3,234,431) 
 

Net change in cash 7,061,256 (12,055,478) 
 
Cash and cash equivalents, beginning of year 36,555,017 48,610,495 
 

Cash and cash equivalents, end of year $ 43,616,273 $ 36,555,017 

 

 
The accompanying notes are an integral part of these consolidated financial statements. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

The City of Sault Ste. Marie (the “City”) is a municipality that was created on January 1, 1950 pursuant 

to the City Act.  The City provides municipal services such as police, fire, public works, planning, parks 

and recreation, library and other general government operations.   

1. Significant accounting policies: 

The consolidated financial statements of The City of Sault Ste. Marie (the “City”) are prepared by 

management in accordance with Canadian generally accepted accounting principles for 

governments as recommended by the Public Sector Accounting Board (“PSAB”) of the Canadian 

Institute of Chartered Accountants.  Significant accounting policies adopted by the City are as 

follows: 

(a) Basis of consolidation: 

(i) Consolidated entities  

 The consolidated financial statements reflect the assets, liabilities, revenues and 

expenses of the reporting entity.  The reporting entity is comprised of all organizations, 

committees and local boards accountable for the administration of their financial affairs 

and resources to the City and which are owned or controlled by the City except for the 

City’s government business enterprises which are accounted for on the modified equity 

basis of accounting.   

 These entities and organizations include: 

  Sault Ste. Marie Police Services Board 

  City of Sault Ste. Marie Public Utilities Commission 

  Sault Ste. Marie Public Library 

 Interdepartmental and inter-organizational transactions and balances between these 

entities and organizations have been eliminated. 

 

 (ii) Investment in Government Business Enterprises 

The City's investment in PUC Inc. and PUC Services Inc. is accounted for on a modified 

equity basis, consistent with Canadian generally accounting principles as recommended 

by PSAB for investments in government business enterprises.  On December 31, 2010 

PUC Inc. was restructured creating two separate companies:  PUC Inc and PUC Services 

Inc.  Previous to the restructuring, PUC Services Inc. was owned by PUC Inc. and thus 

included in the consolidated financial statements of PUC Inc.  Under the modified equity 

basis, PUC Inc.'s and PUC Services Inc.’s accounting policies are not adjusted to 

conform with those of the municipality and inter-organizational transactions and balances 

are not eliminated.  The City recognizes its equity interest in the annual income or loss of 

PUC Inc. and PUC Services Inc. in its consolidated statement of operations with a 

corresponding increase or decrease in its investment asset account.  Any dividends that 

the City may receive from PUC Inc. and PUC Services Inc. will be reflected as reductions 

in the investment asset account. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

1. Summary of significant accounting policies (continued): 
 

 (iii) Related entities: 

 The consolidated financial statements do not reflect the assets, liabilities, sources of 

financing, expenses and the activities of the following Boards and enterprises which are 

not under the control of Council. 

 Algoma Health Unit 
District of Sault Ste. Marie Social Services Administration Board 

 Board of Management of Queenstown  
 The Sault Ste. Marie Central Business District Improvement Area 
 Board of Management of City Centre Business Improvement Area 
 Sault Ste. Marie Public Region Conservation Authority 
  

(iv) Trust funds: 

Trust funds and their related operations administered by the City are not included in their 

consolidated financial statements. 

(b) Basis of accounting: 

The City follows the accrual method of accounting for revenues and expenses.  Revenues are 

normally recognized in the year in which they are earned and measurable.  Expenses are 

recognized as they are incurred and measurable as a result of receipt of goods or services 

and/or the creation of a legal obligation to pay. 

(c) Government transfers: 

Government transfers received relate to social services, child care, housing and health 

programs.  Government transfers paid relate to social services programs.  Transfers are 

recognized in the financial statements as revenues in the period in which events giving rise to 

the transfer occur, providing the transfers are authorized, any eligibility criteria have been met, 

and reasonable estimates of the amounts can be made. 

(d) Temporary investments: 

 Temporary investments are recorded at the lower of cost and market value. 

(e) Inventories: 

Inventories held for resale are stated at the lower of cost and net realizable value, while 

inventories of supplies are stated at lower of cost and replacement value. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

1. Significant accounting policies (continued): 

(f) Deferred revenue: 

Deferred revenues represent licenses, permits and other fees which have been collected, but 

for which the related services or inspections have yet to be performed.  These amounts will be 

recognized as revenues in the fiscal year the services are performed. 

(g) Non-financial assets: 

 Non-financial assets are not available to discharge existing liabilities and are held for use in 

the provision of services.  The have useful lives extending beyond the current year and are 

not intended for sale in the ordinary course of operations. 

i. Tangible capital assets: 

Tangible capital assets are recorded at cost which includes amounts that are directly 

attributable to acquisition, construction, development or betterment of the asset.  The 

cost, less (if applicable) residual value of the tangible capital assets excluding land, are 

amortized on a straight line basis over their estimated useful lives as follows: 

  

Asset Useful Life-Years 

 
Landfill and land improvements 10-30 years 
Buildings and building improvements 10-60 years 
Vehicles 3-15 years 
Machinery and equipment 5-25 years 
Infrastructure 15-100 years 

  

Half year amortization is charged in the year of acquisition and in the year of disposal.  

Assets under construction are not amortized until the asset is available for productive use. 

ii. Contributions for tangible capital assets 

Tangible capital assets received as contributions are recorded at their fair value at the 

date of receipt and also recorded as revenue. 

iii. Leased tangible capital assets 

Leases which transfer substantially all of the benefits and risks incidental to ownership of 

property, are accounted for as leased tangible capital assets.  All other leases are 

accounted for as operating leases and the related payments are charged to expenses as 

incurred. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

1. Significant accounting policies (continued): 

(h) Use of estimates: 

The preparation of financial statements requires management to make estimates and 

assumptions that affect the reported amounts of assets and liabilities and disclosure of 

contingent assets and liabilities at the date of the financial statements, and the reported 

amounts of revenues and expenditures during the reporting period.  Significant estimates 

include assumptions used in estimating provisions for accrued liabilities, landfill liability and in 

performing actuarial valuations of employee future benefits. 

In addition, the City’s implementation of the Public Sector Accounting Handbook PS3150 has 

required management to make estimates of historical cost and useful lives of tangible capital 

assets. 

Actual results could differ from these estimates. 

(i) Employee future benefits: 

i. The City provides certain benefits which will require funding in future periods.  These 

benefits include sick leave, benefits under the Workplace Safety and Insurance Board 

(“WSIB”) Act, and life insurance, extended health and dental benefits for early retirees. 

 The costs of sick leave, benefits under the Workplace Safety and Insurance Board Act 

and life insurance, extended health and dental benefits are actuarially determined using 

management’s best estimate of salary escalation, accumulated sick days at retirement, 

insurance and health care cost trends, long-term inflation rates and discount rates. 

 For self-insured retirement and other employee future benefits that vest or accumulated 

over the periods of service provided by employees, such as retirement gratuities, 

compensated absences and health, dental and life insurance benefits for retirees, the 

cost is actuarially determined using the projected benefits method prorated on service.  

Under this method, the benefit costs are recognized over the expected average service 

life of the employee group.  Any actuarial gains and losses related to the past service of 

employees are amortized over the expected average remaining service life of the 

employee group. 

 For those self-insured benefit obligations that arise from specific events that occur from 

time to time, such as obligations for workers’ compensation and life insurance and health 

care benefits for those on disability leave, the cost is recognized immediately in the period 

the events occur.  Any actuarial gains and losses that are related to these benefits are 

recognized immediately in the period they arise. 

ii. The costs of multi-employer defined contribution pension plan benefits, such as the 

Ontario Municipal Employees Retirement System (“OMERS”) pensions, are the 

employer’s contributions due to the plan in the period. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

1. Significant accounting policies (continued): 

(j) Landfill liability: 

The liability for closure of operational sites and post-closure care has been recognized based 

on estimated future expenses, estimated inflation and the usage of the site’s capacity during 

the year. 

 

2. Tax revenues: 

Property tax billings are prepared by the City based on an assessment roll prepared by the 

Municipal Property Assessment Corporation ("MPAC"), an agency of the Ontario government.  All 

assessed property values in the City were reviewed and new values established based on a 

common valuation date which was used by the City in computing the property tax bills for 2011. 

However, the property tax revenue and tax receivables of the City are subject to measurement 

uncertainty as a number of significant appeals submitted by ratepayers have yet to be heard. 

The City has established a contingency reserve for tax appeals and other items in the amount of 

$1,754,638 (2010 - $2,004,638).  Any supplementary billing adjustments made necessary by the 

determination of such changes will be recognized in the fiscal year they are determined. 

 

3. Deferred revenue: 

The balances in the deferred revenue of the City consist of: 

 

 2011 2010 

    
Development charges act  $ 350,905 $ 344,255 
Provincial Gas Tax 22,763 9,929 
Federal Gas Tax - 563,606 
Parkland 316,919 281,221 
Building permits Bill 124 1,687,020 1,625,242 

 

 $ 2,377,607 $ 2,824,253 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 
 

 

3. Deferred revenue (continued): 
 
Continuity of deferred revenue is as follows: 
 

 2011 2010 

  
Balance, beginning of year: 
Development charges act  $ 344,255 $ 340,208  
Provincial Gas Tax 9,929 135,738 
Federal Gas Tax 563,606 178,107 
Parkland 281,221 233,627 
Building permits Bill 124 1,625,242 1,881,440 

 2,824,253 2,769,120 
 
Other revenue 34,670 45,175 
Interest earned 36,488 21,832 

Total revenue 71,158 67,007 
 
Contributions used (517,804) (11,874) 
 

Balance, end of year $ 2,377,607 $ 2,824,253 

 

4. Net long-term liabilities: 

  2011 2010 

 

Total long-term liabilities incurred by the City $ 16,718,442 $ 17,936,258 
 

Principal payments due on net long-term liabilities for the next five fiscal years and thereafter are 

as follows: 
 

 2012 to 2017 to 2022 and 2011 2010 

 2016 2021 thereafter Total Total 

 

From general municipal  
   revenues $8,690,555 $6,698,332 $1,123,145 $16,718,442 $17,936,258 

 

The annual principal and interest payments required to service the long-term obligations of the 

City are within the annual debt repayment limit prescribed by the Ministry of Municipal Affairs and 

Housing. 

The long-term obligations issued in the name of the City have received approval of the Ontario 

Municipal board for those approved on or before December 31, 1992.  Those approved after 

January 1, 1993 have been approved by by-law. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

4. Net long-term liabilities (continued): 

The above long-term debt has various maturity dates and interest rates ranging from due on 

demand to 2021 and 0% to 8.07% respectively. 

Interest paid in the year and included in current expenses is $945,770 (2010 - $1,051,500). 

5. Investment in government business enterprises: 

PUC Inc. is incorporated under the laws of the Province of Ontario and provides municipal 

electrical distribution and other services to the residents of Sault Ste. Marie.  The City owns 100% 

of the outstanding shares of PUC Inc.  PUC Services Inc. is incorporated under the laws of the 

Province of Ontario and provides management, operations and maintenance services related to 

water, wastewater and electrical services to its related entities and other organizations.  The City 

owns 100% of the outstanding shares of PUC Services Inc.  The note payable to the City of 

$6,720,000 is unsecured, bears interest at 8.5% per annum, and is payable one year after 

demand.  The note payable to the City of $25,000,000 is unsecured, bears interest at rates 

negotiated periodically, currently 6.1%, and is payable one year after demand. 

The following schedule reflects the financial information of PUC Inc. and PUC Services Inc. for 

2011, and the consolidated PUC Inc. for 2010. 

 

 2011 2010 

 

Financial Position: 

  
Current assets  $ 41,913,467 $ 33,144,831 
Notes receivable 8,310,000 - 
Future income tax assets 2,062,600 3,061,800 
Capital assets 57,146,727 50,734,173 
Regulatory assets 4,894,792 4,789,723 

Total assets $ 114,327,586 $ 91,730,527 

  
Current liabilities $ 24,905,739 $ 16,238,363 
Employee future benefit obligations 1,501,284 1,302,203 
Notes payable 46,122,003 36,720,000 
Regulatory liabilities 5,543,506 5,283,965 

  
Total liabilities 78,072,532 59,544,531 
Shareholder’s equity 36,255,054 32,185,996 

Total liabilities and equity $ 114,327,586 $ 91,730,527 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

5. Investment in government business enterprises (continued): 
 

 2011 2010 

 

Results of Operations: 
Revenues  $ 91,886,525  $ 78,362,493  
Expenses (88,255,557) (76,649,472) 
Gain on sale of assets 2,005,070 - 
Provision for payment in lieu of taxes (956,900) (187,800) 

Net income for the year $ 4,679,138 $ 1,525,221 

  
 

 2011 2010 

 
The City’s investment in government business  
   enterprises is comprised of: 
Common shares $ 15,668,248 $ 14,618,249 
Special shares 15,513,300 14,620,000 
Retained earnings 5,073,506 2,947,747 

 
Equity, end of year 36,255,054 32,185,996 
Notes receivable 31,720,000 31,720,000 

Investment in government business enterprises $ 67,975,054 $ 63,905,996 

 

 

6. Pension agreements: 

The City makes contributions to the Ontario Municipal Employees Retirement Fund (“OMERS”), 

which is a multi-employer plan, on behalf of all permanent, full-time members of its staff.  This 

plan is a defined benefit plan which specifies the amount of the retirement to be received by the 

employees based on the length of service and rates of pay. 

The amount contributed to OMERS for 2011 was $5,386,606 (2010 - $4,616,049) is included as 

an expense on the consolidated statement of financial activities. 

 

7. Operations of school boards:  

During 2011, the City collected and transferred property taxes totaling $19,332,217 (2010 - 

$19,250,458) on behalf of area school boards.  
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

8. Trust funds: 

The trust funds administered by the City amounting to $7,046,488 (2010 - $6,863,450) are 

presented in a separate financial statement of trust fund balances and operations.  As such 

balances are held in trust by the City for the benefit of others; they are not presented as part of the 

City's financial position or financial activities.  At December 31, 2011, the trust fund balances are 

comprised of:  
 

  2011 2010 

 
Cemetery Care and Maintenance funds $ 4,665,443 $ 4,522,057 
Pre-need assurance  2,119,418 2,088,708 
Transit employees pension  71,894 74,319 
Historic Sites  95,919 74,912 
Heritage Sault Ste. Marie  58,414  57,780 
Ontario Home Renewal Program  25,400 32,822 
Ontario Home Renewal Plan (Rental)  - 2,852 
Cultural Endowment   10,000 10,000 
 

  $ 7,046,488 $ 6,863,450 

 

9. Commitments: 

The City has committed to providing funding of $29,500,000 for the new hospital in Sault Ste. 

Marie of which $24,609,101 (2010 - $22,509,101) has been contributed to date.  $22,509,101 was 

contributed up to March 31, 2010 and the remaining funding is provided in installments of 

$2,100,000 with the first payment having been made in 2011 and the remainder until such time 

that the full commitment is advanced.  Of the annual contribution, $1,100,000 is to be levied upon 

the taxpayers of Sault Ste. Marie, while the other $1,000,000 is derived from the City's share of 

Charity Casino revenues. 

 

10. Contingent liabilities: 

The City has been named in litigation matters, the outcome of which is not determinable and 

accordingly, no provision has been made for them in these financial statements.  Should any loss 

result from these claims, such loss would be charged to operations in the year of resolution. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

11. Employee future benefit obligations: 

Employee future benefits are liabilities of the City to its employees and early retirees for the 

following benefits earned but not taken as at December 31, 2011: 

 

 2011 2010 

  
Future payments required to W.S.I.B.  $ 13,325,860 $ 12,517,461 
Post employment and post retirement benefits 10,346,815 9,963,686 
Vacation pay 7,475,494 6,925,788 
Sick leave benefits 501,882 445,200 

Employee future benefit obligations $ 31,650,501 $ 29,852,135 

 
Post employment and post retirement benefits 
 

The City provides non-pension benefits to employees and retirees until they reach 65 years of 

age.  The values that follow have been estimated based upon employee data available during the 

actuarial review which was completed as at December 31, 2011. 

The benefit liability continuity is as follows: 
 

 2011 2010 

  
Accrued benefit liability, January 1  $ 9,963,686 $ 9,296,601  
Expense 746,170 1,025,215 
Payments (363,041) (358,130) 

Accrued benefit liability, December 31 $ 10,346,815 $ 9,963,686 

  
Significant assumptions 
 Discount rate  3.75%  
 Health cost increase 5.00%-7.00% 
 
 
Accrued sick leave 

Sick leave benefits accrue to City employees at a rate of one and a half days per month.  Unused 

sick days are banked and may be used in the future if sick leave is beyond yearly allocation.  No 

cash payments are made for unused sick time upon termination or retirement. 

Accrued vacation pay 

Accrued vacation pay represents the liability for vacation entitlements earned by employees but 

not taken as at December 31, 2011. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

11. Employee future benefit obligation (continued): 

Future payments for Worker's Safety and Insurance Board (WSIB) 

Under the provisions of the Workplace Safety and Insurance Board Act, the City has elected to be 

treated as a Schedule 2 employer and remits payments to the WSIB as required, to fund current 

disability payments.  An actuarial estimate of future liabilities has been completed and forms the 

basis for the estimated liability.    

12. Landfill closure and post-closure liability: 

The Environmental Protection Act sets out the regulatory requirements to properly close and 

maintain all active and inactive landfill sites.  Under environmental law, there is a requirement for 

closure and post-closure care of solid waste landfill sites.  This requirement is to be provided for 

over the estimated life of the landfill site based on usage. 

Landfill closure and post-closure care requirements have been defined in accordance with 

industry standards and include final covering and landscaping of the landfill, pumping of ground 

water and leachates from the site, and ongoing environmental monitoring, site inspection and 

maintenance.  The reported liability is based on estimates and assumptions with respect to events 

extending over a sixty year period using the best information available to management.  Future 

events may result in significant changes to the estimated total expenditures capacity used or total 

capacity and the estimated liability, and would be recognized prospectively, as a change in 

estimate, when applicable. 

The City operates one primary landfill site, the 5th Line Landfill.  The site has capacity of 

approximately 3,000,000 metric tons with approximately 534,000 metric tons of remaining 

capacity.  At current average fill rates, the site has a remaining operating life of approximately 8.9 

years. 

It is estimated that the total net present value of the cost to close and maintain the 5th Line 

Landfill site is approximately $20,233,000 (2010 - $17,580,000).  The City has established a 

reserve to contribute to the cost of closing and maintaining the landfill site.  At December 31, 

2011, an amount of $16,631,552 (2010 - $14,376,905) with respect to landfill closure and 

post-closure liability has been accrued and will be funded from future taxation revenues. 

The City will be undertaking a full Environmental Assessment of the landfill site to determine 

future options which may extend the operating life of the landfill. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

13. Tangible capital assets: 
 

        
  2011      

 
 

 

 

Land 

 

Landfill and 

Land 

Improvements 

 

Buildings and 

Building 

Improvements 

 

 

 

Infrastructure 

 

 

Machinery and 

Equipment 

 

 

 

Vehicles 

 

 

Assets under 

Construction 

 

 

 

Total 

         

Cost         

Balance, beginning of year $  24,505,879  $  10,937,944 $  79,805,883 $ 430,626,947 $  21,814,870 $  26,151,928 $  24,394,216 $ 618,237,667 

Additions 486,403 160,086 - 35,302,729 1,612,934 3,036,749 13,843,440 54,442,341 

Disposals (3,703) - - (843,328) (479,079) (576,958) (22,633,196) (24,536,264) 

Balance, end of year 24,988,579 11,098,030 79,805,883 465,086,348 22,948,725 28,611,719 15,604,460 648,143,744 

         

Accumulated Amortization         

Balance, beginning of year - (4,036,248) (24,982,230) (163,008,893) (9,579,154) (13,991,182) - (215,597,707) 

Disposals - - - 850,261 480,204 546,381 - 1,876,846 

Amortization Expense - (610,727) (1,777,904) (10,327,493) (1,837,989) (1,916,904) - (16,471,017) 

Balance, end of year - (4,646,975) (26,760,134) (172,486,125) (10,936,939) (15,361,705) - (230,191,878) 

Net Book Value, end of year 24,998,579 6,451,055 53,045,749 292,600,223 12,011,786 13,250,014 15,604,460 417,951,866 

Net Book value, beginning of year  $  24,505,879 $   6,901,696 $  54,823,653 $  267,618,054 $  12,235,716 $  12,160,745 $  24,394,216 $ 402,639,960 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

13. Tangible capital assets (continued): 

 

 
  2010        

 
 

 

 

Land 

 

Landfill and 

Land 

Improvements 

 

Buildings and 

Building 

Improvements 

 

 

 

Infrastructure 

 

 

Machinery and 

Equipment 

 

 

 

Vehicles 

 

 

Assets under 

Construction 

 

 

 

Total 

         

Cost         

Balance, beginning of year $  24,185,437 $   8,226,410 $  78,927,189 $ 412,931,905 $  20,604,976 $  22,697,987 $  23,017,645 $ 590,591,549 

Additions 342,600 2,711,534 977,113 19,682,660 1,796,466 4,482,154 15,187,536 45,180,063 

Disposals (22,158) - (98,419) (1,987,618) (586,572) (1,028,213) (13,810,965) (17,533,945) 

Balance, end of year 24,505,879 10,937,944 79,805,883 430,626,947 21,814,870 26,151,928 24,394,216 618,237,667 

         

Accumulated Amortization         

Balance, beginning of year - (3,569,102) (23,245,264) (155,381,056) (8,332,197) (13,242,470) - (203,770,089) 

Disposals  - 19,684 1,987,500 523,212 974,650 - 3,505,046 

Amortization expense - (467,146) (1,756,650) (9,615,337) (1,770,169) (1,723,362) - (15,332,665) 

Balance, end of year - (4,036,248) (24,982,230) (163,008,893) (9,579,154) (13,991,182) - (215,597,707) 

Net book value, end of year 24,505,879 6,901,696 54,823,653 267,618,054 12,235,716 12,160,745 24,394,216 402,639,960 

Net book value, beginning of year $  24,185,437 $   4,657,308 $  55,681,925 $ 257,550,849 $  12,272,779 $   9,455,517 $  23,017,645 $ 386,821,460 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

13. Tangible capital assets (continued): 

a) Assets under construction: 

Assets under construction having a value of $15,604,460 (2010 - $24,394,216) have not been 

amortized.  Amortization of these assets will commence when the asset is put into service. 

b) Contributed tangible capital assets: 

Contributed capital assets have been recognized at fair market value at the date of 

contribution.  The value of contributed assets received during the year was $1,547,239 (2010 

- $197,645) comprised of water infrastructure, land and roads infrastructure. 

c) Tangible capital assets disclosed at nominal values: 

Where an estimate of fair value could not be made, the tangible capital asset was recognized 

at a nominal value.   

d) Works of art and historical treasures: 

The City manages and controls various works of art and non-operational historical cultural 

assets including buildings, artifacts, paintings and sculptures located at City sites and public 

display areas.  These assets are not recorded as tangible capital assets and are not 

amortized. 

e) Write-down of tangible capital assets: 

The write-down of tangible capital assets during the year was $nil (2010 - $nil). 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 

Year ended December 31, 2011 

 

14. Accumulated surplus:  

Accumulated surplus consists of individual fund surplus and reserves and reserve funds as 

follows: 

 2011 2010  

    
 Surplus: 

Invested in tangible capital assets $ 417,951,866  $ 402,639,960  
Invested in government business enterprises 67,975,054  63,905,996 
Other  18,759,553 14,572,412 
Unfunded 
 Net long-term liabilities (16,718,442) (17,936,258) 

Landfill closure costs (16,631,552) (14,376,905) 
 Employee benefits (31,650,501) (29,852,135) 
Total surplus 439,685,978 418,953,070 

Reserves set aside for specific purpose by Council: 
Working capital 1,081,007 2,163,507 
Acquisition of tangible capital assets 3,466,771 3,190,577 
Planning and development 717,572 662,252 
Parking facilities 3,614 3,614 
Other programs 6,388,292 6,539,288 
Waste disposal site 9,564,427 9,151,015 
Total reserve 21,221,683 21,710,253 

Reserve funds set aside for specific purpose by Council: 
Sewage plants 470,183 456,840 
Cemetery development 1,257,397 1,260,571 
Industrial land 44,259 43,781 
Property purchases 936,815 941,569 
Hospital development 1,530,603 1,884,580 
Other programs 174,061 183,974 

Total reserve funds 4,413,318 4,771,315 
 

  $ 465,320,979 $ 445,434,638 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

15. Government transfers: 

The City recognizes the transfer of government funding as expenses or revenues in the period 

that the events giving rise to the transfer occurred.  The transfers reported on the Statement of 

Operations are: 

 

  2011 2010 

 
Revenue: 
 Provincial grants $ 26,560,917 $ 33,043,828 
 Federal grants 10,458,550 9,773,423 
 

Total revenues $ 37,019,467 $ 42,817,251 

 

 

16. Segmented information: 

The City of Sault Ste. Marie is a diversified municipal government institution that provides a wide 

range of services to its citizens.  City services are provided by departments and certain 

departments have been separately disclosed in the segmented information, along with the 

services they provide.  These departments are: 

General Government 

General Government is comprised of City Council, the Chief Administrators’ Office (CAO), Clerks 

Department, Legal Department, Human Resources Department and the Finance Department.  

Each of these departments provides program support to various other areas.   

The Chief Administrators’ Office is charged with the responsibility of coordinating the work of all 

municipal departments and ensuring that those departments carry out the policies and directions 

given by City Council. 

The Clerks Departments’ primary task is to function as the corporate secretary to City Council, 

ensuring that all Council Agendas, Minutes of proceedings, resolutions, decisions, voting, records, 

and accounts are recorded, documented and certified. 

The Legal Department is responsible for the preparation of by-laws, deeds, leases, agreements 

and other legal documents, as well as property management for the City in regards to purchases, 

sales, leasing, easements and related agreements.  Prosecutions and administration of Provincial 

Offences Act is also part of their responsibility. 
   



D
R
A
F
T

 

 23 

THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

16. Segmented information (continued): 

The Human Resources Department is charged with negotiation and administration of all collective 

agreements as well as all facets of employment and employee benefits. 

The Finance Department is responsible for the City’s general financial management and budget 

preparation.  The department is comprised of financial administration, accounting, tax and 

licensing, purchasing and information technology. 

Fire Services 

Fire Services is responsible to provide fire suppression service; fire prevention programs; training 

and education related to prevention, detection or extinguishment of fires.  It is also responsible, 

through its Emergency Medical Services, for pre-hospital emergency paramedical care and the 

transport of the sick and injured. 

Police Services  

The mandate of the Police Services is to ensure the safety of the lives and property of citizens; 

preserve the peace and good order; prevent crimes from occurring; detect offenders; and enforce 

the law.  

Engineering and Planning  

The Engineering and Planning Department provides diverse services.  It manages urban 

development for business interests, environmental concerns, local neighborhoods and the 

downtown through city planning and community development.  It ensures the quality of building 

construction and maintenance of properties through enforcement of construction codes, building 

standards and by-law for the protection of occupants.  It facilitates economic development by 

providing services for the approval of all land development plans, the application of enforcement 

of zoning by-laws and the processing of building permit applications 
 
Public Works and Transportation 

The Public Works and Transportation Department is responsible for maintenance of municipal 

infrastructure, such as streets, sewers, transit, parks and cemeteries.  The department provides 

solid waste management through refuse collection, recycling programs, and sanitary landfill 

management.  The department is also responsible for traffic control, including signage, signals 

and pavement markings. 

Community Services  

The Community Services Department provides public services in the area of recreation and 

culture.  In addition it is responsible for the operations of the City-run Day Nurseries and 

Community Centres. 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

16. Segmented information (continued): 

Social Services 

The Social Services Department provides administration support to the Sault Ste. Marie District 

Social Services Administration Board.  This includes assisting in the development of client action 

plans designed to facilitate financial independence; providing employment resources to assist 

consumers in the transition to self-sufficiency; coordination of community child care services; 

administering and managing the Rent-Geared-to-Income Public Housing Portfolio and central 

administration and coordination for the Rent Supplement Program and the Non-Profit and 

Cooperative Housing Developments. 
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16. Segmented information (continued): 
 

 
  2011       

 
General 

Government 

Fire Services Police Services Engineering 

and Planning 

Public Works 

and 

Transportation 

Community 

Services 

Social Services Government 

Business 

Enterprises 

Total 

Revenues:          

Taxation $   17,014,166 $    9,982,591 $   19,006,233 $    6,294,764 $   26,751,169 $    7,732,048 $   13,472,328 $                  - $  100,253,299 

Fees and user charges 2,696,891 4,384,644 396,890 25,084,266 7,972,797 5,216,180 7,740,737 - 53,492,405 

Government grants 3,397,693 1,940,753 4,178,061 14,942,787 6,090,598 3,225,068 3,244,507 - 37,019,467 

Investment income 4,440,688 115,750 351,775 49,060 30,993 40,175 - - 5,028,441 

Other 158,500 13,791 266,235 2,759,283 135,030 131,245 - - 3,464,084 

Gain (loss) on disposal of capital assets 5,897 - - (43) 39,474 - - - 45,328 

Government business enterprises - - - - - - - 4,679,138 4,679,138 
 

Total revenues 27,713,837        16,437,529 24,199,194 49,130,117 41,020,061 16,344,716 24,457,572 4,679,138 203,982,164 

Expenses:          

Salaries, wages and employee benefits 6,361,807 15,749,867 21,153,599 7,447,761 24,017,349 8,700,043 7,371,475 -  90,801,901 

Materials 1,955,836 1,495,634 1,669,521 7,826,276 14,084,422 2,701,854 505,093 - 30,238,636 

Contracted services - 261,071 949,795 8,371,657 3,688,970 1,814,257 148,606 - 15,234,356 

Rents and financial 5,770,028 2,429 65,723 100,296 13,188 858,841 431,244 - 7,241,749 

Grants to others 8,284 - - 3,144,413 - 2,485,481 16,369,987 - 22,008,165 

Contribution to new hospital 2,100,000 - - - - - - - 2,100,000 

Amortization 588,511 391,688 522,171 11,144,989 2,133,723 1,574,646 115,284 - 16,471,013 

Total expenses 16,784,471 17,900,689 24,360,809 38,035,391 43,937,652 18,135,122 24,941,687 - 184,095,823 

Annual surplus (deficit) $   10,929,366 $   (1,463,160) $      (161,615) $  11,094,726 $  (2,917,591) $  (1,790,406) $     (484,117) $   4,679,138 $   19,886,341 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

16. Segmented information (continued): 
 

 
  2010       

 
General 

Government 

Fire Services Police Services Engineering 

and Planning 

Public Works 

and 

Transportation 

Community 

Services 

Social Services Government 

Business 

Enterprises 

Total 

Revenues:          

Taxation $         1,249,760 $          9,753,189 $         17,685,730 $        4,708,671 $      26,655,636 $      8,365,454 $      16,366,234         $                    - $       94,784,674 

Fees and user charges 2,662,003 4,134,513 361,712 23,342,518 7,939,587 5,372,438 7,711,831 - 51,524,602 

Government grants 5,696,207 2,055,588 3,928,965 16,953,857 6,652,938 3,697,263 3,832,432 - 42,817,250 

Investment income 4,990,634 109,475 332,092 46,236 14,521 - - - 5,492,958 

Other 249,426 - 397,833 1,270,795 251,617 378,074 - - 2,547,745 

Government business enterprises - - - - - - - 1,525,221 1,525,221 

Total revenues 24,848,030              16,052,765              22,706,332         46,322,077         41,514,299       17,813,229         27,910,497                1,525,221      198,692,450 

Expenses:          

Salaries, wages and employee benefits 7,037,160 15,256,023 19,963,054 7,343,791 23,724,895 8,393,770 7,535,473 - 89,254,166 

Materials 3,019,374 949,498 1,875,761 7,834,973 13,396,735 3,683,802 401,178 - 31,161,321 

Contracted services - 212,817 895,182 6,751,025 3,893,645 1,210,824 130,507 - 13,094,000 

Rents and financial 2,717,722 2,429 79,912 400,730 23,916 904,208 503,674 - 4,632,591 

Grants to others 35,484 - - 3,134,108 - 2,588,982 19,844,989 - 25,603,563 

Contribution to new hospital  19,684,952 - - - - - - - 19,684,952 

Amortization 601,061 368,272 357,440 10,307,014 2,048,985 1,532,067 117,827 - 15,332,666 

Total expenses 33,095,753 16,789,039 23,171,349 35,771,641 43,088,176 18,313,653 28,533,648 - 198,763,259 

Annual surplus (deficit) $      (8,247,723) $          (736,274) $             (465,017) $      10,550,436 $      (1,573,877) $       (500,424) $       (623,151) $     1,525,221 $        (70,809) 
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THE CORPORATION OF THE CITY OF SAULT STE. MARIE 
Notes to Consolidated Financial Statements 
 
Year ended December 31, 2011 
 

 

17. Comparative figures: 

Certain comparative figures have been reclassified to conform with the financial statement 

presentation adopted in the current year. 
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INDEPENDENT AUDITORS’ REPORT 

To the Members of Council, Inhabitants and Ratepayers of 
The Corporation of The City of Sault Ste. Marie 
 
We have audited the accompanying financial statements of the trust funds of The Corporation of 
The City of Sault Ste. Marie (the “City”), which comprise the statement of financial position as at 
December 31, 2011 and the statement of continuity of the trust funds for the year then ended, and 
notes, comprising  a summary of significant accounting policies and other explanatory information. 
 
Management’s Responsibility for the Financial Statements 
 
Management is responsible for the preparation and fair presentation of these financial statements 
in accordance with Canadian generally accepted accounting principles, and for such internal 
control as management determines is necessary to enable the preparation of financial statements 
that are free from material misstatement, whether due to fraud or error. 
 
Auditors’ Responsibility 
 
Our responsibility is to express an opinion on these financial statements based on our audit. We 
conducted our audit in accordance with Canadian generally accepted auditing standards. Those 
standards require that we comply with ethical requirements and plan and perform the audit to 
obtain reasonable assurance about whether the financial statements are free from material 
misstatement. 
 
An audit involves performing procedures to obtain audit evidence about the amounts and 
disclosures in the financial statements. The procedures selected depend on our judgment, 
including the assessment of the risks of material misstatement of the financial statements, whether 
due to fraud or error. In making those risk assessments, we consider internal control relevant to the 
entity’s preparation and fair presentation of the financial statements in order to design audit 
procedures that are appropriate in the circumstances, but not for the purpose of expressing an 
opinion on the effectiveness of the entity’s internal control. An audit also includes evaluating the 
appropriateness of accounting policies used and the reasonableness of accounting estimates 
made by management, as well as evaluating the overall presentation of the financial statements. 
 
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a 
basis for our audit opinion. 
 
Opinion 
 
In our opinion, the financial statements present fairly, in all material respects, the financial position 
of the trust funds of the City as at December 31, 2011, and the continuity of the trust funds for the 
year then ended in accordance with Canadian generally accepted accounting principles. 
 
 
 
 
Chartered Accountants, Licensed Public Accountants 

May 28, 2012 
Sault Ste Marie, Canada 
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The Corporation of the City of Sault Ste. Marie
Trust Funds
Statement of Financial Postion

December 31, 2011, with comparative figures for 2010

2011 2010

Ontario Home Transit
Care and Pre-need Ontario Home Renewal Plan Historic Heritage Employees Cultural

Maintenance Assurance Renewal Plan (Rental) Sites SSM Pension Endowment Total Total

Assets
  Cash and investments 4,473,878$    1,360,483$    26,282$         -$              39,886$         58,414$         71,894$         -$              6,030,837$    5,971,392$    
  Receivable from other funds 191,565         758,935         -                56,033           -                -                10,000           1,016,533      888,398         
  Loans receivable (note 2) -                -                34,522           -                -                -                -                -                34,522           39,111           

4,665,443$    2,119,418$    60,804$         -$              95,919$         58,414$         71,894$         10,000$         7,081,892$    6,898,901$    

Liabilities
  Payable to other funds -$              -$              35,404$         -$              -$              -$              -$              -$              35,404$         35,451$         

Fund Balance 4,665,443      2,119,418      25,400           -                95,919           58,414           71,894           10,000           7,046,488      6,863,450      

4,665,443$    2,119,418$    60,804$         -$              95,919$         58,414$         71,894$         10,000$         7,081,892$    6,898,901$    

The accompanying notes are an integral part of these financial statements.
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The Corporation of the City of Sault Ste. Marie
Trust Funds
Statement of Continuity

December 31, 2011, with comparative figures for 2010

2011 2010

Ontario Home Transit
Care and Pre-need Ontario Home Renewal Plan Historic Heritage Employees Cultural

Maintenance Assurance Renewal Plan (Rental) Sites SSM Pension Endowment Total Total

Fund balance, beginning of the year 4,522,057$    2,088,708$    32,822$         2,852$           74,912$         57,780$         74,319$         10,000$         6,863,450$    6,200,930$    

Revenue:
Capital receipts 143,386         128,813         -                 -                 350                -                 -                 -                 272,549         735,117         
Contributions from revenue fund -                 -                 -                 -                 20,226           -                 -                 -                 20,226           27,491           
Interest earned 51,420           14,767           318                -                 431                634                -                 -                 67,570           63,519           

194,806         143,580         318                -                 21,007           634                -                 -                 360,345         826,127         

Expenditures:
Contributions to revenue fund 51,420           112,870         267                -                 -                 -                 -                 -                 164,557         150,365         
Transfer to Province of Ontario -                 -                 7,241             2,380             -                 -                 -                 -                 9,621             4,431             
Administration charges -                 -                 232                472                -                 -                 2,425             -                 3,129             5,995             
Distributions -                 -                 -                 -                 -                 -                 -                 -                 -                 2,816             

51,420           112,870         7,740             2,852             -                 -                 2,425             -                 177,307         163,607         

Fund balance, end of year 4,665,443$    2,119,418$    25,400$         -$               95,919$         58,414$         71,894$         10,000$         7,046,488$    6,863,450$    

The accompanying notes are an integral part of these financial statements.
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The Corporation of the City of Sault Ste. Marie 
Trust Funds 
Notes to Financial Statements 
 
Year ended December 31, 2011 

 
1. Summary of Significant Accounting Policies: 
  
 Basis of accounting: 
  

The financial statements are prepared by management and are reported on the accrual 

basis of accounting.  The accrual basis of accounting recognizes revenues as they become 

available and measurable.  Expenditures are recognized as they are incurred and 

measurable as a result of receipt of goods or services and the creation of a legal obligation 

to pay. 
 

2. Ontario Home Renewal Program: 
  

The Ontario Home Renewal Program (“OHRP”) was established by the Ontario Ministry of 

Housing in 1973 to provide grants for municipalities to make loans to assist owner 

occupants to repair, rehabilitate and improve their homes to local property standards.  

Individual loans were limited to $7,500, of which the maximum deferred portion was 

$4,000. 

 

Ontario Home Renewal Program loans receivable at December 31, 2011 comprise 

repayable loans of $9,537 (2010 - $9,967) and deferred loans of $24,985 (2010 - $29,144).  

Loan forgiveness is earned and recorded at a rate of up to $600 per year of continuous 

ownership and occupancy.  The deferred portion of the loan is deferred for a five year 

period.  In the event of the sale or lease of the home or in the event of the homeowner 

ceasing to occupy the home, the balance of the loans immediately become due and 

payable by the homeowner. 

 

The Province of Ontario legislated an end to the OHRP program in 1993.  As of July 16, 

1993, no new loans were issued.  All funds collected on outstanding OHRP loans are 

remitted to the Province by March 1 of the following year.  However, municipalities are 

provided an administration fee of five per cent of the balances collected after December 31, 

1993 and are permitted to retain the interest earned on unremitted OHRP trust account 

balances. 
 

3. Investments: 
 

 Total investments by the trust funds of $3,219,624 (2010 - $3,181,816) included in cash 

and investments on the Statement of Financial Position at cost, have a market value of 

$3,446,000 (2010 - $3,311,812). 
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